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1.Social journey... 

2.10 Strategies. 
3.What works? 

 

Objectives: 



Share your thoughts ... 

#NDLE17 

@TeacherToolkit 



Straw poll … 

Photo credit: www.memphisflyer.com   

http://www.memphisflyer.com


no.10 



Identify  
a purpose ... 



Redundancy! 



Meet Freddie (1lb 9ozs) 



Meet Freddie (1lb 9ozs) 





Website traffic: 

228,058hits 
 

 
as of 15/06/15 



“If not now, when?” 



“If not you, who?” 



@TeacherToolkit  
was born. 

 

 

Thursday 19th of August 2010 – in Vietnam. 
User ID #180,327,352 

 



1.Personal or professional? 

2.Reflection. 

3.Sharing. 



http://teacher-toolkit.blogspot.co.uk/


Website traffic: 

23,058hits 

 

 

as of 15/03/12 



 

 

1. There is readership for anything and everything! 

 

1. What is it you will write about? Be consistent. 

 

1. Track content and find out what interests people.  

 

What to say? 
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Brand yourself ... 



Branding  

My first Twitter logo 
19th of August 2010 

Adjusted one year later. 
August 2011 



Branding 

My own photo 
August 2008 

Photo adapted for Twitter handle. 
August 2011 



    … created a WordPress website.  
 

 

(August 2012) 





2012 … 1 milion 



2017 … 6 million 











Share/Compare… 

Image: www.everydayfeminism.com  

When did you last use social media professionally? 

http://www.everydayfeminism.com


Digital Activity 



Post a short video on Twitter:  

Tag ‘@TeacherToolkit’ 

include the hashtag #TTkitCPD 
 

 

“ … I use social media to enhance my 

teaching because …” 
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Consistency 



Why do followers  
come to you? 



This       or   
  that? 



Organic growth ... 
Growing an audience is all about consistency. 

 

1. Twitter handle; easy to identify and name. 

2. A logo that is consistent on your profile. 

3. The same name / logo used on other platforms. 

4. Push out professional content = readers expect. 

5. Interact = not just one way. 

 



Location of followers 
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Clarity … 
Be clear about what you do 



Reciprocation. 
 
 

1. There is a value in giving to others.  

2. People respond well to other people, when the 

‘rule of reciprocation’ is followed.  

3. The rule of reciprocation should be applied when 

building identity. Share, share, share! 



Twitter Academic Research 

Are you a ME informer or a IN former? 



Analysis: 

 … research shows 2 common types of user behaviour: 

 

1. the content of the posted messages and 

2. exposed differences between users. 

 



Analysis: 

… two different types of “content camps” 

1. A majority of users focus on self or, 

2. A smaller set of users driven by sharing information. 

 



ME informer vs. IN former 

1. Self-focused 

2. Self-indulgent 

3. Seek attention 

4. Want more followers 

5. ‘RT me please’. 



ME informer vs. IN former 

1. Share-focused 

2. Content-builder 

3. Resource contributor 

4. Gives others ‘shout-outs’ 

5. RTs others. 



Digital Activity 



How many? 



Credit: MediaLoot.com  

1 2 3 4 5 6 7 8 

 

A 

 

B 

 

 

C 

 

D 

Teachers / Parents: how many social media platforms do you know? 



Credit: DesignBolts.com  
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Frequency. 





September 2013:      50%+ increase in traffic 











Analytics 

When do I tweet? What platforms do I use? 



Analytics 



Bounce Rate: 



What one piece of social media advice would you offer? 
Image: www.huffingtonpost.com 

Share/compare… 

http://www.huffingtonpost.com/courtney-oconnell/5-habits-of-highly-innovative-educators_b_4639434.html
http://www.huffingtonpost.com/courtney-oconnell/5-habits-of-highly-innovative-educators_b_4639434.html
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Respond / Reply 



Frequency patterns  

Tweet interactions from January 2014 to March 2014 



Interactions: 





Reasons for leaving? 







Analytics 
Hallmarks of content that are genuinely engaging: 

1. People will retweet you. 

2. People will @mention you. 

3. People will favourite your content. 

4. People will follow you. 

5. … most of these hallmarks: a leading statement / 

question; an image and hyperlink; a hashtag. 

 



https://anchor.fm/w/A58936


Digital Activity 



Tweet your digital advice to:  

@TeacherToolkit  

include the hashtag #TTkitCPD 
 

 

Why should teachers tweet professionally? 
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Resources 







by 





Protect yourself ... 
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Scheduling  
& Analytics 



Tweetdeck: 





Buffer allows you  
to time-stagger content 

You can use Buffer  
analytics to track data 













Digital Activity 



Start thinking … 

What do you share online? 



