
leisure trips (16 per cent), which appears to lead 
to an expected increase in travel insurance sales.

• Increase in trip costs leads to higher travel 
insurance revenues. Forty-fi ve per cent of 
travellers stated that they would buy more 
travel insurance in 2017 because of the cost 
of the trip. The expected four-per-cent increase 
in trip costs due to currency fl uctuations, 
increases in lodging costs, airfares, cruise 
costs and ground transportation costs can 
lead to higher travel insurance premiums and 
eventually higher travel insurance revenues.

• Flight issues like cancellations and delays are 

Ignorance is 
not bliss

A recent spate of cases where travellers have 
been left with huge medical bills has once 
again illustrated the perennial problem of 
people purchasing insurance coverage but 
not actually understanding what it covers

The latest such case saw an Australian 
woman’s friend posting emotional pleas 
for financial help to pay the medical bills 
for her friend, who was recovering in a 
private Thai hospital after suffering severe 
injuries as the result of a moped crash. 
Although the patient had insurance, it did 
not cover riding motorcycles. The medical 
bills reached over AU$52,000, and although 
Donna Weldon had been cleared as fit to 
fly, the hospital would not release her until 
it had been paid for its services, which 
included surgery for extensive injuries.
New Zealand Financial Services Complaints 
Limited, one of the dispute schemes set up for 
policyholders who feel they have had their claim 
unfairly denied, recently published some cases 
it had seen that also serve to highlight the 
problem of people buying insurance policies 
that have surprising limits on them. Examples 
given include one where a woman’s flight back 
to New Zealand from the US was cancelled, 
whereupon she was booked onto another 
flight, only for that too to be cancelled. The next 
available flight offered was 48 hours later, but 
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A new report from a US-based travel 
insurance provider has an overwhelmingly 
positive forecast for the industry in 2017, 
predicting that more travellers will take 
out insurance cover for their trips

Berkshire Hathaway Travel Protection (BHTP) has 
released its second annual benchmark white paper 
report, which identifi es a potential 4.9-per-cent 
increase for travel insurance sales to Americans 
travelling this year. The report uses surveys and 
a predictive global travel model to produce its 
fi ndings, which reveal that 36 per cent of consumers 
expect to buy more travel insurance in 2017, and 
nearly 61 per cent of travel agents predict that 2017 

will be a better year for travel insurance than 2016.
“Each year, we do a deep dive into travel industry 
trends and forecasts to analyse the correlations 
and their impact on travel insurance revenues,” 
said Dean Sivley, president of BHTP. “This report 
is one of the ways we seek to fulfi l our mission 
to revolutionise the travel insurance industry.”
The report’s 10 most infl uential factors 
impacting travel insurance sales in 2017 are:
• Travel on the rise means more trips to 

insure in 2017. Forty-one per cent of BHTP 
travellers indicate that they plan to take more 
international leisure trips in 2017. Signifi cantly 
more international leisure trips are covered by 
travel insurance (39 per cent) than domestic 

New year, new state of mind
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This month, we are pleased to launch the ITIJ Industry Awards 2017! 
It’s always an exciting time, and it’s such an honour to be part of an 
event that recognises and rewards the critical work carried out by the 
diff erent sectors of the global travel and health insurance industry.
Adding to the excitement this year is the introduction of our all-new nomination 
process, which refl ects ITIJ’s desire to include a greater number of companies 
in the Awards. Whether you’d like to put your own company forward for an 
ITIJ Award, or whether you’d like to nominate a company other than your 
own, our online platform makes the process very simple. Just choose your 
Award category – or categories – and supply an appropriate supporting 
statement: it’s then over to the judging panels to determine the fi nalists 
and the ultimate winners. Full details can be found at itij.com/awards.
The nomination process opens online on 1 March. We look forward to 
receiving your nominations. See p.28 for details of the ITIJ Industry Awards 

categories and how to book your place at this year’s ceremony.
In ITIJ this month, we have interesting news from Aon Affi  nity Travel Practice 
about how younger travellers are driving trends in travel and insurance, we get 
the latest from Startupbootcamp on on-demand insurance, we have news of the 
WHO’s updated list of priority diseases for 2017; plus we have the second parts 
of our features on water-based risks and duty of care – plenty of food for thought.
Look out in our next issue for a full review of the International Travel & 
Health Insurance Conference (ITIC) in Austin, Texas. The agenda includes 
an array of presentations on topics including Cuban preparedness, travel 
insurance product regulation in the US, healthcare in Latin America, and the 
potential impact of the new Trump administration on international payers. 
We’ll bring you the low-down on all the key points and all of the debates, 
not to mention the networking and social events, in the April issue of ITIJ.
If you’re attending ITIC Austin, I look forward to seeing you there! 

mailto:sarah@itij.com
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mailto:sarah@itij.com
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mailto:subscriptions@itij.com
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Insurance companies in the US 
have reported growth in sales of 
travel policies in the last 12 months, 
showing that in an increasingly 
dangerous world, travel cover 
is becoming ever more vital 

An editorial in Travel Weekly quoted Megan 
Freedman, executive director of the US 
Travel Insurance Association, as saying: “In 
general, there is increased awareness and 
purchase of travel insurance by American 
travellers, and a growing awareness of 
potential travel disrupters, leading to an 
increase in the number of people buying 
travel protection products.” A number 
of insurance companies supported 
Freedman’s assertions that more travellers 
were taking up the off er of travel insurance; 
Allianz Global Assistance reported 15-per-
cent growth in sales of travel cover, and 
comparison website Squaremouth said 
that 18 per cent more travellers took out 
insurance in 2016 than in 2015. Travel 
Insured International also reported positive 
sales fi gures, as did 
Berkshire Hathaway 
Travel Protection. 
Travel disruption, 
whether caused by 
disease outbreaks 
or terrorism, is being 
widely reported, 
and it is this that 
is contributing to 
a growing public 
awareness of 
the importance 
of protecting the 

investment made when booking a holiday, 
as well as the possibility of calling an 
assistance company for help should a 
traveller be caught up in such an event.
Daniel Durazo, director of communications 
for Allianz Global Assistance, was quoted 
in Travel Weekly as saying: “The upside 
of [recent world events] was that travel 
insurance came into sharper focus for 
consumers who were concerned about 
how world events might aff ect their travel 
plans.” Beth Godlin, president of Aon Affi  nity 
Travel Practice, added that suppliers of 
travel protection products are also doing 
a better job of  explaining their benefi ts.
Looking ahead, Durazo was positive 
about the potential for the industry: “Travel 
insurance is still a fairly immature market in 
the US. In other markets, such as Europe, 
nobody leaves the country without travel 
insurance. They just think it’s very foolish 
to do so, and they could get stuck with 
huge medical bills. And we think that 
Americans are moving in that direction … 
we think there’s a lot of room for growth.”

Ongoing 
inquest into 
Tunisia beach 
massacre 

An ongoing inquest in the UK has 
heard that Tunisian security forces 
deliberately stalled in their response 
to the 2015 terrorist massacre of 
holidaymakers in which 38 people 
were killed

The massacre, in which 30 British tourists 
lost their lives, was the deadliest terrorist 
attack on British citizens since the London 
Tube bombings in 2005. The other victims 
were from the Republic of Ireland, Germany, 
Belgium, Russia and Portugal. The attack 
occurred in June 2015 at the tourist resort 
of Port El Kantaoui, about 10 kilometres 
north of the city of Sousse, Tunisia.
According to Samantha Leek QC, counsel 
to the inquest, a report by Tunisian Judge 
Akremi had identifi ed failings by local units 
that could have stopped the massacre before 
other police eventually arrived and shot the 
gunman dead. “He said the units that should 
have intervened in the events deliberately 
and unjustifi ably slowed down to delay their 
arrival at the hotel,” Leek said. “They had the 
ability to put an end to the attack before the 
police arrived but wasted a considerable 
amount of time in getting to the hotel.”
The inquest also heard that tour operators 
wanted to increase security at the resort 
prior to the attack but were concerned 
tourists would be frightened if they saw 
an ‘army of police’. The hearing was told 
that the idea of increasing police security 
and how it could make tourists feel 
‘uncomfortable’ was discussed at offi  cial 
meetings a month before the attack.
It has been reported that UK Foreign and 
Commonwealth Offi  ce (FCO) offi  cials knew 
security at hotels in the resort was too weak 
to stop a terrorist attack, months before 
the massacre occurred. The FCO did not 
raise its threat level warning to embargo 
travel to the country, despite a deadly attack 
targeting tourists at the Bardo National 
Museum in Tunis in March of the same year.
The current advice from the FCO was 
updated on 19 January 2017 to extend 
a state of emergency status until at 
least 19 February 2017. Thomas Cook 
has cancelled all holidays to Tunisia 
up until at least 24 May 2017.
The FCO warns that the threat from terrorism 
in Tunisia is high and that further attacks 
remain likely. “Security forces remain on a 
high state of alert in Tunis and other locations,” 
states the FCO website. “You should be 
vigilant, avoid crowded places and follow the 
advice of the Tunisian security authorities 
and your travel company, if you have one.” 

So, yet more of the continuing 
tales of life on the slippery slope 
(that’s the ski piste to you).

No surprises here this month then. 
Apparently there is now a plethora of 
ski injuries caused by the dreaded 
selfi e (see page 8). Who in their 
right mind is going take a selfi e 
while careering down a ski slope? 
Well… me, OBVIOUSLY… but I’ve 
never claimed to be of sound mind. 

Can I feel an exclusion 
clause coming on?

And in other news (see page 
10), a court in the UK has upheld 
that tour operators are liable for 
damages for clients who get ill from 
contaminated food at the hotel that 
was part of the package. While I can 
appreciate (some) of the logic in this, 
call me a cynic, but is that a shed 
load more (questionable) claims 
I see on the horizon? Something 
akin to the deluge of lost baggage 
claims of a few years ago?

Makes you sick, doesn’t it? (That 
was a joke… oh forget it…)

Ian Cameron
Editor-in-chief

ian@itij.com

Editorial 
Blog

Dangerous times benefi t insurers

FOS reveals 
complaints data
New data from the UK Financial Ombudsman 
Service (FOS) shows that between April 
and December last year, it received 3,704 
enquiries about travel insurance disputes, 
2,207 of which were new cases and 446 
were referred to the Ombudsman for a 
decision. The FOS upheld 38 per cent of 
these cases in favour of the consumer. In 
the third quarter of the year specifi cally, 172 
cases were referred to the Ombudsman, 
which upheld 39 per cent of cases.
The latest issue of Ombudsman News, the 
organisation’s regular publication, centred 
on the diff erent complaints it receives from 
various age groups. According to the FOS, 
travel insurance accounted for two per 
cent of complaints from Baby Boomers 
(born between 1946 and 1964), and for 
one per cent of complaints from millennials 
(born in  1980 or after). Packaged bank 
accounts, which are a common way for 
people to obtain annual travel insurance, 
accounted for the highest number of 
complaints for each age group analysed.

Security forces remain on a high state 
of alert in Tunis and other locations

mailto:ian@itij.com
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Emergency 
preparation 
urged
UK-based insurance comparison website 
MedicalTravelCompared has advised 
holidaymakers with pre-existing medical 
conditions to think about how they would 
handle emergencies before they go 
abroad. Managing director Vicki Moses 
said: “Holidays are about relaxation and 
enjoyment, so if an emergency does arise 
when you’re abroad it is important to know 
what to do so that it can be dealt with as 
quickly and easily as possible. Preparation is 
the key, especially if you have a pre-existing 

medical condition.” She urged travellers to try 
to read as much travel advice as possible for 
the region to which they are travelling before 
they go, and to ‘seek out trusted sources of 
guidance such as Gov.UK or the ABI so that 
you are well prepared for any eventuality, and 
know what steps are needed to claim on your 
travel insurance when you return home’.
“Securing comprehensive travel insurance 
with adequate cover for medical treatment, 
repatriation, lost luggage and travel 
delays should be the fi rst on your list of 
preparations,” Moses continued, before 
stressing how important it is for travellers to 
keep receipts: “Evidence of any expenditure 
will be required by your travel insurance 
provider in order for you to make a claim 
so keep hold of any receipts for medical 
treatment or medication you receive if 
you fall ill or have an accident. If you are a 
victim of theft, obtain a police report within 
24 hours of the incident occurring,  or if 
your luggage is lost, stolen or damaged at 
the airport, obtain a Property Irregularity 
Report (PIR) from your airline.”

According to Beth Godlin, president of Aon 
Affi  nity Travel Practice, younger travellers are 
driving trends in travel and insurance. “Insurers 
are rolling out online and mobile claims 
capabilities to meet customers’ changing 
needs, so that consumers have more options 
and more ways to purchase travel protection 
than ever before,” she said. “It’s why travellers 
today are seeing enhanced services – such 
as electronic claims payment and paperless 
processing –  that have more kinship with their 
everyday banking or bill-payment services.”
Aon sees fi ve main ways in which travel 
insurance is evolving to address such trends:
• Customer service. From technology 

off erings popular with consumers to 

claim servicing, this is an easy way for 
travel protection providers to diff erentiate 
themselves in today’s fl ooded market. 
Millennials in particular are a highly 
digital generation, so they value 
comfort with booking online or easily 
accessing claims information online.

• Choices. There are a lot of opportunities 
to address travellers’ needs with 
protection plans, including annual plans 
to cover multiple trips, plans that protect 
just one fl ight, low-cost plans for tight 
budgets, and comprehensive plans 
for more exotic or luxurious travel.

• Convenient technology. Adjusting 
online and mobile insurance purchase 

and claims capabilities to make sure they 
meet customers’ changing needs and 
make the process of getting insured and 
making a claim as simple as possible.

• Broader coverage off erings. While 
implementing changes to policies in the 
US is diffi  cult – it can take more than a 
year to get a product fi led and approved 
in 50 states – providers are broadening 
the scope of what insurance products 
cover. Insurance products have evolved 
in the past 10 years, and some now 
off er terrorism coverage, for example, or 
include a cancel for any reason benefi t 
alongside more traditional coverage.

• Programme customisation to refl ect 

sharing economy trends. It’s important 
to address emerging risks associated 
with sharing economy suppliers, such 
as Airbnb. Travellers tend to have lower 
perceived risk, which may be coupled 
with higher risk tolerance for those 
booking through sharing economy 
suppliers, as opposed to those who book 
traditional hotel, cruise or tour trips.

Trends with benefi ts

http://www.taa.at
mailto:taa@taa.at
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New research from travel insurer 
Columbus Direct in the UK has 
found that more than half of 
experienced skiers (51 per cent) 
have been injured while trying to film 
or photograph themselves on the 
slopes, with 28 per cent requiring 
medical treatment as a result

Nearly three-quarters of these skiers and 
snowboarders (72 per cent) admit to filming 
or photographing themselves in action. 
Further findings from the research are that 
skiers and snowboarders collectively take 
gadgets such as GoPros and GPS trackers 
worth £3 billion on their winter holidays. 
Columbus Direct found that British skiers 
spend an average of £517.57 on winter 
sports equipment and clothing each year 
and that men spend significantly more 
than women on ski equipment on an 
annual basis (£302 compared to £168).
Four-time British Winter Olympian Chemmy 
Alcott has warned skiers and snowboarders 
to put safety ahead of the selfie. “Experienced 
skiers and snowboarders know that the 
mountains can be unpredictable and 
you need to focus on your activity to 
avoid injury. The range of technological 
equipment you can take to the slopes now 
is incredible and it’s fantastic to be able to 
record your experience, but it’s important 
to remember to take care and put your 
safety ahead of the selfie!” she said.
Her advice to skiers wanting to take 
photographs or videos is to ensure they 
are visible to other skiers coming down 
the slope, have stopped somewhere 

safe, and don’t try to retrieve dropped 
equipment if it’s unsafe to do so.
Head of brand at Columbus Direct Rob 
Thomas has advised skiers to go with a 
winter sports add-on in their travel insurance 
policy. “Injury or loss of valuables can take 
the fun out of winter sports holidays in an 
instant,” he said. “As a standard single trip 
travel insurance policy is unlikely to cover 
winter sports automatically, skiers and 
snowboarders are always recommended 
to take winter sports add-on in their travel 
insurance policy to protect themselves but 
also to cover for their winter sports equipment 
in case of theft, damage or loss. While it’s 
fun and thrilling to capture yourself in action 
with the latest gadgets on the slopes, sports 
enthusiasts should always prioritise their 
own safety above all else in order to enjoy 
an incident free winter sports holiday.”

Winter wondering about cover
With snow recently arriving in Europe, 
many people will be donning ski suits and 
hitting the slopes in the coming months. 
However, the latest insight from financial 
information business Defaqto shows that 
many enthusiasts may be left out of pocket 
unless they fully understand the travel cover 
they have purchased. Only four per cent of 
the single trip travel insurance policies on 
the market in the UK cover winter sports as 
standard, while 13 per cent don’t offer any 
winter sports cover at all. Fifteen per cent of 
annual policies include winter sports cover 
as standard, so annual policyholders in 
particular were warned that they need to be 
aware that they cannot presume that they 

are covered for different types of holidays.
Defaqto stated: “Travel insurance cover, in 
terms of standard features, varies widely 
across the range of products on the market. 
Nearly a fifth (18 per cent) of policies 
which offer winter sports cover either as 
standard or as an optional extra do 
not offer any cover whatsoever for 
a lost ski pass. Should there be any 
piste closures due to a lack of snow, 
or even too much snow, 55 per 
cent of policies which offer winter 
sport cover as standard or as an 
optional extra will only offer between 
£10 and £20 for each day lost.”�
More advanced and adventurous skiers 
and boarders also need to be aware of 
what their policy allows when going off-
piste. Of the 863 single trip insurance 
policies examined by Defaqto, 123 (15 
per cent) do not allow off-piste skiing 
at all, and almost two thirds (64 per 
cent) allow ‘restricted’ off-piste skiing, 
often requiring a professional guide 
to accompany the policyholder or 
limiting the areas they can ski in a resort.
Brian Brown, head of insight at Defaqto, 
commented on the findings: “Insurance 
policies are continuously evolving with 
new add-ons and standard packages, 
and this can be both overwhelming and 
confusing for people purchasing a policy. 
We advise anyone who is looking to head 
to the slopes this season to ensure they 
are fully aware of the cover they need and 
the products available, in order to make 
the best informed decision and enjoy their 
holiday knowing they are covered.”

Lights, camera … traction

Experienced 
skiers and 

snowboarders 
know that the 

mountains 
can be 

unpredictable 
and you need 

to focus on 
your activity to 

avoid injury

City breakers 
encouraged to 
get cover
According to the latest research from the 
Association of British Travel Agents, city 
breaks have overtaken beach holidays 
as the most popular type of holiday. Alex 
Edwards from Gocompare.com Travel has 
urged consumers to make sure they buy 
suitable protection before they head off, 
giving the following advice: “If you’re planning 
a city break, particularly if you’re heading 
abroad, you should consider arranging 
travel insurance. The main purpose of travel 
insurance is to provide financial protection 
against the potentially high cost of medical 
treatment and repatriation if you’re injured 
or fall ill abroad. Illness and injury can strike 
at any time and if you’re unlucky enough to 
be taken ill on a weekend abroad and need 
hospital treatment, without insurance, you’d be 
left to cover the costs out of your own pocket.”
Edwards continued to explain the benefits 
of cover: “As well as medical cover, travel 
insurance provides a financial buffer against 
travel plans being cancelled as a result of 

a range of unforeseen events. 
These could include illness, injury 
or redundancy and travel delays. 
You’ll also usually be covered for 
lost or stolen baggage, passports 
or other belongings.  So if, for 
example, on your city break you 
fall victim to a pickpocket, you 
can claim for the loss of your cash 
and other documents – subject to 
the terms shown on your policy.”
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Call to lower 
UK tax burden
Michael Pettifer, managing director for 
MPI Brokers in the UK, has called on 
the government to review its 20-per-cent 
Insurance Premium Tax, which is currently 
placed on travel insurance policies. He 
explained: “The higher rate was introduced 
to curtail an apparent abuse dubbed ‘value 
shifting’, which, due to regulation, no longer 
exists. One of the unintended consequences 
is that certain groups of travellers are unfairly 
taxed due to age, riskier activity, poor health 
or length of travel – for example, gap year 
travellers or seasonaires.  There is now no 
logical reason why the travelling public 
should have to pay such an exorbitant rate of 
tax on travel insurance as well as all the other 
taxes they have to pay for travelling overseas.”

Travellers planning a cruise often pay 
in advance for excursions and onboard 
packages, but there is one unexpected 
expense that can quickly outweigh all 
the others, US-based travel insurance 
comparison site Squaremouth has 
warned . Medical bills on cruise ships can 
be a signifi cant expense – according 
to Squaremouth claims director 
Brandi Morse, unavoidable shipboard 
expenses can cost two or three times 
more than the same bill in a hospital.
“We’ve seen medical conditions like an 
upper respiratory infection cost thousands 

of dollars to be diagnosed and treated on 
a cruise ship,” Morse said. “Cruise ships 
charge a lot for medical care, but travellers 
don’t always have the option to avoid them.”
In addition to treatment on board, some 
conditions require a medical evacuation. 
This typically costs between $50,000 
and $100,000 from a cruise ship, Morse 
said, but can exceed $100,000 for 
travellers cruising to remote locations.
Squaremouth recommends cruisers 
purchase a policy with at least $100,000 
in emergency medical coverage and 
$250,000 in medical evacuation coverage. 

