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Introduction
Welcome to Kuoni’s worldwide trends report 2016. 

Every year we track booking patterns to monitor 
the popularity of destinations around the world 
and this report is now in its 36th year. 

All the statistics in this report are based on 
booking numbers. We compare the last full year 
(2015) with bookings to date for 2016. Given that 
holidays for 2016 have been on sale since June last 
year - and January remains by far and away the 
peak month for holiday bookings - this report is a 
strong indicator as to what’s trending in travel for 
the year ahead. 

From currency fluctuations to security alerts;  
and new direct flights to high profile destination 
marketing campaigns, there are many factors 
which determine holiday fashions. Throughout 
the report we have identified how these factors 
have influenced travel bookings. 

In September last year, Kuoni UK and our sister 
companies - CV Villas, Carrier, Kirker and Voyages 
Jules Verne - became part of the DER Touristik 
group. One of the biggest tourism businesses in 
Europe, DER Touristik has 10 tour operating 
brands, hotel and travel agency chains, online 
travel booking engines and its own airline. 

2  |  K UONI wOr ldwIde tr eNds r ePOrt 2016

Contents 

How are people booking? ...................... 3

Top 20 destinations .............................4-7

Rising stars ........................................... 8-9

Honeymoons ..................................... 10-13

Journeys ............................................. 14-15

Top 10 short haul .............................. 16-17

What influenced bookings 2015?... 18-19

What to look out for in 2016? ........20-21

Cruise ......................................................22

Top wish list experiences .....................22

And in other news................................. 23

How are people booking?

Whilst nearly every Kuoni customer touches the website at some point, either for 
initial research, webchat or inspiration, there is still an overwhelming majority of 
customers who want to talk to a specialist. Kuoni has developed the Expert Finder on 
the site, so it’s easy for people to find a Kuoni Personal Travel Expert who has specific 
knowledge and experience of a destination or type of holiday. 

Over the last five years Kuoni has evolved its business to create a network of quality 
travel shops throughout the UK, both on the High Street and within John Lewis stores. 

40
UK stores 12 Concessions

23,178
webchats last year Lakeside

Newcastle

Harrogate

Brighton

Glasgow

Kuoni aims to have 50  
stores by the end of 2016.
With 40 stores (including two 
opening in March) at the time 
of going to press, Kuoni has 
opened up five over the last 12 
months and has a further 10 
scheduled for the year ahead. 

11
Travel agent 

partner stores

New 
locations 
include
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Kuoni.co.uk is the hub to 
connect people to 

Personal Travel Experts

249
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The Maldives and Thailand retain the top 
one and two spots respectively for another 
year. Maldivian resorts continue to innovate 

and set the pace in luxury travel and Kuoni’s 
best-selling resort, Kuramathi Island Resort 
will unveil its stunning new collection of 
luxury villas this March, including unique 
two bedroom beach houses, ideal for 
families. Thailand continues to receive  
high customer satisfaction scores from 
customers and a joint marketing plan 
between Kuoni and the Tourism Authority 
of Thailand will continue to promote the 
country’s diversity throughout this year. 

Top 20 
destinations
The top 20 is based on total number of bookings.  
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Just five years ago, Vietnam 
didn’t appear in Kuoni’s 
top 30 destinations and it 
only featured as a touring 
destination. Yet advance 
bookings for travel in  
2016 show Vietnam at  
its highest-ever point in  
the list of best-selling 
destinations. Direct flights 
from the UK have had a 
huge impact on tourism 
over the past two years and 
the country is adapting 
fast with innovative new 
high quality resorts. 
Vietnam Airlines will  
step up its flights from 
Heathrow to both Hanoi 
and Ho Chi Minh City in 
spring this year, meaning 
it is becoming a popular 
option for beach and 
wellbeing breaks, as well  
as touring. 

One Caribbean island has 
steadily been making its 
way up Kuoni’s best-sellers 
list for the past few years.  
In 2015, Antigua overtook 
Barbados as the favourite 
Caribbean island and 
continues to rise, up from 
ninth position in 2015 to 
number seven for 2016. 
Hotels such as the boutique 
Keyonna Beach, which is 
an all-inclusive 3.5 star 
hotel, is setting the pace  
in keenly-priced, simple 
luxury and is exclusive  
to Kuoni in the UK.

