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“Gold coins and dollar bills have value
only in our common imagination”
Yuval Noah Harari, author and historian

Country Manager’s view
Why and how cryptocurrencies will shape the next generation of finance.
The world is currently undergoing a major shift in the evolution of
money and it’s happening right in front of our eyes. The existing financial
system was built for a non-digital age but the world now has access to
new technologies like decentralised cryptocurrencies that are quickly
making these old systems less relevant.

How is technology disrupting every aspect of our lives?
If digital disruption is impacting almost every element of our lives then why
shouldn’t we allow it to evolve the way we interact with money?
Today, decentralised cryptocurrencies are enabling us to reimagine the
financial system to upgrade the world to something better. Money that can
be moved around cost-effectively, in a faster and safer manner, cutting out
unnecessary intermediaries and accruing the value to consumers.

Products and services that are completely interoperable with a good
balance between transparency and privacy, with a much better user
experience.
South African consumers are adapting to meet this new financial system
head-on, where money has the potential to become intelligent and
programmable. Upgrading to this new, financial system will empower a
multitude of people by ultimately lowering their cost of living, providing
them with more and better economic opportunities. It has the potential
to offer consumers easier access to the existing global online economy
as well as new decentralised products and services, increase the value
retention of their wealth, and overall provides them with more financial
freedom.

Why is this happening now
Consumer behaviour patterns change when three
things happen: the collective mindset changes,
there is new technology available to support this
change and consumer demand drives it.
At a basic level, an important aspect of money
is the mental construct around it. People believe
money works in a certain way because that is
how it has always been taught but it doesn’t
mean that is the only way. The world’s
consumers have changed dramatically over the
past few decades. Increasingly savvy
consumers want things cheaper or free, faster,
safer, and more customised to their specific
needs, with more overall control by the individual.
The same goes for the ways consumers (want to)
use money.
Technology has to also constantly evolve to
satisfy these demands. The efficiencies people
demand typically require huge economies of
scale, which forms the backbone of the progress
of human civilisation, and where technology
typically plays a key role. Now we have
global, open and interoperable cryptocurrencies
like Bitcoin.
When one considers how most other industries or
dynasties were disrupted, it was typically not an
optimisation of the system itself, but something
completely different that came in from ‘left field’

and changed the status quo. Cryptocurrencies
address money at its very core, which allows
us to imagine and implement things in a
completely different way - a true paradigm
shift.
Whichever way people look at it, everyone now
has a chance to participate in this new
economy by buying into the evolution of
money and become a part-owner of the
financial framework with open and
equal access for everyone.

At Luno, our long-term vision is to
upgrade the world to this better
financial system

Introduction
Awareness of Bitcoin and other cryptocurrencies continues to grow
rapidly in South Africa, and this report has been compiled to better
understand the community fostering this growing ecosystem. South Africa
is home to world-renowned thought leaders, active online and offline
communities, popular trading platforms and established industry bodies in
the financial space.
To gain a better understanding of the perceived benefits and risks
associated with cryptocurrencies worldwide, Luno commissioned Kantar
TNS to conduct a survey across 10 countries, with a sample of around 1 000
people in each. In order to achieve a representative cross-section of each
country’s population, Kantar balanced each sample across the key
demographics, such as age, gender, income, geographical region,
education level, domestic status and social class self-identification.
Although this report is dedicated to investment trends and engagement
levels displayed by South African consumers it also draws some
comparisons with the other nine nations that were polled to offer some
global context that encompasses developed and emerging markets.
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Survey in a snapshot
Key findings
•

Cryptocurrency familiarity is consistently high globally
whereas ownership fluctuates significantly; South Africans scored
high across both these research parameters

•

Bitcoin is still king despite the rapid rise of new alternative coins

•

Investment value remains the key reason for buying
cryptocurrencies

Key challenges
•

Trust and security are the biggest challenges often fuelled by
price volatility, lack of critical mass adoption, online scams and
negative press

•

The opinion of friends and family is a big influencer when it comes
to changing people’s perceptions of cryptocurrencies. This trend is
especially prominent amongst women

•

Respondents agreed that more consumer education is required at
this early stage in the industry development

Crypto by numbers
69% are familiar with cryptocurrency
Those in the West part of the country are most

Out of the respondents who own cryptocurrency, 83% see it
as an investment

familiar (71%) with cryptocurrencies with

23% use cryptocurrency for online transactions and only 12%

respondents in the East (66%) and the North (68%)

currently use it to transfer money to friends and family

following closely behind
29% own a cryptocurrency and 53% are interested
in buying it
Only 18% declared no interest in owning
cryptocurrency

40% agreed that cryptocurrency is a safe investment and 61%
deem it profitable
74% would like to pay with cryptocurrencies in a shop / online
store

Patiocryptocurrency
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The
landscape
Global consumer perspective

Cryptocurrency

Bitcoin, the most famous cryptocurrency in the world, was launched
in January 2009 and the initial users were only a handful of
cryptocurrency enthusiasts. Today, almost a decade later, regardless
of the demographics surveyed, Bitcoin emerged as the clear leader
followed by Ethereum amongst global respondents. Ripple and Dash are
some of the other more prominent altcoins among the people surveyed.

