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A new study from Research and 
Markets predicts that the global 
travel insurance market will generate 
over $28,000 million by 2022, 
growing at a compound annual 
growth rate of 8.5 per cent between 
now and then

In 2015, Europe led the travel insurance market 
in terms of growth, followed by the Asia-Pacifi c 
area, where growth has been supplemented 
by a rise in the number of senior citizen 
travellers, and an increase in business travel 
expenditure. In order to analyse the world travel 
insurance market, it is segmented based on 

insurance cover, users, distribution channel, 
and geography. The report found that single-
trip travel insurance policies dominated the 
market in 2015, accounting for around 71 per 
cent of overall market revenue, which is down 
to the increase in popularity and aff ordability 
of year-round city breaks, and an increase 
in family travellers, shopping trips abroad 
and winter sun holidays. Looking ahead, 
however, annual multi-trip travel insurance 
policies are expected to be the fastest-growing 
policy type during the forecast period.
In 2015, across all regions, traditional sales 
channels were the overall winner, with 
insurance intermediaries (consisting of tour 

Playing it 
unsafe

According to a local expert, awareness 
and take up of travel insurance are 
alarmingly low in the United Arab 
Emirates (UAE), meaning outbound 
travellers are putting themselves at 
increased risk of having to foot the bill 
themselves in the event of an accident 
or illness

Phil Ashkuri, head of general insurance at 
independent fi nancial advisor Nexus Group, 
described awareness of travel insurance benefi ts as 
‘probably among the lowest in global markets’, which 
he believes is due to the fact that for the majority 
of the travelling population, such insurance is not 
mandatory for their destination. “As is the case with 
most non-mandatory coverage,” he added, “travel 
insurance penetration in the UAE is exceptionally 
low. This is a trend that urgently needs to be 
addressed – particularly in a market like the UAE, 
where travel is a prominent part of our lifestyle.”
Nexus Group has estimated that less than one 
per cent of the travelling population is covered by 
a comprehensive travel insurance plan. Although 
many people may have minimal cover as a result 
of a bank account or credit card off er, most are 
unaware that these products come with strict 
limitations and narrow benefi ts. Ashkuri explained: 
“A bank policy, for example, may off er US$250,000 
worth of coverage, which may seem like a lot, 
but actually may not be enough if you are in 
need of emergency medical care in a country 
where healthcare services are very expensive.” 

A world of  opportunity

operators and travel agents) accounting for 
around half of overall sales of travel insurance 
policies; intermediaries are also projected to 
lead the market during the forecast period. 
Insurance aggregators are anticipated to 
be the fastest-growing channel owing to 
widening Internet usage worldwide – the 
segment is projected to register a CAGR of 
11.5 per cent during the forecast period.

UK-centric
Research and Markets also recently released the 
fi ndings of its report into the UK travel insurance 

http://www.itij.tv
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Having thoroughly (mostly!) enjoyed my maternity leave (never again 
to be called a ‘baby holiday’, even in jest!), I’m pleased to be back in 
the loving arms of Voyageur and the ITIJ editorial team. With new team 
members to support our continued growth in my absence, it’s been 
great to once again get involved with writing, editing and producing the 
magazine. Preparation for the forthcoming Air Ambulance Review has 
begun in earnest – would you believe it is in its 11th year of production?! 
Its contents cover a wide range of issues, but we’re always keen to receive 
suggestions for areas or topics you’d like to see covered – and that goes 
for our other Review publications too – so don’t hesitate to get in touch.
We didn’t think that 2017 could be much more tragic than 2016, but the year 
got off  to a sad start with a shooting in an Istanbul nightclub taking the lives of 
39 people, most of whom were international visitors, on New Year’s Day. Sadly, 
there is little doubt that this will not be the only terrorist attack that ITIJ will 
be covering throughout the course of this year. With tourism being a resilient 
industry, business travel continuing its upward trajectory and globally mobile 

employees becoming ever more common, the travel and international health 
insurance industries had better be prepared for what could be a turbulent year.
Terrorism cover is more often than not excluded from most standard travel 
insurance policies, which many policyholders only fi nd out after the event, 
serving as a reminder to all of the importance of reading and understanding 
the details of the product being purchased. Also excluded from some 
policies is the use of jet skis, which is the topic under consideration in 
the fi rst of our features this month – see page 28. In our second feature, 
I’ve tried to get to the bottom of duty of care responsibilities of employers 
sending their staff  overseas, looking at the risk mitigation techniques 
that are already available, the insurance policies on the market that 
protect employees while they are abroad, and the cover for employers’ 
liability with regards to duty of care legislation. It’s a heavy topic, so 
best get a coff ee and settle in for the ride before you start that one!

We hope you enjoy this issue!
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So, let’s think about this in 
a cold logical fashion.

Why would you go and climb a 
mountain (usually in the middle of a 
notoriously hazardous range), in the 
middle of winter, when the weather 
is unbelievably bad? With blizzards, 
white-outs and freezing fog regular 
hazards, not to mention avalanches?

And then when you’ve reached 
the top of the mountain, why strap 
a couple of wooden planks (now 
fi bre glass) to your feet, jump off  
and attempt to reach the foot of 
the mountain as fast as possible 
without incurring some of the 
injuries described on page 10?

And who would decide that 
it would be a good idea to 
off er these people insurance 
against having an accident?

Yes, welcome to the mad mad world 
of skiing and winter sports insurance.

Can’t wait to go.

Ian Cameron
Editor-in-chief

ian@itij.com

Editorial 
BlogBritish travel agent organisation 

ABTA has warned holidaymakers 
about the risks of booking with 
fraudulent companies, after seeing 
an increase in fake websites, 
online scams and non-compliant 
travel companies that have no 
fi nancial protection in place 

With a third of summer holidays 
typically booked during January and 
February, ABTA is concerned that 
people looking for a bargain may be 
duped by fraudsters – travel fraud 
is up 425 per cent year on year and 
costs holidaymakers £11.5 million, 
according to the City of London Police.
Businesses not providing financial 
protection was one of the main problems 
noted by ABTA, which said: “In 2016 
more than 100 travel businesses were 
identified as selling package holidays 
without having proper financial protection 
in place, and referred to the relevant 
authorities. All package holidays sold in 
the UK should include protection, where 
holidaymakers are not only entitled to 
a refund or repatriation should their 
travel company go out of business, but 
also other specific legal rights, should 
there be a problem with the holiday.”
Scam websites that are set up purely 
to defraud customers are an area of 
growing concern for ABTA, and cloned 
websites, copies of genuine sites with 
subtle changes made, are an additional 
worry. Fraudsters can clone legitimate 
websites but will change the last part 
of the web address, such as from .co.

uk to .org. They can also produce a 
realistic-looking website, but with the 
spelling of the address slightly different 
from that of the authentic site. 
Travellers were also told to be suspicious 
when the only payment option is a bank 
transfer. Not only is this an indication that 
no bank is prepared to provide credit card 
facilities, but if the customer is accidentally 
dealing with a scammer, it will be virtually 
impossible to get their money back.
False credentials was also noted by ABTA 
as a growing issue, where companies 
falsely use logos of official bodies such as 
ATOL (Air Travel Organisers’ Licensing), or 

of organisations such as ABTA and IATA 
(International Air Transport Association). 
Mark Tanzer, ABTA chief e xecutive, 
commented: “Booking a holiday should 
be an exciting experience, however it can 
be ruined by clever and unscrupulous 
scams. We have seen a significant 
increase in fraudulent activity over the 
past year, so we are encouraging all 
holidaymakers to stop and think about the 
company they are booking with. I would 
encourage people to book with an ABTA 
travel company, so they can rest assured 
that their holiday company is genuine 
and covered by our Code of Conduct.”

It’s a trap! 

Best of the 
bunch
Travel insurance provider Allianz Global 
Assistance won Best Insurance Provider 
during trade magazine Travel Weekly’s 
14th annual Readers Choice Awards. 
This was the fi rst year the Best Insurance 
Provider category was featured in 
the Readers Choice Awards, which 
highlighted winners in 78 categories 
ranging from hotels to tours to airlines 
and cruise lines. Allianz Global Assistance 
prevailed over four other fi nalists in the 

Travel Insurance category. “It’s a great 
honour to be awarded Best Insurance 
Provider in the Travel Weekly Readers 
Choice Awards during the insurance 
category’s inaugural year,” said Joe 
Mason, chief marketing offi  cer at Allianz 
Global Assistance in the US. “This honour 
reinforces the important role that travel 
insurance plays in providing value to 
both consumers and travel providers.” 

mailto:ian@itij.com
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Million Butshiire, a 25-year-old football 
player originally from the Democratic 
Republic of Congo, has been jailed for 
20 months in Australia after being found 
guilty of perpetrating a AU$120,000 
travel insurance scam. In 2004, Butshiire 
claimed asylum in Australia after his 
lawyer father was deemed to be ‘an enemy 
of the state’. In 2014, he planned a trip 
back to his home nation and took out 
travel insurance for the trip for himself 
and a friend with whom he was travelling  
from Southern Cross Travel Insurance 
and QBE Insurance. In July and October 
of 2014, Butshiire made three claims on 
the travel insurance policies for medical 

expenses supposedly incurred when he 
and his friend fell and hurt themselves 
while in Africa, necessitating an air 
ambulance transfer; however, all three 
claims were later found to be fraudulent. 
Judge Michael Gething, presiding over 
the case, commented: “There was a 
considerable amount of planning and 
co-ordination involved in the off ences 
… and there is no reason for off ending 
aside from greed.” Butshiire pleaded 
guilty to all three counts of gaining 
benefi ts by fraud. According to his 
lawyer, originally the pair had planned 
to stop after the fi rst successful claim, 
but that ‘greed got the better of him’.

Go to jail, do not pick up $120,000

A world of  
opportunity

Five people 
killed at For t 
Lauderdale 
airport
Five people were killed and six injured 
when a gunman carried out a shooting at 
the baggage claim area in Terminal Two 
of Fort Lauderdale Hollywood Airport in 
Miami, Florida, US on 6 January. Esteban 
Santiago, the suspect accused of the 
shooting, was charged by prosecutors on 
8 January of carrying out an act of violence 
in an international airport resulting in death, 
as well as lesser weapons charges. US 
attorney Wifredo Ferrer said: “[The] charges 
represent the gravity of the situation and refl ect 
the commitment of federal, state and local 
law enforcement personnel to continually 
protect the community and prosecute those 
who target our residents and visitors.” 
It is believed that Santiago used a semi-
automatic handgun that he legally checked 
into his baggage on a fl ight from Alaska. 
Upon collecting his luggage, he used 
the gun at the baggage claim area.
Airport offi  cials are tasked with sorting through 
over 20,000 items of luggage and personal 
possessions of travellers, after the area was 
evacuated during and after the shooting. 
Personal identifi cation documents, phones 
and handbags are among the items that were 
lost during the incident. People who were 
going through airport security ran from the 
sound of shots being fi red without their shoes, 
passports and wallets. The Florida Highway 
Patrol sent buses equipped with computers 
to the airport to help issue temporary IDs 
to travellers in order to expedite their travel 
arrangements, and Florida Governor Rick 
Scott said that cruise companies had 
been asked to accept travellers using 
provisional IDs. Around 12,000 incoming 
and outgoing travellers were aff ected by 
airport security shutting down the terminal.

market, looking in particular at the set up of 
distribution and marketing channels. The 
report notes: “Financial services providers 
are beginning to establish a presence in the 
distribution of travel insurance policies. Many 
consumers are benefi tting from being able 
to obtain a policy from their bank as part of a 
packaged feature with their current account.” 
Despite the convenience for consumers 
of being able to obtain a policy with their 
bank account, the direct sales channel 
is also holding its own in the competitive 
marketplace. The preferred method of 
buying a policy remains the internet. 
Key fi ndings from the report show that 20 
per cent of consumers have travel cover 
included in one of their fi nancial services 
arrangements; 29.2 per cent buy a policy 
through a comparison website; and single-
trip cover is more popular than annual.

http://www.taa.at
mailto:taa@taa.at
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Reinsurance intermediary 
Aon Benfi eld’s catastrophe 
model development team 
Impact Forecasting recently 
launched its 2016 Annual 
Global Climate and Catastrophe 
Report, which evaluates the 
impact of the natural disaster 
events that occurred worldwide 
during the last 12 months 
to promote awareness and 
enhance resilience

According to the report, there were 
315 natural catastrophe events in 2016 
that generated combined economic 

losses of US$210 billion. The top three 
perils—fl ooding, earthquake and severe 
weather—comprised 70 per cent of all 
economic losses in 2016. While at least 72 
per cent of catastrophe losses occurred 
outside of the US, it still accounted for 
56 per cent of global insured losses.
Overall, just 26 per cent ($54 billion) of overall 
economic losses were covered by insurance 
in 2016, due to a higher percentage of 
damage occurring in areas with a lower 
insurance penetration. However, the public 
and private insurance industry losses were 
seven per cent above the 16-year average 
and the highest insured loss total since 2012. 
The report found that a series of April 

earthquakes in Japan was the costliest 
event for the insurance industry ($5.5 
billion). Six of the top 10 costliest insured 
loss events occurred in the US, including 
Hurricane Matthew and multiple severe 

weather outbreaks. Furthermore, a 
notable entry into the top fi ve insured 
losses was for a ‘secondary’ peril – 
wildfi re – in Fort McMurray, Canada, that 
cost the industry nearly $3.0 billion.

Perils vs insurance Great Barrier 
Reef safety 
concerns

In  2016, 10 tourists died while visiting 
Australia’s Great Barrier Reef, sparking 
concerns about traveller safety at one of the 
country’s most visited sites. Tourism operators 
are said to be reassessing visitor regulations 
after the fi nal fatality of 2016, which saw an 
elderly Japanese tourist die while snorkelling. 
The Association of Marine Park Tourism 
Operators noted that most of those who died 
were elderly and suff ered from pre-existing 
medical conditions, but also said that the 
number of fatalities was double that of a 
typical year. Spokesman for the organisation 
Col McKenzie told ABC news: “While we 
are very proud of the fact we have the safest 
snorkelling in the world, we’ve got to sit down 
and have a really close look at all these events 
and see if there’s anything we can do.” One 
potential solution that could minimise the 
risk of further accidents is the introduction of 
medical checks before tourists are allowed 
to take to the water, but McKenzie suggested 
that due to both expenses and a potentially 
negative aff ect on tourist numbers, this 
would not be a practical solution. Instead, 
the introduction of something in the nature 
of a disclaimer is under consideration, which 
would involve tourists over a certain age 
acknowledging that they understand the 
risks associated with snorkelling and diving. 

a series of April earthquakes in 
Japan was the costliest event for the 

insurance industry

mailto:Ops@AirAmbulanceWorldwide.com
news:%E2%80%9CWhile
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New research from Southern Cross Travel 
Insurance (SCTI) has revealed that Kiwis 
are unaware of the astronomical costs 
that come with a medical emergency 
overseas. The research showed that:
• 53 per cent of those surveyed thought 

a broken bone would cost under 
NZ$10,000 to be treated in the US.

• 46 per cent of those surveyed thought 
it would cost under $100,000 to 
charter an emergency fl ight from 
Los Angeles to Auckland. 

• 34 per cent of those surveyed thought 
a medically necessary upgrade to 
business class (for someone with 
a broken leg) from Singapore to 

Auckland would cost under $2,500. 
Southern Cross Travel Insurance 
CEO Craig Morrison commented on 
the fi ndings: “The amounts people 
think overseas medical treatment and 
repatriation will cost pale in comparison to 
some of the claims we receive every year.” 
To highlight the diff erence between 
perception and reality, SCTI has 
released its top 10 medical claims made 
by Kiwi travellers in the last year. 
“Despite 31 per cent of those 
surveyed needing medical assistance 
while travelling, 17 per cent of Kiwi 
travellers still choose to travel without 
insurance,” noted Morrison.

Medical matters

Australian insurer QBE has urged 
holidaymakers to be sure they take out 
comprehensive travel insurance for their 
trips, after analysis of its own claims data 
found that 40 per cent of claims were 
made under the medical benefi ts section 
of their policy. The company noted that 
this accounted for 58 per cent more 
than the volume of claims made under 
the travel delay section, and more than 
double the number of claims associated 
with lost or stolen baggage. Lost or 
stolen mobile phones accounted for 10 
per cent of the total number of claims 
made, while claims for cameras and other 
electronic accessories made up four 
per cent. Commenting on the analysis, 
Nicole Smith, head of QBE Assist, said: 

“We literally only live onc e, so instead of 
using the slogan to justify taking risks, 
use it instead as a reminder of what’s 
at stake – whether that be long-term 
damage to your health or bank account.”
Data released by the insurer also 
highlighted the importance of medical 
cover with high fi nancial limits, with one 
motorcycle accident in Thailand costing 
AU$252,000 to settle after the claimant 
was severely injured. Other examples 
included a $33,000 claim for an allergic 
reaction to seafood that a client suff ered 
while in the US, and a $10,000 bill for 
gastroenteritis for a tourist in Germany.

Amount  What happened     Where it happened
$561,400  Encephalitis – required an air ambulance home  Africa
$374,000 D Iverticulitis – required hospitalisation and an 
  upgraded fl ight home    US
$362,000  Car accident – required an air ambulance home  China
$360,000  Arterial haemorrhage – required 12 days 
  in hospital      US
$262,000  Cardiac issue that needed investigating – 
  required an air ambulance home   China
$260,000  A fall from a cliff , resulting in a brain bleed – 
  required an air ambulance home   Indonesia
$235,400  Coronary artery problems – required three days 
  in hospital      US
$212,000  Pneumonia and a heart attack – required over 
  two months in hospital    South Africa
$208,000  Gallstone complications – required three days in 
  hospital and a non-medical escort home   US
$206,000  Hip injury due to a fall at the beach – required six 
  days in hospital and repatriation    US

Top 10 costly claims for SCTI

We literally only live 
onc e, so instead of 
using the slogan to 

justify taking risks, use 
it instead as a reminder 

of what’s at stake
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The UK Foreign and 
Commonwealth Office (FCO) has 
published the findings of a review 
on how it offers travel advice to 
British travellers, aimed at finding 
out how travellers and businesses 
use the travel advice service, 
and whether the presentation of 
information can be improved

The public consultation included input from 
over 1,000 members of the public, as well as 
36 travel organisations and representatives 
of the insurance industry, which were 
consulted through meetings with their trade 
bodies. Key findings from the industry 
consultation included the fact that FCO travel 
advice is seen as a useful and essential 
service ‘which most businesses consulted 
actively promote to their customers’, and 
which many use as a risk assessment tool. 
Indeed, most British travel insurers use the 
FCO’s travel advice as part of their policy 
exclusion language, stating that cover will 
be excluded for any destination to which the 
FCO has recommended against travelling.
“Generally,” continued the FCO report, 
“industry would like us to improve the clarity 
of the information we provide around risk, 
and add more narrative to explain the risk and 
travel advice definitions. Some requested more 
detail on timeframes for when travel advice 
is likely to change.” The travel and insurance 
industries were positive about current 
engagement levels with the FCO, and some 
expressed a desire for more consultation 
and information sharing in the future.
As a result of the review, the FCO will make 
design improvements to its travel advice 

pages so that it is easier for users to find the 
information that is relevant to them. The FCO 
has said it will remove the terrorism threat 
level descriptors currently used in travel 
advice, and instead will describe the threat 
in terms of predictability, extent, context, 
and, where possible, details of the host 
government’s counter terrorism actions.
A spokesman from the Collinson Group, a 
provider of travel insurance and assistance 
solutions to the UK market, welcomed 
the announcement of more information 
about terrorist attacks and the likelihood 
of attacks. A statement from the company 
continued: “While for many insurers FCO 

During the 2015-16 ski season, SOS 
International’s alarm centre, doctors and 
nurses assisted more than 1,700 injured 
ski tourists from Denmark, Sweden, 
Norway and Finland. According to the data 
gathered, the knee is the part of the body 
that is most commonly injured; knee injuries 
account for almost twice the number of 
injuries to the lower legs, ankles and feet, 
which rank second on the list of the most 
common skiing injuries. The lower parts 
of the legs are affected more than the 
entire rest of the body: injuries to knees 
and downwards account for 55 per cent 
of all skiing injuries for Nordic tourists.
The risk of sustaining a head injury, 
particularly concussion, is uppermost in 
the minds of European ski tourists it seems, 
and it has become common to wear a 
helmet when skiing. SOS International 
commented: “This is positive, as this type 
of injury may have serious consequences. 
When studying the injury statistics, however, 
the head injuries probably take up more 
space in the head than the head takes up 
space in the statistics. Head injuries only 
represent a small share of five per cent, and 
last season, they dropped from fifth to sixth 
place on the list of the most common skiing 
injuries.” In general, the distribution of the 
types of injury has been very stable in recent 
years, and the head injuries’ drop from fifth 
to sixth place is due to minor variations 
that are too insignificant to be considered 
as tendencies, noted the company.
Statistics gathered showed that men take 
the unfortunate win over women in terms 

of the overall number of skiing injuries 
sustained. In total, the data showed 56 per 
cent of assistance rendered was to men, 
and 44 per cent was to women. Among the 
injured Nordic ski tourists, 41- to 50-year-
olds accounted for the largest share of the 
injuries, and SOS International assisted 
more injured ski tourists among the 41- 
to 60-year-old age group than among 
the young 11- to 30-year-old group.
In related news, poor snow conditions 
and crowded pistes in several of the more 
popular French ski resorts have meant a 
spike in accidents reported in early January. 
In La Plagne, a skier died after colliding 
with a snowboarder when the runs they 
were on merged; while in Chamonix, a 
38-year-old Frenchman died when he fell 
while skiing off-piste. The resort’s high 
mountain police warned users that due 
to a lack of snow there were fewer runs 
open than normal, which means that skiers 
and snowboarders were concentrated in 
a smaller area. In Val d’Isere, meanwhile, 
mountain users are being urged to be 
careful after one day alone saw rescue 
workers deal with 29 separate accidents.

