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Introduction
Welcome to Kuoni’s Worldwide Trends Report 2015.

When Kuoni launched its first long-haul trends report in 1980, 
the focus was entirely on destination trends – the places that 
British holidaymakers who were looking for luxury were visiting. 

Over the years that followed, the report continued to highlight  
the ups and downs of countries around the world, and looked  
at the reasons for their varying appeal each year for British 
travellers. There was little need or reason to look at how or  
why people bought their Kuoni holiday – most of them were  
sold through travel agents.

As the report reaches its 35th year though, things are much 
different. It’s almost impossible to talk about the travel industry 
and market trends without looking at the business in a more 
holistic way. 

We live in a smaller world where advances in the aviation 
industry mean we can fly around the globe in a day, where there 
are more destinations than ever to visit, and a plethora of 
experiences on offer in each one.

We also book holidays differently. 

There is still an important role for personal advice offered to 
customers who visit a Kuoni store or a high-street travel agent. 
And an entire shift of sales to online that many predicted has 
failed to materialise.

Customers, it seems, now take a multi-channel approach to 
booking a holiday, using the internet to research or to webchat to 
advisors, but still looking for the reassurance of expert guidance 
from someone in the know, like our Personal Travel Experts.

To highlight these seismic changes in the market, this year’s 
report goes further than before. 

Instead of simply being a list of top ten destination trends, it 
looks at some of the factors that made British travellers book a 
holiday. What affect did George Clooney’s Venice wedding to 
Amal Alamuddin have on bookings to Italy? Did Brazil score a 
post-World Cup winner? Was Sir Peter Jackson’s conclusion of the 
The Hobbit trilogy a boost for New Zealand bookings? 
 
These questions are all answered in the report, which also offers 
some insight into how people are booking holidays in 2015, 
highlighting along the way the exciting developments that 
further open up a world of choice for Kuoni holidaymakers  
in 2015.

Of course, those lists we all love remain. Throughout the report 
you will be able to discover Kuoni’s top destinations; where 
people chose to marry and honeymoon; and which are the Rising 
Stars – the destinations within the top 30 that have shown the 
biggest increase in bookings from 2014 to 2015.

Please enjoy the 2015 report– we welcome any feedback on  
its findings. 
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2015
1 Maldives
2 Thailand
3 United Arab Emirates 
4 Sri Lanka 
5 USA
6 Mauritius
7 Cuba
8 Antigua
9 Singapore
10 Barbados
11 St Lucia
12 Mexico
13 Vietnam
14 Italy
15 Indonesia

16 Malaysia
17 Australia
18 India
19 Hong Kong
20 Switzerland
21 South Africa
22 Cambodia
23 Dominican Republic
24 Grenada
25 Tanzania
26 New Zealand
27 Kenya
28 Seychelles
29 China
30 Jamaica

2014
1 Maldives
2 Thailand
3 Sri Lanka
4 United Arab Emirates 
5 Mauritius
6 USA
7 Italy
8 Barbados
9 Malaysia
10 Cuba
11 St Lucia
12 Antigua
13 Singapore
14 Vietnam
15 Indonesia

16 Mexico
17 Switzerland
18 India
19 South Africa
20 Morocco
21 Tanzania
22 Kenya
23 Spain
24 Australia
25 Hong Kong
26 Seychelles
27 Cambodia
28 Greece
29 Canada
30 Portugal
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The top 30 is based on total number of bookings.  
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Top ten highlights

Antigua (8)

Antigua’s beguiling mix of coral-encrusted shipwrecks, 
colonial history and chalky white sands continues to 
captivate as the island moves from 12 to 8 in Kuoni’s 2015 
charts. Events such as the annual Antigua Sailing Week and 
the opening of the popular Keyonna Beach resort (a Kuoni 
exclusive in the UK) play a part in its rise… a trend that’s 
expected to be repeated thanks to the recent opening of a 
new airport terminal that trebles the number of arrival  
and departure gates. 