Cruising for a medical bruisingZurich identifi es 
risk factors
Zurich Insurance Company has released 
the 12th edition of The Global Risks 
Report, which it says is ‘published at a 
time of heightened political uncertainty, 
following a year of unexpected electoral 
results, particularly in the US and the UK’. 
“Polarised societies and political landscapes 
are taking centre stage in many countries, 
with deepening generational and cultural 
divisions amplifying the risks associated with 
sluggish economic recovery and accelerating 
technological change,” said the report.
These tensions have been building for some 
time, and over the past 10 years a nexus 
of social, political and economic fragilities 
has been a consistent focus of The Global 
Risks Report. Zurich stated that ‘the events 
of 2016 should serve as a wake-up call and 
prompt us to reassess our preparedness 
in the face of an evolving risk landscape’.
The report went on to say: “While we should 
be wary of attributing too much infl uence to 
a series of very recent electoral results, the 
consequences of which are still unknown, 
major unexpected events can serve as 
infl ection points. Long-term trends – such 
as persistent inequality and deepening 
polarisation, which ranked fi rst and third in 
perceived importance in the Global Risks 
Perception Survey (GRPS) this year – can 
build to a point at which they become 
triggers for change. This kind of change 
might involve risks intensifying or crystallising, 
but it is important to recognis e that shocks 
and releases of tension might also lead to a 
brightening of the risk outlook. We are in a 
period of fl ux; paradoxically this is therefore 
a time when things could improve.”
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BLM, a UK law firm specialising in 
insurance and risk law, has offered 
an insight into the results of a recent 
judgment in which a holidaymaker 
attempted to sue a tour operator

On 16 January, the UK’s Court of Appeal 
handed down its judgment in the case 
of Wood v TUI Travel. The claim arose 
from a gastric illness suffered whilst the 
claimant was on a package holiday. The 
appeal focused on whether the courts 
would characterise the provision of food 
and drink as a contract for the transfer of 
goods within the meaning of section 4 of the 
Supply of Goods and Services Act 1982.

The facts
The claimants, ‘the Woods’, had purchased 
an all-inclusive package holiday from the 
defendant, TUI Travel. While on holiday, the 
claimants contracted food poisoning and 
alleged that it was caused by the buffet at 
which they had dined when staying at the 
hotel. They alleged negligence and breach 
of contract, relying on the Package Travel 
Regulations 1992 and the Supply of Goods 
and Services Act 1982 against the defendant.

First instance decision
At first instance, the judge held that the hotel 
at which the Woods were staying on their 
package holiday had a sufficient standard 
of hygiene systems and procedures, and 
that it had provided the accommodation 
services with reasonable care and skill.
However, the claimants succeeded in 
their claim for breach of contract at trial 
because provision of food amounted to 
‘provision of goods’, s.4 Supply Goods and 
Services Act 1982 applied. This meant 
that the presence of a pathogen in the 
food rendered it of ‘unsatisfactory quality’ 
and therefore, the hotel was liable for the 
illness, notwithstanding the quality of 
its hygiene procedures. It was expressly 
stated that food could be contaminated 
without any fault on the part of the hotel, 
but that liability would attach without 
any fault, as long as the claimant could 
prove that the food was contaminated.

Court of Appeal decision
TUI Travel appealed the decision that 
the food supplied was of unsatisfactory 
quality on the grounds of whether the 
property in the food was transferred to the 
guests when it was offered in a buffet. It 
was argued that provision of the food was 
a ‘service’ because when the food was 
eaten it was destroyed, and so property 
in it could never pass to the guest.
The defendant argued that what TUI Travel 
was offering under the package contract 
was a right or a license to use the buffet.  
The defendant relied on the judgment in 

Hone v Going Places Leisure Travel Ltd 
[2001] EWCA 947 for their argument.
On appeal, it was held that: “In the absence 
of any express agreement to the contrary, 
when customers order a meal, property 
in the meal passes to them when it is 
served. The same is true of a drink served 
by the establishment. That is so whether 
the transaction has no other components, 
for example in a restaurant or café, or the 
transaction provides other services, the 
most usual being accommodation.”
The Court of Appeal attempted to reassure 
tour operators that the imposition of 
strict liability wouldn’t create a position 
where all illnesses were actionable. It 
suggested that the need for the claimant 
to prove causation would provide 
sufficient protection to tour operators. 
“It is well known that some people react 
adversely to new food or different water 
and develop upset stomachs,” said the 
judge. “Neither would be unsatisfactory 
for the purposes of the 1982 Act. That is 
an accepted hazard of travel … it is never 
enough to invite a court to draw an inference 
from the fact that someone was sick and the 
task might provide difficult in the absence 
of evidence of others who had consumed 
the food being similarly afflicted … it will 
always be difficult (indeed very difficult) to 
prove that an illness is a consequence of 
food or drink which was not of satisfactory 
quality, unless there is cogent evidence 
that others have been similarly affected.”

What this means for tour operators
Tour operators will be strictly liable if 
guests become ill from consuming 
contaminated food at their hotel. The 
appeal decision has not changed the law, 
but has clarified a contentious issue. It also 
highlights the importance of challenging 
causation, which has long been the most 
significant battleground in illness claims. 
HACCP evidence will continue to be 
important, as a means of persuading a 
court that food supplied by the hotel is 
less likely to be the cause of an illness 
than other factors (such as the new food 
or different water referred to by Burnett 
LJ, or food consumed off the premises.
Importantly, the comments of the judges 
suggest that greater import will perhaps 
be placed on the presence/absence of 
other incidents in assessing causation. The 
indication is that where there are no other 
reported incidents, claimants may struggle 
to prove that their illness was caused 
by consumption of contaminated food/
drink. It will therefore be more important 
than ever for hotels to capture and retain 
good evidence of all reported illnesses.
Lastly, the decision seems to obviate 
the need for local standards evidence to 
be adduced in gastric illness claims.

Who is at fault?
Making a fair contribution –  the UK 
Government response to the consultation on 
the extension of charging overseas visitors and 
migrants using the National Health Service 
(NHS) in England – has detailed the steps 
the government is planning to take to limit 
the extent to which the NHS pays for care 
given to foreign visitors who are not entitled to 
receive it. In the foreword to the report, health 
secretary Jeremy Hunt notes that in the last 
three years, the NHS has trebled the income 
from overseas visitors and migrants, from £89 
million to £289 million. He continued: “We 
will ensure that for the first time it becomes a 
legal obligation to pay up front and in full for 
any non-urgent treatment on the NHS. We 
also plan to put an end to overseas visitors 
from outside the European Economic Area 
(EEA) benefitting from free prescriptions.” 
Hunt also made reference to Brexit, but with 
no definite answers for patients hoping for 
clarity: “As we prepare to exit the European 
Union we will also have to consider the best 
deal for British people living and travelling in 
EU countries and any reciprocal healthcare 
arrangements we might put in place for EU 
nationals visiting the UK. This work is out of 
scope of this consultation. Until we leave the 
EU, the current rules apply and we expect 
the NHS to maximise the identification of 
these patients and collect the necessary 
information to enable cost recovery.”
The first stage of the plan will introduce 
financial incentives for trusts to improve the 
rate at which they recover costs from visitors 
from EAA countries with European Health 
Insurance Cards. It will also introduce a 
risk-sharing arrangement for trusts to seek 
charges at a higher rate (150 per cent of 

the cost of care) from visitors from outside 
the EEA while having the assurance that 
commissioners will pay 75 per cent of 
these costs should the visitor fail to pay.
The report went on to explain the situation for 
tourists and expats: “Information about the 
charging rules and how they apply to overseas 
visitors or migrants looking to settle in England 
are available on [the] NHS Choices [website] 
but we know this information is not sought 
out on this website before visitors travel to the 
UK. We will therefore work with the Foreign 
and Commonwealth Office to communicate 
to overseas visitors coming to the UK the 
fact that NHS treatment is not usually free 
of charge and that they should therefore 
travel with insurance to avoid charges and 
potential impacts on future visa applications. 
We will also work with the FCO to make sure 
that British expatriates are provided with 
information about their entitlement to free 
healthcare or whether they will need to pay.”

Charges for UK care on the horizon
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According to the GBTA Business Traveler 
Sentiment Index Global Report – January 
2017, from the Global Business Travel 
Association, being on the road can mean 
exercising less for many business travellers. 
Of those who work out regularly at home, 
45 per cent don’t exercise as often during 
work trips, either because they don’t have the 
time (71 per cent), are too tired (47 per cent), 
are out of their normal fi tness routine (29 

per cent) or do not have access to a fi tness 
centre in their hotel (17 per cent). Nearly two-
thirds (63 per cent) of regular exercisers say 
they often consider access to fi tness facilities 
or walkable areas when choosing business 
travel accommodations. Millennials (ages 
18-34) are more likely to work out every trip 
or almost every trip (46 per cent), compared 
to 41 per cent of GenXers (ages 35-54) 
and 38 per cent of Baby Boomers (55 +).

Only eight per cent of Australian adults 
travelled without travel insurance on their 
last overseas trip according to a survey 
commissioned by the Australian Government 
and the Insurance Council of Australia – that 
is 850,000 visits by Australians overseas 
without insurance. The Australian Travel 
Insurance Behaviour survey also found many 
travellers wrongly believed the Australian 
Government would pay their medical bills 
or medical evacuation costs if required. 
A statement from Julie Bishop, minister for 
foreign aff airs, read: “Australians should be 
fully prepared for overseas travel and take 
responsibility for individual travel decisions. 
This includes obtaining comprehensive 
insurance, being aware of insurance 
policy conditions and visiting Smartraveller 
to understand advice for destinations, 

including the laws of those countries.”
In 2014, the Australian Government 
released the fi rst ever Consular Strategy, 
which guided the allocation of consular 
resources to where they are most needed. 
Bishop said that the Ministry is now seeking 
public contributions to the second Consular 
Strategy for the period of 2017 to 2019.
The Australian Government has also 
released the Consular State of Play 2015-16, 
which provides a statistical snapshot of the 
numbers and types of cases consular staff  
are managing. The report outlines that in 
2015-16, the Department of Foreign Aff airs 
and Trade provided assistance to over 
1,500 Australians who had been arrested 
overseas (up from 1,256 in the previous year) 
and  nearly 1,700 Australians hospitalised 
overseas (up from 1,453 in the previous year).

Witness the (lack of ) fi tness

Majority of Aussies take cover

Ignorance is not bliss
the traveller had only 24 hours’ worth of 
medication left. Unable to contact her 
insurer, she booked flights of her own 
volition. When she returned home and 
tried to reclaim the cost of her flight, she 
found that her insurance would not cover 
the costs incurred as the flight delay 
benefit was only valid for outbound flights.
In another case, a man suggested that the 
travel insurance policy he had purchased 
was so detailed in its exclusions that it 
was fraudulent – when he left his laptop 
and phone in a taxi, he tried to claim for 
them under the ‘lost and stolen’ clause 

of his policy, but his claim was rejected 
after the insurer said that nothing left in 
a plane, car or taxi would be covered. 
Financial Services Complaints Limited 
commented: “We agreed with [the 
claimant] that the insurance company’s 
exclusion clause for lost items was very 
wide, and it was difficult to envisage 
a circumstance when the insurance 
company would accept a claim for a 
lost laptop. However, we did not accept 
the policy was fraudulent. To make an 
informed decision about the level of 
cover being provided, [customers] will 
need to read the policy wording. It is not 
enough to rely on a table of benefits.”

New year, new state of mind
among the top reasons why consumers 
intend to buy more travel insurance. 
Seventy-one per cent of travellers bought 
more travel insurance in 2016 because of 
fl ight issues like cancellations and delays. 
Innovative travel insurers seeking to provide 
benefi ts related to fl ight interruptions may 
succeed by meeting the needs of this 
segment with fl ight protection coverage.

• Increased knowledge of how 
travel insurance works. Forty 
per cent of consumers said 
they were buying more travel 
insurance because they had 
better knowledge of how travel 
insurance products work.

• Increased use of travel agents 
leads to increased travel 
insurance sales. More than 
18 per cent of travellers use 
a travel agent to book travel, and 94 
per cent of travel agents said they off er 
travel insurance with every travel sale.

• Family health ranks among the top 
reasons to buy more travel insurance. 
Thirty-two per cent of respondents 
said they bought more travel insurance 
in 2016 due to family health reasons. 
Consumers’ concerns over the health of 
family members appears to make cancel 
for any reason coverage more appealing.

• Rising interest in cruise travel for 2017 
will be a key driver of travel insurance 
sales. Nearly 38 per cent of agencies said 
river cruises were the top type of trip in 
2016, and 67 per cent expect river cruises 
to be the top driver of improved business 
performance in 2017. European river 
cruises ranked third on travel agents’ list of 
top destinations for 2017. For consumers, 
39 per cent expect to take more river 
cruises this year, and 36 per cent expect to 

take more ocean cruises. When these facts 
are viewed alongside an increase in cruise 
ship capacity of more than 17,000 in 2017, 
travel insurance sales may see an increase, 
since most cruise vacations are insured.

• Bucket list and adventure travel hot 
travel types in 2017. Seventy-six per 
cent of agents listed bucket list travel as 
a hot trend for 2017, and 53 per cent 

of travellers said they travelled to cross 
something off  their bucket list. Thirty-six 
per cent of travellers said they are planning 
more adventure trips in 2017, and 41 per 
cent of agents said adventure travel will 
be a top driver of improved business.

• International terrorism is a threat 

to travel and a reason to buy more 
travel insurance. Sixty per cent of travel 
agencies and 25 per cent of travellers 
told BHTP that international terrorism was 
a threat to travelling, and 12 per cent of 
travellers stated that fear of terrorism is a 
reason for buying more travel insurance.

• Zika no longer a top-of-mind threat, 
leading to an increase in travel to 

the Caribbean. A possible 
12-per-cent increase in travel to 
the Caribbean could be realised 
in 2017, as the World Health 
Organization has declared that 
Zika is no longer a ‘global health 
emergency’. Travel to the Caribbean 
and Central America may also 
see a corresponding 10-per-
cent increase in travel insurance 
sales, the largest increase of any 

region given the current data. Only four 
per cent of respondents, however, said 
fears of disease epidemics are leading 
them to buy more travel insurance.

Travel insurance sales by destination
BHTP’s report also looked at travel demand 
and travel insurance sales on a region-
by-region basis. The highlights are:
• Insurance sales for travel to the Caribbean 

and Central America are expected to 
increase by almost 10 per cent, driven by 
a strong rebound in travel to the region.

• Europe remains a polarising destination 
for travellers and travel agents, though river 
cruises and low airfares will help contribute 
to increased European travel and a four-
per-cent increase in travel insurance sales.

• A post-Olympics decline in South 
American travel will lead to a 
seven-per-c ent decline in travel 
insurance sales for the region.

Insurance sales for travel to the 
Caribbean and Central America are 
expected to increase by almost 10 

per cent, driven by a strong rebound 
in travel to the region To make an informed decision 

about the level of cover being 
provided, [customers] will need to 
read the policy wording. It is not 

enough to rely on a table of benefi ts

CONTINUED FROM PAGE 1CONTINUED FROM PAGE 1



www.marmassistance.com

TURKEY
The

to top-quality
Medical 
Assistance

Searching for a reliable partner with experience & local know-how in Turkey?

Medical assistance and roadside management for the traveller has been the core business 
of marm assistance for over 30 years. Marm is proud of a rapid expansion in health tourism 
combined with travellers health care, as a result of deep sectorial knowledge and reliability of 
30 years. Through innovative and high quality medical assistance solutions we guarantee the 
ultimate assurance and comfort for our international partners at all times.



14

COMPANY BRIEF

14

YOUR LIFE WAY EASIER

We are always there for you

We help you live beeer

We help you guard your most precious assets

We offer lifeeme experiences

We take care of emergencies 

www.ikeasistencia.com

Argennna   Brazil   Colombia   Mexico   Puerto Rico

Consulting, technology and outsourcing 
fi rm Capgemini recently announced 
the deployment of the fi rst phase of its 
partnership with insurer Tokio Marine 
HCC, introducing the insurer’s new policy 
and claims administration platform, 
which utilises Pega systems software and 
Sequel Business Solutions’ underwriting 
and claims administration systems. This 
architecture, it is hoped, will eventually 
replace Tokio Marine’s nine policy and 
claims administration systems and fi ve 
custom front-end customer interaction 
portals, with a single system that will provide 
enhanced capabilities for the insurer’s lines 
of business in the London market, as well 
as its various commercial lines written in 
the UK and elsewhere around the world.
“Tokio Marine HCC had an innovative vision 
that they could replace their complete 
legacy general policy administration 
systems and execute the 
fi rst phase of this plan in 
less than 12 months,” said 
Simon Parker, Capgemini’s 
vice-president of insurance. 
“Capgemini supported this 
vision, and working with the 
Tokio Marine HCC team, 
helped enable this business 
transformation. Through this 
deployment, the insurer was 
able to realise immediate 
benefi ts in reduced time to 
market and cost savings while 
leading the London insurance 
market in innovation.” 

Meanwhile, in Australia
Tokio Marine Management Australasia 
recently acquired a 50-per-cent stake in 
specialist underwriting agency eSentry 
Underwriting, a ‘major milestone’ for the 
company in the local insurance market. “This 
acquisition is part of Tokio Marine’s ongoing 
growth strategy in the region,” said David 
Boreham, Tokio Marine’s chief underwriting 
and distribution offi  cer in Australia, and a 
director at eSentry, “and will underpin our 
sustained expansion in 2017 and beyond. 
We look forward to continuing to build our 
presence and reputation in Australia.”
Adrian Martin, eSentry Underwriting’s 
CEO, added: “The confi dence Tokio 
Marine has shown in eSentry by taking 
an equity stake will assist the company in 
expanding its range of specialist products 
and allow it to grow its market share in 
what is a highly competitive sector.”

Oui, merCBien
UK-based accelerator Startupbootcamp 
InsurTech has added CBien to its roster 
of 10 selected insurtech start-ups for its 
2017 programme. The French start-up, 
which provides a digital platform through 
which users can manage and protect 
their belongings via an app, will be 
Startupbootcamp’s Start-up in Residence.
Through the start-up’s app, customers 
can use bar code scanners or other 
similar devices to create an inventory 
of items. The app’s algorithm then 
determines the items’ value, and they 
can then be managed and/or insured.
“We are delighted to welcome CBien to 
our London programme and look forward 
to supporting the team on its international 
journey,” said Sabine VanderLinden, 
managing director of Startupbootcamp. 
“Currently we see a high level of interest 
in micro and on-demand insurance, 
however, a lot of change is predicted this 
year. We look forward to seeing young 
and later stage start-ups collaborate 
with one another and gain experienced 
guidance from more mature ones.” 

TrawellTag 
Cover-More go 
with GoAir
TrawellTag Cover-More, a global provider of 
travel insurance and assistance, has entered 
into a new partnership with GoAir India, under 
which the insurer will provide specialised 
travel assistance services – including 
insurance – to passengers of GoAir that 
are travelling domestically. The partnership 
will utilise Cover-More’s recently upgraded 
proprietary ‘Impulse’ platform, which off ers 
customers the ability to purchase travel 
protection in real time while booking tickets.
“We are delighted to partner with GoAir to 
provide our unique travel assistance and 
insurance services to GoAir’s customers 
throughout India,” said Dev Karvat, managing 
director and CEO of TrawellTag Cover-More. 
“Impulse is the key to our new strategic 
partnership as it not only equips the 
travellers with holistic travel protection but 
also enables our client to enhance ancillary 
revenue though an agile online technology.” 

Capgemini and Tokio Marine 
advance partnership

http://www.ikeasistencia.com
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AWC appoints 
new PR partner
Allianz Worldwide Care (AWC), a 
brand of Allianz Worldwide Partners, 
recently announced the appointment 
of FleishmanHillard as its new global 
public relations agency, following 
a competitive tender process. The 
agency will manage AWC’s global PR 
operations from the health insurer’s main 
operational hub in Dublin, Ireland.
Alexis Obligi, director of sales and marketing 
at Allianz Worldwide Care, said: “We are 
delighted to mark the beginning of the new 
year with the appointment of FleishmanHillard 
as our new public relations agency. Allianz 
Worldwide Care offers international and 
regional health insurance plans, has a global 
network of medical providers and support 
teams offering 24/7 support in multiple 
languages. As such we need an agency 
with an established international network. 
With FleishmanHillard’s extensive global 
network of offices, they really fit the bill in 
terms of our business needs and we look 
forward to connecting with media around 
the world through this new partnership.” 

For sale
Canada-based Fairfax Financial Holdings 
is reportedly in early talks to sell off 25 per 
cent of ICICI Lombard, an Indian general 
insurer operating in the travel, health, home 
and motor insurance spaces. If agreed, the 
deal could potentially net up to $1 billion. 
Formed in 2001, ICICI Lombard was a joint 
venture between Fairfax and Indian bank 
ICICI Bank. Fairfax owns a 35-per-cent 
stake in the company, and should it reduce 
this to 10 per cent, the firm supposedly 
plans to set up a new general insurance 
project in India – local regulations forbid 
foreign investors from owning more than 
10 per cent of two insurance companies. 

