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Travels and tribulations
The majority of travellers are at least 
somewhat concerned about travelling 
safely in 2018, with the threat of 
terrorism still being seen as a major 
threat, according to new survey data 
from US-based medical, security, 
evacuation and travel risk management 
provider Global Rescue

According to the data, 82 per cent of 
respondents expressed concerns about their 
safety when travelling in 2018, while 19 per 
cent claimed to be more concerned about 
travelling this year than they were in 2017. 
Though terrorism is the biggest concern, with 
half of the respondents citing this as their 
primary fear, health and medical issues are 
not far behind, with 39 per cent ranking it 
as either first or second on a list of potential 
threats. Crime came in third, with 37 per cent 
ranking it highly on their list. However, despite 
the heightened risk of nuclear attack, only five 
per cent put it as one of their top concerns.
Many travellers are still concerned about 
travelling to Europe, the survey found, with 
one participant noting: “Going to France this 
year and fairly worried about being in the 
wrong place at the wrong time. Less worried 
about Brazil/Amazon than France. Who 
would have thought that a few years ago?” 
Seventy-three per cent of respondents expressed 
some level of concern about travelling to 
Europe in 2018 – the same amount as the 
Middle East. The intensity of the concern is 

Analysing the 
‘flashpacker’

According to a new poll from Tourism 
& Transport Forum Australia (TTF), 
Australian millennials are spending 
more on their summer trips than 
any other demographic – but are 
they covered?

The survey, undertaken on TTF’s behalf by 
pollster Nielsen, found that nearly a quarter (21 
per cent) of Australian travellers aged between 
18 and 24 plan to spend anything between 
AU$2,000 and $5,000 on a summer holiday, 
compared to 13 per cent of those aged 65 
and over, and just eight per cent of those aged 
between 45 and 64. Not worrying figures in 
and of themselves; but when one takes into 
account a 2016 study from the Insurance 
Council of Australia and the Department of 
Foreign Affairs and Trade, which found that 
15 per cent of this millennial demographic 
are unlikely to take out travel insurance for the 
trips – while at the same time being 74 per 
cent more likely than other demographics to 
engage in ‘risky behaviour’ while overseas – a 
slightly more concerning picture emerges.
“The days of young people travelling with little 
more than the shirts on their back are well and 
truly over,” commented Margy Osmond, Chief 
Executive of TTF. “What we are seeing is the rise 
of the ‘flashpacker’ – young travellers who have 

UK travel operator Thomas Cook recently 
became the first major British travel company 
to resume flights to Tunisia, with its first 
flight touching down on 13 February.
Tour operators have avoided flying to the country 
since the 2015 terror attack in Sousse, when 38 
people were killed in a shooting on a beach. The 
attack caused the UK Foreign Office to advise 
against travelling to Tunisia unless it was essential, 
though it has recently downgraded its warning. 

Thomas Cook flew three aircraft to Tunisia 
on its first day back operating in the country, 
and said that all three flights were full. The 
operator’s Chief Executive Peter Fankhauser 
asserted that the travel operator had done all 
it could to ensure security for holidaymakers.
“It would be foolish of me to say that any 
destination is 100-per-cent safe,” he said, “but 
what I can say is that we have taken time to 
make the decision to prepare our programme.”

Thomas Cook resumes service to Tunisia
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 Greetings loyal readers! And a special hello to everybody perusing 
this at our ITIC Americas event in New Orleans, we hope you have 
a fantastic conference. Deputy Editor Stefan Mohamed here. Don’t 
panic, Mandy Langfi eld hasn’t gone anywhere – she is now our 
Features Editor, as well as the newly installed captain of our sister 
publication, the good ship AirMed & Rescue. How does she fi nd the 
time? I was going to ask her to ghost write this comment as well …
We’ve got another packed issue of the magazine for your delectation, 
crammed to bursting with the latest news, views and analysis on the big 
events and challenges facing your industry. Our News Analysis this month 
focuses on the legalisation of marijuana in Canada – how might the country’s 
embrace of ‘the herb’ complicate the lives of insurers? The potential 
pitfalls are many, so everybody’s going to need to keep a clear head.
If you fi nd yourself with an unusually big appetite after that analysis, why 
not head to p.28 for the fi rst of this month’s highly nourishing features? 

This one takes a look at gadget cover – specifi cally, why travel insurers 
are frequently opting to limit the coverage they off er for customers’ 
shiny electronic widgets, and how add-ons are fi lling these gaps. 
Still hungry? Then pop along to p.32, where Mandy Langfi eld – her 
again?! I really am going to have to write this comment myself, aren’t I?! 
– examines India’s outbound travel market. It’s set to grow impressively 
over the next few years, but how much scope is there for travel 
insurers to take advantage of this? The answer may surprise you!  
Elsewhere, we have a pair of our famous Industry Voice pieces, discussing 
how travellers can optimise their smartphones as a travel health tool, and 
how insurers can make use of a little thing called data to innovate and adapt 
to better suit customer needs. We love to provide a platform for our readers 
to share their insights, so if you have a burning desire to get something 
industry-related off  your chest, please do get in touch at editorial@itij.com. 
We hope you enjoy this issue of ITIJ. Cheerio for now!

mailto:mail@itij.com
http://www.itij.com
http://www.itij.com/subscribe
mailto:ian@itij.com
mailto:sarah@itij.com
mailto:stefan@itij.com
mailto:mandy@itij.com
mailto:subscriptions@itij.com
mailto:sales@itij.com
mailto:editorial@itij.com
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NEWS

Well, what a cheery and optimistic 
picture the news section presents this 
month ... NOT. Terrorism and political 
unrest fi ll the pages, along with statistics 
about the numbers of people travelling 
uninsured. It all makes for depressing 
reading. However, one ray of light 
comes from Australia, whose millennials 
are doing lots of travelling instead of 
buying houses and settling down and 
things. AND 85 per cent of them are 
buying insurance! Yay! (see page 1).

One tiny cloud on this horizon for 
underwriters is that these millennials 
are 74-per-cent more likely to ‘engage 
in risky behaviour’ than other age 
groups, but hey, let’s keep it positive, 
and don’t choke on your double 
decaff  cappuccino with chocolate 
sprinkles and a dash of brandy ...
 
And then there’s AarvarkCompare, who, 
hot on the heals of Elon Musk’s launch 
of the falcon Heavy, have announced 
that they will be off ering space travel 
insurance for future astronauts. Sadly, 
it comes too late for the dummy fl ying 
around space in a Tesla – but then he/
she/it wouldn’t be the fi rst dummy fl ying 
around without insurance, would they?

Ian Cameron
Editor-in-chief

ian@itij.com

Editorial 
Blog

 2018 will be another year of uncertainty 
for the international traveller, and will 
pose all manner of risks to investors

Travel assistance provider Northcott 
Global Solutions has revealed what it 
believes will pose the greatest threat 
to travellers and investors in 2018

In its 2018 Global Travel Risk Report, 
Northcott identifi es fi ve major areas that 
could impact global travel. The fi rst is the 
continuing trend of ‘political populism’; 
the assistance provider points towards the 
worrying trend of politics being conducted 
via social media, meaning it will be harder 
to determine the veracity of political leaders’ 
statements in 2018. The rise of leaders such 
as Nicolás Maduro in Venezuela, Viktor 
Orbán in Hungary and Sebastian Kurz in 
Austria could also lead to civil unrest and 
political violence in their respective countries 
due to their ‘decisive rhetoric’, says Northcott. 
Northcott also predicts that increasing 
numbers of countries will take a more 
strict and nationalistic approach following 
President Trump’s ban on travellers from 
certain countries, and that, despite Trump’s 
twitter feed, the US is unlikely to make 
any serious progress towards the nuclear 
disarmament of North Korea, meaning fear 
of confl ict will persist in South Korea.
Changes in terror tactics in 2017 mean 
that terrorism is again a major concern for 
travellers in 2018. Many western destinations 
were aff ected in 2017, and the growing use 
of vehicles in the attacks has turned everyday 
items into weapons. Northcott’s report 
suggests that this has already altered traveller 
behaviour, with Easten European cities 
such as Prague and Bratislava becoming 
more appealing for travellers. Northcott 
also believes that the Football World Cup, 

which is to be held in Russia, will be an 
opportunity for Caucasian separatists to 
conduct ‘large-scale, spectacular atrocities’.
Middle Eastern terrorism will develop again, 
says Northcott, driven by high tensions 
between Iran and Saudi Arabia, the growing 
role of Russia in the region, and Trump’s 
provocative actions, such as his statements 
surrounding Jerusalem, which Northcott says 
will probably lead to a rise in in recruitment 
among extreme Islamist separatist groups. 
These trends will lead to more travellers 
than ever making use of terrorist coverage 
when purchasing travel insurance.
Northcott also forecasts that, with the UK’s 
Brexit decision still in limbo, 2018 will leave 
UK travellers or EU citizens wanting to visit 
the UK with an element of uncertainty.
Economically, at least, 2018 looks bright, 
according to Northcott, with India, Russia, 
Brazil and China all predicted to enjoy 
steady growth. Investors travelling to all 
these countries will still need insurance, 
medical evacuation and emergency 
evacuation plans in place, however.
Cyber crime is another major disruptor, and 
Northcott predicts that 2018 will be the worst 
year ever for data theft. On a global scale, 
Russian hackers will continue to sell personal 
data to the highest bidder online, while hotels 
and transport hubs will continue to be a 
target for smaller hackers. As a result of this, 
the travel industry must fi nd new ways to 
guarantee online security, asserts Northcott.
With climate change showing no signs 
of slowing down, the risk of trips being 
aff ected by natural disasters is only 
going to grow in 2018, with California’s 
wildfi res and Switzerland’s heavy snowfall 

already disrupting travel for many this 
year. Health risks are harder to predict, 
according to Northcott, but ‘Australian 
fl u’ is already generating fears of a 
global pandemic, with large numbers of 
cases in France and the UK already.
The report fi nishes: “2018 will be another 
year of uncertainty for the international 
traveller, and will pose all manner of risks 

to investors. However, as it becomes easier 
to share knowledge, provide services 
and connect with people around the 
world, these risks become increasingly 
straightforward to manage and control.”
Time for a stiff  drink, perhaps … 

Analysing the threat landscape

mailto:ian@itij.com
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highest in the Middle East, however, 
with 45 per cent claiming that the idea 
of travelling anywhere in that region 
made them feel ‘very concerned’.
For 48 per cent of travellers, one method 
that they plan to use in order to try 
and quash their fears is to carry out as 
much research as possible on potential 
destinations, while nearly a quarter will 
simply change destination entirely. 
“People tend to react to the spectacular 
and most frightening events that gather the 
most media attention,” commented Global 
Rescue CEO and founder Dan Richards. 
“However, there are less spectacular – albeit 

more likely – events that will negatively 
aff ect travel. Certain risks such as minor 

injuries, illnesses and car accidents cannot 
be predicted or fully prevented. Careful 
planning and preparation are always 
recommended prior to any travel.”

Travels and tribulations
a relatively high disposable income and are 
not tied down with mortgages and other 
high household expenses, and who are 
seeing Australia and the world in a way their 
parents might not have. Rather than being 
seen as just a leisure activity, more and 
more young people look to be choosing to 
postpone a long-term savings plan by opting 
to take more extensive and adventurous 
holidays and to increasingly look to 
gain ‘life experiences’ such as exploring 
diff erent cultures, learning languages and 
gaining work experience through travel.”
Presumably, those life experiences 

these ‘fl ashpackers’ are looking for do 
not include being marooned in another 
country, facing a bill of hundreds of 
thousands of dollars for emergency medical 

treatment – in which case, it might be 
prudent to spend a tiny fraction of that 
$2,000 to $5,000 summer holiday fund 
on a decent travel insurance policy.

Analysing the ‘fl ashpacker’

The days of young people travelling with 
little more than the shirts on their back 

are well and truly over

According to new research, 
a worrying proportion of UK 
holidaymakers are going on trips 
without coverage

Fifty-three per cent of British travellers, 
according to the Moneyfacts survey, have 
travelled without travel insurance – 43 
per cent while holidaying in the UK and 
10 per cent while travelling overseas.
The survey also found that 31 per cent of 

Keeping the British end up
respondents paid somewhere between 
£51 and £100 for the last travel insurance 
policy they purchased, perhaps a slightly 

higher percentage than one might 
expect, given travellers’ penchant for 
skimping on coverage. Just over 30 per 
cent paid over £100, while 29 per cent 
paid between £21 and £50 and 10.5 
per cent paid between £1 and £20.
“Picking out a policy shouldn’t be a 
burden on your time,” commented 
Charlotte Nelson, a spokesperson for 
Moneyfacts, “as the majority of survey 
respondents (56 per cent) take less 
than an hour to pick a travel insurance 
policy. Equally, customers looking for a 
deal need to be aware that simply going 
for the cheapest plan is not always the 
best option, as they could potentially 
be overlooking useful benefi ts. It would 
be wise to think very carefully about 
choosing a comprehensive package, 
and how much they are prepared to pay 
for protection in the event of a crisis.”

Hot town, summer in the city
Further research into the habits of UK 
holidaymakers, this time undertaken by 
Sainsburys Bank, has found that the 

number of Brits looking to take a city 
break in 2018, both abroad and in the 
UK, is signifi cantly higher than last year.
According to the research, 38 per cent 
of people are planning on taking a 
city break in the UK this year – a huge 
increase from last year, when only 29 
per cent said they would take a UK city 
break. For overseas trips, 29 per cent 
of UK travellers expect to holiday in a 
city, compared to only 19 per cent who 
said they would the previous year.
There has been a drop in UK travellers 
wanting to go abroad, however, according 
to Sainsburys Bank. This year, only 61 per 
cent of UK travellers are planning their 
holidays abroad, a small decrease when 
compared to last year’s fi gure of 66 per 
cent. Those planning to holiday in the UK 
is also down, with 63 per cent compared 
to last year’s fi gure of 75 per cent.
UK travellers are also looking to cut 
back on the amount they spend on 
their trips away, with the average spend 
fi gure down from £816 to £779.
Karen Hogg of Sainsbury’s Bank Travel 
Insurance commented: “We all love 
having something to look forward to, 
so we’d urge people to make sure they 
buy their travel insurance at the time of 
booking their holiday, to ensure their 
vacation is protected from the get-go.”
The question is, will holidaymakers 
seeking to cut costs decide that 
travel insurance is an expenditure 
they can do without? Experience, 
sadly, tells us that it might be.

customers looking for a deal need 
to be aware that simply going for 

the cheapest plan is not always the 
best option

Singapore 
Airlines loses 
automatic TI
Singapore Airlines has become the latest 
carrier to ditch the automatic inclusion of 
travel insurance when purchasing tickets on 
its website. The airline confi rmed the decision 
had been taken in response to high volumes 
of negative feedback from passengers.
The feature, which was introduced last 
year, automatically opted travellers into 
purchasing insurance coverage with 
their fl ights, and required them to actively 
opt out in order to skip the purchase. 
Customers, however, complained that 
it was far from obvious, and that they 
often didn’t realise they had purchased 
travel insurance until it was too late.
Singapore Airlines has amended the feature 
so that travellers now opt in, rather than out.

People tend to react 
to the spectacular and 
most frightening events 

that gather the most 
media attention
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INDUSTRY VOICE

Get smart
Dr Tyler DeLange, medical advisor to 
LanguageMAPS in the US, gives his 
take on how the right smartphone 
app can positively affect patient care 
in the event of illness abroad

While none of us ever plan to have a 
medical emergency, it’s too late to plan 
for one once it happens, especially 
when travelling abroad. Most of us 
know someone with a story to tell. It 
just might be you. There are enough 
challenges to obtaining medical care 
while overseas without even talking 
about the problem of a language barrier. 
Fact: if you are unprepared to deal with 
the language barrier when your medical 
emergency comes, it can change 
your crisis into a complete disaster.
How can one be prepared and plan 
ahead in addition to buying travel 
insurance? A smartphone, with the right 
apps and pre-loaded personal health 
information, can save a life. At a minimum, 
it can communicate accurate medical 
history – heaven forbid you know that 
your right lower torso pain is a kidney 
stone based on your past experience, 
but the local hospital wants to operate 
on you immediately for appendicitis.

Personal experience
In 2009, while leading a humanitarian 
expedition to Northern Guatemala, I 
became severely ill, with fevers up to 
1060F, vomiting, dysentery and severe 
dehydration. This was later confirmed to 
be dengue fever and malaria vivax – at 
the same time. I was in the best shape 

of my life, having recently run a half-
marathon in one hour and 34 minutes, 
so I never thought I could get that sick.
If I hadn’t been fluent in Spanish, I would 
have been in big trouble when it came to 
conveying what was wrong with me to the 
clinic physician, and the right tests and 
therapy might not have been ordered. 
Or, if I was too sick to communicate 
effectively, my travel companions would 
not have had any way to convey in 

A smartphone, with the right apps and 
pre-loaded personal health information, 

can save a life

Spanish what was going on. Fortunately, 
I received the care I needed with just 
one survivable problem – I left the 

country with the best vein in my left arm 
completely destroyed due to a medication 
pushed too fast via needle injection.
Luckily, there were no major 
communication barriers in this situation. 
However, had I been an elderly American 
with multiple medical problems, on 
multiple medications, including insulin 
for example, and no way to communicate 
my medical history effectively, there 
could have been some big problems.

Power in your hand
As a result of this personal story and as 
an ER doctor, I believe that everyone with 
a smartphone should pre-load their health 
history, medications and medication 
allergies into their phones prior to 
travelling abroad. Furthermore, it would 

be ideal to have this data translated into 
the local language. There are apps for this, 
so the task is not too daunting. A traveller 
can also find an app with the capability 
to input their current medical problem 
and symptoms and have it translated into 
the local language. Then they can show 
their translated ‘intake form’ to the local 
nurse, physician, or pharmacist. This 
will aid their ability to obtain the right 
care. They could also check with their 
travel insurance provider to ask about its 
personal health management capabilities. 
We get spoiled when it comes to medical 
care in the US, where comprehension 
of the English language is ubiquitous. 
Even for foreign tourists and immigrants, 
the language barrier at hospitals can be 
solved. Almost every healthcare facility 
in the US has access to translators 24/7 
for any number of common and exotic 
languages. However, with increasing 
demand for services, immediate 
interpreter access is not always the norm.
A little planning before a trip could 
indeed save a life, and will at least 
give peace of mind that a traveller 
is fully prepared for their trip.
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Only hours before the fi rst launch of 
Elon Musk’s SpaceX Falcon Heavy 
rocket – a rocket that aims to make 
humans an ‘interplanetary species’ – 
US travel insurance comparison site 
AardvarkCompare announced that it 
would be off ering a Space Travel Insurance 
product to all prospective astronauts.
Inventor and investor Elon Musk 
last year announced that he plans 
to develop spacecraft that will allow 
humans to populate Mars and would 
also allow commercial travel to 
anywhere on Earth in under an hour.
Although the Falcon Heavy departed on 
a test fl ight recently, the project will not be 

fully operational until 2022, according to 
Musk, and four aircraft will be operational 
and travelling to Mars by 2024.
AardvarkCompare might need that time, 
however, as it is yet to work out pricing for 
its new product. CEO Jonathan Breeze 
said: “I had the privilege of meeting 
with the last man on the Moon, Gene 
Cernan. I genuinely believe that we will 
soon return to the Moon, as Gene hoped 
for in 1972. I am pretty certain that our 
older American Association of Retired 
Persons travellers will be the ones that take 
those initial space vovages. The Boomers 
are our most adventurous of travellers, and 
we expect to see them in space, soon.” 

Huge increase in 
hurricane claims
According to the US Travel Insurance 
Association (UStiA), travel insurance 
companies in the US saw a 40-per-cent 
increase in hurricane-related claims last 
year compared with 2016. The year saw 
17 named storms and 10 hurricanes, 
and on ‘certain high-volume days’ 
travel insurance carriers handled over 
double their normal call volume and 
processed over fi ve times the averagae 
number of hurricane-related claims.
Insurance companies, said UStiA, 
‘worked to increase their own capacity 
and make the process more effi  cient 
for aff ected travellers’: “Companies 
initiated ‘all hands on deck’ and set up 
streamlined claim processing systems to 
handle claims as quickly as possible.”
With extreme weather events likely 
to become more rather than less 
common, these 2017 events could 
just be the tip of the iceberg.

