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“Welcoming, relevant and the feel of a theatre proudly serving the local community and 
beyond with first class productions.” 

Audience Member, 2021 
 

Kiln Theatre sits in the heart of Kilburn in Brent, a unique and culturally diverse area of London 
where over 140 languages are spoken. We are a newly refurbished, welcoming and proudly 
local venue, with an internationally acclaimed programme of world and UK premieres. Our 
work presents the world through a variety of lenses, amplifying unheard / ignored voices into 
the mainstream, exploring and examining the threads of human connection that cross race, 
culture and identity.  
 
We believe that theatre is for all and want everyone to feel welcome and entitled to call the 
Kiln their own.  
 
Today, with Artistic Director Indhu Rubasingham and Executive Director Daisy Heath, Kiln 
Theatre continues its reputation of world-class British and international work, reflecting the 
exceptional diversity of its local communities.  
 

‘This place was a special cocoon. Now she has blossomed into a beautiful butterfly.’ 
Sharon D Clarke, actor most recently at Kiln Theatre in Blues in the Night 

 
Kiln Theatre has a 292 seat theatre alongside a 300 seat cinema, a beautiful bar and café, plus 
three rehearsal spaces which are used for our productions, workshops and Creative 
Engagement projects.  
 
We want everyone to experience the power of theatre.  
 
Our 2022 season opened with Chinonyerem Odimba’s Black Love, continued with Marina 
Carr’s first play in over 15 years Girl on an Altar, and Kiln is currently home to Zodwa Nyoni’s 
‘exceptional’ (The Times) The Darkest Part of the Night. This Autumn will see the return of a 
Kiln classic: Moira Buffini’s Olivier Award-winning comedy Handbagged in September, 
followed by Amy Trigg’s critically acclaimed Reasons You Should(n’t) Love Me which comes 
back to Kiln following a regional tour, and Zadie Smith’s The Wife of Willesden, which was the 
highest grossing, fastest selling show in the venue’s history in 2021, will play over Christmas 
and into 2023. 
 
“I wanted to say thank you, for creating the most diverse theatre I have yet to go to. In terms 
of race, culture, class, age-everything, not only in the selection of shows and the actors, but 

in the audience.” 
Audience Member 
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OUR VISION  
To uncover our shared humanity, illuminating our connection through stories,  
and deepening our capacity to empathise with the other  
 

OUR MISSION  
To make theatre for all by making space for unheard/ignored voices  
 
Kiln Theatre encourages artists of all ages and backgrounds. Our ambitious Creative 
Engagement programme aims to champion the imagination, aspiration and potential of the 
Brent community young and old. We invest in creating meaningful relationships with young 
people to inspire and encourage their creativity, their confidence and self-esteem. We work 
with older people to create a thriving community around our theatre.  
 

KILN THEATRE  
Kiln Theatre presents around six productions per year, many of these are commissioned and 
written specifically for this theatre or are programmed in collaboration with national or 
international companies.  
 

KILN CINEMA  
Our 300 seat cinema shows the best art-house and mainstream films alongside festivals and 
special Q&A screenings. Recent partners have included: NT Live; Globe on Screen; BFI London 
Film Festival; Images of Black Women Film Festival; DocHouse; Kilburn Film Festival.  
 

OUR VALUES  
Kiln Theatre is Inclusive  
Kiln Theatre is Authentic  
Kiln Theatre is Heartfelt  
Kiln Theatre is Fearless  
 
Our values shape the way we work. They are key to unlocking our ability to ensure our work is 
accessible and relevant, that we make brave, bold choices, and that we maintain our integrity 
and empathy. They underpin the way we build and maintain our relationships with the artists, 
communities and audiences we make work with and for.  
 

FUNDING  
Our annual turnover is approximately £3.5 million. Kiln Theatre receives funding from the Arts 
Council England as a National Portfolio Organisation. Other income comes from box office 
ticket sales and other revenue streams, with a final sum generated through fundraising.   
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THE ROLE 
 

Title:    Digital Marketing Manager 

Location:   Kiln Theatre, 269 Kilburn High Road, London NW6 7JR 

Reports to:   Head of Marketing & Communications 

Contract: Full-time, permanent 

  

Purpose  

The Digital Marketing Manager is an integral part of the running of Kiln Theatre and Cinema. 
The principal purpose of the role is to drive ticket sales revenue, grow, cultivate, and retain 
audiences through targeted, specific digital marketing and communications strategies. They 
are responsible for Customer Relationship Management (CRM), social media, content 
creation, strategy and growth in all digital channels.  
 
This role requires someone who is data-driven, creative, analytical, organised and with a 
passion for digital technologies. 
 