Cuba (7)

The relaxed regulations of the post-Castro era have seen tourism 
thriving in Cuba, backed up by the Caribbean island leaping three 
places from 10 to 7 in the 2015 chart. Local tourism authorities 
highlight its “perfect” weather, beaches, scenery and nightlife in 
the Auténtica Cuba marketing campaign. That authentic feel 
shines through on the Star Flyer cruise, popular for Kuoni the 
first three nights are spent in Havana soaking up the atmosphere, 
before boarding the Clipper vessel Star Flyer visiting some ports 
that no other cruise ship can. 

Singapore (9)

Singapore is no longer simply seen as  
a stopover on the way to Australasia, 
proved by its rise from 13 to 9 in the  
charts. Interest in the city-state will be 
highlighted in 2015 thanks to the 50th 
anniversary of its independence from 
Malaysia. Unique sights, such as the newly 
opened National Gallery as well as the 
hosting of sporting events including the 
South East Asian Games, should see its 
celebrations thrive.

The Maldives (1)

The marriage between Kuoni and the world’s top honeymoon destination is 
obviously one made in heaven – the Indian Ocean islands celebrate a decade of 
success by topping the Kuoni charts for a tenth year running. Buoyed by the success 
of sweeping the leading Indian Ocean beach resort, honeymoon destination and 
dive destination gongs at the 2014 World Travel Awards, even new tourism taxes 
have failed to dent sales.

UAE (3)

The United Arab Emirates make  
Kuoni’s top 3 for the first time in 2015, 
highlighting the fact that Dubai 
announced record numbers of tourist 
visits for the first six months of 2014 and 
that looks to continue this year. The 
emirate’s dining scene continues to thrive 
with Stay by Yannic Alléno at the One & 
Only The Palm a new offering alongside 
2013’s Marco Pierre White Grill at the 
Conrad. It’s not just Dubai that’s making a 
splash either: Abu Dhabi reports tourism 
growth of 15 per cent in 2014 and Kuoni 
now offers nine hotels in the UAE’s rapidly 
developing cultured capital.

One & Only The Palm

Velassaru

Conrad Dubai
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The top ten 
rising stars 
of 2015
Destinations within the top 30 that have 
seen the biggest rise from 2014 to 2015 

1.	 Dominican	Republic	
2.	 Grenada	
3.	 New	Zealand	
4.	 Australia	
5.	 Hong	Kong	
6.	 Cambodia	
7.	 Mexico
8.	 Antigua	
9.	 Singapore	
10.	 Cuba	

Dominican Republic 
Holidays to the Dominican Republic have made a huge leap 
with Kuoni customers, with the destination moving up 15 places 
in 2015 bookings to date from its position as 38th best-selling 
destination last year. British Airways now offering twice-weekly 
direct flights has increased access, while interest has been 
piqued by the number of all-inclusive hotels in prime locations 
offering great value, such as the adults-only Secrets Royal 
Beach Punta Cana with its Unlimited-Luxury All Inclusive 
offering, including a Sip, Savour & See dine around option,  
a range of fitness classes and 24-hour room service. The country 
has also taken great strides to address health and hygiene 
concerns that were a hangover from bad publicity in the 1990s.

New Zealand 
The success of the concluding part of The Hobbit is likely to 
have influenced Kuoni customers, elevating it into the 
top-30 destinations for the first time. Sir Peter Jackson’s 
second epic Tolkein trilogy followed on from where the Lord 
of the Rings left off a decade ago: Tourism New Zealand 
estimates that visits to the country have increased by more 
than 50 per cent since the premiere of The Fellowship of 
the Ring in 2001. Kuoni partner airline Air New Zealand’s 
spectacular Middle Earth-themed safety videos have also 
proved a huge social media success. The Most Epic Safety 
Video Ever Made (2014) saw more than 13 million YouTube 
hits in its first three months of release.

Cambodia 
Vietnam saw record rises over the last few years 
and its near-neighbour, less developed 
Cambodia, is now following suit with a leap from 
27th to 22nd best-selling destination. Seen as a 
natural next step from Vietnam for adventurous 
travellers, its popularity is highlighted by Kuoni’s 
Temples of Angkor Wat & Siem Reap tour. Taking 
in Angkor Wat, Siem Reap and a floating village 
on Tonlé Sap Great Lake, it offers a fascinating 
insight into the country’s past and present.