Long-popular with 
Kuoni customers, 
Malaysia is seeing an 
upturn in bookings for 
2016 after a tough couple 
of years. Regaining its 
momentum, it is 
currently at 14th position 
in the best-sellers’ list, 
based on bookings to 
date for travel in 2016. 
Sales are up more than 
30 per cent year on year 
for beach stays, 
particularly to Borneo 
and Langkawi. The 
Malaysian ringgit has 
weakened significantly 
vs the pound in the last 
year making it great 
value on the ground and 
contributing towards its 
improved attractiveness.
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Making it into the top 20 
this year, partly due to its 
incredible exchange rate, 
South Africa is excellent 
value for British tourists 
who can now fly on a 
British Airways Airbus 
A380 to Johannesburg. 
Kuoni’s most popular 
region of South Africa  
is Cape Town, followed 
by the safari lodges  
and reserves on the 
Eastern Cape. 

Demand is outstripping 
supply in Cuba and this 
is why it has slipped one 
place for 2016. Tourism 
here continues to thrive 
and the message to “see 
Cuba before it changes” 
has driven even more 
demand over the past 12 
months, putting pressure 
on hotels, particularly in 
Havana, Cienfuegos and 
Viñales, where demand for 
rooms is particularly high. 
This is before the impact 
of increased US travellers 
kicks in, so the message for 
anyone planning a Cuba 
holiday is to plan ahead 
and book early. Both Dubai and Abu 

Dhabi remain popular 
stop-over destinations 
and retain strong sales, yet 
Kuoni has seen a slight 
dip in bookings as a result 
of increasing instability in 
the Middle East. The UAE 
is very resilient and its 
investment in security 
and being at the cutting 
edge of tourism and hotel 
design ensures it remains 
in the best-sellers list. 

UP

& dowN
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Rising Stars are defined as 
trending destinations that have 
seen the biggest increase out of 
the destinations Kuoni sell 
worldwide, from 2015 to 2016. 

Japan 
Myanmar (Burma)

Kenya 
Namibia

New Zealand
Cambodia

Laos
Madagascar

Peru
South Africa

1
2
3
4
5
6
7
8
9
10

Rising 
stars of 
2016

JaPaN:  
ToPs THE risiNG sTar dEsTiNaTioN 
LisT for THE firsT TiME
Japan produced one of the biggest 
surprises in the history of sport at the 2015 
Rugby World Cup by beating South Africa. 
The Cherry Blossoms punched above their 
weight in the tournament and the 
country’s tourism industry is quietly doing 
the same. Moving up 19 places, sales for 
holidays to Japan are doing particularly 
well, so much so that it tops our list of 
rising star destinations. Although it 
doesn’t attract huge volumes of visitors 
from the UK, requests for tours, tailor-
made trips and cruises to see some of the 
country’s top heritage sites and cities such 
as Kyoto and Tokyo are on the up. 

MyanMar (burMa):  
LUxUry rivEr CrUisE HELPs yoU  
ExPLorE iN sTyLE
The media attention around Myanmar was 
heightened with Aung San Suu Kyi 
winning Myanmar’s landmark elections, 
ending half a century of dominance by the 
military. When Kuoni reintroduced Burma 
in 2011, there was a high demand from 
travellers wanting to visit; unfortunately, 
the lack of tourism infrastructure made it 
difficult to cater for them at times. This is 
slowly being alleviated as the country has 
attracted investment to develop its tourism 
industry and Kuoni’s introduction of the 
Majestic Burma river cruise, has helped it 
rise up the best-sellers list. 

KENya:  
BaCK oN THE MaP afTEr TravEL  
rEsTriCTioNs LifTEd
Though safari lodges remained open for 
business, restrictions on travel to coastal 
resorts meant Kenya fell out of Kuoni’s top 
30 last year. The relaxation of the FCO 

travel advice in June last year had an 
immediate impact, with bookings rising 
week by week ever since. Bookings so far 
for 2016 put Kenya back on the map, 
moving up 14 places, and indications are 
that it will continue to climb further up 
the list as the year progresses. This year is 
the 50th anniversary of the Oscar-winning 
film Born Free and Kuoni’s support for the 
Foundation, founded by the film’s stars 
Virginia McKenna and Bill Travers, has 
seen the creation of a safari inspired by 
locations from the film. 