In January, Standard Chartered Bank and 
Allianz unveiled a new 15-year bancassurance 
agreement for the distribution of Allianz’s 
general insurance products, including 
travel, personal accident, fire and motor 
insurance products, to retail banking clients 
of Standard Chartered across five key 
Asian markets – Hong Kong, Singapore, 
Malaysia, China and Indonesia. The new 
arrangements will be rolled out during the year.
“This partnership combines Standard 
Chartered’s strong Asian banking franchise 
with Allianz’s deep insurance expertise 
to provide for the protection needs of the 
bank’s personal, priority and business 

banking customers in the region,” said 
Allianz. “In addition to Standard Chartered’s 
extensive branch network, Allianz products 
will also be available for distribution via 
a proprietary digital bancassurance 
platform for an integrated, data-driven and 
highly tailored customer proposition.”
Karen Fawcett, CEO of retail banking 
at Standard Chartered Bank, said that 
bancassurance was a ‘key focus’ for the 
bank, and that ‘through this partnership, we 
combine the expertise of one of the world’s 
leading insurance companies with our 
extensive distribution network, including our 
leading digital banking channels, to offer our 

retail banking clients convenient access to 
quality solutions for their protection needs’.
“As the world’s largest general insurer, 
we are excited at the opportunity to bring 
our best-in-class insurance solutions and 
leading digital technology to serve the 
needs of Standard Chartered’s customers 
in Asia,” added George Sartorel, Allianz’s 
regional CEO for the Asia-Pacific region. 
“This partnership also builds on our shared 
commitment towards the growth and 
development of the Asian region, which is 
in line with Allianz’s ambitions to expand 
our presence regionally, and to drive greater 
value for our customers and employees.” 

Fifteen-year plan enhances bancassurance offering

mailto:express@air-alliance.de
mailto:express@air-alliance.de
mailto:express@air-alliance.de
http://www.medfl
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Th at Internet of 
Th ings thing
According to fi nancial newspaper The Nikkei, 
major insurers in Japan’s non-life space are 
expanding the scope of their cyber policies 
beyond computers, servers and the like to 
take in such areas as factory control systems 
and surveillance cameras, in response to 
the growth of the Internet of Things (IoT) 
and the corresponding increased likelihood 
of cyber attacks. This expanded cover will 
allow for higher payout limits in the event of 
such attacks. Tokio Marine & Nichido Fire 
Insurance added coverage for industrial 
control, monitoring equipment and other IoT 
devices to its cyber policies in January, while 
Sompo Japan Nipponkoa Insurance will 
shortly commence cover that compensates 
businesses whose operations have been 
aff ected by cyber attacks. Reimbursement for 
lost profi ts and money spent on replacement 
computer equipment will also be on off er. 
In March, meanwhile, Sompo Japan 
Nipponkoa will launch a free service that will 
calculate the damage that companies could 
potentially be faced with in the event of cyber 

attacks – the service 
has been developed in 
partnership with Risk 
Management Solutions 
in the US, and the UK’s 
University of Cambridge.
Last November, 
Japan’s National Police 
Agency reported that 
on average, there were 
2,000 separate attempts 
to illegally access IoT 
devices every day. 

According to a number of diff erent 
organisations, the instability felt 
around the globe in 2016 was just a 
precursor to what’s in store for 2017

For starters, Allianz’s Risk Barometer 2017 
suggests that businesses are increasingly 
expressing fear of non-physical damages, 
political disturbances and market volatility, 
with cyber attacks and rising economic 
protectionism high on the list of concerns 
for the year ahead. Natural catastrophes 
are still very much a concern, but business 
interruption driven by ‘non-physical damage’ 
or ‘intangible perils’ came top of the rankings, 
with 37 per cent of respondents to the 
research expressing concerns about this. 
Ever-increasing connectivity, and advances 
such as the Internet of Things, bring as many 
potential challenges as they do opportunities, 
and this, coupled with rising anti-globalisation 
sentiment, means that ‘companies worldwide 
are bracing for a year of uncertainty’, 
according to Chris Fischer Hirs, CEO of 
Allianz Global Corporate & Specialty SE.
“Unpredictable changes in the legal, 
geopolitical and market environment 
around the world are constant items on 
the agenda of risk managers and the 
C-suite,” he added. “A range of new 
risks are emerging beyond the perennial 
perils of fi re and natural catastrophes, 
which require re-thinking of current 
monitoring and risk management tools.”
Natural disasters are not going away, 
however, as Axel Theis, a board member 
at Allianz SE, commented: “Natural 
catastrophes and climate change worry our 
customers and society at large. We must 

assume that global 
warming above 1.5 
degrees Celsius 
would intensify 
climate damages, 
for example from 
heat waves and 
rising sea levels, 
signifi cantly. It is our 
task as an insurer to 
develop solutions for 
these scenarios and 
establish prevention 
and insurance 
protection for, and 
together with, our 
customers and 
public partners.”

An even more sobering report from global 
risk consultancy Verisk Maplecroft, Political 
Risk Outlook 2017, suggests that the world 
has entered a new era of political risk, 
with 2016 a taster rather than an outlier. 
Between the Trump presidency, still in its 
infancy but already causing worldwide 
ripples, the ongoing fallout from the UK’s 
Brexit vote, and an aggressively assertive 
China (with a corresponding rise in 
confrontational posturing on the part of the 
US), risk seems likely to grow signifi cantly 
throughout the year, with last year potentially 
having marked a major paradigm shift.

Safest to emigrate to Mars

“Governments facing heightened instability 
are prone to erratic policy 
making,” warned Verisk 
Maplecroft’s head of 
analytics Guy Bailey, 
“which can undermine 
investors’ trust in key 
institutions of the state. 
While the outlook is not 
unremittingly bleak, the 
outputs of [our] model 
suggest that 2016 was not 
a one-off  – investors should 
brace for more shocks.”

While the outlook is not unremittingly bleak, the 
outputs of [our] model suggest that 2016 was not a 
one-off  – investors should brace for more shocks
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After over two decades of 
discussion, the US and the European 
Union (EU) have finally come to an 
agreement on insurance rules for 
companies operating in both areas

In January, following one year of formal 
negotiations and over 20 years of 
discussions, the US and the EU successfully 
reached a transatlantic agreement that will 
enable insurance companies to operate 
much more smoothly between the two 
regions, with regulatory uncertainty 
removed for those American insurers 
that conduct business in Europe. EU 
reinsurers, additionally, will potentially 
save hundreds of millions of dollars due 
to alterations to collateral requirements.
“This is a very welcome development for 
US insurers,” said Howard Mills, a former 
state insurance commissioner in New 
York, US and currently global insurance 
regulatory leader for Deloitte Services LP. 
“[It] will enable them to write business in 
the EU insurance market and will alleviate 
their long-standing concern that lack of 
equivalence would restrict their ability to be 
globally competitive in an ever-increasingly 
competitive insurance marketplace.”
A joint statement between various US-
based trade associations that represent 

insurers and reinsurers also expressed 
enthusiasm about the deal, which, they said, 
‘seeks to resolve significant insurance and 
reinsurance regulatory issues for companies 
doing business in both jurisdictions’.
One aspect of the deal is that US insurers will 
not be subject to Solvency II, which came into 
effect last year; this new regime has been put 
in place to ensure that insurance companies 
have sufficient capital to deal with major 

losses, but will now only apply to European 
firms. A further (currently non-binding) pillar of 
the deal involves a set of principles governing 
the mutual exchange of information between 
insurance supervisors in both Europe and 
America, in order to mitigate potential risk.
“This agreement will provide opportunities 
for US insurers and reinsurers doing 
business in the EU while continuing to 
ensure a high standard of protection for 
US and EU consumers,” said Michael 
Froman, a US trade representative. 

HSBC Bank Middle East and AXA Gulf 
recently announced the signing of an 
exclusive bancassurance agreement, 
under which HSBC will distribute AXA’s 
general insurance products throughout 
the Gulf. This will begin in the United 
Arab Emirates (UAE), with other local 
markets set to follow as time goes on.  
“Our global reach and wealth of 
knowledge will further support HSBC 
customers,” said Cedric Charpentier, 
CEO of AXA Gulf, “along with our ability 
to provide them with fast, reliable and 
seamless world-class insurance solutions.”
Gifford Nakajima, HSBC’s head of wealth 
development, retail banking and wealth 
management for the Middle East and 
North Africa, meanwhile, added: “This 
partnership is another important step in 
our customer-centric strategy at HSBC. 
Since we are committed to helping people 
meet their life goals, part of this is to ensure 

Alarming data compiled by India’s General 
Insurance Council (GIC), which represents 
Indian general insurers, suggests that as 
many as 60 per cent of motor vehicles in 
India – mostly scooters and motorcycles – 
are being driven uninsured. According to the 
GIC’s secretary general, between 2015 and 
2016, around 190 million registered vehicles 
were driving on India’s roads, and of these, 
only 82.6 million were insured. The figures 
are worrying for many reasons, not least 
because India’s roads have high accident 
rates – in 2015 alone, over half a million 
road collisions took place. Twenty-nine 
per cent of these traffic incidents involved 
two-wheelers, 23 per cent involved cars and 
jeeps, and 8.3 per cent involved buses.
At the end of last year, India’s Motor 

Accident Claims 
Tribunal asked 
the police, the 
central government 
and the Delhi 
government to 
implement new 
mechanisms to 
more effectively 
stop uninsured 
vehicles from 
taking to India’s 
roads, as merely 
prosecuting drivers 
after the fact 
was ‘insufficient 
to alleviate the 
suffering of victims’. 

According to the 2016 Annual Global 
Climate and Catastrophe Report 
from Aon Benfield, floods were the 
most damaging natural peril in 2016 

Floods caused nearly one third of total 
global economic losses last year, according 
to Aon’s report, which also warned that 
temperatures – 2016 was the warmest year 
on record – were a ‘notable contributor‘ to 
the higher-than-usual level of weather-related 
losses registered throughout the year.

Aon states that there were 315 natural 
catastrophe events in 2016 that generated 
economic losses worth US$210 billion, 
making it the seventh-highest year on record 

where combined economic losses exceeded 
the $200-billion mark. Flooding, earthquakes 
and severe weather comprised 70 per cent 
of these losses, and the US accounted 
for 56 per cent of global insured losses. 
“After a decline in catastrophe losses during 
the previous four years, 2016 marked a bit of 
an uptick in natural peril costs to the global 
economy,” said Steve Bowen, a director and 
meteorologist at Impact Forecasting. “When 
recognising that we have seen a nominal 
increase in both annual and individual 
weather disaster costs in recent decades, 
we recognise that factors such as climate 
change, more intense weather events, greater 
coastal exposures and population migration 
shifts are all contributors to the growing 
trend. With these parameters in place, 
and forecasts continuing to signal greater 
risk and vulnerability, it is anticipated that 
weather-related catastrophe losses will further 
increase in the coming years. The data and 
analysis in this report will help businesses, 
communities, governments and the re/
insurance industry to better prepare and help 
mitigate the growing risks of these disasters.”

Lloyd’s, the UK’s specialist insurance 
and reinsurance market, recently 
announced plans to open a reinsurance 
branch in India, in time for major 
reinsurance renewals that are coming 
up in April. This follows final regulatory 
approval from the Insurance Regulatory 
Development Authority of India (IRDAI) .
Lloyd’s chairman John Nelson 
enthusiastically described the move 
as ‘a watershed moment in Lloyd’s 
international strategy’. “We have now 
cemented our access to the world’s 
largest, fast-growth economies, those 
most in need of the specialist insurance 
to protect their expanding asset base,” 
he said. “Lloyd’s will bring expertise and 
specialist capacity to India’s insurance 

market and work in partnership with 
local insurance businesses to develop 
innovative solutions that meet the 
unique needs of the growing economy. 
Lloyd’s will help to share and develop 
expertise across the industry to position 
India as an international centre for 
insurance and reinsurance. A strong 
and diverse reinsurance market will 
de-risk the economy and enable its 
entrepreneurs and businesses to take 
risks and thrive. A local presence in 
India will bring Lloyd’s closer to clients 
and risks, enhancing understanding 
and the ability to develop new solutions 
for the needs of the Indian market 
with a particular focus on agriculture, 
infrastructure and disaster management.” 

Thailand’s Ministry of Finance recently 
issued a pair of notifications, announcing 
the relaxation of foreign shareholding and 
board limits for life and non-life insurers 
operating in the country. The intention behind 
relaxing the limits is to promote stability for 
insurers and the wider financial industry.
Licensed insurance companies will now be 
able to apply to the Thai finance minister 
for permission to have higher than 49 
per cent (and up to 100 per cent) foreign 
shareholding, and for more than half of the 
directors on its board to be foreign, although 
this is contingent on the insurer having 

a sufficient capital adequacy ratio, and a 
business operation plan through which 
to promote stability for other insurers.
The proposed foreign shareholder, 
meanwhile, must be an insurance company 
(or a company engaged in some sort of 
related / supportive business); have at least 
10 years of experience in the insurance 
arena; have a credit rating of no less than A 
(or have a parent company with that rating); 
have clear business operation policies and 
technology transfer plans; and have sufficient 
financial ability to support and promote the 
stability of the insurer with which it is dealing. 

We’ve come a long long way together

It never rains, but...
[The deal] seeks to resolve significant 
insurance and reinsurance regulatory 
issues for companies doing business 

in both jurisdictions

we recognise that factors such as 
climate change, more intense weather 

events, greater coastal exposures 
and population migration shifts are all 

contributors to the growing trend

Let’s Thai this up

Lloyd’s eyes India Driven to distraction

Bancassurance pact solidified
we are also supporting them to protect 
these ambitions. We have also made sure 
that these services will be easily accessible 
through our advanced digital platforms 
and branch networks across the UAE.”



18

SALES SIGN. 2EDITOR SIGN. CONFR. SIGN.IMAGE ED SIGN. SALES SIGN. 1 PAGE UPDATE

TRAVEL MATTERS

A recent Business Travel Show poll 
has revealed that UK business travel 
buyers face higher prices due to Brexit

According to the poll – in which 178 
travel buyers (61 per cent of whom work 
in the UK) were asked what impact they 
thought the UK’s exit from the European 
Union (EU) will have on client confidence 

and buying behaviours – prices have 
increased for 16 per cent of corporate 
travel buyers in the UK, compared to just 
six per cent across continental Europe.
The poll also showed that 80 per cent of 
British buyers believe it’s a case of ‘business 

as usual’, slightly fewer than the 83 per cent 
in the rest of Europe that say the same. 
Across Europe, eight per cent of buyers 
said they are holding off from investing 
in travel, compared to four per cent 
of buyers across the UK and 11 per 
cent across continental Europe.
A selection of business travel professionals 
were also asked how they thought Brexit 
will affect their jobs. Rosy Burnie, travel 
advisor and former global HQ office 
manager at Luvatas, said: “Currently, it’s 
business as usual. The world is bigger than 
Brexit. However, the uncertainty means that 
future investment projects go on hold.”
David Chapple, an event director at Business 
Travel Show, commented: “The UK’s decision 
to leave the EU has created many questions 
about the future, and corporate travel is no 
exception. Our panel of thought leaders will 
spell out potential changes to prepare for, 
both for travel managers based in the UK and 
those whose companies visit on business.”

international tourism remained robust 
in 2016 despite myriad challenges, with 
international tourist arrivals growing by 3.9 
per cent to reach a total of 1,235 million.
Around 46 million more tourists travelled 
internationally in 2016, compared to 2015. 
Asia and the Pacific (up by eight per cent) 
led growth in international tourist arrivals 
and Africa enjoyed a strong rebound (up 
eight per cent) after two weaker years. 
Positive momentum continued in the 
Americas (up four per cent), while Europe 
showed mixed results with double digit 
growth in some areas, offset by decreases 
in others. Similarly, demand in the Middle 
East showed positive results in some 
destinations but declines in others. 
The latest survey by the UNWTO’s panel of 
experts shows confidence in 2017, with a 
majority of the 300 respondents (63 per cent) 
expecting ‘better’ or ‘much better’ results 
than in 2016. The UNWTO’s projection is 
that international tourist arrivals worldwide 
will grow at a rate of three per cent to four 

per cent in 2017. Europe is expected to 
grow at two to three per cent, Asia and the 
Pacific and Africa at five to six per cent, 
the Americas at four to five per cent and 
the Middle East at two to five per cent.
“Tourism has shown extraordinary strength 
and resilience in recent years, despite many 
challenges, particularly those related to 
safety and security,” said UNWTO secretary 
general Taleb Rifai. “Yet, international 
travel continues to grow strongly and 
contribute to job creation and the wellbeing 
of communities around the world.”

According to online travel insurance 
policy provider Holidaysafe.co.uk, 
the new generation of ‘glampackers’ 
wants Airbnb and exotic locations, 
and relies on technology to guide 
them around the world

Holidaysafe found that there have been major 
changes in attitudes and habits within the 
backpacking community since the 1960s, 
with people travelling more frequently, taking 
advantage of low-cost accommodation 
and flights, and using technology for 
travel advice, bookings and guides to their 
destination. The provider says that this has 
led to the rise of the new ‘glampacker’.
The average age of a backpacker in 2013 
was 25 years old, but this had risen to 32 
years old by 2016, according to Holidaysafe, 
while the average duration of a trip has 
dropped from 217 days in 2013 to 179 
in 2016. When it comes to backpackers’ 
medical claims, these remain unchanged 
since the 1960s: the top three are toothache, 
insect bites and stomach upsets.
“Backpacking was once the cheap way for 
the younger generation to explore the world 
and experience new cultures,” said Amber 
Howard, brand manager at Holidaysafe. 
“Today the glampacker wants to adapt to 
their environment by pre-planning and using 
technology to guide their journey and help 
decide where they stay and what they eat.”
Howard added that the desire to stay 
connected has encouraged millennial 
backpackers to carry a range of electronic 
gadgets. She has offered some travel 
insurance advice for glampackers: “We would 
always encourage travellers to purchase 

the correct insurance for their adventure, by 
thinking what activities they might want to 
undertake and reading their policy to see 
they are covered,” she said. “Travellers should 
be aware of cover for travel arrangements, 
sports and adventure activities, theft, loss 
and damage of gadgets and documents 
such as visas and passports.”

Handbags and gladrags

the glampacker wants to adapt to 
their environment by pre-planning and 
using technology to guide their journey

Dubai tops 
UK travellers’ 
long-haul 
destinations list
Southall Travel, a UK-based long-haul travel 
company, has conducted research to find 
out UK customers’ favourite long-haul 
destinations. It revealed that Dubai, UAE 
was the most popular beach destination 
for 2017 so far, while Bali, Indonesia was 
the fastest growing in terms of popularity. 
Completing the top five most popular 
destinations were: Mauritius, Phuket, 
Thailand, the Maldives, and Sri Lanka.
According to Southall, Bangkok in Thailand 
was customers’ favourite city break in 
January, while Abu Dhabi in the UAE and 
Mumbai in India rounded off the top three.
Bali in Indonesia has seen huge growth 
in traveller numbers, according to the 
company, with the number of flights 
booked up by 60 per cent in January 
compared to the previous year’s figures. 
Kuala Lumpur in Malaysia enjoyed a 
43-per-cent rise in inbound flights, while 
Koh Samui in Thailand saw a 36-per-
cent rise in visitors from the UK.
“It has been an incredibly busy month 
with bookings up around 10 per cent 
this January compared to last,” said 
Jaymin Borkhatria, Southall Travel’s 
sales director. “Dubai is proving more 
popular than ever and we expect 
it to welcome many more British 
holidaymakers to its beaches this year.”

Impressive year 
for Munich 
Airport
Munich Airport, Germany, has announced 
that it set a record in 2016 for passengers, 
with over 42 million people using the airport 
over the year, a three-per-cent rise on the 
previous year’s figures. The airport also 
enjoyed a four-per-cent increase in aircraft 
movements, with nearly 400,000 take-offs and 
landings throughout the course of the year.
Munich Airport predicts that, had it not been 
for strikes that cancelled 3,000 flights, the 
number of aircraft movements would be 
even higher. However, despite this, the airport 
saw a five-per-cent increase in air freight 
being handled, with more than 334,000 
tons leaving or arriving on its tarmac.
“The strong gains in our traffic figures clearly 
demonstrate once again that growth in 
demand for mobility is steadily rising,” said 
Munich Airport president and CEO Michael 
Kerkloh. “This will continue in the coming 
year. Based on slot requests submitted by 
airlines to date, we expect a four-per-cent 
increase in aircraft movements in 2017.”
The growth, the airport asserts, is based on 
strong gains in international traffic. There was 
a strong demand for long-haul routes to Asia, 
encapsulated in the five-per-cent increase 
in passenger numbers for these flights.
Continental travel remained the strongest 
segment at the airport, with 25.8 
million travellers using the airport to 
stay connected with Europe, a four-per-
cent increase on the previous year.

