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What is a real estate landing page?

As a real estate company, getting someone’s contact information can be immensely
helpful. With it, you can follow up with the potential customer to qualify them as a lead
and sell them on the benefits of going with your company. However, it all starts with
being able to talk with them one-on-one. That's where real estate landing pages come in.

A landing page, sometimes referred to as a “squeeze page” is a web page used to collect
information from leads or in other words, potential customers.

From the ad, you entice the viewer with an offer and send them to a landing page where
they need to fill in their contact information in order to receive the offer (e.g. a PDF, a
free offer, a free consultation, a free eBook, etc.). With this information, you can follow up
with the person in order to qualify them as a lead and potentially move them forward in
your sale process. If you send the person to your homepage, there is a lot of information
to distract the visitor and you likely won't get their contact details. Thus, you could be
spending a lot of wasted money on advertising with limited results.
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Why should you use a landing page?

To summarize, using a real estate landing page offers the following benefits:

- Landing pages reduce distraction. Thus, leading the visitor to an action (in this case,
their contact information in exchange for the offer).

* You can A/B test different landing pages as well as real estate website templates to
discover the most effective designs and marketing copy for your offers.

* You can use real estate landing pages for offline advertising too. For example, you can
tell people to go to a specific URL on your website (e.g. mywebsite.com/landingpage)
from a flyer, business card, postcard, etc. You can also include a QR code that sends
them directly to the landing page. With either of these methods, you can find out
which offline advertising campaigns are most effective (by creating separate landing
pages for each advertising method and seeing which page gets the most hits).
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The three main types of real estate
landing pages

A landing page can be used for many purposes. However, in almost all cases, they are
used to collect contact information from the visitor. With this in mind, we've identified
three main types of landing pages real estate companies use to do this:

Home value landing pages

The home value landing page allows the visitor to look up the value of their home. In
most cases, in order to receive the estimate, the visitor needs to enter in their email and/
or other contact information. The estimate may be instant or an associate may need to
contact the person directly in order to provide a custom estimate.

Free content landing pages

The free content landing page is used to provide the visitor with a free piece of content.
Most often this is a PDF, an eBook, a checklist, or any other type of content that might
entice the visitor to input their contact information.
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The three main types of real estate
landing pages

Home search landing pages

This last landing page allows the visitor to search for new homes in their desired area.
In this instance, this type of page isn't really a “landing page” The person may “land”
on it from an ad, however, they can navigate the site freely and search for home listing
results. Some companies may decide to completely limit the search by having visitors
enter in contact information before they can even look at any of the listings. Most
often, however, other methods are used to collect contact information such as timed
popups (a popup shows up after a certain amount of time on a page) or a limited
number of searches may be allowed before the visitor has to enter in their contact
information to continue.

Let’s now take a look at different examples and learn more about their pros and cons.
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1. Lesko to the Beach

Pros: The page forces visitors to enter in their contact information in order to view the listings, allowing the
company to follow up.

Cons: While gating the listings upon arrival allows the company to collect contact details, doing so right away
may cause visitors to leave before browsing the site.

find houses for sale

View 1920 Listings

$2,050,000 $450,000 .
1110 Bay Ave 16231 John Rowland Tri ocation:
& Lewes, DE 19958 @ Milton, DE 19968 19966|19968|19958|19971]19975|19970|19944]19945(19967

4Beas 3Batn Listed with BERKSHIRE HATHAY 4 Bed* 4Batn Listed with ACTIVE ADULTS REA

$235,900 $285,000
33536 Cleek Way #3315 56 B October Glory Ave
¥ Long Neck, DE 19966 / Ocean View, DE 19970

3Beds 28ath Listed with BAYWOOD HOMES| 3Bed # 3Batn Listed with KELLER WILLIAMS RI

VIEW LISTINGS

OR

$419,990 $469,990

30074 Sanctuary Dr 30094 Sanctuary Dr




2. YHM Property Solutions

Pros: The layout of the copy and form is well-constructed. It assumes the appearance of a literal funnel (the
layout gets narrower as it drops down to the form) so you can’t ignore its call to action.