As the survey results indicate, there has been a significant rise in cryptocurrency adoption across the globe but there is still far to go
before it becomes a mainstream payments method. People
are buying cryptocurrencies for many different reasons:

Need: consumers use it for cross-border e-commerce and payments or
if they have been subjected to identity theft and want more security and
privacy and sometimes simply because it’s a better user experience,
especially for mobile payments
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The report findings suggest that the cryptocurrency revolution has had a
significant impact on the emerging markets. Despite considerable price
volatility, respondents from South Africa, Indonesia, and Malaysia reported
higher levels of cryptocurrency familiarity and ownership compared to
European markets.
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In Europe people stated that they do not have enough knowledge (access
to information) to feel sure about buying/using crypto while in South Africa,
Indonesia and Malaysia wasn’t a big issue, people rather felt confident and
stated to have access to enough information.

South African Perspective
Are you aware of the concept of cryptocurrencies or
digital currencies (eg Bitcoin)?

The uptake of cryptocurrencies has been marginally higher among
younger South Africans but overall age has not proven a significant
differentiator. This challenges the common perception of younger
consumers being more digitally adept and willing to take on greater
financial risk.
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The report highlights that most people buy
cryptocurrencies to speculate on price and are
prepared to hold it long-term as 83% see it as
an investment. However, a robust proportion of
early adopters (23%) use cryptocurrencies for
commercial transactions as more and more South
African and online retailers recognise it as a
payment method.

Security as key influence
The survey indicates that 48% of South Africans are
concerned about losing money when using
cryptocurrencies due to a phishing scam or a
transaction error. In close second place (47%) to
these security concerns is the availability of a
trusted supplier of cryptocurrency. Greater stability
in the price of cryptocurrency was only the
third-highest factor which influenced confidence
in the new technology among South African
respondents.
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Gender matters
Results from the South African survey with an even male to female ratio
revealed that gender has a significant impact. Fewer women are very
familiar with cryptocurrencies or owning them. These results are in-line
with the gender split seen in the conventional investing, where the
participation of women also tends to be lower than men.
A recent study conducted by the Nelson Mandela University stated that
women are less confident about financial and investment matters. It is
possible that this same trend from conventional investing is exhibiting
itself in cryptocurrencies. This means that to increase participation by
women in cryptocurrency, it should simply require that women become
as familiar with the technology as men.
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“The joy of disruption comes from accepting
that we all live in a temporal state.”
Jay Samit, American Author

58%

Regulations in the industry
Currently, the trading and mining of cryptocurrencies is not regulated
in South Africa. It’s important to note that just because something is
unregulated doesn’t make it illegal. While cryptocurrency companies are
not required by law to do so, credible industry players do self-regulate,
which means behaving as if they were fully regulated by applying
stringent Know Your Customer and Anti Money Laundering processes.
The South African Revenue Service issued a statement in 2018 in which
it said that it regards cryptocurrencies as assets of an intangible nature,
and that existing laws apply with respect to tax. It is up to the
taxpayer to properly declare cryptocurrency gains or losses. Day traders
and short-term investors may declare their cryptocurrency activities as
part of gross taxable income. Long-term investors may prefer to declare
profits or losses as part of capital gains, and pay the requisite Capital
Gains Tax.

Similarly, the South African Reserve Bank (SARB) has said that it does not
consider cryptocurrencies to be currencies or securities. Currently, the
Bank’s position is that anyone participating in cryptocurrencies does so
at their own risk. The Deputy Governor of the SARB Francois Groepe,
said that there is a bit of a regulatory vacuum with respect to
cryptocurrencies and ICOs in South Africa. For this reason SARB is
working with regulators through the Inter-governmental Fintech
Working Group to review South Africa’s approach to cryptocurrencies.
Many cryptocurrency companies like Luno are also collaborating closely
with international governments, financial institutions and regulators to
help define policy, share expertise and deliver practical training that will
ultimately bring clarity and protection to businesses and consumers.

A dawn of a new age
The research findings have revealed that a significant collective
mindset change has already taken place in South Africa and
cryptocurrencies are firmly on track to shape the next generation
of the country’s finance.
Increasingly more savvy companies are embracing blockchain
technology to make a meaningful and long term positive impact on
all members of society, no matter who you are or where you’re from.
Upgrading to this new, better financial system will empower billions of
people by ultimately lowering their cost of living, providing them with
more and better economic opportunities, giving them easier access
to the existing global online economy as well as new decentralised
products and services, increase the value retention of their wealth, and
overall providing more financial freedom.
When one considers the history of money and financial systems, it’s
clear that transitioning to this new, better financial system is a change
that is inevitable, and people need products and services that can
transition them to this new world safely.

Methodology
The following demographic information about
The survey was conducted in September 2018 by
the South African survey sample should be
Kantar TNS, on behalf of Luno, using computerassisted web interviewing techniques. Respondents kept in mind when considering the results:
from 10 countries were selected for the survey with
35% of respondents said that they earn
over 1 000 participants in each of the countries, all
R25 000 or more per month, and 56% said
of whom were at least 18 years old. Participants
they earned over R15 000
were chosen from the following countries: France,
48% of respondents are married or living
Indonesia, Malaysia, Ireland, Romania, Italy,
with a partner, while 30% are single
Netherlands, Germany, Lithuania, Poland, the
United Kingdom and South Africa.
55% are in households of four or more
people
48% reported being middle class, while 37%
said they were in an upper/high income
class

As the survey was carried out online, the bias
towards higher income individuals is not
unexpected as South Africans with Internet
access tend to be wealthier.
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