The Brexit burden

The UK’s decision to leave the 
EU has created many questions 
about the future, and corporate 

travel is no exception

International tourism not stunted 
by challenges
According to the latest United Nations 
World Tourism Organisation (UNWTO) 
World Tourism Barometer, demand for 
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was among the fi rst cities in the country 
to introduce a specifi c tax to help cover 
the costs of tourism, one that is collected 
as a supplement on overnight stays.
The regional health department told ITIJ 
that it had in place a ‘series of measures 
to respond  to the increase in tourism’, 
especially during the peak holiday months 
of July through September: “This allows 
us to act fl exibly, adapting primary care 
and hospital resources to the needs of 
the population and the demand that 
occurs, ensuring quality at all times in 
the attention given to the public.”
With primary care, the system means they 
can step up the number of staff  on duty 
in specifi c areas ‘to meet the increased 
demand that occurs in coastal areas 
during the summer period’. And in terms 
of hospital capacity, they have a ‘summer 
average availability of 86.9 per cent of 
beds’. The region’s Emergency Medical 
System (SEM) has also strengthened 
its services 
‘with additional 
ambulances and 
increases in the 
coverage-contracted 
hours’, measures 
which ‘are intended 
to provide coverage 
in coastal areas, 
where during the 
summer there are 
major increases 
in the population, 
focusing primarily on 
Tarragona, Girona 
and Terres de l’Ebre’.

With a 10-per-cent rise in international 
tourists in 2016 (reaching a record 
75.6 million) and further growth 
forecast for this year, Spain is having 
to juggle its popularity as a holiday 
destination with increasing demand 
on the public health services it off ers, 
as David Ing reports

The vast majority of arrivals are still visitors 
from fellow European Union (EU) member 
states who are entitled 
to reciprocal public 
health treatment. This 
is one of the reasons 
why many people pick 
Spain for their holidays, 
according to analysts, 
but the numbers have 
also been signifi cantly 
boosted in the last few 
years by those who have 
been scared off  going to 
rival beach destinations, 
especially in the eastern 
Mediterranean and north 
Africa, by ongoing fears 
surrounding terrorism.
From outside Europe, the biggest 
increases in long-haul markets last year, 
both seeing rises of more than 40 per 
cent, were from Canada and Argentina, 
although the US remains by far the 
largest. Somewhat surprisingly, given the 
promotional eff orts made to attract them, 
the two main Asian incoming markets 
– China and Japan – saw falls of 11 per 
cent and 24 per cent respectively.
Getting a country-wide overview from the 

government of how health authorities are 
reacting to the increases and the forecast of 
further growth in 2017 is not possible. As the 
national Ministry of Health in Madrid points 
out, each of the 17 regional governments 
has control over its own policies and acts 
independently, so ITIJ contacted three of 
the top fi ve most popular holiday regions – 
only one of which, independence-minded 
Catalonia, replied in time. However, it is 
arguably the most signifi cant in the country, 

in that it has the biggest infl ux of foreign 
tourists: just under 18 million in 2016, 
ahead of the Canaries and the Balearic 
Islands, both of which shared second place 
and received around 13.3 million each.
Given its location, immediately south of the 
French border, Catalonia is also popular 
among people who choose to travel by road 
to Spain rather than fl y and, therefore, are 
often family groups arriving from other EU 
countries. Barcelona, the capital of Catalonia, 

According to local health authorities, there 
are now more than 100 cases of yellow 
fever in Brazil, and Canadian public health 
offi  cials are advising people to seek medical 
advice before travelling to aff ected areas.
Most cases are in the southeastern 
state of Minas Gerais, where authorities 
had confi rmed 97 cases as of 27 
January, of which 40 died.
On 23 January, the health department of 
Sao Paulo said it had confi rmed six cases 
of the disease, including four infections 
in Minas Gerais. All of the patients died.
The Public Health Agency of Canada 

said that it is monitoring the outbreak 
in the regions of Minas Gerais, Espírito 
Santo, Bahia and Sao Paulo, and 
suspected cases in the Federal District.
In its travel health notice for Brazil, the 
agency said that if travellers plan to 
go to these areas, it is recommended 
that they discuss their plans with their 
healthcare provider due to the risk of 
yellow fever. “You may be at risk for 
these vaccine-preventable diseases 
while travelling in this country,” the notice 
states. “Talk to your travel health provider 
about which ones are right for you.”

Spain reacts to growing public health pressures
The Delta State Government in Nigeria 
has begun fumigating public places 
in response to a recently confi rmed 
outbreak of Lassa fever in seven states.
A type of viral haemorrhagic fever 
caused by the Lassa virus, it chiefl y 
occurs in West Africa and is usually 
acquired from infected rats.
The government is fumigating markets and 
hospitals in the state to prevent the spread 
of the disease. According to John Nani, the 
state commissioner for the environment, 
fumigation will assist in the routine activities 
of the ministry aimed at checking the spread 
of the disease. He said that precautionary 
measures are the best approach to adopt at 
present, noting that diseases thrive in dirty 
environments, and that the government 
would continue to provide information on 
precautionary measures that citizens should 
adopt to avoid the epidemic. In a recent 
statement, the state government advised all 
residents to adopt good hygiene practices. 

ITIJ for the 
commute?
Get the App

Yellow fever plagues Brazil

Taking precautions
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Protect yourself
In Australia, Queensland Health recently 
posted an alert advising of the first locally 
transmitted dengue fever case for 2017 in 
Innisfail, in the far north of the country.
Two other suspected cases in the 
area are being investigated and the 
Dengue Action Response Team (DART) 
is carrying out mosquito control.
“Everyone needs to do their part and 
take action to eliminate mosquito 
breeding sites on their properties and 
to protect themselves from mosquito 
bites,” said director of Tropical Public 
Health Services Dr Richard Gair.
Travellers are advised to cover up with 
long-sleeved tops, long trousers and 
shoes and socks when mosquitoes are 
most active, and to apply repellent to 
all exposed skin when outdoors (being 
sure to use one that contains an active 
ingredient such as DEET, Picaridin, IR3535, 
or oil of lemon eucalyptus). Both types 
of mosquitoes that spread dengue breed 
close to dwellings, are found in shady areas 
and bite mainly during daylight hours. 
Anyone with dengue-like symptoms – 
fever with severe headaches, muscle 
and joint pains, a rash, vomiting and 
diarrhoea – should see a doctor 
and be tested for dengue. 

2499 Glades Road, Suite 106B
Boca Raton, FL 33431
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Toll Free Fax: 1.877.451.8063
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Coordinating the evacuation
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Transportation to the final destination

Home sweet home

The US Centers for Disease Control 
and Prevention (CDC) has shared 
a new clinical update on a cholera 
vaccine for travellers

The single-dose oral cholera vaccine 
was approved by the US Food and Drug 
Administration in June 2016 and the Advisory 
Committee on Immunization Practices voted 
to recommend the vaccine for adult travellers 

aged 18-64 years old who are visiting an area 
of toxigenic Vibrio cholerae O1 transmission. 
An area of active transmission is defined as 
an administrative subdivision where cases 
have been reported within the past year.
However, the CDC has informed consumers 
that cholera in travellers is extremely rare. For 
example, from 2009 to 2014, only 99 cases 
of cholera were reported in US travellers. 
It said that the vaccine is not routinely 
recommended for most travellers as most 
don’t visit areas of active transmission. 
The CDC has advised that the key to cholera 
prevention is practising food and water 
precautions and hand hygiene in areas 

with outbreaks, and that the decision to 
vaccinate travellers to areas with outbreaks 
of the disease should take into account a 
number of factors, including: intensity of 
transmission at the traveller’s destination; 
rarity of severe cholera in most travellers; risk 
factors for exposure to cholera (for example, 
performing aid work in outbreak settings); 
risk factors for poor outcomes (for example, 
limited access to medical care, blood type 
O, or medical conditions worsened by 
dehydration); travellers’ ability to adhere to 
food and water precautions; availability of 
medical care (intravenous rehydration) at 
the destination; and cost of the vaccine.

Avian influenza 
on the rise
A recent avian influenza report by Hong 
Kong’s Centre for Health Protection (CHP) 
outlined the details of 10 new H7N9 
infections. According to the report, there 
were two new cases each in Henan, Hubei, 
Hunan and Liaoning, along with one each in 
Guizhou and Shandong, and four of these 
cases are said to be in a critical condition. 
In an updated rapid risk assessment for 
travellers to China, the European Centre for 
Disease Control and Prevention (ECDC) 
states that the most immediate threat to 
EU citizens is to those living or visiting 
influenza A-affected areas in China.
The ECDC advises people travelling to China 
to be cautious and avoid direct exposure 
to poultry, live poultry markets or backyard 
farms. And while infection generally poses 
a low risk for travellers – even for those 
heading to a region where the disease is 
present or an outbreak is occurring – it 
states that travellers who visit affected 
areas and develop respiratory symptoms 
and fever within 10 days after their return 
should consult a physician and inform 
them about their recent travel history to 
facilitate early diagnosis and treatment. 

key to cholera prevention is practising 
food and water precautions and hand 

hygiene in areas with outbreaks

Cholera vaccine for travellers 

http://www.commercialmedicalescorts.com
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Malaria on 
the rise due to 
heavy rains
Recent heavy rains in the northern 
Omuthiya-Oshikoto region of Namibia 
increased the number of malaria diagnoses 
for early January from 25 to 102 over the 
corresponding period last year. No deaths 
have been recorded from the disease. 
This increase was caused by pools of 
stagnant water created by the rains. People 
were cautioned by the Ministry of Health and 
Social Services to drain any stagnant water 
around their houses and clear overgrown 
grass, thereby dismantling ideal mosquito 
breeding grounds. People are also advised 
to sleep under treated mosquito nets and 
use mosquito repellent or traditional herbs. 
Regional health director Peter Angala said 
that everyone with signs and symptoms 
of malaria such as fatigue, headaches, 
abdominal pains, vomiting, diarrhoea, back 
pains, fever, chills and sweating should visit 
a health facility and have a malaria test.
He also said that malaria alertness and 
awareness will be improved with the 
distribution of 
educational fl yers. 
Advice to 
travellers is that 
Africa presents a 
signifi cant malaria 
risk, and that they 
should discuss 
their itinerary and 
the need for anti-
malaria medication 
with a trained 
travel health 
professional 
at their 
nearest clinic.

In Canada, a mumps outbreak has 
sickened 125 people, many of them 
university students in Winnipeg, and has 
now spread to the north of Manitoba.
A highly infectious viral respiratory illness, 
mumps still causes large outbreaks 
around the world and is spread through 
respiratory secretions, including droplets 
in the air. The risk is highest in countries 
with low immunisation rates. 
There are two confi rmed cases in the city of 
Thompson and others undergoing testing. 
Travellers are advised of the importance of 
current immunisation against contagious 

childhood diseases such as whooping 
cough (pertussis), diphtheria, rubella and 
measles for travel to any destination, whether 
it is a developed or developing country. 
Although the mumps vaccine provides 
no guarantee that a person can’t contract 
the virus, it can help lessen the eff ects. 
According to NRHA medical offi  cer of 
health Dr Michael Isaac, the spread of the 
disease is diffi  cult as people are infectious 
before symptoms appear, but those who 
do develop mumps can help prevent its 
spread by isolating themselves from others 
and practising good hand hygiene. 

According to a new study, for the 
fi rst time, a key malaria treatment 
has failed in patients being treated 
in the UK, which may signal that the 
parasite is evolving resistance.
The drug, which is commonly used to 
treat malaria in the UK, failed to cure 
four patients who contracted the disease 
while visiting Africa. The patients were 
eventually treated using other therapies.
The researchers believe the treatment 
failure was due to these strains showing 
reduced susceptibility, a potential 
fi rst sign of drug resistance.

“These cases act as a warning for Africa,” 
they said. “Drug resistance is one of the 
biggest threats we face in fi ghting malaria, 
and is already starting to occur in parasite 
strains prevalent in parts of southeast Asia. 
We need to understand why Artemether-
lumefantrine (AL) failed to clear these four 
cases of Plasmodium falciparum infection.”
A team at the London School of Hygiene 
and Tropical Medicine in the UK said 
that it is too early to panic, but warned 
that things could suddenly get worse, 
and demanded an urgent appraisal of 
levels of drug resistance in Africa.

Key treatment fails UK patients 
for the fi rst time

Manitoba’s mumps misfortune 

WHO’s priority 
diseases for the 
year ahead 

The World Health Organization 
(WHO) has a newly updated list of 
priority diseases for 2017

The list includes: arenaviral haemorrhagic 
fevers (including Lassa Fever); Crimean Congo 
Haemorrhagic Fever (CCHF); fi loviral diseases 
(including Ebola and Marburg); Middle East 
Respiratory Syndrome Coronavirus (MERS-
CoV); other highly pathogenic coronaviral 
diseases (such as Severe Acute Respiratory 
Syndrome (SARS)); Nipah virus and related 
henipaviral diseases; Rift Valley Fever (RVF); 
Severe Fever with Thrombocytopenia 
Syndrome (SFTS); and Zika. 
WHO reviewed its draft methodology for 
prioritising diseases under its Research and 
Development Blueprint (R&D Blueprint) at 
an informal consultation in November 2016 
featuring experts in human and animal health, 
epidemiology, applied mathematics and safety, 
along with relevant researchers and clinicians.
The diseases in the R&D Blueprint are severe 

emerging diseases that have 
the potential to generate a 
public health emergency and 
for which no preventative 
and curative solutions exist 
(or they are insuffi  cient). The 
methodology identifi es the 
diseases that most readily 
meet these characteristics. 
The R&D Blueprint is a global 
strategy and preparedness 
plan that enables R&D activities 
to be swiftly activated during 
epidemics. It works to fast-track 
the availability of eff ective tests, 
vaccines and medicines.
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Your best partner in Portugal 
for world-class private healthcare services
With 9 hospitals and 8 outpatient clinics with urgent care, 
HOSPITAL DA LUZ offers greater geographical coverage 
through the largest private hospital group in Portugal,  
which includes Hospital da Luz Lisboa, the biggest and best 
in class private hospital in the country.

Delivering excellence and innovation through the 
integration of patient care, research and advanced training, 
HOSPITAL DA LUZ moves medicine forward with high-end 
technology, placing great value on team medicine and 
multidisciplinary cooperation. 

Our experience in working with global insurance  
and assistance companies guarantees a cost-effective,  
quality driven solution for international clients through  
the ease of one multiunit agreement supported  
by internationally focused relationship managers.

Our International Patient Services provides personalized support 
throughout the process of care with consideration for the needs 
and particular concerns of expats, travelers, evacuation cases, 
and other patients who travel to us for planned care.

For further information, including advice on how  
to partner with us, call +351 213 138 260 or email 
intlpatientservices@luzsaude.pt

ÁGUEDA | AMADORA | AMARANTE | AVEIRO | ÉVORA | GUIMARÃES | LISBOA | OEIRAS | OIÃ  
PORTO | PÓVOA DE VARZIM | SETÚBAL | VILA NOVA DE CERVEIRA | VILA NOVA DE GAIA

hospitaldaluz.pt luzsaude.pt

mailto:intlpatientservices@luzsaude.pt
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Calls for single-
player health 
plan in Malaysia
Doctors in Malaysia are calling for the 
implementation of a country-wide single-
payer health insurance scheme, through 
which all citizens would be able to visit any 
hospital, be it public or private. The multiple-
provider arrangement would essentially mean 
that any medical institution is accessible to 
any patient. The doctors argue that providing 
access to such a scheme would relieve the 
heavy burden on government-run hospitals, 
which are struggling at present due to low 

charges. It would also improve 
the accessibility of private 
hospitals, whose high prices are 
putting patients off, according 
to the Malay Mail, as well as 
improving things for Malaysians 
in general, both financially and 
from a health perspective.
“Moving to a national system 
of health insurance provides 
greater stability in health 
financing,” said Dr Abu Bakar 
Suleiman, chairman of private 
hospital group IHH Healthcare, 
“with coverage for all citizens. 
It is community-rated, not 
risk-rated, and excludes no 
one; contributions are decided 
based on ability to pay.”
Malaysia presently uses a 
universal health care system, but 
it is set up on the basis of multiple 
payers and multiple providers.

Siaci Saint Honore Group subsidiary MSH 
International, which designs and markets 
international health insurance solutions, has 
launched a new product for internationally 
mobile individuals. Start’Expat has been 
specifically designed to offer simple and 
comprehensive health insurance to new 
expatriates who are planning a stay abroad 
of less than one year. It is available to anyone 
aged between 16 and 65, regardless of 
professional status, and includes coverage 
for medical expenses, repatriation, luggage, 
personal third party liability coverage, 
psychological support and other eventualities. 
Two coverage zones are available – 
worldwide 
excluding the US, 
and worldwide 
including the US.
“Each year, almost 
72,000 young 
French nationals 
go abroad for a 
limited period 
on a supervised 
stay,” said Frédéric 
Van Roekeghem, 
executive 
director of MSH 
International. 
“Twenty-five per 
cent to work, 40 
per cent on a 
school or university 
trip and 44 per cent 
on an internship. 
Additionally, there 
are 22,000 young 

people travelling on a personal basis. For 
example, the Working Holiday Program 
is extremely popular for destinations that 
young people dream of visiting: Australia, 
New Zealand, Canada, Japan, South 
Korea, Brazil, Argentina, Mexico, Chile etc. 
Together with this desire of young French 
nationals to see the world, there is also a 
real demand for ‘life experiences abroad’ of 
intermediate duration among the over-35s: 
self-employed workers who want to try ‘full-
scale’ living in another country, individuals 
on a sabbatical year with their families or 
on their own, and early and young retirees 
attracted by sunny, low-cost destinations.”

That’s a negative
A federal judge in the US has 
blocked the health insurance ‘mega 
merger’ between Aetna and Humana

The ruling upholds last year’s move by the 
Justice Department, which sued to block the 
Aetna-Humana deal – worth some $37 billion 
– because it could damage competition, as 
well as result in higher prices for customers. 
US district judge John D. Bates wrote that 
‘the court is unpersuaded that the efficiencies 
generated by the merger will be sufficient 
to mitigate the anti-competitive effects for 
consumers in the challenged markets’. 
He said that were the two health giants 
to merge, competition in the Medicare 
Advantage market would be substantially 
affected across over 360 counties. Deputy 
assistant attorney general Brent Snyder, 
meanwhile, hailed the decision to block 
the merger as a victory for consumers, 
suggesting that it could save taxpayers up 
to half a billion dollars annually. The merger, 
he said, ‘would have stifled competition 
and led to lower quality health insurance’.
A spokesperson for Aetna said: “We are 
reviewing the opinion now and giving 
serious consideration to appeal, after 
putting forward a compelling case.” 

Start’Expat helps expats get started
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Punter Southall Health & Protection 
(PSHP) has announced an 
expansion of its suite of expatriate 
benefits solutions, as part of its 
intention to offer broader options of 
support, insurance and benefits to 
internationally mobile workers before, 
during and after their assignments

PSHP currently offers pre-assignment 
screening in partnership with Healix 
International, cultural training in partnership 
with Morneau Shepell, and international 
private medical insurance (IPMI) via Bupa 
Global, and it will now be partnering with 
relocation support provider NetExpat to 
offer expatriates interactive cultural coaching 
workshops to help them settle in more 
quickly and smoothly when they arrive at 
their new destination. These workshops are 
designed to help expats and their families 
better understand local cultural norms and 
habits in both social and business terms, as 
well as advising on practical matters such 
as accessing utilities, locating the ideal 
school, and registering with a local doctor. 
“Sending employees overseas can be risky 
and the cost of failure high,” said Teresa 
Wighton, head of international healthcare 
consulting at PSHP. “In the worst case 

scenarios, companies can lose their 
valuable talent. Supporting employees 
throughout their relocation journey can 
make all the difference. Any family 
relocating overseas will experience 
many emotional highs and lows, 
and having intercultural training 
right from the outset can be a 
great way of helping them learn 
about the local culture so they 
can quickly adapt to their new 
environment and settle in.”
In addition, PSHP has expanded 
its suite of Bupa-facilitated IPMI 
plans, with Classic and Gold 
plans now including increased 
provision for vaccinations, congenital 
conditions and prescriptions.
“Through our exclusive arrangement 
with Bupa Global, we are delighted to 
offer companies the most comprehensive 
range of medical insurance available for 
expats,” added Wighton. “By enhancing 
our existing solutions, we hope to support 
more companies as they realise their 
expansion goals and successfully relocate 
their staff overseas, while [remaining] 
confident that they are providing them 
with the highest level of support whilst 
minimising their business risks.”

Government officials in Hong Kong 
have suggested that health insurance 
products that operate in compliance 
with the proposed Voluntary Health 
Insurance Scheme (VHIS), while 
costing consumers higher premiums, 
could also mean ‘attractive’ tax 
reductions, incentivising people 
– particularly younger people 
– to sign up to the scheme.
Premiums will likely be higher, 
according to officials, due to the 
fact that health insurance products 
currently available on the market may 
not meet the VHIS’ requirements 
(there are 10 minimum requirements, 
including no limit on lifetime benefits).
It is expected that the VHIS will 
be fully rolled out in 2018; in 
the meantime, details of the 
potential tax concessions are to 
be discussed and finalised.

Right on queue
A row in Kuwait has led to expatriate workers 
facing long queues at health insurance 
centres – medical cover is mandatory for 
expats needing to renew their residency visas 
– with the country’s health minister urged 
to find a prompt solution. Jamal Al-Harbi 
reportedly cancelled a contract with a private 
company that had been given the task of 
issuing health insurance documentation, 
and MP Faisal Al-Kandari has said that 
there is no replacement company to step 
in – the previous company has been issuing 
the documentation for over a decade.
Both the company in question and the 
Ministry of Health have blamed one another 
for the long delays that have resulted.
There has also been some additional 
controversy recently, with a new price 
list that has been put together covering 
healthcare service charges for expats and 
visitors to Kuwait – prices for treatments 
could rise by as much as 500 per cent. The 
reasoning behind the price rises, according 
to government officials, is that some expats 
and other visitors only come to Kuwait to take 
advantage of medical treatments, putting 
an additional strain on public hospitals.
“The allegations make no sense,” 
commented Ian Youngmann, an international 
private medical insurance (IPMI) industry 
analyst, “as you have to have a visa to enter 
Kuwait, local public health services are not 
good, local private services are not cheap 
and the insurance cover is not enough 
to cover more than basic healthcare.”

