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FOREWARD 

I have wanted to write a helpful guide on social media for quite a while and 

just never got around to it. Until now!  

Contained in this book are ten tips for ten different platforms within the social 

media arena. The platforms contained herein are the most popular currently 

but knowing the Internet, this could change very quickly with players coming 

into the arena and other platforms ceasing to be! 

 

The book is a has been broken down by each social media network and then 

within each social media network, I have given you ten tips to elevate you and 

your business on the internet. 

 

I have not touched on blogging in this book as this is all about social media 

but blogging is also important for a host of reasons. Perhaps I will discuss 

those reasons in my next book! 

 

I hope you find the content both interesting and helpful as you navigate the 

world of social media and the whole area of social media marketing. 

 

So enjoy and when you get it all straightened out, hit me up on any of the links 

below! 

 

Website:   http://cormacokelly.com/  

Facebook:   https://www.facebook.com/Cormac0Kelly 

LinkedIn:  https://ie.linkedin.com/in/cormacokelly 

Twitter:  https://twitter.com/cormacokelly  
 

Regards 

Cormac O'Kelly 
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10 TIPS FOR FACEBOOK AND YOUR BUSINESS 

Despite the amount of competition, Facebook remains the number one social 

network. At the time of writing, there are over 1.44 billion monthly active users, 

so there is no denying that Facebook is just as popular as ever. And it’s a 

platform that definitely shouldn’t be ignored. Facebook has proven to be one 

of the best allies for businesses and individuals who want to increase their 

online presence or give sales a jolt. 

 

The problem, however, is getting noticed when roughly 1,500 notices (or 

updates) can come through a user’s news feed each day. That’s why it’s of 

the utmost importance to master Facebook, which you can do by following the 

10 tips outlined below. Not only will it make you stand out from the crowd, but 

these tips will also increase the experience of your community. 

1. WHAT IS THE COMPETITION DOING? 

There’s nothing wrong about scoping out your competitors or similar 

businesses – just as long as you’re not stealing any copyrighted material. By 

doing a little exploring you have the chance to see what tactics are and are 
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not working. For example, do the followers of your competitors like posts that 

share videos or do they prefer infographics? How often are they posting? Is 

there a ‘Welcome Tab’? 

If you want to see what the competition is doing on Facebook all you have to 

do is go to www.Facebook.com/search and then select the ‘Pages’ option. 

Once there, you can search for competitors or industry keywords. If you can’t 

locate the Facebook page of a competitor, head over to their website and see 

if there is link to Facebook on the website. 

 

When I did this for my social media business I searched #socialmedia.  This 

will pull up all social media companies.  You should pay attention to every 

detail that they are doing online.  Pay attention to their customers and what 

they are doing.  Replicate what they are doing and do it better. 

2. UNDERSTAND YOUR DEMOGRAPHIC 

Some people may get a bit concerned over the fact that there are a lot of 

demographic options on Facebook that can be used to target your audience. 

How exact can these demographic options get? Well, you can discover the 

following about your audience: 

 

• Location  

• Gender  

• Age  

• Work  

• Interests  

• Life Events  

• Politics 

   

By knowing this information you can then create content that your 

demographic would be interested in and would be willing to share with others. 
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3. USE VISUALS 

In case you weren’t paying attention, images are good for business. This is 

not exactly breaking news either. Over the last several years there has been a 

lot of research that has proven just how powerful images can be. For 

Facebook, it has been found that photo posts receive 39% more interaction. 

Even more amazing is the fact that photos account for 93% of the most 

engaging posts. Furthermore, posts that contain images receive 53% more 

likes, 104% more comments and 84% of click-throughs than compared to 

posts that just contain text. 

4. USE A CALL-TO-ACTION 

What do you want your followers to do after you  post something to 

Facebook? Do you want them to Like, Share or Comment? State clearly what 

you would like your fans to do. For example, if you want them to watch a 

video you just uploaded, then don’t be afraid to tell people that. Just keep in 

mind that you don’t want to be too pushy. People don’t want those spammy-

appearing posts that bombard you with demands of Liking or Sharing. Not 

only will people ignore, block or remove your Facebook page, you may even 

get into trouble for some shady practices. 

5. POST AT THE RIGHT TIME 

If you want to make certain that your audience sees your status or content, 

you’ll have to discover the best days and times to post on Facebook. Typically, 

the end of the week is a safe bet. Research has shown that engagement rates 

are 18% higher on Thursdays and Fridays. However, if you want something 

more specific, HubSpot has found that the best times to post are between 

1pm to 4pm with Wednesdays at 3 pm being the peak time. As for the worst 

times, it’s been found that weekends and before 8 am and after 8 pm aren’t 

ideal times to post on Facebook. 
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6. ENGAGE YOUR AUDIENCE 

If you’re looking for a simple and effective way to engage with customers then 

look no further than just start by asking a question. It’s been found that posts 

that contain a question generate 100% more comments. Just be sure to ask 

questions that have a short or limited response. For example, if you are in the 

travel industry than you could ask your fans where their dream destination 

might be during the summer. 

Another popular and proven tactic to increase engagement is by running a 

contest. 35% of fans want to participate in contest – which sparks creativity 

and activity among Facebook users by giving away a product relevant to your 

brand or sharing the winning image from a fan.  

7. FOLLOW THE 70/20/10 RULE 

The 70/20/10 rule isn’t exactly new in the business world and leadership 

development, but it’s become a proven technique for Facebook posting as 

well. The idea is pretty simple. You want your posts to be varied and broken 

down in the following ways: 

• 70% of posts add value to your business and increase brand 

recognition.  

• 20% of posts should be shared content or ideas from others.  

• 10% of posts should be promotional – announcing new products, 

hosting contests, etc.  