PErU:  
NEw dirECT fLiGHTs oPEN UP ToUrisM 
The new British Airways direct flight from 
London Gatwick to Lima from May this 
year is already having an impact. The 
destination has moved up seven places 
from last year – and Kuoni expects to see it 
rise even further by the year’s end. It is the 
first direct flight from the UK since Peru 
closed its airspace to British airlines 
during the Falklands War. Machu Picchu, 
the ancient Incan city set high in the 
Andes Mountains, is one of the most 
iconic images in the world and it remains 
one of the most requested wish list 
experiences for British travellers.

CaMBodia:  
TiCK aNGKor waT off yoUr wisHLisT
Whilst Vietnam has seen record rises over 
the last few years, its near-neighbour, less-
developed Cambodia, is following suit, 
rising nine places for 2016 bookings.  
Our Cambodian Explorer tour is one of 
the most popular, visiting The Royal 
Palace, Phnom Penh, Battambang and on 
to Siem Reap to see the temples of Angkor 
Wat. This is just one of our tours that can 
be done with a small group or arranged on 
a private basis.

3

2

1

faCT:

hotels exclusive to 
Kuoni in the UK

26
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CarriE GraNT
assisTaNT sTorE MaNaGEr aT 

KUoNi aT JoHN LEwis NEwCasTLE

“It’s surprising how many customers 
come in with a blank page. They want 

to talk to me about possibilities, 
what’s popular and frequently want 
inspiration. But at the other end of  

the scale, others are very specific 
about a health retreat they’ve read 

about in Italy or that they want to go 
diving in a place they know has an 

amazing coral reef. I’ve recently had 
more enquiries for South America 
– Peru and Argentina specifically. 

Experiences drive demand for a 
destination. It’s all about those jaw-

dropping moments that create 
magical memories and stories to tell 

your friends at home.”

The average spend on  
a Kuoni honeymoon  
is £2951 per person

£2
951

13
The average  

honeymoon duration 
 is 13 days

 Honeymooners make up 
42% of bookings at Kuoni 

at John Lewis oxford 
street, which is our most 

popular store to book  
this all-important  
romantic escape

42%

The most popular month  
to book a Kuoni 

honeymoon is January

JaN

The majority of 
honeymooners book 10 

months before their 
wedding but it’s not 

uncommon for us to see 
couples two years before 

their nuptials!

The honeymoon market 
makes up 22% of all  

Kuoni's bookings

Kuoni  honeymoonsHoneymoons rule 
over pots and pans

Kuoni is the only travel 
company that can add a 
honeymoon or holiday to a 
John Lewis gift list. In 2015, 
11.6% of our honeymoon 
bookers did just that, asking 
guests to help contribute and 
make their travel experience 
an incredible one. With more 
Kuoni at John Lewis stores  
set to open in 2016, we are 
expecting to see this figure rise. 

Honeymoon 
experiences: 
what’s trending?

      Discovering the temples, 

rice terraces and arty 

Ubud before relaxing on  

a stunning beach in Bali

    Hiring a private driver  

to explore sri Lanka’s 

sights and enjoying a 

safari in one of the 

national parks before  

flying to the Maldives  

for a beach stay

     Enjoying dinner on a 

private island in the 

Maldives or a couples’  

spa treatment in an 

overwater pavilion 

      Watching orang-utans 

swing through the 

rainforest in Borneo 

during a luxury five-star 

beach stay

     Sleeping in a candle-lit 

treehouse on safari in  

South Africa

Two wEEKs oN THE BEaCH?  
CoUPLEs sEEK MorE froM a HoNEyMooN

Two weeks on a beach may have cut it a decade ago, but 
more couples than ever are seeking adventure, authentic 
experiences, local interactions and touring as part of their 
honeymoon. Over the past five years, we’ve seen the 
number of honeymoons with an exploration, 
adventure element grow at twice the pace 
of a stay put beach honeymoon. Couples 
want to use the opportunity of a 
honeymoon to create the holiday of a 
lifetime and ensure they get the 
immersive experience 
they are after. 

Honeymoons
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Lion Sands Private Game Reserve
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Maafushivaru top of the celebrity wish list

A few years ago, five-star credentials and oodles of bling were de rigueur when it came 
to celebrity honeymoons but now experiences and that ‘something special’ have more 
influence than slick brand names and star ratings. 