Save the data
Vietnam’s deputy prime minister Vu 

Duc Dam has announced that the 
consumer information contained 

within government-sponsored 
health and social insurance 
programmes should be shared 
with private insurers, as part 
of efforts to expand universal 
healthcare coverage in 
the country. The Ministry 
of Finance, along with 
Vietnam Social Security, 
will now be required to put 
together a set of co-operative 

mechanisms through which 
a database can be created; it 

will store the information of those 
with health insurance and social 

insurance, and this will then be linked 
to the databases of private insurance 

companies, according to Vietnam News.
Dam called computerised healthcare 
information ‘a necessity’, and says that the 
plan will boost efficiency and transparency, 
while simultaneously helping to combat fraud. 

Culture club

Andy O’Cain has been appointed as new 
business sales director at Aetna International. 
He will begin his new role with immediate effect 
and will be responsible for the development 
and growth of Aetna International’s proposition 
to the self-insured corporate sector.
This appointment is part of Aetna’s expansion 
of its sales leadership in light of continued 
successful growth. “Aetna International has 
ambitious partnership growth plans in the large 
group market, where we combined an award-
winning product with high levels of service,” 
explained Damian Lenihan, executive director 
of distribution. “The appointment of someone 
with Andy’s experience demonstrates our 
commitment to achieving our goals in this sector.”
Andy brings 15 years of experience to the role, 
having held numerous senior sales and business 
development roles within the travel and medical 
management sector. He joins Aetna from Cigna 
Insurance Services, where he was head of 
travel development and then head of sales and 
business development. Prior to this, he was head 
of relationship management at Allianz Global 
Assistance and held a variety of other managerial 
roles within Allianz and Direct Line Group.

Aetna International 
appoints new business 
sales director

The joy of tax reductions
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I
n the leisure travel sector, the concept 
of duty of care is just taking off, and 
can be misunderstood,” says James 
Page, senior vice president and chief 
administrative officer of AIG Travel. “It’s 
less about travel companies reacting to 
disaster situations – a role that’s arguably 

best filled by travel insurance – and more 
about educating consumers on the risk of 
these events impacting their travels.”
Page speaks from the perspective of the 
US. Within the European Union (EU), 
consumers have been protected to some 
extent since 1992 by legislation [known 
in the UK as the Package Travel, Package 
Holidays and Package Tours Regulations] 
that makes tour operators responsible for 
every element of a holiday bought as one 
package, including flights, accommodation, 
ground transportation and more. EU travellers 
who buy their travel and accommodation 
separately, though, do not automatically 
benefit from such blanket cover.
“There is a massively significant difference 
between flight-only clients and package 
holiday clients in terms of duty of care, 
even if they are flying with the same 
airline and that airline is owned by 
a tour operator,” says Sean Tipton, 
spokesperson for the British travel 

association ABTA.
Coming into force in 2018, the EU’s new 
package directive may give those who book 
independently greater protection against 
the financial failure of a supplier, but it will 
not be a game-changer in terms of duty 
of care in emergencies, industry sources 
suggest. Instead, insurers urge independent 
travellers to take out enhanced cover for 
cancellation or curtailment.
On paper, the new EU directive allows 
passengers to cancel their travel 
plans without penalty if the security 
situation in their destination changes 
‘significantly’ before departure. 
However, much may depend on how 
holiday companies (and insurers) 
define ‘significant change’. No UK 
or EU legislation governs how much 
information tour operators must pass 
on to clients. Travel agents, still the 
first point of contact for many package 
holidaymakers, sell holidays to thousands 
of destinations worldwide and cannot be 
expected to have detailed knowledge of the 
security situation in each, beyond that which 
is provided by governments.
In the US, where a higher proportion of travel 
bookings are made through retail agents, 
not package tour operators, a court ruling 

(McCollum v. Friendly Hills Travel Center, 
172 Cal. App. 3d 83 (1985), 217 Cal. Rptr. 
919) recognises that a travel agency has a 
duty to warn consumers of any dangers of 
which it is aware, but that ‘the law requires 
only that agents be loyal, not prescient’. The 
ruling’s core proposition is that a travel agent 
has a duty to use reasonable care, but is not 

an insurer. McCollum also rules that a tour 
operator may have a duty to warn of known 
or foreseeable hazards, but not to warn of 
possible risks.  
“It seems unlikely the new Package Travel 
Directive will make significant changes to 
the travel industry and travel insurers [in the 
EU],” says Stuart Lloyd, commercial manager 
of Collinson Group. “We need to provide 

assessable, clear and precise information 
to people so they can fully understand what 
their policy covers and assess whether they 
need to purchase additional, stand-alone 
products. Product innovations such as 
ash cloud cover or benefits for other travel 
disruptions are now common add-ons. These 
help travellers who do not book through a 
tour operator to upgrade policies, but there 
are still gaps that need to be filled.”  

Filling the cover gap
Such add-on cover can be the only resort for 
holidaymakers who are apprehensive about 
unrest in their planned destination and, as a 
result, wish to cancel their trip. In most source 
markets, such clients cannot expect a refund 
from their travel supplier in the absence of 
specific government advice against travel.
In the US, typically, clients with trip 
cancellation cover would not be covered for 
situations of political unrest, even if cancelling 
their holiday on the advice of a government 
entity. They would be reimbursed under a 
separate ‘cancel for any reason’ benefit – 
usually an optional add-on, though some US 
insurers include such cover within premium 
travel plans such as Travelex's Travel Max and 
TravelSafe's Premier plan.
When deciding to cancel flights or 

For employers, duty of care 
towards staff who are caught 
up in a crisis situation while on 
company business is reasonably 
clear-cut and routine. But when 
it comes to leisure travellers, the 
issue may be more complex, 
as Robin Gauldie  finds out 

the EU’s new package 
directive may give 
those who book 
independently 

greater protection

>>
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evacuate clients from a crisis zone, most 
holiday companies follow the lead of 
government departments such as the US 
State Department, the UK’s Foreign and 
Commonwealth Office (FCO), or Australia's 
Department of Foreign Affairs and Trade. 
The US Bureau of Consular Affairs advises 
US citizens to enrol in its Smart Traveler 
Enrollment Program (STEP) in order to stay 
informed regarding safety and security issues 
at their destination. Similarly, the FCO advises 
Britons to monitor travel advisories. As 
reported in ITIJ, the FCO plans to overhaul its 
advice pages, removing the terrorism threat 
level descriptors it currently uses for travel 
and instead describing the threat in terms of 
‘predictability, extent, and context’. “These 
changes will be introduced over the coming 
months, building on work that officials have 
already begun to increase the amount 
of detailed information about terrorism 
in our advice,” said FCO spokesperson 
Palan Suchak.
However, says Lloyd, greater collaboration 
is needed between tour operators, travel 
insurers, assistance companies and relevant 
government bodies. “It’s important that all 
parties work together to provide consumers 
with greater clarity as to what they are and 
aren’t covered for in an emergency.” He 
continued: “Terror incidents such as the 
shooting in Tunisia [in 2015] and natural 
occurrences like the volcanic ash cloud 

[which disrupted air travel for more than a 
week in April 2010] have raised questions 
within the travel industry on the level of 
protection offered to travellers and where the 
responsibility lies to fill the gaps.”
In extreme situations, governments may 
charter transport to pull their nationals out of 
a crisis. But vacationers who expect the US 
Cavalry to ride to their rescue on demand 
will be disappointed, the US Department 
of State warns. Most evacuations of US 
citizens use commercial transport, and the 
State Department expects evacuees to 
pay for their rescue. “The US government 
is required to seek reimbursement from 
travellers who use government co-ordinated 
evacuation resources,” confirmed Virginia 
Elliott, a US Bureau of Consular Affairs 
spokesperson. These may include transport 
and medical assistance. She added: “We 
urge travellers to consider reviewing their 
insurance policies to determine what costs 
may already be covered and which are not, 
and, if needed, purchasing insurance, as 
the costs of evacuation can be high, and the 
degree to which private companies such as 
travel agents, airlines, and hotels may issue 
reimbursements or assist with evacuation 
costs is solely at the discretion of each 
company’s individual policy.”
AIG’s James Page agrees that insurance 
is the only way to be sure that travellers 
will be able to have true peace of mind. 
“Travellers who want comprehensive 
coverage shouldn’t rely on the limited 
provisions the government grants them,” 
he says. “Travel insurance works to fill this 
gap, and the right provider can offer not 
only financial protection, but will also work 
with travel companies and government 
agencies to get travellers to safety as 
quickly as possible.” In an emergency, the 
parties involved in a traveller’s debacle 
don’t have clearly defined roles and 
responsibilities, Page clarifies: “Generally, 
travel companies act as a critical source 
of information, sharing details about 
travellers’ whereabouts, assessing who 
may be at most risk, and communicating 
with the consumer on services they may 
have through their insurer, while travel 
insurance and assistance companies and 
government agencies work closely to solve 
the problem on the ground.” He added: 

“Sometimes, this means taking a back seat 
as governments evacuate their citizens 
directly. Other times, this means doing most 
of the heavy lifting as governments can or will 
do little more than dispense aid. As a travel 
insurer and assistance company, it’s our job 
to assess the situation, and act accordingly.”
Insurers may be key for Americans in extremis, 
but for EU nationals on package holidays, the 
tour operator is normally the first recourse 
when assistance and evacuation are needed. 
“From this perspective, there is often a limited 
call on travel insurers when the incident is still 
unfolding,” says Lloyd. “The travel insurer’s 
role usually becomes more important after 
the event when consumers try to make claims 
for compensation.” Lloyd cautions that trying 
to assign clear-cut areas of duty of care to 
insurers, tour operators and other travel 
principals might be counter-productive.
“It’s difficult to draw lines between different 
types of organisations operating in the 
travel sector. As emergency scenarios are 
often unique situations, there won’t be 
a one-size-fits-all solution. While existing 
guidance and regulations can provide useful 
pointers, organisations need to assess each 
situation in a different way. Arguably, it might 
also be detrimental to customers if those 
lines become more distinctly defined and 

organisations then feel less inclined to go 
beyond what is legally expected of them.”
From the US perspective, Greg Mitchell, of 
legal firm Frost Brown Todd’s Insurance 
Industry Group, argues that more clearly 
defined lines of duty would be beneficial, 
both to consumers and to the insurance 
and assistance sectors. “Broadly speaking, 
travel protection products 
can be separated into two 
categories: travel insurance, 
which is insurance coverage, 
and travel assistance services. 
Problems sometimes arise 
with determining which items 
are insurance and which are 
assistance services. Because 
the question is determined 
[in the US] at state level, there 
is often inconsistency. This is 
an area that is ripe for further 
discussion and more regulatory 
guidance to help draw more 
distinct lines between these two 
types of product.”
From legal and reputational 
perspectives, holiday 
companies and insurers should 
and often do offer their clients the maximum 
possible assistance in emergencies, Lloyd 
says. “Tour operators [in the UK and EU] are 
legally obliged to protect customers and their 
ability to provide comprehensive protection 
and show real concern in extraordinary 
circumstances can significantly affect 
their reputation. As for the travel insurance 
industry, we need to determine how much 
help we can offer at that point, and that might 
require us stepping outside of terms and 
conditions in consideration of the number 
of factors in play.” Policy limits, for example, 
are there for a reason: “As travel insurers, 
we need to determine what assistance we 
can provide as there are exclusions in place. 
That said, in order to provide assistance in 
extraordinary circumstances, a judgement 
call will have to be made on a case-by-case 
basis depending on a number of factors, 
such as the actual circumstances and 
number of people affected.” Travel insurance 
has the ability to plug the gap when 
accommodation or travel providers decline 
to recompense guests who have booked 
independently or to waive pre-contracted 
payments, Lloyd adds.
Mitchell notes that in the US, travel agents 
and tour operators present ‘an interesting 
issue’ because they may act purely as 

These parties 
should also be 
collaborating 

ahead of crises – 
not necessarily to 
define roles and 
responsibilities, 
but to educate 
each other on 

what resources 
and capabilities 

they bring

add-on 
cover can 

be the only 
resort for 

holidaymakers 
who are 

apprehensive 
about unrest 

in their 
planned 

destination

As emergency 
scenarios are 
often unique 
situations, 
there won’t 
be a one-

size-FIts-all 
solution
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vendors of travel, or additionally as procurers 
of travel insurance and protection plans: “The 
duty of care that applies may be different 
depending on which of these capacities the 
travel agent is acting in. Where a travel agent 
or tour operator also offers travel insurance, 
a separate duty of care may apply regarding 
the insurance transaction. State statutes or 

case law may supply an additional duty of 
care for those who procure insurance for, or 
sell insurance to, consumers.”

A balancing act
Summing up, the actors in play on a stage 
that throws up an ever-changing set of 
challenges seem to be discharging their roles 

quite well. AIG’s James Page concludes: 
“If these parties have too narrow a view 
of their responsibilities, things will fall 
through the cracks. The consequences 
of everyone going ‘above and beyond’ 
and potentially duplicating efforts may 
be minimal. That said, preparation – in 
particular, by educating consumers on 

With travel companies 
embracing duty of care on the 
leisure side, the hope is that 
all parties will have a role

risks and ways to minimise them – is critical. 
This has historically fallen to travel insurers. 
With travel companies embracing duty of 
care on the leisure side, the hope is that 
all parties will have a role. These parties 
should also be collaborating ahead of 
crises – not necessarily to define roles and 
responsibilities, but to educate each other on 
what resources and capabilities they bring, 
and to build relationships they can leverage in 
an emergency.
“A huge priority is making sure people don’t 
overestimate the support the government 
and travel companies will provide, and don’t 
underestimate what we insurers do. It’s 
vital that travellers don’t see us purely as a 
financial benefit – a faceless company they’ll 
file a claim with after the fact – but rather as 
a team of experts who can help solve their 
problems if only they give us a call.” n

AIR AMBULANCE REVIEW 2017
OUT IN APRIL

The travel 
insurer’s role 

usually becomes 
more important 
after the event
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C
learly, there are risks 
associated with swimming or 
even paddling on beaches 
where strong currents, tides 
and freak waves can take their 

toll, as can irresponsible use of powered 
beach toys like personal watercraft, banana 
boats and water skis (see ITIJ 193, February 
2017, The fast and the furious … and the 
fatal). Yet swimming pools at resort hotels 
and holiday villas may ultimately be riskier 
than beaches for vacationers and their 
insurers. Travellers from countries such as 
Australia and the UK, where safety standards 
are rigorous, need to be made aware that 

such standards are not universal.
“As Australia has such strict water safety 
rules, some people assume swimming areas 
are safe everywhere in the world,” comments 
Richard Warburton, chief operating offi  cer 
of 1Cover Travel Insurance, an Australian 
insurer. “The truth is, many popular overseas 
destinations, such as Thailand and Bali, just 
don’t have the same safety protocols in place, 
and holidaymakers may be at greater risk 
when swimming. For example, pool gates 
are virtually non-existent in many Asian and 
European destinations.”
Resort pools seem to provoke risky behaviour 
in a signifi cant number of holidaymakers too. 

Each holiday season brings a crop of media 
stories covering accidents – sometimes 
fatal – involving tourists jumping into hotel 
pools from balconies, or diving into shallow 
pools. “Some people, particularly young adult 
males, take risks they wouldn’t normally take 
if they were at home," says Warburton. "They 
don’t think of consequences.” There is an 
ongoing need to make insureds aware that 
travel insurance has its limits, he adds.
In Europe particularly, the craze known as 
‘balconing’ is often a result of an alcohol-
fuelled night out giving holidaymakers a 
sense of invincibility. Warburton, though, 
warns: “One of the most common 

many popular 
overseas 

destinations, 
such as 

Thailand and 
Bali, just don’t 
have the same 

safety protocols 
in place

Almost everyone going on holiday to a warm climate will, at some point, end up 
in a swimming pool. But the ‘do not dive’ signs and depth warnings don’t always 
have the desired eff ect, added to which are huge variations in safety laws. 
Robin Gauldie assesses the dangers lurking in the depths

POOLING
RESPONSIBILITY
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misconceptions people have about 
travel insurance is in relation to alcohol 
consumption. If an accident happens and 
a person is under the infl uence, they may 
not be able to successfully make a claim, 
depending on the circumstances. This is 
why we encourage customers to thoroughly 
read all the terms and conditions of their 
policy. We strive to be as transparent as 
we can, educating customers about all 
facets of the policies. We want to ensure 
people fully understand what their policy 
covers them for, so they can make properly 
informed decisions.”  
According to Megan Freedman, executive 
director of the US Travel Insurance 
Association, insurers in the US would be 
unlikely to turn down claims for the costs 
of medical treatment or assistance arising 
from such accidents on the sole grounds 
of recklessness. “Claims would not be 
excluded based on irresponsible behaviour. 
However, a claim may be denied if the cause 
was use of alcohol or drugs, intentional 
self-infl iction of harm or an illegal act,” she 
says. Some policies in the UK, by contrast, 

specifi cally exclude claims resulting from 
falls or jumps from balconies, as accidents 
and subsequently expensive medical claims 
resulting from such activities have arisen 
so often.

Preventing tragedies
Reckless teenagers, however hair-raising 
their escapades, are not the only source of 
claims arising from pool accidents. Even in 
destinations that are famed for their beaches 
and long coastlines, such as Greece or 
the Algarve, almost all drownings of young 
children occur in swimming pools, according 
to the European Child Safety Alliance (ECSA). 
In Australia, too, tourist-related swimming 
pool deaths involving very young children 
continue to be of concern, according to the 
Australian Water Safety Council (AWSC). 
The organisation has called on the tourism 
industry to implement water safety and risk 
management plans in resorts and hotels, 
including signage, eff ective barriers and 
education programmes.
In many destinations, most such drownings 
occur in pools at private residences, but a 

signifi cant number happen in the pools of 
resort hotels or holiday villas, as is the case 
with the much more numerous non-fatal 
accidents that take place in and around 
swimming pools each holiday season. The 
ECSA has estimated that for every child 
fatality, there may be as many as 140 near-
drownings resulting in hospital admissions.
Between 2009 and 2015, 30 British children 
under 10 years old drowned in holiday 
swimming pools outside the UK, according 
to Britain’s Royal Society for the Prevention 
of Accidents (RoSPA). More than half were 
under four years old. “Statistics show that 
until recently, more British children drowned 
in swimming pools abroad than at home,” 
says David Walker, leisure safety manager 
at RoSPA. “RoSPA believes that all of these 
deaths could have been prevented.”
The presence of lifeguards (or other hotel 
staff ) might even increase risks by lulling 
holidaymakers into a false sense of security, 
some sources argue. At hotels with pools, the 
role of the lifeguard is often combined with 
other more general pool attendant duties, 
RoSPA says. In the UK, a lifeguard’s main role 

If an accident 
happens and a 
person is under 

the infl uence, they 
may not be able 
to successfully 
make a claim, 

depending on the 
circumstances
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is focused on preventing incidents, but the 
organisation claims that in many destinations 
outside the UK their main response is usually 
after the event. Walker says many accidents 
are due to the standards of the environment 
and lifeguards on duty being diff erent from 
country to country, although standards 
across the EU are fairly similar.
Few would dispute that parents hold ultimate 
duty of care for their off spring, even in the 
most carefully monitored environments. 
Families should not rely on lifeguards, 
says the UK’s Royal Life Saving Society 
(RLSS), a drowning prevention organisation, 
and parents should keep children under 
constant supervision, even when lifeguards 
are available. “Lifeguards, where present, 

are there to observe and predict unsafe 
situations as well as providing assistance 
and help during an emergency. They are 
not there to supervise individual children,” 
emphasises RLSS UK chief executive offi  cer 
Di Steer.
“We would happily work with tour operators 
and travel insurers to get the safety message 
out there, for example by contributing to 
awareness campaigns such as leafl eting and 
advertising at holiday airports,” says Alex 
Blackwell, RLSS UK’s head of vocational 
qualifi cations. Blackwell also suggests that 
tour operators could do more to raise safety 
awareness when their holiday representatives 
brief new arrivals at resort hotels and by 
distributing safety leafl ets in hotels. “The tour 

almost all 
drownings 
of young 

children occur 
in swimming 

pools

insurers in the US 
would be unlikely 

to turn down claims 
for the costs of 

medical treatment 
or assistance 

arising from such 
accidents on 

the sole grounds 
of recklessness

to online travel agent Travelsupermarket, 
some 60 per cent of British holidaymakers 
stay in hotels, compared with between 11 
per cent and 18 per cent booking holiday 
villas. Industry sources estimate that no more 
than 250,000 British holidaymakers book a 
holiday through a specialist villa package tour 
operator each year.
“While pool owners have a duty to take 
reasonable steps to ensure safe conditions in 
public pool settings, that does not eliminate 

the need for swimmers and patrons, 
particularly those who are supervising 
children, to take steps to stay safe at the 
pool,” says Jesse E. Guerra, founder of J. 
Guerra Law Firm, a US practice specialising 
in swimming pool incidents. “However, the 
owner/operator of the pool, not the patron, 
is ultimately responsible to maintain the pool. 
Unsafe pools should never be open for use if 
dangerous conditions exist.”
In the EU, companies selling accommodation 

as part of a holiday package are legally 
liable, under the EU’s 1990 Package 
Travel Directive, for the shortcomings of 
accommodation providers. Clients (or their 
insurers) can take legal action against the 
package holiday provider in the client’s 
home country for such shortcomings, so tour 
operators have a powerful added incentive 
to monitor safety standards at the villas and 
hotels they include in the holiday off erings. 
Companies acting purely as booking agents, 

operators should be providing water safety 
information at destination,” Blackwell says.