2001: A Space Travel Insurance Odyssey  

Th e health tech 
revolution
AXA has released the results of its recent 
Health Tech & You State of the Nation survey, 
which was conducted by YouGov and took in 
responses from workers in the UK regarding 
their willingness to adopt health technology 
in order to manage mental health conditions.
The survey found that 41 per cent of British 
workers have experienced mental health 
issues in the workplace, and that 51 per cent 
would be prepared to utilise some variety of 
wearable health tech device to detect early 
symptoms – if the device were provided 
by their employer, free of charge. In the 
event that employers were willing to supply 
such devices, 45 per cent of employees 
also said that they would be happy for their 
health information to be shared in order to 
boost the effi  cacy of wellbeing strategies.
Not everybody was comfortable with the 
idea, however, and of those who preferred 
not to utilise health tech, 69 per cent were 
primarily concerned about the possibility of 
workplace discrimination, and uncomfortable 
with the idea of their employer knowing 
intimate details of their health and lifestyle. 
Were this information to be anonymised, 
however, 50 per cent said that they would be 
comfortable sharing data with their employer.
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CANADA GOES TO POT
Cannabis legalisation raises questions for Canada’s insurers, writes Milan Korcok

CANADA GOES TO POT
Cannabis legalisation raises questions for Canada’s insurers, writes Milan Korcok
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Who would have thought it? As 
recently as the 1950s, free-

wheeling citizens of Montreal –
where tourists went to have fun – sneered at 
‘stodgy’ Torontonians for ‘closing down beer 
sales’ on Sundays, requiring pass books to 
buy liquor, and housing ‘beer parlours’ in 
hotels. ‘Sin’ was a commodity to be parcelled 
out cautiously, within regulated hours and 
in strictly limited quantities (beer glasses 
had to be of regulation size – small), no 
drinking straight from the bottle, no standing 
while drinking, no music, men-only.
Flash forward to 2018,  and the Toronto Star 
is explaining how Queen’s Park, the Ontario 
provincial government location in Toronto, 
is gearing up to be the largest legal pot 
dealer in Canada (‘and maybe the world’): 
“Unlike most jurisdictions where marijuana 
is legal – such as California and Colorado, 
where private-sector outlets are allowed to 
sell cannabis – Canada’s most powerful 
provincial government will enjoy total control 
over retail sales. In fact, the Ontario Cannabis 
Retail Corporation, a subsidiary of the LCBO 
(Liquor Control Board of Ontario), will operate 
40 stand-alone marijuana shops as of next 
summer, rising to 150 outlets by 2020.”
To round out the story: what is happening 
in Ontario is happening in all of Canada’s 
provinces and territories. From Newfoundland 
to British Columbia, marijuana grown 
in government-regulated facilities and 
farms will be available over the counter, 
to anyone over the age of 18 (provinces 
can set a higher limit), in limited quantities 
(no more than 30 grams carried at any 
one time), and every bit of it legal and 
generating tax revenue that government 
ministries are eager to get their hands on.

Political pondering
Since 2001, marijuana in various forms 
– tablets, oils, gummies – has been 
available under the Access to Cannabis for 
Medical Purposes Regulations for patients 
possessing government-issued permits. 
But it was the announcement by Canada’s 
Prime Minister Justin Trudeau in 2017 that 
Parliament would legalise marijuana use 
for recreational purposes by 1 July 2018 
that boosted the surge of marijuana-related 
commerce (over 100 public companies 
are listed on Canadian, American and 
even European stock exchanges). 
Marijuana Business Daily, an industry 
publication, estimates that annual sales of 
recreational marijuana products could yield 
up to US$15 billion in Canada and the US 
by 2021, with Canada producing most of the 
products and generating most of the sales.
Of course Parliament, controlled by the 

Liberals, still has the task of getting the 
final Cannabis Act (Bill C-45) passed 
and enacted, and the Senate – mostly 
controlled by Conservatives – has asked for 

a slowdown for more study on the potential 
social impact of outright legalisation. But 
with beer companies, government liquor 
store outlets, pharmacies and even large 
supermarket chains all salivating at the 
thought of new revenue streams coming in 
from not only a booming domestic market, 
but the US and Europe as well, it would 
take a courageous – or foolhardy – 
political opposition to scupper the works.
So when Trudeau said recently that 1 July 
this year was not set in stone as an ‘open 
for business’ date, but that it might take to 
the end of summer to help the Senate find 
its feet, the effect was no more serious than 
a one-day slide of marijuana stocks on the 
Toronto and US exchanges – followed by 
the continuation of an impressive rally.

Canada? A nation of pot heads? Really?
Yes, Canada is among the top legal cannabis-
producing countries in the world, and 
among the top consuming countries as well: 
a UN study has shown that of 29 different 
countries studied, Canada was number one 
in terms of underage access to marijuana.
The Centre for Addiction and Mental 
Health claims that more than 40 per cent 
of Canadians have used cannabis in their 
lifetime and about 10 per cent have used 
it in the past year. Perhaps that’s why there 
appears to be a national equanimity about 
the prospect of Canada becoming the 
world’s leader in cannabis commerce.
Nevertheless, though Canadians old and 
young love their pot, the Cannabis Act is 
designed to maintain the law and order 
and tidiness that Canadians are noted 
for internationally. Says Trudeau: “Young 
people have easier access to cannabis now, 
in Canada, than they do in just about any 
other country in the world … and whatever 
you might think or studies seen about 
cannabis being less harmful than alcohol 
or even cigarettes, the fact is it is bad for 

the developing brain and we need to make 
sure that it’s harder for underage Canadians 
to access marijuana. And that will happen 
under a controlled and regulated regime.”
Accordingly, federal government will license 
and regulate growers and the provinces will 
be responsible for controlling how the drug or 
its components will be sold – where, when, 
to whom and at what age (no younger than 
18). They will also quantify how much can be 
bought at any one time, how much can be 
carried on one’s person, how drivers or users 
of heavy or intricate machinery may be tested, 
and how those limits may be quantified 
– so far as is technologically possible.
Local police forces and the vaunted Royal 
Canadian Mounted Police are currently 
testing screening devices that can detect 
THC (tetrahydrocannabinol – the active 
ingredient in marijuana, just as alcohol 
is the active ingredient in beer, wine 
or liquor) in one’s saliva or breath, and 
developing techniques to differentiate 
users impaired by pot from those affected 
by booze, although they admit that the 
testing technologies still have a way to go 
before they become universally available.
Proposed levels under tightened driving 
impairment laws that are also being 
advanced by the Liberals would brand two to 
five nanogrammes of THC per 100 millilitres 
within two hours of driving punishable by a 
fine, over five nanogrammes subject to either 
indictment or summary criminal offence, and 
combined THC and alcohol (50 milligrammes 
per millilitre of alcohol and 2.5 nanogrammes 
of marijuana) open to a major fine and 
possible jail time if for multiple offences. 

Insurer challenges
To date, Canadian insurance 
companies have shown increasing 

concerns about legal issues –
some quite bizarre – that may be exacerbated 
with legalised marijuana use and production.
A 2017 article in Canadian Underwriter 
reported one case in which the Ontario 
Court of Appeal upheld a mutual insurance 
company’s decision to dismiss an insured’s 
property loss claim under a homeowners 
policy because the insured’s home was totally 
destroyed by an explosion generated by a 
tenant’s illegal production of marijuana. The 
court couldn’t exactly pin the cause on the 
tenant’s use of equipment used in growing 
his plants, but it did find that ‘an exclusion for 
indirect or direct loss or damage to dwelling 
used in processing or manufacturing of 
marijuana’ applied. A lawyer commenting 
on the case noted that ‘given that persons 
will be able to grow four of their own plants 
in their residences … this exclusion will 
have to be modified in some fashion’.
It certainly might, given the gadgetry being 
marketed to do-it-yourself ‘growers’ trying 
to re-electrify their houses or apartments for 
hydroponic-assisted growth of weeds one 
metre in height. This refers to the Cannabis 
Act, which allows for limited cultivation of 
marijuana for personal or medicinal use in 
one’s home (up to four plants, none higher 
than one metre). Some carry this allowance 
to exotic stages with high intensity lights, soil 
testers, fertilisers and other ‘agricultural’ aids. 
It’s notable that one of the strongest 
stock market performers in the cannabis 
sector is Scott’s Miracle-Gro, the 
international soil fertiliser company.

Travel insurers – pay attention!
The introduction to this article, published in 
ITIJ last month, reported that two Canadian 
health insurers had already taken steps to 
underwrite marijuana users differently 

“Since 2001, marijuana in various 
forms – tablets, oils, gummies 
– has been available under 
the Access to Cannabis for 
Medical Purposes Regulations 
for patients possessing 
government-issued permits”

>>
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(specifically more leniently) than tobacco 
smokers. And several provincial human 
rights panels and courts have ruled, in 
individual cases, that health insurers must 
provide coverage of medical marijuana for 
patients with issues of pain or disability 
impairing their work performance.
To date, travel insurers in Canada have taken 
a muted approach to underwriting rules for 
alcohol, tobacco or other intoxicant use. 
Their policy language remains imprecise, 
vague and not always practicable. An 
exclusion from Manulife Canada’s CoverMe 
travel insurance policy, for example, states 
that it will not pay for ‘any loss, injury or 
death related to intoxication, the misuse, 
abuse, overdose of or chemical dependence 
on medication, drugs, alcohol or other 
intoxicant’. Another exclusion from TUGO 
policies will not pay for ‘consumption or 
abuse of any alcohol, drugs or medication, 
or any event, act or omission caused by 
or contributed to by the use or abuse 
of alcohol, drugs or medication’.
But how does one define ‘intoxicated’ or 
‘misuse’ or ‘abuse’ as differentiated from 
casual social use in the absence of a 
witness? Amount consumed as detected by 
blood alcohol content (BAC) is not always 
a good measure – a couple of beers can 
be innocuous for an experienced drinker, 
but lethal for an inexperienced one. And 
emergency room staffs don’t always 
test for BAC, and when they do it may 
be several hours after the medical event 
occurred, which pretty well invalidates 
the test. Even addictions epidemiologists 
can’t establish at what level of use 
‘impairment’ will occur, or when casual 
‘use’ morphs into ‘abuse’ over extended 
populations. One size does not fit all.
Given such inexactitude in measuring 

alcohol consumption, what happens 
when you put marijuana into the mix (for 
which current breathalyser technology 
doesn’t work), and a hospital claim for 
$100,000 to treat a subdural hematoma 
in a marijuana user who fell off a 
motorcycle needs to be adjudicated?

Crossing borders
Another area of potential concern for travel 
insurers is the element of travel itself. Every 
year, Canadians make close to 25 million 
leisure trips (of at least one night’s duration) 
to the US, where there are currently 30 
states where marijuana is at some stage 
of decriminalisation or legalisation. But 
the US border is federal property and the 
feds have made it clear that, in their book, 
marijuana is an illegal controlled substance, 
and a Customs and Border Protection 
officer is perfectly within his or her rights 
to stop anyone dead in their tracks and 
send them home if they say ‘yes’ when 
asked if they have ever used marijuana – 
even if the hapless visitor has an official 
Canadian medical permit allowing him to 
use a marijuana product such as oil, tablet, 
gummie or cannabinoid-infused beverage.
Not only hapless, but downright reckless, as 
the Cannabis Act prohibits taking marijuana 
out of the country – an offence punishable 
by up to 14 years in jail. But then Canadians 

aren’t searched or otherwise ‘checked 
out’ when leaving the country, so who’s to 
know? And if a Canadian visitor on spring 
break in the US is apprehended after a car 
accident or bar fight with a 30-milligramme 
stash of dried marijuana in his pocket 
(perfectly legal in Saskatchewan, but not in 
South Texas), there could be a problem. 
Similarly, what is the risk to an insured 
client who admits medicinal marijuana 
use for a back injury or persistent 
headaches or seizures during an 
emergency hospital admission in, say, 
South Carolina, or 20 other such states 
where cannabis use of any kind is illegal? 

What’s a doctor to do?
US federal law requires that even a drug 
user be treated for any emergency, but it 
also clearly prohibits the use of marijuana, 
which it classifies as a Schedule 1 

Controlled Substance (same as heroin) and 
prohibits it for medical use, even in hospitals. 
What is the hospital staff’s responsibility 
when dealing with that patient? Do they 
report to local authorities? Do they gloss 
over their findings? What do they note in 
the hospital record? And how does that 
impact the adjudication of a claim?
Some hospital staffs and doctors, even 
those in states that have legalised 
marijuana use, or at least decriminalised 

it, are struggling to develop policies to 
accommodate patients who use the drug for 
pain relief, treatment of headaches, seizures 
or the growing panoply of other symptoms 
for which it is said to be beneficial. But many 
remain in a bind when it comes to dealing 
with such patients, with no consistency of 
policies or much professional guidance. 
Due to its classification in the US, doctors 
are not allowed to prescribe it. In Canada, 
the substance is classified as Schedule 11, 
meaning the federal government considers 
it to have a higher than average potential 
for abuse or addiction, but allows its use for  
people suffering pain or other debilitating 
illnesses. But even in Canada, doctors 
can’t ‘prescribe’ it, as it doesn’t have a DIN 
(drug identification number). However, they 
can help their patient access it – legally.

A thorny issue for underwriters?
With so many travel insurance policies 
requiring some degree of medical 
underwriting, will insurers have to elevate 
the recognition of cannabis products as 
health factors in their underwriting, eligibility 
criteria and medical questionnaires? And will 
applicants be prepared to admit to marijuana 
use, knowing that information could land 
them in legal limbo in other countries, or 
potentially open them up to non-disclosure 
penalties if they deny such use to their 
insurers, who may later deny their claim?
Legalisation of marijuana is already here 
in one form or another, and even if the 
Canadian Senate should delay or overturn 
this current effort – highly unlikely, as 
the vast majority of citizens favour the 
move – it would quickly be resurrected.
The greening of marijuana appears to 
have come. Incredible it should have 
been in the Great White North. ■

Canadian insurance companies 
have shown increasing concerns 
about legal issues – some 
quite bizarre – that may be 
exacerbated with legaliSed 
marijuana use and production

The Centre for Addiction and 
Mental Health claims that more 
than 40 per cent of Canadians 
have used cannabis in their 
lifetime and about 10 per cent 
have used it in the past year
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Always Above & Beyond

“This a turning point in GMMI’s trajectory 

as we plan for, and now fulfi ll, our vision to 

become the next generation of leaders of Risk 

Management Solutions.  GMMI is perfectly 

poised to help our Clients with all their medical 

cost containment, as well as all their travel 

assistance needs - anytime, anywhere, from 

sickness to health, from danger to safety” says 

Raija Itzchaki, President Cost Containment 

GMMI, Inc. & Travel Assistance GGA.

What Raija references is the recent strengthening 

of GMMI’s services resulting from the arrival of the 

Travel Assistance line of business to GMMI.   This 

shift is in continuity of the group’s investment in 

the Americas and around the world.  The Travel 

Assistance business is no news to the group 

- who pioneered the concept of assistance in 

1963, under the Europ Assistance (EA) brand.  

Owned by Generali, EA taps into a rich history 

of expertise and know-how in the insurance, 

travel and risk management industry.  “Back in 

the early days - over 25 years ago - GMMI was 

the pioneer cost containment company, fully 

dedicated to the international payer.  Today, 

as the market evolves, so does GMMI and our 

service off er to Clients.  It’s quite extraordinary to  

be able to have this 360 degrees vision of what 

our Company was back in 1992, how we have 

GMMI, INC. Experience, Expertise & Excellence

Having the GGA Travel Assistance 

unit shift to GMMI’s South Florida 

offi  ce is the opportunity to lead 

the new generation of Assistance, 

Medical Case Management & Cost 

Containment at a global level.  In 

order to support this synergy 

of services, Raija Itzchaki has 

been appointed President Cost 

Containment GMMI, Inc. & Travel 

Assistance GGA.  While leveraging 

over 21 years of experience in Cost 

Containment & Claims Management, 

Raija will be leading the entire Cost 

Containment & Travel Assistance 

divisions.  Also newly appointed to 

support this initiative are:  Monica 

Rummelhoff  as Chief Operating 

Offi  cer  and Serge Avice du Buisson as Vice 

President of Travel Assistance & Networks.  

Additionally,  part of this team is Sven 

Thorslund, GGA’s Travel Assistance Vice 

President of Sales & Product Strategy. 

This year brings many new opportunities for 

GMMI’s Clients as we expand our service 

off er to meet your needs. Originally located 

in the Bethesda, Maryland offi  ce, the GGA 

Travel Assistance (TA) business line has now 

shifted operations to be fully integrated into 

GMMI’s offi  ce by the end of Q2 2018. 

This alignment is the opportunity for GMMI 

to strengthen and consolidate our off er while 

integrating a wider range of services - GMMI will 

now be able to render Travel Assistance services 

while benefi ting from decades of expertise. 

This synergy of services is for us our 
natural evolution and the result of 
consistent leadership in the industry. 
The company Mission is really to provide 
Clients with not only more service options, 
but equally important, risk management 
solutions to tackle all major challenges 
– from Competent Claims Handling, 
to Managing Big Data, to Providing 
Evidence-Based Cost Containment, to 

the worldwide Travel Assistance Services. 
It’s bringing it all full circle.  Some 
Clients will access only certain service 
components, others may choose the 
complete solutions we have to off er.  
In support of this service expansion GMMI has 

developed a high caliber medical team second 

to none in the industry.  This team is led by Dr. 

Eugene Delaune, MD, FACEP – Chief Medical 

Offi  cer and supported by Zaydee Capo, Vice 

President of Healthcare Services; Dr. Wayne 

Lee, MD, FACEP, GMMI’s Medical Director; 

Dr. James Evans, MD - Medical Director; and 

Reade Bush, PA-C.  Additionally, we have over 

30 U.S. licensed nurses working day and night to 

medically monitor cases in the USA and globally.    

The Medical Case Management that our team 

provides is also unique in our industry – it’s an 

evidence based approach to Case Management.  

If you have any questions in regards to our 

new services, we would like to hear from 

you.   Contact us at  marketing@gmmi.com

Travel Assistance & Cost 
Containment – A Global Vision

RAIJA ITZCHAKI, newly appointed 
President Cost Containment GMMI, Inc. & 
Travel Assistance GGA.

GMMI

evolved, and to be able to have that periphery 

vision to turn our sails as needed, and many 

times as strategically desired” states Raija.  

GMMI has been on a path to a global footprint 

with a solid foundation in Canada, Latin 

America and the Caribbean as well as all over 

Europe and Asia. GMMI is everywhere and 

our positioning as your preferred partner for 

all your Cost Containment & Travel Assistance 

needs is the result of the work of the last two 

decades: together, the world is ours.   

Operations have already started at GMMI– and 

our Travel Assistance Solutions are embedded in 

the heart of what we do daily.  What is a ‘typical 

day’ at GMMI?  Well, if there were ever such 

thing as a ‘typical day’, it would be a call in our 

24/7/365 call center from a South American 

vacationing in Orlando, Florida calling us for 

a medical referral for an emergency medical 

visit.  It may also be a Client calling us about 

moving an employee out of Afghanistan to 

Europe for safety and/or medical reasons.   

Our Travel Assistance off er is the 
culmination of Experience, Expertise, 
and Excellence that is unparalleled in 

our industry today - our E3.