By following this rule you’re making sure that your posts aren’t too 

promotional and are keeping your fans engaged with differing content that 

they will enjoy or find informative. It can also help you create a content 

calendar so that you have a schedule on what to post. 

8. BE EMOTIONAL 
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Yes. It’s perfectly acceptable to get emotional on Facebook – within reason, of 

course. Why? Because science has proven that emotions are contagious on 

Facebook. That means that cheerful posts can make people happy and angry 

tangents could get people worked up. Posts that illustrate your excitement or 

frustration are shared more often and can boost engagement. 

If you want to go further with your emotions, make use of emoticons. Posts 

that contain emoticons are shared 33% more, increase comments by 33% 

and 57% more likes than posts than posts that don’t use emoticons. 

 

9.  RUN A TARGETED AD CAMPAIGN 

While you can make the most out of all of the free services that Facebook 

provides, that can only get you so far, no matter how outstanding your content 

is. If you spend just a little bit of money on Facebook advertising you’ll have a 

better chance at reaching your demographic. This means that if you have a 

23-year old male who enjoys playing Halo and lives in Chicago, then you 

could create ads that would grab their attention. From there, you can engage 

your fans, friends of your fans and even people who aren’t fan yet by creating 

engaging posts that interests them. 

10. MAKE GOOD USE OF INSIGHTS 

Facebook also has a handy analytics feature known as Insights. And you 

should be using this free and powerful tool regularly. Insights gives you the 

ability to view information like the amount of people who have interacted or 

viewed your page. You also have access to the demographics of these people 

and where they came from. You can even see how effective that Like button 

has been working out on your website. 
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10 TIPS FOR TWITTER AND YOUR BUSINESS 

Twitter is essentially microblogging. Twitter is microblogging. Twitter, and 

'tweeting', is about broadcasting daily short burst messages to the world, with 

the hope that your messages are useful and interesting to someone. 

Conversely, Twitter is about discovering interesting people online, and 

following their burst messages for as long as they are interesting. 

 

In addition to its relative novelty, Twitter's big appeal is how rapid and scan-

friendly it is: you can track hundreds of interesting tweeters, and read their 

content with a glance. This is ideal for our modern attention-deficit world. 

 1. PERSONALISE YOUR PROFILE 

One of the best Twitter tips for newbies is to make sure your profile reflects 

you as an individual. Don’t be a generic robot that lurks quietly with a default 

egg avatar … own your space! Write a great biography, personalise your 

avatar and also your cover photo, and add any additional info you think is 

important.  
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2. USE LISTS TO SEGMENT YOUR STREAM 

Build good habits from the start and segment your Twitter community into lists. 

You might not be following many people to begin with, but Twitter lists are a 

priceless resource for Twitter users with busy feeds, so why not start now? 

Separate business contacts, news sources, family and friends into separate 

lists, to declutter your stream and make finding information you need faster. 

Want to browse the latest business news during your morning commute 

without being distracted by the latest Buzzfeed articles? No problem, just 

head straight to your business list. 

3. SHARE CONTENT YOU ENJOY 

Sharing content that makes your Twitter account a valuable one to follow is an 

easy way of gaining followers. Share content that you enjoy that is relevant to 

you. For example, if you’ve set up a personal Twitter account, sharing content 

that is of interest to you will ensure you attract people with similar hobbies or 

interests. For a brand Twitter account, share content relevant to your field (so 

long as it’s not a competitor’s content) to network and provide your followers 

with interesting reading material.      

4. USE RICH MEDIA IN YOUR TWEETS 

Using rich media in your Tweets such as photos, videos, or GIFs make your 

Tweets visually appealing to your followers. Tweets from business that 

contain images are 34% more likely to get retweeted tweets from business 

that have no images at all. If you’re using Twitter for a personal account, 

social media scientist Dan Zarrella found that Tweets with images are 94% 

more likely to be retweeted. Photos can be up to 5MB, and animated GIFs up 

to 3MB, and you can tag relevant users too, which saves space on precious 

Tweet characters. 
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 5. SCHEDULE YOUR CONTENT 

You’ve got a lot to learn young grasshopper, and one of those lessons 

involves not spamming everybody’s stream once a day when you have time to 

log in and check your own. Tweeting in short bursts has a few disadvantages, 

such as: 

▪ People missing your content because it got lost in their stream. 

▪ People unfollowing because they’re tired of seeing lots of Tweets at one 

particular time. 

▪ You are not being consistent with your use of Twitter. 

 

Best practice for posting on Twitter is to post gradually and consistently on a 

day-to-day basis. Which means you can make a conscious effort to post 

gradually, by saving Tweets to drafts and checking in every few hours, or you 

could make use of a free scheduling tool, such as Buffer or Hootsuite. You 

can also hook up these tools with SocialBro, which allows you to discover 

your best time to tweet. 

 6. SHORTEN YOUR LINKS 

There are plenty of free URL shorteners on the market, so take advantage of 

them. Using a link shortener such as Bitly, not only are your URLs tidied up to 

a bite-size visually appealing link, but you can track exactly who is clicking on 

your content. As you can see below, here are the stats for a Bitly link we 

shared recently. 

 7. GET INVOLVED WITH #FF (FOLLOW FRIDAY) 

If you’re new to Twitter, you probably only follow a handful of accounts. 

Maybe news, maybe some favorite comedians, maybe some industry experts 

or just your friends. Either way, pay attention to Follow Friday (marked by the 

hashtag #FF). If a Twitter user you follow has taken the time to compile a list 
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of their favorite Tweeters, take a look at their profiles and see if they’re worth 

following. Even better, if you have favorite Twitter accounts, share them! 

Everyone appreciates a little Twitter love.      

8. JOIN A TWITTER CHAT 

Build your knowledge about your industry, social media marketing, and Twitter 

rapidly by getting involved with Twitter chats that interest you. Twitter chats 

are not only a great way to improve your own knowledge of whichever topic 

you choose, but connecting with like-minded Twitter users will increase your 

follower count, give you new people to follow, and help you network effectively. 