Private property
Most hotels in major tourism resorts employ 
lifeguards, not least to protect themselves 
from liability claims in the event that an 
accident does happen. But guests in private 
villas, holiday homes and most apartment 
complexes are alone in supervising the safety 
of their families in and around swimming 
pools. RoSPA’s fi gures reveal that although 
hotels accounted for most fatal accidents 
involving swimming pools, with 12 under-10s 
drowning in hotel pools, eight children aged 
under-10 lost their lives in swimming pools at 
holiday villas. To put this in context: according 
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on the other hand, are not automatically 
responsible for the actions of their suppliers 
and must be sued in a court at the 
destination where the incident occurred.
“Unfortunately, the general public doesn't 
necessarily think about risks when they 
are booking. They have no idea about the 
responsibilities of tour operators and the 
steps they take to make sure the properties 
they sell have been personally checked,” says 
one UK villa specialist. “The growth of online 

booking and the proliferation of new build 
holiday homes that are let on a haphazard 
basis have changed fi gures dramatically. 
The specialist villa tour operator sector is 
now much smaller than the online non-
specialist market.”
Since the millennium, the number of private 
pools in European holiday destinations 
has increased dramatically. The economic 
downturn since 2008 has probably slowed 
the rate of construction, but holidaymakers 

using villas in Mediterranean sun destinations 
increasingly expect a pool as standard, so 
the number of holiday villas and apartments 
with pools will likely continue to grow to 
meet demand.
There have been calls for villa renters to take 
more responsibility for pool safety for their 
properties, but also for hotel and villa guests, 
especially parents, to be more vigilant and 
risk aware.
The ECSA pointed out as long ago as 

tour operators could 
do more to raise 

safety awareness 
when their holiday 

representatives brief 
new arrivals
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claims, she agrees. “Hotel swimming pools 
have to comply with legal requirements 
such as lifeguards on duty, non-slip surfaces 
surrounding the swimming pool, protective 
grilles, and so on, so it is easier to prove 
negligence from the hotel owners if their 
swimming pools do not comply.”

Water-borne illnesses
“The most common claims we see are for 
cuts, lacerations and broken bones caused 
by falls around the pool. Often, these are a 
result of poor building or pool maintenance, 
or hotel negligence. But other times it’s 
because holidaymakers are not paying 
close enough attention,” says Richard 
Warburton of 1Cover Travel Insurance. 
Where poor construction or maintenance 
can be proven to have caused the incident, 
insurers may be able to subrogate. However, 
it is less easy to prove beyond doubt that 
inadequate pool hygiene was the cause of a 
claim for treatment of illness.
In any case, claims arising from minor 
injuries and infections such as otitis externa 
(‘swimmer’s ear’) are fairly common. 
Commenting on the ability to subrogate 
in such cases, Jack Harding, a barrister 
at UK law fi rm 1 Chancery Lane, said:  
“Infections caused by swimming pools have 
always been treated diff erently because the 
provision of a pool is a service and does not 
involve the transfer of goods. Accordingly, the 
only duty is to exercise reasonable skill and 
care.” He cites a 2001 court case against the 
British holiday company Going Places, which 
confi rmed that there is no absolute obligation 
to ensure that the holidaymaker catches no 
infection while swimming in a hotel pool.
Diagnosis and treatment of common 
pool-related infections like otitis externa 
are relatively inexpensive, but doctors 
commonly advise that otitis suff erers, 
especially children, should not fl y until the 
infection has cleared. Claims for alternative 
travel and accommodation arrangements if 
holidaymakers are forced to postpone their 
homeward travel due to such ailments can 
be much more costly for insurers, and more 
diffi  cult to subrogate. 
“The cost of new fl ights and additional 
accommodation would be covered by 
travel insurance where holidaymakers 
delay their intended departure as a result 
of the local doctor advising against air 
travel. Generally, these additional costs are 
likely to be much more than the cost of 
the medical treatment for a minor illness 
like swimmer’s ear,” says Jason Harris, 
senior claims manager for the UK insurer 
Aviva. He added: “We’re not seeing a 
signifi cant number of claims specifi cally 
for swimming pool-related illnesses, and it 
would be very diffi  cult to prove the cause 
of an infection like swimmer’s ear was a 
direct result of a dirty swimming pool. Not 
only would we need the local doctor to 
categorically state that the infection was 
caused by dirty water, but also evidence 
that the swimming pool was unclean and 
the hotel had been negligent.” n
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2007 that securely enclosing swimming 
pools attached to holiday villas reduces the 
likelihood of a drowning by 95 per cent. 
ECSA called for national and pan-European 
legislation requiring isolation fencing for 
swimming pools, specifying the height 
and spacing of the fencing and requiring 
secure, self-latching gates. In the US, where 
swimming pools attached to private homes 
are more common than in Europe, all pools 
at rental villas or apartments must be fenced 
in, with self-latching, self-closing gates no less 

than 48 inches in height. 
In 2009, the EU introduced a new set of 
swimming pool safety requirements, EN 
15288. Heralded as the most signifi cant new 
regulation since the introduction of the EU’s 
Maintaining Health and Safety in Swimming 
Pools rules (HSG 179) in 1988, this applies 
separate standards for public pools and aqua-
parks, hotel and campsite pools, rented villas 
and domestic pools in apartment complexes. 
However, interpretation and enforcement 
are left to the discretion of national, regional 
or municipal authorities, so there is a lack 
of uniformity. In 2003, France – which 
reportedly has the highest rate in the world 
of infant deaths by drowning in a swimming 
pool – introduced its own clearly defi ned 
and legally enforceable certifi cation system 
for newly built pools and private villa pools, 
which requires them to either have a shelter 
or cover, an alarm, or to be surrounded by 

a barrier or fence with a self-latching, self-
closing gate.
Such controls at national level are absent or 
patchily enforced in other EU destinations 
popular with villa clients. In Spain, the 
absence of specifi c safety rules for private 
pools may be a factor in keeping the level of 
related claims low, says María del Carmen 
González González, a lawyer at the Spanish 
fi rm Ramallo Pallast & Partner, which deals 
with more than 300 insurance cases annually: 
“Unlike France, Spain does not oblige private 

swimming pool owners to build a fence 
around the pool, so accidents stemming from 
such a lack of protection are not in principle 
a source of liability for the swimming pool 
owner. We have very few cases concerning 
fatalities (or even minor illnesses) arising from 
swimming pools. We can confi dently say that 
private swimming pools, at least in Spain, 
are neither a major source of claims nor of 
subrogation claims.”
If the insurer settled a claim for an accident 
at a pool and the owner were to be found 
liable, there is little doubt under Spanish law 
that subrogation would operate, she adds. 
“However, the insurer must be able to prove 
negligence. We have had some cases where 
negligence was found due to improper 
maintenance, but no liability has hitherto 
been found by the mere fact of not having a 
fence [around the pool].”
Hotels, though, are more vulnerable to 
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Cabin Blood 
pressure rising
It is a sad fact of life that no matter where 
one goes in the world, no matter how remote 
and spacious the corner of the Earth one 
chooses to hang out, one is never far away 

from a fellow human 
being seemingly hell-bent 
on being as annoying 
as possible. Even a 
thousand feet up in 
the air, in a metal box 
propelled through the 
sky by magic, a place 
where a calm, borderline 
Zen atmosphere 
should really be a basic 
requirement, there’s 
always going to be 
somebody who irritates 
you so much that you 
start to seriously work 

out the logistics of an impromptu sky dive.
Expedia, in partnership with market 
research fi rm GfK, recently polled over 
1,000 American plane passengers for an 
‘airplane etiquette study’, asking people what 
they considered the most reprehensible, 
aggravating airborne behaviours. The clear 
winner was the ‘seat kicker’, with 64 per 
cent of respondents agreeing that having a 
passenger sat behind them, kicking the rear 
of their seat, was truly the highest of high 
crimes. Sixty per cent of those interviewed 
said that in the event of encountering a 
seat kicker, they would grass them up 
to a fl ight attendant, while 25 per cent 
said that they would recline their seat in 
retaliation. Fight fi re with fi re, and all that.
Fifty-nine per cent of respondents listed 
inattentive parents who don’t keep their 
children in check as a major annoyance, 
while fellow fl yers who either demonstrate 
poor hygiene or wear too much stinky 
cologne or perfume were also particular 
goat-getters. A further 49 per cent listed 
passengers who are loud in some way, 

whether because they won’t stop talking 
or because they have the volume too high 
on their headphones, and 49 per cent 
also condemned drunk passengers.
Other breeds of plane irritating behaviour 
listed in the survey included queue 
jumping, reclining seats too much 
(although it was unclear whether it is 
acceptable if it is done to a seat kicker 
in retaliation), hogging arm rests, and 
eating pungent smelling foodstuff s.
“The study shows that small acts of 
decorum can go a long way,” said 
Expedia’s vice-president and general 
manger. “After all, as it relates to fl ights, 
we are quite literally all in this together.”
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When good 
mice go bad…

It seems that you can’t even trust 
perennial childhood favourite Minnie 
Mouse these days, laments David Ing

Two women, both dressed as the classic 
Walt Disney character, have been arrested 
in Madrid after they posed for photographs 
with passers-by in the Spanish capital. 
Police set off  on a mouse hunt after a young 
Iranian female tourist discovered €1,000 
of her holiday money had gone missing 

immediately after she stopped to have her 
picture taken with the brace of Minnies in 
the city’s central Puerta del Sol plaza.
Police threw a cordon around the square and 
soon discovered the rip-off  rodents thanks to 
the photographic evidence provided by the 
victim. When the women were unmasked 
and taken to the station for questioning, 
they were found to have more than €8,000 
in cash hidden in bags in the folds of their 
voluminous costumes. Police said they were 
aged over 60 and came from Bangladesh.
People disguised as cartoon and TV 
characters, including various Mickies and 
Minnies, are a familiar feature of busy 
tourist zones in Madrid city centre.

Even a thousand feet up 

in the air … there’s always 

going to be somebody 

who irritates you so much 

that you start to seriously 

work out the logistics of an 

impromptu sky dive
Don’t let the pout fool you, she is a remorseless criminal mastermind with a gaping void where her soul should be

Pictured – one big happy airborne family

http://www.itij.tv
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Ace Air & Ambulance (Pvt) Ltd.
James Halsted, – Managing Director

2 Mount Road, Avondale, Harare, Zimbabwe

tel: 
tel: 

+263 (4) 302 141
+263 (782) 999 901/2/3/4

email: 
website: 

james@ace-ambulance.com  
www.ace-ambulance.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, LangataRoad, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org 
www.flydoc.org

Awesome Air Evac
Shane Marais – General Manager

Hanger 104C, Gate C, Lanseria Airport, Lanseria, SOUTH AFRICA

tel: +27 11 430 1777 email: 
website: 

rescue@awesomeairevac.com
www.awesomeairevac.com

ER24
24/7 Flight Desk
Cambridge Manor Office Park, Manor 1, Stone Haven Road, C/o 
Witkoppen & Stone Haven Roads, Sandton, Paulshof, SOUTH AFRICA

tel: 
fax: 

+27 (0) 10 205 3100
+27 (0) 866 781 507

email: 
website: 

flight@er24.co.za
www.er24.co.za

Medic’Air International
Dr Jean-Philippe MATTEI – Medical Director

Dar El Bacha - Tizougarine 5, 40000 Marrakech Medina, MOROCCO

tel: 
fax:

+212 5 24 38 13 88
+212 524 428 436

email: 
website: 

operations@medic-air.com
www.medic-air.com

Netcare 911 International
24/7 Flight Desk

Oracle Close, Waterfall, Midrand,1685, SOUTH AFRICA

tel: 
fax: 

+27 10 209 8392
+27 10 209 8405

email: 
website: 

flight@netcare.co.za
www.netcare911.co.za

CareFlight International
Paul Smith – National Manager

Locked bag 2002 Wentworthville NSW 2145, AUSTRALIA

tel: 
fax: 

(+61) 2 9893 7683
+61 2 9689 2744

email: 
website: 

international@careflight.org
www.careflight.org

Flying Doctors Asia
Prithpal Singh – CEO , Director

A’Posh Bizhub, 1 Yishun Industrial St 1, #08-03, SINGAPORE, 768160 

tel: 
fax: 

+65 6483 5412
+65 6734 1338

email: 
website: 

prithpal@flyingdoctorsasia.com 
www.flyingdoctorsasia.com

LifeFlight 
Peter Elliott – General Manager – Air Ambulance

PO Box 5078, Robina Town Centre, QLD, AUSTRALIA

24/7 (int) tel: 
fax: 

+61 7 5553 5955
+61 7 5553 5965

email: 
website: 

ops@lifeflight.org.au
www.LifeFlight.org.au

Medic’Air International 每递安国际
Dr Li Tao – Medical Director

885 Renmin Road, Huaihai China Building, Room 808, 200010 Shanghai, CHINA

tel: 
fax: 

+86 2163 558289
+86 2163 558285

email: 
website: 

operations@medic-air.com
www.medic-air.com

Medical Wings
Dr.Sura Jaidwatee, M.D. – Medical Flight Manager
222 Don Mueang International Airport Office Building 3rd Floor, 
Vibhavadi Rangsit Road, Sanambin, Don Mueang, Bangkok 10210, THAILAND
24h tel: 

fax: 
+662 247 3392
+662 535 4734

email: 
website: 

m.w@medicalwings.com
www.medicalwings.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

INTERNATIONAL WEST INDIES ASSISTANCE
Marie-Yannick Agasseau – Manager
4 allée des perruches, route de l’union, 97200 FORT DE FRANCE, 
MARTINIQUE FWI

tel: 
fax: 

+596 596 701 889
+596 596 579 128

email: 
 

ste.iwia@orange.fr

AAA Alpine Air Ambulance AG
Jürg Fleischmann – CEO

P.O. Box 233, CH-8058 Zürich Airport, SWITZERLAND

tel: 
24/7 tel: 

+41 44 813 09 09
+41 44 813 10 10

email: 
website: 

soscenter@air-ambulance.ch
www.air-ambulance.ch

Air Alliance Medflight GmbH
Eva Kluge – Director of Sales & Business Development

SIEGERLAND AIRPORT, Werfthalle G1, 57299 Burbach, GERMANY

mob: 
24/7 tel: 

+49 170 366 4933
+49 2736 4428 45

email: 
website: 

e.kluge@air-alliance.de
www.air-alliance.de

AIR AMBULANCE Srl.
Carlo Gioia – CEO

Via Peppino Rossi, 23, 20093 Cologno Monzese, Milano, ITALY

tel: 
fax: 

+39 33 5775 0300
+39 02 4550 3771

email: 
website: 

Info@airambulance.it
www.airambulance.it

Air – Transport Europe, Ltd.
Milan Hoholik – CEO

Poprad-Tatry Airport, 058 98 POPRAD, SLOVAKIA

24Hr tel: 
 

+421 918 494 053
+421 52 7761 911

email: 
website: 

sales@ate.sk
www.ate.sk

AIRLEC Air Espace
Paul Tiba – Managing Director

Zone Aviation Générale, 33700 Mérignac Cidex 05 FRANCE

24Hr tel: 
fax: 

+335 56 34 02 14
+335 56 55 98 18   

email: 
website: 

paul.tiba@airlecairespace.com
www.airlecairespace.com

Capital Air AmbulanceCapital Air Ambulance - Identity

AIR AMBULANCE
CAPITAL

Pantone 874Pantone 2597C

Lisa Humphries – Sales Director

Airport House, Exeter International Airport, EX5 2BD, UK

tel: 
fax: 

+44 845 055 2828
+44 1392 350 039

email: 
website: 

sales@capitalairambulance.co.uk
www.capitalairambulance.co.uk 

DRF Luftrettung / German Air Rescue
German Air Rescue – Claim-Variante rot / schwarz

German Air Rescue

Dr. Peter Huber – CEO

Rita-Maiburg-Str. 2, D-70794 Filderstadt, GERMANY

24h tel: 
fax: 

+49 7007 3010
+49 7007 3119

email: 
website: 

ops@drf-luftrettung.de
www.drf-luftrettung.de/air-ambulance

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

FAI – rent-a-jet AG
Volker Lemke – Director Sales & Marketing

Flughafenstrasse 100, D-90268 Nuremberg, GERMANY

tel: 
fax: 

+49 911 36009 31
+49 911 36009 59

email: 
website: 

lemke@fai-ag.de
www.rent-a-jet.de

Gamma Air Medical LTD.
Dr. Gregory Kyriakou – CEO

5, Pylou str. Maroussi PC. 15122 Athens , GREECE

tel: 
fax: 

+30 210 284 6600
+30 211 770 4141

email: 
website: 

ops@airmed.gr
www.airmed.gr

GlobalMed International
Gert Muurling – CEO & Medical Director

Auf Roedern 7c, 56283 Pfaffenheck, GERMANY

tel: 
fax: 

+49 6742 897 425
+49 3212 100 5018

email: 
website: 

info@globalmed-international.com
www.globalmed-international.com
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AirEvac International
Raul Mendoza – President  / CEO

3404 Bonita Rd, Chula Vista, Ca. 91910, USA

tel: 
fax: 

+1 619 754-6755
+1 619 330 4551

email: 
website: 

info@aeiamericas.com
www.aeiamericas.com

AMR Air Ambulance
John “Jay” Paladino – General Manager

8001 South InterPort Blvd., Suite 150, Englewood, CO 80112 , USA

tel: 
fax: 

+1 720 875 9182
+1 720 875 9183

email: 
website: 

info@AMRAirAmbulance.com
www.AMRAirAmbulance.com

 

Global Jetcare, Inc.
Bart Gray – President

16479 Runway Drive, Brooksville, FL 34604, USA

tel: 
fax: 

+1 352 799 7771
+1 352 799 7776

email: 
website: 

bart@globaljetcare.com
www.globaljetcare.com

JET ICU
Mike Honeycutt – President

2561 Rescue Way, Brooksville, FL 34604, USA

tel: 
fax: 

+1 352 796 2540
+1 352 796 2549

email: 
website: 

ops@jeticu.com
www.jeticu.com

Latitude AeroMedical Works
Diana Iaquinto – Director Sales & Medical Ops.
John C. Munro / Hamilton International Airport, 9300 Airport Rd. Mount Hope, 
Ontario, L0R1W0 CANADA

tel: 
fax: 

+1 289 426 1133
+1 289 426 1132

email: 
website: 

24.7@latitude2009.com
www.latitude2009.com

REVA Inc
Stuart Hayman – CEO
2101 W. Commercial Blvd., Suite 1500, Fort Lauderdale, 
Florida 33309, USA

tel: 
fax: 

+1 954 730 9300
+1 954 485 6564

email: 
website: 

operations@flyreva.com
www.flyreva.com

Skyservice Air Ambulance
David Ewing – Senior Vice President, Global Markets
Montreal/PE Trudeau Int Airport, 9785 Avenue Ryan, Montreal (Quebec), 
H9P 1A2, CANADA

tel: 
fax: 

+1 514 497 7000
+1 514 636 0096

email: 
website: 

alert@skyservice.com
www.skyserviceairambulance.com 

AIMS
Bernadette Breton – Chief Executive Officer
AIMS House, 3 West St, Bryanston 2191, Johannesburg, 
SOUTH AFRICA

tel: 
fax: 

+27 11 783 0135
+27 11 783 2950

email: 
website: 

operations@aims.org.za
www.aims.org.za

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

CONNEX Assistance
 Dr Helmy El Tanahy – CEO

Office 11, Floor 1, 6 El Sad El Aali st, Dokki, Cairo, EGYPT 

tel: 
fax: 

+202 3 336 0005
+202 3 762 0003 

email: 
website: 

alarm@connexassistance.com
www.connexassistance.com

Medical Services Organisation (MSO)
Brenda Durow – General Manager - Assistance

PO Box 1578, Gallo Manor, 2052, SOUTH AFRICA

tel: 
fax: 

+27 (0)11 259 5403
+27 (0)11 259 5001

24hr email: 
website: 

assistance@mso.co.za 
www.mso.co.za

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Jet Executive International Charter
Irena Dimitrijevic – Marketing & Sales
Mündelheimer Weg 50, D-40472, Düsseldorf, GERMANY
“Homebase FRA & MUC”

tel: 
fax: 

+49 211 602 7775
+49 211 602 77766

email: 
website: 

sales@jetexecutive.com
www.jetexecutive.com

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Malteser Service Center Kalker Hauptstr. 22-2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22  333 
+49 221 98 22 339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Medic’Air International
Dr Herve Raffin – General Manager