Key Responsibilities and Duties 

 

Content & Brand 
• Support the Head of Marketing & Communications in strategically planning digital 

content for Kiln Theatre productions including but not limited to photography, video 
and animation 

• Manage relationships with external designers, photographers and videographers and 
any other relevant suppliers to create and deliver high quality content on time and 
within budget 

• Using Photoshop/Canva/similar programme, create engaging content for digital 
channels (static & video) in line with Kiln’s brand   

• Manage the coordination and delivery of relevant filming, press/interviews, press trips 
and photo calls  

• Understand Kiln Theatre’s visual identity and tone of voice, and ensure all digital 
marketing and communications adheres to brand guidelines  

• Oversee compliance with Kiln’s brand guidelines for all community partners, co-
producers, ticket agents and affiliates 
 

Social Media Campaign Management  
• Develop, monitor, and report on Kiln’s social media strategy 
• Create excellent and bespoke social media campaigns for productions, screenings or 

events in order to maximise attendance and sales and to deliver audience development 
objectives, while ensuring alignment with wider marketing output  

• Manage Kiln Theatre’s social media calendar, scheduling in activity, sharing content 
and creating new and exciting ways to communicate with different target audiences  

• Manage the creation and implementation of digital content within approved budget(s)  
• Work with the Marketing Assistant to effectively plan, create and schedule organic 

posts 
• Responsible for community management across all social media channels, ensuring 

questions and comments are responded to appropriately and efficiently 
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• Regularly report on the effectiveness of social campaigns and content, using data to 
provide insight, to inform and guide future planning   

• Lead the development of Kiln’s TikTok presence  
• Work closely with other departments to source information and create content that 

reflects and promotes the work of the wider organisation  
 
Digital Advertising 

• Develop paid digital marketing strategy to meet wider strategic goals including Box 
Office revenue and audience development targets 

• Manage and implement digital advertising campaigns across social media, display, 
paid search 

• Working closely with the Head of Marketing & Communications to manage digital 
advertising budgets for Kiln Theatre productions, maximising return on spend  

• Manage Kiln Theatre’s Facebook Business Manager and Google Ads accounts 

• Create and distribute regular reports using relevant metrics, tracking and analysis to 
measure and evaluate the effectiveness and success of digital advertising, as well as 
providing insight to shape future digital activity 

 
Website Management 

• Be responsible for the upkeep and management of KilnTheatre.com, using the CMS to 
ensure content is relevant, impactful and in line with Kiln’s brand and tone of voice 

• Collaborate with other departments including Fundraising & Creative Engagement to 
ensure content is engaging, up to date, writing copy and sourcing imagery where 
relevant 

• Advise upon and implement best Search Engine Optimisation (SEO) practice  
• Oversee the Marketing Assistant in their website updating duties  
• Train relevant staff members in use of the website’s CMS 
• Working closely with Head of Marketing & Communications, implement improvements 

to user experience across the site working with external developers where appropriate  
• Suggest and implement improvements for accessibility sitewide  
• Utilise Google Analytics to collect and report on accurate data on traffic and behaviour  

 

Customer Relationship Management (CRM)  
• Manage strategy for all email communications and lead on email marketing and use of 

e-marketing tools, ensuring delivery of sales and audience development objectives 
• Build and send high quality, creative and regular newsletters and solus emails  
• Manage the data extraction and scheduling of communications in line with the 

overarching CRM strategy and GDPR consent preferences  
• Be fully conversant with Kiln Theatre’s ticketing system Spektrix, and ongoing software 

upgrades and developments, in liaison with the Box Office & Ticketing Manager 
• Contribute to the collection of audience / event data and reporting systems as required  

 

Department 
• Support Head of Marketing & Communications in their management and 

implementation of the Digital Policy and Audience Development Plan 
• Serve as Kiln’s Digital Champion, responsible for communicating Social Media 

Safeguarding to the wider Kiln team including freelancers and show companies 
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• Support the Head of Marketing & Communications in their role as Bloomberg 
Philanthropies Tech Fellow, assisting on developing and delivering the agreed Digital 
Accelerator project, including embedding the new Activity Stream dashboard  

• Ensure all content is proof-read, accurate and accessible 
• Keep up to date with new digital platforms and trends, identifying opportunities  

 
General 

• Promote, maintain and work to deliver the mission and values of Kiln Theatre 
• Be an active and supportive member of Kiln Theatre’s staff team 
• Comply with all statutory requirements, particularly in respect of the Equalities Act 

2010, Health & Safety regulations, and Kiln Theatre’s Safeguarding and Environmental 
Responsibility Policies 

• Develop and maintain good relationships with relevant third-party organisations  
• Support and attend work of Kiln Theatre, including dress rehearsals, Creative 

Engagement performances and other events 
• Communicate clearly and constructively with other departments, and contribute to the 

effective scheduling of Kiln Theatre’s activities 
• Attend weekly staff meetings, including Comms & Planning, and keep up-to-date 

regarding shows and events at Kiln 
• Carry out duties as may be reasonably required by the Head of Marketing & 