ADVERTORIAL

mailto:marketing@gmmi.com
http://www.gmmi.com
mailto:marketing@gmmi.com
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A new scheme from FlightDelayRepay 
in the UK will guarantee an instant 
payment of £100 to airline passengers 
experiencing a delay. Aimed at airlines 
and tour operators as well as banks and 
retailers, the scheme is intended to be 
offered as part of loyalty programmes. 
Passengers will have access free of 
charge, and the moment the flight on 
which they are registered has been 
delayed for three hours, the cash will be 
put into their PayPal account. Payments 
from other flight compensation agencies 
can take 90 days or more, and up to 
50 per cent will often be deducted 
in administrative costs. Unlike travel 
insurance, a claim does not even have 

to be registered – passengers must 
merely register their flight number 24 
hours before they are due to take off.
“We provide a fresh and exciting 
opportunity for global brands to reward, 
wow and retain the loyalty of their best 
customers,” said Richard Rubin, Founder 
and Director of FlightDelayRepay. “This 
is a great proposition brilliantly executed. 
Each time a flight is delayed is an 
opportunity to turn irate passengers into 
passionate loyalists and brand advocates.”
The guarantee will apply to all flights 
landing in Europe from anywhere else 
in the world, or landing anywhere else 
in the world from Europe, with no 
carrier or reason for delay excluded.

Assistance and insurance company Allianz 
Worldwide Partners UK is building on its 
existing relationship with insurance company 
Hood Group, with a new agreement to 
deliver online travel insurance to ferry 
operator P&O Ferries via its website.
“As an established travel insurance cover 
partner with proven expertise on a global 

scale, we felt that Allianz Worldwide Partners 
were a great fit for P&O Ferries and its 
customers,” said Paul Firkins, Business 
Development Director at Hood Group. “This 
collaboration allows us to continue to build 
on the strength of our relationship with 
Allianz Worldwide Partners, working together 
to bring added value to our customers.”

Allianz has announced plans to acquire 
Janashakthi General Insurance Limited 
(JGIL), a subsidiary of Janashakthi 
Insurance PLC (JINS). The transaction, 
reportedly worth €85.9 million, is subject to 
regulatory approval and will likely complete 
by the end of the first quarter of this year.
Among the benefits that Allianz 
hopes to reap from the purchase are 
strengthening Allianz’s customer reach 
in Sri Lanka, improving its existing 
business through the integration of 
JGIL’s general insurance portfolio, and 
contributing to its long-term strategic plan 
for growth in the Asia-Pacific region.
“I am convinced that this amalgamation with 

Allianz represents the natural progression
of JGIL’s evolution from a small, 
home grown general insurance 
business to a leader in the industry, 
while reflecting the strength of the 
business we’ve built over the last 23
years,” said Prakash Schaffter, Managing 
Director of JINS. “Becoming part of Allianz’s 
larger organisation also provides many 
new opportunities for our employees 
and our customers. We share many of 
the same values, and we are happy to 
see our commitment to customer service 
excellence and belief in driving process 
enhancement and digitalisation reflected 
in Allianz’s priorities and strengths.”

Instant payment for flight delays A ferry good partnership

Allianz to acquire JGIL in Sri Lanka
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European insurtech company 
Bought By Many has launched 
its first travel insurance product, 
specifically tailored to help those 
suffering from serious health issues 
such as cancer

Unlike many policies, Bought By Many’s 
product does not utilise a medical 
questionnaire, instead asking potential 
policyholders to confirm that their 
doctor considers them fit enough to 
travel. If yes, coverage will be offered.
While developing the product, Bought By 
Many analysed large quantities of online 
search data and spoke to consumers, 

pinpointing where consumer requirements 
were not being met and finding out 
exactly what people suffering from these 
conditions are looking for. It found that, in 
2016, there were 256,940 online searches 
for travel insurance that included the 
term ‘pre-existing medical condition’, an 
increase of 101 per cent from 2013.
The company spoke to Dr Charles Daniels, 
Medical Director at St Luke’s Hospice, 
Harrow and Lead Clinician LWNHT, about 
the product. “As the Medical Director 
of a hospice and Hospital Consultant 
in palliative medicine for more than 20 
years,” said Dr Daniels, “I have seen the 
repeated difficulty which many of my 

patients encounter when seeking to travel. 
Because they have an advanced and 
progressive illness, traditionally it is very 
difficult or expensive for them to purchase 
travel insurance. My experience is that 
the expense or fact that they can’t find 
insurance has caused them to forego any 
travel plans they may wish to make and 
heaped misery on the distress caused 
by their diagnosis of cancer or other 
advanced illnesses. I hope that this new 
product will enable the life of people with 
a restricted prognosis to be enriched 
by travel abroad for holidays or to visit 
important relatives and friends. This is what 
anyone of us would want for ourselves.” 

Co-op offers 
travel insurance 
product
Co-op Insurance (Co-op) in the UK 
has announced that it is entering the 
travel insurance market. Underwritten 
by MAPFRE, Co-op’s unique selling 
point is that it will be offering ‘cashless’ 
medical expenses for travellers, meaning 
that the company, rather than the 
customer, will shoulder the expenses.
Co-op will offer three policies: single 
trip, annual/multi-trip and backpacker. 
Customers will have year-round access 
to video and voice consultations with 
registered doctors from the General 
Medical Council before and during 
their trips, as well as post-trip care.
“This is an exciting time for the Co-
op as we introduce travel insurance 
to our portfolio of products,” said Co-
op Insurance Chief Executive Mark 
Summerfield. “Having recognised a 
gap in the market, we’ve worked with 
our members across the Co-op to 
build a product that is fair, inclusive of 
all ages and medical conditions.”
Co-op created these products after 
research it commissioned found that 62 
per cent of insureds had to first cover 
their costs. Of those, 26 per cent were 
forced to turn to family to borrow money, 
25 per cent took money out of their 
savings and 10 per cent went into debt.
Summerfield was keen to point out that: 
“We’re the first general insurer to pay 
medical expenses upfront, ensuring that 
our customers are not left out of pocket 
at what can already be a stressful time.” 

Bought By Many launches first travel insurance product

mailto:taa@taa.at
mailto:taa@taa.at
mailto:taa@taa.at
http://www.taa.at
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US travel insurance comparison site 
Squaremouth has announced that 
National Mutual Insurance Company 
has become the latest travel insurance 
provider to feature on its site.
Two of the provider’s policies – Nationwide 
Essential and Nationwide Prime – are to 
be featured by Squaremouth, adding to 
the 110 policies from 26 providers that 
it currently off ers. Nationwide Essential 
covers travellers for cancellations, 
medical emergencies, travel delays and 
lost luggage,  while also including pre-
existing condition coverage if purchased 
within 10 days of a traveller’s initial trip 
deposit. Nationwide Prime off ers the 

same benefi ts as the Essential package, 
but with more extensive coverage and the 
option to add Cancel for Any Reason. It 
also covers up to 200 per cent of prepaid 
and non-refundable trip costs with the Trip 
Interruption benefi t. Squaremouth says 
that it is only the third policy on its site to 
off er that much trip interruption coverage.
“We only off er policies from the most 
reputable providers in the industry that 
we know will comply with our Zero 
Complaint Guarantee,” commented 
Squaremouth CEO Chris Harvey. 
“Nationwide’s commitment to quality 
and customer service makes them an 
excellent option for our customers.”

National Mutual now 
on Squaremouth

Anvil Group, a global travel and operational 
risk company, has announced that it 
is launching a new in-house medical 
assistance service. Anvil Assist will be 
based out of Anvil’s UK-sited global 
operations centre, and provide 24/7 
multilingual medical and security assistance 
for clients anywhere in the world. This 
new initiative will, according to Anvil, 
make it the only provider to give clients 
access to fully integrated end-to-end 
in-house risk management with clinician-
delivered medical assistance provision.
“Having partnered with medical assistance 
providers for many years, we understand 
how important this service is for clients,” 
said Matthew Judge, Group Managing 
Director at Anvil. “However, clients are now 

demanding a far more joined-up approach 
to medical and security assistance provision 
and rightly so. It’s taken a signifi cant 
investment for us to bring our own clinicians 
on board, but it’s something we are 
passionate about doing and we’re extremely 
proud of the service we can now provide.”
Anvil Assist’s emergency response team, 
composed of experienced multilingual 
fi rst responders and clinical professors, 
will be led by Dr Juliane Kause, a fellow 
of the UK’s Royal College of Physicians 
and an acute and critical care specialist.
“We’re thrilled to have Juliane on board 
as our Chief Medical Offi  cer,” said Judge. 
“Her critical care and medical management 
experience will help us to deliver a 
service that really is second to none.”

Anvil Assist launches

Insurance and travel assistance provider 
Starr Companies in the US has announced 
an agreement with Emerge Diagnostics 
LLC, a telemedicine company. Under 
the new partnership, Emerge will off er 
objective evidence to the pathology of an 
injury by giving injured insureds online 
access to doctors and apparatus that helps 
gauge muscle spasms. The agreement 
currently covers only Starr’s defence 
clients working with the US government. 
The aim is that through providing 
medical professionals with  valuable 
information, Emerge can help employees 
return to work in a timely fashion.
“Our partnership with Emerge Diagnostics 
provides us with cutting-edge technology 

to help reduce lost time from work, 
improve patient care, provide better 
quality of life for employees and help 
insureds with ADA and EEOC compliancy,” 
commented Kevin McCracken, Defence 
Base Act Profi t Center Manager, Starr 
Indemnity & Liability Company.

Starr partners with Emerge

Fintech startup Digit Insurance has 
announced a new partnership with travel 
company Cleartrip, to off er a new travel 
insurance product for the Indian market.
Customers will be able to opt into buying 
Digit travel insurance when purchasing other 
travel services from Cleartrip. Digit asserts 
that travel insurance in India has been ‘hit 
and miss until now’, and that its policy will 
make travel insurance ‘simple’ for customers.
The main feature of the product is that Digit 
will cover fl ight delays starting from 75 
minutes and up. When a customer’s fl ight is 
delayed, Digit will send aff ected customers 
a text with the option to make a claim. All 
the customer will need to do, Digit says, is 
send it a picture of their boarding pass.

The product also features personal 
accident cover for accidental death 
and disability, cover for emergency 
accidental treatment, and cover for trip 
cancellation due to personal emergency.
“It is refreshing to work with a partner who 
uses data to analyse trends and create 
the most useful travel product that’s out 
in the market,” said Cleartrip’s Chief 
Product Offi  cer Subramanya Sharma. “The 
approach goes one step further by enabling 
a seamless claims process that makes 
the customer claim journey frictionless. 
For the fi rst time, Cleartrip and Digit off er 
a travel insurance product that off ers 
meaningful coverage,  and the claim ratio 
stands testament to the customer benefi ts.”

Allianz, Apple, Aon and Cisco have announced 
a new combined cyber risk management 
solution, intended to improve the resilience of 
businesses in the face of the increased threat 
of cyber attacks. Comprising enhanced cyber 
insurance coverage options from Allianz, 
secure technology from Apple and Cisco 
and cyber resilience evaluation from Aon, the 
solution has been designed with a wide range 
of organisations in mind, so that they may 
better protect themselves from ransomware, 
malware and other increasingly common 
cyber-related risks faced by major businesses. 

“Ransomware is an evolving risk that impacts 
every level of an enterprise,” said Jason Hogg, 
CEO of Aon Cyber Solutions. “Organisations 
urgently need to be managing these risks 
from both the technical and the fi nancial 
perspective. This holistic solution provides 
our clients with an integrated approach to 
addressing ransomware risk. We can provide 
customers with guidance on what cyber 
defences, resources and processes to deploy 
to improve their cyber posture. It’s the improved 
cyber posture that makes them eligible for 
enhanced/broader cyber insurance protection.” 

Digit product available 
through Cleartrip

New cyber risk 
management solution
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Aviva Canada has announced that it will 
be launching an insurtech development 
programme in partnership with ‘innovation 
hub’ OneEleven. The InsurTech Growth 
Program is a four-month mentoring initiative 
that will help six insurtech startups to 
develop and deliver technology-driven 
insurance solutions (incorporating such 
innovations as micro-insurance, fintech, AI 
and data analytics). Startup personnel will 
have access to mentoring sessions headed 
by Aviva executives, as well as detailed 
feedback from OneEleven throughout 

the development process. In order to be 
eligible, a company must have a minimum 
of CA$300,000 in either revenue or raised 
capital, and proven traction within the 
insurance industry (including, if possible, an 
already established partnership opportunity).
“Not only will this programme help 
encourage innovation in the insurance 
industry,” commented Bilal Khan, CEO of 
OneEleven, “but it will also give promising 
startups the resources and networks 
that they need to build their business 
and scale and grow their operations.” 

According to Aon Benfield’s 
Weather, Climate and Catastrophe 
Insight: 2017 Annual Report, 2017 
was the costliest year on record 
for weather disasters, with losses 
worth US$344 billion globally

The report, created by Aon Benfield’s 
catastrophe model development team 
Impact Forecasting, recorded 330 natural 
catastrophe events last year. Though total 
loss for these events stands at $353 billion, 
97 per cent were due to weather disasters 
– including high-profile events such as 
Hurricanes Harvey, Irma and Maria in the 
US and the Caribbean, plus Typhoon Hato 
in China and Cyclone Debbie in Australia. 
The losses for 2017 represented a huge 
93-per-cent increase on the average loss 
figures for between 2000 and 2016.
Losses to the private sector and 
government-sponsored programmes 
were also high at around $134 billion, 
according to the report, though 
not the highest on record – 2011 
incurred $137 billion. However, this 
figure still represents a 156-per-cent 
increase over 2016’s $56 billion.
There were 31 billion-dollar events 
worldwide in 2017, with 16 of these 
taking place in the US. Of the events 
that had the largest impact on the US 

last year – Hurricanes Harvey, Irma and 
Maria – 36 per cent of damage was 
insured, representing $80 billion.
Eric Andersen, CEO of Aon Benfield, 
commented: “While 2017 was an 
expensive year for the insurance industry, 
the reinsurance market had an estimated 
$600 billion in available capital to 
withstand the high volume of payouts. 
Most critically, the US weather and wildfire 
events in particular have demonstrated 
the value of reinsurance, with claims 
being paid in an average of eight days 
to augment the recovery process.”
Some of the year’s other most 
significant events included: wildfires 
in California, US, which caused nearly 
$13 billion in damage; flooding in 
China costing $12 billion; drought 
in parts of Spain, Italy and Portugal 
costing $6.6 billion; thunderstorms over 

South Korea’s Financial Services 
Commission (FSC), the top financial 
regulator in the country, has announced 
plans to ease financial licensing 
regulations, including within the 
local insurance market. The intention 
is to help drive innovation and job 
growth for insurers, banks, investment 
firms and other such institutions.
The benefits for the insurance sector, 
said the FSC, include allowing more 

smaller, specialised insurers to offer their 
services online by reducing the minimum 
capital requirements for such online-
only entities. A system that would enable 
smaller insurers to provide specialised 
short-term coverage – such as travel 
insurance – has also been mooted, as 
these insurers would likely pose less risk. 
The FSC has said that it will establish 
a committee to advise regulators 
on the best route forward.

The past three months have seen a 
decline in the UK general insurance 
industry’s confidence, according to 
the latest financial services survey 
from CBI/PwC, which expressed 
surprise at the findings

Optimism has fallen among general 
insurance brokers for the first time in half a 
decade, and there is little to no expectation 
that business conditions will change.
“The impact of Brexit has manifested itself 
as a drop in overseas business for the 
general insurance community,” said Jim 
Bichard, UK Insurance Leader with PwC, 
“perhaps unsurprisingly, given London’s 
role as an international speciality hub.”

Insurers in the UK have said that, in order 
for the country to keep its reputation as 
a centre for innovation in fintech and 
insurtech, various measures need to be 
taken, including attracting new talent, 

investing in new technology and related 
infrastructure, and ensuring that the 
digitalisation of services is on track. 
Nine in 10 insurers expect that Brexit 
will have a negative effect on the UK’s 
status as a leading financial centre.

Disasters in 2017 the costliest on record
As weather scenarios grow more 
volatile in their size and potential 

impact, it becomes more imperative 
than ever to identify ways to increase 
awareness, improve communication 

and lower the insurance protection gap

central Europe costing $800 million; 
and two earthquakes in Mexico in 
September causing $6 billion combined 
economic losses and damage costs.
Steve Bowen, Impact Forecasting Director 
and Meteorologist, added: “The high cost 
of disasters in 2017 served as a reminder 
that we continue to face increasing levels 
of risk as more people and exposures 
are located in areas that are particularly 

vulnerable to major, naturally occurring 
events. As weather scenarios grow more 
volatile in their size and potential impact, 
it becomes more imperative than ever 
to identify ways to increase awareness, 
improve communication and lower the 
insurance protection gap. We know 
natural disasters are going to occur. 
The question is how prepared are we 
going to be when the next one strikes.”

Aviva Canada enters 
insurtech partnership

UK GI sees confidence decline

The impact of Brexit has manifested 
itself as a drop in overseas business for 

the general insurance community

SK financial regulations to 
be eased
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David Clamp, Managing Director 
of Merlin Digital Consulting 
Ltd, analyses how insurers can 
harness the power of data, adapt 
and innovate to offer value to 
their customers

I recently attended the European Digital 
Insurance Summit, where there was 
lively debate about the future of digital 
insurance in an era of digital disruption. 
So, what are the key challenges and 
opportunities that senior leaders in 
the industry face today? Here is a 
summary of my top three take-aways:

Data and advanced analytics
Data enables insurers to see customers as 
unique individuals with their own needs and 
requirements, allowing simplification and 
personalisation of the customer experience 
at every touch point. However, right now 
point of sale and claims processes are often 
over-complicated. So, how can insurers 
reuse data in a smart way so that they 
can better understand both the customer 
and their risk? Here, the use of predictive 
analytics to provide bespoke offerings 
tailored to the needs of customers, plus 
personalisation of the customer journey, 
will be key to delivering more accurate 
customer profiling. This will help reduce 
the need for repeat questions, duplicate 
requests or re-keying of information as well 
as enabling insurers to use existing data 
sources. But, in order to do this, insurers 
need to build trust and demonstrate that 
the information customers are sharing 
is of real and timely benefit to them.  
There is clearly no shortage of data, 
but as an industry, insurers are still 
struggling to get any meaningful insight 
that produces action-orientated decisions. 
In short, the industry needs to get back 
to a place where data is an enabler, 
creating a customer-centric culture and 
providing a platform for innovation.

Changing business models
New technology is disrupting industries 
and changing customer expectations 
and demands. In the insurance sector, 
on-demand, usage-based, peer-to-peer 
and social-enterprise business models 
are emerging because customers believe 
they are getting less value from their 
conventional insurance. New competitors, 
ranging from insurtech startups to Amazon 
and Google, are now playing in this space, 
and their digital capabilities and resources 
do not respect any established industry 
boundaries. As a result, they have the 
agility and speed to adopt and implement 
change far quicker than traditional insurers.  
Innovation is happening on a massive scale, 
so for large-volume insurers to remain 
competitive, they need to radically review 
their current ‘after-the-event’ proposition and 
look at what new products, business models, 
and capabilities they will need to fully support 
customers in a world of loss prevention. 

They certainly need agility to be able to 
quickly build new products and services 
and adapt existing systems and processes 
as customers’ needs continue to evolve. 
 