Cons: It isn't apparent to visitors that they should enter their details in the form if they are indeed selling
houses in the area.

Find Out What Your
House is Worth

We’re Buying Houses in and around Raleigh, North
Carolina.

You'll Get A Fair Offer - You Choose The Closing Date.
We Pay All Costs!




3. Opendoor

Pros: The CTA is clear and to-the-point: “Get an offer on your home with the press of a button.”

Cons: The other text over the background image is tough to read and may distract the visitor.

Sell Buy How it works Pricing More Sign in

Opendoor

Get an offer on your home R s

“Best sales experience of my life”

- with the press of a button.  uwesoverne

and months of stress”




4. Real Estate Webinars

Pros: The page includes social proof in the form of reviews and testimonials.

Cons: The page is too busy with too many CTAs and elements. As a result, it confuses visitors on what

action to take.

- WEALTH-BUILDING

z"_,_\‘

r Rated "t "t" *'*" *T' "t
Real Estate Prevnew REG ISI[R NOW'

4.74 out of 5 Stars, 16,516 Surveyed

‘ Find Wealth-Building, %
Income-Generating |
Opportunities...,

As Seen On
RENOVATE TO RENT

Come Iearn from ourtralned
wealth-huilding instructors

Select An Event

2018 Jul 17th, 6:00 PM: Burlington, NC




5. Remax

Pros: Very clear and straightforward landing page with a clear-cut value proposition.

Cons: The page could benefit for a one to two customer testimonials or the advantages of getting

a free home evaluation.

COAST AND COUNTRY

V2 RE/MAX

What's Your Home Worth?

Find the market value of your home for FREE




6. Xome

Pros: The page design is clean and modern. It provides a few key benefits but keeps the design simple
in order to reduce distraction.

Cons: The menu could be removed to ensure the only action the visitor can take is to provide their
address to get started.

About Contact

|value

7\
YOUr  sopered by Xome
|||.home PORRIRLY

What's your house worth?

Get a free lender-grade estimate of your home's value*

Enter full property address to get started m

# P

An Instant Online Estimate Lender-Grade Technology Your Detailed Home Value Report
Our award-wine INg home valualion The proprietary cl_)v nthms that power our Your online report will present the Xome
engine produces a custom report that you home value estirmate are the same anes Value® for your home along with the data
can view just seconds after you've filled used by many of the nation's top lenders used to arrive at the estimate such as

~ut this nnline form toy determine hoiise valiiss comnarahle hames market trends efe



/. Adams Homes

Pros: The map with pins on properties is a nice touch to show the specific location of each property. The
bullet list gives an overview as to what people can expect after filling out the form.

Cons: The page would benefit from a larger heading to compel visitors to get more information.

Learn More Today

Raleigh, North Carolina - New Homes

« Request Additional Information

: . oz + Inquire About Financing
JE| Mot Caraiia: Baichh < « Schedule Home Tour
95
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< oogle Myveps () Snc i
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ey e e = - Suies Creek A Ao S T
Fa |
! . I'm not a robot

New Homes for Sale in Raleigh, North o
Carolina

Raleigh NC real estate is competitive and valuable on a national level. Read on to learn Get More Information
1S MINIMIZED

more



8. Beazer Homes

Pros: The page shows the steps necessary to complete the offer of the landing page.

Cons: The overall layout and design of the page is too busy. There are too many elements crammed
in a single page, causing distraction and possibly moving visitors away from the CTA.

{S} Special Offers (1) VvV

Questions?
QY 919-669-8295

BEAZER i ' igh- ?
P g nom e Looking for a new home in Raleigh-Durham?