Disclaimer from SOS International: Since SOS 

International is not able to compare the number 

of injuries with figures on the total number of 

travellers and their gender and age distribution, 

we cannot conclude unambiguously that men 

have a significantly higher risk of becoming 

injured than women, or that middle-aged 

and elderly women are more at risk of 

sustaining injuries than other age groups.

Travel advice: rebooted

the FCO travel advice websites are 
used by six in 10 companies seeking to 
complete risk assessments for globally 

mobile employees

Knee-deep in ski injuries

guidance is a trigger for coverage, companies 
should recognise it will not necessarily be 
politically independent or tailored to the 
nuances of those who need to conduct 

business in potentially dangerous places 
where independent and non-prescriptive 
advice can have much more value.”
Collinson’s own research found that the 

FCO travel advice websites are used by six 
in 10 companies seeking to complete risk 
assessments for globally mobile employees. 
The company warned: “Even with enhanced 
guidance on terrorist threats, using just 
this tool for risk assessments is inadequate 
and could see companies not legally 
compliant with Duty of Care obligations. 
It is a serious issue; when it comes to 
briefing employees pre-travel under half of 
HR professionals at large corporates say 
they ensure employees are issued with 
company guidelines with regards to safety 
and security when travelling on business, 
reducing to 40 per cent for SMEs.”
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Terrorist group Islamic State has claimed 
responsibility for an attack on an Istanbul 
nightclub that took place in the early hours 
of 1 January 2017. In a shooting spree that 
lasted seven minutes, the gunman shot and 
killed 39 people. Eleven of those killed were 
Turkish nationals and one was a Turkish-
Belgian dual citizen, reports said. The other 
victims were from Saudi Arabia, Lebanon, 
Iraq, Tunisia, India, Morocco, Jordan, 
Kuwait, Canada, Israel, Syria and Russia. In 
order to gain entry to the Reina nightclub, 
which is in the Ortakoy region of Turkey’s 
capital city, the gunman killed a police 
officer and another person. On 16 January, 
the suspected gunman was arrested.

The UK Foreign and Commonwealth Office 
(FCO) stated after the attack: “There is 
a high threat from terrorism [in Turkey]. 
Terrorist groups, including Kurdish groups, 
Daesh (formerly referred to as ISIL) and 
far left organisations, continue to plan 
and carry out attacks. Further attacks are 
likely and could be indiscriminate. There 
is a heightened risk of terrorist attack 
against the aviation industry in Turkey.”
Australia’s Smartraveller website said 
that travellers going to Turkey need to 
exercise a high degree of caution, and 
those travelling to Istanbul and Ankara in 
particular should reconsider their need to 
travel: “Think seriously about whether you 

need to travel here due to the high level of 
risk. If you do travel, do your research and 
take a range of extra safety precautions, 
including having contingency plans. Check 
that your travel insurer will cover you.”

Protection 
proves popular 
in 2016
In 2016, more Americans opted to protect 
their trips, according to travel insurance 
comparison site Squaremouth, which 
reported an 18-per-cent increase in the 
number of insured travellers from the 
previous year. “Over the past year, we saw 
the impact of concerns about terrorism 
and Zika virus on traveller behaviour, but 
we did not see Americans stop travelling,” 
said spokesperson Rachael Taft. “More 
Americans sought travel insurance for 
their trips in 2016, and many chose to 
visit destinations closer to home.” 
Information from Squaremouth showed 
that Canada overtook France and the 
UK to become the fourth most popular 
destination in 2016, and travel to Cuba 
was up by 148 per cent. The top three 
destinations for US travellers remain the 
US itself, Mexico and Italy. The threat 
of infection from the Zika virus did have 
some effect on travel patterns, with the 
number of people travelling to Puerto 
Rico, the US Virgin Islands, the Dominican 
Republic and Aruba all decreasing. 
Travellers were also worried about 
terrorism affecting their travel plans, 
with the number of people searching for 
terrorism insurance doubling in 2016 
compared to 2015. Adverse weather is 
an ongoing concern, with Squaremouth 
noting a 70-per-cent increase in 
customers seeking inclement weather 
coverage. There was also an 11-per-
cent increase in the number of travellers 
adding on the Cancel for Any Reason 
upgrade to their existing policies. 

NYE attack in Istanbul nightclub

Claims and 
cancellations
Figures from Allianz Global Assistance 
in Ireland show that trip cancellation 
claims now account for more than half 
of all travel insurance claims received by 
the company. The insurer has released 
the findings of its latest study, which 
shows trips were cancelled for a range of 
reasons, including unforeseen illnesses, 
accidental injury and bereavement. The 
second most common travel claims were 
for medical expenses, with 14 per cent of 
claimants asking for reimbursement for 
medical costs incurred overseas. Claims 
relating to the loss or theft of personal 
possessions accounted for 11 per cent 
of claims lodged, while seven per cent 
of claims were for travel delay and five 
per cent were for trip interruption.

mailto:ops@ocmt.com
http://www.ocmt.com
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MARM ASSISTANCE ADVERTORIAL

I would like to take this opportunity to 
wish dear ITIC participants success 

and prosperity in their business.

Wishing for the continuity of our fruitful 
cooperation for many more years to come.

Mahmut KADİRBEYOĞLU
CEO

Dear partners and friends,

Our world is going through turbulent times that 
are aff ecting the tourism and leisure industry. 
There are, however, some positive developments 
that we at marm assistance would like to share 
with you.
This month, we welcome Ms Meri Istiroti, a lady 
well known in advanced hospital management 
and a quality assurance contributor to the Turkish 
healthcare industry. She is currently working at 
Liv Hospital in Istanbul, a facility that represents 
the best of healthcare in Turkey. 
I hope you enjoy the following interview with her.
Sincerely yours,
Mahmut Kadirbeyoğlu
CEO
marm assistance

WE HOST DIFFERENT CULTURES THROUGH 
MEDICAL TOURISM

Health tourism in Turkey has remedied the 
problems of many people from diff erent countries 
around the world, and has improved gradually to 
become a brand. Turkey succeeds in off ering 
many specialised treatments and surgeries 
with its distinguished physicians and hospitals 
featuring cutting-edge equipment. In particular, 
Liv Hospital’s success is not just founded upon 
its infrastructure, technological investment and 
specially assembled team of physicians, but also 
on the services rendered by its hospital staff , who 

know the appropriate approach to take with each 
of its patients. Meri Istiroti, general manager of 
Liv Hospital, talks about the current development 
of medical tourism in Turkey. 

In your opinion, why is Turkey a preferred 
centre for health tourism? 

Turkey’s outstanding development with regards 
to its healthcare infrastructure, delivery of the 
most effi  cient diagnostics and therapeutic 
methodologies, together with a high level of 
investment in technologies and the talented 
physicians who apply these technologies, 
have drawn interest from a growing number of 
international patients. Better and more successful 
medical outcomes in better environments 
and with a better service approach are being 
experienced, and with this encouragement, 
leading healthcare institutions in Turkey have 
started to market their infrastructure and medical 
services abroad. Through this promotional 
work, and despite no government subsidies, the 
number of international patients to the country 
has increased rapidly.  

In an era when tourism to Turkey is falling out 
of favour, health tourism has improved and its 
role in the national economy is getting stronger. 
How do you evaluate this development? 

Terrorist incidents, political crises and tension 
in various regions around the world, including 
Europe, are very sad; but we need to move 
forward with positivity and work towards solving 
global and political crises diplomatically. There 
is still a great deal of work to be done in order 
to increase the number of visitors to Turkey 
following the terrorist incidents we have suff ered 
from, and reverse the economic devaluation that 
has resulted from problems in neighbouring 
countries. Some of the key ways to help increase 
visitor traffi  c to Turkey include maintaining 
an effi  cient service for those applying for 
a healthcare e-visa, working closely with 
neighbouring countries’ Ministries of Economy to 
promote best practices, and organising b2b or 
b2c familiarisation or educational programmes 
with Turkish physicians and medical facilities.

What attracts international patients to Turkey? 

Turkey ensures approximately 40-per-cent 
savings on the cost of medical operations 
compared to many other countries. For example, 
bypass surgery costs $39,000 to $43,000 in 

Spain, but only $8,500 to $21,000 in Turkey; 
spinal fusion surgery costs $29,000 in Germany, 
but only $15,000 in Turkey. Turkey is a favourite 
destination not only for medically necessary 
surgery but also for such treatments as hair 
transplants and aesthetics. Hair transplants cost 
5,000 TL on average in Turkey, around €10,000 
in Europe, and $30,000 in the USA. 
However, Turkey is also a preferred destination 
due to its experienced physician staff , successful 
practice of specialised surgeries, hospitable and 
comfortable hotel management, and cutting 
edge technology, as well as its rich culture and 
geography. 
      
What are the considerations of Liv Hospital 
international marketing team while hosting 
diff erent cultures?

It is not suffi  cient simply to know a foreign 
language; it is a matter of loving people, 
accurately informing all the parties, and having 
the ability to organise. All hospital personnel 
should necessarily be familiar with and open-
minded to the needs and expectations of 
international patients. Beyond the infrastructure 

and technological investments of Liv Hospital, 
beyond the ability to form a perfect team of 
successful physicians, Liv Hospital renders 
servicess with domestic and international 
teams and hospital personnel who know how to 
approach the patients. While having the youngest 

healthcare brand in our country on one hand, 
we service diff erent cultures by gathering the 
experiences of our staff  together on the other 
hand. And we rightfully feel honoured to be able 
to render successful treatments and effi  cient 
medical services, and to promote our country in 
the international arena. 

Can you inform us about the capacity of your 
hospital and services rendered for international 
guests coming for health tourism?

Our hospital covers an area of 30,000 square 
meters, with 162 beds. Twenty-two of these are 
intensive care beds. We have eight operating 
theatres and a team of 750 staff , and render 
services for 70 to 80 international patients every 
day. We have invested mostly in diagnosis, 
treatment and surgery of cancer, ophthalmology, 
stem cell, in vitro fertilisation and orthopaedics. 
We have also invested in Intraoperative 
Radiotherapy IORT for recurrent abdominal 
cancer, infrastructure for usage of advanced 
therapeutic gastroscopic practices, femto 
cataract lasers and successful management of 
severe cases in neurosurgery. We provide Stem 

Cell Laboratory and Regenerative Medicine 
services at GMP standards. We work with 
surgeons who are capable of robotic therapy in 
cancer surgery, which ensure a quick return to 
daily life for the patients, especially in stomach, 
oesophagus, digestive system, rectal, ovarian 
and prostate cancers, and cardiac and obesity 
surgery. 

How does marm’s assistance meet the needs 
of your hospital? 

As Liv Hospital, it has been very benefi cial to 
work with marm assistance. When it comes to 
transferring critically ill patients from one point 
to another, marm assistance has the experience 
and staff  to evacuate the patients effi  cently 
and safely. They also respond very quickly to 
the requirements of their consultants. Years of 
knowledge makes a diff erence when it comes to 
health. We only work with the best if it concerns 
our patients. ■

marm Introduces Meri Istiroti, General Manager of Liv Hospital in Istanbul

 linkedin.com/company/marm-assistance
 twitter.com/Marmassistance
 facebook.com/marmassistance/
 instagram.com/marmassistance/



www.marmassistance.com

TURKEY
The

to top-quality
Medical 
Assistance

Searching for a reliable partner with experience & local know-how in Turkey?

Medical assistance and roadside management for the traveller has been the core business 
of marm assistance for over 30 years. Marm is proud of a rapid expansion in health tourism 
combined with travellers health care, as a result of deep sectorial knowledge and reliability of 
30 years. Through innovative and high quality medical assistance solutions we guarantee the 
ultimate assurance and comfort for our international partners at all times.
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Dena Bank, in India, recently 
announced the signing of a corporate 
agency agreement with Murugappa 
Group-promoted Cholamandalam 
General Insurance Company for the 
distribution of the latter’s insurance products. 
Under the agreement, Chola MS will 
offer a range of non-life insurance 
products – including travel and health 
insurance – to Dena Bank customers 
through the bank`s branch network. 
“We are delighted to partner with Chola 
MS for bringing best-in-class non-life 
insurance products to our customers,” 
commented Ashwani Kumar, chairman 

and managing director of Dena Bank. 
“The partnership will greatly benefit our 
banking customers and help Chola MS 
access a wide potential customer base.”
“We are privileged to be the general 
insurance partner of choice for Dena 
Bank,” said SS Gopalarathnam, managing 
director of Chola MS. “The opportunity 
offers immense scope to collaborate with 
Dena Bank and leverage technology to 
benefit customers. We are committed 
to working closely with the Dena Bank 
team to ensure that customers have 
access to the best insurance protection 
for their personal and business needs.”

iJET International, Inc. (iJET) recently 
announced the acquisition of UK-based risk 
management provider red24. This follows 
its recent acquisition of Aon’s WorldAware 
business line in May 2016. The two 
acquisitions, according to iJET, are part of 
its strategy to become ‘a dominant market 
leader delivering integrated risk management 
solutions to global organisations faced 
with managing the growing risks to their 
people, facilities and operations’. CEO Bruce 
McIndoe said that red24 is ‘well aligned with 
our growth strategy and service offerings, 
making this acquisition a great win for iJET 
and red24’s clients’. “Maldwyn Worsley-
Tonks’ leadership as CEO helped establish 
red24 as a leading risk management provider 
to the insurance market,” McIndoe added. 
“Maldwyn will continue to be an integral 
part of the organisation going forward.” 

iJET will now leverage red24’s extensive 
expertise in the insurance market by 
adding its kidnap, ransom and extortion 
(KRE), product safety and recall, corporate 
investigation and background screening 
services to its core provisions. Additionally, 
iJET’s clients will now be supported 24/7 
via a regional integrated operations centre 
in Africa, providing ‘broader and deeper 
intelligence coverage and enhanced global 
operations and response services’, and  the 
company will also establish a third iJET Labs 
Tech Innovation Center in Cape Town as an 
expansion of red24’s existing tech centre.
“The red24 team is excited to join such 
a well-respected industry leader,” said 
Maldwyn Worsley-Tonks. “I am confident 
the red24 team and our clients will greatly 
benefit from both the vision for and the 
growth of our combined organisations.”

Dena Bank announces 
deal with Cholamandalam 
General Insurance Company

iJET acquires red24

Europ Assistance Italy recent announced 
that it would be teaming up with LugLoc 
Smart Luggage Locator to create ‘Bag 
Track’, a combination travel insurance 
policy and smart tracker solution that uses 
GPS and smartphone technology to help 
manage customers’ luggage and prevent 
them from losing it. The policy is being 
developed by Europ Assistance in order to 
‘showcase how insurance and consumer 
electronic innovations can be combined for 
stress-free tracking of a traveller’s baggage 

through LugLoc’s Smart Luggage Locator 
and and Europ Assistance Italy[’s] policy 
services’, according to a press release.
Europ Assistance Italy will ship the 
tracking device to policyholders before 
they travel; the tracker is then placed in 
their luggage, and monitored in real-time 
by a smartphone app. If, for example, 
the luggage is then not received at the 
final destination, it can be located and 
returned, and any compensation is 
delivered automatically via PayPal.

As part of ongoing efforts to broaden 
its base within the Australian insurance 
market, Tokio Marine Management 
Australasia Pty Ltd has announced the 
acquisition of a 50-per-cent stake in 
specialist online insurance underwriting 
agency eSentry Underwriting. This 
acquisition, according to Tokio Marine’s 
chief underwriting and distribution 

officer in Australia David Boreham – 
who is also a director of eSentry – is a 
‘major milestone’ for Tokio Marine.
“[It] is part of Tokio Marine’s ongoing 
growth strategy in the region,” he 
said, “and will underpin our sustained 
expansion in 2017 and beyond. We 
look forward to continuing to build our 
presence and reputation in Australia.”

Introducing ‘Bag Track’ Tokio Marine purchases 
stake in eSentry
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MEDFLIGHT

 Visit our Blog at www.medfl ight.de

How long have you been working for Air Alliance?

AM: I have been working as a captain for Air Alliance for the 
past six years on worldwide air ambulance fl ights exclusively.

IH: Since 2012, I have been working for Air Alliance as First 
Offi cer.

You are fl ying worldwide missions. How do you plan wind and 
weather in advance?

AM: Prior to a mission, we meet at the airport and get the 
relevant information from our briefi ng site in the internet.  
We have access to all information like the fl ight routing, fuel 
consumption, weather and any unique features of all airports 
and airspace which we will be crossing during the fl ight.

IH: When fl ying on international missions, there are, for 
example, regional „specialties“ like rainy season, monsoon etc. 
On certain airports there are particular weather conditions, 
e.g. wind shear in Madeira or ash cloud storms in Iceland. 

What are the biggest weather challenges during a fl ight?

AM: For me, the biggest weather challenges are thunder 
storms, strong wind, tornadoes or icing on the runway. Up to 
a certain degree, these phenomena can be well assessed and 
pre-planned. If this is not possible, you always need to have  

plan B: have enough fuel in the tank and safe airports in case 
of diversion. Nonetheless, there are weather conditions in 
which you simply cannot fl y. In this case, you simply need to 
wait, fl y around or not to even take off. 

Are there patients with fear of fl ying and what do you do in 
such a case?

AM: Yes, there are.  Sometimes it is the patient, sometimes 
the companion. In most cases it really helps if we pilots 
explain to them the details of the fl ight and what to expect. 
Especially with the companions, we notice how quickly their 
fear disappears once they peek into the cockpit: we show 
them how redundant and safe everything is and they develop 
trust very fast.

Do you have any special memories from a fl ight?

IH: As a small anecdote, I remember a fl ight from Lagos/
Nigeria via Chad to India. In Mumbai there was monsoon 
weather. After landing, it started raining cats and dogs. We 
could not see the taxiway any longer and had to follow slowly 
a Marshall in his Follow-Me-car. Within minutes, all streets 
were fl ooded completely. After unloading, we were all soaked 
to the skin and needed to dry ourselves in the hotel. As a girl 
from Siegerland, I am pretty much used to heavy rain, but
I have never experienced something as intense in my life. 

In all weathers: Capt. Alex Moog and First Offi cer Isabel Helmrath speak about their daily life in the 
cockpit of an air ambulance plane

Captain Alex Moog and First Offi cer Isabel Helmrath

French multinational, multi-line insurer AXA 
announced at the beginning of January that it 
had completed the sale of its UK-based P&C 
commercial broker Bluefin Insurance Group 
Ltd (Bluefin) to Marsh, resulting in a negative 
effect of £69 million on its net profit total from 
2016. The insurer had previously estimated 
the potential negative effect at £55.84 million 
when it first agreed to sell the broker for 
£295 million back in November last year.
Marsh is set to combine Bluefin and Jelf 
into a single business led by Jelf CEO Phil 
Barton, who said: “By combining Bluefin 
and Jelf, we will now have the footprint and 
capabilities to provide better client service 
to companies of all sizes across the UK.”

AXA completes Bluefin saleExpansion for 
Bought by Many
Bought by Many, one of the longer-serving 
insurtech companies in the UK – it was set 
up in 2012 – has announced a change to 
its business model, as part of plans to tap 
into niche market areas – such as model 
railway enthusiasts, for instance – that are 
currently under-served or ignored altogether 
by larger insurers. Bought by Many offers 
customers with niche interests to club 
together and receive discounts on insurance, 
but chief executive Steve Mendel says that 
the company has observed areas that bigger 
insurers tend to avoid, such as travellers 
who have cancer in remission but are still 
unable to purchase insurance for a trip.
“We can’t get the insurers to the table on 
some of these things,” said Mendel. “Their 
systems capability does not allow them to 
develop and launch products at speed, 
and they want to address large markets.”
Bought by Many, therefore, is now to start 
providing insurance of its own, with the 
backing of Germany-based Munich Re, 
in order that it may ‘focus on niches that 
would have to be 10 or 100 times bigger 
to interest a bigger insurer’, said Mendel.