Smart mobility
Disruptive trends such as urbanisation, 
a diminishing emotional attachment to 
cars, and a move to a sharing economy, 
coupled with technology, are creating the 
perfect storm to take us into an age of smart 
mobility. Ernst & Young confirmed that the 
race to autonomous cars is fully underway. 
Many mainstream manufacturers are 
aiming to have level five, fully autonomous 

The perfect storm

There is clearly no shortage of data, 
but as an industry, insurers are still 
struggling to get any meaningful 

insight that produces action-
orientated decisions

cars on the road by 2021. Multi-billion-
pound investments from Tesla, Ford, and 
BP Energy are driving this forward at a 
rapid pace. That said, there are still a lot of 
unanswered questions keeping insurers 
awake at night. How do they assess the 
risk and failure of a self-driving algorithm? 
How can they address legal disputes over 
where and how the fault occurred? Who 
is the customer? This could result in lower 
frequency of claims but higher value claims 
due to expensive sensors and legislative 
ambiguity, not to mention the ethical 
challenges that are currently being debated 
(do you programme the algorithm to protect 
the passengers or the pedestrian?). Using AI, 
chatbots, and machine learning, the claims 
handling process could look very different 
in an autonomous world. For example, 
an accident occurs and is detected by 
sensors. The chatbot communicates with the 
customer via SMS, a sequence of questions 
is answered, the chat transcript recorded, 
a claim set up and then the repairer is 
automatically appointed and authorised.
Data from autonomous cars will give 
insight beyond what insurers have ever had 

before. It could indicate everything from 
the behaviour of passengers (weight on 
seats), suspension conditions, the ability 
to identify pot holes/black ice spots, to 
prevailing weather conditions prompted by 
use of automatic windscreen wipers. There 
is a wealth of data that insurers can use to 
provide bespoke quotes based on usage, 
but the biggest risk is that they currently 
do not have access to this data. Therefore, 
insurers need to be collaborating with 
manufacturers now to ensure this happens.
In summary, it was clear from the summit 
that the key pain points in the industry 
are speed, agility, and adoption. How 
can insurers react quickly to new and 
emerging trends and technological 
disruption? How can they make sure they 
have access to that all-important data?
The summit confirmed that doing nothing 
is not a viable option. Now is the time for 
insurers to have clear leadership, fully 
grasp the great opportunities that digital, 
prolific data and changing business 
models will bring, and to innovate in new 
and exciting ways so they can continue 
to offer value to their customers. 
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US airline United Airlines recently banned 
a customer from bringing her ‘emotional 
support peacock’ on a flight – even after 
the traveller offered to buy a ticket for the 
bird. The traveller was attempting to fly from 
Newark Airport, New Jersey, to Los Angeles 
on 31 January with the peacock, which 
is reportedly called Dexter. According to 
travel blog Live and Let Fly, United refused 
to let the peacock fly due to it exceeding 
weight and size guidelines. After six hours 
at the airport, the passenger decided to 
instead travel by road to their destination.
United said that it had already told 
the traveller that her feathered friend 
would not be allowed on the flight prior 
to her arrival at Newark airport.
Only a few weeks later, on 9 February, 
another report surfaced of a student who 

alleged that she was forced to flush her 
emotional support hamster down the 
toilet after it too was denied entry onto an 
plane. The Florida woman was flying from 
Baltimore to her home in South Florida, 
and said she had called Spirit Airlines 
twice to check that she would be allowed 
to bring the hamster onboard the flight. 
When her hamster, named Pebbles, was 
refused, the woman claims a member 
of Spirit Airlines staff suggested she 
flush it down the toilet. A spokesperson 
from Spirit Airlines has denied that any 
member of staff ever suggested this.
In response, United Airlines and Delta 
Airlines have released statements 
banning certain animals from flights, and 
owners will have to prove that animals are 
trained to behave in a public setting.

Is it a bird? It’s on the plane?

The tourism industries of Jamaica and the 
Cayman Islands have agreed to sign a multi-
destination marketing arrangement later 
this year. The plan is for the two Caribbean 
nations to improve their collaborative efforts 
and drive mutual traffic. The Cayman 
Islands also presented Jamaica’s Minister of 
Tourism with a plaque bearing the former’s 
coat of arms, as a gesture of goodwill.
The two countries share cultural similarities 

– while also both presenting opportunities 
for unique experiences – and it is 
thought that the discussed agreement 
will enable them to co-operatively boost 
these respective attractions. Cayman 
Airways will likely play a major role 
in facilitating enhanced connectivity 
between the nations, while cruise tourism 
is another aspect that, it is hoped, will 
be bolstered by the agreement. 

Paris holds the top spot in the latest 
Anholt-GfK City Brands Index study, the 
fourth time the city has achieved this in 
the nine years the study has been running. 
The biennial study evaluates the appeal 
of major cities based on international 
standing, physical attributes (e.g. 
architecture and transport) , ‘prerequisites’ 
(such as affordable accommodation 
and public amenities), the friendliness 
of the people, the availability and variety 
of interesting activities, and economic 
and educational potential, creating a 

list of 50 CITIES. London came second 
in this year’s ranking, followed by 
Sydney, New York and Los Angeles. 
San Francisco, placed for the first 
time, went in at number nine, knocking 
Washington, DC out of the top 10.
The entire top 10 is made up of cities in 
Europe and the US, but Tokyo managed 
to tie for 11th place with Vancouver 
(beating the likes of Barcelona and 
Vienna), and Dubai fell just outside the 
top half in 27th place, the only Middle 
Eastern / African city to place that highly.

A recent report suggests that the global 
travel retail market will be worth US$125.1 
billion by 2023. According to the report, 
Travel Retail Market by Product and Channel: 
Global Opportunity Analysis and Industry 
Forecast, 2017-2023, which was undertaken 
by Allied Market Research, the market was 
worth $69.5 billion in 2016, and will grow at a 
compound annual growth rate of 8.9 per cent 
between now and 2023. Demand is being 
driven by exponential growth in the global 
travel and tourism sector (including medical 
tourism), which is creating an ever-expanding 
space for retail goods such as clothes, 
food and electronics, along with increasing 
urbanisation and rapid lifestyle changes.
The largest travel retail markets in the 
world, according to the report, are the 
Asia-Pacific region and Europe.

Brexit is already harming the UK’s 
inbound travel industry, according to 
Tom Jenkins, CEO of the European 
Tourism Association (ETOA)

Speaking to the EU Internal Market Sub-
Committee in the UK Houses of Parliament, 
Jenkins asserted that the sector is suffering 
a ‘recruitment crisis’ due to the lack of 
poly-lingual UK graduates. He said that 
while the UK is poor at developing these 
skills in its students, other EU countries 
are good at it – but the threat of a harsh 
Brexit means that graduates from the 
continent no longer consider the UK a viable 
option. “Before the Brexit vote, the UK was 
seen as the place for young graduates to 
go, but since then the atmosphere has 
soured, and owing to the fall in the value of 
Sterling, pay has dropped,” said Jenkins.
ETOA recently conducted a survey, asking 
over 100 major inbound tour operators 
and their suppliers about the impact that 
the lack of non-UK EU nationals may have 
on their business. More than one-third of 
respondents claimed to be a non-UK EU 
national, while 80 per cent of companies 

claimed it would be ‘difficult to impossible’ 
to replace these workers with UK nationals.
Around 19 per cent of companies have 
recruited staff from outside the EU, using 
the ‘tier two visa mechanism’. Eighty-five 
per cent of those that have tried to employ 
from outside the EU have found this system 
difficult, and if this kind of system was 
implemented for all non-UK workers, 80 
per cent of companies believe it will have a 
substantial detrimental impact on productivity.
The ETOA found that while only 30 per 
cent of staff in the tourism sector need 
to be multi-lingual, the remaining 70 
per cent rely on them to buy and sell in 
continental Europe. It is also unhelpful, 

Jenkins asserted, that languages are not 
considered a skill for potential immigrants.
“People are the most important asset of 
any organisation,” he concluded. “We must 
not reduce the available talent pool from 

500 million to 60 million, particularly when 
non-UK EU workers have skills that cannot 
be replicated domestically. Introducing tier 
two controls on these people will involve a 
huge increase in expense and bureaucracy.”

Sick on the 
Seven Seas
Travel insurance comparison 
site InsureMyTrip has found that 
getting sick remains the top 
concern for cruise travellers.
After conducting a survey of 2,289 US 
travellers, InsureMyTrip found that 24 per 
cent had filed a travel insurance claim 
for a cruise-related issue, with health 
reasons being the reason for the majority 
of those claims. This leads to cruise 
travellers worrying more about sickness 
than other dangers, such as terrorism 
or bad weather. Fifty-two per cent are 
concerned most about themselves or a 
family member getting sick or injured, 
compared to 29 per cent that worry about 
bad weather affecting their holiday.
The survey also found that cruise 
passengers often have their itineraries 
affected unexpectedly, with 38 per cent 
stating they had experienced this whilst 
away. However, this does not seem to 
have changed their perception of cruise 
holidays, with 61 per cent claiming that 
a cruise always met their expectations.

Global travel retail market will grow

Brexit causing recruitment crisis in UK

“We must not reduce the available 
talent pool from 500 million to 

60 million”

Ah, Paris Jamaica signs agreement with Caymans
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Make America 
Touristy Again

After the worrying news that foreign 
travel to the US declined by four 
per cent in 2017, a group of US 
businesses have partnered to try 
and halt the decline

Named the Visit US Coalition, the group aims 
to partner with the Trump administration 
to try to reverse the decrease in travellers 
and tourism income. The coalition group 
was started by the US Travel Association, 
a lobbying group. Other members of 
the coalition include: American Gaming 
Association; American Hotel and Lodging 
Association; American Society of Association 
Executives; Asian American Hotel Owners 
Association; International Association of 
Exhibitions and Events; National Restaurant 
Association; National Retail Federation; 
Society of Independent Show Organizers; 
and the US Chamber of Commerce.
The US was one of only two of the top 12 
global markets to experience a decline 
in long-haul inbound travel since 2015, 
data from the US Travel Association 
shows. The coalition has said that it will be 
handing the Trump administration policy 
recommendations ‘in the coming weeks’.
American Hotel & Lodging Association 
(AHLA) President and CEO Katherine Lugar 
said: “Travel and tourism is our country’s 
second largest export and we can’t afford to 
lose ground to other countries. Fewer visitors 
means fewer hotel stays, fewer meals eaten 
in our restaurants, fewer goods purchased 
in our retail stores, and fewer visits to our 
national attractions. It also means fewer 
American jobs and a loss to our economy. 
We are committed to working together with 
the Administration to balance a welcome 
message with strong security to ensure 
we don’t fall behind to other countries.”

UK budget airline easyJet and Founders 
Factory, a corporate-backed incubator 
and accelerator, have announced the 
new startups that will be entering their 
travel tech accelerator programme. The 
two businesses joined forces in October 
2016, announcing that they would be 
helping to support five early stage travel 
tech startups every year, for five years.
The next three startups to enter the 
programme have now been announced. First 
up is WeTrip, a group travel booking platform 
started in Tel Aviv, Israel. The platform lets 
customers book group holidays together, 
using an algorithm to help customers piece 
together a holiday package. According to 

WeTrip, it connects to distinctive activity 
suppliers comparing endless combinations 
of components to build real-time offers. 
Customers will also be able to pay separately. 
The company recently launched its first 
product, WeSki, which will allow groups 
to book bespoke skiing holidays.
The second startup to join the programme 
is Car and Away – a peer-to-peer car 
sharing community. Users will be able 
to park at an airport and then rent 
their car out to a user of their choice 
while away on holiday. The scheme is 
currently active at Gatwick Airport, UK.
The final company is FlightSayer, a Boston, 
US-based company founded by Berkeley 

alumni Dr Bala Chandran. FlightSayer uses 
simulation algorithms and machine learning 
to better predict flight delays, which it says 
will be possible ‘hours, days, and weeks 
before departure’. The company has already 
been given a $1.75-million grant from NASA, 
and is being used in the US by corporations, 
airlines and travel management companies.
“We’re really excited by the growing 
portfolio of startups that have joined our 
Founders Factory programme,” said James 
Millett, Director of Marketing, Digital and 
Brand at easyJet. “All the companies are 
addressing strategic opportunities in the 
travel industry and with the support of the 
talented Founders Factory and easyJet 

teams have a strong future. Working with the 
next generation of disruptive entrepreneurs 
keeps easyJet at the forefront of travel tech 
and supports our use of digital technology 
to make travel with us even easier.”

easyJet backs new travel tech startups
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The Ecuadorian Ministry of Tourism has 
announced that any visitor to the country 
after 1 May 2018 will be required to have 
health insurance upon entering the country. 
This is in accordance with sections of the 
Human Mobility Law, the ministry stated. 
The requirement was announced last 
year but the tourism agency says that 
the implementation date has been 
miscommunicated. Its original implementation 
date was 6 February, but due to the concern 
caused in the tourism sector, the law’s 
implementation has been pushed back.

The ministry added in its statement that health 
insurance for tourists is a meaningful action 
for the country’s tourism development and 
will benefi t those choosing Ecuador as a 
destination by assisting in their wellbeing. 

After weathering two years of sharp 
decline due to terrorist attacks and a 
failed coup, Turkey’s tourism industry 
rebounded in 2017, growing by around 
18.9 per cent, according to data from 
the Turkish Statistical Institution.
Tourism in the country hit a peak in 2014, 
bringing in a record-breaking $34 billion, 
but has dropped rapidly since then due 
to social and political turmoil. After a year 
fi lled with intense security campaigns and 
media advertising, Turkey’s tourism market 
grew in 2017, with the revenue total for the 
year coming in at $26.3 billion. Tourists also 
spent freely whilst holidaying in Turkey, with 
around $3 billion being spent on clothing, 
$1 billion on souvenirs and around $100 
million on Turkish carpets and rugs alone.
“This news is in line with expectations for 

2018 that the Turkish tourism industry can 
bounce back to 2014 fi gures and achieve 
its 2023 goals to be one of the top visited 
destinations in the world,” said Julian 
Walker, MD of Turkish property agency 
Spot Blue. “The fl ight market between the 
UK and Turkey is set to play a major part 
in this comeback after many UK airlines 
drastically increased their seat capacity.”
There is further good news for the Turkish 
market, with TUROB, the hotel association 
of Turkey, showing that there has been 
an 18-per-cent  increase year-on-year 
in hotel occupancy rates, the highest 
growth in this area in Europe. However, 
TUROB is being cautious, pointing out 
that the average daily room rate in 2017 
fell by 12 per cent, meaning profi ts were 
not as high as they could have been.

Tourists travelling to Cape Town, South 
Africa have been warned to keep water 
usage to a minimum, as it has been 
estimated that the city’s water reserves 
could run out as early as 18 March.
Visitors have been instructed to take short, 
two-minute showers, fl ush toilets as rarely 
as possible and stay in accommodation 
that has water-saving procedures in place.
“While we’re doing all we can to ensure 
Cape Town remains a world-class 
destination and your stay is comfortable, 
there are a few ways this might aff ect you 
as a visitor,” the government guidance. 
“Some accommodation establishments 
have closed their pools, saunas and 
steam rooms and removed bath plugs, 
to limit non-essential water use.” 

Three consecutive years of water shortages 
all over South Africa have left Cape 
Town’s rainfall dams 27-per-cent full. 
Local residents have been warned that 
if their water usage is not reduced then 
four million could be forced to queue 
at only 200 standpipes for daily water 
rations. Authorities believe that ‘day zero’ 
for the water situation will be 12 April.
South African Tourism CEO Sisa Ntshona 
added: “We are pleased that we have 
not received any reports of any tourism 
attractions and services interrupted by the 
water shortage and we appeal to tourists, 
and tourism businesses to continue being 
good responsible tourism citizens and 
continue being water-wise, even as the peak 
holiday season in South Africa winds down.”

Ecuador visitors need 
health insurance

Tourism in Turkey starts recovery

Tourists reminded to save water in 
Cape Town

Ferries del Caribe, a cruise-line company 
which operates in the Caribbean, has 
announced the installation of two 
BorderXpress automated passport control 
kiosks onto its cruise ship MV Kydon.
This makes Ferries del Caribe the 
fi rst cruise operator in the world to 
permanently install these machines on a 
ferry or cruise-ship, the company said.
The cruise line had previously run a fi ve-
month trial using two of these machines, 
and found that the BorderXpress 
kiosks helped to expediate passenger 
processing, whilst also improving 
passengers’ overall experience.
The kiosks were developed by Vancouver 
International Airport’s (YVR) Innovative 
Travel Solutions (ITS), and the company’s 
Director, Chris Gilliland, said that he was 
proud that his company’s kiosks were 
chosen. He added: “No matter where they 
are implemented, BorderXpress kiosks 
enable immigration offi  cers to process more 
passengers per hour, reduce passenger 
wait times and overall operating costs, and 
free up border offi  cers to focus on security, 
intelligence and enforcement activities.”
The kiosks on the cruise ships will connect 
via satellite with secured segregated VLAN 
for kiosk communication, a diff erent system 
to airport kiosks. Passengers will be able to 
complete customs declarations and scan 
their passports using the kiosk. This data 
will then be encrypted and transferred to 
the relevant border control agency. After a 

response is given to the passenger, a receipt 
is then printed out, which the passenger 
then takes to a border service agent to verify.
“This is a celebratory day for Ferries del 
Caribe as we become the fi rst in the world 
to install border control kiosks onboard a 
passenger ship,” Néstor González García, 
President of Ferries del Caribe, said. “We’re 
delighted to partner with Innovative Travel 
Solutions to implement the BorderXpress 
kiosks, which allow us to modernis e our 
border clearance process and ensure 
our passengers have an enjoyable and 
seamless experience on their trip with us.”

Passport kiosks on cruise for 
fi rst time

mailto:office@ifra.at
http://www.ifra.at
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A universal 
fl u vaccine
Immunotherapy company Inovio 
Pharmaceuticals, Inc. has announced 
that its synthetic vaccine approach, using 
a collection of synthetic DNA antigens, 
has been demonstrated to generate 
broad protective antibody responses 
against all major deadly strains of H1 
infl uenza viruses from the last century.
It also found that the vaccine off ers 100-per-
cent protection against lethal challenge in 
the gold standard ferret model, which is 
believed to demonstrate the functionality of 
such broad protective immune responses.
Given that a pandemic strain could emerge 
incredibly rapidly, a broadly protective fl u 
vaccine would be extremely valuable.
“Funded by a grant from the National 
Institutes of Health (NIH), this published work 
demonstrates that Inovio’s ASPIRE (Antigen 
SPecifi c Immune REsponses) technology 
platform could produce a universal fl u vaccine 
that can span seasonal vaccine changes, 
allowing for continued immune protection,” 
said Dr Laurent Humeau, Inovio’s Senior 
Vice-President of Research and Development. 
“We are proud to advance Inovio technology 
and contribute to advancing cutting-edge 
technology for the important global health 
threats. These studies also showcase 
the latest CELLECTRA intradermal (skin) 
delivery system to facilitate optimal antigen 
production and generation of superior 
immune responses in animal models.”

Health care benefi ts provider Aetna 
International has released a new 
whitepaper detailing strategies that can 
be taken to fi ght antibiotic resistance, 
one of the most potentially devastating 
potential health crises on the horizon 
The whitepaper, Antibiotic resistance: 
Toward better stewardship of a precious 
medical resource, has been compiled in 
response to this looming threat, whereby 
antibiotics used to treat common diseases 
are rendered ineff ective by overuse – if 
un-addressed, antibiotic resistance could 
kill 10 million people by 2050 (more 
than cancer, cholera, measles and traffi  c 
incidents put together). Additionally, 
the global economic impact by 2050 
is likely to be around US$1 trillion.
“We strongly advocate action through 
proactive education, early intervention, 
data anlysis and an emphasis on value-
based care,” said Aetna’s Medical Director 
Dr Mitesh Patel. “Antibiotic resistance is a 
crisis that aff ects everyone globally and we 
need to address this issue now with a global, 
multifaceted strategic solution. Stemming 
the rising tide of antibiotic resistance will 

Researchers at the University of 
Cambridge in the UK have discovered 
that an ingredient that is commonly found 
in toothpaste could be used as an anti-
malarial drug against strains of malaria 
parasite that have developed resistance 
to one drug that is commonly used.
A robot scientist called ‘EVE’ was used 
by the researchers to perform a high-
throughput screen, and discovered that 
triclosan may help in the fi ght against drug 
resistance. The research was published 
in the journal Scientifi c Reports.
Triclosan, when used in toothpaste, 
prevents the build up of plaque bacteria 
by inhibiting the action of an enzyme 
called enoyl reductase (ENR). It was 
already known that this ingredient 
inhibits the growth in culture of the 
malaria parasite Plasmodium during the 
blood-stage. The assumption was that 
this was because it was targeting ENR, 

which is found in the liver. Yet, further 
research demonstrated that improving 
triclosan’s ability to target ENR had no 
eff ect on parasite growth in the blood.
Using ‘EVE’, the researchers discovered 
that triclosan aff ects parasite growth by 
specifi cally inhibiting an entirely diff erent 
enzyme of the malaria parasite, called 
DHFR. They found that triclosan was able 
to target and act on this enzyme even 
in pyrimethamine-resistant parasites.
“The discovery by our robot ‘colleague’ 
Eve that triclosan is eff ective against 
malaria targets off ers hope that we may 
be able to use it to develop a new drug,” 
said lead author Dr Elizabeth Bilsland, 
who is now an assistant professor at 
the University of Campinas, Brazil. “We 
know it is a safe compound, and its 
ability to target two points in the malaria 
parasite’s lifecycle means the parasite 
will fi nd it diffi  cult to evolve resistance.”

