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Key Google Analytics Terms 
 

• Avg. Session Duration: the average duration 
time of a session 

• Bounce: Bounce is a visitor who only sees one 
page before leaving your page.  

• Bounce Rate: the percentage of single page 
visits (i.e. visits in which the visitor left your site 
straightaway from the first page they viewed on 
the website) 

• Conversion: refers to an activity carried out by 
the user which fulfils the intended web page 
purpose (product purchase, download, 
newsletter subscription etc.) 

• Entrances: the number of times visitors entered 
your site through a specified page or set of 
pages. 

• Entry (or Landing) Page: The first page viewed 
by a website visitor.   

• Exit Point: The last page viewed by a website 
visitor 

• Page Impression: 1 impression is one page 
loaded.  

• Pages/Session: the average number of pages 
viewed by a user during a visit to your site.  

• Pageviews: the total number of pages viewed. 
Repeated views of a single page are counted 

• Sessions: the activity by a unique user in one 
visit to your site.  

• Users: the total number of distinct devices that 
have accessed your site 

• Visits: the total number of visits to your site, 
from unique or repeat visitors. 

• % New Sessions: the percentage of visits that 
were first time visitors (from people who had 
never visited your site before)  
 

Key Twitter Terms 
 
• @: The @ sign is used to call out usernames in 

Tweets: "Hello @twitter!" People will use your 
@username to mention you in Tweets, send you 
a message or link to your profile. 

• @Username: A username is how you're 
identified on Twitter, and is always preceded 
immediately by the @ symbol. For instance, 
Twitter Support is @TwitterSupport. 

• Alerts: Twitter Alerts enable public safety 
agencies to inform people during emergencies 
by highlighting critical time-sensitive content 
with notifications and a unique look. 

• Bio: Your bio is a short (up to 160 characters) 
personal description that appears in your profile 
that serves to characterize your persona on 
Twitter. 

• Block: If you block a Twitter account, that 
account will be unable to follow you or add you 
to their Twitter lists, and you will not receive a 
notification if they mention you in a Tweet. 

• Direct Messages: Direct Messages are private 
messages sent from one Twitter account to 
another account(s). You can use Direct 
Messages for one-on-one private conversations, 
or between groups.  
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• Follow: Subscribing to a Twitter account is called 
“following.” To start following, click or tap the 
Follow icon next to the account name on their 
profile to see their Tweets as soon as they post 
something new. Anyone on Twitter can follow or 
unfollow anyone else at any time, with the 
exception of blocked accounts. 

• follow count: This count reflects how many 
people you follow and how many follow you; 
these numbers are found on your Twitter 
profile. 

• Follower: A follower is another Twitter account 
that has followed you to receive your Tweets in 
their Home timeline. 

• geolocation, geotagging: Adding a location to 
your Tweet (a geolocation or geotag) tells those 
who see your Tweet where you were when you 
posted that Tweet. 

• Hacking: Gaining unauthorised access to an 
account via phishing, password guessing, or 
session stealing. Usually this is followed by 
unauthorised posts from the account. Hacked 
accounts are sometimes referred to as 
"compromised."  

• Hashtag: A hashtag is any word or phrase 
immediately preceded by the # symbol. When 
you click or tap on a hashtag, you'll see other 
Tweets containing the same keyword or topic. 

• header photo: Your personal image that you 
upload, which appears at the top of your profile. 

• Home: Your Home timeline displays a stream of 
Tweets from accounts you have chosen to 
follow on Twitter. 

• Like: Liking a Tweet indicates that you 
appreciate it. You can find all of your likes by 
clicking or tapping the Likes tab on your profile. 
Tap the heart icon to like a Tweet and the 
author will see that you appreciate it. 

• List: From your own account, you can create a 
group list of other Twitter accounts by topic or 
interest (e.g., a list of friends, coworkers, 
celebrities, athletes). Twitter lists also contain a 
timeline of Tweets from the specific accounts 
that were added to the list, offering you a way 
to follow individual accounts as a group on 
Twitter. 