As a newbie entering a Twitter chat, it’s worthwhile reading this blog post to 

get yourself prepared on how to ace a Twitter chat! 

9. DO NOT OVERDO IT WITH HASHTAGS 

Hashtags are the core of Twitter, and you should make an effort to hashtag 

your Tweets wherever relevant, but don’t over do it! Everything in moderation, 

right? Tweets from businesses with one hashtag are 69% more likely to get 

retweets than those with two hashtags. Crafting perfect Tweets is an art: they 

should be well balanced, contain all the core ingredients for a successful 

Tweet (i.e. good spelling and grammar, relevant hashtags, an image where 

needed), and structured well. 

10. LEARN THE TWITTER SHORTCUTS 

 

This handy trick is not just for newbies, you’d be surprised at how many 

people don’t know you can access a whole host of Twitter shortcuts, simply by 

hitting the ‘?’ button on your keyboard whilst on the website. If you want to 

impress people with your Twitter trivia, this article could be exactly what 

you’re looking for 
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10 TIPS FOR LINKEDIN AND YOUR BUSINESS 

LinkedIn is a social networking site designed specifically for the business 

community. The goal of the site is to allow registered members to establish 

and document networks of people they know and trust professionally. 

A LinkedIn member’s profile page, which emphasizes employment history and 

education, has professional network news feeds and a limited number of 

customizable modules. Basic membership for LinkedIn is free. Network 

members are called “connections.” Unlike other free social networking sites 

like Facebook or Twitter, LinkedIn requires connections to have a pre-existing 

relationship.  

My definition of a completely filled out profile is going to differ from LinkedIn’s 

definition.  Why?  My reasoning based on how people might look for you as 

well as how your personal branding might be perceived. 

1. LIST YOUR FULL NAME 

You’d be surprised how many people still use abbreviations instead of 

displaying their full name.  LinkedIn gives you this option in the name of 
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“privacy,” but if you haven’t figured out in this age of Social Media, privacy is 

dead. Why would you want to have a presence without revealing yourself?  

You are potentially making yourself unattractive to those who may want to 

contact you. 

2. DISPLAY YOUR PHOTOGRAPH 

 

I still get asked this question often: Should I display nothing, a logo, or a 

photo?  There are reasons why some people don’t want to display their 

photos, but this is a social networking platform.  Not displaying your photo 

raises more questions than provides answers.  If you were interviewed or had 

a business opportunity, you would show yourself, right?  So why not display 

yourself online. 

3. HAVE A PROFESSIONAL HEADLINE THAT PROPERLY BRANDS 
YOU 

The Professional Headline is what shows up under your name and also 

appears prominently in search results.  The safest bet is just to put your 

current title and company that you work for.  But put something…and if you 

are looking for potential opportunities, brand yourself properly here. 

4. HAVE RELEVANT CONTENT IN YOUR STATUS UPDATE 

This is something that I would not have included several months ago, but the 

Status Update is not just about linking your account to Twitter and 

broadcasting tweets that may be irrelevant to your network. 

It’s also not about “gaining mindshare” by blasting your network with your 

Network Updates.  The Status Update is about showing that you are still 

relevant in doing whatever you are doing.  Going to an event?  Share it.  
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Attending a conference?  Share it. Read something interesting that is relevant 

to your brand?  Share it.   

Use your Status Update to show your relevance….and try to aim for a once-a-

week update.  You don’t want someone visiting your profile and see a Status 

Update that is months old… 

5. DISPLAY ENOUGH WORK EXPERIENCE WITH DETAILS 

If you’re only listing your current place of employment, your LinkedIn profile is 

obviously not complete.  And if you are listing where you worked without any 

details as to what you did there, your profile is incomplete as well.  Look, your 

LinkedIn profile doesn’t need to be a resume.  But even a one sentence 

summary as to what you did is enough to ensure that a potential reader 

understand that you actually worked at the company and understand the role 

that you had.  It is obviously to your advantage to list as much details about 

your experience at each company as possible so that you show up in more 

search results. 

6. DISPLAY YOUR EDUCATION 

I’m still shocked by those who don’t put any education details on their profile.  

If you went to an institution of higher learning, display it.  If not, list your high 

school.  Once again, not showing any education details raises more questions 

than provides answers and makes your profile incomplete, lessening your 

chances of getting contacted with potential opportunities.  Displaying where 

you went to school also allows your ex-classmates to find you…and you never 

know how you might be able to help each other out. 

7. GET SOME RECOMMENDATIONS 

The LinkedIn “profile completeness” algorithm requires that you receive three 

recommendations in order to get to 100%.  I don’t think there’s any magic 
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number you need to have a complete profile.  My suggestion: get at least 1 

recommendation for every position that you’ve had, preferably from your 

hiring manager.  College student?  Get a recommendation from your advisor, 

professor, or even someone in your Career Center.  But get something on 

your profile in the form of a recommendation that displays your realness. 

8. ACQUIRE SOME CONNECTIONS 

If you’re on LinkedIn you should be networking.  If you are a professional you 

have years if not decades of professional experience from which to find 

potential connections.  The calculation is easy: all things being equal, the 

older you are the larger your network should naturally be.  If you are an 

executive and only have 10 or 20 connections, what does that say about 

you?  Connections are also important so that you can get found in the huge 

LinkedIn database.  Rule of thumb?  Multiply your age by 10 and that is the 

minimum number of connections that you should have. 

9. YOUR PROFESSIONAL SUMMARY IS ESSENTIAL 

Don’t just register on LinkedIn like you’re entering your resume.  Your 

Summary, or “Professional Summary,” is your way to introduce yourself to the 

world.  Once again, why would you want to have a presence on the social 

networking platform and not introduce yourself? 