A recent study by the Walter and Eliza 
Hall Institute of Medical Research 
in Australia, in collaboration with 
researchers from Spain, Papua New 
Guinea and the US, has identifi ed 
how to improve the World Health 
Organization (WHO) eradication 
strategy for a skin disease

Yaws is a tropical infection of the skin, bones 
and joints that is caused by Treponema 
pallidum, a subspecies of the bacterium 
that causes syphilis. As it is only found in 
humans and is easily treated by antibiotics, 
it is an ideal candidate for eradication. 
The infection is spread through direct 
contact through minor injuries such as cuts 
and scratches and, if left untreated, can 
lead to chronic deformities and disability. 
WHO’s existing strategy to eradicate the 
infection by 2020 involves a single round 
of mass treatment with the antibiotic 
azithromycin, followed by targeted 

treatment programmes every three 
to six months to identify and treat all 
symptomatic cases and their contacts.
Associate Professor Alyssa Barry from the 
Walter and Eliza Hall Institute said that the 
fi ndings point to a need for multiple rounds 
of mass drug administration in order to 
capture those not present during the fi rst 
round. “Research also showed a much 

bigger geographical area should be targeted 
for the mass treatment, in order to protect 
against the migration of infection in people 
from surrounding communities,” she said. 
“Finally, there is a clear need for ongoing 
monitoring to prevent the spread of drug-
resistant strains, following world-fi rst evidence 
of antibiotic resistance in yaws bacteria.”

Aetna speaks out on antibiotic resistance

It is imperative … that the strategies 
implemented to tackle the crisis are 

specifi cally tailored to the unique needs 
of diff erent countries

take a global, multi-pronged eff ort.”
It is imperative, says Aetna, that the 
strategies implemented to tackle the crisis 
are specifi cally tailored to the unique 
needs of diff erent countries. Additionally, 
it supports the formation of accrediting 
bodies that would drive proper antibiotic 
stewardship in hospitals, both from the 
perspective of increasing awareness 
and making sure that antibiotics are 
only prescribed when it is absolutely 

necessary – not either as a quick fi x or as 
a response to aggressive pressure from 
patients, as is often the case now. Eff orts 
to improve sanitation and other areas that 
aff ect the likelihood of people contracting 
infections should also be supported.
“A focus on harnessing big data,” Dr 
Patel added, “will inform strategies that 
create better care for patients as well 
as signifi cantly decreasing the fi nancial 
cost from antimicrobial resistance.”

Anti-malarial toothpaste? Enhancing WHO’s eradication strategy

There is a clear need for ongoing 
monitoring to prevent the spread of 

drug-resistant strains
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Your best partner in Portugal 
for world-class private healthcare services
With 9 hospitals and 8 outpatient clinics with urgent care, 
HOSPITAL DA LUZ offers greater geographical coverage 
through the largest private hospital group in Portugal,  
which includes Hospital da Luz Lisboa, the biggest and best 
in class private hospital in the country.

Delivering excellence and innovation through the 
integration of patient care, research and advanced training, 
HOSPITAL DA LUZ moves medicine forward with high-end 
technology, placing great value on team medicine and 
multidisciplinary cooperation. 

Our experience in working with global insurance  
and assistance companies guarantees a cost-effective,  
quality driven solution for international clients through  
the ease of one multiunit agreement supported  
by internationally focused relationship managers.

Our International Patient Services provides personalized support 
throughout the process of care with consideration for the needs 
and particular concerns of expats, travelers, evacuation cases, 
and other patients who travel to us for planned care.

For further information, including advice on how  
to partner with us, call +351 213 138 260 or email 
intlpatientservices@luzsaude.pt

ÁGUEDA | AMADORA | AMARANTE | AVEIRO | ÉVORA | GUIMARÃES | LISBOA | OEIRAS | OIÃ  
PORTO | PÓVOA DE VARZIM | SETÚBAL | VILA NOVA DE CERVEIRA | VILA NOVA DE GAIA

hospitaldaluz.pt luzsaude.pt
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GADGET COVER: 
WHY SO NEEDY?
The competitive environment of the travel insurance industry, particularly 

in markets where the use of comparison websites to fi nd policies is 
common, has resulted in some companies stripping out benefi ts or 

minimising cover in certain areas to keep premiums low. Travel insurers 
are under a lot of fi nancial pressure – making a profi t can be a diffi  cult 

business, with low premiums, medical costs soaring around the world and 
more claims for cancellation meaning the average value of claims is rising. 
In order to minimise losses, many travel insurers have made moves to limit 

cover on certain policy areas – and gadget cover is one of them
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Loss limitation
Many insurers would argue that the 
majority of electronic items people want 
or expect to have covered under their 
travel insurance should, in fact, be covered 
elsewhere: under a home insurance policy, 
for instance, or under gadget-specific 
insurance that insures the device at all 
times. ITIJ spoke to Steve Jones, head of 
Wales-based Comparison Creator, which 
has recently launched the UK’s first gadget 
insurance policy comparison website, 
about the need for specific policies for 
such items, rather than relying on standard 
home or travel insurance. “Home insurance 
policies,” he explained, “do not normally 
cover breakdown or loss, and may not 
cover accidental damage. Theft would only 
be covered from the home unless it’s an 
all risks policy.” He added: “If a person is 
in shared accommodation, there’s more to 
think about – one person’s gadget claim 
could lead to higher home insurance 
premiums for everyone in the household.”

Another concern for insurers was the 
risk of being subject to fraud – claims 
trends show, for example, that each time 
a new iPhone is released, claims for 
replacements for the old models that have 
been 'lost/stolen/broken' on holiday start 
to flood in. Excesses, then, are typically 
raised for such gadgets on travel insurance 
policies in an effort to deter fraudsters 
from making a claim in the first place. The 
related reimbursement provided by many 
travel insurance policies has, historically, 
been limited as well.
In the US, according to Justin Tysdal, 
CEO of Seven Corners, a provider of 
travel insurance policies, claims for 
gadgets pose this problem for insurers 
providing typical trip insurance. Tysdal 
said: “These types of items are typically 
excluded from coverage because there is 
great potential for fraudulent claims. Most 
trip cancellation polices actually exclude 
phones, computers and professional or 

occupational equipment or property.”
Research by financial services rating firm 
Defaqto found not long ago that 36 per 
cent of single-trip policies in the UK offered 
£200 or less in insurance cover for a single 
valuable item – including a mobile phone. 
Just two per cent of policies analysed 
offered cover of between £501 and £750. 
And with many people heading on holiday 
with a phone worth around £500, this was 
leaving customers disappointed when the 
time came to make a claim.
AllClear Travel Insurance in the UK recently 
released its own research into the gadgets 
that people are taking on holiday with 
them, and asked respondents about 
their experience with insurance as well. 
According to the company, 61 per cent 
of people value the gadgets they take on 
holiday at over £650, and 33 per cent value 
them at more than £1,000. Forty-four per 
cent said they take four or more gadgets 
with them on holiday. But, with single item 
cover limits varying between £150 and 

£200 per item, four out of five people who 
had made a claim for lost or stolen gadgets 
while on holiday have had that claim 
rejected or only received partial payment.
An estimated 100 million electronic 
gadgets are sold every year, according 
to Jones, and less than two per cent are 
currently insured on a gadget policy. 
Jones added: “The stand-alone mobile 
phone and gadget insurance market has 
grown from £212 million gross written 
premium in 2012 to over £1 billion in 
2016 and is growing at a rapid pace. We 
believe this has come about due partly 
to the regulators starting to force banks 
and building societies to de-bundle 
insurance products from bank accounts 
due to potential mis-selling or not making 
customers aware they are paying for 
these services.”
Customer expectation surrounding gadget 
cover in travel insurance is an ongoing 
problem, with awareness about the 

These types of items are typically excluded from 
coverage because there is great potential for 

fraudulent claims
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limits in policies typically being very low. 
Research from UK-based organisation 
Travel Insurance Explained in August 
2017, for instance, found that 75 per 
cent of travellers expect their standard 
travel insurance to cover them for lost or 
stolen items such as phones, tablets and 
cameras, yet almost 59 per cent don’t 
understand how the reimbursement 
system works. Around one in five expected 
to get back a full refund on the price they 
originally paid for their item, while 27 per 
cent thought that they would get back 
the original cost of the gadget, less the 
excess. Fiona Macrae of Travel Insurance 
Explained pointed out: “Most insurance 
companies will not replace an item on a 
new-for-old basis, especially if the item is 
more than six months old. Some will ask 
you to pay your excess and then provide 
you with a replacement of a similar age 
and model, whilst other insurers will give 
you a cash settlement after taking into 
account the age, any wear and tear and 
then deducting your excess.”

Plugging the gap
Where there are gaps in coverage, then, 
these need to be filled. Enter the world of 
gadget cover add-ons. Many mainstream 
travel insurance providers are offering to 
increase the standard cover available to 
customers during the sales process – at 
the same time as being offered winter 
sports cover or a reduced premium 
in return for a higher payable excess, 
customers are given the opportunity to 
add on gadget cover, giving them higher 
coverage amounts on named gadgets. 
Or, if a customer already has standard 
annual insurance, they can go online and 
buy additional cover specifically for their 
electronic items. Comparison websites in 
the UK offer a number of different policies 

from specialist providers including Love 
it Cover it, Switched On Insurance, Cover 
Cloud and more.
Justin Tysdal said of cover in the US: 
“Most travel medical plans provide limited 
coverage for checked baggage only, 
which may not be where your ‘gadgets’ 
are stored. Sometimes gadgets can be 
added to group travel medical plans for an 
additional cost on a case-by-case basis by 
some companies.”
World Nomads has a number of 
underwriters covering travellers from 
130 countries, and their spokesman Phil 
Sylvester said that the development of 
gadget add-on cover has varied across the 
world. For US policyholders, this type of 
insurance first appeared about six years 
ago, at which time the company’s retail 
plans specifically added this coverage, as 
well as offering it as an upgrade to exisiting 
plans. And it was popular. “Significantly, 
more than half of all baggage claims 
involve a gadget of some sort,” said 
Sylvester.
For customers with World Nomads policies 
based in the UK and Ireland, gadget 
cover first appeared about 15 years ago, 
although there has been significant growth 
in competition over the last five to 10 years, 

corresponding with the increase in the 
number and value of gadgets that people 
are taking away with them. Gadget cover is 
popular with customers in this region too, 

with Sylvester saying that, generally, it is a 
profitable segment of the insurance policy.
Alpha Travel Insurance in UK introduced its 
gadget cover add-on in 2015; on average, 
according to a spokesman, around 18 per 
cent of customers add the insurance onto 
their traditional travel policy. AllClear Travel 
Insurance began selling gadget cover 
add-ons to its standard travel insurance 
in December 2016, so it’s relatively early 
days for the company. According to a 
spokesperson, however, in the most 
recent quarter (written in August 2017), it 
is selling gadget cover with around seven 
per cent of its policies. Asked why the 

company thinks that it needed to introduce 
the add-on insurance, a spokesperson 
said: “As a specialist medical travel 
insurance provider, the benefits within our 
policies are weighted and rated towards 
the medical expenses aspects. Baggage 
and valuables benefit levels, while 
included, are not the main reason people 
buy our insurance.
However, given the huge increase in the 
use of portable electronic devices or 
gadgets – smartphones, tablets, Kindles, 
laptops – it was identified that the single 
item cover level within the baggage 
cover was relatively low. Rather than 

36 per cent of single trip policies in the 
UK offered £200 or less in insurance 

for a single valuable item
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a disproportionate increase in rates to 
accommodate an increase in baggage 
cover, by opting for a specific add-on 
product we can offer good levels of cover 
for a specific need, and get better rates.” 

As ever, the issue of customer awareness 
was also raised by AllClear, who said that 
there is still ‘a great deal of confusion in 
the marketplace’ regarding the level of 
insurance cover in place for gadgets on 
standard travel insurance policies.
Does World Nomads see an issue with 
fraudulent claims on gadgets? For US 
customers, the company hasn’t generally 
seen a spike in claims when a new model 
of phone or tablet is released, but with new 
versions of electronic items being released 
all the time, it’s becoming more difficult to 
notice these. Added to this, said Sylvester, 
is the fact that new models don’t tend to 
mean as much now as they used to. Leaps 
forward are generally smaller, and the 
changes made by the likes of Apple and 
Samsung are less marked.
It’s fair to say that the approach taken 
by travel insurance providers around the 
world varies widely, with some choosing 
not to take the risk of providing any sort 
of gadget cover, others offering limited 
cover, and others offering specific add-on 
insurance. Elsewhere, dedicated gadget 
insurers exist purely to provide cover for 
people's much-loved electronic devices. 
A land of contrasts indeed. The insurance 
industry has to adapt to survive, and 

there is no doubt that more people are 
going to take more expensive gadgets 
with them on work and leisure trips – and 
the policies they take out need to reflect 
this. Another aspect of this issue, though, 
has to be about consumer education. If 
policyholders don’t know that they aren’t 
covered, then they won’t even think they 
need the additional insurance. So making 
it extra clear at the point of sale that a 
lost/damaged iPhone claim won’t mean 
a brand new one being delivered within a 
few days is essential. As with everything in 
travel insurance, the variety of approaches 
taken by insurers means that each one 
has to take responsibility to highlight its 
limitations and exclusions, while also 
offering a solution to the problem. ■

An estimated 100 million electronic 
gadgets are sold every year

http://www.commercialmedicalescorts.com
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Indian
opportunities

The outbound travel market in India is set to grow 
more quickly than that of many more developed 
countries – but to what extent can travel insurers 

tap into this market? Mandy Langfi eld takes a look 
at what insurers are up against

IndianIndian
opportunities
opportunities
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The insurance industry of India consists 
of 53 insurance companies, of which 

24 are in the life insurance business and 
29 are non-life insurers, according to a 
September 2017 report from the India 
Brand Equity Foundation. Out of the 
29 non-life insurance companies, fi ve 
private sector insurers are registered to 
underwrite policies exclusively in health, 
personal accident and travel insurance. 
They are: Star Health and Allied Insurance 
Company Ltd; Apollo Munich Health 
Insurance Company Ltd; Max Bupa Health 
Insurance Company Ltd; Religare Health 
Insurance Company Ltd and Cigna TTK 
Health Insurance Company Ltd. Local 
providers of travel insurance policies 
also include TrawellTagCoverMore, Tata 
AIG, ICICILombard, BajajAlliance, and 
Reliance General.

Outbound travel
The Pacifi c Asia Travel Association (PATA) 
has reported steady rises in the number 
of outbound travellers from India; in 
2014, there were 18 million travellers 
departing the country, with an estimated 
year-on-year growth of 11 per cent. It is 
predicted that by 2020, there will be 35 
million outbound travellers from India. 
The potential for growth is exponential 
as well – the 18 million that departed in 
2014 constituted just 1.5 per cent of the 
population. Business travel represents the 
most signifi cant proportion of international 
travellers, according to PATA, which points 
out that India has a large young population 
that will ensure its workforce continues to 
grow in years to come. Its ever-increasing 
middle class will also ensure that travel 
remains high on the agenda for those who 
can aff ord it. Added to which is the fact 
that millions of Indians move overseas for 
work, and the market in visiting friends and 
relatives (VFR) is only going to grow.
In terms of booking channels, the India 
Ministry of Tourism has noted that the 
online travel agent sector is growing 
fast in the country, although it is still 
more commonly used by those planning 
domestic or shorter international trips. For 
longer trips, and especially those where the 
person or people travelling are planning 
on visiting more than one destination, the 
traditional travel agent remains a vital tool.
A Skyscanner Travel Trend report from 
2016 found that the most popular 
destinations among Indian travellers 

were Singapore, Australia, Malaysia, the 
Maldives and South Africa. Skyscanner 
attributed the increase in the number of 
people searching for travel to Singapore to 
relaxed visa restrictions, a diverse culture 
and many tourist attractions, as well as 
easy fl ight connections and an increase 
in the number of airlines fl ying directly to 
Singapore from India. When it comes to 
which cities around the world Skyscanner 
saw the most interest in from its Indian 
customer base, the company saw Bali, 
Budapest, Madrid, Kuala Lumpur and 
Amsterdam top the list, with all of those 
cities seeing signifi cant growth in customer 
searches. Reshmi Roy, Skyscanner’s 
Growth Manager, had this to say: “In 2016, 
we saw the list heavily dominated with 
South Asian destinations; in 2017 there 
has been a seismic shift to incorporate the 
near and far – from Australia to Europe. 
This is an indication of a changing travel 
mindset as travel becomes simpler and 
easier.”
According to Carl Carter, Managing 
Director of Voyager Insurance Services 
in the UK, the outbound Indian travel 
insurance market has seen considerable 
growth over the last 20 years and this has 

"In India, insurance is still 
considered to be a push product; 
therefore, there is a lot of scope 

for creating awareness and 
educating customers"

been fuelled by both a growing middle 
class of Indian traveller, a signifi cant 
growth in high-net-worth individuals and 
low-cost travel. He added: “According 
to government statistics, there are over 
62 million passport holders in India who 
are potential travellers and, as a result, 
India has emerged as the second fastest 
growing outbound market after China 
in terms of visitor numbers. India is the 

fastest in terms of percentage growth, with 
predictions of growth from 18.33 million 
Indians that travelled overseas in 2014 to 
the possibility of 50 million by 2020.”