• Mention: Mentioning other accounts in your 
Tweet by including the @ sign followed directly 
by their username is called a “mention”. Also 
refers to Tweets in which your @username was 
included. 

• Profile: Your profile displays information you 
choose to share publicly, as well as all of the 
Tweets you've posted. Your profile along with 
your @username identify you on Twitter.  

• Reply: A response to another person’s Tweet. 
Reply by clicking or tapping the reply icon next 
to the Tweet you'd like to respond to. A direct 
reply count is displayed next to the reply icon of 
a Tweet, and indicates the total number of 
replies the Tweet has received. 

• Retweet: A Tweet that you forward to your 
followers is known as a Retweet. Often used to 
pass along news or other valuable discoveries on 
Twitter, Retweets always retain original 
attribution. The act of sharing another account's 
Tweet to all of your followers by clicking or 
tapping on the Retweet button. 

• top Tweets: Tweets determined by a Twitter 
algorithm to be the most popular or resonant on 
Twitter at any given time. Read more about top 
Tweets. 

• Trends: A Trend is a topic or hashtag 
determined algorithmically to be one of the 
most popular on Twitter at that moment. You 
can choose to tailor Trends based on your 
location and who you follow. 

• Tweet: A Tweet may contain photos, GIFs, 
videos, and text. Tweets get shown in Twitter 
timelines or are embedded in websites and 
blogs. 

• Twitter Polls: Twitter Polls allow you to weigh in 
on questions posed by other people on Twitter. 
You can also easily create your own poll and see 
the results instantly. 
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Key Facebook Terms 
 

• Insights: Facebook’s native analytics engine. 
Insights shows a lot of information about your 
page audience, your post reach, impressions, 
and clicks, your ad performance, and other 
metrics. 

• Page Impressions: The total number of 
impressions seen of any content associated with 
your Page, whether clicked on or not. People 
may see multiple impressions of the same post. 
For example, a fan might see a Page update in 
their news feed once, and then a second time if 
their friend shares it. 

• Page Organic Impressions: The total number of 
times your posts were seen in News Feed, Ticker 
or on visits to your Page. These impressions can 
be by Fans or non-Fans. 

• Page Organic Reach: The number of unique 
users (Fans or non-Fans) who visited your Page, 
saw your Page or one of its posts in News Feed 
or Ticker. 

• Page Paid Impressions: The total number of 
impressions of a Sponsored Story or Ad pointing 
to your Page. 

• Page Paid Reach: The number of unique users 
who saw a Sponsored Story or Ad pointing to 
your Page. 

• Page Reach: The number of unique users who 
have seen any content associated with your 
Page (including any Ads or Sponsored Stories 
pointing to your Page). The Page Reach number 
might be less than the impressions number since 
one person can see multiple impressions. 

• Reach: Similar to impressions. Reach is the 
number of people who see your posts, and is 
thus a smaller number than impressions. This is 
because one person seeing your post three 
times adds three impressions but only one to 
reach. Reach is divided into three categories. 

 
 

 

 

Key Marketing Email Terms 
 

• Campaign: An email you send to your 
subscribers. Sometimes, people call these 
messages "e-blasts" or "newsletters," but we 
call them campaigns. 

• List: The place you store your subscribers' and 
recipients' information, along with unsubscribed 
and bounced email addresses. 

• Opt-in: The way people sign up to your mailing 
list. Often you will use signup forms so you can 
track the date and time someone opts in to your 
list to ensure you have verifiable permission. 

• Recipient: A customer from your online store 
who hasn't opted-in to your list. You may be 
entitled to send these people certain types of 
transactional email, but they are managed 
differently than your regular subscribers. 

• Report: An overview of each campaign's 
performance. Campaign reports provide 
powerful analytic data you can use to improve 
your future campaigns. 

• Subscriber: The typical contact in your list. 
These people have opted-in to receive email 
marketing from you. 

• Template: The layout for a campaign. You can 
customise email templates for reuse, or build 
and import your own. 

 
 

 

 

 

 

 

 

 

 