Mexico 
Mexico’s rise continues with yet another 
leap up Kuoni’s best-selling list. Back in 
2011 it was a lowly 29th in customer 
preferences but rose to 16 in 2014 and 
has jumped a further four places to 12 in 
2015. Kuoni has introduced a raft of 
hotels including the Occidental Grand 
Xcaret Resort, which is walking distance 
to both the Mayan ruins and a popular 
eco-park. At the southern tip of the Baja 
California peninsula, it offers an exciting 
alternative to the Yucatan: age-old 
towns with cobbled streets, pristine 
beaches and the beautiful Cabo Pulmo 
National Marine Park.

Grenada 
Grenada is another high climber, rising from 
36th place in 2014 to a lofty 24 for 2015 –  
a jump of 12 places. The rise is mostly down 
to the opening of Sandals LaSource Grenada 
Resort & Spa, which has introduced new 
customers to the island. Like many a 
Caribbean island, it’s famed for its 
white-sand beaches and incredible dive 
offering, including the world's first 
underwater sculpture park. The government 
is also midway through a five-year National 
Tourism Strategic Plan to boost travel.

Australia 
Kuoni customers seem to be increasingly 
looking to further-flung destinations, with 
Australia rising from 24 to 17 in customer 
preferences for 2015. Kuoni has recruited 
more personal travel experts over the last 
two years, many have travelled 
extensively to Australia, so knowledge in 
this region is high. Tourism Australia’s 
‘Why There's Nothing like Australia’ 
campaign has successfully shown that 
visits can be done in 14 days, dispelling 
age-old ‘once-in-a-lifetime holiday’ 
myths. The exchange rate of the pound 
against the Australian dollar is also 
favourable for British visitors.

Hong Kong 
Hong Kong comes of age in 2015 thanks to 
the 18th anniversary of its return to China 
from the UK and leaps from Kuoni’s 25th 
bestseller, to 19 in the charts. Its popularity 
is undoubtedly tied in with Australia’s rise 
(it is an obvious twin-centre choice to allow 
the break up of the long journey Down 
Under), as well as China creeping into the 
top 30. But it also deserves recognition in 
its own right. Gordon Ramsay, Jamie Oliver 
and Jason Atherton all opened restaurants 
in 2014, while PMQ (Police Married 
Quarters) is the new cultural hub in Sheung 
Wan. Buzzing with local designer shops, art 
spaces and boutique restaurants, it’s the 
place to be seen in 2015.

1

2

3

4

5

6

7
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Honeymoons – the top ten

The Maldives remain the leading honeymoon destination for Kuoni 
customers, having held the number one spot since 1999. The lure  
of a private-island beach escape still dominates the affections of 
newlyweds, and resorts in the Maldives have risen to the challenge 
with stylish accommodation, memorable romantic experiences and 
excellent all-inclusive dining options. 

The United Arab Emirates has risen steadily through the ranks since 
2004 to second place in the honeymoon top ten for 2015, revealing 
couples’ appreciation of Dubai and, increasingly, Abu Dhabi. 

Sri Lanka, Thailand and Mauritius remain perennial favourites and 
have been ever present in the top ten since 1999. Indonesia was a new 
entry into the top ten in 2009 and has moved to sixth place in 2015  
with an increasing choice of boutique hotels in Bali and Lombok. 

Mexico burst into the top ten honeymoon destinations as a  
new entry for 2015. Its inclusion shows that many customers  
are willing to travel west, instead of to classic honeymoon 
destinations in the Indian Ocean and Far East. In cash-conscious 
times, newlyweds are attracted by the high quality of its  
all-inclusive accommodation.