First insurance 
loyalty 
programme 
launched in 
UAE
RSA Insurance has announced a new 
partnership with ICLP, under which it will 
develop an insurance loyalty programme 
– RSA Royalty – the first of its kind in the 
UAE. The programme will allow insurance 
customers to receive rewards and other 
incentives in exchange for the purchase 
and renewal of insurance products. Sanjit 
Gill, general manager at ICLP Middle East, 
commented: “With our strong experience 
in financial services and travel, we have 
increasingly seen data become a valuable 
asset for loyalty. Both industries have rich 
data that can be harnessed to drive desired 
behaviours, but maximising its value depends 
on analytical expertise and strategic thinking.”
“With this programme,” added Vidya 
Veerapandian, RSA’s head of marketing and 
communications, “we … want to address 
an industry-wide challenge by increasing 
insurance penetration levels while also 
widening our customer base across the 
motor, home and travel insurance segments. 
Given its unique benefits, we strongly believe 
RSA Royalty is poised for success.”

mailto:express@air-alliance.de
mailto:express@air-alliance.de
mailto:express@air-alliance.de
http://www.medfl
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Global practice representatives 
from legal firm Clyde & Co, along 
with Asia Insurance Review, 
have offered a few predictions 
for 2017, covering the sorts 
of challenges the insurance 
industry can expect to encounter 

In Australia, for example, Clyde & Co 
suggests that some directors and officers 
may be faced with legal action due to a 
failure to factor in the potential impact of 
climate change into their business practices, 
while the forthcoming introduction of 
mandatory breach legislation will see cyber 
risk becoming a more prominent – and 
hopefully prioritised – risk. In China, the 
China Insurance Regulatory Commission 
is expected to encourage innovation in 
the year ahead, via reforms and additional 
flexibility granted to insurers, although 
it will also likely impose more stringent 
corporate governance obligations and other 
regulations in order to minimise Internet 
financial risks, which will consequently see 
compliance costs increase. Technology will 
also continue to evolve, bringing potential 
market disruption with it, so the regulator 
will, Clyde & Co believes, be keeping 
a close eye on such developments.
In Hong Kong, meanwhile, the law firm 
suggests that the dominance of the 
traditional agency-focused market is on the 
way out, and a two-pronged assault from 
regulation and new technology are likely 
to see new distribution models emerge as 
a result. This could drive enthusiasm for 
bancassurance and affinity distribution, 
buoyed by fresh faces in the market, and a 

general transition away from mass agency 
distribution strategies, which are often costly. 
In India, Clyde & Co predicts that the 
persistent issue of debit card fraud will drive 
a cyber insurance rush, as insurers wake 
up to this new threat – India has seen a 
number of major data breaches, the severity 
of which will likely stir insurers to recognise 
both the threat and its attendant insurance 
cover opportunities. More products will 
likely be launched, as will collaborations 
with foreign insurers that can offer support 
in the reinsurance and underwriting spaces. 
India’s government is also likely to liberalise 
regulatory norms, including licence rules, 

in order to make the local market more 
attractive to overseas reinsurance firms.
The law firm also offered predictions for 
Singapore – where it expects an insurtech 

surge driven by last year’s launch of the 
‘Fintech Regulatory Sandbox’ by the 
Monetary Authority of Singapore; the 
Middle East – where regulatory change 
will drive both market expansion and 

The China Insurance Regulatory 
Commission (CIRC) recently issued 
new regulations, including a decree that 
residents of China will no longer be able 
to take out insurance coverage for sleep 
deprivation, smog, acne and various other 
supposedly ‘attention-grabbing’, ‘exotic’ 
and ‘speculative’ insurances. This is part 
of a wide-ranging clampdown on what the 
regulator views as non-traditional products.
Also prohibited in the regulations, according 
to the Financial Times, are products ‘where 
the insured event will not result in any loss 
to the customer’ (i.e. a form of gambling), 
‘products with no real content, where the 
purpose of the product is for creating 
marketing hype’, and universal insurance 
products that will frequently combine life 
insurance provision with some variety of 
high-return investment that is not directly 
linked to events against which the customer 
is insured. These universal products, 
according to CIRC, are an example of insurers 

straying beyond the confines of their core 
business model, and the proceeds tend 
to be used to fund new acquisitions – the 
regulator recently launched a campaign 
specifically against this, and chairman Liu 
Shiyu said that insurers should be careful 
not to become ‘barbarians’ and ‘robbers’.
Further regulations in the arena of governance 
will take effect as of 1 July. According to CIRC, 
these regulations will be implemented with 
the intention of improving the compliance 
management procedures and systems 
of insurance firms and related asset 
management companies, necessitating 
the establishment of robust compliance 
management frameworks and even a 
whistleblower system. The regulator’s goal 
is to create a three-pronged compliance 
structure, in which an insurer’s operations 
department (and associated branches), 
compliance department and internal 
auditing department will work together to 
maintain effective and ethical governance. 

What lies ahead

The incoming Trump administration 
will also continue to be a major driver 

of uncertainty

confusion, and life insurance will require 
an overhaul; and the US – where insurtech 
is expected to find its way into every 
segment of the industry, necessitating 
a rethink on the part of both state and 
federal lawmakers. The incoming Trump 
administration will also continue to be a 
major driver of uncertainty in the arena 
of cross-border economics and trade.
Additionally, Brexit planning, already well 
underway, will accelerate, and this will 
not be dependent on when Article 50 is 
triggered. Insurers based in the UK and 
Europe will likely make major moves, with a 
number of announcements expected soon.

Less of that, please
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Japan has a message for any 
insurers who thought that 
driverless cars would be the 
most problematic aspect of the 
forthcoming rise of the machines

As of January this year, Fukoku Life 
Insurance Mutual Company, headquartered 
in Tokyo, got rid of 34 human insurance 
agents and has handed their roles over to 
an artificial intelligence (AI) – IBM Watson 
Explorer. This cognitive search and content 
analysis platform incorporates machine 
learning and language processing into 
data analysis, and will now take charge 
of the over-the-telephone assessment of 
medical insurance claims in place of the 
34 human agents. Fukoku Life will use 
the AI to categorise injuries, diseases and 
surgical procedures when policyholders 
call, by analysing their voice and detecting 
key words. The system can also analyse 
medical certificates, which customers must 
submit when they call to make a claim. IBM 
Watson will then compare the information 
it receives against the company’s data in 
order to determine eligibility, and follow 
a pre-set claims handling model.
“By introducing this system,” said the 
insurer, “we anticipate that we can reduce 
the burden of business processes by 
about 30 per cent. IBM Watson Explorer 
will improve the efficiency of business 
and speed up payments by carrying out 
payment assessment of benefits.”
While there may be some cause for alarm for 
the technophobic, be reassured that human 
supervisors will still be utilised to make 
final assessments for claims. Decisions 
will then be fed back into the machine to 
improve future accuracy and efficiency.
It doesn’t stop there, though. In a recent 

article for Insurance Post, Will Kirkman 
spoke to various people from both the 
insurance industry and the tech sectors, in 
order to get a picture of how the rise of AI 
will affect – or, in his words, ‘revolutionise’ 
– the insurance space. Murray Raisbeck, 
a partner at KPMG, even suggested that a 
purely AI-based insurer could be seen as 

early as a decade hence. “When the shift 
from human to AI will be, I couldn’t tell you,” 
he told Kirkman, “but I expect wide-scale 
use in the next five years is achievable. It’s 
fair to say that 2016 [was] probably the year 
where we’ve seen some action. Up until now 
there’s been a lot of talk, but we are finally 
starting to see insurers testing AI pilots.”
Swiss Re has also been using IBM Watson 
to process big data for its health and life 
divisions, while LV= has been implementing 
‘robo advice’ developer Wealth Wizards 
into its back-end office systems.
“In some ways, there’s not a lot that’s 
improved in the field technically,” said 
Professor Michael Mainelli, director of 
Zyen Group, in the article, “it’s the increase 
in computing power that’s allowed for 
these things to emerge. You can imagine 
yourself sitting on your computer and 
looking to book a trip. Immediately it’s 
going to suggest to you insurance specific 
to what the trip is about. So that’s pretty 
tame, obvious stuff today, but it sounded 
like science fiction only 10 years ago.”
Murray Raisbeck also spoke about AI’s 

by introducing this system … we 
anticipate that we can reduce the 

burden of business processes by about 
30 per cent

application to claims management, telling 
Kirkman of a pilot scheme for a health 
insurer: “It was taking 60 days to pay health 
insurance claims. Customers were leaving 
because it was taking so long to pay the 
claims. The CEO asked us to get it down 
to one week, so our team put two million 
claims through a machine learning algorithm 
to teach the AI the decisions that humans 
had made on those claims. When the claims 
were put through it again it was able to make 
a yes or no decision on whether to pay the 
claim in 15 minutes rather than 60 days.”
There is also an expectation that AI will 
be able to aid insurers in the fight against 
fraud, as Dan White, CEO of digital strategy 
consultancy Ninety, states in the article. 
“One of the things that we’re looking at 
doing is trawling across large data sets 

of satellite imagery, looking for image 
differences. The idea is to look at images 
before and after a storm for example, 
and see if people’s homes actually were 
flattened or if there are spurious claims. 
It’s all about patterns. What AI will do 
is identify patterns and connections 
between minor disconnected things 
that the insurer can then act on.”
According to recent data from the 
Oxford Martin School at the University 
of Oxford in the UK, of 702 professions 
analysed, those most likely to be taken 
over by some variety of automated 
process are jobs requiring a large 
volume of data processing, or a routine 
involving a task repeated many times. 
The list includes insurance underwriting, 
administrators and loan officers.

Robopocalypse now

There are increasing calls for better pet 
insurance services from pet owners in 
Dubai, in order to help cope with frequently 
costly bills for veterinary treatment, following 
last year’s closure of PetSecure, the only 
pet insurance company in the emirate. 
Currently, according to Gulf News, the 
UAE does not have a single pet insurance 
product available. The newspaper 
interviewed a number of pet owners in 
Dubai, including Sanghamitra Banerjee, 
and found many expressing concerns 
that an unexpected illness or injury could 
land them with eye-watering bills to care 
for their beloved feline, canine – and even 
equine – friends. Banerjee commented: 
“Our pets are our family members and 
insurance is peace of mind. I myself, being 

a part of the insurance industry, find a big 
gap in that I cannot get my pet covered.”
Amanda Stevens, meanwhile, was quoting 
as saying that vets in Dubai often charge 

huge fees, meaning that some pet owners 
go so far as disowning pets because they 
can’t afford to fly them out of the emirate for 
treatment. “If pet insurance was available,” 
she said, “it would help protect the future 
of pets and help owners plan better.” 

Paws for effect

Our pets are our 
family members and 
insurance is peace 

of mind

Vietnam’s insurance market is set for a 
pretty decent 2017, with robust double-
digit growth expected, driven by an 
improved economic forecast and a fresh 
set of government policies promoting 
the sector. This is according to Phung 
Ngoc Khanh, director of the Vietnamese 
Finance Ministry’s Department of the 
Insurance Supervisory Authority, who 
told a local newspaper in the country that 
the economy was likely to post growth 

of approximately 6.5 per cent this year. 
Additionally, Phan Kim Bang, president 
of the Viet Nam Insurance Association, 
says that the new government policies 
will be a base from which insurers can 
create new products covering areas 
such as public assets and diseases. He 
also said that the life insurance market 
in Vietnam will likely see growth of over 
25 per cent this year, while non-life 
insurance will see growth of 14 per cent.  

Think positive

Canada saw a record broken last year 
that many would probably rather had 
stayed unbroken – natural disasters led to 
an eye-popping $4.9 billion in insurance 
claims, according to the Insurance Bureau 
of Canada (IBC), smashing the previous 
record of $3.2 billion in 2013 (in fact, this 
record was broken by a single disaster, the 
Fort McMurray wildfire). The IBC has also 
warned that things will only get worse, and 
that Canada needs to prepare for ever wilder 
weather and many more major disasters.
The biggest natural catastrophe of 2016, 
the Fort McMurray wildfire, necessitated the 
evacuation of approximately 100,000 people 
and resulted in $3.7 billion in insurance 
claims. It was the costliest natural disaster 
in the history of Canada. Flooding that 
hit the East Coast over the Thanksgiving 
weekend also had major consequences, 
as did the Ontario ice storm and a number 
of severe hailstorms in the Prairies. The IBC 
has urged all branches of government to 
improve natural disaster preparedness and 
step up the fight against climate change. 
“The record damage reported in 2016 
is part of an upward trend that shows no 
signs of stopping,” said Don Forgeron, 
president and CEO of the IBC. “That is 
why Canada’s property and casualty 
insurance industry is calling on governments 
across the country to come together and 
implement expansive climate policies that 
will better prepare Canadians and their 

communities for when disasters strike.”
According to data from the IBC, the global 
annual economic cost of natural catastrophes 
has risen five-fold since the 1980s – ‘one of 
the fallouts of a warmer world’, according to 
Environment Canada’s senior climatologist 
David Phillips, ‘and one that will be more 

troublesome than not, because of the fact 
that we’re not equipped to handle the heavier 
dose of rain’. “It’s something we’ve known for 
centuries,” he added. “Every time the world 
gets warmer, the atmosphere holds more 
moisture. A one-degree warming allows the 
atmosphere to hold, say, 12 per cent more 
precipitation – more rainfall or snow.”

Uh-oh

The record damage reported in 2016 is 
part of an upward trend that shows no 

signs of stopping
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A Reuters report has warned 
that travel booking systems 
are vulnerable to hackers due 
to their lack of a proper way to 
authenticate air travellers

The short codes on many boarding 
passes, says the report, are easy 
to alter or use to steal sensitive 
information, including the traveller’s 
name, travel dates, itinerary, ticket 
details and credit card details.
The research, by Berlin-based 
Security Research Labs, found that 
the codes are highly insecure, even 
when compared to consumers’ 
simple usernames and passwords. 
“While the rest of the world is debating 
which second and third factors to use, 
global distribution systems do not off er 
a fi rst authentication factor,” said the 
researchers. They found they were 
able to use only passengers’ 
last names to gain access to 
their booking codes online, 
therefore gaining access to 
their travel records.

The researchers claimed that the issue 
with the systems that most travel sites use 
– Amadeus, Sabre and Travelport – do not 
allow travellers to see who has accessed 
their data, as passenger name record 
(PNR) information is not logged. These 
codes, which some systems simply assign 
sequentially, cannot be secured by users.
Security Research Labs stated that 
the online portal most at risk from the 
‘brute-force computer guesswork’ 
that would allow a hacker access to 
sensitive information is Amadeus, 
though a spokesperson for the company 
told Reuters that there are measures 
in place to stop this happening.
Researchers, including Edward 
Hasbrouck – who has been campaigning 

on the issue for several years – have 
called for airlines to adopt modern 

safeguards, such as limiting 
the number of PNR requests 

per internet address and 
off ering passengers a 
changeable password, to 
try to protect travellers  

from these threats.

The Association of British Travel 
Agents (ABTA) has released 
its 2017 Travel Trends Report, 
covering an overview of 2016, 
market outlooks for 2017, key 
trends expected over the next 12 
months and its top 12 destinations 
to watch

The ABTA report states that ‘2016 has 
been an eventful and challenging year 
for the travel industry’, and outlines the 
numerous terrorist attacks and incidents 
of political upheaval that have infl uenced 
and changed travel trends over the past 
year, but it also says that ‘the holiday 
market was up’ despite these events. 
Overall, ABTA says the summer holiday 
market was up by  fi ve per cent in 2016.
Looking to the future, ABTA says that the key 
trends for the coming year will be the increase 
in travel technology, travellers becoming more 
‘currency conscious’ when booking, and the 
continued growth of sustainable tourism.
ABTA also listed its top 12 destinations to 
watch. Making the top fi ve were: County 
Kerry, Ireland; Chile; Bermuda; the 
Azores, Portugal; and Andalucía, Spain.

What’s trending
Additionally, a new survey from Travel 
Leaders Group has found that Florida travel 
bookings have not been hindered by the Zika 
virus. The 2017 Travel Trends Survey found 
that the virus has had little eff ect on overall 
bookings to Florida, with Orlando maintaining 
its fi rst place ranking domestically, and Miami 
continuing to hold a place in the top 10. 
When it comes to ‘up and coming’ 

international destinations, Iceland was 
found to be the top European destination, 
followed by Croatia and Portugal.
The survey also revealed that, based on 
2017 bookings to date and conversations 
with clients, 94.5 per cent of Travel Leaders 
Group agents predict that clients will spend 
the same or more on travel in 2017. 
Travel Leaders Group also reported 
that the ‘Brexit eff ect’ is still having a 
positive impact on travel to London.
The survey took in data from 1,689 US-
based travel agency owners, managers and 
frontline travel agents from the Travel Leaders 

brand and Travel Leaders Group’s units. 
Travel Leaders Group CEO Ninan Chacko 
said the fi ndings also highlight the impact 
of the US dollar on travellers’ behaviour. 
“The strength of the US dollar is still a 
driving factor in consumer decisions, and 
London is a perfect example,” he stated. 
“So, too, is Paris – buoyed by the exchange 
rate and travellers’ desires to return to 
one of the world’s most iconic cities.”

Th e boys are hackin’ town Consulting the crystal ball

The strength of the US dollar is still a 
driving factor in consumer decisions, 

and London is a perfect example

Hawaiian Airlines has announced that 
it broke previous passenger records in 
2016, helped by its daily non-stop service 
between Narita, Japan and Honolulu, 
Hawaii, which launched in July, and 
its tri-weekly service between Haneda, 
Japan and Kona, Hawaii in December.
Hawaiian Airlines, a subsidiary of Hawiian 
Holdings Inc., said that it hosted around 
11 million guests over the course of 
2016. This fi gure represents a 3.5-per-
cent increase over the previous year, 

and the company says it is the 12th 
consecutive year of passenger growth.
Grupo Aeromexico SAB de CV also 
announced a growth in passengers. 
The airlines recently released December 
fi gures, which show that around 1.8 
million passengers were transported 
over the course of the month, a 6.6-per-
cent year-on-year increase. Demand 
for the airline, measured in revenue 
passenger kilometres (RPKs), also 
registered an  11.9-per-cent increase.

Come fl y with me

ITIJ for the 
commute?
Get the AppGet the App
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North and South America had hugely 
differing years for outbound travel in 
2016, according to the results of the 24th 
World Travel Monitor Forum in Pisa, Italy. 
The strength of the US dollar meant that 
the US was one of the world’s strongest 
outbound markets in 2016, with a 
seven-per-cent increase in outbound 
trips in the first eight months of 2016, 
according to the figures. For 2016 as a 
whole, the market grew by six per cent. 
The knock-on effect of these outbound 
passengers is an increase in US travellers 
heading all over the world, including 
a seven-per-cent increase within the 
Americas, a six-per-cent rise in Asia 
and a five-per-cent rise in Europe.
“It’s clearly a bumper year … for the 
US outbound travel market,” said Dr 
Marin Buck, Messe Berlin’s senior 
vice-president of travel and logistics. 
“Americans are going on more 
foreign holidays and exploring new 
destinations around the world.” 
This rise is expected to continue, with 
IPK’s Travel Confidence Index predicting 
further growth of six per cent in 2017.
South America, particularly Brazil, is a 
stark contrast, however. The political and 
and economic crisis within the country 
has meant that outbound travel crashed 
by 15 per cent in the first eight months 
of 2016, according to World Travel 
Monitor figures. Brazilians usually visit 
other destinations within the Americas, 
but these trips took a 16-per-cent dive, 
and there was a 20-per-cent drop in 

the number of foreign holidays taken 
by Brazilians, with only sun and beach 
holidays experiencing a small three-per-
cent rise – trips to Europe fell by 10 per 
cent and trips to Asia by five per cent.
IPK predicts, however, that the worst 
may have passed for Brazil, reflecting 
the improving economic outlook within 
the country.

British cruise company All Leisure Holidays 
stopped trading with immediate effect at 
the beginning of January, leaving hundreds 
of customers stranded overseas.
As the group is covered by the industry’s 
ATOL protection scheme, passengers 
abroad were flown home at no extra cost. 
The Civil Aviation Authority (CAA) helped 
to repatriate the 400 holidaymakers who 
were abroad when the cessation of trading 
was announced, while future bookings 
for 13,000 others were cancelled. The 
firm’s shutdown affected cruise lines Swan 
Hellenic and Voyages of Discovery and, 
in addition to disrupting holidaymakers, 
resulted in nearly 150 job losses.

The New Year holiday was disrupted by 
heavy smog in northern China, which 
descended on 1 January and caused 
hundreds of flights to be cancelled and 
numerous highways to close. Indeed, 
24 cities needed to issue travel alerts.
In Beijing, more than 100 flights were 
cancelled on 1 January and all inter-city 
buses were halted at the capital’s airport. In 
Tianjin, meanwhile, more than 300 flights 
were cancelled and thick smog in the 

region persisted for a number of days.
China is no stranger to air pollution, with 
large parts of the north having been 
affected by hazardous smog in mid-
December, which led authorities to order 
hundreds of factories to close and restrict 
motorists in a bid to curb emissions. 
During this time, thousands of residents 
escaped the hazardous fog by travelling 
abroad to destinations such as Australia, 
Indonesia, Japan and the Maldives.

Marked difference in outbound travel in 
North and South America

Attack of the smog

All Leisure Holidays goes bust

According to the latest monthly traffic 
report released by Dubai Airports, 
passenger traffic at Dubai International 
Airport registered an increase of 
9.4 per cent in November 2016. 
According to the report, the airport 
welcomed a total of 6,581,805 passengers 
in November, compared to 6,013,911 
during the same month in 2015. India was 

found to be the top destination country in 
terms of total passenger numbers recorded 
for the month in question, while the top 
regions in terms of percentage growth 
were Eastern Europe (26.5 per cent) and 
Asia (17.3 per cent). Dubai Airports also 
revealed that London, Doha and Mumbai 
were the top three destination cities with 
highest growth during the month.

The business travel industry is looking at 
a healthy 2017, according to the Business 
Travel Show’s annual buyer forecast, 
with many buyers likely to enjoy higher 
budgets – the first time these budgets have 
risen in nearly five years. In terms of the 
challenges expected to face the industry, 
many are unchanged from 2016 – cutting 
costs while maintaing quality, for example 
– but one new (albeit likely unsurprising) 
item to appear on the list is that of Brexit, 
making its debut at number four. Other 
challenges include an increased focus on 
duty of care and security, rising airfares, 
price variations between different booking 
channels, and supplier consolidation.

Let’s get down to business

Dubai Airports notes 
increased traffic
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CDC urges 
caution on visits 
to Indonesia 

The US Centers for Disease Control and 
Prevention (CDC) recently confirmed that two 
Taiwanese tourists contracted chikungunya 
fever after visiting Indonesia last month. 
According to the CDC, the couple visited 
Bali in December and the wife developed 
muscle pains and a fever on 18 December. 
She was initially diagnosed as having 
dengue fever but on 21 December was 
confirmed as having chikungunya virus. 
The husband developed a fever on 15 
December and was diagnosed with flu, 
said the CDC, but was confirmed to 
have chikungunya on 29 December.
According to the CDC, Taiwan health 
authorities have been cleaning up mosquito 
breeding grounds in areas the couple 
visited and will continue such actions 
throughout January. The CDC has urged 
caution on visits to Indonesia, warning that 
the October to April rainy season is the 
peak period for mosquito breeding there.

TravelHealthPro and Public 
Health England (PHE) recently 
reminded tourists heading to 
China over the Chinese New 
Year how to protect themselves 
to ensure a safe and healthy trip
 

Visitors to mainland China, Hong Kong 
and Taiwan are advised to avoid exposure 
to wild birds and poultry, including staying 
away from live bird or animal markets 
and poultry farms. This is in light of the 
risk of avian flu, with many cases already 
having been reported in China and more 
expected due to the time of year.
According to GOV.UK, the majority of 
reported human cases in China have 
had close contact with birds and have 
originated from several provinces and 
municipalities across mainland China 
and Taiwan. There have also been small 
numbers of cases among Hong Kong SAR 
(Special Administrative Region) residents 
who have travelled to mainland China.
Dr Dipti Patel, a director at TravelHealthPro, 
advised that, although the risk to UK 
residents travelling to the affected areas 
remains low, anyone planning to visit 
China, Hong Kong SAR or Taiwan should 
avoid exposure to wild birds and poultry. 
He also strongly advised travellers to 
consult with their GP to check they are in 
date with any recommended vaccinations 
and discuss other potential health risks.
PHE’s avian flu expert Dr Gavin Dabrera 
said that people visiting China should 
minimise their exposure to live poultry 
and maintain good personal hygiene. “If 

travellers experience flu-like illness within 
10 days of returning from China, it is 
important to mention their recent travel 
when contacting their GP,” he advised. 