Think of something you have shared online ... 
 

1. What was the information? 
2. Work or personal view? 
3. Work or personal platform? 
4. Would your mother approve? 

5. Would your boss approve? 
6. Were you calm or angry? 
7. Would you put the status on a t-shirt? 
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Top 10 Lists 







SEO: 

Teach 100 ranks over 
10,000+ educational 

blogs across the world. 
Ranked No.1  
blog in the UK 





1 



Don’t feed 
the trolls! 

















In summary ... 



10 = Purpose 
9 = Branding 
8 = Consistency 
7 = Clarity 
6= Frequency 
5 = Respond / Reply 
4 = Resources 
3 = Scheduling / Analytics 
2 = Top 10 lists 
1 = Trolls 



Tips for Classrooms 



Did You Know? 
1. 65% of children aged 12 to 15 own a smartphone. 

2. 1 in 4 children receive unwanted images on the subject of sex. 

3. 21% of reports to CEOP (2012) = sharing of self-created indecent images. 

4. 26% of 12-15 year-olds know someone who’s been bullied online. 

5. 87% of children go online at home. 

6. 57% of children worry about coming across porn or violence. 

7. 43% of teenagers post information online they later regret. 

8. 51% of teenagers reveal information that could be used to identify. 

Source: InternetMatters.org 



10 Tips for Managing Social Media:  

1. Keep private profiles protected. 

2. Keep public profiles professional. 

3. Public or private? ‘Pause before you post’. (The ‘t-shirt theory’) 

4. Model good social-media behaviour to young people. 

5. Be clear about you and your purpose. 

6. Share public and private photos carefully.  

7. Protect passwords and manage your security. 

8. Keep your ‘followers’, friends’ and ‘connections’ under review.  

9. Maintain ‘private’ profiles to your network.  

10.Ask friends / family not to ‘tag’ = compromise professional persona.  



Tips for Teachers 



10 Tips for Tweeting Teachers:  

1. Create a professional account. 

2. (Twitter ID). Make sure it is easy to remember. 

3. Define a purpose. 

4. Think about what to tweet and who to follow! 

5. Start small; interact; give feedback; be polite and patient! 

6. Understand basic acronyms and simple HMTL language. 

7. Update status; connect; share. 

8. Consider what works / what doesn’t. 

9. Don’t become a slave! Use social media tools to get your life back. 

10.Never engage with trolls. Mute or block. 

 



Tips for Schools 



10 Ways to Protect Schools from a  
Social-Media Crisis  

 

 

1. Get a robust social media policy in place  

2. Appoint a dedicated social media champion  

3. Keep the conversation going with students 

4. Establish a direct route into the safeguarding / police. 

5. Involve the parents / train them. 

6. Get staff trained in use of social media 

7. Keep on top of current affairs 

8. Ensure you have a crisis plan in place  

9. Get your staff skilled up on social media advice 

10.Remember actions speak louder than words ... 



10 Tips for Blogging Teachers:  

1. Success does not happen instantly. 

2. Persistence; patience; content and consistency is key. 

3. The content you write about will evolve, but it must suit you. 

4. There is always something to blog. Stay true to your values and vision. 

5. There is more to a successful blog than just content! 

6. You must understand basic HMTL language. 

7. Writing for other people will encourage people to read your blog. 

8. Literacy! Blogging has enhanced my reading and writing. 

9. Your colleagues WILL read your blog.. Transparent or anonymous? 

10.Use social media tools to get your life back. 

 



TE@CHER TOOLKIT 
Classroom Ideas, Teacher Training, School Resources 

 

“We asked 55 middle leaders for 2 adjectives to describe @TeacherToolkit CPD. They said it was:    

  engaging, thought-provoking, inspirational, energising, dynamic, challenging and empowering.”  

           
             Deputy Headteacher, Swanlea School. 
 

Keynotes / Workshops / Teacher Training / Coaching 
 
 

www.TeacherToolkit.co.uk/Training 



Disclaimer 
 

This presentation was created by Ross Morrison McGill as a formal 
presentation to be given publicly. It is not to be published elsewhere. 

 
 
 

Thank you for reading this resource! 
You can find others here. 

 
 

 

 

This presentation by Ross Morrison McGill is licensed under a Creative Commons Attribution-NonCommercial-NoDerivs 3.0 Unported License,  

based on all work published at www.TeacherToolkit.co.uk and @TeacherToolkit Limited. 
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