Insurance market
This growth in travel has been coupled 
with the increased availability of travel 
insurance products to the travelling 
population. Previously the Indian traveller 
had a limited choice of four government-
run Indian Insurance companies and their 
various permutations of the ‘Overseas 
Mediclaim Policy’ – a very basic form of 
travel insurance; but since the opening up 
of the Indian insurance market – under the 
Insurance Regulatory and Development 
Authority Act (IRDA Act) that came into 
eff ect on 19 April 2000 – to external 
insurance companies and partnerships, 
product innovation and choice have 
increased exponentially in the country.
According to the Insurance Regualtory 
and Development Authority of India 
(IRDAI), during the 2016-17 fi nancial 
year, the local insurance sector issued 
230,000 overseas travel insurance policies, 
covering 460,000 people. Gross premium 
income from overseas travel insurance 
policies was r580 crore (US$90 million), 
an increase from r536 crore registered in 
2015-2016. The incurred claims ratio for 

travel insurance was 50.2 per cent. IRDAI’s 
report states: “In this line of business, 
private general insurers are the major 
players, with a market share of 84 per cent 
in gross premium. Public sector general 
insurers and standalone health insurers 
had a share of six per cent and 10 per cent 
respectively.” Two-thirds of premiums came 
from just three companies – Tata AIG has 
a 28-per-cent market share, Bajaj Allianz 
is second with 19 per cent and ICICI 
Lombard has 17 per cent.
Sasi Kumar Adidamu, Chief Technical 
Offi  cer – Non Motor, Bajaj Allianz 
General Insurance, estimates that travel 
insurance market penetration in India 
stands at around 17 per cent, with its 
value increasing by between 13 and 15 
per cent annually, although he hopes that 
as awareness about the need for travel 
insurance grows, these fi gures will grow 
more signifi cantly in the future.
ITIJ spoke to Dev Karvat, CEO of Emerging 
Markets for Cover-More Group, which 
partnered with local travel insurance 
and assistance provider TrawellTag in 
2013. He agrees that part of the problem 
regarding why only around 20 per cent of 
the travelling population in India takes out 
travel insurance for foreign trips is due to 
a lack of awareness. With this in mind, the 
company has set its sights on educating 
the travel agent market in an attempt to 
reach those customers booking through 
this channel. He explained: “We have 
initiated the exclusive ‘Travel Engagement 
Training Programme’ to educate travel 
agents on ancillary services and empower 
them with confi dence to sell the product 
and share their knowledge with the 
customer. The new generation of travellers 
don’t just want insurance cover, but much 
more. Customisation is the name of the 
game and, hence, we have expanded 
our product line to suit the needs of 
the travellers.”
The rise of online travel agents is also part 
of Australian Cover-More’s eff orts to grow 
its travel insurance business in India, as 
Karvat went on to say: “With the advent 
of e-commerce, Cover-More developed a 
proprietary software called Impulse that 
hooks into the e-commerce platforms of 
Cover-More’s partners through an API 
(application programming interface). It >>
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collects a feed of traveller data from the 
partner booking platform and crunches 
this in real-time through ‘optimisation 
algorithms’ to push back to the customer 
a tailored premium designed to deliver the 
best possible chance they will opt in. With 
this technology, we are able to integrate 
travel assistance and insurance into the 
booking fl ow of ecommerce sites and 
airline sites. It not only provides customers 
with useful travel assistance, but it also 
generates additional income for airlines 
and online travel aggregators.”
Bajaj Allianz is also attempting to 
educate travellers using a multi-channel 
approach, according to Adidamu: “In 
order to increase awareness around travel 
insurance in India, insurers are creating 
awareness at dedicated traveller points 
such as airports, OTAs and through 
awareness campaigns on various social 
media channels such as YouTube and 
Facebook. We, as a company, have a 
dedicated section about travel insurance 
[on our website] that aims to decipher all 
the benefi ts and coverage to customers 
in a simplifi ed manner. Additionally, we 

also run a blog ‘Dymystify Insurance’, 
where we publish regular blog posts that 
establish a relation between insurance and 
its need scenarios, consequently enabling 
customers to feel the relevance. The 
dedicated section on our website, together 
with the blog, guides readers/customers in 
order to deal with any dilemma and helps 
them put travel insurance amongst their 
quintessential travel checklist.”
Claims is an area in which there is ongoing 
rapid development in many markets 
around the world, with automated claims 
services being launched by several fi rms 
in the last 12 months. Bajaj Allianz is 
getting in on the act through its Travel Ezee 
initiative. Adidamu explained that Travel 
Ezee is ‘a blockchain-based initiative, 
which automatically initiates the claim 
process in case of overseas fl ight delays, 
making claim experience hassle-free’. 
He added: “We lay much emphasis on 
informing prospective customers about the 
benefi ts of travel insurance while off ering 
them premium services and a smooth 
customer experience.”

Taking the opportunity
As mentioned above, Indian corporations 
with employees who frequently travel 
abroad are growing in number, and these 
companies are becoming more aware of 
the need for providing comprehensive 

travel insurance for their employees. 
Because of this, said Dev Karvat, the 
demand for business and corporate travel 
insurance is growing. 
The awareness of travel insurance among 
leisure travellers, though, remains the 
biggest challenge that providers must 
overcome. Adidamu concluded: “Getting 
more [travellers into] the insurance fold 
is the only way to remain sustainable. 
In India, insurance is still considered to 
be a push product; therefore, there is 
a lot of scope for creating awareness 
and educating customers about the fact 
that insurance is an effi  cient tool for risk 
coverage and mitigation.”
Carter of Voyager Insurance Services 
commented: “Having been responsible 
for managing the provision of claims 
and assistance services to millions of 
outbound Indian travellers over the years, 
and having travelled to India over a dozen 
times on travel insurance-related business 
with many of the major travel insurers 
and brokers in India, I can say that the 
Indian travel insurance market is a major 
opportunity for a travel insurer that has 

the appetite to promote and provide travel 
insurance to the Indian traveller, but it 
is not an opportunity to be taken lightly, 
especially amongst some of the major 
travel insurance providers that are already 
operating in this sector and the added 
complications of doing business with the 
Indian traveller.”
No market is without its risks, of course, 
and the Indian market is no exception, 
as Carter pointed out: “Aside from the 
currency exchange controls that have 
historically added complications to 
undertaking insurance business in India, 
the additional complication for many 
western travel insurance companies 
looking to co-partner and distribute travel 
insurance products to the Indian travelling 
population has been the complications 
in obtaining previous medical history 
information on travellers. It can be 
inherently diffi  cult at point of claim to 
obtain reliable historic prior medical history 
for an Indian traveller, and this is especially 
important as so many Indian travellers 
are heading to the US to visit friends 
and relatives.”
Without risks, there are no benefi ts. So, for 
the insurers willing to accept the vagaries 
of the marketplace, there is no doubt that 
there is much opportunity for investment 
and growth of the travel insurance sector 
in India. ■
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Travel insurance for domestic trips in India is also on the up, with IRDAI reporting 
that gross premium income from domestic travel insurance business was r24.6 
crore (US$382,382 ) during 2016-17, registering a growth of 12.8 per cent over the 
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Ace Air & Ambulance (Pvt) Ltd.
James Halsted, – Managing Director

2 Mount Road, Avondale, Harare, Zimbabwe

tel: 
tel: 

+263 (4) 302 141
+263 (782) 999 901/2/3/4

email: 
website: 

james@ace-ambulance.com  
www.ace-ambulance.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, LangataRoad, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org 
www.flydoc.org

Awesome Air Evac
Shane Marais – General Manager

Hanger 104C, Gate C, Lanseria Airport, Lanseria, SOUTH AFRICA

tel: +27 11 430 1777 email: 
website: 

rescue@awesomeairevac.com
www.awesomeairevac.com

ER24
24/7 Flight Desk
Cambridge Manor Office Park, Manor 1, Stone Haven Road, C/o 
Witkoppen & Stone Haven Roads, Sandton, Paulshof, SOUTH AFRICA

tel: 
fax: 

+27 (0) 10 205 3100
+27 (0) 866 781 507

email: 
website: 

flight@er24.co.za
www.er24.co.za

Medic’Air International
Dr Jean-Philippe MATTEI – Medical Director

Dar El Bacha - Tizougarine 5, 40000 Marrakech Medina, MOROCCO

tel: 
fax:

+212 5 24 38 13 88
+212 524 428 436

email: 
website: 

operations@medic-air.com
www.medic-air.com

Asia Air Ambulance
Mr. Toranit Sripal – Managing Director
Asia Air Ambulance Co. Ltd., Bangkok599/59 Ratchadaphisek Road, 
Jatujak, Bangkok 10900, THAILAND

tel: 
fax: 

+668 9896 9000
+662 192 1801

email: 
website: 

operations@asiaairambulance.com
www.asiaairambulance.com

EDS AVIATION PTE LTD

AVIATION

Shik – Managing Director

33 Ubi Avenue, #08-13, Vertex Tower B, SINGAPORE, 408868

tel: 
fax: 

+65 9836 3265
+65 6846 9542

email: 
website: 

info@eds-aviation.com
www.eds-aviation.com

Flying Doctors Asia
Prithpal Singh – CEO , Director

A’Posh Bizhub, 1 Yishun Industrial St 1, #08-03, SINGAPORE, 768160 

tel: 
fax: 

+65 6483 5412
+65 6734 1338

email: 
website: 

prithpal@flyingdoctorsasia.com 
www.flyingdoctorsasia.com

LifeFlight 
Peter Elliott – Fixed Wing Operations Manager

PO Box 15166, City East, QLD 4002, AUSTRALIA

24/7 (int) tel: 
fax: 

+61 7 5553 5955
+61 7 5553 5965

email: 
website: 

ops@lifeflight.org.au
www.LifeFlight.org.au

Medic’Air International 每递安国际
Dr Li Tao – Medical Director

885 Renmin Road, Huaihai China Building, Room 808, 200010 Shanghai, CHINA

tel: 
fax: 

+86 2163 558289
+86 2163 558285

email: 
website: 

operations@medic-air.com
www.medic-air.com

Medical Wings
Dr.Sura Jaidwatee, M.D. – Medical Flight Manager
222 Don Mueang International Airport Office Building 3rd Floor, 
Vibhavadi Rangsit Road, Sanambin, Don Mueang, Bangkok 10210, THAILAND
24h tel: 

fax: 
+662 247 3392
+662 535 4734

email: 
website: 

m.w@medicalwings.com
www.medicalwings.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Air Alliance Medflight GmbH
Eva Kluge – Director of Sales & Business Development

SIEGERLAND AIRPORT, Werfthalle G1, 57299 Burbach, GERMANY

mob: 
24/7 tel: 

+49 170 366 4933
+49 2736 4428 45

email: 
website: 

e.kluge@air-alliance.de
www.air-alliance.de

AIRLEC Air Espace
Paul Tiba – Managing Director

Zone Aviation Générale, 33700 Mérignac Cidex 05 FRANCE

24Hr tel: 
fax: 

+335 56 34 02 14
+335 56 55 98 18   

email: 
website: 

paul.tiba@airlecairespace.com
www.airlecairespace.com

Capital Air Ambulance
Lisa Humphries – Sales Director

Airport House, Exeter International Airport, EX5 2BD, UK

tel: 
fax: 

+44 845 055 2828
+44 1392 350 039

email: 
website: 

sales@capitalairambulance.co.uk
www.capitalairambulance.co.uk 

CEGA Group
Mr Nick Simon – Business Development Manager 

Funtington Park, Funtington, Chichester, UK, PO18 8RG, UK

tel: 
fax: 

+ 44 (0) 1243 621 107
+  (0) 1243 621 006

email: 
website: 

privaterepats@cegagroup.com 
cegagroup.com

DRF Luftrettung / German Air Rescue
German Air Rescue – Claim-Variante rot / schwarz

German Air Rescue

Dr. Peter Huber – CEO

Rita-Maiburg-Str. 2, D-70794 Filderstadt, GERMANY

24h tel: 
fax: 

+49 7007 3010
+49 7007 3119

email: 
website: 

ops@drf-luftrettung.de
www.drf-luftrettung.de/air-ambulance

EURO LINK GmbH
Dr. Friedrich Renner – Medical Director

Allgemeine Luftfahrt, D -85356 München Flughafen, GERMANY

tel: 
fax: 

+49 89 6137 2103
+49 89 6137 2106

email: 
website: 

info@flyeurolink.de 
www.FlyEuroLink.de

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

FAI – rent-a-jet AG
Volker Lemke – Director Sales and Marketing CSO

Flughafenstasse. 124; 90411 Nuremberg; GERMANY

tel: 
fax: 

+49 911 36009 31
+49 911 36009 59

email: 
website: 

Volker.lemke@fai.ag
www.fai.ag

GlobalMed International
Gert Muurling – CEO & Medical Director

Auf Roedern 7c, 56283 Pfaffenheck, GERMANY

tel: 
fax: 

+49 6742 897 425
+49 3212 100 5018

email: 
website: 

info@globalmed-international.com
www.globalmed-international.com

Jet Executive International Charter
Irena Dimitrijevic – Marketing & Sales
Mündelheimer Weg 50, D-40472, Düsseldorf, GERMANY
“Homebase FRA & MUC”

tel: 
fax: 

+49 211 602 7775
+49 211 602 77766

email: 
website: 

sales@jetexecutive.com
www.jetexecutive.com

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Erna-Scheffler-Strasse 2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22 9333 
+49 40 694597 61339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Medic’Air International
Dr Herve Raffin – General Manager

35 rue Jules Ferry, 93170 Bagnolet, Paris, FRANCE

tel: 
fax: 

+33 141 72 1414
+33 148 57 1010

email: 
website: 

operations@medic-air.com
www.medic-air.com

(A
S

IA
-P

A
C

IF
IC

)

(E
U

R
O

P
E)

A
IR

 A
M

B
U

LA
N

C
E

(A
FR

IC
A

)

mailto:sales@itij.com
mailto:james@ace-ambulance.com
http://www.ace-ambulance.com
mailto:emergency@flydoc.org
http://www.flydoc.org
mailto:rescue@awesomeairevac.com
http://www.awesomeairevac.com
mailto:flight@er24.co.za
http://www.er24.co.za
mailto:operations@medic-air.com
http://www.medic-air.com
mailto:operations@asiaairambulance.com
http://www.asiaairambulance.com
mailto:info@eds-aviation.com
http://www.eds-aviation.com
mailto:prithpal@flyingdoctorsasia.com
http://www.flyingdoctorsasia.com
mailto:ops@lifeflight.org.au
http://www.LifeFlight.org.au
mailto:operations@medic-air.com
http://www.medic-air.com
mailto:m.w@medicalwings.com
http://www.medicalwings.com
mailto:sales@itij.com
mailto:e.kluge@air-alliance.de
http://www.air-alliance.de
mailto:paul.tiba@airlecairespace.com
http://www.airlecairespace.com
mailto:sales@capitalairambulance.co.uk
http://www.capitalairambulance.co.uk
mailto:privaterepats@cegagroup.com
mailto:ops@drf-luftrettung.de
http://www.drf-luftrettung.de/air-ambulance
mailto:info@flyeurolink.de
http://www.FlyEuroLink.de
mailto:alert@air-ambulance.com
http://www.air-ambulance.com
mailto:Volker.lemke@fai.ag
http://www.fai.ag
mailto:info@globalmed-international.com
http://www.globalmed-international.com
mailto:sales@jetexecutive.com
http://www.jetexecutive.com
mailto:ambulance@malteser.org
http://www.malteser-service-center.de
mailto:operations@medic-air.com
http://www.medic-air.com


SERVICE DIRECTORY For all Service Directory enquiries email: sales@itij.com 
or please call +44 (0) 117 925 5151 (opt. 1)

37

Jet-Rescue Air Ambulance
Carlos Salinas – CEO

Suite 100, 7777 Glades Road, Boca Raton, Florida 33434, USA

tel: +1 786 619 1268 email: 
website: 

operations@jet-rescue.com
www.medjetsUSA.com

REVA Inc
Stuart Hayman – CEO
2101 W. Commercial Blvd., Suite 1500, Fort Lauderdale, 
Florida 33309, USA

tel: 
fax: 

+1 954 730 9300
+1 954 485 6564

email: 
website: 

operations@flyreva.com
www.flyreva.com

Skyservice Air Ambulance
David Ewing – Senior Vice President, Global Markets
Montreal/PE Trudeau Int Airport, 9785 Avenue Ryan, Montreal (Quebec), 
H9P 1A2, CANADA

tel: 
fax: 

+1 514 497 7000
+1 514 636 0096

email: 
website: 

alert@skyservice.com
www.skyserviceairambulance.com 

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

AIMS
Bernadette Breton – Chief Executive Officer
AIMS House, 3 West St, Bryanston 2191, Johannesburg, 
SOUTH AFRICA

tel: 
fax: 

+27 11 783 0135
+27 11 783 2950

email: 
website: 

operations@aims.org.za
www.aims.org.za

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

Assistance Group Menasa
Christian Deloughery – CEO
Unit 4G, Gold Tower, JLT, Dubai, PO Box 128538, 
UNITED ARAB EMIRATES

tel: +971 52 490 4258 email: 
website: 

cdeloughery@assistancegroup.ae
www.assistancegroup.ae

CONNEX Assistance
 Dr Helmy El Tanahy – CEO

Office 11, Floor 1, 6 El Sad El Aali st, Dokki, Cairo, EGYPT 

tel: 
fax: 

+202 3 336 0005
+202 3 762 0003 

email: 
website: 

alarm@connexassistance.com
www.connexassistance.com

Medical Services Organisation (MSO)
Brenda Durow – General Manager - Assistance

PO Box 1578, Gallo Manor, 2052, SOUTH AFRICA

tel: 
fax: 

+27 (0)11 259 5403
+27 (0)11 259 5001

24hr email: 
website: 

assistance@mso.co.za 
www.mso.co.za

AA International
Sharon Tan – Director

ASIA

tel: 
fax: 

+603 7965 3883
+603 7629 8288

email: 
website: 

marketing@aa-international.com
www.aa-international.com

AIG Travel 
Martin Villarino – General Manager, AIG Travel Asia Pacific
Level 15 Menara Worldwide, 198 Jalan Bukit Bintang, 
55100 Kuala Lumpur, MALAYSIA

tel: 
fax: 

+603 2772 5555
+603 2685 5673

email: 
website: 

martin.villarino@aig.com
aig.com/travel

ASIAN TRAVEL AND MEDICAL SERVICES 
Rahul Gupta – Sr. Manager - International Business

131/1 , PICNIC GARDEN ROAD , KOLKATA - 700039 , INDIA

tel: 
fax: 

0091-9836309173
033-23440170

email: 
website: 

rahul.gupta@asiantms.com
www.asiantms.com

North Flying a/s
Jesper Kragelund – Sales Manager
North Flying Terminal, Aalborg Airport, DK-9400, Nørresundby, 
DENMARK

tel: 
fax: 

+45 9632 2900
+45 9632 2909

email: 
website: 

jkr@northflying.com
www.northflying.com

Quick Air Jet Charter GmbH
Philipp Schneider – Account Manager

Hangar 3, Cologne Airport, 51147 Cologne, GERMANY

tel: 
fax: 

+49 2203 955 700
+49 2203 955 7020

email: 
website: 

ops@quickair.de
www.quickair.de

Rescue Wings Malta
Andrew Lee – International Business Executive

186 Ix Xatt Santa Maria Estate Mellieha MLH 2771, MALTA

tel: 
dir. tel: 

+356 2703 4129
+356 999 43 112

email: 
 

andrew.lee@er24.co.za

Swiss Air-Rescue (Rega)
Stefan Becker – Head of Corporate Development

Rega-Center, PO Box 1414, CH-8058 Zurich, SWITZERLAND

tel: 
fax: 

+41 44 654 33 11
+41 44 654 33 22

email: 
website: 

stefan.becker@rega.ch 
www.rega.ch

Tyrol Air Ambulance
Manfred Helldoppler – Managing Director 

Fuerstenweg 180, A-6026 Innsbruck-Airport, AUSTRIA

tel: 
fax: 

+43 512 22422 100
+43 512 288 888

email: 
website: 

taa@taa.at
www.taa.at

AC Global Medical Transports
Milan Floribus – President

8775 Aero Drive, Ste 120, San Diego, CA 92123, USA

tel: 
fax: 

+1 858 437 5131
+1 858 408 7856

email: 
website: 

milanfloribus@gmail.com
acglobalmedicaltransports.com

Aeromedevac Air Ambulance
 Adam Williams – President

Gillespie Field Airport, 681 Kenney Street, El Cajon, CA 92020, USA

toll free: 
fax: 

+(800) 462 0911
+(619) 284 7918  

email: 
website: 

awilliams@aeromedevac.com
www.aeromedevac.com

AirEvac International
Raul Mendoza – President  / CEO

3404 Bonita Rd, Chula Vista, Ca. 91910, USA

tel: 
fax: 

+1 619 754-6755
+1 619 330 4551

email: 
website: 

info@aeiamericas.com
www.aeiamericas.com

AMR Air Ambulance
John “Jay” Paladino – General Manager

8001 South InterPort Blvd., Suite 150, Englewood, CO 80112 , USA

tel: 
fax: 

+1 720 875 9182
+1 720 875 9183

email: 
website: 

info@AMRAirAmbulance.com
www.AMRAirAmbulance.com

CEGA Group
Mr Nick Simon – Business Development Manager 

Funtington Park, Funtington, Chichester, UK, PO18 8RG, UK

tel: 
fax: 

+ 44 (0) 1243 621 107
+ (0) 1243 621 006

email: 
website: 

privaterepats@cegagroup.com 
cegagroup.com

 

Global Jetcare, Inc.
Bart Gray – President

15421 Technology Dr. Brooksville, FL 34604, USA

tel: 
fax: 

+1 352 799 7771
+1 352 799 7776

email: 
website: 

bart@globaljetcare.com
www.globaljetcare.com

JET ICU
Mike Honeycutt – President

2561 Rescue Way, Brooksville, FL 34604, USA

tel: 
fax: 

+1 352 796 2540
+1 352 796 2549

email: 
website: 

ops@jeticu.com
www.jeticu.com
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Global MediCALL Assistance
Sridhar K – Chief Operations Officer