10. DON’T FORGET YOUR CONTACT SETTINGS 

The final section of your profile is one that is often neglected.  Sure, LinkedIn 

provides some default bullet points for you to use, but don’t stop there: Use 

your own words to tell the world why you have established your presence on 

the site.  If you are open to getting contacted say so.  If you are just on to 

network with people that you already know and don’t want to be bothered by 

potential opportunities, say so.  Let the world know what your contact policy is, 
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ideally writing about what your networking objective is.  This will show that you 

are “real” and will complete out your profile.  For those of you that are happily 

employed or don’t want your company to be suspicious about your online 

activities, Contact Settings is a chance for you to set the record straight: Tell 

the world that you are happily employed but just want to get back in touch with 

ex-colleagues.  The choice is yours, but neglecting Contact Settings 

completely is something that you should avoid.  And it goes without saying 

that you want to make sure that you are not false advertising in your LinkedIn 

Contact Settings. 

 

 

 

10 TIPS FOR GOOGLE+ AND YOUR BUSINESS 

There are still people that argue for a ‘wait and see’ strategy before using 

Google Plus. They will often point to lower numbers of people using Google 

Plus. These people fundamentally misunderstand the nature of Google Plus 

and the way it can improve your SEO results, even if none of your clients 

actually use Google Plus itself. 

In essence, Google Plus is basically a social platform where users can 

generate and share content with other like-minded individuals. 
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Google Plus is becoming very popular due to the level of flexibility it offers in 

terms of engagement, control and useful features, some of which are outlined 

below. These features have made Google Plus very popular within the 

business community as it offers the ability to filter out irritating background 

‘noise’ which is an unavoidable aspect of many other platforms such as 

Facebook and Twitter. 

Google Plus integrates neatly with other Google products facilitating smooth 

navigation between them. 

There are ten ways that Google Plus will improve your SEO: 

1. YOUR CONTENT WILL BE RANKED BY GOOGLE 

Google treats Google Plus content just like any other page on the web. 

Google will efficiently index Google Plus content; it will gain page rank and 

appear in Google’s search results.  With two thirds of searches in the US 

taking place on Google you want your content indexed and searchable in this 

way. 

2. YOUR GOOGLE+ CONTENT WILL APPEAR IN SEARCH RESULT 

Your Google Plus posts allow you capture Search Engine Results Page real 

estate as they appear on Google search page results, thus your audience 

may find your Google Plus content through a standard Google search. 

3. GOOGLE + CONTENT HAS LONGEVITY 

Google Plus content stays around, gains page rank, gives page rank and 

appears in search results over a long period. It appears Google Plus posts 

can retain ranking indefinitely with some posts over a year old still top of 
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search result pages. Compare this to the 14 minutes of life a standard tweet is 

estimated to have. 

4. ATTRACT GREATER VISUAL ATTENTION 

Google Plus authorship provides you with a higher visual profile in search 

results.  By validating your Google Plus profile with sites where you publish, 

you will enable your image to appear next to the search results and attract 

greater visual attention on search pages. To manually claim authorship on a 

page you just use a rel=author tag linked to your Google Plus profile such as 

'by Cormac O'Kelly'. 

5. CONNECTING YOUR CONTENT TO GOOGLE+ CAN HELP PAGE 
RANKING 

The use of Google authorship is closely tied to content authority. Google is 

keen to give a higher profile to authoritative content in search results. If an 

author posts interesting content that is shared and receives plus ones, this will 

potentially lead to higher authority. There is growing evidence that Google+ 

authorship improves your authority and search performance. Mark Traphagen 

argues that “over a broad sample of bloggers with G+ profiles, those who use 

Google authorship tend to average a full Page Rank higher than those who do 

not.” 

6. IMPRESSING A HIGHER AUTHORITY 

Google Plus authorship and the Google Plus social layer provides a wide 

range of social signals that may improve the social media optimisation (SMO) 

of your content and SEO. This is not as simple as the number of followers, 

people in your circles or number of Plus Ones. What appears to be far more 

important is the interaction between you and your content and others of a high 
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authority. Thus if a high authority person shares your content this will improve 

your own authority. 

 

7. SOCIAL MEDIA OPTIMISATION (OR SMO) 

Social signals from platforms such as Google Plus will become more 

important in determining search results. Joshua Berg has called this the social 

media optimisation (SMO) of SEO. He has explained that “social signals 

provide a much better way of filtering out the noise and improving the quality 

of search results” and “this is a trend that will continue because it is a much 

better way of understanding what people really want, which is one of Google’s 

founding principles.” 

8. GOOGLE+ AND YOUR WEBSITE 

The featured link in a Google Plus post will pass page rank to the page to 

which it links. Note there is a no follow for links included in the body of a 

Google Plus post, you must use the featured link. If you connect a Google 

Plus page to your website this will increase the relevancy of your website 

content and support your search ranking. 

9. GOOGLE PAGE RANK IN REVERSE 

Links from regular websites to Google Plus content can also pass page rank 

authority in the other direction back to your Google Plus posts and pages. 

10. USING HASHTAGS 

The use of hashtags in Google+ connects every post to a search on the 

platform. 
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In short, you are simply losing out in terms of SEO if you are not using Google 

Plus effectively.  

Hopefully, the ten reasons outlined above will make you look again at Google 

Plus and reconsider your social media optimisation strategies for SEO. 
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10 TIPS FOR INSTAGRAM AND YOUR BUSINESS 

With a user base of 300 million, Instagram is becoming a marketing force to 

be reckoned with. Even though it is a fairly new medium, the same marketing 

principles still apply. With Instagram, businesses can connect authentically, 

directly, and efficiently with many current and future customers in order to 

grow your business, and also reach your targeted audience. 