Dabrera added that PHE has produced 
clinical guidance for health professionals 
in England on the assessment and 

Gastroenteritis 
in Guyana

The Jamaica Observer recently reported 
on an outbreak of gastroenteritis in rural 
areas of Guyana. The Guyana Government 
has reportedly sent a medical team to 
three Amerindian areas in Rural Nine.
According to the Jamaica Observer, public 
health minister Volda Lawrence said the 
medical team had been sent to Aishalton, 
Shea Village and Areunaw, and will hold 
meetings with the residents on how to resolve 
the issue and prevent further contamination.
She said that there were 58 cases of the 
infection in these villages and that the 
majority of those affected were school 
children. The Ministry is reportedly awaiting 
the results of samples taken from the 
residents for testing, after the medical 
team conducted house to house visits. 
“The infectious disease staff was sent in 
to look at all the elements to ascertain 
which element was the cause,” said 
Lawrence. “We looked at the animals, 
drinking water and mining.”

Dr Pete Vincent of Netcare Travel 
Clinics and Tokai Medicross has 
advised vigilance following an 
outbreak of typhoid in Zimbabwe

He said that a spike in typhoid cases in 
southern Africa at this time of year is not 
unusual, but that given the volume of cross-
border traffic, the public should be aware of 
the symptoms and seek medical attention 
early in the event that they experience fever 
or flu-like symptoms. “In the early stages, 
typhoid and malaria may present similar 
symptoms and both of these are potentially life-
threatening conditions – particularly if medical 
help is not sought immediately,” he cautioned.
Netcare Travel Clinics explained that typhoid 
is a bacterial illness spread via the faecal-oral 
route, through contaminated food or water 
or close contact with an infected person. 
In addition to the flu-like symptoms and 
fever, other symptoms may include nausea, 
abdominal pain, weakness, constipation or 
diarrhoea, loss of appetite and, sometimes, a 
rash of flat rose-coloured spots on the skin.
According to the National Institute for 
Communicable Diseases (NICD), anyone 
presenting with fever or flu-like symptoms, 
who either lives in a malaria area or has 
visited a malaria transmission area, should 
first be tested for malaria. “This is because 
malaria can very quickly develop into a life-
threatening condition but with early detection 
and treatment, it can be effectively managed,” 
Dr Vincent explained. “While typhoid fever 
is also potentially life-threatening, malaria 
treatment must commence early in the 
onset of illness in order to be effective, while 

the window period for typhoid treatment is 
slightly longer. Malaria is also associated 
with a higher probability of complications 
if treatment does not commence very 
soon once symptoms appear.” 
Netcare Travel Clinics has issued tips for the 
prevention of typhoid fever. These include: 
consult a travel doctor if you are planning a 
visit to a typhoid area and discuss whether 
having a typhoid vaccine is advisable; drink 
bottled water, preferably sparkling mineral 
water, rather than tap water, and check 
that the seal on the bottle lid is intact when 
you open it, to ensure the contents have 
not been replaced with ordinary tap water; 
wash hands often and thoroughly with soap 
and use an alcohol-based hand sanitiser, 
especially after going to the toilet and before 
and after handling food; and be aware that 
travellers returning from typhoid areas may be 

infectious, even if they do not fall ill themselves. 
The company’s tips for prevention of malaria 
include: before travelling to an area where 
malaria is endemic, visit a travel clinic 
for advice on malaria prophylaxis; if you 
are wearing sun protection lotion, apply 

mosquito repellent after the sunscreen; 
protect yourself with a mosquito net when 
sleeping; and always seek medical attention 
immediately if you experience fever or flu-like 
symptoms during or after travel. Malaria 
incubation may take up to 40 days.

Ruffling feathers

Typhoid in Zimbabwe demands vigilance

The public should be aware of the 
symptoms and seek medical attention 
early in the event that they experience 

fever or flu-like symptoms

Anyone planning to visit China, Hong 
Kong SAR or Taiwan should avoid 
exposure to wild birds and poultry

investigation of patients with severe flu-like 
illness who have recently returned from 
China. “While the risk to the UK from avian 
flu such as A(H7N9) is currently seen as 
being very low, it still remains important 
for travellers to take steps to minimise 
their risks and also report their travel to 
their GP if they do experience flu-like 
illness on returning to the UK,” he said. 
Current vaccine and antimalarial 
recommendations for China, Hong 
King, Macao, Taiwan and Tibet can be 
found on the TravelHealthPro website.
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The Independent online newspaper in 
the UK recently reported that global polio 
eradication eff orts are being threatened 
by a vaccine shortage. According to the 
newspaper, the international campaign 
to eradicate polio was forecast to wipe 
out the disease by the year 2000, but 
this is somewhat behind schedule.
However, the campaign – which is 
being conducted by the World Health 
Organization (WHO), the US Centers for 
Disease Control and Prevention (CDC), 
Unicef, Rotary International and the 
Bill and Melinda Gates Foundation – is 
getting close to its goal, with polio having 
been confi ned to three countries. The 

new target is the end of this decade.
This may be hindered or even prevented 
by the fact that manufacturers have 
told the groups they can only supply 
about half of the expected 110 million 
doses of injectable polio vaccine (IPV). 
It is not known what is preventing a 
scale-up of vaccination production. 
According to Shanelle Hall, director of 
Unicef’s supply division, the groups now 
believe they won’t have the quantities 
they need until 2018. The Independent 
has reported that there are concerns 
that the eradication campaign may lose 
momentum, and due to many children being 
unprotected, there will be fresh outbreaks.

Th e links 
between 
stress and 
cardiovascular 
disease 

New research from Massachusetts 
General Hospital and Harvard 
Medical School, both in the US, 
published in The Lancet has linked 
chronic psychological stress with 
a heightened risk of developing 
heart disease and stroke

The research provides new insights into the 
possible mechanism by which stress can 
lead to cardiovascular disease in humans. 
The team imaged the amygdala – a region 
of the brain involved in stress – to determine 
whether its resting metabolic activity predicts 
risk of subsequent cardiovascular events. 
The researchers found that heightened 
activity in the amygdala is associated with 
a greater risk of heart disease and stroke. 
In the study, 293 patients were given a 
combined PET/CT scan to record their 
brain, bone marrow and spleen activity and 
infl ammation of their arteries. They were then 
tracked for an average of 3.7 years to see if 
they developed cardiovascular disease. During 
this time, 22 patients had cardiovascular 
events including heart attack, angina, heart 
failure, stroke and peripheral arterial disease.
It was found that those with higher amygdala 

activity had a greater risk of cardiovascular 
disease and developed problems 
sooner than those with lower activity. 
The team also found that the heightened 
activity in the amygdala was linked 
to increased bone marrow activity 
and infl ammation in the arteries. The 
researchers believe this may cause 
the increased cardiovascular risk.
“Our results provide a unique insight into 
how stress may lead to cardiovascular 
disease. This raises the possibility that 
reducing stress could produce benefi ts 
that extend beyond an improved sense of 
psychological wellbeing,” said lead author 
Dr Ahmed Tawakol, Massachusetts General 
Hospital and Harvard Medical School, US. 
“Eventually, chronic stress could be treated 
as an important risk factor for cardiovascular 
disease, which is routinely screened for 
and eff ectively managed like other major 
cardiovascular disease risk factors.”

reducing stress could 
produce benefi ts that 

extend beyond an 
improved sense of 

psychological wellbeing

Polio eradication threatened by vaccine shortage
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Following an outbreak of acute 
gastrointestinal illness associated 
with the consumption of oysters in 
Vancouver, Canada, the BC Centre for 
Disease Control (BCCDC) has advised 
consumers to properly cook oysters.
According to the BCCDC, more than 70 
cases of oyster-related illnesses have been 
reported to BC health authorities since 
early December 2016. Cases have been 
reported to Island Health, Vancouver Coastal 
Health, Fraser Health and First Nations 
Health Authority, and more are expected.
Those aff ected by the illness reported 
eating raw or lightly cooked oysters 
in restaurants or at home.

Dr Eleni Galanis, an epidemiologist at 
the BCCDC, said that testing in several 
cases confi rmed norovirus, and that 
norovirus was expected in the others. “In 
order to kill norovirus and other bugs, 
people need to cook oysters thoroughly, 
to an internal temperature of 90 degrees 
Celsius, for 90 seconds,” she advised. 
She also said that oysters can make 
people sick at any time of the year.
The investigation is ongoing, and the 
BCCDC has said that anyone becoming 
ill with vomiting and diarrhoea after eating 
shellfi sh should call BC HealthLink. If 
symptoms are severe or persist, people 
are advised to consult a physician.

According to a new study by 
researchers at the University of 
Liverpool, UK, the Zika outbreak 
in South America might have 
been fuelled by a change in 
weather patterns brought on by 
the 2015 El Niño (nicknamed ‘the 
Godzilla’) last year 

An El Niño is a temporary change in the 
climate of the Pacifi c Ocean, in the region 
around the equator that can have a big 
impact on the world’s climate, causing 
extreme weather. The Godzilla is one 
of the strongest El Niños on record.
Using a new epidemiological model, 
the researchers looked at how climate 
aff ects the spread of Zika virus by both 
of its major vectors, the yellow fever 
mosquito and the Asian tiger mosquito. 
Through this, researchers can also predict 
the risk of future outbreaks and help 
public health offi  cials tailor mosquito 
control measures and travel advice. 
In order to predict the eff ect of climate 
on virus transmission, the model 
used the worldwide distribution of 
both vectors, along with temperature-
dependent factors, including mosquito 
biting rates, mortality rates and viral 
development rates with mosquitoes.
According to the fi ndings garnered 
from the model, when the 2015 
Zika outbreak occurred, the risk of 
transmission was greatest in South 
America, which the team believes was 
due to a combination of El Niño and 
climate change that created conditions 
conducive to the mosquito vectors.

Cyril Caminade, who led the research, 
explained the results: “Our model suggests 
that it was temperature conditions related 
to the 2015 El Niño that played a key 
role in igniting the outbreak – almost two 
years after the virus was believed to be 
introduced on the continent,” she said.
Matthew Baylis, who is from the University’s 
Institute of Infection and Global Health, 
highlighted the importance of the model in 
the context of Zika’s persistence: “Zika is 
not going away, and so the development 

of tools that could help predict potential 
future outbreaks and spread are 
extremely important. Our model predicts 
a potential seasonal transmission risk 

for Zika virus, in the south eastern US, 
southern China, and to a lesser extent 
over southern Europe during summer.”

Godzilla’s role in Zika

Using the model, researchers can also 
predict the risk of future outbreaks

BCCDC warns of the dangers of 
improperly cooked oysters

Syphilis under 
scrutiny

A rapid rise in syphilis cases in Japan 
over the past decade has prompted the 
health ministry to form a special research 
team to investigate ways of stopping 
the sexually transmitted disease. 
The Health, Labour and Welfare Ministry 
is urging people in the country who feel 
they might be infected with syphilis to get 
tested immediately as the disease can be 
transmitted even when symptoms are absent.
Factors for the increase in prevalence are cited 
as changes in sexual behaviour in Japan’s 
youth and in the country’s entertainment 
business. Additionally, there has been a 
surge in tourists from countries with high 
infection rates. However, the true cause of 
the disease’s rapid spread remains unclear.
Working with hospitals in Tokyo, the 
ministry’s special research team reportedly 
intends to fi nd out how the disease is being 
spread by March 2018. “We intend to 
clarify which groups of people are most at 
risk and stop the spread of the infection by 
educating about how to prevent and cure 
the disease,” said Makoto Onishi, a section 
chief at the National Institute of Infectious 
Diseases who specialises in bacteria.
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Your best partner in Portugal 
for world-class private healthcare services
With 9 hospitals and 8 outpatient clinics with urgent care, 
HOSPITAL DA LUZ offers greater geographical coverage 
through the largest private hospital group in Portugal,  
which includes Hospital da Luz Lisboa, the biggest and best 
in class private hospital in the country.

Delivering excellence and innovation through the 
integration of patient care, research and advanced training, 
HOSPITAL DA LUZ moves medicine forward with high-end 
technology, placing great value on team medicine and 
multidisciplinary cooperation. 

Our experience in working with global insurance  
and assistance companies guarantees a cost-effective,  
quality driven solution for international clients through  
the ease of one multiunit agreement supported  
by internationally focused relationship managers.

Our International Patient Services provides personalized support 
throughout the process of care with consideration for the needs 
and particular concerns of expats, travelers, evacuation cases, 
and other patients who travel to us for planned care.

For further information, including advice on how  
to partner with us, call +351 213 138 260 or email 
intlpatientservices@luzsaude.pt

ÁGUEDA | AMADORA | AMARANTE | AVEIRO | ÉVORA | GUIMARÃES | LISBOA | OEIRAS | OIÃ  
PORTO | PÓVOA DE VARZIM | SETÚBAL | VILA NOVA DE CERVEIRA | VILA NOVA DE GAIA

hospitaldaluz.pt luzsaude.pt
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European Air Ambulance (EAA) is one of the largest 
specialised air ambulance service providers in Europe 
offering worldwide air ambulance repatriation 
with outstanding end-to-end patient care.

The aircraft are dedicated to ambulance missions 
and equipped with a customised stretcher system, 
ICU medical equipment as well as all necessary drugs.

All missions are staffed with a medical team consisting 
of a specialised physician and a fl ight nurse. We are 
ready to take off day and night, 365 days a year for 
missions worldwide.

We provide
expertise and care

European Air Ambulance

For quotes please contact:
Tel: +352 26 26 00 / Fax: +352 26 26 01

alert@air-ambulance.com
www.air-ambulance.com
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UK-based private medical 
insurance provider AXA PPP 
healthcare has revealed the 
findings of its third annual 
State of the Nation survey, 
which discovered that health 
tech could be the key to a fitter, 
healthier workforce

The survey, which is a feature of the 
company’s Health Tech & You initiative, 
jointly undertaken with the Design 
Museum and 2020health, questioned 
over 2,000 adults. It found that 57 per 
cent of the British workforce would be 
open to monitoring their health with 
technology at work as long as their 
employer supplied a device to do so. 
This rose to 63 per cent if employers 
offered workers both the device and a 
financial bonus for wearing it at work.
Additionally, the majority of respondents 
said that they want to ‘get and keep fit’ 
with encouragement from their boss. 
However, only five per cent of workers 
said they have already been provided 
with health tech by employers.
AXA PPP Healthcare said that one 
of the most surprising findings of the 
survey is that employees aren’t shy 
about sharing their health data with their 
employers to help them improve the 
health and wellbeing of the workforce.
Dr Chris Tomkins, head of proactive 
health at AXA PPP healthcare, shared 
his thoughts on the benefits of health 
tech. “The increased use of health tech 
within the workplace could so easily be a 
win-win for both employer and employee,” 

he said. “For the first time it is possible 
to support an individual throughout their 
journey from better understanding of their 
health to actual improvements through 

smart digital platforms. Furthermore, 
there are often staff schemes with 
open platforms that enable individuals 

Fitter, happier, more productive

The increased use of health tech within 
the workplace could so easily be a win-

win for both employer and employee

to use and share information from 
their own personal devices, ensuring 
their contribution is recognised.”  
He went on to highlight the importance of 
reassuring individuals about how their data 
is used: “Of course, some individuals are 
naturally concerned about how their data 
is used and employers are keen to have 
a clear separation between themselves 
and such personal data. Therefore, both 
employer and employee could benefit from 
the expertise of using an independent third-
party provider who can ensure privacy.” 

Lack of cover 
uncovered

Despite the fact that health cover has been 
mandatory for expatriates in Saudi Arabia 
for a decade, a huge number still apparently 
lack any sort of medical insurance. Of the 
10.4 million expatriates living in Saudi Arabia 
at the end of 2016, just 7.6 million had 
medical insurance – out of the total number 
of expats, nearly two million are maids and 
drivers, or ‘house help’, meaning that they 
can be treated in government hospitals, 
but over 870,000 workers, according to the 
Saudi Gazette, have no medical coverage 
whatsoever. And those who have none are in 
violation of both labour and residency laws.
A spokesman for the Council of Cooperative 
Health Insurance (CCHI), Yasser Al-Maarik, 
said that employers should be proactive 
about providing medical cover for employees 
and their families, and that ‘no [residence 
permits] will be issued or renewed without 
medical insurance for employees and 
their dependents’. He also said that 
the CCHI often receives fake medical 
insurance documents from expatriates 
wanting to either renew their residence 
permits or have their first ones issued.

mailto:alert@air-ambulance.com
http://www.air-ambulance.com
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Insurance broker Pacific Prime 
recently released its annual 
report on inflation in the 
international private medical 
insurance (IPMI) market

The report takes in data from eight 
global insurers, specifically analysing 
their insurance product costs and 
explaining the factors – both local and 
global – that have driven the inflation of 
premium prices. It also discusses various 
ongoing trends, including the potential 
impact of new medical technologies and 
their increased availability, imbalanced 
healthcare resources, increasing levels of 
compensation for healthcare professionals, 
the overutilisation of healthcare, the 
issue of unstable economies and 
shifting population dynamics.
Among the report’s key findings are that:
• The average global level of IPMI 

inflation in 2016 was 9.2 per cent.
• The three biggest drivers of inflation in 

recent years are persistent economic 
uncertainty around the world, 
changing population dynamics and 
ever-easier access to technology. 

On the issue of economic uncertainty, 
the report states: “In many ways, low 
economic growth affects IPMI through 
flow on effects; low commodity prices 
has seen a shrinking in job opportunities 
for expats in places like Indonesia, 
British expats whose income was paid 
in pounds found themselves worse off 
following the Brexit referendum result, 
and people in China have experienced a 
growing resistance to foreign workers as 

the country, like many others, focuses on 
employing more locals as its GDP slows.”
A ‘big data revolution’ is underway 
in the healthcare sector, with many 

organisations ‘beginning to use big data 
to gain insights to improve both their 
products and decision-making processes 
in relation to care and costs’, allowing 

low economic growth affects IPMI 
through flow on effects

The inflation situation
‘companies to better manage and predict 
market movements and premiums’.
Countries analysed in the report include 
Thailand, China, Kenya, Singapore, 
the Philippines and Hong Kong, as 
well as a specific focus on Dubai. 
Additionally, the report lists the three 
global insurers with the lowest average 
premium increases for 2016 – Allianz 
Worldwide Care, William Russell and 
Bupa Global – and for the period 2009-
2016 – Aetna International, Allianz 
Worldwide Care and William Russell.

As of 1 January, award-winning 
virologist Dr John Nkengasong 
officially began his duties as 
the first director of the Africa 
Centers for Disease Control and 
Prevention (Africa CDC)

Dr Nkengasong has worked with the CDC 
for over two decades, and also serves as 
acting deputy principal director for the 
Center for Global Health at the US CDC.
“I am honoured and humbled to have been 
selected to serve as the pioneer director of 
this new public health institution in Africa,” 
he said. “One major lesson learned from 
the recent Ebola virus disease outbreak 
is that diseases are a security, economic 
and health threat to Africa. The Africa CDC 

therefore offers a unique possibility to 
enhance the continent’s capacity to detect 
and rapidly respond to these threats in 
order to make Africa secure and safe.”
Professor Isaac Adewole, minister of health 
for the Federal Republic of Nigeria, is vice 
chair of Africa CDC’s governing board, 
and commented: “The Africa CDC offers 
a monumental opportunity to strengthen 
public health capacity on the continent 
to respond to the threats we face. The 
institution will provide strategic direction 
and promote public health practices 
within member states through capacity 
building, promotion of continuous quality 
improvement in the delivery of public health 
services as well as in the prevention of 
public health emergencies and threats.”

Choose life

Algeria’s life and health insurance market 
is, according to the CEO of life and health 
insurer Caarama, likely to grow at a 
considerable pace over the next couple 
of years. Speaking to the Algeria Press 
Service, Ammar Meslouh pointed out that 
the recent growth in Algeria’s insurance 
sector has predominantly been driven 
by personal insurance – despite the fact 
that this type of insurance only comprises 
eight per cent of the overall market.
Meslouh, along with other key figures 
in the industry, suggests that Algeria’s 
insurance market has economic potential 
of between US$2 billion and $4 billion, 
and that the upward trend noted in the life 
and health arenas is being driven by the 
2011 decision of government authorities 
to separate personal insurance from 
non-life insurance. This was done with the 
intention of encouraging development 
in the health and life sectors.

Africa CDC’s first director starts duties

According to health benefits specialist 
Jelf International, the international private 
medical insurance (IPMI) needs of high 
net worth individuals are not being taken 
into consideration as much as they should 
be. This market segment will include 
many CEOs and top-level executives, 
and Jelf believes that there is a lack of 
understanding of the complexity of IPMI 
provision for such individuals, and the high 
expectations that they may have. Traditional 
mass-market products may not be enough.
“On the one hand,” said David Hilton, 
international account manager at Jelf 
International, “time is a finite and valuable 
commodity for individuals who fall into 
this elite group, but on the other, they 
are also likely to be astute at managing 
their finances, which means insurers and 
intermediaries need to tread a fine line. 
There is certainly an appetite for a ‘gold 
plated’ healthcare solution but not without 

a certain due diligence on premium. High 
net worth individuals, whether independent 
or within an organisation, have special 
requirements which are often not met by 
standard policies designed for senior-
level individuals. The nature and extent of 

the product required will depend on the 
individual’s specific demands and needs 
and therefore a tailored solution is usually 
the most suitable – especially as there 
are currently few off-the-shelf products 
that would truly deliver the desired 
levels of premium cover and service.”