The stunning island of Maafushivaru in the Maldives is a 4.5* and has just 48 beach and 
water villas. Actress Michelle Keegan and TV presenter Mark Wright chose the island for 
their recent honeymoon and other celebrities and Kuoni customers have followed in 
their footsteps, with honeymoon bookings up 22 per cent year on year. Experiences 
include a private dinner at sunset on a deserted island, cooked by your own chef, before 
being left alone to an evening’s stargazing on the beach. You can even choose to stay 
overnight on this uninhabited island. 

top 20 
honeymoon  
destinations

2016
1 Maldives
2 Indonesia (Bali)
3 Mauritius
4 Sri Lanka
5 Thailand
6 USA
7 Italy
8 Mexico
9 Antigua
10 St Lucia
11 Vietnam
12 Malaysia
13 Seychelles
14 Tanzania
15 Cuba
16 Barbados
17 South Africa
18 Kenya
19 Greece
20 UAE

2015
1 Maldives
2 Mauritius 
3 Sri Lanka
4 Thailand
5 Indonesia (Bali)
6 USA 
7 Mexico
8 Italy 
9 St Lucia
10 Antigua
11 Cuba
12 Tanzania 
13 Barbados
14 Greece 
15 Seychelles 
16 Vietnam
17 Malaysia
18 UAE
19 South Africa
20 Australia

The top 20's are 
based on total 
number of bookings.

18 
Kenya has made it into  

the top 20 for 2016, which 
highlights its instant 
popularity after travel 
restrictions were lifted  

to the coast.

11 
Vietnam has jumped five 
places in the past year to 

our number 11 spot, 
showing the popularity of 
adventure touring over a 

classic beach stay. 

1 
The Maldives has 

remained Kuoni’s top-
selling honeymoon 

destination for over a 
decade and there are 

islands exclusive to Kuoni 
guests in the UK. 

6 
We predict the USA will 
stick around the number 

six spot, with the most 
popular destinations being 

San Francisco, Las Vegas, 
New York and Orlando. 

2
 Indonesia has seen the 
biggest rise in the top 10 
and Bali is a favourite as 

it’s a perfect destination to 
visit weather-wise during 

the wedding-boom 
summer months.

7
Italy has jumped  

up one place, with 
Sorrento and the Italian 

lakes competing for  
the top spot for  

honeymoon couples.

faCT:

of our honeymoon 
bookers put their 
honeymoon on a 
John Lewis gift  
list in 2015

11.6%
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Honeymoons continued

Kuoni is new go-to company 
for same-sex honeymoons

For 2016, Kuoni now has 10 experts  
on hand to offer advice on booking  
LGBT holidays, including same-sex 
honeymoons. Each expert knows about 
the legal and cultural positions of the 
destinations Kuoni offer. (More about 
LGBT holidays on page 23)

Maafushivaru

2016 destinations
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Journeys – escorted touring

top 10 escorted tours (based on total number of passengers)

2015
1 Taj Tour, India
2 Highlights of Vietnam
3 Highlights of Cuba
4 Vietnam Explorer 
5 Highlights of Sri Lanka – Ceylon Tour
6 Mayan Explorer, Mexico
7 Sri Lanka Wildlife 
8 Borneo Explorer
9 Temple, Tiger & Taj Tour, India
10 Cuba Explorer 

2016
1 Highlights of Vietnam
2 Taj Tour, India
3 Highlights of Cuba
4 Borneo Explorer
5 Sri Lanka Explorer
6 Cuba Explorer
7 Highlights of Sri Lanka – Ceylon Tour
8 Temple, Tiger & Taj Tour, India
9 Sri Lanka Wildlife
10 Vietnam Explorer

Escorted tours have moved a long 
way from packed coaches and tour 
guides on auto-pilot. From an 
unrivalled range of small group 
tours across the world offering a 
more intimate experience to 
“limited edition” tours with an 
expert guide and private tours for 
couples with a car and driver.  
The touring market is evolving and 
Kuoni is growing the sector of the 
market over the next two years.