Kuoni’s top honeymoon destinations

2014 
1. Maldives
2. Sri Lanka
3. United Arab Emirates
4. Thailand
5. Mauritius
6. USA
7. Indonesia
8. Malaysia
9. St Lucia
10. Singapore

2015 
1. Maldives
2. United Arab Emirates
3. Sri Lanka
4. Thailand
5. Mauritius
6. Indonesia
7. USA
8. Singapore
9. Mexico 
10. Malaysia

Weddings – the top ten

Mauritius takes top spot in Kuoni’s top wedding destinations list for 
2015, cementing a top-four position it has retained since 1999.  
Sri Lanka, St Lucia, the USA, Barbados, Thailand and Antigua, also 
remain popular, having all been in the top ten for the last 15 years.

Mexico makes its debut at number eight this year, highlighting  
its growing popularity, increased wedding choice and value for money 
– again thanks to its high-end all-inclusive offering.

While you cannot legally get married in the Maldives, it takes its place 
in the Kuoni list as a preferred destination for couples who are 
renewing their vows. This year, it drops one places from eight to nine in 
customer preferences and is followed by the Seychelles at number 10.

Five years ago, Italy, Australia, Fiji and Bali were all in the top ten, but 
have been overtaken. Ten years ago, Jamaica made an appearance at 
number seven, but subsequently dropped out.

Despite the increase in choice of destinations and holiday types for 
weddings, ceremonies held in beach resorts remain ever popular. They 
offer unforgettable photo opportunities and reasonable prices. There 
are also usually lots of activities around beach resorts, while flight times 
are agreeable for families wishing to attend.

View Kuoni’s full wedding & honeymoon report at  
www.kuoni.co.uk/press-room

Kuoni’s top wedding destinations

2014 
1. Mauritius
2. Sri Lanka
3. USA
4. St Lucia
5. Thailand
6. Barbados
7. Antigua
8. Maldives (renewal of vows)
9. Seychelles
10. Kenya

2015 
1. Mauritius
2. Sri Lanka
3. St Lucia
4. USA
5. Barbados
6. Thailand
7. Antigua
8. Mexico
9. Maldives (renewal of vows) 
10. Seychelles
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La Réunion

This French alternative to Mauritius offers such a contrast to its Indian Ocean 
sibling that they make for an enchanting twin-centre escape, especially for 
honeymooners who want to combine a beach stay with something more 
adventurous. Mauritius offers a typically tropical retreat with vast sandy beaches 
and deep-blue seas, while Réunion’s Jurassic Park-style landscape is perfect for 
adrenalin lovers thanks to dramatic 4x4 drives, extreme mountain biking and 
exotic trekking. 

East Coast Sri Lanka 
and Jaffna

Over the past 30 years, civil war and 
tsunami have both blighted Sri Lanka’s 
Tamil heartlands on the east coast and the 
regional capital of the north, Jaffna which 
has little tourism infrastructure. The 
cessation of hostilities has opened up the 
area, especially around Passikudah, a 
beach resort north of Batticaloa. One way 
to discover it is with a stay at Sunrise by 
Jetwing, a new resort opening in Spring 
2015 that is exclusive to Kuoni in the UK. 
Getting around tear drop-shaped Sri 
Lanka is now also easier than ever, thanks 
to new plane transfers with Cinnamon Air, 
which also launched in 2014, as well as 
off-the-beaten track car-and-driver trips. 

Kuoni Journeys

As Kuoni travellers become ever-more 
adventurous, there is more demand for 
escorted tours to lesser-travelled 
destinations. Reflecting the trend, Kuoni 
has beefed up its escorted tours offering 
and rebranded it as Journeys to highlight 
the change. Departures can include 
holidays as diverse as learning calligraphy 
in China or visiting Holi – India’s Spring 
festival of colour and love. New offerings 
include a gastronomic tour of northern 
Spain, a Biriyani Trail holiday in 
Hyderbad, journeys on the iconic Trans-
Siberian Express, and a one-off 
photography tour of India with the 
award-winning Neil Buchan-Grant. 

Ethiopia

Ethiopia has been added to Kuoni’s 2015 
programme. While it remains a largely 
undiscovered destination, getting there 
and around is eased by direct Ethiopian 
Airlines flights to Addis Ababa from the 
UK, and a reliable domestic service. In 
the short-term, most travellers are 
expected to join touring holidays given 
the peace of mind offered by travelling 
with an expert guide. 