MALAYSIA

tel: 
fax: 

+6 03 3359 6969
+6 03 3359 6161

email: marketing@globalmedicallassistance.com

VISTA ASSISTANCE & HEALTHCARE & AIR AMBULANCE
 Steven Yang – CEO
Level 3 Kerry Center Shopping Mall, 1 Guanghua Road, Chaoyang District,     
Beijing 100020, P.R. CHINA
24/7 tel: 

fax: 
+86 10 852 973 38
+86 10 852 966 15

email: 
website: 

ops-asst@vista-china.net
www.vista-china.net

ADAC Ambulance Service
Christoph Ullrich – Senior Manager International Network

Hansastr. 19, D - 80686 Munich, GERMANY

tel: 
24h Alarm: 

+49 89 7676 2912
+49 89 7676 8912

email: 
website: 

christoph.ullrich@adac.de
www.adac.de/ambulance

AIG Travel 
Sally Waithe – General Manager, AIG Travel EMEA
21 Cecil Pashley Way, Shoreham Airport, Shoreham-By-Sea, 
West Sussex, BN43 5FF, UK
tel: +44 (0)1273 456 484 email: 

website: 
sally.waithe@aig.com
aig.com/travel

AP Companies
Natalya Butakova –  Business Development Manager

17 Varshavskoye Shosse, Moscow 117105, RUSSIA

tel: 
fax: 

+7 495 989 1120
+7 495 989 1130

email: 
website: 

natalya@ap-companies.ru
www.ap-companies.ru

AU International Service / ASSIST UKRAINE
Andrey ZIMIN – Director

Str. Sholudenko 3, 04116 Kiev, UKRAINE

tel: 
tel: 

+38044 251 28 11
+38044 239 90 56

email: 
website: 

assist@assist-ukraine.com
assist-ukraine.com

AXA Travel Insurance
Erick Morazin – Global Sales Director

The Quadrangle, 106-118 Station Road, Redhill, Surrey, RH1 1PR, UK

tel: 
tel: 

+0800 028 3336
+0203 2840 879

email: 
website: 

enquiries@axa-travel-insurance.com
www.axa-assistance.co.uk

CNAS
Carole Luisy – Managing Director

80 rue des alliés, 38100, Grenoble, FRANCE

tel: 
fax: 

+33 438 49 83 49
+33 438 49 83 40

email: 
website: 

carole.luisy@cnas-assistance.com
www.cnas-assistance.com

Customer Care Solutions Call & Assistance Center GmbH
Monica Shankar – Int. Marketing & Network Manager

A-1080 Vienna, Skodagasse 28/5, AUSTRIA

tel: 
24/7 tel: 

+43 140 190 130
+43 140 190

email: 
website: 

marketing@customer-care-solutions.at
www.customer-care-solutions.at

DRF Luftrettung / German Air Rescue
German Air Rescue – Claim-Variante rot / schwarz

German Air Rescue

Dr. Peter Huber – CEO

Rita-Maiburg-Str. 2, D-70794 Filderstadt, GERMANY

24h tel: 
fax: 

+49 7007 3010
+49 7007 3119

email: 
website: 

ops@drf-luftrettung.de
www.drf-luftrettung.de/air-ambulance

DRK Assistance
Andreas Speich – Managing Director

Aufm Hennekamp 71, 40225 Düsseldorf, GERMANY

tel: 
fax: 

+49 211 301805-0
+49 211 301805-21

email: 
website: 

info@drkassistance.com
www.drkassistance.com

EgyCross Assistance
Dr. Hany Benyamen – CEO

Av. del General Perón, 25 . Planta 10 F, 28020 Madrid, SPAIN

tel: 
tel: 

+34 910 602 414
+20 100 6222 910

email: 
website: 

ecanetwork@egycross-assistance.com
www.egycross-europe.com
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Alpine Rescue Service Pvt Ltd 'Mission: Save Life'
Mr. Ram Nepal – Executive Director
Ekikaran Sadak, 16 Kha.2.37, Naya Bazar - 16, 
Kathmandu, Nepal, POBOX: 21100; NEPAL
24/7 tel: 
24/7 fax: 

+977 1 436 2652 
+977 1 442 5111

email: 
website: 

info@alpine-rescue.com
www.alpine-rescue.com

AP Companies KAZAKHSTAN
Elmira Turmagambetova –  General Manager

4, 148 Mamir, Auzovskiy region, Almati, KAZAKHSTAN

tel: + 7 727 350 52 76 email: 
website: 

KZT@ap-companies.com
www.ap-companies.com

AP Companies UZBEKISTAN      
Ilhom Sadikov –  Business Development Manager

4a, Uzumzor street, Ulukbek region,Tashkent, UZBEKISTAN

tel: +9 987 123 890 41 email: 
website: 

uzb@ap-companies.com
www.ap-companies.com

Asian Assistance – Myanmar
Dr Yin – Chief Medical Officer

No 29,3rd floor,35th Street, Kyauttada Township,Yangon, MYANMAR

tel: +95 979 584 3944 email: 
website: 

Myanmar@asian-assistance.com
www.asian-assistance.com

Asian Assistance – Philippines
Marby Cervantes Madulara – Team Leader, Operation and Medical Development

504P to 508P, Pacific Drive Five E Com Center Bldg. Pacific Drive 
Extension Block 18 Mall of Asia Complex, Pasay City, PHILIPPINES

tel: +63 999 878 6990 email: 
website: 

Philippines@asian-assistance.com
www.asian-assistance.com

Asian Assistance – Thailand
Susanne Mørch – Director
Viphavadi Tower 15th floor, 51/3 Ngamwongwan Road, Ladyao, 
Chatchuchak, 10900 Bangkok, THAILAND

tel: +66 2 056 1800 email: 
website: 

contact@asian-assistance.com
www.asian-assistance.com

Asian Assistance – Vietnam
Nick Wongkuan – Director of Finance and Business Development
5th Floor, 106 Ton Due Thang street, Quae Tu Giam ward, 
Dong Da district, Hanoi, VIETNAM

tel: +84 915 618 860 email: 
website: 

Vietnam@asian-assistance.com
www.asian-assistance.com

BrightCare Assist
Gloria Lee Carmen V. Matti – CEO
Unit 10-1, Fort Legend Tower, 31st Street corner 3rd Avenue, 
Bonifacio Global City Taguig, 1632, PHILIPPINES
tel: 
fax: 

(632) 785-0055
(632) 224-4152

email: 
website: 

ops@brightcare-assist.com
www.brightcare-assist.com

CareJet Assist
Anthony Decoste – President
Level 24 Robinsons Cyberscape Beta, Topaz & Ruby Roads, 
Ortigas Center, 1605 Pasig City, PHILIPPINES

tel: +63 2 226 6911 email: 
website: 

ops@carejetassist.com 
www.carejetassist.com

Global Assistance & Healthcare
Alain Durand – President Director
Cibis Nine, 5th Fl, Jalan TB. Simatupang No. 2, 
Cilandak – Pasar Minggu, Jakarta 12560, INDONESIA

tel: 
fax: 

+62 21 299 78 999
+62 21 299 78 9555/66

email: 
website: 

global@global-assistance.net
www.global-assistance.net

Global Assistance Partners Co.,Ltd.
Gna KH CHUNG – CEO

412 Vabien III, 86, TongIl-ro,Jung-gu, Seoul 04517, REPUBLIC OF KOREA

tel: 
fax: 

+82 1670 0722
+82 2 720 8839

email: 
website: 

operations@globalassistance.co.kr
www.globalassistance.co.kr

Global Doctor China
Regina Zheng – Operations Manager
Unit 808/811, Level 8, No.88, Bai Zi Wan Nan Er Road, Chaoyang 
District, Beijing, P.R.,100022 CHINA
tel: 
fax: 

+86 10 5815 1188  Ext. 812
+86 10 8775 9138

email: 
website: 

regina@globaldoctor.com.au
www.globaldoctor.com.au
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MRI Assist
Denise Rogers – Network Manager

C/Porto Pi, 8. 07015 Palma de Mallorca SPAIN

tel: 
fax: 

+34 971 919 244
+34 971 919 255

email: 
website: 

info@medicalresponse.es
www.mri-assist.com

Save Assistance France
Thomas Blanchet – Key Account Manager / Responsable Grands Comptes
6 Rue Jean-Pierre Timbaud, Le Campus, Bat. B1, 
78180 Montigny-Le-Bretonneux., FRANCE

tel: 
24 tel: 

+33 (0)13062 6752
+33 (0)13062 1122

email: 
website: 

blanchet@saveassistance.com
www.saveassistance.com

Savitar Group Ltd.
Maria Berkova – General Manager
3rd floor, entrance #4, 20/3 Bolshoy Karetniy lane, 
Moscow, 127051, RUSSIA

tel: 
fax: 

+7 495 987 1775
+7 495 987 1776

email: 
website: 

svg@savitar-gr.com
www.savitar-gr.com

Semesur Assistance
Eugenio Crenes – General Manager

Paseo de la Castellana 18, 7ª Planta, 28046 Madrid, SPAIN

tel: 
fax: 

+34 911 010 470
+34 902 001 410

email: 
website: 

info@semesur.com
www.semesur.com

Tangiers International
Jane Hegeler – Managing Director

54 Melita Street, Valetta, VLT 1122, MALTA

tel: 
fax: 

+356 277 800 16
+356 2720 5500

email: 
website: 

info@tangiersinternational.com
www.tangiersinternational.com

TBS Team 24 d.o.o
Edvard Hojnik – General Manger

CROATIA, SLOVENIA, SERBIA, MNE, BH, KOS, MAC

tel: 
fax: 

+386 2616 5819 
+386 2618 5800

email: 
website: 

info@tbs-team24.com
www. tbs-team24.com

Tyrol Air Ambulance
Manfred Helldoppler – Managing Director 

Fuerstenweg 180, A-6026 Innsbruck-Airport, AUSTRIA

tel: 
fax: 

+43 512 22422 100
+43 512 288 888

email: 
website: 

taa@taa.at
www.taa.at

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Assistance Group Menasa
Christian Deloughery – CEO
Unit 4G, Gold Tower, JLT, Dubai, PO Box 128538, 
UNITED ARAB EMIRATES

tel: +971 52 490 4258 email: 
website: 

cdeloughery@assistancegroup.ae
www.assistancegroup.ae

CONNEX Assistance JLT
 Lara Helmi – International Network Director
#204 Gold Crest Executive Tower, Jumeirah Lake Towers, Dubai, 
UNITED ARAB EMIRATES 

tel: 
fax: 

+97 14 368 36 25
+97 14 420 49 12  

email: 
website: 

dubai@connexassistance.com
www.connexassistance.com

Fakeeh International
Dr. Fatih Mehmet GUL – Executive Director
Palestine Street, Al Hamra District P.O. Box 2537 21461, 
JEDDAH/SAUDI ARABIA

tel: 00966 12 6603080 email: 
website: 

ops@fakeehinternational.com
www.fakeehinternational.com

GORAL ASSISTANCE LTD
 Marcel Kadoche – International Network and Development Manager

Maskit 27 str. Herzeliya Industrial Park 46733, ISRAEL 

tel: 
fax: 

+972 9 9579930
+972 9 9579931 

email: 
website: 

info@goralassist.com 
www.goralassist.com

Eurocross Turkey
Dr. Michael Adams – Director Business Development
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar, İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

int@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

Global Assistance a.s.
Ing. Marek Jaroš – General Manager

Dopraváku 749/3, 18400 Prague 8, CZECH REPUBLIC

tel: 
fax: 

+420 266 799 770
+420 266 799 797

email: 
website: 

ops@1220.cz
www.1220.cz

Global Voyager Assistance - Black Sea
Oxana Razorenova – General Manager

77-79 Nezhinskaya Str., 65023, Odessa, UKRAINE

tel: 
fax: 

+38 048 7373 441
+38 048 7373 442

email: 
website: 

gmbs@gvassistance.com
www.gvassistance.com

Global Voyager Assistance - Russia
Costas Danilenko – CEO

PO Box II, 125124 Moscow, RUSSIA

tel: 
fax: 

+7 495 775 0999
+7 495 775 0998

email: 
website: 

cdanilenko@gvassistance.com
www.gvassistance.com

IFRA Assistance GmbH – Austria
Mr. Christian Steindl M.D. – CEO

IFRA Assistance GmbH, Schießstattring 21, A-3100 St. Pölten, AUSTRIA

tel: 
fax: 

+43 (0) 2742 49 11
+43 (0) 27 42 89165

email: 
website: 

office@ifra.at
www.ifra.at

Inchcape Medical & Assistance Services
Mara Mytilineou – Operations Manager

3, Agiou Dionysiou street, 18545 Piraeus, GREECE

tel:
fax:

(+30) 210 42 24 805
(+30) 211 79 07 790

email: 
website: 

assistance@iss-shipping.com
www.iss-assistance.com

Intana Global
Denise Groom – Head of Commercial

6 Devonshire Square, London  EC2M 4YE, UK

email: 
website: 

enquiries@intana-global.com
www.intana-global.com

Interamerican Assistance S.A.
Inez Tissink – Coordinator International Activities

Syngrou Avenue 350,17680 Kallithea, Athens, GREECE

tel:
fax:

(+30) 210 94 61 750
(+30) 210 94 61 004

email: 
website: 

tissinki@interamerican.gr
www.interamerican.gr

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Erna-Scheffler-Strasse 2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22 9333 
+49 40 694597 61339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Marm Assistance
Mahmut Kadirbeyoglu – CEO

AirPort Plaza, Ankara Caddesi, No:486, Kurtkoy 34912, Istanbul, TURKEY

tel: 
fax: 

+90 216 560 07 24
+90 216 560 07 07

email: 
website: 

marm@marm.com.tr
www.marmassistance.com

MD Medicus Assistance GmbH
Sven Scharff – International Network Manager

Industriestr. 2a, 67063 Ludwigshafen, GERMANY

tel: 
fax: 

+49 - 621 / 5490 171
+49 - 621 / 5490 029

email: 
website: 

assistance@md-medicus.net
www.md-medicus.net

Medicall AG
Markus Detel – Manager International Network

Zurichstrasse 38, CH-8306 Bruttisellen, SWITZERLAND

tel: +41 44 655 16 67 email: 
website: 

mservices@medicall.ch
www.medicall.ch
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Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

New Frontier Group
Gitte Bach – President and CEO
1024 Bayside Drive, Suite 144, Newport Beach, 
California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Plotkin Health Inc – A Subsidiary of MacroHealth LP
Shaun A. Plotkin BA (Uvic), LLB (Monash), GDLP – President

27-3088 Francis Road, Richmond, British Columbia V7C 5V9, CANADA

tel: 
fax: 

+1 604 241 9639
+1 604 241 0733

email: 
website: 

shaun@plotkinconsulting.com
www.plotkinconsulting.com

Allianz Global Assistance
Sarah Hume – Vice President, Client Services

4273 King St E, Kitchener, Ontario N2P 2E9, CANADA

tel: 
(ext.)

+1 866-520-8823
52345

email: 
 

sarah.hume@allianz-assistance.ca

Claims at TuGo
Taka Katsube – Director Assistance & Cost Managment

10th Floor, 6081 No.3 Road, Richmond, BC V6Y 2B2, CANADA

tel: 
fax: 

+1 604 303 2113
+1 604 276 4593

email: 
website: 

tkat@tugo.com
www.tugo.com

Eurocross Turkey
Dr. Michael Adams – Director Business Development
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar, İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

int@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

CoreSource (Third Party Administration)
Ben Frisch – Regional President CoreSource Western Region

6240 Sprint Parkway, Suite 400, Overland Park, Kansas, 66251, USA

tel: 
fax: 

+1 913-814-6102
+1 913-387-5902

email: 
website: 

bfrisch@coresource.com
coresource.com

Global Assistance & Healthcare
Alain Durand – President Director
Cibis Nine, 5th Fl, Jalan TB. Simatupang No. 2, 
Cilandak – Pasar Minggu, Jakarta 12560, INDONESIA

tel: 
fax: 

+62 21 299 78 999
+62 21 299 78 9555/66

email: 
website: 

global@global-assistance.net
www.global-assistance.net

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

Intana Global
Denise Groom – Head of Commercial

6 Devonshire Square, London  EC2M 4YE, UK

email: 
website: 

enquiries@intana-global.com
www.intana-global.com

New Frontier Group
Gitte Bach – President and CEO

1024 Bayside Drive, Suite 144, Newport Beach, California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Star Healthcare Network, Inc.
Gigi Galen Grobstein – President

120 Bloomingdale Road, Suite #304, White Plains, NY 10605, USA

tel: 
fax: 

+ 1 914 358 9121
+ 1 914 358 9206

email: 
website: 

Ggalen@starhealthcarenet.com
www.starhealthcarenet.com

IRAN ASSISTANCE
Ashkan Lahiji – International Network Manager

No 24,SOS building,15th Street, Gandi Avenue, Tehran,15175, IRAN 

tel: 
fax: 

+98-21-88648620 - 24
+98-21-88648502

email: 
website: 

operation@iranassistance.com
www.iranassistance.com

SWAN INTERNATIONAL ASSISTANCE – MUTUAL CARE
Mr. Joseph Akiki – CEO

P.O. Box 2265 Jounieh, Lebanon 

tel 24/7: 
fax: 

+961 9 224 008/009
+961 9 224 010

email: 
website: 

request@swanassistance.com
www.swanassistance.com

Active Care Management
Paul Schlosser – Client Relationship Manager

3600 Rhodes Dr., Windsor, ON, N8W 5A4, CANADA

tel: 
fax: 

+519 945 8256 ext.4111
+519 251 5165

email: 
website: 

pschlosser@active-care.ca
www.active-care.ca

AIG Travel 
Jim Koziol – General Manager, North America

3330 Business Park Drive, Stevens Point WI 54482, USA

tel: +1 715 295 9105 email: 
website: 

jim.koziol@aig.com
aig.com/travel

Allianz Global Assistance
Sarah Hume – Vice President, Client Services

4273 King St E, Kitchener, Ontario N2P 2E9, CANADA

tel: 
(ext.)