High net worthy

High net worth 
individuals … have 

special requirements 
which are often not met 

by standard policies
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They’re defi nitely fast, they’re also great fun, but jet skis and other similar 
watercraft all too often lead to accidents, some fatal. Such personal 
watercraft have become ubiquitous on the world’s resort beaches, and 
each holiday season brings its crop of prominently reported accidents 
related to their use. Robin Gauldie investigates the travel insurance 
industry’s approach to covering these ever-popular activities >>
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n many destinations, it's all too easy 
for young, inexperienced users to 

rent high-powered water craft, risking 
injury to themselves and others. As 
the accident toll rises, some insurers 
are excluding some watersports from 
their standard policies, thus shifting 
the burden of responsibility to those 
partaking in such activities. Such a 
move can potentially create confusion 
among insurance customers over which 
water-based activities are covered as 
standard, and which require extra cover.

Experience counts
Safety campaigners and insurers 
broadly agree that key causes of claims 
arising from incidents involving powered 
watersports include lack of safety 
information, poor regulation in many 
destinations, low awareness among 
insureds of potential risk and, above 
all, lack of experience and adequate 
training. Fatal accidents involving personal 
watercraft (PWCs) such as Kawasaki's 
Jet Ski™ and Yamaha's WaveRunner™ 
make headlines in source and destination 
countries each year. Such accidents 
almost automatically go viral across new 

and traditional media, and not without 
reason. Personal watercraft (often referred 
to generically as ‘jet skis’) , appear in 
many ways to carry unique risks.

According to the Netherlands-based 
European Child Safety Alliance (ECSA), 
PWCs are the only recreational watercraft 
for which blunt trauma is the leading 
cause of death rather than drowning. 
Most crash victims have less than 20 
hours’ experience operating a PWC, and 
studies indicate that nearly 24 per cent 
of injury events involved users with less 
than one hour’s experience. According to 
ECSA, which cites a three-year American 
study, 22 per cent of injured PWC drivers 
and 38 per cent of injured passengers 
were less than 15 years of age.
In the US, where more than 1.3 million 
personal watercraft are privately owned, 
there are, on average, more than 40 
fatal accidents annually. According to 
statistics from Australia’s National Coronal 
Information System (NCIS), more than 
20 fatal accidents involving personal 
watercraft were reported to Australian 
coroners between 2000 and 2012. It’s 
worth noting that a disproportionate 
number – more than one in four – of 
those deaths involved visitors to Australia 
or took place in a country other than 
Australia, according to NCIS. That seems 
to indicate that holidaymakers constitute 

a higher risk category than owners using 
their personal watercraft mainly in home 
waters, probably because they are less 
likely to be experienced PWC drivers.

I

The same person who wouldn’t dream of 
lending a motorcycle to someone who 

has never ridden one will toss the keys 
of a � re-breathing PWC to a neophyte 

without a second thought

Safety measures vary
Since the late 1990s, maritime authorities 
and coast guard offi  cials in many of 
Europe’s most popular Mediterranean 
destinations have tightened up on the hire 
and use of PWCs. However, regulation 
and enforcement worldwide is patchy. 
“Unfortunately, there is no European-wide 
legislation regarding the proper operation 
and management of beach watersports 
operations or the private use of beach 
watersports equipment or watercraft,” 
says David Walker, leisure safety manager 
at RoSPA, Britain's Royal Society for 
the Prevention of Accidents. “Individual 
countries have their own legislation, beach 

regulations, standards and guidance, but 
these are not consistent and are often only 
enforced in the aftermath of an accident.”
New legislation has proven to have some 
eff ect, according to RoSPA. Walker 
explained: “For example, in 2002 Spain 
introduced quite stringent legislation to 
control high-speed watercraft. This has 
had a signifi cant eff ect on individual 
use and hire operations.” Spain now 
requires PWC users to have a licence 
and to be over 16 (and have a letter of 
authorisation from a parent or guardian 
until they are 18). They must also have 
public liability insurance. Other popular 
European holiday destinations, including 
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France, Greece, Italy, Malta, and Croatia, 
also require riders to hold a licence. 
Personal watercraft are prohibited by 
several Caribbean destinations. In 2016, 
the government of South Australia 
declared a permanent ban on personal 
watercraft on the state's most popular 
beaches during summer. But in many 
popular holiday destinations, legislation 
and enforcement of safety rules are more 
relaxed. Any Florida resident aged over 
14 can rent a PWC after completing a 
basic safety education course. Even that 
requirement is waived for foreign or out-
of-state visitors, who can buy a temporary 
certifi cate allowing them to rent a PWC 
or powerboat. The certifi cates are sold by 
watercraft rental companies. California, 
another popular beach destination, 
requires only that watercraft operators 
should be more than 16 years old. “The 
same person who wouldn’t dream of 
lending a motorcycle to someone who has 
never ridden one will toss the keys of a 
fi re-breathing PWC to a neophyte without 
a second thought,” says a spokesperson 
for the Boat Owners Association of the 
United States. “Because of its small size, 
many people consider a PWC to be more 
of a dinghy than a real boat, but the fact 
is that a PWC is a vessel as defi ned by 
the US Coast Guard and subject to all 
the same rules and regulations as a 40-
foot power cruiser. It could be that due 
to its quirky handling characteristics a 
PWC might require more experience.”
There are no age restrictions or 
requirements for PWC riders to be 
licensed in Turkey or Egypt, and in many 
destinations, local or national authorities 
show little appetite for tighter control. 
In Goa, India’s most popular beach 
destination, the state government has 
twice (in 2014 and 2016) imposed a 
temporary ban on speedboats or personal 
watercraft rental following fatal accidents, 
only to lift the ban after a few days.  

Understanding the risks
Richard Warburton, chief operating offi  cer 
of 1Cover Travel Insurance, a Sydney-
based insurer, notes that Indonesia, 
particularly Bali, has a high incidence of 
water activity-based claims, along with 
the islands of Thailand, popular scuba 
diving destinations. Personal watercraft 

The onus is on the 
holidaymaker and 
this could be quite 

considerable as 
travel insurance will 
not cover personal 

liability for motorised 
waterborne craft

and speedboats can, of course, be a 
hazard not only to their riders but also 
to third parties, such as passengers, 
swimmers and divers. In some cases, that 

may raise liability issues for insurers – 
and for insureds, who may not be aware 
that their policy does not cover them 
against claims for injured third parties. 
“If a policyholder were to be injured on a 
motorised watercraft, we would cover their 
medical expenses within policy provisions. 
However, we would not off er liability 
cover for accidents involving motorised 
watercraft,” says Richard Warburton.   
“Most people are expected to sign a 
personal liability waiver document to 
indemnify the private hire companies that 
supply equipment. This means they are 
personally liable if they have an accident 
or even kill someone while in a boat or a 
jet ski. The onus is on the holidaymaker 
and this could be quite considerable as 

travel insurance will not cover personal 
liability for motorised waterborne craft,” 
noted Steve Scott, head of business 
development at UK-based TIFGroup.
Most destinations try to limit risks to 
swimmers from motorboats and PWCs 
by operating exclusion zones and 
speed limits. But these may simply 
be ignored by irresponsible operators 
and users, and indeed by swimmers 
themselves. According to the UK travel 
industry association ABTA, more than 
one in 10 holidaymakers fail to check 
safety information or take local advice 
on zoned areas for boats or PWCs.
Other, seemingly less risky beach activities 
also carry risks – and insureds may not 
be aware that their standard policy may 

2499 Glades Road, Suite 106B
Boca Raton, FL 33431

Toll Free: 1.877.451.8063
Toll Free Fax: 1.877.451.8063
International: 1.561.451.8063
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not cover them for such popular and 
seemingly relatively risk-free activities. 
In a report published in October 2016 
(in consumer magazine Which?) the UK 
Consumers Association said a quarter 
(26 per cent) of British travel insurers 
off ered no cover for sea kayaking under 
standard policies, categorising it as a 
sport that requires special cover. That 
may come as no surprise to those in the 
industry, but many holidaymakers may be 
unpleasantly surprised to discover that 
their standard policy does not cover them 
for popular beach sports such as 'banana 
boating'. According to Which?, 20 per 
cent of British travel insurers categorise 
banana boating as an extreme sport and 
refuse to cover banana boat accidents 
under standard policies. “Travel insurers 
have been stripping out or reducing cover 
levels on policies, including activities 
such as watersports and waterborne 
activities in order to keep premium costs 
low. Insurers are now reluctant to include 
areas of cover where the modern beach 
holidaymaker might believe they are 

automatically covered,” says Steve Scott.
He went on to say: “A typical beach 
holiday on the Costa del Sol or Florida 
will now include a variety of activities that 
people regard as standard. TIFGroup 
covers as standard activities such as 
banana boats, ringos, jet skis and 
snorkeling which are all popular on 
these beaches, but many policies will 
not cover them. Hiring yachts, sailing 
boats and other waterborne vessels 
are also not always covered. Neither 
is scuba diving, an activity many try 
for the fi rst time when on holiday.”
What, you might ask, could be less risky 
than gently fl oating downriver aboard 
an infl ated truck tire? Yet ‘tubing’ on 
the Nam Song River, which made the 
riverside town of Vang Vieng a magnet 
for young visitors to Laos, accounted 
for more than 30 deaths in 2011 to 
2012, prompting authorities to crack 
down on tubing and the accompanying 
party culture, closing dozens of bars. 
Some tubing outfi ts remain, but they 
are now reportedly outnumbered by 

operators off ering better-organised kayak 
trips to older, more upscale visitors.
“White water rafting, kayaking, tubing and 
other water-based activities, including 
swimming in the Mekong, are dangerous 
and incidents of drowning and serious 
injuries have been reported. Laos does 
not have the same health and safety 
expectations as in the UK,” notes the 
UK Foreign and Commonwealth Offi  ce 
in its country advice for Laos. River 
accidents are not unique to developing 
countries. In 2014 to 2015, twelve 
people died during commercial guided 

rafting trips in Colorado, the US's most 
popular white water vacation destination. 
Rafting experts blamed higher-than-
average water fl ow that made river 
rapids more hazardous than usual.1 

Education is key
There is broad agreement across 
the travel insurance sector and other 
concerned parties that education is key to 
making sure holidaymakers are covered, 
managing claims and promoting safety.
RoSPA says it believes holiday companies 
– and, by extension, travel insurers – 

TRAVEL INSURERS HAVE BEEN STRIPPING 
OUT OR REDUCING COVER LEVELS ON 
POLICIES, INCLUDING ACTIVITIES SUCH 
AS WATERSPORTS AND WATERBORNE 

ACTIVITIES IN ORDER TO KEEP PREMIUM 
COSTS LOW
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could do more to help their clients to 
choose safe watersports activities.
“Hiring equipment from sites on the beach 
can be potentially problematic, as we have 
seen with a few incidents in the past, such 
as providers not checking the ages of 
those looking to hire the equipment,” says 
RoSPA’s David Walker. “This is not just 
confi ned to jet skis – other watersports 
such as rafting, when provided by third 
parties, have proved to be problems. The 
issue is compounded when you consider 
that the level of perceived risk is much 
lower than the actual risk faced by the 
user. The best approach to accident 
prevention abroad is informed consent. In 
terms of insurers, they should be clear to 
the customer on the extent and limitation 
of their cover, using plain English.”
Richard Warburton agrees that educating 
potential clients is essential: “Insurance 
documentation can be overwhelming for 
many. At 1Cover, we focus on ensuring 
people have all the information they need 
to make the right decisions regarding 
travel insurance, and helping to ensure 
they get the right cover for their trip. We 
don’t just focus on why travel insurance 
is important, we work to ensure people 
fully understand the policies and are 
aware of the exclusions and the diff erent 
conditions.” Part of this eff ort includes 
the provision of a support team, whose 
job it is to explain policies to potential 
buyers in plain language. Warburton 
added: “We want to take the stress 
out of this, all the while maintaining 
transparency about the cover we off er.”
More than 40 per cent of water-activity 
based claims submitted to 1Cover in 
the last 12 months related to surfi ng, 

with 25 per cent related to general 
swimming (including minor injuries and 
loss of personal possessions) nine per 

cent relating to scuba and snorkelling 
incidents and seven per cent relating to 
kayaking and rafting, Warburton says.

Many bars in Laos off er their fun-seeking 
guests an array of intoxicants ranging 
from whisky-based cocktails to opium, 
marijuana and psilocybe, and drug and 
alcohol intoxication were associated with 
many of the fatal river accidents around 
Vang Vieng. “1Cover automatically 
covers a wide range of activities, but 
people still need to be aware of the 
general policy exclusions. For example, 
1Cover covers water tubing, but if the 
insured was under the infl uence of 
alcohol or drugs at the time then they 
would not be able to make a claim.”

Areas of responsibility
TIFGroup launched a campaign last 
year to raise consumer awareness 

EDUCATION IS KEY 
TO MAKING SURE 
HOLIDAYMAKERS 
ARE COVERED, 

MANAGING CLAIMS AND 
PROMOTING SAFETY Reference

1.http://extras.denverpost.
com/rafting-deaths/

of cover limitations and exclusions, 
and has also produced a hazardous 
activities package that covers many 
watersports as standard. Insureds can 
bolt on seven additional options, including 
water skiing, parascending over water, 
windsurfi ng and sailboarding. “Today’s 
traveller will know what they want to 
do on holiday and the responsibility 
to get the right cover should be theirs 
from the outset,” Scott concluded. ■
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DOING 
Y O U R 
D U T Y
The legal obligation to safeguard others from harm underpins duty of care legislation, 
and for employers sending their staff overseas, it is imperative that their international 
health and travel insurance policies have appropriate benefits for the employee, 
as well as language that protects the employer from dubious duty of care claims. 
Mandy Langfield spoke to experts around the world about this complex issue

>>
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As the world becomes smaller and more 
employees become globally mobile, 

staff are increasingly being sent to parts 
of the world where it is more challenging 
to keep them safe and healthy. With 
political, social and economic volatility in 

many areas of the world, sending 
an employee abroad has rarely 
been a riskier business. Iram 
Ganju, president of IKG Global 
Consultants, which specialises in 
corporate relocation and cross-
border preparedness consulting, 
told ITIJ that with globalisation 
turning more national companies 
into international corporations, it is 
time for them to start developing 
a duty of care culture: “Having 
a robust preparedness plan in 
effect for the global employee 
is a must now more than ever. 
Cross-border travellers often 
find themselves in unfamiliar 
environments or situations they 

are not prepared to handle.” Awareness 
of duty of care responsibilities is lower 
than it should be, said Ganju, who 
successfully ran the first ever Duty of Care 
Conference in October last year in the US. 
John Kaye, managing director of Cigna 
Global Health Benefits Europe (CGHB), 
believes that most companies are in fact 
aware of their duty of care responsibilities, 
while also underestimating their 
complexities. “The company is required to 
consider each case specifically, looking 
at the needs and characteristics of every 
individual in the context of the location 
they’re going to,” he told ITIJ. “Fulfilling 
their duty of care requires employers to 
research their employees’ needs, plan 
properly and prepare for every eventuality. 

Simply depending on an insurance policy 
isn’t enough – we advise clients to start 
working with employees well before the 
departure date to make sure they’re ready 
for any specific challenges they’ll face.”

Sound advice
Preparation, then, is essential, but 
companies need to be wary of their 
information sources. For example, a 
spokesman from Collinson Group, a 
provider of travel insurance and assistance 
solutions to the UK market, welcomed 
the recent announcement from the UK 
Foreign and Commonwealth Office (FCO) 
of more information on its travel advice 
website about terrorist attacks and the 
likelihood of them occurring. However, he 
warned against companies using the FCO’s 
guidance to make duty of care decisions. 
A statement from the company continued: 
“While for many insurers FCO guidance 
is a trigger for coverage, companies 
should recognise it will not necessarily be 
politically independent or tailored to the 
nuances of those who need to conduct 
business in potentially dangerous places 
where independent and non-prescriptive 
advice can have much more value.” 
Worryingly, Collinson’s own research found 
that the FCO travel advice websites are 
used by six in 10 companies seeking to 
complete risk assessments for globally 
mobile employees, and the company 
warned: “Even with enhanced guidance 
on terrorist threats, using just this tool for 
risk assessments is inadequate and could 
see companies not legally compliant with 
duty of care obligations. It is a serious 
issue, [as] when it comes to briefing 
employees pre-travel, under half of HR 
professionals at large corporates say 

they ensure employees are issued with 
company guidelines with regards to safety 
and security when travelling on business, 
reducing to 40 per cent for small and 
medium-sized enterprises (SMEs).”
Emmanuel Légeron, CEO of EA’s Global 
Corporate Solutions, said in a company 
newsletter: “Pre-deployment preparation 
is becoming the most vital part of any 
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piracy or terrorism, before employees 
set off abroad,” he told ITIJ. “They want 
employees to be trained to cope in 
hostile environments, and (once abroad), 
they want them tracked and supported 
with integrated medical and security 
risk alerts and emergency solutions.”
Addressing the challenge of how to 
ensure staff members have access to the 
information and resources they need, 
Randall Gordon-Duff, head of product, 
corporate travel, for Collinson Group, 
said: “We work closely with our clients to 
understand the profile of their travellers 
and travel patterns to ensure that there 
is an appropriate response to the ‘what 
ifs’ that fit their company’s culture, as 
well as their risk appetite. It’s about 
understanding the trends and listening 
to what today’s business travellers are 
saying, and looking at how methods of 
communication are evolving to ensure 
that their needs continue to be met.”

Risk reality
Terrorist activity was identified by Gordon-
Duff as being a more serious risk in 
countries previously considered to be safe, 
such as France, Belgium and Germany – 
but having said that, he pointed out that 
travel managers and business travellers 
should remember that ‘the chance of 
being directly caught up in a serious 
incident remains extremely low’. Lower 
impact events such as robberies, traffic 
accidents and food poisoning occur with 
higher frequency and continue to be the 

most common risks posed; although, he 
added: “It is worth highlighting that one 
of the defining trends of 2016 was the 
rise, globally, of social and civil unrest. If 
corporates do not focus on their duty of 
care responsibilities for business travellers, 
there are real risks that staff could be 
exposed to the fallout of civil unrest.”
Suzanne Garber also discussed the main 
risks faced by employees heading abroad, 
and although she mentioned in passing 
the obvious risks of bombings, delayed 
flights, and illness, she was keen to point 
out that the risks differ depending on what 
age the traveller is. “Younger people,” she 
said, “may encounter more situations due 
to risky behaviours (drinking, recreational 
drugs, wanton sex and STDs), whereas 
older adults experience chronic conditions 
like high blood pressure, diabetes and 
heart disease.” One of the top risks, 
according to Suzanne, is illicit drug 
use, despite the fact that organisations 
wouldn’t necessarily register this as a 
problem. “Think about it,” she said. “Most 
employees – particularly millennials 
who don’t want their employers to know 
much about them – will not use services 
provided by their company, preferring to 
instead self-pay for rehab services.”
Dick Atkins, legal counsel for International 
Recoveries LLC in the US, also pointed 
out that there is a higher incidence of 
legal problems for young people travelling 
or studying abroad. He said: “Legal 
assistance is critically important for 
participants in study abroad programmes 
as well as for organised youth travel and 
cultural and work abroad programmes. 
Schools and sponsoring organisations 
have a particular responsibility to provide 
health, safety and security protection 
for this vulnerable young population.”
Risk mitigation strategies vary, with most 
of the experts ITIJ spoke to agreeing that 
pre-travel preparation is the most crucial 
aspect. Sometimes, however, no amount of 
preparation can guarantee a person’s safety, 
as Kaye of Cigna pointed out: “There will be 
times when your best risk mitigation strategy 
is to not send someone to a particular 
destination. Employers have to be realistic – 
if you’re not confident you can protect some 
or all of your staff in a particular destination, 
your duty of care is not to send them.”

comprehensive duty of care programme. 
As revealed at the 2013 Federation of 
European Risk Management Associations 
(FERMA) conference Forum, organisations 
with business travellers are dedicating 
80 per cent of their risk management 
resources to the preparation stages, or to 
put it in terms of duty of care, the pre-
deployment elements, of business travel.”
ITIJ spoke to Suzanne Garber, former 
chief network officer for International 
SOS and co-founder of Gauze, which 
provides a global database of public, 
private and military hospitals around the 
world, regarding how companies can 
demonstrate duty of care before and 
during travel. “I use the 3E approach,” 
she explained. “Engage, Educate, 
Enforce. Engage your employees and 
teams responsible – this can include the 
employee, the line manager, travel desk, 
HR, risk department, senior executives, 

vendors and even the employee’s 
family. Educate them on what are 
the rights, responsibilities and even 
the risks and rewards to business 
etiquette.” Finally, she said, there 
has to be some enforcement of 
what has been discussed that 
involves holding the employee 
accountable if their actions do 
not follow protocol: “Duty of care is not 
just a one-way street from the employer’s 
point of view; duty of loyalty must be 
exhibited in conjunction by the employee.” 
According to Dr Tim Hammond, chief 
medical officer for global assistance 
provider CEGA, ‘medical and security 
risk mitigation for employees abroad 
is becoming increasingly intertwined’. 
“Employers today want one-stop access 
to information that covers everything from 
the availability of overseas medical care, 
to the likelihood of disease, civil unrest, 

HEALTH

Poor medical care and diagnostic capabilities in emerging 
destinations can turn a minor illness into a major worry.  Hospitals 
can look sophisticated when they are, in fact, very basic. 
 
Road traffic accidents are the most common cause of injury in 
emerging destinations.
 
Mosquito-borne diseases such as malaria, dengue fever, Zika, 
chikungunya and yellow fever can be prevalent. Unvaccinated or 
un-medicated travellers are most at risk.
 
Tap water, raw vegetables washed in tap water and ice cubes can 
all be unsafe and may cause gastroenteritis or worse. The same 
applies to undercooked food.
 