 

As a business owner, adding Instagram to your social networking tools can 

help you create connections between your fans and your brand. Some of the 

ways in which you can use Instagram to help market your business, increase 

fan loyalty, and also increase brand exposure are outlined below 

1. MAKE SURE YOU HAVE CREATED A BUSINESS PAGE 

Instagram offers two types of pages, a personal page and a business page. 

To get all the benefits of a corporate account, make sure you select the 

correct page. 
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2. DECIDE ON A STRONG BRAND STRATEGY 

Are you running your page to increase brand awareness? Sell more of your 

product or service or perhaps to attract more fans? Decide what your main 

goals are before you post to ensure you deliver a consistent message. 

3. EDIT YOUR SHARE SETTINGS 

Enable you images to be shared on other platforms like Facebook, Twitter 

and Pinterest upon posting. 

4. THEME YOUR PICTURES TO HAVE A FAMILIAR LOOK 

Whether it’s the same filter used or similar (or the same) picture content of the 

same or similar subjects, make sure all your pictures have a clear consistent 

‘look’ so that fans and followers can easily tell them apart from other posters 

in their feed. 

5. EMBED INSTAGRAM PHOTOS ON YOUR BLOG 

Using Instagrams embed code, you can share pictures on your blog to help 

attract the traffic from you blog to your Instagram. 

 

6. POST A SPONSORED AD 

Sponsored ads allow you to remain in search results for desired keywords 

longer. They are not publicly available yet, but should be soon for most 

business accounts. 
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7. INCENTIVIZE FOLLOWERS WITH EXCLUSIVE PROMO CODES 

Offering exclusive promo codes and discounts to your Instagram followers is 

an easy way to encourage a follow, not just a like. 

8. ‘REGRAM’ PICTURES THAT USERS HAVE TAGGED YOU IN 

Sharing pictures you have been tagged in will encourage others to post about 

your brand in the hope that you will do the same with their photos. It is a great 

way to show fan appreciation and an easy way to get others talking about 

your company. 

9. HOST A PHOTO CONTEST 

Create a custom hashtag and encourage others to Instagram your company 

logo as an entry to a competition. Your reach will expand as your fans’ 

followers are exposed to your brand at no extra expense to you or your 

company’s time. 

10. SHOW OFF YOUR EMPLOYEES IN THEIR ENVIRONMENT 

Create a trustworthy image that fans can relate to by showcasing who runs 

your company and how they do it. Instagram is above all else visual, so use 

that to your advantage by showcasing your environment and your employees. 
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10 TIPS FOR VLOGGING AND YOUR BUSINESS 

A video blog or video log, sometimes shortened to vlog is a form of blog for 

which the medium is video and is a form of web television. Vlog entries often 

combine embedded video (or a video link) with supporting text, images, and 

other metadata. Entries can be recorded in one take or cut into multiple parts. 

The vlog category is popular on YouTube. 

The popularity of independent young video bloggers, the "vloggers" who film 

their thoughts and observations for thousands of followers to enjoy online, is 

already setting the future shape of marketing and advertising. But it is also 

becoming an important route into traditional careers in print publishing or 

television. 

1. PLAN YOUR VIDEO 

What are you going to talk about? Have a point. If you are new to vlogging, try 

talking about a brand or product you love. When you plan what your video will 

look like, make sure it has a beginning, middle and end. 
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2. KEEP IT SHORT 

Get in and out with a video that lasts about 1 minute and 30 seconds or less. 

If you are going to add B-roll (more on that later) you can get away with a little 

longer. But really? No one wants to hear you go on and on for longer than 

1:30. 

3. USE A REASONABLY GOOD CAMERA 

Flip camera are old now and the audio is terrible, so try and use better 

camera equipment. If you are going to use your phone, make sure it is in 

landscape mode and not portrait. 

4. GET A GOOD VIDEO EDITING PROGRAM 

Try using Final Cut Express when adding video to my blog. Some people use 

iMovie. Some people use Adobe Premiere. Learn how to use the software. 

Here are some things you NEED to know how to do. 

1. Edit, trim and make your video shorter. 

2. Add audio and music 

3. Add titles. One in the beginning, a lower-third title that tells us who you 

are for the first 10 seconds or so, and an end title to wrap it all up. 

iMovie is fine, but once you start doing a lot of video and want more 

bells and whistles, you might want to think about investing in another 

editing program. 

5. LOOK PRESENTABLE 

You don't need to put on a fashion show or anything, but try to look the way 

you’d want others to see you. Of course, unless you are doing a makeup 

review in which case you would like to start off au natural and add as you go. 
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6. USE B-ROLL 

No one wants to look at a talking head for 2 minutes. Probably not even your 

mother, but she will never tell you that, so I will instead. Before you film 

yourself, think about what ELSE you’d put in this video. B-roll is a great way to 

keep your video interesting, and cover edits you need to make. 

7. BE SPONTANEOUS 

In itself, reviews can be kind of boring. To add to a review, I made a super 

quick video of the item in use perhaps or somebody using the item you are 

reviewing. 

8. BE AN AUTHORITY 

Speak about your personal experience with regard to the subject matter you 

are talking about. The idea is that you be the ‘go to’ person on your chosen 

topic. BE knowledgeable and authorative.  

9. SPEND TIME WHEN IT COUNTS 

There are some videos that don’t need a lot of attention, like a video about 

kids slippers, but they will still get traffic on YouTube, and love from the PR 

company you are working with. Then, there are some videos you put together 

because you WANT to impress. 

10. SEO FOR VIDEO 

After you've finished your video, and put it on YouTube, apply the same great 

principles of SEO to your tags and description and title just like you would a 

great blog post. 
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10 TIPS FOR SEO/GOOGLE+ AND YOUR 
BUSINESS 

There are still people that argue for a wait and see strategy before using 
Google Plus. They will often point to lower numbers of people using Google 
Plus. These people fundamentally misunderstand the nature of Google Plus 
and the way it can improve your SEO results, even if none of your clients 
actually use Google Plus itself. 

