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Our Learnings...

LEAF'S RESPONSE

“LEAF welcomes the outcomes of this evaluation, which confirm our belief that LEAF
Marque certification goes beyond just creating market opportunities, but also underpins
LEAF's overall strategic objectives of delivering and promoting more sustainable farming

and food through ‘beyond certification’ activities. The findings indicate that every aspect
of LEAF's work is supported, in one or more ways, by the existence of LEAF Marque, and the
credibility, tools and income that it provides.

Many participants recognised that LEAF Marque certification allows businesses to credibly
demonstrate their commitment to more sustainable farming and, crucially, to obtain the
benefits associated with that certification. These include market access and retention,
price premiums, earned recognition for environmental inspections and personal pride.

It is very encouraging to note that LEAF Marque certification is well regarded by farmers,
retailers and brands. We are delighted that so many participants value what LEAF Marque
represents in terms of independence, transparency and consistency as well as recognising

its value with regard to the increased inspections that the E.L.M scheme is likely to bring.
GCrow carbon reduction offer We are particularly pleased to note that, in spite of the challenging external conditions

presented by the Coronavirus pandemic, LEAF Marque is able to quantify and
independently verify continuous improvement and that it plays an important part of their
risk and reputation management. This is particularly important for farmers in helping to
secure market opportunities and in demonstrating sustainability credentials, resilience,
Crow benchmarki Mg with other standards and adaptability. For retailers, LEAF Marque is considered to help with risk management
and due diligence.

Crow recognition of the LEAF Margue logo & what it means

Crow market opportunities

Grow the LEAF Sustainable Farmi ng Review offer The evaluation presents a clear reference point to monitor improvements. There were a

number of learnings highlighted in the study — namely growing recognition of the logo

Grow harmonised metrics and what it means, finding ways to streamline auditing burdens on farmers, building our
carbon offer, facilitating wider market opportunities, building on the LEAF Sustainable
Farming Review and offering harmonised metrics. We are addressing each of these areas
by building on our management tools and resources, ongoing public consultation of the
LEAF Marque Standard, discussions with policy makers and identification of strategic
partnerships with retailers and brands. We are fully commmitted to continual improvement
in all that we do and remain open and transparent about the progress we are delivering.”
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