Sunburn and heat-related illnesses can be serious if the right 
precautions haven’t been taken.
 
Language barriers may make it difficult to communicate with 
doctors in an emergency.

Dog bites or scratches can cause rabies.

Over-the-counter-medicines may not be all that they seem. 
Counterfeit drugs are rife in developing countries.

Civil unrest or natural disasters can close or overwhelm hospitals 
and medical centres at short notice.

SECURITY 
Political instability can provide fertile ground for civil unrest, conflict, kidnapping and 
extremist groups. And situations can change at very short notice.

Pickpockets are likely to be found on public transport, beaches and in crowded areas.

Muggings can be commonplace, particularly near areas of deprivation and around 
ATMs. Expensive jewellery and phones can be magnets for muggers, who may be 
armed or on drugs. 
 
Car-jacking is also common: especially when car keys are visible and accessible.

Credit cards can be cloned and used fraudulently. The same applies to mobile phones.

Hotel rooms are at risk of being broken into, especially if they are on the ground floor 
and doors and windows haven’t been locked securely.

Passports are a valuable currency in emerging destinations and at risk of being stolen.

Insecure Wi-Fi can make travellers vulnerable to stolen data.

Piracy is prevalent around areas such as the East African coast.

MAJOR RISKS TO 
EMPLOYEES TRAVELLING IN 
EMERGING DESTINATIONS
 

 
 

  

 

Source: integrated medical and security 
assistance providers CEGA and Solace Global.

PRE-DEPLOYMENT 
PREPARATION IS 

BECOMING THE MOST 
VITAL PART OF ANY 

COMPREHENSIVE DUTY 
OF CARE PROGRAMME
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Global insurance provision
In a fast-changing risk environment, simple 
insurance is no longer always enough to 
adequately protect staff in the event of a 
crisis, said Gordon-Duff, pointing out that 
many off-the-shelf business travel policies 
may not have suitable cover that enables 
responses to extreme circumstances. “We 
are witnessing a new trend,” he explained, 
“where many insurance companies are 
increasingly working with assistance 
providers to provide a solution that extends 
cover and response for their clients to 
ensure their products are fit for duty of care.”
Clements Worldwide is a provider of 
international health and travel insurance to 
organisations with employees all over the 
world, ranging from international schools, 
government staff, the United Nations 
and non-governmental organisations. 
Smita Bhargava, vice-president of special 
programmes and risks, spoke to ITIJ about 
the variations in duty of care responsibilities, 
pointing out that different industries and 
locations will each require specific kinds 
of coverage. “For instance,” she said, “the 
duty of care package needs to be increased 
when the employee is in a high-risk country 
in Africa or the Middle East. The policy 

will have emergency 
evacuation coverage and 
war and hazard insurance. 
Furthermore, an employer 
is often duty-bound by 
contract to protect an 
employee’s salary if they 
were to be evacuated, so 
cover is needed for such 
expenses.” The most 
common basic coverage 
that ensures an employer 
meets their duty of care 
obligations are workers’ 
compensation, liability, 
medical and life insurance, 
kidnap and ransom and 
personal accident.
Kaye of CGHB 
pointed out that the 
cover available has to 

provide people with the support that is 
appropriate for their destination: “That 
might be very specialist in certain high-
risk areas and less so elsewhere, but 
it’s crucial that your people know what 
support is available and how to access it.”
Duty of care laws exist in various forms in 
England, Australia and the US, and while 
regional variations mean that not all cases 
that would be successful in one jurisdiction 
would be held up in another, the principle 
of duty of care is now well known and 
upheld in law courts across the world. Legal 
obligations surrounding an employer’s 
duty of care vary according to country 
and even state law, thus the policies that 
protect them also vary – while the benefits 
may be similar, said Clements’ Bhargava, 
the structure of the policy may differ. For 
US employers, workers’ compensation is 
a must-have, whereas in the UK a similar 
benefit would fall under employers’ liability 
cover. In the US, high medical cover limits 
mean that if an employee is evacuated and 
needs treatment ‘back home’, the cover 
continues uninterrupted and with minimal 
co-payments from the insured. Whereas 
for British employees who are evacuated 

to UK soil, such a benefit isn’t necessary 
due to the National Health Service being 
free at the point of care. International 
organisations’ approaches to local national 
employees are also different, Bhargava 
pointed out, with American employers 
having a tendency to offer similar cover to 
that for their American employees, whereas 
a UK company is more likely to seek local 
insurance provision for local workers.
Suzanne Garber of Gauze said that when 
it comes to comprehensively insuring 
business travellers, transparency is the 
name of the game. “This includes having 
candid and thorough conversations 
between insurance broker and client,” she 
explained. “There is a myriad of options 
available to corporations in terms of 
insurance products, [so] the choice can 
be daunting. Having brokers ask the right 
questions can lead to the most streamlined 
and appropriate products for that client.”
Working with experts seems to be an 
emerging theme, allowing companies to 
make sure they are buying the right policy 
that genuinely meets the needs of their 
employees. If an assistance company 
isn’t an expert in security assistance, for 
instance, then engaging with a specialist is a 

DUTY OF CARE IS NOT JUST A 
ONE-WAY STREET FROM THE 
EMPLOYER’S POINT OF VIEW; 
DUTY OF LOYALTY MUST BE 

EXHIBITED IN CONJUNCTION 
BY THE EMPLOYEE

IF CORPORATES DO NOT 
FOCUS ON THEIR DUTY OF 

CARE RESPONSIBILITIES FOR 
BUSINESS TRAVELLERS, THERE 

ARE REAL RISKS THAT STAFF 
COULD BE EXPOSED TO THE 
FALLOUT OF CIVIL UNREST
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SCHOOLS AND SPONSORING 
ORGANISATIONS HAVE A 

PARTICULAR RESPONSIBILITY 
TO PROVIDE HEALTH, SAFETY 
AND SECURITY PROTECTION 

FOR THIS VULNERABLE YOUNG 
POPULATION

Dick Atkins is of 
the opinion that an 
employer’s duty 
of care includes 
providing access 
to competent legal 
services abroad 
as a benefit within 
their corporate travel 
policy. “In recognition 
of this duty,” he told 
ITIJ, “employers 
and insurers have 
begun to address 
the question of how 
best to implement a 
global legal referral 
system. This is an 
issue of concern for 
insurers not only for 
their own interests, 
but because they may need to provide 
guidance to employers and help assess 
the adequacy of legal benefits and 
assistance programmes in place.” 
In order to make legal assistance benefits 
effective, Atkins said they should include 
pre-travel health advice, warnings about 
special or unusual laws in the destination, 
cover that can be transferred across 
borders in case the insured goes on a 
local trip, and a 24/7 hotline that can 
give the client a direct referral to a local 
lawyer who specialises in the area of law 
in which help is needed. “Preferably,” he 
continued, “the referral lawyer will speak 
the same language as the covered person, 
can quickly assess the legal issues at hand 
and be familiar with the requirements of 
the local system. Otherwise, the employee 
is likely to be left in a very dangerous 

situation.” Vetting the qualifications of 
the referred lawyers is essential, as ‘an 
informed, critical selection process is 
much more likely to result in meeting the 
specific legal needs of the covered person 
and satisfy duty of care standards’, said 
Atkins, concluding: “While it may not 
have yet been specifically mandated by 
law as a part of duty of care standards, 
a credible legal hotline can be helpful 
in extricating covered persons from a 
wide variety of legal problems which 
they may encounter all over the world. 
It makes pre-eminent good sense to be 
prepared and at the same time to provide 
a low-cost useful benefit for this essential 
component of the business world.”

In conclusion
Despite the seemingly onerous obligations 
placed on employers as a result of duty >>

sensible option to make sure the needs 
of the client are being met. Gordon-Duff 
said: “Many companies are now working 
to build both qualitative and quantitative 
risk management into their travel risk 
policies. Those that haven’t engaged a 
corporate travel risk partner previously 
are considering potential partnerships 

in order to fulfill the needs of their travel 
risk management.” A specific area he 
identified as growing in popularity with 
corporate clients is the provision of 
information portals, tracking and risk 
alerts to ensure that foreseeable risks 
can be mitigated up front, and assistance 
can be delivered in an efficient manner.
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THE DUTY OF CARE 
PACKAGE NEEDS 

TO BE INCREASED 
WHEN THE 

EMPLOYEE IS IN A 
HIGH-RISK COUNTRY

of care legislation, Iram Ganju pointed out 
that duty of care needn’t necessarily be 
seen as a burden, saying that benefits can 
follow: “If companies adopt a duty of care 
culture into their organisations, the counter 
effect is a duty of loyalty environment.”
Smita Bhargava also pointed out that 
by having in place comprehensive 
insurance policies that give good 
benefits that meet or exceed an 
employer’s duty of care responsibilities, 
this can be a great recruitment tool. 
“Keeping employees healthy, safe and 
secure is not only the smart thing to 
do for business,” concluded Suzanne 
Garber, “it’s the right thing to do.” ■

This case from International Recoveries 
LLC shows how legal assistance 
meant that an employer’s duty to keep 
their staff safe was upheld:

A business traveller was arrested at the airport in 
Kochi, India for possession of a satellite phone. He 
had no idea that eight years prior, after the bombing 
of the Taj Mahal hotel in Mumbai, accompanied by 
the murder of more than 200 people by terrorists 
– who were able to evade surveillance by using 
satellite phones – the mere possession of a satellite 
phone was outlawed and thus subjected the 
traveller to severe criminal penalties. As a result of 
a call to his assistance company within minutes 
of his arrest, we quickly retained a criminal lawyer 
to provide legal help immediately. The attorney’s 
prompt action over the weekend kept the client out 
of the squalid, dangerous local jail. The lawyer then 
arranged for the client’s passport to be returned 
and obtained permission for him to return home on 
the fourth day following his arrest, with the trial to 
be held in the client’s absence. Without this legal 
assistance, the employee would have likely faced 
pre-trial detention under abysmal life-threatening 
conditions until trial five or more years later.

In the US, legal claims made regarding 
duty of care are ‘subject to the whims and 
wants of the jury’, according to Suzanne 
Garber. She gave three examples of 
cases that had occurred in the US:

• Munn v. Hotchkiss – involved a student on 
a study abroad trip to China where she was 
bitten by a tick and acquired encephalitis. 
No one in China (visitor or resident) had ever 
been bitten by a tick and acquired encephalitis 
and the school advised parents/students 
only of general risks. Jury award: $41.7M

• Bird v. Lewis & Clark – physically disabled 
person went on a trip to Australia and could 
not manoeuvre through the city. Was not 
pre-alerted to the fact that accessibility 
would be hampered. Jury award: $5K

• Thackerdeen v. Duke – person went on 
an expedition to Costa Rica and drowned. 
Victim was informed and signed pre-trip 
paperwork alerting of possible generic 
risks. Jury award: Case dismissed.
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News updates every Wednesday at 12:00 UK time 

The latest headlines for the global travel and health insurance 
industry, plus analysis from industry experts

NOW WEEKLY

Hisssssssterical
The fi rst of this month’s duo of amusing 
plane-related wheezes, unless you’re the 
type of person who doesn’t fi nd wacky 
and potentially dangerous airborne hijinks 
to be particularly amusing (which is fair 
enough, we suppose), involves a classic 
setup for wacky and potentially dangerous 
airborne hijinks – a snake on a plane.  
An Emirates fl ight from Oman to Dubai had 
to be cancelled after baggage handlers 
found the suspiciously serpentine passenger 
slithering around in the cargo hold. Luckily 
(although not for the purposes of writing 
about wacky and potentially dangerous 
hijinks) the snake was discovered before 
the plane took off  – it was then thoroughly 
searched for further slippery* customers, 
but when none were found, the plane re-
entered service and continued uninterrupted 
to its destination. The airline did not 
specify the breed of snake, and it is as 
yet unclear whether it was a stowaway, an 
item of luggage, or had a ticket and had 
become confused on the way to its seat.
Samuel L. Jackson was unavailable 
for comment, but his comments 
would probably have been too 
rude for us to print anyway.

*Actually snakes aren’t that slippery, 
they’re generally quite dry if you touch 
them – Pedantic Zoology Ed.

‘Honeshtly 
o�  sher, I can 
exshplane’
Our second plane-related wheeze is 
towards the more dangerous end of the 
spectrum – a Sunwing Airlines fl ight 
due to depart from Calgary International 
Airport and fl y to Cancun via Regina was 
delayed by several hours at the beginning 
of January, after the pilot was found to be 
intoxicated. So intoxicated, in fact, that 
he fell unconscious in the cockpit. Other 
crew members had reportedly noticed 
the 37-year-old man behaving oddly, but 
because random drug and alcohol testing 
is not mandatory for employees in Canada, 

the extent of the pilot’s drunkenness 
was not clear until he literally passed out 
at the controls. Luckily this happened 
before takeoff , and the pilot was escorted 
from the aircraft by police. He was later 
charged with ‘having care and control of 
an aircraft while impaired’ and ‘having 
care and control of an aircraft while having 
a blood alcohol level … exceeding 80 
mgs of alcohol per 100 ml of blood’.
“We are very appreciative of our crew’s 
diligence in handling this very 
unfortunate matter in 
accordance with procedures,” 
said Jacqueline Grossman, 
a spokesperson for 
Sunwing. “We were able 
to secure a new captain 
and are pleased to report 
that our customers are now en route to 
their destination after experiencing a 

minimal delay. We are very apologetic 
for any upset that this has caused and 
would like to assure our customers that 
safety remains our utmost priority.”

‘Congratulations! 
It’s an old medical 
implement’

And fi nally, in news that may be of our 
interest to our more hospital-minded 
readers, a Vietnamese man, Ma Van 
Nhat, recently had something unexpected 
removed from his stomach – a pair of 
surgical forceps that had been there 
for 18 years. The man thinks that they 
were accidentally (well, you’d hope 
so, wouldn’t you) left in there during 
a surgery he underwent in 1998.
Honestly, we’re not sure what we 
can really add to this one.

Not something you want to see loose on a plane

Not something you want to see at the controls of a plane

Not something you want to see sealed inside your own 
stomach for 18 years

http://www.itij.tv
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Ace Air & Ambulance (Pvt) Ltd.
James Halsted, – Managing Director

2 Mount Road, Avondale, Harare, Zimbabwe

tel: 
tel: 

+263 (4) 302 141
+263 (782) 999 901/2/3/4

email: 
website: 

james@ace-ambulance.com  
www.ace-ambulance.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, LangataRoad, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org 
www.flydoc.org

Awesome Air Evac
Shane Marais – General Manager

Hanger 104C, Gate C, Lanseria Airport, Lanseria, SOUTH AFRICA

tel: +27 11 430 1777 email: 
website: 

rescue@awesomeairevac.com
www.awesomeairevac.com

ER24
24/7 Flight Desk
Cambridge Manor Office Park, Manor 1, Stone Haven Road, C/o 
Witkoppen & Stone Haven Roads, Sandton, Paulshof, SOUTH AFRICA

tel: 
fax: 

+27 (0) 10 205 3100
+27 (0) 866 781 507

email: 
website: 

flight@er24.co.za
www.er24.co.za

Medic’Air International
Dr Jean-Philippe MATTEI – Medical Director

Dar El Bacha - Tizougarine 5, 40000 Marrakech Medina, MOROCCO

tel: 
fax:

+212 5 24 38 13 88
+212 524 428 436

email: 
website: 

operations@medic-air.com
www.medic-air.com

Netcare 911 International
24/7 Flight Desk

Oracle Close, Waterfall, Midrand,1685, SOUTH AFRICA

tel: 
fax: 

+27 10 209 8392
+27 10 209 8405

email: 
website: 

flight@netcare.co.za
www.netcare911.co.za

CareFlight International
Paul Smith – National Manager

Locked bag 2002 Wentworthville NSW 2145, AUSTRALIA

tel: 
fax: 

(+61) 2 9893 7683
+61 2 9689 2744

email: 
website: 

international@careflight.org
www.careflight.org

Flying Doctors Asia
Prithpal Singh – CEO , Director

A’Posh Bizhub, 1 Yishun Industrial St 1, #08-03, SINGAPORE, 768160 

tel: 
fax: 

+65 6483 5412
+65 6734 1338

email: 
website: 

prithpal@flyingdoctorsasia.com 
www.flyingdoctorsasia.com

LifeFlight 
Peter Elliott – General Manager – Air Ambulance

PO Box 5078, Robina Town Centre, QLD, AUSTRALIA

24/7 (int) tel: 
fax: 

+61 7 5553 5955
+61 7 5553 5965

email: 
website: 

ops@lifeflight.org.au
www.LifeFlight.org.au

Medic’Air International 每递安国际
Dr Li Tao – Medical Director

885 Renmin Road, Huaihai China Building, Room 808, 200010 Shanghai, CHINA

tel: 
fax: 

+86 2163 558289
+86 2163 558285

email: 
website: 

operations@medic-air.com
www.medic-air.com

Medical Wings
Dr.Sura Jaidwatee, M.D. – Medical Flight Manager
222 Don Mueang International Airport Office Building 3rd Floor, 
Vibhavadi Rangsit Road, Sanambin, Don Mueang, Bangkok 10210, THAILAND
24h tel: 

fax: 
+662 247 3392
+662 535 4734

email: 
website: 

m.w@medicalwings.com
www.medicalwings.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

INTERNATIONAL WEST INDIES ASSISTANCE
Marie-Yannick Agasseau – Manager
4 allée des perruches, route de l’union, 97200 FORT DE FRANCE, 
MARTINIQUE FWI

tel: 
fax: 

+596 596 701 889
+596 596 579 128

email: 
 

ste.iwia@orange.fr

AAA Alpine Air Ambulance AG
Jürg Fleischmann – CEO

P.O. Box 233, CH-8058 Zürich Airport, SWITZERLAND

tel: 
24/7 tel: 

+41 44 813 09 09
+41 44 813 10 10

email: 
website: 

soscenter@air-ambulance.ch
www.air-ambulance.ch

Air Alliance Medflight GmbH
Eva Kluge – Director of Sales & Business Development

SIEGERLAND AIRPORT, Werfthalle G1, 57299 Burbach, GERMANY

mob: 
24/7 tel: 

+49 170 366 4933
+49 2736 4428 45

email: 
website: 

e.kluge@air-alliance.de
www.air-alliance.de

AIR AMBULANCE Srl.
Carlo Gioia – CEO

Via Peppino Rossi, 23, 20093 Cologno Monzese, Milano, ITALY

tel: 
fax: 

+39 33 5775 0300
+39 02 4550 3771

email: 
website: 

Info@airambulance.it
www.airambulance.it

Air – Transport Europe, Ltd.
Milan Hoholik – CEO

Poprad-Tatry Airport, 058 98 POPRAD, SLOVAKIA

24Hr tel: 
 

+421 918 494 053
+421 52 7761 911

email: 
website: 

sales@ate.sk
www.ate.sk

AIRLEC Air Espace
Paul Tiba – Managing Director

Zone Aviation Générale, 33700 Mérignac Cidex 05 FRANCE

24Hr tel: 
fax: 

+335 56 34 02 14
+335 56 55 98 18   

email: 
website: 

paul.tiba@airlecairespace.com
www.airlecairespace.com

Capital Air AmbulanceCapital Air Ambulance - Identity

AIR AMBULANCE
CAPITAL

Pantone 874Pantone 2597C

Lisa Humphries – Sales Director

Airport House, Exeter International Airport, EX5 2BD, UK

tel: 
fax: 

+44 845 055 2828
+44 1392 350 039

email: 
website: 

sales@capitalairambulance.co.uk
www.capitalairambulance.co.uk 

DRF Luftrettung / German Air Rescue
German Air Rescue – Claim-Variante rot / schwarz

German Air Rescue

Dr. Peter Huber – CEO

Rita-Maiburg-Str. 2, D-70794 Filderstadt, GERMANY

24h tel: 
fax: 

+49 7007 3010
+49 7007 3119

email: 
website: 

ops@drf-luftrettung.de
www.drf-luftrettung.de/air-ambulance

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

FAI – rent-a-jet AG
Volker Lemke – Director Sales & Marketing

Flughafenstrasse 100, D-90268 Nuremberg, GERMANY

tel: 
fax: 

+49 911 36009 31
+49 911 36009 59

email: 
website: 

lemke@fai-ag.de
www.rent-a-jet.de

Gamma Air Medical LTD.
Dr. Gregory Kyriakou – CEO

5, Pylou str. Maroussi PC. 15122 Athens , GREECE

tel: 
fax: 

+30 210 284 6600
+30 211 770 4141

email: 
website: 

ops@airmed.gr
www.airmed.gr

GlobalMed International
Gert Muurling – CEO & Medical Director

Auf Roedern 7c, 56283 Pfaffenheck, GERMANY

tel: 
fax: 

+49 6742 897 425
+49 3212 100 5018

email: 
website: 

info@globalmed-international.com
www.globalmed-international.com
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AirEvac International
Raul Mendoza – President  / CEO

3404 Bonita Rd, Chula Vista, Ca. 91910, USA

tel: 
fax: 

+1 619 754-6755
+1 619 330 4551

email: 
website: 

info@aeiamericas.com
www.aeiamericas.com

AMR Air Ambulance
John “Jay” Paladino – General Manager

8001 South InterPort Blvd., Suite 150, Englewood, CO 80112 , USA

tel: 
fax: 

+1 720 875 9182
+1 720 875 9183

email: 
website: 

info@AMRAirAmbulance.com
www.AMRAirAmbulance.com

 

Global Jetcare, Inc.
Bart Gray – President

16479 Runway Drive, Brooksville, FL 34604, USA

tel: 
fax: 

+1 352 799 7771
+1 352 799 7776

email: 
website: 

bart@globaljetcare.com
www.globaljetcare.com

JET ICU
Mike Honeycutt – President

2561 Rescue Way, Brooksville, FL 34604, USA

tel: 
fax: 