35 rue Jules Ferry, 93170 Bagnolet, Paris, FRANCE

tel: 
fax: 

+33 141 72 1414
+33 148 57 1010

email: 
website: 

operations@medic-air.com
www.medic-air.com

MEDICALFLY SRL

In ternat ional ambulance f l ight serv ice

Dr. Roberto Sorrentino – CEO & Medical Director
operative Base: Bari International Airport LIBD/BRI 
   office: Salerno Via Pio XI 7 - 84125 Salerno, ITALY

tel: 
fax: 

+39 320 1457567 ext.610
+39 089 3115250 

email: 
website: 

info@medicalfly.it
www.medicalfly.it

North Flying a/s
Jesper Kragelund – Sales Manager
North Flying Terminal, Aalborg Airport, DK-9400, Nørresundby, 
DENMARK

tel: 
fax: 

+45 9632 2900
+45 9632 2909

email: 
website: 

jkr@northflying.com
www.northflying.com

Quick Air Jet Charter GmbH
Philipp Schneider – Account Manager

Hangar 3, Cologne Airport, 51147 Cologne, GERMANY

tel: 
fax: 

+49 2203 955 700
+49 2203 955 7020

email: 
website: 

ops@quickair.de
www.quickair.de

Swiss Air-Rescue (Rega)
Stefan Becker – Head of Corporate Development

Rega-Center, PO Box 1414, CH-8058 Zurich, SWITZERLAND

tel: 
fax: 

+41 44 654 33 11
+41 44 654 33 22

email: 
website: 

stefan.becker@rega.ch 
www.rega.ch

Tyrol Air Ambulance
Manfred Helldoppler – Managing Director 

Fuerstenweg 180, A-6026 Innsbruck-Airport, AUSTRIA

tel: 
fax: 

+43 512 22422 100
+43 512 288 888

email: 
website: 

taa@taa.at
www.taa.at

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Aeromedevac Air Ambulance
 Adam Williams – President

Gillespie Field Airport, 681 Kenney Street, El Cajon, CA 92020, USA

toll free: 
fax: 

+(800) 462 0911
+(619) 284 7918  

email: 
website: 

awilliams@aeromedevac.com
www.aeromedevac.com

Air Ambulance Worldwide
Mark Jones – CEO

35246 US Hwy 19 N #210 · Palm Harbor, FL 34684, USA

tel: 
fax: 

+1 727 781 1198
+1 727 786 0897

email: 
website: 

mjones@airambulanceworldwide.com
www.airambulanceworldwide.com

AirMed
Brandon Bates – Sr. Director Global Strategy & Partner Relations

950 22nd Street North | Suite 800 | Birmingham, AL 35203, USA

tel: 
fax: 

(800) 356-2161
(205) 443-4841 

email: 
website: 

Brandon.bates@airmed.com
www.airmed.com
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INTERNATIONAL WEST INDIES ASSISTANCE
Marie-Yannick Agasseau – Manager
4 allée des perruches, route de l’union, 97200 FORT DE FRANCE, 
MARTINIQUE FWI

tel: 
fax: 

+596 596 701 889
+596 596 579 128

email: 
 

ste.iwia@orange.fr

SunMed International, LLC
Dra. Kinyi Haber – Medical Director. VP International Operation

2000 NW 89th Place. Miami FL 33172, UNITED STATES

tel: 
fax: 

+1 786 888 6792
+1 786 551 0763

email: 
website: 

khaber@sunmedint.net
www.sunmedint.net

ADAC Ambulance Service
Christoph Ullrich – Senior Manager International Network

Hansastr. 19, D - 80686 Munich, GERMANY

tel: 
24h Alarm: 

+49 89 7676 2912
+49 89 7676 8912

email: 
website: 

christoph.ullrich@adac.de
www.adac.de/ambulance

AIG Travel 
Sally Waithe – General Manager, AIG Travel EMEA
21 Cecil Pashley Way, Shoreham Airport, Shoreham-By-Sea, 
West Sussex, BN43 5FF, UK
tel: +44 (0)1273 456 484 email: 

website: 
sally.waithe@aig.com
aig.com/travel

AP Companies
Natalya Butakova –  Business Development Manager

17 Varshavskoye Shosse, Moscow 117105, RUSSIA

tel: 
fax: 

+7 495 989 1120
+7 495 989 1130

email: 
website: 

natalya@ap-companies.ru
www.ap-companies.ru

AU International Service / ASSIST UKRAINE
Andrey ZIMIN – Director

Str. Sholudenko 3, 04116 Kiev, UKRAINE

tel: 
tel: 

+38044 251 28 11
+38044 239 90 56

email: 
website: 

assist@assist-ukraine.com
assist-ukraine.com

AXA Travel Insurance
Erick Morazin – Global Sales Director

The Quadrangle, 106-118 Station Road, Redhill, Surrey, RH1 1PR, UK

tel: 
tel: 

+0800 028 3336
+0203 2840 879

email: 
website: 

enquiries@axa-travel-insurance.com
www.axa-assistance.co.uk

CNAS
Carole Luisy – Managing Director

80 rue des alliés, 38100, Grenoble, FRANCE

tel: 
fax: 

+33 438 49 83 49
+33 438 49 83 40

email: 
website: 

carole.luisy@cnas-assistance.com
www.cnas-assistance.com

Customer Care Solutions Call & Assistance Center GmbH
Irina Oberascher – Int. Marketing & Network Manager

A-1080 Vienna, Skodagasse 28/5, AUSTRIA

tel: 
24/7 tel: 

+43 140 190 130
+43 140 190

email: 
website: 

irina.oberascher@customer-care-solutions.at
www.customer-care-solutions.at

DRF Luftrettung / German Air Rescue
German Air Rescue – Claim-Variante rot / schwarz

German Air Rescue

Dr. Peter Huber – CEO

Rita-Maiburg-Str. 2, D-70794 Filderstadt, GERMANY

24h tel: 
fax: 

+49 7007 3010
+49 7007 3119

email: 
website: 

ops@drf-luftrettung.de
www.drf-luftrettung.de/air-ambulance

DRK Assistance
Andreas Speich – Managing Director

Aufm Hennekamp 71, 40225 Düsseldorf, GERMANY

tel: 
fax: 

+49 211 301805-0
+49 211 301805-21

email: 
website: 

info@drkassistance.com
www.drkassistance.com

Eurocross Turkey
Cem Timurkan – Product Development, Marketing & Sales Manager
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar, İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

cem.timurkan@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

AA International
Sharon Tan – Group Managing Director

ASIA

tel: 
fax: 

+603 7965 3883
+603 7629 8288

email: 
website: 

marketing@aa-international.com
www.aa-international.com

AIG Travel 
Martin Villarino – General Manager, AIG Travel Asia Pacific
Level 15 Menara Worldwide, 198 Jalan Bukit Bintang, 
55100 Kuala Lumpur, MALAYSIA

tel: 
fax: 

+603 2772 5555
+603 2685 5673

email: 
website: 

martin.villarino@aig.com
aig.com/travel

Alpine Rescue Service Pvt Ltd 'Mission: Save Life'
Mr. Ram Nepal – Executive Director
Nava Marga, House No. 69/4, Lazimpat, Ward No. 2, P. O. Box: 21100, 
Kathmandu, NEPAL
24/7 tel: 
24/7 fax: 

+977 1 442 6633 
+977 1 442 5111

email: 
website: 

info@alpine-rescue.com
www.alpine-rescue.com

AP Companies KAZAKHSTAN
Elmira Turmagambetova –  General Manager

4, 148 Mamir, Auzovskiy region, Almati, KAZAKHSTAN

tel: + 7 727 350 52 76 email: 
website: 

KZT@ap-companies.com
www.ap-companies.com

AP Companies UZBEKISTAN      
Ilhom Sadikov –  Business Development Manager

4a, Uzumzor street, Ulukbek region,Tashkent, UZBEKISTAN

tel: +9 987 123 890 41 email: 
website: 

uzb@ap-companies.com
www.ap-companies.com

BrightCare Assist
Gloria Lee Carmen V. Matti – CEO
Unit 10-1, Fort Legend Tower, 31st Street corner 3rd Avenue, 
Bonifacio Global City Taguig, 1632, PHILIPPINES
tel: 
fax: 

(632) 785-0055
(632) 224-4152

email: 
website: 

ops@brightcare-assist.com
www.brightcare-assist.com

CareJet Assist
Anthony Decoste – President
Level 24 Robinsons Cyberscape Beta, Topaz & Ruby Roads, 
Ortigas Center, 1605 Pasig City, PHILIPPINES

tel: +63 2 226 6911 email: 
website: 

ops@carejetassist.com 
www.carejetassist.com

Global Assistance & Healthcare
Mario Babin – Chief Executive Officer
Cilandak Commercial Estate - # 111 GC, Jl. Raya Cilandak KKO, 
Jakarta 12560, INDONESIA

tel: 
fax: 

+62 21 299 78 999
+62 21 299 78 9555/66

email: 
website: 

global@global-assistance.net
www.global-assistance.net

Global Assistance Partners Co.,Ltd.
Gna KH CHUNG – CEO
101-2906 Brown Stone Seoul, 464 Chongparo, Jung Gu, 
Seoul 04510, KOREA

tel: 
fax: 

+82 2 723 8839
+82 2 720 8839

email: 
website: 

chunggna@globalassistance.co.kr
http://www.globalassistance.co.kr

Global Doctor China
Regina Zheng – Operations Manager
Unit 808/811, Level 8, No.88, Bai Zi Wan Nan Er Road, Chaoyang 
District, Beijing, P.R.,100022 CHINA
tel: 
fax: 

+86 10 5815 1188  Ext. 812
+86 10 8775 9138

email: 
website: 

regina@globaldoctor.com.au
www.globaldoctor.com.au

HealthLink Services Co., Ltd. 
Parkson Chao – SVP
30/F, Tower AĐLandgent Center, 20 East Third  Ring Middle Road, 
Chaoyang District, Beijing, CHINA 100022
tel: 
fax: 

+86 139 0191 0525
(8610) 5761 3236

email: 
website: 

parksonchao@healthlink.cn
en.healthlink.cn

VISTA ASSISTANCE & HEALTHCARE & AIR AMBULANCE
 Steven Yang – CEO
Level 3 Kerry Center Shopping Mall, 1 Guanghua Road, Chaoyang District,     
Beijing 100020, P.R. CHINA
24/7 tel: 

fax: 
+86 10 852 973 38
+86 10 852 966 15

email: 
website: 

ops-asst@vista-china.net
www.vista-china.net
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Save Assistance France
Franck Molinier – Director of Business Development
6 Rue Jean-Pierre Timbaud, Le Campus, Bat. B1, 
78180 Montigny-Le-Bretonneux., FRANCE

tel: 
24 tel: 

+33 13062 6752
+33 13062 1122

email: 
website: 

molinier@saveassistance.com
www.saveassistance.com

Savitar Group Ltd.
Maria Berkova – General Manager
3rd floor, entrance #4, 20/3 Bolshoy Karetniy lane, 
Moscow, 127051, RUSSIA

tel: 
fax: 

+7 495 987 1775
+7 495 987 1776

email: 
website: 

svg@savitar-gr.com
www.savitar-gr.com

Semesur Assistance
Eugenio Crenes – General Manager

Paseo de la Castellana, 18 –Plta 7, 28046 Madrid, SPAIN

tel: 
fax: 

+34 911 010 470
+34 902 001 410

email: 
website: 

info@semesur.com
www.semesur.com

Tangiers International
Jane Hegeler – Managing Director

54 Melita Street, Valetta, VLT 1122, MALTA

tel: 
fax: 

+356 277 800 16
+356 2720 5500

email: 
website: 

info@tangiersinternational.com
www.tangiersinternational.com

TBS Team 24 d.o.o
Edvard Hojnik – General Manger

CROATIA, SLOVENIA, SERBIA, MNE, BH, KOS, MAC

tel: 
fax: 

+386 2616 5819 
+386 2618 5800

email: 
website: 

info@tbs-team24.com
www. tbs-team24.com

Tyrol Air Ambulance
Manfred Helldoppler – Managing Director 

Fuerstenweg 180, A-6026 Innsbruck-Airport, AUSTRIA

tel: 
fax: 

+43 512 22422 100
+43 512 288 888

email: 
website: 

taa@taa.at
www.taa.at

CONNEX Assistance JLT
 Lara Helmi – International Network Director
#204 Gold Crest Executive Tower, Jumeirah Lake Towers, Dubai, 
UNITED ARAB EMIRATES 

tel: 
fax: 

+97 14 368 36 25
+97 14 420 49 12  

email: 
website: 

dubai@connexassistance.com
www.connexassistance.com

Fakeeh International
Dr. Fatih Mehmet GUL – Executive Director
Palestine Street, Al Hamra District P.O. Box 2537 21461, 
JEDDAH/SAUDI ARABIA

tel: 00966 12 6603080 email: 
website: 

ops@fakeehinternational.com
www.fakeehinternational.com

GORAL ASSISTANCE LTD
 Marcel Kadoche – International Network and Development Manager

Maskit 27 str. Herzeliya Industrial Park 46733, ISRAEL 

tel: 
fax: 

+972 9 9579930
+972 9 9579931 

email: 
website: 

info@goralassist.com 
www.goralassist.com

IRAN ASSISTANCE
Ashkan Lahiji – International Network Manager

No 24,SOS building,15th Street, Gandi Avenue, Tehran,15175, IRAN 

tel: 
fax: 

+98-21-88648421
+98-21-88648502

email: 
website: 

operation@iranassistance.com
www.iranassistance.com

SWAN INTERNATIONAL ASSISTANCE – MUTUAL CARE
Christian Deloughery – Vice President for International Business Development

P.O. Box 2265 Jounieh, Lebanon 

tel 24/7: 
fax: 

+961 9 224 008/009
+961 9 224 010

email: 
website: 

request@swanassistance.com
www.swanassistance.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Gamma Air Medical LTD.
Dr. Gregory Kyriakou – CEO

5, Pylou str. Maroussi PC. 15122 Athens, GREECE

tel: 
fax: 

+30 210 284 6600
+30 211 770 4141

email: 
website: 

ops@airmed.gr
www.airmed.gr

Global Assistance a.s.
Ing. Marek Jaroš – General Manager

Dopraváku 749/3, 18400 Prague 8, CZECH REPUBLIC

tel: 
fax: 

+420 266 799 770
+420 266 799 797

email: 
website: 

ops@1220.cz
www.1220.cz

Global Voyager Assistance - Black Sea
Oxana Razorenova – General Manager

77-79 Nezhinskaya Str., 65023, Odessa, UKRAINE

tel: 
fax: 

+38 048 7373 441
+38 048 7373 442

email: 
website: 

gmbs@gvassistance.com
www.gvassistance.com

Global Voyager Assistance - Russia
Costas Danilenko – CEO

PO Box II, 125124 Moscow, RUSSIA

tel: 
fax: 

+7 495 775 0999
+7 495 775 0998

email: 
website: 

cdanilenko@gvassistance.com
www.gvassistance.com

IFRA Assistance GmbH – Austria
Mr. Christian Steindl M.D. – CEO

IFRA Assistance GmbH, Schießstattring 21, A-3100 St. Pölten, AUSTRIA

tel: 
fax: 

+43 (0) 2742 49 11
+43 (0) 27 42 89165

email: 
website: 

office@ifra.at
www.ifra.at

Intana Global
Denise Groom – Head of Commercial

6 Devonshire Square, London  EC2M 4YE, UK

email: 
website: 

enquiries@intana-global.com
www.intana-global.com

Interamerican Assistance S.A.
Inez Tissink – Coordinator International Activities

Syngrou Avenue 350,17680 Kallithea, Athens, GREECE

tel:
fax:

(+30) 210 94 61 750
(+30) 210 94 61 004

email: 
website: 

tissinki@interamerican.gr
www.interamerican.gr

Malteser Service Center
Johannes Hoischen – International Network and Repatriation
Malteser Hilfsdienst gemeinnützige GmbH 
Malteser Service Center Kalker Hauptstr. 22-2, 51103 Köln, GERMANY
tel: 
fax: 

+49 221 98 22  333 
+49 221 98 22 339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

Marm Assistance
Mahmut Kadirbeyoglu – CEO
Grup Center Is Merkezi, Mustafa Akyol Sok No. 158, Yenisehir Mah, 
Kurtkoy 34912, TURKEY

tel: 
fax: 

+90 216 560 07 24
+90 216 560 07 07

email: 
website: 

marm@marm.com.tr
www.marmassistance.com

MD Medicus Assistance GmbH
Sven Scharff – International Network Manager

Industriestr. 2a, 67063 Ludwigshafen, GERMANY

tel: 
fax: 

+49 - 621 / 5490 171
+49 - 621 / 5490 029

email: 
website: 

assistance@md-medicus.net
www.md-medicus.net

Medicall AG
Armin Bucher – CEO

Zurichstrasse 38, CH-8306 Bruttisellen, SWITZERLAND

tel: +41 44 655 16 67 email: 
website: 

mservices@medicall.ch
www.medicall.ch

MRI Assist
Denise Rogers – Network Manager

C/Porto Pi, 8. 07015 Palma de Mallorca SPAIN

tel: 
fax: 

+34 971 919 244
+34 971 919 255

email: 
website: 

info@medicalresponse.es
www.mri-assist.com
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Allianz Global Assistance
Magdi Riad – Vice President, Claims

250 Yonge Street, Suite 2100, Toronto, Ontario M5B 2L7, CANADA

tel: +1 416 435 3367 email: 
 

magdi.riad@travelinsurance.ca

Claims at TuGo
Taka Katsube – Director Assistance & Cost Managment

10th Floor, 6081 No.3 Road, Richmond, BC V6Y 2B2, CANADA

tel: 
fax: 

+1 604 303 2113
+1 604 276 4593

email: 
website: 

tkat@tugo.com
www.tugo.com

Eurocross Turkey
Cem Timurkan – Product Development, Marketing & Sales Manager
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar, İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

cem.timurkan@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

CoreSource (Third Party Administration)
Ben Frisch – Regional President CoreSource Western Region

6240 Sprint Parkway, Suite 400, Overland Park, Kansas, 66251, USA

tel: 
fax: 

+1 913-814-6102
+1 913-387-5902

email: 
website: 

bfrisch@coresource.com
coresource.com

Global Assistance & Healthcare
Mario Babin – Chief Executive Officer
Cilandak Commercial Estate - # 111 GC, Jl. Raya Cilandak KKO, 
Jakarta 12560, INDONESIA

tel: 
fax: 

+62 21 299 78 999
+62 21 299 78 9555/66

email: 
website: 

global@global-assistance.net
www.global-assistance.net

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

Intana Global
Denise Groom – Head of Commercial

6 Devonshire Square, London  EC2M 4YE, UK

email: 
website: 

enquiries@intana-global.com
www.intana-global.com

New Frontier Group
Gitte Bach – President and CEO

1024 Bayside Drive, Suite 144, Newport Beach, California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Star Healthcare Network, Inc.
Gigi Galen Grobstein – President

120 Bloomingdale Road, Suite #304, White Plains, NY 10605, USA

tel: 
fax: 

+ 1 914 358 9121
+ 1 914 358 9206

email: 
website: 

Ggalen@starhealthcarenet.com
www.starhealthcarenet.com

AIMS
Bernadette Breton – Chief Executive Officer
AIMS House, 3 West St, Bryanston 2191, Johannesburg, 
SOUTH AFRICA

tel: 
fax: 

+00 27 11 783 0135
+00 27 11 783 2950

email: 
website: 

operations@aims.org.za
www.aims.org.za

Medical Services Organisation (MSO)
Brenda Durow – General Manager - Assistance

PO Box 1578, Gallo Manor, 2052, SOUTH AFRICA

tel: 
fax: 

+27 (0)11 259 5403
+27 (0)11 259 5001

24hr email: 
website: 

assistance@mso.co.za
www.mso.co.za

AP Companies
Natalya Butakova –  Business Development Manager

17 Varshavskoye Shosse, Moscow 117105, RUSSIA

tel: 
fax: 

+7 495 989 1120
+7 495 989 1130

email: 
website: 

natalya@ap-companies.ru
www.ap-companies.ru

Active Care Management
Andrew Jelich – Director of Corporate Development

3600 Rhodes Dr., Windsor, ON, N8W 5A4, CANADA

tel: 
fax: 

+519 945 8256 x4962
+519 251 5165

email: 
website: 

sales@active-care.ca
www.active-care.ca

AIG Travel 
Jim Koziol – General Manager, North America

3330 Business Park Drive, Stevens Point WI 54482, USA

tel: +1 715 295 9105 email: 
website: 

jim.koziol@aig.com
aig.com/travel

Allianz Global Assistance
Magdi Riad – Vice President, Claims

250 Yonge Street, Suite 2100, Toronto, Ontario M5B 2L7, CANADA

tel: +1 416 435 3367 email: 
 

magdi.riad@travelinsurance.ca

CanAssistance
Fabienne Lavoie – Director, International Operations and Claims

550 Sherbrooke Street West, Suite B-9, Montreal, Quebec, H3A 3S3, CANADA

tel: 
fax:

+1 514 286 7707
+1 514 286 8413

email: 
website: 

fabienne.lavoie@canassistance.com
www.canassistance.com

GORAL ASSISTANCE CANADA INC.
 David Ohayon – Local Manager

2155 Vincent St, Montreal, QC H4M 1M6, CANADA 

tel: 
fax: 