Communications 

 

Person Specification      

Essential 
• At least 2 years’ experience of working in a marketing / sales / digital position 
• Experience of managing digital advertising campaigns and growing social media 

accounts through strategic day-to-day management  
• Excellent knowledge of social media tools with demonstrable experience of creating 

and presenting reports using metrics based on defined goals and analytics, showing 
the impact of different content and social activity, including measuring ROI 

• Experience in e-marketing and website maintenance 
• Excellent copywriting skills, confidently adapting content for different channels with a 

meticulous level of attention to detail  
• Proficient in creating a range of engaging assets for use across varied channels 
• Knowledge and understanding of audience segmentation and targeting  
• Ability to work collaboratively with others internally and externally 
• Ability to work efficiently and autonomously across multiple changing priorities and 

deadlines with a track record of delivery 
• Diplomacy, sensitivity, and complete confidentiality 
• Excellent written and verbal communication skills 
• An interest in and commitment to the work of Kiln Theatre, combined with a passion 

for theatre and/or the arts 
• An interest in and commitment to the work of Kiln Theatre, combined with an 

understanding of theatre and/or the arts 
• Commitment to inclusion and equality of opportunity 

 
Desirable 

• Experience of managing budgets and reporting against income and expenditure 



 

6 
 
 

• Experience in using computerised box office systems for marketing purposes 
• Video editing/creation  
• Use of Photoshop/Canva/iMovie/InDesign or similar programme/s 

 
This job description is a guide to the nature of the work required of Digital Marketing 
Manager and does not form part of the contract of employment. 
 
 

TERMS AND CONDITIONS  
 
Contract:    Full-time, permanent    

Kiln Theatre office hours are 10am–6pm but mid-week evening 
work will be essential sometimes (press nights, supporters’ 
events) 

 
Start date:  From October 2022 (or earlier/later depending on candidate’s 

notice period from offer date) 
 
Salary:  £28,000-£30,000 (depending on experience) per annum paid 

PAYE via payroll 
 
Holiday entitlement:  20 days plus bank holidays increasing to 25 days after 2 
 years’ continuous employment 
 
Probationary period:   3 months, followed by review  
 
Pension:    Kiln Theatre operates an auto-enrolment pension scheme for all 
    employees. Kiln’s contribution is capped at 4% of basic salary 
    although employee may contribute more 
 
Other benefits:  Complimentary tickets for preview performances, subject to 

availability. £2.50 tickets to Kiln Cinema. 20% staff discount in 
Kiln bar/café 
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EQUAL OPPORTUNITIES 
 
Kiln Theatre is an Equal Opportunities employer and we strive to create an inclusive 
environment that reflects and celebrates our local communities. We welcome applications 
from people of all backgrounds and experiences. We particularly encourage applications from 
D/deaf, disabled, LGBTQIA+, Black, Asian, and other global majority background candidates. 
 
We are members of the Disability Confident Scheme and guarantee to interview all disabled 
candidates who would like to be considered under this scheme and who meet the minimum 
criteria for the role. We support and provide adjustments for people with disabilities – if you 
have a disability and need help with the application process, please contact us via email at 
recruitment@kilntheatre.com or by calling us on 020 7328 1000. 

 
 
ENVIRONMENTAL SUSTAINABILITY 
 
We aim to be an environmentally responsible organisation and ask that our team works to 
support this goal. In doing so we are seeking to promote efficient and sustainable practices 
which reduce our carbon footprint. This is outlined in our Environmental Sustainability Policy 
and tracked in our annual action plan. 

 
 
HOW TO APPLY  
 
Application forms can be downloaded at https://kilntheatre.com/our-story/jobs/ 
 
Once the Application Form and Equal Opportunities Monitoring Form are completed please 
return, by the closing date, to: 
 
Email: Recruitment@KilnTheatre.com using the heading ‘Digital Marketing 

Manager’ 
By Post: Recruitment, Kiln Theatre, 269 Kilburn High Road, London NW6 7JR 
Closing Date: Thursday 11 August, 10am 
Interviews: w/c 22nd August (first round) 

 
 
WHAT HAPPENS NEXT?  
 
We will invite some applicants for an interview, arrangements will be in compliance with latest 
government guidance on COVID-19. Please be aware that unfortunately we are unable to 
provide application feedback at this stage of the process. 
 
Standard class travel expenses will be reimbursed for candidates travelling to an interview 
from outside London, up to a maximum of £50. These should be agreed in advance. Please 
bring receipts for travel expenditure. 

mailto:recruitment@kilntheatre.com
https://kilntheatre.com/our-story/jobs/
https://forms.office.com/r/3izHDJGV10
mailto:Recruitment@KilnTheatre.com

