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By now we know that taking time 
to care for our bodies—physically 
and mentally—allows for refreshing, 
recharging, and rejuvenating. 

While many people opt to indulge 
in self-care activities on Sundays or 
before special occasions, self-care 
can (and should) take place on any 
day of the week. Turning something 
as mundane as taking a shower into 
a conscious experience is a pure 
expression of self-care.

In this chapter, we take a closer 
look at products related to bodily 
wellness. From new, fun form factors 
to bath culture, we explore consumer 
behaviors aimed at maintaining and 
enhancing bodily well-being.  

Self-Care 
as an Act 
of Bodily 
Wellness
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Bath Culture
Social media posts of well-drawn baths complete with 
salts, esoteric oils, and bath bombs have, in some circles, 
grown synonymously with the self-care movement.

While bath culture does receive criticism for reducing the 
self-care movement to acts of self-indulgence, baths have 
become a simple and approachable way for people across 
socioeconomic classes to de-stress, disconnect, and 
engage in the rite of self-care. 
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Focus on Lush Bath Bombs
There are hundreds of thousands of Instagram photos dedicated to a simple yet 
mesmerizing invention: the bath bomb. Countless fans document their fixation 
on the explosive personal care product—its oozing fizzy charm, colorful swirly 
paths, and bubbly pearls.

The bath bomb was born when Mo Constantine, one of Lush’s founders, 
wanted something to turn an ordinary bath into a luxurious event without 
irritating delicate skin. She explained, “I wanted to be able to introduce things to 
the bath which you wouldn’t normally be able to, such as peels, petals, butters, 
and essential oils; lovely ingredients which would be beneficial to the skin.”

In 2017, Lush sold 21 million of its handmade bath bombs.

SOURCE:  
https://uk.lush.com/article/making-bathing-fine-art-chat-inventors
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Bespoke “Spa 
Experience” Baths
On the higher end, we see bespoke, luxurious bath 
experiences popping up in New York and Los Angeles. 

In New York, Deborah Hanekamp, who goes by the 
moniker Mama Medicine, is a seeress (a woman who 
predicts events or developments) with more than 
seventeen years of experience in healing. 

In her New York studio, Hanekamp concocts “medicine 
readings”—a ceremony in which she prescribes ritual bath 
ingredients for her client’s physical and emotional well-
being. According to Hanekamp, “It’s not only cleansing  
our physical bodies, [but] it’s also cleansing energy.” 
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While Hanekamp has had a small, healthy 
business for the past few years, she’s now 
seeing her business boom and finds herself 
booked weeks in advance, with a majority  
of clients in the financial, legal, political,  
and fashion fields. 

Hanekamp credits her success to the anxiety 
and isolation many working women suffer. 
“We’re always looking down at our phones,” 
she says. Her experiences, in many ways, 
ground and connect today’s woman.
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In Los Angeles, Surya Spa offers spiritual 
bath experiences with an Ayurvedic angle. 

Surya Spa sells $35 salt soaks to open the 
heart, restore serenity, and access a state  
of emotional harmony, among other claims. 

The majestic silk-covered canisters include 
ingredients like rose petals and neem  
tree leaves or wild yam with Shatavari  
(an Indian herb).

In the last half year, Surya Spa’s sales 
have tripled, leading the spa to consider 
distributing to larger outlets. “[Our 
customers] want to feel better,” says Surya 
Spa owner Martha Soffer. “They want to 
feel clean and balanced and strong.  
They want to feel like themselves again.”
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Bath Soaks — 
Approachable Self-Care
While luxurious baths aren’t available to everyone,  
we’ve seen several brands launch approachable ranges  
of bath soaks. Most renowned is a line of Goop soaks 
developed by daily-bath enthusiast Gwyneth Paltrow.  
The line consists of five soaks that target specific needs,  
like a need to chill out or heal.

Paltrow worked with her acupuncturist, Paul Kempisty,  
to create the essential-oil blends used in the soaks. 
Ingredients like turmeric, apple cider vinegar, eucalyptus,  
and glacial marine clay (a natural skin exfoliant) are said to 
assist with everything from injury recovery to falling asleep. 

One bag is enough for three indulgent baths, which means 
it will cost a little over $10 each time to bathe like Paltrow. 
However, Goop reassures customers that using these soaks  
is better than using other harsh, sudsy products.
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The emotional detox soak 
called “The Martini” uses 
Himalayan pink salt, myrrh, 
frankincense, and chia seed 
oil to “take the edge off” and 
“support spiritual growth and 
expanded consciousness.”



Alison Kerns, brand director for Herbivore Botanicals, attributes  
the jade roller’s success to the millennial obsession with wellness. 
“It’s the perfect blend of self-care and wellness—it gives you time 
to decompress, relax, and give yourself a mini facial massage.”
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New Form Factors Are 
Giving Way to New  
Self-Care Behaviors
The jade roller started the year with a bang, quickly growing  
in popularity and intrigue as curious social media consumers  
ponder its usage and effect. 

The actual tool is essentially a tiny rolling pin made of jade stone, 
designed to be swept across the face for a cooling sensation  
and an anti-inflammatory, lymph-draining effect. 

Most brands that sell the roller concur that it has been used  
in Chinese beauty rituals for centuries, though its origin is vague.  
The rollers are also said to have mystical powers, as the jade  
stone itself is said to represent healing and protection; and to 
promote qualities such as wisdom, balance, and peace.