1. Select The Communities You Are Interested In 2. Get Information

v v v v Use the form below to let us know how we can
get you more information about a Beazer
community, get additional details on a new home,

Showing 11 Results or request a meeting with a New Home

Counselor
J I'm interested in this community.
First Name* B Last Name*
Wildwood
Single Family Homes Why Zle?
Holly Springs. NC Phone Current Zip*

From $450s QUICK
4 - 6 Bedrooms MOVE-INS

3.5 - 5 Bathrooms

3,044 -3,990 Sq. Ft. gwf géﬂ 59

' . T Questions/Comments
VISIT US
$5% Get Up To $4,000 on Closing Cosls!* COMMUNITY

Email*




9. Wells Realty & Law Groups

Pros: The offer is straight to the point. The visitor knows that by entering in their information they will
receive a custom estimate.

Cons: The copy and design could use improvement as it looks a bit dated. When it comes to real estate
landing page design, clean and modern look usually helps lead the visitor’s eyes to the copy. This
company might also consider removing the navigation menu to decrease distraction.

““>WELLS hw

REALTY & LAW GROUPS KELLERWILLIAMS

N T —— We know that selling your home can be confusing. Do |
e L L : have equity? Am | upside down? Our FREE House
Calculator will help answer those questions for you

Loy mmeh el [ welk areyy wildh 2 STEP 1: YOUR PROPERTY INEO
m Street Address and Unit #
- -~
1 -
= Y IsaLe

City and State




10. Corcoran

Pros: The page explains the benefits of getting an evaluation. By answering “why,” the visitors are
reassured and gain a better understanding of what the site is offering.

Cons: The menu links should be removed to prevent visitors from veering away from the page’s CTA. By
getting rid of potential distraction on your landing page, you are one step towards creating a real estate
landing page that converts visitors into leads.
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11. AgentHomeValues

Pros: The page design is simple and the menu has been removed to reduce distraction.

Cons: The copy needs improvement. Instead of just mentioning “Three Easy Steps!” the page should
discuss the value that users will get upon submitting the filled-out form.

!!/IYX\:“ |

AgentHomeValues

oo
)

® __ Home Value Estimator

Three Easy Steps!
Enter Street Address

Enter City

- Select State -

Enter Zip Code




12. ExpertHomeOffers

Pros: The landing page sets a clear expectation for users. There are three steps involved in this process.
Users know what comes after filling out the form and what happens after the last step.

Cons: The presence of the menu bar and the chat widget in the bottom right corner can distract people

from completing the form.

“}ExpertHomeOffers.com

SELL MY HOME FAST v BUY A HOME MORTGAGES RESOURCES TESTIMONIALS REALTORS / INVESTORS f » 8

Free Home Value Report

HOW MUCH IS YOUR HOME WORTH?

report for FREE. Learn how much your home will sell for in todays dynamic real estate market. When

Get an Instant property value

our unique home

consider all asy

PROPERTY ADDRESS

Address

= M Chat with us



13. Jameson Brinck

Pros: The copy contains everything you need to know about the landing page in just one sentence: “If you
would like to know the value of your home, enter your information below!” The copy is clear and visitor

knows what to expect.

Cons: The menu bar could be removed to eliminate distraction.

JAMESON BRINCK REALTOR

Representing Keller Willlams: Selling and Buying Homes on the Eastern Shore (Sell for More, Buy for Less!)

Home Contact About Buyers Sellers
¥ unit wntild Lilke #8 lenaws $F vualiin nf siiv hameaes smEar uniir infarmatinmn halaws
If you would like to know the value of your hoi 1€, enter your intormation Deiow:

Name

Email

Phone Number

Address



14. Lennar

Pros: The page immediately draws your page to the form thanks to the great use of color. The copy explains
everything you need to know before filling out the form.

Cons: There are too many elements going on the page. Aside from the needless menu links and social media
buttons, the chat widget is partially covering the form.

B 2k rotovess | G+ Q search
Find ahome AboutLennar Contactus | MyLlennar
LENNAR indah b
Homes in the Triangle GNP 20
Chat now

Stay connected with Lennar

Find out more about Raleigh. NC
Get up-to-date pricing & availability. spedal incentives,
answers to your questions &more.