+1 352 796 2540
+1 352 796 2549

email: 
website: 

ops@jeticu.com
www.jeticu.com

Latitude AeroMedical Works
Diana Iaquinto – Director Sales & Medical Ops.
John C. Munro / Hamilton International Airport, 9300 Airport Rd. Mount Hope, 
Ontario, L0R1W0 CANADA

tel: 
fax: 

+1 289 426 1133
+1 289 426 1132

email: 
website: 

24.7@latitude2009.com
www.latitude2009.com

REVA Inc
Stuart Hayman – CEO
2101 W. Commercial Blvd., Suite 1500, Fort Lauderdale, 
Florida 33309, USA

tel: 
fax: 

+1 954 730 9300
+1 954 485 6564

email: 
website: 

operations@flyreva.com
www.flyreva.com

Skyservice Air Ambulance
David Ewing – Senior Vice President, Global Markets
Montreal/PE Trudeau Int Airport, 9785 Avenue Ryan, Montreal (Quebec), 
H9P 1A2, CANADA

tel: 
fax: 

+1 514 497 7000
+1 514 636 0096

email: 
website: 

alert@skyservice.com
www.skyserviceairambulance.com 

AIMS
Bernadette Breton – Chief Executive Officer
AIMS House, 3 West St, Bryanston 2191, Johannesburg, 
SOUTH AFRICA

tel: 
fax: 

+27 11 783 0135
+27 11 783 2950

email: 
website: 

operations@aims.org.za
www.aims.org.za

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

CONNEX Assistance
 Dr Helmy El Tanahy – CEO

Office 11, Floor 1, 6 El Sad El Aali st, Dokki, Cairo, EGYPT 

tel: 
fax: 

+202 3 336 0005
+202 3 762 0003 

email: 
website: 

alarm@connexassistance.com
www.connexassistance.com

Medical Services Organisation (MSO)
Brenda Durow – General Manager - Assistance

PO Box 1578, Gallo Manor, 2052, SOUTH AFRICA

tel: 
fax: 

+27 (0)11 259 5403
+27 (0)11 259 5001

24hr email: 
website: 

assistance@mso.co.za 
www.mso.co.za

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Jet Executive International Charter
Irena Dimitrijevic – Marketing & Sales
Mündelheimer Weg 50, D-40472, Düsseldorf, GERMANY
“Homebase FRA & MUC”

tel: 
fax: 

+49 211 602 7775
+49 211 602 77766

email: 
website: 

sales@jetexecutive.com
www.jetexecutive.com

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Malteser Service Center Kalker Hauptstr. 22-2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22  333 
+49 221 98 22 339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Medic’Air International
Dr Herve Raffin – General Manager

35 rue Jules Ferry, 93170 Bagnolet, Paris, FRANCE

tel: 
fax: 

+33 141 72 1414
+33 148 57 1010

email: 
website: 

operations@medic-air.com
www.medic-air.com

MEDICALFLY SRL

In ternat ional ambulance f l ight serv ice

Dr. Roberto Sorrentino – CEO & Medical Director
operative Base: Bari International Airport LIBD/BRI 
   office: Salerno Via Pio XI 7 - 84125 Salerno, ITALY

tel: 
fax: 

+39 320 1457567 ext.610
+39 089 3115250 

email: 
website: 

info@medicalfly.it
www.medicalfly.it

North Flying a/s
Jesper Kragelund – Sales Manager
North Flying Terminal, Aalborg Airport, DK-9400, Nørresundby, 
DENMARK

tel: 
fax: 

+45 9632 2900
+45 9632 2909

email: 
website: 

jkr@northflying.com
www.northflying.com

Quick Air Jet Charter GmbH
Philipp Schneider – Account Manager

Hangar 3, Cologne Airport, 51147 Cologne, GERMANY

tel: 
fax: 

+49 2203 955 700
+49 2203 955 7020

email: 
website: 

ops@quickair.de
www.quickair.de

Swiss Air-Rescue (Rega)
Stefan Becker – Head of Corporate Development

Rega-Center, PO Box 1414, CH-8058 Zurich, SWITZERLAND

tel: 
fax: 

+41 44 654 33 11
+41 44 654 33 22

email: 
website: 

stefan.becker@rega.ch 
www.rega.ch

Tyrol Air Ambulance
Manfred Helldoppler – Managing Director 

Fuerstenweg 180, A-6026 Innsbruck-Airport, AUSTRIA

tel: 
fax: 

+43 512 22422 100
+43 512 288 888

email: 
website: 

taa@taa.at
www.taa.at

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Aeromedevac Air Ambulance
 Adam Williams – President

Gillespie Field Airport, 681 Kenney Street, El Cajon, CA 92020, USA

toll free: 
fax: 

+(800) 462 0911
+(619) 284 7918  

email: 
website: 

awilliams@aeromedevac.com
www.aeromedevac.com

Air Ambulance Worldwide
Mark Jones – CEO

35246 US Hwy 19 N #210 · Palm Harbor, FL 34684, USA

tel: 
fax: 

+1 727 781 1198
+1 727 786 0897

email: 
website: 

mjones@airambulanceworldwide.com
www.airambulanceworldwide.com

AirMed
Brandon Bates – Sr. Director Global Strategy & Partner Relations

950 22nd Street North | Suite 800 | Birmingham, AL 35203, USA

tel: 
fax: 

(800) 356-2161
(205) 443-4841 

email: 
website: 

Brandon.bates@airmed.com
www.airmed.com
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AA International
Sharon Tan – Group Managing Director

ASIA

tel: 
fax: 

+603 7965 3883
+603 7629 8288

email: 
website: 

marketing@aa-international.com
www.aa-international.com

AIG Travel 
Martin Villarino – General Manager, AIG Travel Asia Pacific
Level 15 Menara Worldwide, 198 Jalan Bukit Bintang, 
55100 Kuala Lumpur, MALAYSIA

tel: 
fax: 

+603 2772 5555
+603 2685 5673

email: 
website: 

martin.villarino@aig.com
aig.com/travel

Alpine Rescue Service Pvt Ltd 'Mission: Save Life'
Mr. Ram Nepal – Executive Director
Nava Marga, House No. 69/4, Lazimpat, Ward No. 2, P. O. Box: 21100, 
Kathmandu, NEPAL
24/7 tel: 
24/7 fax: 

+977 1 442 6633 
+977 1 442 5111

email: 
website: 

info@alpine-rescue.com
www.alpine-rescue.com

AP Companies KAZAKHSTAN
Elmira Turmagambetova –  General Manager

4, 148 Mamir, Auzovskiy region, Almati, KAZAKHSTAN

tel: + 7 727 350 52 76 email: 
website: 

KZT@ap-companies.com
www.ap-companies.com

AP Companies UZBEKISTAN      
Ilhom Sadikov –  Business Development Manager

4a, Uzumzor street, Ulukbek region,Tashkent, UZBEKISTAN

tel: +9 987 123 890 41 email: 
website: 

uzb@ap-companies.com
www.ap-companies.com

BrightCare Assist
Gloria Lee Carmen V. Matti – CEO
Unit 10-1, Fort Legend Tower, 31st Street corner 3rd Avenue, 
Bonifacio Global City Taguig, 1632, PHILIPPINES
tel: 
fax: 

(632) 785-0055
(632) 224-4152

email: 
website: 

ops@brightcare-assist.com
www.brightcare-assist.com

CareJet Assist
Anthony Decoste – President
Level 24 Robinsons Cyberscape Beta, Topaz & Ruby Roads, 
Ortigas Center, 1605 Pasig City, PHILIPPINES

tel: +63 2 226 6911 email: 
website: 

ops@carejetassist.com 
www.carejetassist.com

Global Assistance & Healthcare
Mario Babin – Chief Executive Officer
Cilandak Commercial Estate - # 111 GC, Jl. Raya Cilandak KKO, 
Jakarta 12560, INDONESIA

tel: 
fax: 

+62 21 299 78 999
+62 21 299 78 9555/66

email: 
website: 

global@global-assistance.net
www.global-assistance.net

Global Assistance Partners Co.,Ltd.
Gna KH CHUNG – CEO
101-2906 Brown Stone Seoul, 464 Chongparo, Jung Gu, 
Seoul 04510, KOREA

tel: 
fax: 

+82 2 723 8839
+82 2 720 8839

email: 
website: 

chunggna@globalassistance.co.kr
http://www.globalassistance.co.kr

Global Doctor China
Regina Zheng – Operations Manager
Unit 808/811, Level 8, No.88, Bai Zi Wan Nan Er Road, Chaoyang 
District, Beijing, P.R.,100022 CHINA
tel: 
fax: 

+86 10 5815 1188  Ext. 812
+86 10 8775 9138

email: 
website: 

regina@globaldoctor.com.au
www.globaldoctor.com.au

HealthLink Services Co., Ltd. 
Parkson Chao – SVP
30/F, Tower AĐLandgent Center, 20 East Third  Ring Middle Road, 
Chaoyang District, Beijing, CHINA 100022
tel: 
fax: 

+86 139 0191 0525
(8610) 5761 3236

email: 
website: 

parksonchao@healthlink.cn
en.healthlink.cn

VISTA ASSISTANCE & HEALTHCARE & AIR AMBULANCE
 Steven Yang – CEO
Level 3 Kerry Center Shopping Mall, 1 Guanghua Road, Chaoyang District,     
Beijing 100020, P.R. CHINA
24/7 tel: 

fax: 
+86 10 852 973 38
+86 10 852 966 15

email: 
website: 

ops-asst@vista-china.net
www.vista-china.net

INTERNATIONAL WEST INDIES ASSISTANCE
Marie-Yannick Agasseau – Manager
4 allée des perruches, route de l’union, 97200 FORT DE FRANCE, 
MARTINIQUE FWI

tel: 
fax: 

+596 596 701 889
+596 596 579 128

email: 
 

ste.iwia@orange.fr

SunMed International, LLC
Dra. Kinyi Haber – Medical Director. VP International Operation

2000 NW 89th Place. Miami FL 33172, UNITED STATES

tel: 
fax: 

+1 786 888 6792
+1 786 551 0763

email: 
website: 

khaber@sunmedint.net
www.sunmedint.net

ADAC Ambulance Service
Christoph Ullrich – Senior Manager International Network

Hansastr. 19, D - 80686 Munich, GERMANY

tel: 
24h Alarm: 

+49 89 7676 2912
+49 89 7676 8912

email: 
website: 

christoph.ullrich@adac.de
www.adac.de/ambulance

AIG Travel 
Sally Waithe – General Manager, AIG Travel EMEA
21 Cecil Pashley Way, Shoreham Airport, Shoreham-By-Sea, 
West Sussex, BN43 5FF, UK
tel: +44 (0)1273 456 484 email: 

website: 
sally.waithe@aig.com
aig.com/travel

AP Companies
Natalya Butakova –  Business Development Manager

17 Varshavskoye Shosse, Moscow 117105, RUSSIA

tel: 
fax: 

+7 495 989 1120
+7 495 989 1130

email: 
website: 

natalya@ap-companies.ru
www.ap-companies.ru

AU International Service / ASSIST UKRAINE
Andrey ZIMIN – Director

Str. Sholudenko 3, 04116 Kiev, UKRAINE

tel: 
tel: 

+38044 251 28 11
+38044 239 90 56

email: 
website: 

assist@assist-ukraine.com
assist-ukraine.com

AXA Travel Insurance
Erick Morazin – Global Sales Director

The Quadrangle, 106-118 Station Road, Redhill, Surrey, RH1 1PR, UK

tel: 
tel: 

+0800 028 3336
+0203 2840 879

email: 
website: 

enquiries@axa-travel-insurance.com
www.axa-assistance.co.uk

CNAS
Carole Luisy – Managing Director

80 rue des alliés, 38100, Grenoble, FRANCE

tel: 
fax: 

+33 438 49 83 49
+33 438 49 83 40

email: 
website: 

carole.luisy@cnas-assistance.com
www.cnas-assistance.com

Customer Care Solutions Call & Assistance Center GmbH
Irina Oberascher – Int. Marketing & Network Manager

A-1080 Vienna, Skodagasse 28/5, AUSTRIA

tel: 
24/7 tel: 

+43 140 190 130
+43 140 190

email: 
website: 

irina.oberascher@customer-care-solutions.at
www.customer-care-solutions.at

DRF Luftrettung / German Air Rescue
German Air Rescue – Claim-Variante rot / schwarz

German Air Rescue

Dr. Peter Huber – CEO

Rita-Maiburg-Str. 2, D-70794 Filderstadt, GERMANY

24h tel: 
fax: 

+49 7007 3010
+49 7007 3119

email: 
website: 

ops@drf-luftrettung.de
www.drf-luftrettung.de/air-ambulance

DRK Assistance
Andreas Speich – Managing Director

Aufm Hennekamp 71, 40225 Düsseldorf, GERMANY

tel: 
fax: 

+49 211 301805-0
+49 211 301805-21

email: 
website: 

info@drkassistance.com
www.drkassistance.com

Eurocross Turkey
Cem Timurkan – Product Development, Marketing & Sales Manager
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar, İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

cem.timurkan@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr
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MRI Assist
Denise Rogers – Network Manager

C/Porto Pi, 8. 07015 Palma de Mallorca SPAIN

tel: 
fax: 

+34 971 919 244
+34 971 919 255

email: 
website: 

info@medicalresponse.es
www.mri-assist.com

Save Assistance France
Franck Molinier – Director of Business Development
6 Rue Jean-Pierre Timbaud, Le Campus, Bat. B1, 
78180 Montigny-Le-Bretonneux., FRANCE

tel: 
24 tel: 

+33 13062 6752
+33 13062 1122

email: 
website: 

molinier@saveassistance.com
www.saveassistance.com

Savitar Group Ltd.
Maria Berkova – General Manager
3rd floor, entrance #4, 20/3 Bolshoy Karetniy lane, 
Moscow, 127051, RUSSIA

tel: 
fax: 

+7 495 987 1775
+7 495 987 1776

email: 
website: 

svg@savitar-gr.com
www.savitar-gr.com

Semesur Assistance
Eugenio Crenes – General Manager

Paseo de la Castellana, 18 –Plta 7, 28046 Madrid, SPAIN

tel: 
fax: 

+34 911 010 470
+34 902 001 410

email: 
website: 

info@semesur.com
www.semesur.com

Tangiers International
Jane Hegeler – Managing Director

54 Melita Street, Valetta, VLT 1122, MALTA

tel: 
fax: 

+356 277 800 16
+356 2720 5500

email: 
website: 

info@tangiersinternational.com
www.tangiersinternational.com

TBS Team 24 d.o.o
Edvard Hojnik – General Manger

CROATIA, SLOVENIA, SERBIA, MNE, BH, KOS, MAC

tel: 
fax: 

+386 2616 5819 
+386 2618 5800

email: 
website: 

info@tbs-team24.com
www. tbs-team24.com

Tyrol Air Ambulance
Manfred Helldoppler – Managing Director 

Fuerstenweg 180, A-6026 Innsbruck-Airport, AUSTRIA

tel: 
fax: 

+43 512 22422 100
+43 512 288 888

email: 
website: 

taa@taa.at
www.taa.at

CONNEX Assistance JLT
 Lara Helmi – International Network Director
#204 Gold Crest Executive Tower, Jumeirah Lake Towers, Dubai, 
UNITED ARAB EMIRATES 

tel: 
fax: 

+97 14 368 36 25
+97 14 420 49 12  

email: 
website: 

dubai@connexassistance.com
www.connexassistance.com

Fakeeh International
Dr. Fatih Mehmet GUL – Executive Director
Palestine Street, Al Hamra District P.O. Box 2537 21461, 
JEDDAH/SAUDI ARABIA

tel: 00966 12 6603080 email: 
website: 

ops@fakeehinternational.com
www.fakeehinternational.com

GORAL ASSISTANCE LTD
 Marcel Kadoche – International Network and Development Manager

Maskit 27 str. Herzeliya Industrial Park 46733, ISRAEL 

tel: 
fax: 

+972 9 9579930
+972 9 9579931 

email: 
website: 

info@goralassist.com 
www.goralassist.com

IRAN ASSISTANCE
Ashkan Lahiji – International Network Manager

No 24,SOS building,15th Street, Gandi Avenue, Tehran,15175, IRAN 

tel: 
fax: 

+98-21-88648421
+98-21-88648502

email: 
website: 

operation@iranassistance.com
www.iranassistance.com

SWAN INTERNATIONAL ASSISTANCE – MUTUAL CARE
Christian Deloughery – Vice President for International Business Development

P.O. Box 2265 Jounieh, Lebanon 

tel 24/7: 
fax: 

+961 9 224 008/009
+961 9 224 010

email: 
website: 

request@swanassistance.com
www.swanassistance.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Gamma Air Medical LTD.
Dr. Gregory Kyriakou – CEO

5, Pylou str. Maroussi PC. 15122 Athens, GREECE

tel: 
fax: 

+30 210 284 6600
+30 211 770 4141

email: 
website: 

ops@airmed.gr
www.airmed.gr

Global Assistance a.s.
Ing. Marek Jaroš – General Manager

Dopraváku 749/3, 18400 Prague 8, CZECH REPUBLIC

tel: 
fax: 

+420 266 799 770
+420 266 799 797

email: 
website: 

ops@1220.cz
www.1220.cz

Global Voyager Assistance - Black Sea
Oxana Razorenova – General Manager

77-79 Nezhinskaya Str., 65023, Odessa, UKRAINE

tel: 
fax: 

+38 048 7373 441
+38 048 7373 442

email: 
website: 

gmbs@gvassistance.com
www.gvassistance.com

Global Voyager Assistance - Russia
Costas Danilenko – CEO

PO Box II, 125124 Moscow, RUSSIA

tel: 
fax: 

+7 495 775 0999
+7 495 775 0998

email: 
website: 

cdanilenko@gvassistance.com
www.gvassistance.com

IFRA Assistance GmbH – Austria
Mr. Christian Steindl M.D. – CEO

IFRA Assistance GmbH, Schießstattring 21, A-3100 St. Pölten, AUSTRIA

tel: 
fax: 

+43 (0) 2742 49 11
+43 (0) 27 42 89165

email: 
website: 

office@ifra.at
www.ifra.at

Intana Global
Denise Groom – Head of Commercial

6 Devonshire Square, London  EC2M 4YE, UK

email: 
website: 

enquiries@intana-global.com
www.intana-global.com

Interamerican Assistance S.A.
Inez Tissink – Coordinator International Activities

Syngrou Avenue 350,17680 Kallithea, Athens, GREECE

tel:
fax:

(+30) 210 94 61 750
(+30) 210 94 61 004

email: 
website: 

tissinki@interamerican.gr
www.interamerican.gr

Malteser Service Center
Johannes Hoischen – International Network and Repatriation
Malteser Hilfsdienst gemeinnützige GmbH 
Malteser Service Center Kalker Hauptstr. 22-2, 51103 Köln, GERMANY
tel: 
fax: 

+49 221 98 22  333 
+49 221 98 22 339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Marm Assistance
Mahmut Kadirbeyoglu – CEO
Grup Center Is Merkezi, Mustafa Akyol Sok No. 158, Yenisehir Mah, 
Kurtkoy 34912, TURKEY

tel: 
fax: 

+90 216 560 07 24
+90 216 560 07 07

email: 
website: 

marm@marm.com.tr
www.marmassistance.com

MD Medicus Assistance GmbH
Sven Scharff – International Network Manager

Industriestr. 2a, 67063 Ludwigshafen, GERMANY

tel: 
fax: 

+49 - 621 / 5490 171
+49 - 621 / 5490 029

email: 
website: 

assistance@md-medicus.net
www.md-medicus.net

Medicall AG
Armin Bucher – CEO

Zurichstrasse 38, CH-8306 Bruttisellen, SWITZERLAND

tel: +41 44 655 16 67 email: 
website: 

mservices@medicall.ch
www.medicall.ch
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Eurocross Turkey
Cem Timurkan – Product Development, Marketing & Sales Manager
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar, İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

cem.timurkan@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

CoreSource (Third Party Administration)
Ben Frisch – Regional President CoreSource Western Region

6240 Sprint Parkway, Suite 400, Overland Park, Kansas, 66251, USA

tel: 
fax: 

+1 913-814-6102
+1 913-387-5902

email: 
website: 

bfrisch@coresource.com
coresource.com

Global Assistance & Healthcare
Mario Babin – Chief Executive Officer
Cilandak Commercial Estate - # 111 GC, Jl. Raya Cilandak KKO, 
Jakarta 12560, INDONESIA

tel: 
fax: 

+62 21 299 78 999
+62 21 299 78 9555/66

email: 
website: 

global@global-assistance.net
www.global-assistance.net

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

Intana Global
Denise Groom – Head of Commercial

6 Devonshire Square, London  EC2M 4YE, UK

email: 
website: 

enquiries@intana-global.com
www.intana-global.com

New Frontier Group
Gitte Bach – President and CEO

1024 Bayside Drive, Suite 144, Newport Beach, California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Star Healthcare Network, Inc.
Gigi Galen Grobstein – President

120 Bloomingdale Road, Suite #304, White Plains, NY 10605, USA

tel: 
fax: 

+ 1 914 358 9121
+ 1 914 358 9206

email: 
website: 

Ggalen@starhealthcarenet.com
www.starhealthcarenet.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

AIMS
Bernadette Breton – Chief Executive Officer
AIMS House, 3 West St, Bryanston 2191, Johannesburg, 
SOUTH AFRICA

tel: 
fax: 

+00 27 11 783 0135
+00 27 11 783 2950

email: 
website: 

operations@aims.org.za
www.aims.org.za

Medical Services Organisation (MSO)
Brenda Durow – General Manager - Assistance

PO Box 1578, Gallo Manor, 2052, SOUTH AFRICA

tel: 
fax: 

+27 (0)11 259 5403
+27 (0)11 259 5001

24hr email: 
website: 

assistance@mso.co.za
www.mso.co.za

AP Companies
Natalya Butakova –  Business Development Manager

17 Varshavskoye Shosse, Moscow 117105, RUSSIA

tel: 
fax: 