The jade roller by Seattle-based skin-care brand Herbivore 
Botanicals has consistently been one of the brand’s top-five 
performing items since it launched last year. 
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Another exciting form factor 
paving the way for new behaviors 
is Harper + Ari’s Exfoliating Sugar 
Cubes. Not only are these cubes 
sized perfectly for individual use—
one cube will exfoliate and nourish 
the entire body—they work too.

Made of sugar, glycerin, shea 
butter, aloe vera, and fragrance, the 
half-inch cubes slowly melt as you 
rub them across your body in the 
shower or bath. 

They don’t crumble the way a 
food-grade sugar cube might. 
Instead, the texture is slightly 
gummy, though abrasive enough 
to soften the rough patches on 
elbows and knees whenever a little 
pampering is called for.
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Self-Care 
Products 
That Leave 
a Glow
With the proliferation  
of Korean beauty and the 
concept of “glass skin,” 
we see an increase of skin 
care products that tout 
visible benefits of self-care 
like clear, poreless, and 
luminous skin.

Dear by Renee: 
Microdermabrasion 

Exfoliant 
This acid-based scrub loosens and 
dissolves dead skin cells to reveal 
glowing and fresh skin beneath.
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Allies of Skin Fresh Slate: 
Brightening  

Cleanser and Masque
This skin brightening cleanser 
digs deep into pores to pull  
out your inner glow.

Jade & Fox Co.:  
Poetic Justice Butter

With a nostalgic name (the Poetic 
Justice reference), this handmade 
butter will leave your melanin 
glowing just like Janet Jackson’s.



pg. 17

Nortiz, S. Woman bathtub [Photo]. Retrieved 
from https://www.huffingtonpost.com/
entry/respiration-perspiration-inspiration_
us_5a58a9b1e4b00b4ea8d083b0

Sacha, D. Bath bombs [Photo]. Retrieved from https://
www.gettyimages.com/detail/photo/high-angle-
view-of-a-disolving-bath-bomb-in-the-royalty-free-
image/802472124

Hanekamp, D. IMG_7436 [Photo]. Retrieved from 
https://www.mamamedicine.nyc/about/

Hanekamp, D. Mama_Medicine_Bath_Ritual-1170x878 
[Photo]. Retrieved from http://the-moment-is.com/
bath-rituals-with-mama-medicine/

Nortiz, S. Bath with flowers [Photo]. Retrieved from 
https://domino.com/diy-bath-for-stress-mama-
medicine

Mamamedicine [Photo]. Retrieved from http://www.
miaminewtimes.com/event/mama-medicine-
readings-collective-ceremony-9432600

IMG_2194_2845e9ec-e750-476f-a2b7-
a37c94fa339a_1024x1024 [Photo]. Retrieved from 
https://suryagoods.com/products/suryas-healing-
ayurvedic-bath-soaks 

7E9A4080 [Photo]. Retrieved from https://www.
suryaspa.com/about-martha-soffer/

_17D5199-CROP2-OPT [Photo]. Retrieved from https://
www.suryaspa.com/what-ayurveda-ayurveda/

Screen_Shot_2016-12-23_at_11.35.18_AM_2abd7302-
5b23-4b19-a6e5-bfac460cbc66_1024x1024 [Photo]. 
Retrieved from https://suryagoods.com/products/
suryas-healing-ayurvedic-bath-soaks 

1516862533 [Photo]. Retrieved from https://shop.
goop.com/shop/collection/goop-shop/goop-
body?irgwc=1&utm_campaign=249354_Online%20
Tracking%20Link&utm_source=impactradius&utm_
medium=affiliate

1516867993 [Photo]. Retrieved from https://shop.goop.
com/shop/products/the-martini-emotional-detox-
bath-soak

Edit_bath_soaks_paul_interview_hero [Photo]. 
Retrieved from https://goop.com/beauty/bath-body/
the-serious-magic-behind-serious-baths/

La-1519838375-wfo9h3diz7-snap-image [Photo]. 
Retrieved from http://www.latimes.com/fashion/la-
ig-wwd-jade-rollers-20180228-htmlstory.html

Harper & Ari Sugar Cubes [Photo]. Retrieved from 
https://www.essence.com/beauty/self-care-beauty-
products#1294040

61MKAyaFCZL._SX522 [Photo]. Retrieved from https://
www.dearbyrenee.com/collections/exfoliant/
products/microdermabrasion-exfoliant

Dixon, S. 119943 [Photo]. Retrieved from https://
unsplash.com/photos/-fQ5XNOcqFQ 

Allies of Skin [Photo]. Retrieved from http://blog.
warsztatpiekna.pl/

IMG_2328 [Photo]. Retrieved from https://www.
jadefox.co/body/poetic-justice

Credits



pg. 18

 The Future of 

SELF-CARE
Know What’s Next, Now.
Ebco is an Austin-based trend and insight 
consulting firm that serves as the go-to 
resource for trends that inspire unexpected 
new products, technologies, business models 
and categories. We have clients across most 
major industries, including the largest CPG, 
food and beverage, and personal care brands 
from around the world.

Our clients view us a partner in bringing 
customized, proprietary trend inputs to their 
initiatives. The goal is this insight leads to 
actionable ideas.
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erin@theebco.com

@ E B C O T R E N D S 
         

W E B S I T E 
TheEbco.com