Firstname *
Last name *

Email address *

Phone number

USA

Select a community

By submitting y d L y
Send > e et

:
]
:
%
|




15. Agent Pronto

Pros: This page benefits from having a header with no menu links and a simple form with only one field to
fill out. The copy and value prop are clear. The visitor knows exactly what to do and what they’ll get by
submitting the form.

Cons: The subheading text could be larger as it is a bit difficult to read.

AR AGENT PRONTO 055) 573-0451

Find Top Real Estate Agents in Your City

Agent Pronto is a free service that helps you find a top-performing agent you can trust

Get started today by entering a city or neighborhood below

Find Your Perfect Agent

Here's how we've helped over 150,000 home buyers and sellers find their perfect real estate agent...



16. Ten-X Commercial

Pros: The text is easy to read, the value prop is apparent (“Get FREE Commercial Listing Alerts”), and
the form is straightforward — perfect for a commercial real estate landing page.

Cons: There is too much use of the same color. The use of more contrasting colors, particularly for the
form background and submit button, could help to draw the visitor’s attention to the form.

TZﬂ 'X‘:.. B SIGNUP  FEATURED LISTINGS  WHATS NEXT  HOW IT WORKS  ABOUT US
COMMERCIAL

Get FREE Commercial Listing Alerts

*Required Field

x COMMERCIAL
PROPERTIES FOR SALE

Sign up to get the latest list of commercial real estate properties for

sale, delivered weekly to your inbox.
Questions? Call 888-770-7332 SIGNUP

Already have an account?
By clicking ‘Sign Up' you agree to Ten-X's
ond

You will receive product updates and promotions from Ten-X
Commaercial about how we may contact you.




17. The Kingdom Real Estate

Pros: The page features clear copy, reasons why the visitor should download the guide, and a brightly-
colored submit button.

Cons: The page could benefit from a few key testimonials or reviews.

FREE GUIDE: Investing in Real Estate for Beginners

Jordan's ebook reveals his early experiences that launched him as an expert real
estate investor. Perfect for anyone looking to get started investing in real estate!

Get Jordan's step-by-step examples of exactly what
he did and things that helped him (and will really
help you)

P Don't just live and work - CRUSH it

P Wholesaling: the beginning of an empire

P Buy and hold: create recurring wealth

P> Master your mindset: the key to success

o Power team: who 1o recruit

P Finding deals: offer value and get the dea

Download Your FREE Guide




18. Placester

Pros: The layout and design of this real estate landing page sample work well together. The contrasting
colors (the blue background and red buttons) help draw the attention to the form.

Cons: The navigation links and CTAs (“Buy Now” and “Request Demo”) in the site’s menu are a distraction.
They should be removed to emphasize the goal of the page (to have the visitor complete the form).

% 800-728-8391 | &Login

U> PLACESTER" rProbucts-  PRICING  RESOURCES - BUY NOW

The Ultimate Guide to Buying
a Home

Get Your Copy

Share a few contact details and we'll send a
download link to your inbox.

First Name

CHAPTER ONE
Last Name

- P e P et Job Title
T

T T Ty e a3 g e e e W I
e ey B g ey s Ty o Somey A A . v By completing this form you agree to recelve retevant content from

N S s s st GEBg e et ' b
Placester. You may unsubscribe from our communications at any time.

- What are you looking for today?




19. Kapre

)

Pros: Unlike the previous example, the landing page makes it a point to emphasize that the eBook is “free”.

Cons: The sidebar and its elements are a distraction. It should be removed. The body text is also difficult
to read.

FREE EBOOK: LAUNCHING YOUR REAL ESTATE CAREER

Resource Center

Start Your Real Estate Career with Confidence
Real Estate Agent Articles
As a new or aspiring real estate agent, wouldn it be great if you could sit down with a room full of successful real

estate pros and ask them for their advice? Appraiser Articles

Brightwood Real Estate Education has parinered with a select group of successful real estate agents and brokers Confractor Articies

to develop this exclusive eBook for new and aspiring real estate pros
Home Inspector Arficles
« What advice would you give someone considering a career in real estate?
« What skills are essential to success in real estale?
« Where do you often see unsuccessful agents fail?