+7 495 989 1120
+7 495 989 1130

email: 
website: 

natalya@ap-companies.ru
www.ap-companies.ru

ChargeCare International
Mary-Jo McDonald (MJ) – Managing Director

Sanderum Centre, 30a Upper High Street, Thame, OX9 3EX, UK

tel: 
fax: 

+44 1865 400 007
+44 845 003 1351

email: 
website: 

contact@chargecare.net
www.chargecare.net

Active Care Management
Andrew Jelich – Director of Corporate Development

3600 Rhodes Dr., Windsor, ON, N8W 5A4, CANADA

tel: 
fax: 

+519 945 8256 x4962
+519 251 5165

email: 
website: 

sales@active-care.ca
www.active-care.ca

AIG Travel 
Jim Koziol – General Manager, North America

3330 Business Park Drive, Stevens Point WI 54482, USA

tel: +1 715 295 9105 email: 
website: 

jim.koziol@aig.com
aig.com/travel

Allianz Global Assistance
Magdi Riad – Vice President, Claims

250 Yonge Street, Suite 2100, Toronto, Ontario M5B 2L7, CANADA

tel: +1 416 435 3367 email: 
 

magdi.riad@travelinsurance.ca

CanAssistance
Fabienne Lavoie – Director, International Operations and Claims

550 Sherbrooke Street West, Suite B-9, Montreal, Quebec, H3A 3S3, CANADA

tel: 
fax:

+1 514 286 7707
+1 514 286 8413

email: 
website: 

fabienne.lavoie@canassistance.com
www.canassistance.com

GORAL ASSISTANCE CANADA INC.
 David Ohayon – Local Manager

2155 Vincent St, Montreal, QC H4M 1M6, CANADA 

tel: 
fax: 

+1 514 448 1343
+1 514 448 1835 

email: 
website: 

info@goralassist.ca 
www.goralassist.com

MD ABROAD
Ignacio C. Marquez – COO

2999 NE 191st Street, Suite 608, Aventura, Florida, USA

tel: 
fax: 

+1 (786) 475-5475
+1 718 847 0533

email: 
website: 

operations@mdabroad.com
www.mdabroad.com

ONTIME CARE WORLDWIDE INC.
JOHNSON FU – CEO

15 Wertheim Court, Suite 501; Richmond Hill, ON L4B 3H7, CANADA

tel: 
fax: 

+1 905-707-1512
+1 905-707-1513

email: 
website: 

info@jfgroup.ca
www.jfiginsgroup.com

Dr Colin Plotkin & Sons Consulting INC.
Dr Colin Plotkin – Managing Director

27-3088 Francis Road, Richmond, British Columbia V7C 5V9, CANADA

tel: 
fax: 

+1 604 241 9677
+1 604 241 0733

email: 
website: 

colin@plotkinconsulting.com
www.plotkinconsulting.com

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

New Frontier Group
Gitte Bach – President and CEO
1024 Bayside Drive, Suite 144, Newport Beach, 
California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Allianz Global Assistance
Magdi Riad – Vice President, Claims

250 Yonge Street, Suite 2100, Toronto, Ontario M5B 2L7, CANADA

tel: +1 416 435 3367 email: 
 

magdi.riad@travelinsurance.ca

Claims at TuGo
Taka Katsube – Director Assistance & Cost Managment

10th Floor, 6081 No.3 Road, Richmond, BC V6Y 2B2, CANADA

tel: 
fax: 

+1 604 303 2113
+1 604 276 4593

email: 
website: 

tkat@tugo.com
www.tugo.com
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European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Malteser Service Center Kalker Hauptstr. 22-2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22  333 
+49 221 98 22 339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Flying Home Pte Ltd
Mr Ang Ziqian – Director

Blk 4 Lorong 8 Toa Payoh #01-1345A, SINGAPORE

tel: 
fax: 

+65 6253 0001
+65 6353 5801

email: 
website: 

enquiry@flyinghome.com
www.flyinghome.com

Funeral Home AURIGA Ltd.
Helena Sulikova – Chief of International Department

B. Nemcové Street 1052/1, 412 01 Litomerice, CZECH REPUBLIC

tel: 
fax: 

+420 724 257 899
+420 416 732 582

email: 
website: 

repatriations@pohrebni-auriga.cz
www.funeral-assistance.cz

FUNERARIA OFFICIA ROBERTO ZEGA - Worldwide Repatriations Specialist

Cristina Zega – Repatriations Manager

Via Clelia, 26 / 28  - 00181  Roma, ITALY

tel: 
fax: 

0039 06 78 40 300
0039 06 78 02 488

email: 
website: 

info@zega.it
www.zega.it

G7 Mortuary Shipping - Latin-American Funeral Assistance
Christian Correa – Operations Director

Zona Franca Local 110, Rionegro, Antioquia, COLOMBIA & USA

tel: 
tel: 

+1 203 343 8111
+57 4 562 1142

email: 
website: 

info@g7ms.com
www.g7ms.com

Memora International
Susana Pinilla – Manager

C/ Sancho D' Avila 2 08018 Barcelona, SPAIN

tel: 
fax: 

+34 914 849 400
+351 214 706 491

email: 
website: 

ops@memorainternational.com
www.memorainternational.com

Singapore Casket Company (Pte) Ltd – Worldwide Repatriation
Calvin Tang

131 Lavender Street, Singapore, 338737, SINGAPORE

tel: 
fax: 

+65 6293 4388
+65 6296 5993

email: 
website: 

customerservice@singaporecasket.com.sg
www.singaporecasket.com.sg

TOHR Weltweite Überführungen GmbH
Maximilian Cling – Operations Manager 

Arndtstr. 23A, 34123 Kassel, GERMANY

tel: 
fax: 

+49 (0)700 70 700 800
+49 (0)700 70 700 900

email: 
website: 

info@tohr-weltweit.de
www.tohr-weltweit.de

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

One Call Medical Transport
24 Hour Worldwide Ground Transports

 3815 E Main St., Suite C St. Charles, IL 60174, USA

tel: 
fax:

+1 630 444 2100
+1 630 823 2900

email: 
email: 

ops@ocmt.com
www.ocmt.com

Eurocross Turkey
Cem Timurkan – Product Development, Marketing & Sales Manager
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

cem.timurkan@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

Marm Assistance
Mahmut Kadirbeyoglu – CEO
Grup Center Is Merkezi, Mustafa Akyol Sok No. 158, Yenisehir Mah, 
Kurtkoy 34912, TURKEY

tel: 
fax: 

+90 216 560 07 24
+90 216 560 07 07

email: 
website: 

marm@marm.com.tr
www.marmassistance.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Allianz Global Assistance
Magdi Riad – Vice President, Claims

250 Yonge Street, Suite 2100, Toronto, Ontario M5B 2L7, CANADA

tel: +1 416 435 3367 email: 
 

magdi.riad@travelinsurance.ca

Claims at TuGo
Taka Katsube – Director Assistance & Cost Managment

10th Floor, 6081 No.3 Road, Richmond, BC V6Y 2B2, CANADA

tel: 
fax: 

+1 604 303 2113
+1 604 276 4593

email: 
website: 

tkat@tugo.com
www.tugo.com

Dr Colin Plotkin & Sons Consulting INC.
Dr Colin Plotkin – Managing Director

27-3088 Francis Road, Richmond, British Columbia V7C 5V9, CANADA

tel: 
fax: 

+1 604 241 9677
+1 604 241 0733

email: 
website: 

colin@plotkinconsulting.com
www.plotkinconsulting.com

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

Global Medical Management
Raija Itzchaki – COO

880 SW 145th Ave., Suite 400, Pembroke Pines, FL, 33027, USA

tel: 
fax: 

+1 954 370 6404
+1 954 370 8613

email: 
website: 

info@gmmi.com
www.gmmi.com

MD ABROAD
Ignacio C. Marquez – COO

2999 NE 191st Street, Suite 608, Aventura, Florida, USA

tel: 
fax: 

+ 1 (786) 475-5475
+1 718 847 0533

email: 
website: 

operations@mdabroad.com
www.mdabroad.com

New Frontier Group
Gitte Bach – President and CEO

1024 Bayside Drive, Suite 144, Newport Beach, California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Penfield Care
Mr Stephen Zatylny – President

A1-130 Terence Matthews Crescent, Ottawa, Ontario, K2M 0J1, CANADA

tel: 
fax: 

+1 613 703 9861
+1 819 200 0281

email: 
website: 

info@penfieldcare.com
www.penfieldcare.com

Star Healthcare Network, Inc.
Gigi Galen Grobstein – President

120 Bloomingdale Road, Suite #304, White Plains, NY 10605, USA

tel: 
fax: 

+ 1 914 358 9121
+ 1 914 358 9206

email: 
website: 

Ggalen@starhealthcarenet.com
www.starhealthcarenet.com
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Anatolia Hospital
Dr. Irfan Erdogan   – General Coordinator 

 Caybasi Mh 1352 Sk No 12 , 07100 Antalya, TURKEY

tel: 
fax:

+90 242 249 33 00
+90 242 311 67 78

email: 
email: 

drirfan@anatoliahospital.com
www.anatoliahospital.com

Broward Health International    
Manuela Pujals – Manager Business Development

1608 SE 3rd Avenue, Ste 503-B, Ft Lauderdale, FL 33316, USA

tel: 
fax:

+1 954 767 5587
+1 954 888 3874

email: 
email: 

MPujals@browardhealth.org
Sbaig@browardhealth.org

Clinic K+31
Ilyes K. Siga – Head of international department

Lobachevskiy st. 42/4, Moscow, 119415, RUSSIA

tel: +7 (499) 143 99 00 ext.1205 email: 
website: 

ilyes.siga@k31.ru
www.klinika.k31.ru

Jackson Memorial Hospital International
Dominick Destefano – Associate Director of Sales

1500 NW 12th Avenue, Suite 829 East, Miami, FL 33136, USA

tel: 
fax: 

+305-355-1211
+305-355-5545

email: 
website: 

Dominick.destefano@jhsmiami.org
www.jmhi.org

Luz Saúde SA
Eve Jokel, MPH – International Director

Rua Carlos Alberto da Mota Pinto, 17-9.º 1070-313 Lisboa, PORTUGAL

tel: 
fax:

+351 213 138 260
+351 213 530 292

email: 
website: 

intlpatientservices@luzsaude.pt
luzsaude.pt/en

Sharp Global Patient Services
Jacquie Schwoerke – Director, Sharp GPS

8695 Spectrum Center Blvd., San Diego, CA 92123, USA

toll free: 
tel: 

+1 888-265-1513
+1 858-499-4967

email: 
website: 

Sharp.GlobalPatientServices@sharp.com
www.sharp.com 

UC San Diego Health System International Patient Program
Larry Baker – Managing Director

136 W. Dickinson Street, Suite 109, San Diego, CA 92103-8222, USA

tel: 
fax: 

+1 619 471 0466
+1 619 543 5282

email: 
website: 

lbaker@ucsd.edu
health.ucsd.edu/international

AAA Alpine Air Ambulance AG
Jürg Fleischmann – CEO

P.O. Box 233, CH-8058 Zürich Airport, SWITZERLAND

tel: 
24/7 tel: 

+41 44 813 09 09
+41 44 813 10 10

email: 
website: 

soscenter@air-ambulance.ch
www.air-ambulance.ch

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

CareFlight International
Paul Smith – National Manager

Locked bag 2002 Wentworthville NSW 2145, AUSTRALIA

tel: 
fax: 

+61 2 9893 7683
+61 2 9689 2744

email: 
website: 

international@careflight.org
www.careflight.org

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

Gamma Air Medical LTD.
Dr. Gregory Kyriakou – CEO

5, Pylou str. Maroussi PC. 15122 Athens , GREECE

tel: 
fax: 

+30 210 284 6600
+30 211 770 4141

email: 
website: 

ops@airmed.gr
www.airmed.gr

GlobalMed International
Gert Muurling – CEO & Medical Director

Auf Roedern 7c, 56283 Pfaffenheck, GERMANY 

tel: 
fax: 

+49 6742 897 425
+49 3212 100 5018

email: 
website: 

info@globalmed-international.com
www.globalmed-international.com

INTERNATIONAL WEST INDIES ASSISTANCE
Marie-Yannick Agasseau – Manager
4 allée des perruches, route de l’union, 97200 FORT DE FRANCE, 
MARTINIQUE FWI

tel: 
fax: 

+596 596 701 889
+596 596 579 128

email: 
 

ste.iwia@orange.fr

LifeFlight 
Peter Elliott – General Manager – Air Ambulance

PO Box 5078, Robina Town Centre, QLD, AUSTRALIA

24/7 (int) tel: 
fax: 

+61 7 5553 5955
+61 7 5553 5965

email: 
website: 

ops@lifeflight.org.au
www.LifeFlight.org.au

LIFESUPPORT Patient Transport
Graham Williamson – CEO

VANCOUVER – TORONTO – HONOLULU

tel: 
fax: 

+1 250 947 9641
+1 877 288 2908

email: 
website: 

graham.williamson@LifeSupportTransport.com
www.LifeSupportTransport.com

Medical Wings
Dr.Sura Jaidwatee, M.D. – Medical Flight Manager
222 Don Mueang International Airport Office Building 3rd Floor, 
Vibhavadi Rangsit Road, Sanambin, Don Mueang, Bangkok 10210, THAILAND
24h tel: 

fax: 
+662 247 3392
+662 535 4734

email: 
website: 

m.w@medicalwings.com
www.medicalwings.com

Prime Nursing Care, Inc.
Franziska Hollenstein – CEO / Founder

1918 Harrison Street, Suite 215, Hollywood, Florida, 33020, USA

24/7  tel: 
fax: 

+ 1 754 999 0460
+ 1 754 222 5051

email: 
website: 

www.primenursingcare.com
contact@primenursingcare.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Firemelon (Magenta Insurance System)
David Corney – Managing Director

40-42 Lisburn Road, Belfast,BT9 6AA, NORTHERN IRELAND

tel: 
 

02895 213 831 email: 
website: 

david.corney@firemelon.com
www.firemelon.com

Socrates Systems Limited
Jody Brooks – Managing Director

6b Limes Court, Hoddesdon, Herts, EN11 8EP, UK

tel: 
 

+44 (0) 333 241 2244 email: 
website: 

jody@socrates.systems
www.socrates.systems

Voyageur Aeromedical Travel
Marc Banting – Director

19 Lower Park Row, Bristol, UK

tel: 
fax: 

+44 (0)117 921 0401
+44 (0)845 384 7008

email: 
website: 

marc@voyageur.co.uk
www.voyageur24.com

V Creative Design
Steve Annette – New Media Director

Voyageur Buildings, 43 Colston Street, Bristol BS1 5AX, UK

tel: 
fax: 

+44 (0)117 929 4636
+44 (0)117 925 2040

email: 
website: 

info@vcreativedesign.co.uk
www.vcreativedesign.co.uk
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ON THE MOVE

Dedicated Account Management Team. 
North America and Worldwide.

ITIJ MedACC 0916.indd   1 2016-09-26   4:14 PM

Cigna Global Health Benefi ts Europe (Cigna 
GHB) has announced the appointment of 
John Kaye as managing director, Europe, 
for its Global Health Benefi ts business. 
John, who will be based in the UK, has 
more than 20 years of experience in sales 
and business development gained in 
senior positions at companies including 
Lombard and AXA. Since joining Cigna in 
2002, he has held a number of leadership 
roles within the client management team.
The appointment highlights Cigna’s eff orts to 
strengthen its Global Health Benefi ts brand 
in Europe, said the company. John will be 
responsible for delivering Cigna’s global 
capabilities through its regional and local 

operations, with his team continuing to focus 
on building strong client relationships and 
‘delivering outstanding customer service, as 
it works to provide easy access to aff ordable, 
quality, tailored world-class healthcare’. 
John said of his new role: “Our clients 
currently face some signifi cant challenges 
and in addition to managing their businesses 
in a tough economic environment, they are 
facing increasingly complex regulatory and 
fi nancial changes when moving employees 
abroad. Our focus continues to be on 
the delivery of our core services to those 
clients as well as ensuring they are well-
placed to make informed decisions about 
their employees’ healthcare solutions.” 

At the end of 2016, following Norbert 
Dentressangle’s decision to step down 
from AXA’s Board of Directors – and from 
his position of vice-chairman – senior 
independent director – the Board made the 
decision to appoint André François-Poncet 
to the Board with immediate eff ect. This will 
hold until the end of Norbert’s mandate, at 
the 2018 Shareholders’ Meeting. According 
to AXA, André was chosen ‘principally for his 
extensive experience and in-depth knowledge 
of the fi nance industry’.
The Board also decided that it would appoint 
Jean-Martin Folz, who has been a member of 
the Board since 2007, as senior independent 
director to replace Norbert.
“On behalf AXA’s Board of Directors, I would 
like to address our warmest thanks to Norbert 
Dentressangle for his contribution to the work 
of the Supervisory Board and the Board of 

Directors for the past 10 years,” said Denis 
Duverne, Chairman of the Board of Directors. 
“His entrepreneurship, strategic vision 
and role in the evolution of our corporate 
governance have been decisive for AXA’s 
development in the past years as well as 
for the success of the company’s recent 
succession plan. I wish him the best of luck 
in his future endeavours.” He went on to say: 
“I am delighted that the Board has decided 
to appoint Jean-Martin Folz to replace him 
as senior independent director. His depth 
of knowledge of the Group’s corporate 
governance framework and his strong 
involvement in the Board’s work, in particular 
that of the compensation and governance 
committee, which he has chaired since 
2013, will enable him, I am certain, to rise to 
the challenge of his new position. I am also 
happy to welcome André François-Poncet.”

In the wake of the departure of veteran 
Aviva executive David McMillan – chairman 
of Aviva Global Health Insurance and chief 
executive of Aviva Europe – the insurer 
has announced that it is re-structuring. 
It will now combine its life, general and 
health insurance businesses, with Andy 
Briggs taking on the position of overall 
chief executive for UK insurance. Andy 

is currently the chief executive of Aviva’s 
life business in the UK; he joined Aviva 
when it purchased Friends Life, of which 
he was chief executive at the time.
“I would like to thank David for his 
considerable contribution to Aviva 
over the last 14 years,” commented 
Mark Wilson, chief executive of Aviva. 
“We wish him well for the future.”

UK-based Bruce Stevenson Insurance 
Brokers recently made a number of 
appointments. Michelle Thomson was 
appointed to the role of commercial broker, 
Maria Casey took on a management 
role, Graeme Durie joined the company’s 

property team and Lyn Russell joined the 
fi rm’s Edinburgh team to provide executive 
support to the claims department. 
Other additions to the fi rm include 
Alexandra Richards, Nicky Fleming, 
Gregg Logan and Sarah McNamee.

Cunningham Lindsey, a claims management 
service provider based in the UK, recently 
opened its fi rst offi  ce in Japan, and 
appointed Yutaka Tada to lead the Tokyo 
offi  ce. Yutaka brings over three decades of 
senior-level experience in claims to the role; 
he has worked in the US and Singapore 
for extended periods, and been involved in 
loss assignments throughout the globe.

Additionally, Cunningham Lindsey has 
named a new CEO for Malaysia, Aldrin 
Wong, who previously served as the 
company’s senior vice-president of 
major and complex loss. As Malaysia 
CEO, Aldrin will focus on enhancing 
relationships with partners and clients, 
managing the costs of claims and improving 
the delivery of services to clients.

Jonathan Turner has taken over the role 
of CEO of Pen Underwriting, following 
the departure of Mark Armitage, who has 
moved to Gallagher as managing director 
of broking and placement. Jonathan fi rst 
joined Pen in 2015 as executive chairman, 
and will now have full responsibility for the 
day-to-day management of the company.
“Under Mark’s steerage the team has brought 
together and integrated a collection of 
some of the best known and respected UK 
underwriters and built one strong, specialist 

underwriting business that is now the second 
largest MGA in the UK,” commented Grahame 
Chilton, international CEO of Gallagher. “That 
is an incredible achievement in just 18 months 
and gives Pen, and Jon, solid foundations 
on which to now build out the strategic 
growth plans he has been spearheading as 
executive chairman of Pen. Core objectives 
include further international expansion and 
development of Pen’s specialist underwriting 
portfolio, and looking at alternative ways 
to provide capacity for our customers.”

Cigna makes leadership role appointment Changes to AXA’s Board

Aviva re-structures

Japan launch for 
Cunningham Lindsey

Bruce Stevenson makes changesInsurer Allianz recently announced the 
appointment of a new head of property 
claims, following David Watkins’ retirement 
from the role. Nick Lock will take on the role, 
with responsibility for strategy, technical 
excellence and customer propositions in 
the arena of commercial and household 
property claims, in addition to high 
value losses. Nick has been with Allianz 

for over 30 years and has performed a 
variety of claims management roles.
“I am delighted we have been able to fi ll 
such a pivotal role internally,” said Graham 
Gibson, Allianz’s director of claims. “It is a 
testament to the strength of our talented 
claims team. I have no doubt that Nick’s 
level of expertise and experience will benefi t 
Allianz’s claims operation and its customers.”

Allianz locks in Lock

Turner takes over 
Pen Underwriting

In response to the forthcoming departure 
of Mark Austen, who has served as its 
chairman for four years and on its board 
for a decade, LV= has announced the 
appointment of Alan Cook as chairman 
designate and non-executive director, 
pending regulatory approval. Alan joined 
the board on 1 January this year, and 
it is expected that he will put himself 

forward to be elected as chairman in 
June, when LV= holds its AGM.
“Mutual organisations like LV=, with their 
values and longer-term view, have an 
important role to play in today’s volatile 
fi nancial world,” said Alan, adding that he 
was looking forward ‘to working with my 
board colleagues to continue delivering 
value for our members and customers’.

New chairman for LV=

Nick Lock

Andy Briggs

John Kaye
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allows us to secure industry leading
savings throughout the Americas.
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is staffing medical personnel locally
to supplement savings with
cost avoidance measures.

WISDOMWISDOMWISDOM

HEALTHCARE RISK MANAGEMENT SOLUTIONS

ChoiceNet International (CNI)
is Global Excel’s LOCAL solution to
risk management in the Americas.