Namibia: Fastest-rising African destination 

Kuoni’s number one rising star for 2016 as a touring destination, Namibia’s success is 
being largely driven by the exchange rate and because it is seen as one of the most 
authentic ways to experience Africa. The Namibian Dollar is the official currency and 
is fixed to and equals the South African Rand, which has fallen to a record low against 
the pound, making the cost of accommodation, eating out and experiences more 
affordable than ever. With vast deserts, seascapes and bushwalking, it’s fast-becoming 
one of the most requested destinations for 2016. 

Sri Lanka: Remains a firm 
favourite for touring

With three tours in the top 10 for 2016 and the 
Sri Lanka Explorer a new entry at number five, 
the destination remains a firm favourite as a 
touring option for Kuoni customers. Arguably 
the best way to visit this teardrop shaped island, 
the Explorer tour takes in culture, history  
and wildlife viewing, visiting the ruins of 
Polonnaruwa, Yala National Park, Sigiriya Rock 
and Dambulla Caves. Combining a Sri Lanka 
tour with a stay in the Maldives is one of the 
most requested twin-centre holidays at Kuoni. 

Expert-led: From photography 
to wildlife

A growth area in touring is expert-led 
tours. Kuoni recently sold out a tour to 
India led by award-winning photographer 
Neil Buchan-Grant and, due to its success, 
there are plans to work with him again in 
the future. There will also be a Great 
Migration tour in August led by experts 
who include Warren Samuels of the Big 
Cat Diary. Other expert-led trips are due to 
be launched later this year. 

Cuba: Another clear winner in 
the touring top 10 

Currently in third and sixth position  
for 2016, demand for Cuba has never  
been higher with enquiries coming in 
thick and fast. The Cuba Explorer’s 
14-night itinerary has risen four places 
and offers a fascinating insight into the 
island’s colourful history, vising Havana,  
Las Terrazas, Cienfuegos, Sancti Spiritus, 
Remedios and ending with five nights  
on the shores of Varadero. 

rising stars of 2016 
1 Namibian Explorer
2 Kenya Explorer
3 Madagascar Explorer
4 Leopard Safari, Kenya
5 Heart of Japan
6 Highlights of Cuba
7 South African Explorer
8 Highlights of Malaysia
9 Cheetah Safari, Kenya
10 Borneo Explorer
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Rising stars are defined as trending tours that 
have seen the biggest increase from 2015 to 2016 

faCT:
At time of print, Kuoni has over

22,600 
followers

45,000
likes
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Greece: bookings rise despite last year’s financial crisis 

The Greek debt crisis and the financial bail-out dominated news headlines 
last year, yet this has done little to slow down tourism to a destination that 
it is well-loved by British travellers. Islands including Santorini and 
Mykonos have evolved with some of the best five-star hotels on the market, 
appealing to the honeymoon market. Kuoni has expanded its collection of 
hotels and resorts in Greece and saw bookings increase by 57 per cent year 
on year.

Top 10 short-haul
One of the biggest changes to Kuoni’s best-sellers list in recent years is 
the appearance of more short-haul destinations. Kuoni spotted an 
opportunity in the market to create a premium collection of European 
holidays, differentiated from the mainstream holiday companies with 
scheduled flights, tailor-made itineraries and hand-picked hotels. 
Spain, Portugal and Greece have all shown double-digit growth last year 
and are expected to replicate that again in the year ahead.

Switzerland: high 
costs result in sharp 
fall in bookings 

Once a popular choice for 
Kuoni customers, bookings 
to Switzerland have fallen 
by 25 per cent this year 
following the currency 
crisis triggered last January 
when the Swiss central  
bank abandoned the cap  
on the currency's value 
against the euro. Prices  
for holidaymakers soared  
as a result, making it one  
of the most expensive  
short-haul destinations. 

Italy: honeymoons 
drive demand 

From the Amalfi Coast to 
the Italian Lakes, Italy is the 
most popular short-haul 
destination particularly for 
honeymooners. With the 
majority of couples getting 
married in summer, the 
romantic allure of Italy 
continues to ensure it stays 
in the top 10. 