Career Tips Video Library

. Additional Information Articles
We asked each of our hand-selected contributors these questions, and have combined their responses along with

our commentary into this one-of-a-kind free resource. If you are thinking about earning your license and beginning
your career in real estate, you need this eBook.

How to
Become a Real
Estate Agent?

Download Your Free Copy of this eBook

STEP 1. Enter your information in the form below, and click “Submit Form.*

STEP 2 You will recetve an email from Brightwood Real Estate Education with a link to the eBook.

STEP 3: Click the link in your email to access your free eBook

[ Fill out this form with Facebook
/ \ Got the latest articles, videos,
Name and offers delivered toyour
- Inbox [n our newsletter!

=
el

First Name Last Name SUBSCRIBE

Email*

Choose Your State®



20. Rush Realty

Pros: This is one of great real estate landing page examples with a functional background. Also, there is a
great use of color to accentuate the most important elements of the page (like the “Search” button).

Cons: The menu links are too busy and could be a distraction. The page itself is also quite busy with a lot of
text going on. A bit more spacing between the elements (the text and form) would help create a cleaner look.

§, {302)219-6707 [ Infod@rushresltycom Ioin Us L ogir

{ RUSH REALTY Home Buy v  Sell v News/Blog OurStary  Our Agants

Discover Your
Knowledse, Honesty And Excelience
SELL MY HOME

Thinking of Selling? Find Your Homes Worth

|‘)




21. RoofStock

Pros: The headline focuses on the benefits of buying or selling properties. It further breaks down these
points below the offer to make a more compelling case.

Cons: The image is high-quality but looks generic that can be used on other businesses. It doesn’t say
anything about selling or buying a home.

" roofstock Buy Own  Sell Leammv  AboutUsv  Loglin Sign Up

=

Earn passive income
Diversify your investments
Build equity

Buy rental homes with tenants in them.

See Our Properties

& @ Gl

Buy, own and sell Make data-driven decisions Transact 100% online

Access rental markets across the U.S. Evaluate listings with our tools, data & We make everything easy, including



22. HomeBay

Pros: The layout is clean and simple.

Cons: here are two CTA buttons that serve different purposes which can confuse visitors as to which action

to take. The body text is also small and difficult to read.

@ HomeBay

Save Thousands on Your Next Home Sale

Get your copy of the ultimate resource for California home sellers - and stop paying realtors tens of
thousands of dollars!

Our 25-page Guide Provides You With:
Step-by-step instructions on how to sell
successfully without an agent

Information on what to expect throughout
the selling process

Advice on how to price your home va.;.“m. o IS
Details on California-specific market trends " __C'ALH:G"-\: g
and regulations RN]A

Tips on how to reach motivated buyers
And much, MUCH more!
Complete the form for your free copy.

SO
|

Learn More About Selling With HomeBay

Download the Free eBook
Email*

How soon do you intend to sell your home?*

- Timeframe to sell - ¥

Get My Copy!




23. HomelLight

Pros: The use of actual shots of the eBook helps to illustrate the value that the visitor will get by filling out the
form. The brightly-colored orange submit button also helps draw the visitor’s attention.

Cons: The form is a scrunched together. More spacing between the element (the text, email field, and submit
button) would help to create a cleaner look.

& HomelLight
SELLERS BUYERS HCWIT WORKS ABOUT PROFESSIONALS
—  YOUR HOUSE HAS Get a Little More Tech-
e —
— A SECRET LIFE Savvy,Sell Your Home Faster
.';:.'J:.?:,‘;":L’;'.";fﬁ:ﬁ‘ []N THE INIERNET Download your free copy of our home seller's ebook, share the

iking ok kids b b
e Dot o vt by guide with your real estate agent, and take full advantage of

the internet to sell your home faster.

GrealSchook: 7 \
Rate Schools ( Enter your ema ‘
with Objecfive /

Insights
Get Your Free E-Book

Seo what we did there?

