
Who, what, where, 
when, why ?

First of all – it’s an abbreviation for 5 questions: who, what, where, when, 
why (we can add an extra H for “how”). 

Second of all – children learn them at school for the ability to under-
stand a situation and its context, but also to have a solid foundation for 
telling understandable stories. 

cheat sheet

The 5 “W”s + H 

https://landingi.com


What’s best about them? 

They’re universal. They’re simple. They’re easy to remember and to apply. 

That’s why children use them in storytelling, and police in their investigations, 

The Queen in her press releases, and even a local band (who) to inform (why) 

about a concert (what) they’re playing in a local town hall (where) on the 13th, 

November 2018 (when).  

Can I use them in marketing?
Basically, you can apply them to whatever you want, including your marketing 

strategy. And to be more specific – they can radically change the way you 

work. Because what could be worse than when you have no idea where to 

start? The 5Ws + H can be your cheat-sheet to look at first whenever you’re 

starting a new project and everything seems to be chaos one minute before 

the Big Bang. 

Who
What Who,Where

Who,When

Who,Why
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How to ask yourself 

Why is for “why do I even want to do this?”. You should first take a closer 

look at your motives, your hopes and your vision for the final e�ect. 

A question “why” is exceptionally helpful in running a project, because more 

often than not we get stuck in the middle with a blank in our minds because 

we didn’t set a goal at the beginning, because we didn’t know where we were 

going in the first place.

What means to think about a preliminary draft – sketch a brief idea 

or note down what comes to you first. 

Where is for planning on which exact platforms you want your campaign 

to be run. Social media, landing pages, YouTube – a wide selection is availa-

ble to you. Remember to be consistent – you don’t need to be everywhere, 

and to consider the nature of your target group  when selecting a platform. 

When do you want your campaign to start? How long should it last?

How lets you organise a bit more – choose essential tools and plan your 

milestones with their specific due-dates. 

Who answers the question to whom do you address your campaign, what is 

your target group. 

?
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The 5Ws+H Cheat-Sheet

Who,smomm

Why? 

Who?

What?

next

What’s my motivation?

Why do I want to do this?

Do I need to do this?

Do I want to do this?

What result do I want in the end?

Who’s my customer?

Sketch a brief idea or note down your 

first thoughts. 

What can be helpful: mind map, design 

thinking, post-its, paper and pen.

thin

thinWho,smomm

industry

profession 

gender

age

needs

values

fears
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The 5Ws+H Cheat-Sheet

Where? 

How?

When?

Choose the platforms for the campaign 

to be run on:

Landing page, shopping platform, 

customer service platform – blog, 

Facebook, YouTube, Instagram, Twitter, 

ESP, Google Ads, social media ads

select handy apps to help you organize

write down all the steps and parts of your 

campaign in order

set personal milestones with due-dates, 

mark them in your calendar 

plan a copy and visual materials

outsource if you need to

don’t forget to test

set a start date

set an end date
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Create your own persona!

Name Age Gender

Industry

Profession

Values

Draw your persona

Fears

Needs Other

Other

Notes

Other
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Get inspired:

https://www.noisli.com

https://getcoldturkey.com

https://www.toggl.com

https://ello.co

https://www.behance.net

https://www.boredpanda.com

Create a visual, mockup, 
moodboard:

Help yourself to focus:

https://realtimeboard.com

https://www.draw.io

https://www.milanote.com

Start designing
your landing page!
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