New for 2015

Trans-Siberian ExpressHoli Festival

Cinnamon Air

Passikudah beach

Fasilides Castle, Gondar

El Nido Resorts Lagen Island

Blue Nile Falls

Philippines

With more hotels featured in Kuoni’s Far East programme 
for 2015, this archipelago with more than 7,000 islands is 
taking off thanks to a new direct Philippine Airlines flight 
from London to Manila. The route, the first direct link 
between the two countries for 15 years, was launched in 
November 2013. Once there, people can expect world-class 
diving and high-end resort hotels. Kuoni’s 13-strong set of 
hotels includes eco-friendly El Nido Resorts Lagen Island 
and Discovery Shores, on Boracay’s pristine Long Beach.
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Africa

Spotting rare wildlife on a safari can be a 
challenge, but it’s certainly made easier by 
having a camp that is right in the thick of 
the action. Roving Bushtops, another Kuoni 
exclusive in the UK, is a Serengeti camp 
with unique tents on wheels. With just six 
tents and butler service, luxury is never far 
away, but highlights of a stay remain the 
chance to see cheetah and, at the right time 
of year, witness the migration. 

The Far East

Candle-lit courtyards, bridges over ponds with lotus and water lilies 
and relaxing yoga lessons are all on the menu at Sudamala Bali, one 
of the 21 boutique hotels Kuoni has added in the Far East. Sudamala 
also has a sister property in Lombok, while other notable additions 
include award-wining architect Tan Hock Beng’s Princess d’Annam 
in Phan Thiet, Vietnam, and Sala Rattanakosin Bangkok. The latter 
has just 15 rooms with floor-to-ceiling windows and jaw-dropping 
views over Wat Arun.

Europe

While Kuoni may be better known for far-flung holidays, demand for European breaks 
has increased recently and the company’s offering has expanded accordingly. Kuoni now 
includes trips to 13 destinations and there are 40 new hotels for 2015, including Spain’s 
Finca Cortesin, which is home to a Volvo World Match Play Golf Course and a spa with a 
snow cave, as well as Greece’s Kinsterna Hotel. Set in a vast wooded estate outside 
Monemvasia on the Peloponnese, it is a luxury hotel in an impressive mansion,  
parts of which date to Byzantine, Ottoman and Venetian times.

Small is beautiful

Kuoni has boosted its offering of boutique 
hotels for 2015, highlighting intimate 
escapes with ten to 30 rooms, especially in 
the Indian Ocean and South East Asia. 
Many of the new additions are exclusive to 
Kuoni, including Kandohlu Island in the 
Maldives, tiny and tranquil it has just 30 
villas but with a plethora of facilities 
typical of a larger island and Le Cardinal 
in Mauritius, which sits on its own stretch 
of the famed Trou Aux Biches beach.

Caribbean & Mexico

There are 22 new hotels in the sparkling Caribbean, including Antigua’s Keyonna Beach 
with its cottage-style rooms with four-poster beds and French doors that open onto 
ice-white sands. Also new to Kuoni is the Dutch-influenced island of St Martin with the 
Belmond La Samanna hotel, set on one of the island’s finest beaches. At sea, there are
also more Kuoni cruises, including ones on elegant sailing ships. If acting like an 80s
pop star on board doesn’t suit, head to Jamaica’s funky Trident Hotel to hob-knob with
today’s chart toppers. Rihanna, Jay-Z and Beyoncé are all big fans.

Kinsterna Hotel, Greece

Kandolhu Island Sala Rattanakosin, Bangkok

St Martin Roving Bushtops
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January 3, 2014
A month after the passing of Nelson 
Mandela, Idris Elba gave a towering 
performance in Mandela: Long Walk 
to Freedom. Kuoni’s Walk to 
Freedom day tour in Cape Town, 
inspired by the events of the film, 
saw a 70 per cent increase in sales 
over the year.