How to Tap in and Sell Fa
in the 21ST CENTUR!

he Wak Scare poge ciie gerv
1core with o map that shows vi
Tpcor, Geloround. and the dil
ong stoos cioses! 10 vour ho

2\ Homelight



24. Karen Kitzmiller

Pros: Text discussing the eBook’s learning points, as well as the eBook cover graphic, help the illustrate the
benefits of filling out the form to get the free download.

Cons: The text and elements are all scrunched together. More spacing could help to create a cleaner look.

Free Resource for Home Sellers:

eBook: 6 Steps to Selling a Home Please complete:

First Name~ Last Name~

All a Seller Needs to Know to Move it Fast [

No matter WHO sells your home or WHEN,
there are important steps to take to reduce
your days on market AND maximize your
return. This guide will walk you through the
different steps of selling your home and
what is involved with each.

Email*

GET MY EBOOK

You will learn about:

' The prosand cons of a pre-
inspection

/' The financial planning mistake many
sellers make

/' Tips from the real estate pros for
every aspect

Fill out the short form to start your
download now!




25. FirstPoint

Pros: The “What you'll learn in this eBook” clearly defines the lessons and benefits that the visitor will learn
by downloading the eBook.

Cons: The design is distracting and looks dated.

H@m,e;. - ?indAHome}, - -Fpr Buyers »  ForSellers = TLoan'Prégrams‘ - ‘ i .‘ i FIRS’“ Eg QIN T ] |

About the author

Janet Nelson is a Real Estate Broker with FirstPoint

Real Estate in Puyallup, WA. Janet has been a life-

long resident of Puyallup and Pierce County, giving IS
her invaluable experience in the local home i
communities and marketplace.

Email Address

name@example.com

How soon are you willing to buy?

What you'll learn in this eBook: —

« The most cost-effective way to time your home selling and

RYSTVAPS ~N D~




26. RedFin

Pros: The value prop is clear: “Sell for more, pay as low as a 1% listing fee”. The visitor knows by going with
this company, they can expect low listing fees.

Cons: There are three CTAs on this page: find a home, sell my home, and see home estimate. Since the copy
pertains to selling the home, it creates a bit of confusion for the visitors as to why the other choices exist.

REDFIN 1-844-759-7732 Buy+ Sell+ Real Estate Agents Logln Sign Up ‘

Sell for more, pay as low
as a 1% listing fee

-

Price your home right with a Redfin Agent A : FOR SALE

See local buyer demand and getaccurate Za < REDF'N
pricing data for about half the usual listing fee. =

Find Out More




27. Dream Town

Pros: The page includes a simple form that allows visitors to search for homes in their area.

Cons: The text is small and difficult to read. The page could benefit from a more engaging CTA and a
less distracting background image.

Y .
dream (! Search Buy Sell Neighborhoods Buildings Consultants About Login We're Here: 312.265.8000 ( SEARCH PROPERTIES NOW )

chood, Address, Suburb or Zip Code to begin s

-

O‘ What's your home worth2 Get ajfree home evaluation instantly >>

NOW PLAYING: LINCOIN PARK

Your Definitive Guide to Chicago Real Estate

www.dreamtown.com/sell/home-value-analysis.htm



28. Market Leader

Pros: The page copy gets right to the point: “Get More Buyer and Seller Leads”. Visitors know immediately
how the company can help them.

Cons: The page could use more color, particularly in a few keys place such as the form background or
submit button. This helps to draw the visitor’s attention.

market leza.er.

ir Area
G

Fill out this form or call us at
800-988-4703

Last Name

Get More Buyer and Seller Leads

With Market Leader, you can get 2 guaranieed number of buyer and seller leads in

your desired areas every month to help you hit your transaction and commission
income goals. These leads are exclusive to you — not shared with other agents. Al

Lead invantory is limited, so check availability today!
lama(n) ...



29. Rent.com

Pros: Less is more as seen in this landing page. The copy is short but clear: “Rent your next apartment”. In
addition, the background is clean and the text is easy to read.