Spain: double-digit growth 
Spain appeared inside Kuoni’s top 20 for the first time in 2014 and 
it’s likely to increase its position again in 2016. With Kuoni’s 
bookings up 35 per cent year on year, similar growth is expected for 
2016. There has been a natural swing back to Spain as it’s seen as a 
safe choice for both winter and summer sun following the horrific 
attack in Tunisia and ongoing security concerns in Egypt.
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What influenced bookings in 2015?

august
A Bangkok terrorist attack on 
the Erawan Shrine makes 
headline news. Despite an 
immediate dent in bookings, 
Thailand sales remain strong 
and it holds its place as Kuoni’s 
second best-selling destination. 

september
Kuoni opens in the new John 
Lewis shop in Birmingham.  
It’s the biggest John Lewis shop 
in the UK at 250,000 sq ft and 
part of Birmingham’s Grand 
Central development. 

November
Kuoni opens its 
first store in 
Brighton, located 
on Dukes Lane.

december
Despite 2015’s tragic events, 
Kuoni takes more people away 
on holiday than in 2014 and 
has an increased sales 
revenue. We also receive 
incredible reviews, with 
customers rating us on 
average 9.3 out of 10 (NPS 
score) following their booking.

october
As a precautionary measure 
the FCO advises against all 
but essential travel by air to 
or from Sharm el Sheikh, after 
a Russian passenger plane is 
brought down by a bomb in 
Egypt’s Sinai Peninsula. april

On 25 April, an earthquake of 
7.8 magnitude strikes Nepal 
and causes devastation in the 
capital of Kathmandu and 
surrounding areas, killing 
over 8000 people. 

January
Kuoni enjoys its strongest 
sales month for almost 10 
years, driven by a strong 
marketing campaign, new 
Kuoni stores, a re-vamped 
website and high  
brand awareness. 

May
The General Election is 
held in the UK and David 
Cameron returns to 
Number 10 with a Tory 
majority. Sales slow up in 
the week of the election as 
all focus is on voting.

april
TV presenter Simon Reeve hosts 
more than 11 events for Kuoni 
throughout the UK, with 
hundreds of customers attending 
to hear about his travels.

June
The Tunisia attacks send 
shockwaves around the world 
and a layer of uncertainty 
about travel to North Africa, 
with the FCO advising  
against travel to Tunisia. 
Although not a Kuoni 
destination, the impact is felt. 

May
Michelle Keegan and Mark 
Wright honeymoon on 
Maafushivaru in the 
Maldives, creating a buzz 
on social media and 
boosting bookings to our 
exclusive island. 

June
The FCO lifts its restriction on 
travel to coastal resorts in 
Kenya, resulting in an 
immediate upturn in bookings 
for safari and beach holidays to 
one of Kuoni’s traditionally 
best-selling destinations. 

November
Paris suffers a 
terrorist attack in 
multiple locations 
around the city. 

November
Award-winning photographer  
Neil Buchan-Grant hosts Kuoni’s 
first photography tour to India, 
exploring Delhi, Jaipur, Agra and 
Varanasi. The tour is hugely 
popular and is fully booked.

JaNUary JULyfEBrUary aUGUsTMarCH sEPTEMBEraPriL oCToBErMay NovEMBErJUNE dECEMBEr
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What to look out for in 2016?

JaNUary JULyfEBrUary aUGUsTMarCH sEPTEMBEraPriL oCToBErMay NovEMBErJUNE dECEMBEr

March
Oscar-winning film,  
Born Free, opened at 
cinemas 50 years ago, 
starring Virginia McKenna 
and Bill Travers, and 
Kuoni’s support for the 
eponymous Foundation 
has created a unique 
safari holiday. 

March
Kuoni’s first store 
in Harrogate is 
due to open. 

august
The new Ben Hur film 
starring Morgan 
Freeman will be 
released and was 
filmed in Rome and 
Matera in Basilicata, 
southern Italy. 

august
The 2016 Olympics and 
Paralympics will take 
place in Rio, Brazil.

august
This year celebrates the 
100th anniversary of 
the USA’s National 
Parks Service. There are 
over 400 parks to 
explore in the USA and 
events running 
throughout the year. 

september
Malaysia will play host 
to racing greats from 
all corners of the globe 
at the F1 Petronas 
Malaysian Grand Prix 
from the 30 September 
- 2nd October, taking 
place in Kuala Lumpur. 

May
Royal Caribbean 
will be launching 
the world’s largest 
cruise ship, 
Harmony of  
the Seas.

august
Kuoni’s Great Migration 
tour departs the UK, led 
by experts who include 
Warren Samuels of the 
Big Cat Diary. 