+1 866-520-8823
52345

email: 
 

sarah.hume@allianz-assistance.ca

ASSIST CARD
 Federico Tarling – Chief Service Officer
ASSIST-CARD Building, 175 South West 7th Street, Suite 2407, 
Miami, FL 33130, USA

tel: 
toll free: 

+1 305 381 9959/69
+1 800 874 2223  

email: 
website: 

federico.tarling@assistcard.com
www.assistcard.com

CanAssistance
Fabienne Lavoie – Director, International Operations and Claims
550 Sherbrooke Street West, Suite B-9, Montreal, Quebec, 
H3A 3S3, CANADA

tel: 
fax:

+1 514 286 7707
+1 514 286 8413

email: 
website: 

fabienne.lavoie@canassistance.com
www.canassistance.com

GORAL ASSISTANCE CANADA INC.
 David Ohayon – Local Manager

2155 Vincent St, Montreal, QC H4M 1M6, CANADA 

tel: 
fax: 

+1 514 448 1343
+1 514 448 1835 

email: 
website: 

info@goralassist.ca 
www.goralassist.com

MD ABROAD
Ignacio C. Marquez – COO

2999 NE 191st Street, Suite 608, Aventura, Florida, USA

tel: 
fax: 

+1 (786) 475-5475
+1 718 847 0533

email: 
website: 

operations@mdabroad.com
www.mdabroad.com

ONTIME CARE WORLDWIDE INC.
JOHNSON FU – CEO

15 Wertheim Court, Suite 501; Richmond Hill, ON L4B 3H7, CANADA

tel: 
fax: 

+1 905-707-1512
+1 905-707-1513

email: 
website: 

info@jfgroup.ca
www.jfiginsgroup.com

SunMed International, LLC
Dra. Kinyi Haber – Medical Director. VP International Operation

2000 NW 89th Place. Miami FL 33172, UNITED STATES

tel: 
fax: 

+1 786 888 6792
+1 786 551 0763

email: 
website: 

khaber@sunmedint.net
www.sunmedint.net

TMCA Group Corp
Crystal Wharton  – President

217 Broadway Suite 608, New York, New York 10007, USA

tel: 
fax:

+1 646 398 9021
+1 646 398 9025

email: 
website: 

Crystal@tmcatravel.com
www.tmcatravel.com 
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Penfield Care
Mr Stephen Zatylny – President

A1-130 Terence Matthews Crescent, Ottawa, Ontario, K2M 0J1, CANADA

tel: 
fax: 

+1 613 703 9861
+1 819 200 0281

email: 
website: 

info@penfieldcare.com
www.penfieldcare.com

Plotkin Health Inc – A Subsidiary of MacroHealth LP
Shaun A. Plotkin BA (Uvic), LLB (Monash), GDLP – President

27-3088 Francis Road, Richmond, British Columbia V7C 5V9, CANADA

tel: 
fax: 

+1 604 241 9639
+1 604 241 0733

email: 
website: 

shaun@plotkinconsulting.com
www.plotkinconsulting.com

Star Healthcare Network, Inc.
Gigi Galen Grobstein – President

120 Bloomingdale Road, Suite #304, White Plains, NY 10605, USA

tel: 
fax: 

+ 1 914 358 9121
+ 1 914 358 9206

email: 
website: 

Ggalen@starhealthcarenet.com
www.starhealthcarenet.com

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Erna-Scheffler-Strasse 2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22 9333 
+49 40 694597 61339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Skyservice Air Ambulance
David Ewing – Senior Vice President, Global Markets
Montreal/PE Trudeau Int Airport, 9785 Avenue Ryan, Montreal (Quebec), 
H9P 1A2, CANADA

tel: 
fax: 

+1 514 497 7000
+1 514 636 0096

email: 
website: 

alert@skyservice.com
www.skyserviceairambulance.com 

Extreme Care Repatriation
Petar Chernaev – Manager

1 Gevgeliiski, Sofia 1309, BULGARIA

tel: +359 882 52 9557 email: 
website: 

office@extremecare.eu
www.extremecare.eu

Flying Home Pte Ltd
Mr Ang Ziqian – Director

Blk 4 Lorong 8 Toa Payoh #01-1345A, SINGAPORE

tel: 
fax: 

+65 6253 0001
+65 6353 5801

email: 
website: 

enquiry@flyinghome.com
www.flyinghome.com

Funeral Home AURIGA Ltd.
Helena Sulikova – Chief of International Department

B. Nemcové Street 1052/1, 412 01 Litomerice, CZECH REPUBLIC

tel: 
fax: 

+420 724 257 899
+420 416 732 582

email: 
website: 

repatriations@pohrebni-auriga.cz
www.funeral-assistance.cz

Funeralia
Oleg Antoni Milinski – Funeral Director

80061 MASSA LUBRENSE (NA), via Titigliano 4, ITALY

tel: +39 331 109 4168 email: 
website: 

Funeralia.org@gmail.com
www.funeralia.org

FUNERARIA OFFICIA ROBERTO ZEGA - Worldwide Repatriations Specialist

Cristina Zega – Repatriations Manager

Via Clelia, 26 / 28  - 00181  Roma, ITALY

tel: 
fax: 

0039 06 78 40 300
0039 06 78 02 488

email: 
website: 

info@zega.it
www.zega.it

G7 Mortuary Shipping - Latin-American Funeral Assistance
Christian Correa – Operations Director

Zona Franca Local 110, Rionegro, Antioquia, COLOMBIA & USA

tel: 
tel: 

+1 203 343 8111
+57 4 562 1142

email: 
website: 

info@g7ms.com
www.g7ms.com

AIMS
Bernadette Breton – Chief Executive Officer
AIMS House, 3 West St, Bryanston 2191, Johannesburg, 
SOUTH AFRICA

tel: 
fax: 

+00 27 11 783 0135
+00 27 11 783 2950

email: 
website: 

operations@aims.org.za
www.aims.org.za

Medical Services Organisation (MSO)
Brenda Durow – General Manager - Assistance

PO Box 1578, Gallo Manor, 2052, SOUTH AFRICA

tel: 
fax: 

+27 (0)11 259 5403
+27 (0)11 259 5001

24hr email: 
website: 

assistance@mso.co.za
www.mso.co.za

AP Companies
Natalya Butakova –  Business Development Manager

17 Varshavskoye Shosse, Moscow 117105, RUSSIA

tel: 
fax: 

+7 495 989 1120
+7 495 989 1130

email: 
website: 

natalya@ap-companies.ru
www.ap-companies.ru

ChargeCare International
Mary-Jo McDonald (MJ) – Managing Director

Sanderum Centre, 30a Upper High Street, Thame, OX9 3EX, UK

tel: 
fax: 

+44 1865 400 007
+44 845 003 1351

email: 
website: 

contact@chargecare.net
www.chargecare.net

Eurocross Turkey
Dr. Michael Adams – Director Business Development
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

int@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

Marm Assistance
Mahmut Kadirbeyoglu – CEO

AirPort Plaza, Ankara Caddesi, No:486, Kurtkoy 34912, Istanbul, TURKEY

tel: 
fax: 

+90 216 560 07 24
+90 216 560 07 07

email: 
website: 

marm@marm.com.tr
www.marmassistance.com

Allianz Global Assistance
Patrick Hrusa – Regional Head, North America, Medical Provider Management

4273 King St E, Kitchener, Ontario N2P 2E9, CANADA

tel: 
(ext.)

+1 866-520-8823
52922

email: 
 

patrick.hrusa@allianz-assistance.ca

Claims at TuGo
Taka Katsube – Director Assistance & Cost Managment

10th Floor, 6081 No.3 Road, Richmond, BC V6Y 2B2, CANADA

tel: 
fax: 

+1 604 303 2113
+1 604 276 4593

email: 
website: 

tkat@tugo.com
www.tugo.com

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

Global Medical Management
Raija Itzchaki – COO

880 SW 145th Ave., Suite 400, Pembroke Pines, FL, 33027, USA

tel: 
fax: 

+1 954 370 6404
+1 954 370 8613

email: 
website: 

info@gmmi.com
www.gmmi.com

MD ABROAD
Ignacio C. Marquez – COO

2999 NE 191st Street, Suite 608, Aventura, Florida, USA

tel: 
fax: 

+ 1 (786) 475-5475
+1 718 847 0533

email: 
website: 

operations@mdabroad.com
www.mdabroad.com

New Frontier Group
Gitte Bach – President and CEO

1024 Bayside Drive, Suite 144, Newport Beach, California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com
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Rowland Brothers International Ltd.
Fiona Greenwood – Operations Director

299-305 Whitehorse Road, West Croydon, Surrey CR0 2HR, UK

tel: 
fax: 

+44 20 8684 2324
+44 20 8684 8000

email: 
website: 

info@rowlandbrothersinternational.com
www.rowlandbrothersinternational.com

Singapore Casket Company (Pte) Ltd – Worldwide Repatriation
Calvin Tang

131 Lavender Street, Singapore, 338737, SINGAPORE

tel: 
fax: 

+65 6293 4388
+65 6296 5993

email: 
website: 

customerservice@singaporecasket.com.sg
www.singaporecasket.com.sg

Gateway International EMS
Oliver L. Müller – Managing Director

600 Pennsylvania Ave SE, Washington DC, 20003, USA

tel: 
fax: 

+1-202-499-2294
+1-201-205-2239

email: 
website: 

oliver.mueller@gateway-ems.com
www.gateway-ems.com

LifeMed Worldwide
24/7 Chauffeured Transportation & Ground Ambulance

990 Biscayne Blvd. Suite 502 Miami, FL 33132, USA

tel: +1-305-501-2009 email: 
website: 

ops@lifemedworldwide.com
www.lifemedworldwide.com

One Call Medical Transport
24 Hour Worldwide Ground Transports

 3815 E Main St., Suite C St. Charles, IL 60174, USA

tel: 
fax:

+1 630 444 2100
+1 630 823 2900

email: 
email: 

ops@ocmt.com
www.ocmt.com

Acıbadem Healthcare Group
Berna Gür – International Network Supervisor
Fahrettin Kerim Gökay Cad. 
No:49 34662 Altunizade İstanbul, TURKEY

tel: 0090 530 9768398 email: 
website: 

ops@acibadem.com.tr
www.acibademinternational.com

Anatolia Hospital
Dr. Irfan Erdogan   – General Coordinator 

 Caybasi Mh 1352 Sk No 12 , 07100 Antalya, TURKEY

tel: 
fax:

+90 242 249 33 00
+90 242 311 67 78

email: 
email: 

drirfan@anatoliahospital.com
www.anatoliahospital.com

Broward Health International    
Manuela Pujals – Manager Business Development

1608 SE 3rd Avenue, Ste 503-B, Ft Lauderdale, FL 33316, USA

tel: 
fax:

+1 954 767 5587
+1 954 888 3874

email: 
email: 

MPujals@browardhealth.org
Sbaig@browardhealth.org

Jackson Memorial Hospital International
Dominick Destefano – Associate Director of Sales

1500 NW 12th Avenue, Suite 829 East, Miami, FL 33136, USA

tel: 
fax: 

+305-355-1211
+305-355-5545

email: 
website: 

Dominick.destefano@jhsmiami.org
www.jmhi.org

Luz Saúde SA
Eve Jokel, MPH – International Director

Rua Carlos Alberto da Mota Pinto, 17-9.º 1070-313 Lisboa, PORTUGAL

tel: 
fax:

+351 213 138 260
+351 213 530 292

email: 
website: 

intlpatientservices@luzsaude.pt
luzsaude.pt/en

Sharp Global Patient Services
Jacquie Schwoerke – Vice President, Sharp GPS

8695 Spectrum Center Blvd., San Diego, CA 92123, USA

toll free: 
tel: 

+1 888-265-1513
+1 858-499-4967

email: 
website: 

Sharp.GlobalPatientServices@sharp.com
www.sharp.com 

UC San Diego Health System International Patient Program
Larry Baker – Managing Director

136 W. Dickinson Street, Suite 109, San Diego, CA 92103-8222, USA

tel: 
fax: 

+1 619 471 0466
+1 619 543 5282

email: 
website: 

lbaker@ucsd.edu
health.ucsd.edu/international

AC Global Medical Transports
Milan Floribus – President

8775 Aero Drive, Ste 120, San Diego, CA 92123, USA

tel: 
fax: 

+1 858 437 5131
+1 858 408 7856

email: 
website: 

milanfloribus@gmail.com
acglobalmedicaltransports.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

GlobalMed International
Gert Muurling – CEO & Medical Director

Auf Roedern 7c, 56283 Pfaffenheck, GERMANY 

tel: 
fax: 

+49 6742 897 425
+49 3212 100 5018

email: 
website: 

info@globalmed-international.com
www.globalmed-international.com

LIFESUPPORT Patient Transport
Graham Williamson – CEO

VANCOUVER – TORONTO – HONOLULU

tel: 
fax: 

+1 250 947 9641
+1 877 288 2908

email: 
website: 

graham.williamson@LifeSupportTransport.com
www.LifeSupportTransport.com

Medical Wings
Dr.Sura Jaidwatee, M.D. – Medical Flight Manager
222 Don Mueang International Airport Office Building 3rd Floor, 
Vibhavadi Rangsit Road, Sanambin, Don Mueang, Bangkok 10210, THAILAND
24h tel: 

fax: 
+662 247 3392
+662 535 4734

email: 
website: 

m.w@medicalwings.com
www.medicalwings.com

Prime Nursing Care, Inc.
Franziska Hollenstein – CEO / Founder

1918 Harrison Street, Suite 215, Hollywood, Florida, 33020, USA

24/7  tel: 
fax: 

+ 1 754 999 0460
+ 1 754 222 5051

email: 
website: 

www.primenursingcare.com
contact@primenursingcare.com

PARKVIEW AIR MEDICAL
Graham Mitchell – President

#11 Zina Street, Orangeville, (Ontario) L9W-1E2, CANADA

tel: 
fax: 

1 519 942 8143
1 519 941 4213

email: 
website: 

repat@parkviewairmedical.com 
http://www.parkviewairmedical.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

Doctors At Your Home Inc.

 

 

                    We Send the Doctor to You® 

Jose B. Gardens P.A CHE – President/C.E.O

5201 Blue Lagoon Drive, 8th Floor, Miami, FL 33126, USA

toll free: 
tel: 

+1 888 933 3305
+1 305 629 3612

email: 
website: 

corporate@doctorsatyourhome.com
www.doctorsatyourhome.com

Cambridge Global Payments
Brad Loder – VP Marketing & Corporate Sponsorships

212 King Street West, Suite 400, Toronto, ON M5H 1K5 CANADA 

tel: 
 

+1 (416) 646 6401 
                             ext. 2392

email: 
website: 

bloder@cambridgefx.com
www.cambridgefx.com 

Firemelon (Magenta Insurance System)
David Corney – Managing Director

40-42 Lisburn Road, Belfast,BT9 6AA, NORTHERN IRELAND

tel: 
 

02895 213 831 email: 
website: 

david.corney@firemelon.com
www.firemelon.com
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Volkan Sarpkaya

Phil Austin

Julie Page

Ian Cooper

Gareth Bateman

The British Insurance Brokers’ Association 
(BIBA) has announced the appointments of 
Julie Page, CEO of Aon Risk Services, as 
its Deputy Chair, and Ian Cooper, Partner of 
Lockton, as the Chair of its International and 
Wholesale Brokers’ Advisory Board.
Julie, who has served on BIBA’s board for 
almost four years, replaces Tim Ryan of Ryan 
Insurance Group, who has held the role of 
Deputy Chair since 2015. Julie hands over 
the position of Chair of the International and 
Wholesale Brokers’ Advisory Board to Ian, who 
will also take a seat on the main Board. Tim 
will remain as a Board member. 
“It is a privilege to become BIBA’s Deputy 
Chair,” said Julie, “and I look forward to 
working with the rest of the Board and the 

BIBA team to take forward the important and 
challenging issues that brokers face.”
Ian commented: “Brokers need a strong voice. 
BIBA’s structure and BIBA’s advisory boards 
ensure that they have that. I am pleased to 
join the Board and will take forward the role 
of representing international and wholesale 
members with enthusiasm and commitment.”
BIBA Chairman Lord Hunt of Wirral praised 
the ‘two excellent appointments’: “Both 
Julie and Ian have the experience and skills 
to represent brokers at the highest levels 
and assist BIBA as it continues to move 
forward. Julie has been an excellent Advisory 
Board Chair and I am pleased that she has 
accepted the reins from Tim, who has been an 
outstanding Deputy Chair.”

Specialist international medical insurance 
provider Expacare Limited has hired Andrew 
Apps for the new position of Channel 
Distribution and Marketing Manager. Andrew 
brings with him 35 years’ experience in 
senior sales and marketing for medical 
insurance and reinsurance. He has held 
senior management positions at a number 
of the industry’s leading international private 
medical insurance (IPMI) providers.
In his new role, he will be reporting directly to 
Expacare’s Executive Chairman Tony Ratliff . 

“Andrew is a prominent and highly successful 
fi gure in the IPMI arena and brings to our 
business not only a wealth of experience 
but an acute focus on brand growth and 
client service delivery,” said Tony. “This is 
an exciting period for Expacare and we are 
looking forward, with Andrew’s help and 
guidance, to push the IPMI boundaries as 
we continue to grow our global reputation 
for providing our clients with preeminent 
international medical insurance benefi ts, 
combined with exceptional service delivery.”

Property and casualty insurer Chubb has 
announced two changes to its senior 
leadership team. Division President for 
Continental Europe Jeff  Moghrabi has been 
given the newly minted role of Senior Vice-
President, Strategic Partnerships for Chubb 
Overseas General; Adam Cliff ord, currently 
Country President for Singapore, will take on 
Jeff ’s old role. Jeff  has over three decades’ 
experience in the insurance industry and 
joined Chubb in 2003 as Country President 
for Italy.

“I am delighted to welcome Jeff  to this 
new and important role,” said Juan C. 
Andrade, Executive Vice-President of Chubb 
Group and President of Overseas General 
Insurance for Chubb. “His skills, knowledge 
and experience will be important in the 
development of our partnership with PICC.” 
Chubb recently signed a strategic co-
operation agreement with China-based PICC 
Property & Casualty Company; Jeff ’s new role 
will see him leverage Chubb’s capabilities to 
act in support of customers of PICC.

Global health services company Cigna has 
announced an expanded role for Phil Austin as 
CEO for Europe. Phil, as part of the leadership 
team for international health solutions, will 
have responsibility for leading the company’s 
strategic market development in Europe, in 
the hope of driving growth. He will report to 
Howard Gough, CEO for Europe, the Middle 
East and Africa.
Phil has been with Cigna since 2002, when 
he joined as Partnership Director for the 
company’s UK healthcare benefi ts business. 
He has held a number of leadership roles 
since then, including Managing Director for 
Cigna’s domestic healthcare businesses in the 
UK and Spain. 

“Europe is a very important market for 
Cigna,” said Howard, “as it is for our clients, 
customers, broker and provider partners. We 
have a strong foundation of scale, service 
excellence and innovation to build on. As 
such, deploying one of our top talents to the 
region was a critical and deliberate strategic 
move, and Phil brings a depth of experience 
from not only within Cigna but through his 
many years leading the way in the health 
insurance industry as a whole. I am excited 
that Phil will lead our European businesses 
through the next phase of growth, enabling all 
our customers and clients to benefi t from our 
industry-leading global capabilities, as well as 
our deep-rooted local expertise.”

Gareth Bateman has been appointed 
Development Director – Security Incident 
Response (SIR) for insurer Hiscox’s Special 
Risks division. As part of his brief, Gareth 
will spearhead the continuing development 
and operation of the insurer’s SIR product, 
which it launched last year. Lottie Catto 
has also joined the team as Strategic 
Development Manager.
A highly experienced crisis management 
professional, Gareth served in the British 
Army for a decade in both counter-terrorism 
and bomb disposal capacities, completing 
tours in Iraq and Afghanistan. He has 
worked in the specialised risks and crisis 
management sectors since 2012, fi rst at 
Willis and then at Deloitte.
 Lottie has worked in the security sector 
for seven years, previously serving with 

Aegis Advisory and GardaWorld. She has 
also presented on the subject of crisis 
management at the US Embassy in London, 
New York’s Overseas Advisory Security 
Council and the Joint War Committee 
at Lloyd’s.
“I’m pleased to welcome Gareth and Lottie to 
Hiscox as we build on a successful fi rst year 
and continue to drive the development and 
penetration of the SIR product," said Charlie 
Hanbury, Head of Strategic Growth and 
Development at Hiscox Special Risks. "Their 
appointments underpin our investment in a 
product that meets a real need for businesses 
of all sizes looking to access world-class 
incident response, crisis management, 
strategic advice and recovery services for 
a wide range of threats including kidnap, 
detention and extortion risks.”

Turkish assistance company marmassistance 
(marm) recently appointed a new IT 
Director. Volkan Sarpkaya, who has been 
with marm since August last year, has 
previously served with STFA Holding 
Information Processing Unit, CPG Ericsson 
company, Shaya Retail and Integral Menkul 
Değerler A.Ş. He graduated from Yıldız 
Technical University in 1994 and later in 
2001 from Anadolu University’s Faculty of 
Business Administration.

IPMI provider Now Health International 
Group has announced the appointment 
of Sonja de Pattenden as its new 
General Manager for the Middle East 
and Africa (MEA). Sonja, who has been 
with Now Health for six years, previously 
served as the company’s MEA Business 
Development Director. In her new role, she 
will largely focus on developing business 
strategies to drive sustained profi tability 
and expansion in the MEA region, as 
well as overseeing sales functions in 
the region.

“Sonja’s passion, commitment and 
contribution to the company throughout 
the past six years have shown her to be 
a strong and capable leader,” said Zahir 
Sharif, Managing Director for Now Health 
International in Asia, the Middle East and 
Africa, “and I am confi dent she will be 
able to take our business in the Middle 
East and Africa to the next level. Her 
appointment is testimony to our ongoing 
commitment to the region as we work to 
deliver the most innovative IPMI solution in 
the market today.”
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