Cons: The menu bar is the only sore point of this page. If the page is meant to be used solely as a “landing
page” The menu could be removed to ensure the only action the visitor can take is to use the search form.

rent.com My Rent Search Moving Center List a Property Blog

Rent your next apartment




30. Compass

Pros: Similar to Rent.com, the simplicity of this landing page make its intended purpose more apparent. The
clever web copy “Let us guide you home” sets the tone for the page. The background also helps convey the

message of finding a property that you can comfortably call home.

Cons: The form lacks an actual search button which may be confusing to some. Including a button would
make the search form more user-friendly.

Our Agents Buy Sell Rent Now Developments Agent Exparience

COMPASS

=Letus guide you home.

S region i _




31. Berkshire Hathaway

Pros: The past two landing pages, including this one, follow the same effective blueprint. All elements on the
page, from the background to the copy, help communicate the message of helping visitors find great homes.

Cons: Unlike the previous two, however, this landing page suffers from having multiple calls to action. You
can search other things aside from home (agents, offices, etc.) which could confuse some visitors.

ComactUs  Signin @ US Erglish
.

BERKSHIRE HATHAWAY ‘

HomeServices

Buy Sell Agents & Offices Resources

We know great homes.

Homes




32. McGraw Realtors

Pros: The page uses straightforward copy that resonates to people tired of the red tape involved in real

estate.

Cons: The menu links and the chat widget are distractions. Thus, they could be removed. The other buttons
(“Search Our Listings” and “Find an Agent”) should be removed as well to put the focus on encouraging

people toward the page’s free consultation offer.

C ra Find My Home  Sell My Home  Communities  Contact  More

REALTORS’

-Since 1938 -

We Make Real Estate Simple:

()

McGraw REALTORS®—your local Tulsa' REALTOR® o help you buy or sell your home with
confidenge:

SCHEDULE A FREE CONSULTATION

Search Qur Listings Find An Agent




33. Colorado HomeFinder

Pros: It's simple, easy-to-understand, and clear — everything you could ask for in a landing page.

Cons: While the menu is compressed to not become a distraction from the initial offer, the truncated
elements that looks like portions of a map are.
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34. Team Carter NC

Pros: The form also has contrasting colors to the background, thus attracting the attention of visitors.

Cons: The background is a play on words in the headline (“We go to great depths...”) but it doesn’t have
anything to do with buying homes. The copy could be more compelling.

We go to great depths to assist you in
getting the home sale you want!

Whether you're just tossing around the idea or serious about
making a move, get in touch with the proven team!

*Required




35. Team Ruby Henderson

Pros: The headline and offer form are front and center on the page so that you can’t miss them.

Cons: The heading and menu sections of the page take too much space and attention away from the page’s
offer. The social media sharing buttons and the chat widget also don’t need to be on the page.

(PN ARG LET'S DO IT!

TEAM RUBY
HENDERSON . (919) 274-3040 | Keller Williams Realty ¥ info@rubyhenderson.com f v ® 0D O

KELLER WILLIAMS REALTY

HOME FEATURED BUYERS SELLERS REALESTATETIPS TESTIMONIALS CONTACT

CARY HOMES FOR-SALE

SIGN UP TO LEARN MORE

See the charm of living in Cary g
j+}

Cary is situated in Wake County. the seventh-largest municipality in North Carolina. This charming town has a

thrivino and ornwine rammiinihs nactlad naar tha ranter nf the Trianaola araa af Narth Maralina richt hatwean



Create your own real estate
landing page with Landingi!

Landingi is one of best services for real estate landing pages you can use. It makes it easy to
create real estate landing pages that convert even without having any design experience.

Our platform has numerous real estate landing page templates to choose from, so you don'’t
have to come up with a design from scratch. Once you've selected a template, edit the
elements to match your message and branding before hitting “Publish”. Not to mention, our
easy to use drag-and-drop editor makes designing your page a breeze should you want to
build one yourself.

You can then track and measure the progress of your landing page based on conversions and
other metrics. Use them to make your real estate landing pages work miracles for your
business!

Landing Pages

= Allpages




Join the platform



https://landingi.com/pricing/
https://landingi.com/pricing/