+1 514 448 1343
+1 514 448 1835 

email: 
website: 

info@goralassist.ca 
www.goralassist.com

MD ABROAD
Ignacio C. Marquez – COO

2999 NE 191st Street, Suite 608, Aventura, Florida, USA

tel: 
fax: 

+1 (786) 475-5475
+1 718 847 0533

email: 
website: 

operations@mdabroad.com
www.mdabroad.com

ONTIME CARE WORLDWIDE INC.
JOHNSON FU – CEO

15 Wertheim Court, Suite 501; Richmond Hill, ON L4B 3H7, CANADA

tel: 
fax: 

+1 905-707-1512
+1 905-707-1513

email: 
website: 

info@jfgroup.ca
www.jfiginsgroup.com

TMCA Group Corp
Crystal Wharton  – President

217 Broadway Suite 608, New York, New York 10007, USA

tel: 
fax:

+1 646 398 9021
+1 646 398 9025

email: 
website: 

Crystal@tmcatravel.com
www.tmcatravel.com 

Dr Colin Plotkin & Sons Consulting INC.
Dr Colin Plotkin – Managing Director

27-3088 Francis Road, Richmond, British Columbia V7C 5V9, CANADA

tel: 
fax: 

+1 604 241 9677
+1 604 241 0733

email: 
website: 

colin@plotkinconsulting.com
www.plotkinconsulting.com

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

New Frontier Group
Gitte Bach – President and CEO
1024 Bayside Drive, Suite 144, Newport Beach, 
California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)
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European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

Malteser Service Center
Johannes Hoischen – International Network and Repatriation

Malteser Service Center Kalker Hauptstr. 22-2, 51103 Köln, GERMANY

tel: 
fax: 

+49 221 98 22  333 
+49 221 98 22 339

email: 
website: 

ambulance@malteser.org
www.malteser-service-center.de

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

Flying Home Pte Ltd
Mr Ang Ziqian – Director

Blk 4 Lorong 8 Toa Payoh #01-1345A, SINGAPORE

tel: 
fax: 

+65 6253 0001
+65 6353 5801

email: 
website: 

enquiry@flyinghome.com
www.flyinghome.com

Funeral Home AURIGA Ltd.
Helena Sulikova – Chief of International Department

B. Nemcové Street 1052/1, 412 01 Litomerice, CZECH REPUBLIC

tel: 
fax: 

+420 724 257 899
+420 416 732 582

email: 
website: 

repatriations@pohrebni-auriga.cz
www.funeral-assistance.cz

FUNERARIA OFFICIA ROBERTO ZEGA - Worldwide Repatriations Specialist

Cristina Zega – Repatriations Manager

Via Clelia, 26 / 28  - 00181  Roma, ITALY

tel: 
fax: 

0039 06 78 40 300
0039 06 78 02 488

email: 
website: 

info@zega.it
www.zega.it

G7 Mortuary Shipping - Latin-American Funeral Assistance
Christian Correa – Operations Director

Zona Franca Local 110, Rionegro, Antioquia, COLOMBIA & USA

tel: 
tel: 

+1 203 343 8111
+57 4 562 1142

email: 
website: 

info@g7ms.com
www.g7ms.com

Memora International
Susana Pinilla – Manager

C/ Sancho D' Avila 2 08018 Barcelona, SPAIN

tel: 
fax: 

+34 914 849 400
+351 214 706 491

email: 
website: 

ops@memorainternational.com
www.memorainternational.com

Singapore Casket Company (Pte) Ltd – Worldwide Repatriation
Calvin Tang

131 Lavender Street, Singapore, 338737, SINGAPORE

tel: 
fax: 

+65 6293 4388
+65 6296 5993

email: 
website: 

customerservice@singaporecasket.com.sg
www.singaporecasket.com.sg

TOHR Weltweite Überführungen GmbH
Maximilian Cling – Operations Manager 

Arndtstr. 23A, 34123 Kassel, GERMANY

tel: 
fax: 

+49 (0)700 70 700 800
+49 (0)700 70 700 900

email: 
website: 

info@tohr-weltweit.de
www.tohr-weltweit.de

One Call Medical Transport
24 Hour Worldwide Ground Transports

 3815 E Main St., Suite C St. Charles, IL 60174, USA

tel: 
fax:

+1 630 444 2100
+1 630 823 2900

email: 
email: 

ops@ocmt.com
www.ocmt.com

To have your company listed in our service directory 

contact the sales department now:

sales@itij.com  or  telephone: +44 (0)117 925 51 51 (opt.1)

ChargeCare International
Mary-Jo McDonald (MJ) – Managing Director

Sanderum Centre, 30a Upper High Street, Thame, OX9 3EX, UK

tel: 
fax: 

+44 1865 400 007
+44 845 003 1351

email: 
website: 

contact@chargecare.net
www.chargecare.net

Eurocross Turkey
Cem Timurkan – Product Development, Marketing & Sales Manager
Altunizade Mahallesi, Ord. Prof. Fahrettin Kerim Gökay Caddesi,
Eşref Çakmak Plaza, No:32 Kat:3 34662 Üsküdar İstanbul, TURKEY
tel: 
fax: 

+90 216 265 15 25
+90 216 265 15 65

email: 
website: 

cem.timurkan@eurocrossturkey.com.tr
www.eurocrossturkey.com.tr

Marm Assistance
Mahmut Kadirbeyoglu – CEO
Grup Center Is Merkezi, Mustafa Akyol Sok No. 158, Yenisehir Mah, 
Kurtkoy 34912, TURKEY

tel: 
fax: 

+90 216 560 07 24
+90 216 560 07 07

email: 
website: 

marm@marm.com.tr
www.marmassistance.com

Allianz Global Assistance
Magdi Riad – Vice President, Claims

250 Yonge Street, Suite 2100, Toronto, Ontario M5B 2L7, CANADA

tel: +1 416 435 3367 email: 
 

magdi.riad@travelinsurance.ca

Claims at TuGo
Taka Katsube – Director Assistance & Cost Managment

10th Floor, 6081 No.3 Road, Richmond, BC V6Y 2B2, CANADA

tel: 
fax: 

+1 604 303 2113
+1 604 276 4593

email: 
website: 

tkat@tugo.com
www.tugo.com

Dr Colin Plotkin & Sons Consulting INC.
Dr Colin Plotkin – Managing Director

27-3088 Francis Road, Richmond, British Columbia V7C 5V9, CANADA

tel: 
fax: 

+1 604 241 9677
+1 604 241 0733

email: 
website: 

colin@plotkinconsulting.com
www.plotkinconsulting.com

Global Excel Management
John Spears – VP Business Development & Marketing

73 Queen St, Sherbrooke, QC J1M 0C9, CANADA

tel: 
fax: 

+1 819 566 8833
+1 819 566 8447

email: 
website: 

corpinfo@globalexcel.com
www.globalexcel.com

Global Medical Management
Raija Itzchaki – COO

880 SW 145th Ave., Suite 400, Pembroke Pines, FL, 33027, USA

tel: 
fax: 

+1 954 370 6404
+1 954 370 8613

email: 
website: 

info@gmmi.com
www.gmmi.com

MD ABROAD
Ignacio C. Marquez – COO

2999 NE 191st Street, Suite 608, Aventura, Florida, USA

tel: 
fax: 

+ 1 (786) 475-5475
+1 718 847 0533

email: 
website: 

operations@mdabroad.com
www.mdabroad.com

New Frontier Group
Gitte Bach – President and CEO

1024 Bayside Drive, Suite 144, Newport Beach, California, 92660-7462, USA

tel: 
fax: 

+1 949 429 7130
+1 949 666 6520

email: 
website: 

Bach@NewFrontierGroup.com
www.newfrontiergroup.com

Penfield Care
Mr Stephen Zatylny – President

A1-130 Terence Matthews Crescent, Ottawa, Ontario, K2M 0J1, CANADA

tel: 
fax: 

+1 613 703 9861
+1 819 200 0281

email: 
website: 

info@penfieldcare.com
www.penfieldcare.com

Star Healthcare Network, Inc.
Gigi Galen Grobstein – President

120 Bloomingdale Road, Suite #304, White Plains, NY 10605, USA

tel: 
fax: 

+ 1 914 358 9121
+ 1 914 358 9206

email: 
website: 

Ggalen@starhealthcarenet.com
www.starhealthcarenet.com
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Anatolia Hospital
Dr. Irfan Erdogan   – General Coordinator 

 Caybasi Mh 1352 Sk No 12 , 07100 Antalya, TURKEY

tel: 
fax:

+90 242 249 33 00
+90 242 311 67 78

email: 
email: 

drirfan@anatoliahospital.com
www.anatoliahospital.com

Broward Health International    
Manuela Pujals – Manager Business Development

1608 SE 3rd Avenue, Ste 503-B, Ft Lauderdale, FL 33316, USA

tel: 
fax:

+1 954 767 5587
+1 954 888 3874

email: 
email: 

MPujals@browardhealth.org
Sbaig@browardhealth.org

Clinic K+31
Ilyes K. Siga – Head of international department

Lobachevskiy st. 42/4, Moscow, 119415, RUSSIA

tel: +7 (499) 143 99 00 ext.1205 email: 
website: 

ilyes.siga@k31.ru
www.klinika.k31.ru

Jackson Memorial Hospital International
Dominick Destefano – Associate Director of Sales

1500 NW 12th Avenue, Suite 829 East, Miami, FL 33136, USA

tel: 
fax: 

+305-355-1211
+305-355-5545

email: 
website: 

Dominick.destefano@jhsmiami.org
www.jmhi.org

Luz Saúde SA
Eve Jokel, MPH – International Director

Rua Carlos Alberto da Mota Pinto, 17-9.º 1070-313 Lisboa, PORTUGAL

tel: 
fax:

+351 213 138 260
+351 213 530 292

email: 
website: 

intlpatientservices@luzsaude.pt
luzsaude.pt/en

Sharp Global Patient Services
Jacquie Schwoerke – Director, Sharp GPS

8695 Spectrum Center Blvd., San Diego, CA 92123, USA

toll free: 
tel: 

+1 888-265-1513
+1 858-499-4967

email: 
website: 

Sharp.GlobalPatientServices@sharp.com
www.sharp.com 

UC San Diego Health System International Patient Program
Larry Baker – Managing Director

136 W. Dickinson Street, Suite 109, San Diego, CA 92103-8222, USA

tel: 
fax: 

+1 619 471 0466
+1 619 543 5282

email: 
website: 

lbaker@ucsd.edu
health.ucsd.edu/international

AAA Alpine Air Ambulance AG
Jürg Fleischmann – CEO

P.O. Box 233, CH-8058 Zürich Airport, SWITZERLAND

tel: 
24/7 tel: 

+41 44 813 09 09
+41 44 813 10 10

email: 
website: 

soscenter@air-ambulance.ch
www.air-ambulance.ch

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

CareFlight International
Paul Smith – National Manager

Locked bag 2002 Wentworthville NSW 2145, AUSTRALIA

tel: 
fax: 

+61 2 9893 7683
+61 2 9689 2744

email: 
website: 

international@careflight.org
www.careflight.org

European Air Ambulance
Patrick Schomaker – Director Sales & Marketing

Luxembourg Airport, B.P.24, L-5201, Sandweiler, LUXEMBOURG

24hr tel: 
fax: 

+352 26 26 00
+352 26 26 01

email: 
website: 

alert@air-ambulance.com
www.air-ambulance.com

Gamma Air Medical LTD.
Dr. Gregory Kyriakou – CEO

5, Pylou str. Maroussi PC. 15122 Athens , GREECE

tel: 
fax: 

+30 210 284 6600
+30 211 770 4141

email: 
website: 

ops@airmed.gr
www.airmed.gr

GlobalMed International
Gert Muurling – CEO & Medical Director

Auf Roedern 7c, 56283 Pfaffenheck, GERMANY 

tel: 
fax: 

+49 6742 897 425
+49 3212 100 5018

email: 
website: 

info@globalmed-international.com
www.globalmed-international.com

INTERNATIONAL WEST INDIES ASSISTANCE
Marie-Yannick Agasseau – Manager
4 allée des perruches, route de l’union, 97200 FORT DE FRANCE, 
MARTINIQUE FWI

tel: 
fax: 

+596 596 701 889
+596 596 579 128

email: 
 

ste.iwia@orange.fr

LifeFlight 
Peter Elliott – General Manager – Air Ambulance

PO Box 5078, Robina Town Centre, QLD, AUSTRALIA

24/7 (int) tel: 
fax: 

+61 7 5553 5955
+61 7 5553 5965

email: 
website: 

ops@lifeflight.org.au
www.LifeFlight.org.au

LIFESUPPORT Patient Transport
Graham Williamson – CEO

VANCOUVER – TORONTO – HONOLULU

tel: 
fax: 

+1 250 947 9641
+1 877 288 2908

email: 
website: 

graham.williamson@LifeSupportTransport.com
www.LifeSupportTransport.com

Medical Wings
Dr.Sura Jaidwatee, M.D. – Medical Flight Manager
222 Don Mueang International Airport Office Building 3rd Floor, 
Vibhavadi Rangsit Road, Sanambin, Don Mueang, Bangkok 10210, THAILAND
24h tel: 

fax: 
+662 247 3392
+662 535 4734

email: 
website: 

m.w@medicalwings.com
www.medicalwings.com

Prime Nursing Care, Inc.
Franziska Hollenstein – CEO / Founder

1918 Harrison Street, Suite 215, Hollywood, Florida, 33020, USA

24/7  tel: 
fax: 

+ 1 754 999 0460
+ 1 754 222 5051

email: 
website: 

www.primenursingcare.com
contact@primenursingcare.com

AMREF Flying Doctors
Dr Bettina Vadera – Medical Director

Wilson Airport, Langata Road, PO Box 18617, Nairobi, KENYA

tel: 
fax: 

+254 20 6000 090
+254 20 344 170

email: 
website: 

emergency@flydoc.org
www.flydoc.org

Cambridge Global Payments
Brad Loder – VP Marketing & Corporate Sponsorships

212 King Street West, Suite 400, Toronto, ON M5H 1K5 CANADA 

tel: 
 

+1 (416) 646 6401 
                             ext. 2392

email: 
website: 

bloder@cambridgefx.com
www.cambridgefx.com 

Firemelon (Magenta Insurance System)
David Corney – Managing Director

40-42 Lisburn Road, Belfast,BT9 6AA, NORTHERN IRELAND

tel: 
 

02895 213 831 email: 
website: 

david.corney@firemelon.com
www.firemelon.com

Socrates Systems Limited
Jody Brooks – Managing Director

6b Limes Court, Hoddesdon, Herts, EN11 8EP, UK

tel: 
 

+44 (0) 333 241 2244 email: 
website: 

jody@socrates.systems
www.socrates.systems

Voyageur Aeromedical Travel
Marc Banting – Director

19 Lower Park Row, Bristol, UK

tel: 
fax: 

+44 (0)117 921 0401
+44 (0)845 384 7008

email: 
website: 

marc@voyageur.co.uk
www.voyageur24.com

V Creative Design
Steve Annette – New Media Director

Voyageur Buildings, 43 Colston Street, Bristol BS1 5AX, UK

tel: 
fax: 

+44 (0)117 929 4636
+44 (0)117 925 2040

email: 
website: 

info@vcreativedesign.co.uk
www.vcreativedesign.co.uk
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ON THE MOVE

Dedicated Account Management Team. 
North America and Worldwide.
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Bharti AXA General Insurance, a joint 
business venture between AXA and 
India-based Bharti Enterprises, recently 
announced the appointment of Sanjeev 
Srinivasan as company CEO and managing 
director, with a focus of driving its ‘go-to-
market’ strategy. This involves the creation 
of an extensive and balanced portfolio, 
and driving new distribution tie-ups and 
profi table growth via a customer-centric 
approach, according to Bharti AXA.
Sanjeev joined the company last August as 
its chief commercial and principal offi  cer; he 
brings over two decades of experience in the 
general and life insurance spaces, as well 
as logistics and manufacturing, to the role, 
and has also served with ICICI Lombard.

More Power to 
Bupa
International healthcare group Bupa’s new 
director of marketing for Australia and New 
Zealand, Jane Power, took on the role 
in January, reporting to new managing 
director Richard Bowden, who also started 
in his role in January. Jane will also now be 
part of Bupa’s executive team for Australia 
and New Zealand. Previously, she served 
as director of brand and health and care 
marketing for Bupa in the region; she 
succeeds John Moore in her new role.
Jane said that she was ‘incredibly honoured’ 
to be taking on the role: “As a marketing 
group we have worked very hard over the 
last few years to reposition Bupa as a broad 
health and care company. We know those 
eff orts are making a real diff erence to the 
way our customers feel about the brand 
as a whole. For that reason, our marketing 
activity will continue to focus on making 
that real diff erence in health and care, 
particularly delivering on the experiences 
that are important to our customers and 
people. It’s an exciting time at Bupa and 
I’m thrilled to be taking on the role.”

RSA recruits 
from Zurich
Insurer RSA recently announced the 
appointment of Neil Strickland as the 
new director of its global consulting 
team, which deals with risk management 
as well as engineering solutions. Neil 
comes to RSA from Zurich, where he 
was a long-serving executive. He will be 
based in London, reporting to global 
risk solutions managing director Hayley 
Robinson, and take on responsibility for 
the oversight and development of the 
insurer’s global consulting business.
Bringing over three decades’ insurance 
industry experience to the role, Neil has 
previously served with AIG Europe.
“The deep technical and industry 
expertise we have within global consulting 
is paramount to understanding our 
customers’ businesses,” said Strickland. 
“I’m looking forward to building on 
this to provide enhanced value to our 
customers, brokers and underwriters, 
while further supporting our customers 
across the broad spectrum of risk.”

VitalityHealth 
names new 
director of 
corporate 
business
In January, UK-based private medical 
insurer VitalityHealth announced the 
appointment of Pippa Andrews as director 
of corporate business. In this role, Pippa 
will lead the company’s corporate strategy, 
along with the sales, underwriting and 
retention teams for corporate business. 
Pippa’s promotion follows more than 
two years as head of underwriting at 
VitalityHealth. Prior to this, she held a 
number of roles at Aviva UK and Zurich, and 
boasts a wealth of experience within the 
group risk and corporate PMI space from 
a career spanning more than 20 years. 
“The creation of this new role demonstrates 
VitalityHealth’s commitment to developing 
its corporate off ering,” said the company, 
“while being a clear demonstration of the 
company’s focus on growth within this area.” 
Greg Levine, director of sales and 
distribution at VitalityHealth, said: 
“Strengthening our corporate team is a 
key component to driving business growth 
and expanding our corporate book. 
Pippa brings a wealth of experience and 
is highly respected in the industry.”
Speaking about her appointment, Pippa 
commented: “Vitality drives intellectual 
leadership in the corporate space through 
Britain’s Healthiest Workplace, the UK’s most 
comprehensive workplace wellness study. 
We have a uniquely compelling proposition, 
which actively supports and improves 
employee and corporate wellbeing. I 
am very excited by this opportunity and 
look forward to enhancing the way we 
take our corporate off ering to market.”

Leonardi for 
Generali
Italian insurer Generali has announced that 
it has fi lled the role of regional offi  cer for 
Asia, which has been vacant since August 
last year. Roberto Leonardi will – subject 
to regulatory approval – take charge of 
Generali’s operations in the region; he 
joins from AXA Asia, where he served 
as chief health and marketing offi  cer. He 
will have responsibility for growing and 
managing the property and casualty and 
life insurance businesses in Asia, and report 
to Frédéric de Courtois, chief executive of 
global business lines and international.
“Rob’s experience in the health segment is 
a strategic fi t [for] Generali’s ambitions of 
accelerating our eff orts to become a leading 
player in an area where we already have 
signifi cant market share and capability,” said 
Frédéric de Courtois. “The combination of his 
experience, drive and culture makes him an 
ideal fi t for Generali’s next stage of growth.” 

Roberto Leonardi

Neil Strickland

Jane Power

Pippa Andrews

Bharti AXA appoints 
Srinivasan as CEO

International private medical insurance 
(IPMI) provider Expacare has appointed 
Geoff  Maggs as business development 
manager. He will report to managing director 
Beverly Cook, and take on responsibility for 
developing IPMI business introduced by 
intermediaries based in the UK and Europe.
Geoff  brings over 26 years’ experience 
in medical insurance to the role, having 
moved from AXA PPP International and 
previously worked for Bupa International 
and Allianz Worldwide Care.
“We are delighted to welcome Geoff  to the 
Expacare team,” enthused Beverly Cook. “His 
experience and standing within the global 

health insurance industry 
signifi cantly strengthens our 
position, as his relationships 
with intermediaries in the 
UK and Europe are second 
to none. Enhanced broker 
interaction is essential to 
ensuring our products and 
service levels remain at the 
forefront of the sector and 
right for their clients. This 
appointment will enable 
even greater contact with 
our network of existing and 
prospective partners.”

Expacare selects Maggs

Sanjeev Srinivasan
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is gained through 25+ years of
Case Management experience.
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HEALTHCARE RISK MANAGEMENT SOLUTIONS

GEMClinical

is recognizing not all clients want to 
outsource their Case Management function, 

but may want to lean on us from time to time.

Clinical, strategic and cost 
management consulting 

services provided for inpatient 
claims in the USA and Mexico.