You are simply losing out in terms of SEO if you are not using Google Plus 
effectively. Hopefully, the ten reasons outlined below will make you look again 
at Google Plus and reconsider your social media optimisation strategies for 
SEO. 

1. GOOGLE PLUS IS ESSENTIALLY ANOTHER WEBPAGE 

Google Plus content is treated by Google just like any other page on the web. 
Google Plus content will be efficiently indexed by Google, it will gain page 
rank and appear in Google’s search results.  With two thirds of searches 
taking place on Google you want your content indexed and searchable in this 
way. 
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2. GOOGLE+ POSTS APPEAR IN SEARCH ENGINE RANKINGS 

Your Google Plus posts allow you capture SERP (Search Engine Ranking 
Page) real estate as they appear on Google search page results, thus your 
audience may find your Google Plus content through a standard Google 
search. 

3. GOOGLE PLUS APPEARS IN SEARCH RESULTS FOR 12 MONTHS 

Google Plus content stays around, gains page rank, gives page rank and 
appears in search results over a long period. It appears Google Plus posts 
can retain ranking indefinitely with some posts over a year old still top of 
search result pages. Compare this to the 14 minutes of life a standard tweet is 
estimated to have. 

4. GOOGLE PLUS GIVES A HIGHER VISUAL PROFILE 

Google Plus authorship provides you with a higher visual profile in search 
results.  By validating your Google Plus profile with sites where you publish, 
you will enable your image to appear next to the search results and attract 
greater visual attention on search pages. To manually claim authorship on a 
page you just use a rel=author tag linked to your Google Plus profile. 

5. GOOGLE AUTHORSHIP ENHANCES AUTHORITY AND SEARCH 

The use of Google authorship is closely tied to content authority. Google is 
keen to give a higher profile to authoritative content in search results. If an 
author posts interesting content which is shared and receives plus ones, this 
will potentially lead to higher authority. There is growing evidence that 
Google+ authorship improves your authority and search performance. Some 
argue that over a broad sample of bloggers with G+ profiles, those who use 
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Google authorship tend to average a full Page Rank higher than those who do 
not. 

6. GOOGLE PLUS IMPROVES SMO 

Google Plus authorship and the Google Plus social layer provides a wide 
range of social signals that may improve the social media optimisation (SMO) 
of your content and SEO. This is not as simple as the number of followers, 
people in your circles or number of Plus Ones. What appears to be far more 
important is the interaction between you and your content and others of a high 
authority. Thus if a high authority person shares your content this will improve 
your own authority. 

7. GOOGLE PLUS ENHANCES SOCIAL SIGNALS 

Social signals from platforms such as Google Plus will become more 
important in determining search results. This has been called the social media 
optimisation (SMO) of SEO. The “social signals” provide a much better way of 
filtering out the noise and improving the quality of search results” and “this is a 
trend that will continue because it is a much better way of understanding what 
people really want, which is one of Google’s founding principles.” 

8. GOOGLE PLUS LINKS PASS PAGE RANK 

The featured link in a Google Plus post will pass page rank to the page to 
which it links. Note there is a no follow for links included in the body of a 
Google Plus post, you must use the featured link. If you connect a Google 
Plus page to your website this will increase the relevancy of your website 
content and support your search ranking. 

9. GOOGLE PLUS LIKE BACK LINKS TOO 
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Links from regular websites to Google Plus content can also pass page rank 
authority in the other direction back to your Google Plus posts and pages. 

10. GOOGLE PLUS IS ESSENTIALLY ANOTHER WEBPAGE 

The use of hashtags in Google Plus connects every post to a search on the 
platform. 
 

 

 

10 TIPS FOR EMAIL MARKETING AND YOUR 
BUSINESS 

Email Marketing has one problem, it’s not as shiny or as sexy as Social 

Media. Fortunately, that’s the only problem because when it comes to 

comparing them as marketing vehicles and return-on-investment, Email is by 

far the most effective way of directly affecting your bottom line and actually 

growing your business. 
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Opt-in email marketing is an ideal way of promoting products, services and 

events to customers, business prospects, members or suppliers who have 

explicitly requested to receive such email messages. 

 

 

1. MINGLE WITH THE RIGHT PEOPLE. 

A permission-based email list built by yourself always yields the best results, 

since you will be sending content that is relevant and interesting to them. 

2. GET TO KNOW YOUR SUBSCRIBERS. 

Its important to identify, group and segment groups of subscribers with similar 

interests so you can appeal to and accurately target their specific needs and 

wants. 

3. KEEP IT CLEAN 

Avoid getting a bad sender reputation by regularly removing blocked, 

bouncing, duplicate and fake email addresses. 

4. DESIGN MOBILE FRIENDLY EMAILS 

Go for a high quality, to-the-point design that hightlights a clear call to action 

and optimise your emails for the small screen and mobile devices. 
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5. SUBJECT LINES THAT EVOKE CURIOUSITY 

The subject line distills the essence of an email in an inviting way. Think about 

what the objective of your email marketing programs is and make sure to 

trigger the readers curiousity. 

6. TEST, TEST AND TEST AGAIN 

Run A/B split tests on a small group of individuals before you send to your full 

list of sign ups to see which variants will produce the best results and drive 

the most responses. 

7. SEND AT THE RIGHT TIME 

Send the right message at the right time. Optimise your sending schedule by 

grouping individuals who habitually open at specific times or on certain dates. 

8. SEND REGULARLY 

Don’t risk increasing your bounce rate by waiting too long. To keep your list 

current, send out your email at least once every ninety days or so. 

9. DO NOT SPAM 

You do not want your subscribers to look for the ‘Report Spam” button, so 

make it obvious and easy to unsubscribe from your email service. 