July 6, 2014
Unrest in Kenya sees 18 
people killed in attacks in 
the coastal region of Lamu, 
according to the Red Cross. 
Holidays to the region 
remain suspended and 
bookings to Kenya see an 
overall fall of 55 per cent. 

September 3, 2014
Doors open at Kuoni’s new 
evolution store in Gateshead. 
The first brochure-less store is 
the second new Kuoni store 
to open in the year. 

December 1, 2014
With up to 50 per cent of 
Kuoni’s web traffic now 
being through mobile 
devices, the company 
launches its first 
responsive website, 
designed to morph to fit 
the device.

July 17, 2014
Malaysia Airlines Flight 17 from Amsterdam 
to Kuala Lumpur crashes, having been shot 
down, killing all 283 passengers and 15 crew 
on board. The crash is another blow for 
Malaysia following the disappearance of 
MH370 in March and the country ends the 
year significantly down in Kuoni sales.

September 27, 2014
Hollywood heartthrob 
George Clooney marries 
London-based human 
rights lawyer Amal 
Alamuddin in a star-
studded Venice wedding. 
Enquiries about weddings 
in Italy rise by 20%. 

February 2, 2014
After three months of 
anti-government protests, 
and in the throws of a 60-day 
state of emergency, elections 
are held in Thailand. 
Bookings to the country fall 
22 per cent as a result.

June 12, 2014
The 20th FIFA World Cup kicks off 
with hosts Brazil beating Croatia 3-1. 
While England came home early, 
Brits continued to flock to South 
America with Brazil bookings up  
58 per cent year on year.

What influenced bookings in 2014
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December 12, 2014
The concluding part of Sir Peter Jackson’s 
journey to Middle-Earth, The Hobbit:  
The Battle of Five Armies is released.  
New Zealand becomes one of Kuoni’s  
top 5 rising star destinations for 2015. 

December 26, 2014
The tenth anniversary of 
the South East Asia 
tsunami. While bookings to 
affected countries are still 
striving to reach pre-
tsunami levels, countries 
such as Sri Lanka have 
highlighted their resilience 
to tragedy, with many 
older hotels closing  
and re-launching.
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What to look out for in 2015

January
Kuoni launches a new contemporary 
honeymoon guide in partnership with 
Brides magazine bursting with 
post-wedding ideas as honeymoons 
now account for around 25 per cent of 
Kuoni’s business.

January 8
Born in a small shack in Tupelo, 
Mississippi, today would have 
been Elvis Presley’s 80th 
birthday. Destinations related 
to the King, such as Las Vegas 
and Hawaii, are expected to sell 
well through the year. 

January
Kuoni launches a partnership with  
active holiday specialists Neilson  
to offer a series of family-oriented 
breaks designed to get the 
adrenalin flowing.

January through March
Kuoni launches its biggest marketing 
campaign ever to emphasise the brand’s 
positioning in the premium market. Footfall 
to shops is up year on year and web traffic 
peaks in January hitting at an all-time high.

March 27
Dramatic changes to Britain’s 
pension system take effect, 
meaning people can draw 
larger lump sums up of up to 
£30,000 from their pension 
pot. If Britain follows the 
precedent set when similar 
changes were introduced in 
Australia, a large number of 
the 400,000 retirees a year, 
could spend that on holidays 
and cars. 

June 12 
The latest dinosaur saga in the 
Jurassic Park series hits the big 
screens in America. Filmed 
almost totally on location in 
Hawaii, it’s sure to showcase 
some of the islands’ incredible 
volcanic landscapes.

april
The Duke and Duchess of 
Cambridge are expecting 
their second baby this 
month and the birth is 
sure to give way to a 
media frenzy. Look out for 
Kuoni’s best baby-friendly 
island escapes.

December 18
The film of 2015 for many, Star Wars VII 
– The Force Awakens is released in the 
USA. Starring many of the original cast, 
desert scenes were filmed in Abu Dhabi. 
Holidays in the United Arab Emirates are 
again expected to have strong sales 
through the year.