January
Simon Reeve is the 
voiceover for Kuoni’s 
television advert.

March
New accommodation is set 
to open on Kuramathi Island 
Resort in the Maldives, our 
most popular island, 
including Water Villas  
 with private pools. 

May
British Airways is launching a 
new direct flight to the Costa 
Rican capital of San Jose and 
Lima in Peru, making these 
destinations more accessible 
than ever before. 

april
TV presenter Simon Reeve 
will be entertaining more 
of our customers at free 
Kuoni events across  
the UK.

© Born Free Fo
un

da
ti

on

January
Kuoni Lakeside opened 
on the 25 January. 
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Third party partnerships 

As Kuoni’s retail estate has grown, so too has the 
opportunity to partner with other like-minded 
travel brands that match the company’s 
customer base. Where Kuoni does not have its 
own range of holidays, it has partnered with 
third party brands, which include cruise 
companies, Neilson, Ski Independence and 
Trafalgar Tours. Expect more to follow in 2016. 

Kuoni UK specialist 
brands rise year  
on year 

Specialist brands within the 
Kuoni UK group, Carrier, CV 
Villas, Kirker and Voyage Jules 
Verne are all sold through 
Kuoni retail and sales for 
specialist holiday brands are 
up 23% year on year. 

MarK duguid,  
viCE PrEsidENT CoMMErCiaL  
& ProdUCT MaNaGEMENT  
aT KUoNi

“There is a difference between 
exploring a sought-after 
destination where some discretion 
is required and a progressive 
destination where LGBT travellers 
are truly welcome. Increasingly 
parts of the world are embracing 
LGBT rights so the situation is 
evolving. Legislation on LGBT 
rights is a good indicator, but local 
customs are a key factor as general 
society does not always keep pace 
with lawmakers. This is where our 
travel expertise can really help 
make a difference.” 

New LGBT travel specialists 

Same sex couples will now be able to find specialist 
LGBT travel experts thanks to a new section on the 
Kuoni website. There are now 10 dedicated LGBT 
experts. Many gay and lesbian couples already book 
with Kuoni, so this is really about stepping things up 
and making sure the sales team are knowledgeable 
about the legal and cultural positions of the 
destinations Kuoni sells around the world. 

And in other news...

Top wish list 
experiences

Increasingly we see “wish list” 
experiences driving demand for 
travel, particularly honeymoons. 
According to a YouGov poll 
commissioned by Kuoni in January 
2016, more than 60 per cent of 
British adults surveyed say that they 
would be willing to pay more for a 
wish list experience in comparison  
to a typical holiday. 

1 Travel on the Venice-Simplon Orient Express
2 Diving in Australia’s Great Barrier Reef
3 Helicopter flight over the Grand Canyon
4 See the Great Pyramids of Egypt
5 Walk the Great Wall of China
6 Go whale watching
7 Dive with turtles in the Maldives
8 See Orangutans in Borneo
9 Trek the Inca Trail in Peru
10 See gorillas in Rwanda 

(YouGov poll of over 2000 adults, January 2016)

Venice-Simplon Orient ExpressCruise

Two years ago Kuoni created partnerships 
with a selection of hand-picked cruise 
companies, making Stay & Cruise available 
through its retail network. Cruise bookings 
have quietly been gaining momentum and a 
new dedicated cruise team has just been put 
in place to add another level of expertise to 
cruise bookings.

Best-selling cruise lines based on sales 
through Kuoni stores

1 Celebrity
2 Royal Caribbean
3 Princess Cruises
4 Star Clipper
5 Cunard

Top destinations for stay & Cruise

1  Vietnam & Cambodia River Cruise along the Mekong 
(APT River Cruise)

2  Alaska with the Rocky Mountaineer (Celebrity Cruises)
3  Caribbean, pre stay in Barbados (Star Clipper)
4  Caribbean, pre stay in Miami Beach (Celebrity Cruises)
5  Caribbean, pre stay in New York City (Royal Caribbean, 

Anthem of the Seas)
6  Japan, pre stay in Tokyo (Princess Cruises)
7  Australia, pre stay in Sydney and/or an  

Uluru experience (Celebrity Cruises)
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