10. PARTNER UP WITH A PRO 



 36 

Your email service provider takes care of the heavy lifting for bulk email 

sending. Start by finding an Email Service Provider that best fits your 

business and serves your specific needs. 

 

 

10 TIPS FOR YOUTUBE AND YOUR BUSINESS 

It turns out that YouTube video is quite popular (really) and you happen to 
visit and use it quite often. Instead of just searching and playing here are 
some top Youtube URL tricks that you should know about. 
 
Its time to get some video on there. You don’t have to be Spielberg! In fact, 
some of the most popular videos on YouTube are of the poorest quality, but 
I’m not advocating that. Do the best you can and here are some tips to help 
you aloong the way. 

1. VIEW HIGH QUALITY VIDEOS 

Youtube gives you the option to switch to high quality videos for some of the 
videos, however you can check if a video is available in high quality format by 
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appending ‘&fmt=18′(stereo, 480 x 270 resolution) or ‘&fmt=22′(stereo, 1280 x 
720 resolution) for even higher quality. 
 

2. EMBED HIGHER QUALITY VIDEOS 

While the above trick works for playback, if however you want to embed hig 
quality videos you need to append “&ap=%2526fmt%3D18″ and 
“&ap=%2526fmt%3D22″ to the embed url. 

3. CUT THE CHASE AND LINK TO THE INTERESTING PART 

Linking to a video where the real action starts at 3 minutes 22 seconds, 
wondered if you could make it start at 03:22? You are in luck. All you have to 
do is add #t=03m22s (#t=XXmYYs for XX mins and YY seconds) to the end of 
the URL. 

4. HIDE THE SEARCH BOX 

The search box appears when you hover over an embedded video. To hide 
the search box add ‘&showsearch=0′ to the embed url. 

5. EMBED ONLY A PART OF VIDEO 

Just append ‘&start=30′ to skip first 30s of the video. In general you can 
modify the value after start= to the number of seconds you want to skip the 
video for. 

6. AUTOPLAY AN EMBEDDED VIDEO 

Normally when you embed a Youtube video and load the page, the player is 
loaded and it sits there waiting for you to hit the play button. You can make 
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the video play automatically by adding ‘&autoplay=1′ to the url part of the 
embed code. 

7. LOOP AN EMBEDDED VIDEO 

Append ‘&loop=1′ to make the video start again without user intervention after 
it reaches the end. 

8. DISABLE RELATED VIDEOS 

Publishing your content in the form of Youtube video? Don’t want people to 
see other people’s content that may be related but may as well be in 
competition to you? Just add ‘&rel=0′ to the end of the url part of the embed 
code and you just turned off the related video suggestions! 

9. BYPASS YOUTUBE REGIONAL FILTERING 

Some videos are only available in certain parts of the world. Your IP Address 
is used to determine your location and then allow or deny access to the video. 
Change the url from http://www.youtube.com/watch?v=<somecode> to 
http://www.youtube.com/v/<somecode> 

10. DOWNLOAD VIDEO 

Although not inherently a youtube trick but useful all the same for 
downloading videos. Just change youtube to kickyoutube in the url of the 
video and it will take you to kickyoutube.com with all the options for 
downloading the video you were watching. 
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10 TIPS FOR PINTEREST AND YOUR BUSINESS 

1. HAVE PINNABLE IMAGES FOR EACH PRODUCT AND IN EACH 
BLOG POST. 

To be pinnable, images should be at least 100 x 200 pixels and in png, jpg or 

gif formats. As with other things in life doing the bare minimum won’t get you 

far. To really stand out on Pinterest bigger is better. Though all pins get 

scaled to 238 pixels wide on the Pinterest feed, when a pin is clicked on, it 

shows up actual size, up to 735 pixels wide. Businesses with product should 

take advantage of this large size to show the details of the products they have 

for sale. 

2. OVER 50% OF TRAFFICE TO PINTEREST COMES THROUGH 
MOBILE DEVICES. 

Are your sites mobile friendly and ready to receive traffic from Pinterest? Are 

your blog posts easy to read and are your products easy to buy from 
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smartphones?  Check out your site on different devices and on different 

browsers. You might be surprised at what you find. 

3. CHOOSE SOCIAL SHARING BUTTONS WISELY 

Speaking of mobile devices, what kind of social share buttons do you have on 

your site? Floating social share bars became very popular in 2013 but many 

of them aren’t visible on mobile devices. There have been many times that 

I’ve wanted to pin something I found while using my phone but haven’t been 

able to.  Make it EASY for visitors to your site to pin, tweet and post no matter 

what type of device they use. 

4. DON’T RELY ONLY ON HOVER “PIN IT’ BUTTONS 

Nifty hover buttons that appear when a mouse hovers over the image made 

their way onto the scene this year.  I’ve seen some really creative uses of 

these that tie into the branding of the site. Despite the cool factor, there is a 

drawback, there’s no mouse to hover on mobile devices. If I come to your site 

while browsing the web on my iPhone and the only pin it button you have is 

the hover kind, I won’t be able to pin it and share it with my Pinterest 

followers. 

5. DON’T FORGET ABOUT SEO 

Even though Pinterest is a visually dominated platform, text still matters. To 

find success with Pinterest use keywords anywhere you can. This includes pin 

descriptions, board names, account names and account descriptions. Doing 
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this makes your pins, boards and accounts more visible in Pinterest and 

Google searches. 

6. DON’T RUSH INTO REPINNING 

Take the time to click through pins when repining. As Pinterest has grown in 

popularity so has the appeal to spammers to try to take advantage of its 

users. Serve your Pinterest followers well, when repining take a couple of 

seconds to click through and make sure that the image links back to the 

original source and not to a spam site. 

