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Success story

How Zoé4Life harnessed the 
power of in-person and virtual 
events with GivenGain

An interview with 
Nicole Scobie – Founding Member President, Zoé4Life

Zoé4Life’s story is the story of a friendship 
between two women that began in the 

worst of circumstances. Nicole Scobie and 
Natalie Guignard met when their children were 
receiving treatment for cancer. When Natalie’s 
daughter Zoé relapsed in 2013 and needed 
specialist treatment abroad, they started a non-
profit to raise the necessary funds.

“We were very active on social media and we got this really 
big following,” says Nicole. “It touched people. People got 
really invested in Zoé’s story.”

Devastatingly for the family, Zoé passed away on 26 
October 2013, two days before her fifth birthday. But having 
seen the outpouring of support from people who connected 
with her story, Nicole and Natalie knew they had a chance 
to build a life-changing legacy.
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“We realised that we had to take that wave of solidarity and make it mean something 
for other children,” says Nicole. “Before my son was diagnosed with cancer, I never 
would have guessed that it’s the number one cause of death by disease for children 
in Switzerland.”

Eight years on, Zoé4Life, the non-profit that they founded in 2013, is a leading 
childhood cancer charity with an expansive mission.

“We have four specific goals: We support families of child cancer patients financially. 
We support research. We do a lot of advocacy and awareness-raising work. And we 
finance projects and programmes for children during their treatments.”

The need

To keep overheads low, Zoé4Life only has two part-time staff. Nicole and the rest 
of the charity’s executive committee are all volunteers, as are the members of 
their advisory board of medical, legal and financial experts. But providing financial 
support to families isn’t cheap at the best of times – much less in a country where 
the cost of living is among the world’s highest. Nicole knew that crowdfunding gave 
them a way forward, but the charity’s fundraising systems weren’t making it easy to 
handle the volume of donations that they needed.

“We were looking for a way to make fundraising easy for people who donate online,” 
says Nicole. “I mean, donating online is kind of the future, right? And what we were 
lacking was a way for people to easily click and donate. And then there are also 
people who want to take part in an activity, who like to run in races and ask their 
friends to sponsor them.”

The problem was that Zoé4Life didn’t have a good 
system in place to accept crowdfunded donations – 
which greatly amplify supporters’ contributions – or 
to monitor the impact of their campaigns.

“People used to create their own fundraisers, and some of them would just 
make a Facebook page,” says Nicole. “It’s very complicated when you have a 
bunch of donations that come straight into your bank account. We had to create 
spreadsheets to remember how much was raised, but it’s impossible to know that 
10 francs is for one person’s race and another 15 is for the other person, because 
people don’t always write in the comments that that’s what it’s for.”

The solution

Getting GivenGain allowed Nicole and her team to more easily see how their 
campaigns are doing. Donations made through GivenGain, whether to a fundraiser or 
directly to Zoé4Life, are automatically reported on the charity’s dashboard and are 
paid directly into their bank account. They further benefit from the ability to create 
custom data segments and export data easily, making it easier to comply with strict 
non-profit reporting requirements.



The benefits

Event fundraising – another big income amplifier for charities – has been a big 
part of Zoé4Life’s fundraising practically since day one, and the first big test for 
GivenGain’s fundraising credentials came in April 2019 with the 20KM de Lausanne.

“We wanted to have a really big group of people running the race – and we did. I think 
in the end, almost 300 people ran in Zoé4Life t-shirts. It went really well. People 
handled their own fundraising pages, and we just shared the information. GivenGain 
is just ideal because fundraisers can set up and share their own pages and people 
can donate easily.”

Fundraisers are given the tools to easily share their projects via e-mail and through 
social media, and receive a steady stream of automated tips and advice by e-mail, 
to help them reach out to donors more effectively. In addition, events can create 
excitement with a leaderboard to encourage some friendly competition to the 
charity’s benefit. Charities can also log donations outside GivenGain through the 
system by manually adding them to their campaign reports, making it easier to track 
their supporters’ impact in one place.

In the event, Zoé4Life’s new fundraising platform proved more than equal to the 
task, both in terms of the abovementioned fundraising, support, community and 
reporting features, and in the platform’s ability to handle large numbers of relatively 
small contributions quickly, easily and cost-effectively. Zoé4Life raised 30,000 CHF 
through the 20KM de Lausanne – without any of the administrative headache of 
previous events.

Online opportunities

Events like the 20KM de Lausanne are incredible fundraising opportunities that 
charities around the world use to make a massive impact. But when in-person races 
were suddenly cancelled during the COVID-19 pandemic, it threatened to leave them 
having to plug a fundraising hole – something the innovation creators of Zoé4Life 
overcame with virtual events, ably supported by GivenGain. 
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All of the events that we normally 
have were cancelled. We had to 
rethink how to do things. And on top 
of that, we were in a position where 
people needed more support than 
ever. The world may have stopped, 
but childhood cancer didn’t.



One of the many events that were cancelled was the 20KM de Lausanne 2020, 
traditionally a big one for Zoé4Life. When they received the news, they decided to 
try and make up the difference by creating their own virtual event – enabled by their 
embrace of online fundraising technology.

“We came up with the idea to recreate the event on GivenGain and we called it 
Move4Life,” says Nicole. “The idea was that on the weekend when the race would have 
happened, we wanted people to do something, anything to raise money for Zoé4Life.”

“We thought it would just be the same people who had planned to run the race running 
around their neighbourhoods instead. But actually, it turned out people had really 
original ideas. We had one little boy with cancer who decided to fundraise, and his 
campaign was building a huge Lego train. Another young man wrote a song for us, and 
that was his fundraiser. We had a whole bunch of kids who decided they wanted to do 
a drawing contest.”

We probably had about 30 people involved in 
Move4Life, compared to 300 for the event the 
year before – and we raised the same amount 
of money, about 30,000 CHF. People were very 
motivated. And it was a real benefit of GivenGain, 
because we couldn’t have done it if we’d had to 
set it up ourselves.

On top of that, the charity’s devoted fundraisers are now starting their own fundraising 
events to its ultimate benefit – and Zoé4Life is supporting them with some clever 
marketing backed up by the GivenGain platform.

“One of our supporters cycled all the way around Lake Geneva last year with a friend to 
raise funds,” says Nicole. “This year he’s decided to do it again and asked people to 
join in. We helped to share his project, and now people who don’t even know him are 
joining in. Even people who can’t necessarily go the whole distance are signing up to 
ride sections.”
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Boosting the signal

Nicole’s takeaway from her experience with virtual and in-person events is that 
fundraising supporters can make a huge impact when charities get behind them.

The biggest thing is to have a strategy. 
With GivenGain you don’t have to do much 
administrative work, but off-platform you still 
have to communicate about what you’re going to 
do. You also need a plan for promoting specific 
people’s fundraising projects – because if you 
promote someone and forget someone else, they 
don’t like it. If you share somebody’s post on your 
Facebook page, share someone else’s as well.

https://www.givengain.com/list/