November 6
The plane takes off for Kuoni’s first limited-
edition photography tour of India with 
award-winning Neil Buchan-Grant on hand to 
give expert advice. Expect more special interest 
holidays to be launched through the year.
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How we shop for holidays

Online and mobile 
Investment in Kuoni’s digital presence remains a 

core focus. Web traffic is at an all-time high to the 
Kuoni website, which has led to a new responsive 
design, meaning the site morphs to fit whatever 

device the customer is searching from. More than 
half of all searches to kuoni.co.uk are now from 
either mobile or tablet, and that is rising rapidly.

Kuoni stores 
Those Personal Travel Experts work in Kuoni’s 35 

shops located throughout the UK, including 
concessions at John Lewis stores. Whilst the Kuoni 

customer base has traditionally been biased towards 
London and the South East, the expansion of Kuoni 

throughout the UK, including Scotland and the 
North East, means the customer base is now 

broader and spread more evenly throughout the UK.

Webchat
People talk online too! Kuoni introduced webchat 
last year and, at the time of this report going to 
press, has managed more than 50,000 customer 

questions and conversations via the webchat 
service on the site. 

Travel agents 
Highly skilled agents are worth their weight in gold. 
Though Kuoni sales through travel agent partners 
has reduced over the years, the company remains 

firmly committed to selling holidays through 
third-party agents and has forged close partnerships 
with a select number of independent agents, with 
nine full partner stores and 35 travel agents who 
have high-profile Kuoni walls and brochure areas. 

Personal Travel Experts 
While customers may research a lot of their holiday 

information on the web, luxury holidays, honeymoons 
and weddings tend to see customers looking for 

expert advice from people who know the destinations 
they sell. As a result, over the last six years Kuoni has 
employed and trained more travel experts based in its 
stores throughout the UK. The company now has 221 
of its own staff who are not only well-travelled but 

highly experienced in customer service. 

Omni-channel 
Whatever customer’s preference, browsing in a 

shop, price checking on a laptop, searching from a 
tablet on the sofa, or checking details about a trip 

on the phone, there’s no set path to buying a 
Kuoni holiday. But the approach the company has 

developed and refined allows people to search 
and buy their holiday through us seamlessly from 

website, call centre or shops. 

In 2015, people no longer simply walk into a travel agents or pick up a phone to book a 
holiday. While the final booking decision may still be via a Kuoni store or a high-street 
travel agent, customers utilise a number of channels for information to help them book 
their dream escape, here are some of the main ones. 

Top searches / landing pages

New responsive design

1
Honeymoons

6
Caribbean

2
Maldives

7
Dubai

3
Cuba

8
Multi-centre holidays

4
Thailand

9
Safari holidays

5
Italy

10
Sri Lanka

amount of webchats on the sitenumber of Kuoni Personal Travel Experts

50,000

Store finder throughout the uK DesktopWide desktop Tablet Phone

22

126

221

2008 2011 2015
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Also selling well...

top 5 best-value 
hotels

1. Kuramathi Island Resort, Maldives
2. Keyonna Beach, Antigua 
3. Solana Beach, Mauritius
4. Bandara Resort & Spa, Thailand, Koh Samui 
5. Jetwing Sea, Sri Lanka 

top 5 luxury 
hotels

1. Baros Maldives
2. Sugar Beach, A Viceroy Resort, St Lucia
3. Six Senses Ninh Van Bay, Vietnam 
4. Maradiva Villas Resort & Spa, Mauritius 
5. The Palace At One&Only Royal Mirage, Dubai 

top 5 spa 
hotels

1. Sandy Lane, Barbados
2. Long Beach, Mauritius
3. The BodyHoliday, St Lucia
4. Jumeirah Zabeel Saray, Dubai
5. Viceroy Bali 

top 5 touring  
destinations

1. Vietnam
2. India
3. Sri Lanka
4. Cuba
5. Malaysia

Sandy Lane Viceroy Bali

VietnamSix Senses Ninh Van Bay

Kuramathi Island Resort

Baros Maldives Cuba
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Report written by James Ellis