7. KEEP YOUR BOARDS NEAT AND ORGANISED. 

Choose board cover images that represent the pins on your boards. This can 

be done on the iPhone and web versions of Pinterest. Organize your boards 

with the most important board to your business first to draw the most attention 

to it. At the time of this post boards can only be rearranged on the web 

version of Pinterest, not on mobile apps. 

8. AVOID BEING FLAGGED 

DO NOT use link shorteners for your Pins such as bit.ly links or other types 

redirects. These will be flagged as suspicious links by Pinterest and could 

cost you traffic and conversions. 
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9. MIND YOUR MANNERS 

You’re building your Pinterest account to serve your followers not just for you. 

Pinterest does have etiquette standards. Avoid these pitfalls: 

• Only pinning your blog posts 

• Only pinning your products 

• Creating boards only because they’re a popular Pinterest topic. Example: 

a healthcare company creating a wedding dress board. 

10. DON’T RUSH YOUR PINS 

Pinning the same image from your site to multiple boards back to back. While 

this is a good strategy to maximize the exposure of your image, leave some 

time between pins to avoid clogging people’s feeds and to catch pinners at 

different times 

With all of the advances and changes Pinterest has made in 2013 for 

business accounts, it’s exciting to think of what could be coming up in 2014. 

With some thought and strategy businesses can increase traffic and sales 

from Pinterest. What’s a tip that has worked for you that should be added to 

this list? 
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** 15 BONUS TIPS FOR 
YOUR BUSINESS ** 

If you're a business owner today, you 

already know that marketing today is 

no easy task. Here are some simple 

tips to get you started. 

The old outbound marketing playbook most of us grew up with is broken and 

most small businesses simply don’t have the money to afford these big 

interruption-based advertising campaigns. Inbound Marketing on the other 

hand is a new approach to marketing that’s about getting found online by 

people looking for your products and services. As a small business, you need 

to setup your business and your marketing properly so the people already 

looking for what you have find you. 

If you’re starting a new project or a new business, here is simple checklist of 

15 marketing tips to help you get started. 

1) PICK A BUSINESS NAME THAT WORKS 

It should be easy to remember and not too long. When choosing a name, 

make sure you can get the domain name as well. If you can get a .com 

domain with your industry keywords in it, this is preferable but not mandatory. 

A .ie is fine if you intend to operate locally. 

2) GET A NICE LOGO DESIGNED 

Your logo should be simple and look professional. You can get a logo 

designed using 99designs.com or sites like Elance. Make sure to get the 
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vector files from the designer so you can use these on your social media 

profiles and your website. 

3) PUT UP A SIMPLE WEBSITE 

You can use WordPress but make sure you use your own domain name not 

http://yourcompany.wordpress.com/ Google for your business/domain name. 

This will help you get found on search engines. 

4) GET LINKS TO YOUR WEBSITE 

Just one link from another website will help Google find you and add you to its 

search results. Don’t go overboard and sites in your industry are better links 

than just any old website. 

5) SETUP A TWITTER ACCOUNT 

The name should match your domain name. Even if you are not convinced of 

the value of Twitter yet, get your account setup now and add a link in your 

profile back to your website.  

6) SETUP AN EMAIL SUBSCRIPTION ON YOUR WEBSITE TO START 
COLLECTING SUBSCRIBERS 

You can do this with Mailchimp. Add this to the sidebar beside your blog posts 

so people can easily subscribe when they are reading your blog. 

7) SETUP A FACEBOOK PAGE 
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Add a simple description for your business and link back to your website. You 

can also setup your vanity web address such as 

Facebook.com/YOURCOMPANY. 

8) SETUP A LINKEDIN COMPANY PAGE 

Linkedin introduced company pages a while ago and they are a great way to 

connect with professionals around the world. Make sure to link back to your 

website.  

9) FIND RELEVANT TWITTER USERS IN YOUR INDUSTRY 

Start following them and building relationships with these people. Don’t just 

follow randomly. Be targeted and find people in your industry or your target 

market. Also, Twitter is not just a broadcast service. It's a social network so 

get social with your followers. 

10) SETUP A BLOG ON YOUR WEBSITE 

If you installed WordPress for your website, you already have a blog. Start 

writing consistently. What do you write about? The best blogs solve problems 

for their target customers through education and entertainment. 

11) WRITE A REMARKABLE BLOG ARTICLE ABOUT YOUR 
INDUSTRY 

It’s remarkable content that will help people find you on the search engines. 

The more relevant, useful content you create about your industry and your 

knowledge, the better search engines will be able to find you and the more 

people will want to read and come back to your blog to learn more. 
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12) FIND BLOGGERS TALKING ABOUT YOUR MARKET 

Subscribe to their blogs and comment on their blog posts when you have 

something relevant to add. Don’t spam them; the purpose is about building 

relationships, not selling. 

13) PROMOTE YOUR PROMOTERS 

When someone links to your blog or retweets one of your tweets, thank them 

and help them get more traffic too. In the long run, helping them helps you. 

Other people will see this behaviour and will return the favour when you are 

posting remarkable content of your own. 

14) MAKE A LIST OF THE TOP PEOPLE IN YOUR INDUSTRY AND 
WRITE A BLOG POST ABOUT THEM 

List the people and why you think they are great. Link to their website or 

online profiles. 

15) SETUP GOOGLE ANALYTICS ON YOUR WEBSITE 

Like the old saying goes, you can’t improve what you don’t measure. Google 

Analytics can provide you with insights as to what pages on your website get 

the most traffic and what keywords people are typing into Google to find your 

page. Analysis of this information can help you improve your website and your 

blog posts.  

Marketing today is not about outspending your competition; it’s about 

providing value, building relationships and helping out and the best way to do 

this is by creating remarkable content for your target audience. These 15 

marketing tips should get you started on your way to getting found by 

prospective customers. 


