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PROTECTION WITH BETTER FEEL

Global trends | Dr. Markus Schwind from BASF talks about the latest
global and local sun care and formulation trends.

Interview with:

Dr. Markus A. Schwind,
Senior Marketing
Manager Sun Care,
BASF, Monheim am
Rhein, Germany
www.carecreations.
basf.com
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COSSMA: What are the latest
product trends in sun protection
globally?

Dr. Markus Schwind, Sun Care Ex-
pert, BASF: Globally, we’re seeing
that awareness for UV protection
continues to be on the rise. High-
SPF values are being applied
worldwide and also the aware-
ness for high UVA protection con-
tinues to expand. At the same
time, a lot of effort is being put in-

to creating lighter formulations.
Trying to overcome the stereotypi-
cal stickiness of high-SPF sun-
screens certainly is one way to
perpetuate a global trend worth
supporting. All these trends are
good news for the consumer who
wants to prevent long-term sun-re-
lated skin damages.

What are the latest main region-
al sun care product trends?
In Asia, increasing UVA protec-

"THE GOAL IS A LIGHTER SENSORY FEELING
WITH VERY HIGH PROTECTIVE PROPERTIES'

Dr. Markus Schwind, Senior Marketing Manager Sun Care,

BASF, Monheim am Rhein, Germany

tion levels is certainly a hot topic;
increasing the standard of the
Protection Grade of UVA (PA)
fromPA+ + + toPA+ + + forms
a challenge for the manufactur-
ers. Additionally, China increased
the maximum SPF rating from
30+ to 50+ . However, this raise
in standard is good news for the
Chinese consumer.

In North America, unfortunately,
there still are no new approved
filters. This clearly prevents the
US consumer to receive high pro-
tection from sun-related skin
damages which consumers in
other regions of the world are al-
ready now used to.

In Europe, regulations requiring
high-SPF and UVA-protection have
been in place for some time. Here,
product improvements are clearly

www.cossma.com
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focused on the sensory feeling of
the formulation - the goal being
lighter products with very high
protective properties. Countries in
Africa and East Asia follow Europe
in terms of product innovations
with increasing awareness for the
Senior Marketing Manager Sun
Care need of UV-protection.
Last but certainly not least, South
American products utilize even
SPF 99, with one-third protection
from UVA rays. This is the highest
claimable protection level world-
wide. Certainly this is good news
for all South Americans while
posing a challenge to sunscreen
manufacturers to incorporate
very high UV-filter concentrations
while at the same time keeping a
light formulation.

What are your company’s latest
solutions to serve these trends?
BASF has and will continue to

provide both efficient and photo-
stable UV-filters. Over the last few
decades we have continuously in-
troduced new filters to the market
despite high regulatory hurdles.
These filters represent the base of
creating new sunscreen products
with the highest protection levels
while maintaining a light sensory
feeling. For example, in order to
enable sunscreen manufacturers
to develop lighter sunscreen for-
mulations, we recently started of-
fering a water-dispersed UV-filter
Tinosorb A2B, which is a highly
efficient UVB/UVAII-filter, as well
as Tinosorb S Aqua, an encapsu-
lated water-dispersible version of
this otherwise oil-soluble
broad-spectrum UV-filter. Both of
these filters will greatly aid in the
creation of a lighter and more
pleasant formulation in sun-
screens and many other daily care
products.

UV PROTECTION

Awareness of UV
protection is still
on the rise

Light formula-
tions with high
UV-ilter concentra-
tions are in great
demand

With an SPF of
up to 99 South
America allows the
world’s highest
SPF rating

GO FUTURE: SUN CARE

What are your company’s most
innovative sun care formula-
tions?

A few of the latest products that
we help our customers to develop
include: Aqua-touch, which is a
lighter formulation that surpasses
the usual, stereotypical sunscreen
by feeling more like a daily body
lotion.

Dry-touch sunscreens dry quickly
and leave no shine.
Cream2powder solutions provide
an ultra-dry touch for make-up
and other daily care products.
And last but not least Refreshing
mist sunscreens which combine
easy application with a refreshing
feeling.

With our long-standing formula-
tion expertise we also provide
customised support to all of our
international customers. O

Additional information can be found
on the Internet - see download panel

interpack&y

PROCESSES AND PACKAGING

LEADING TRADE FAIR

GOOD IDEAS

DON'T THRIVE
A ON THEIR OWN

DUSSELDORF, GERMANY ]
04210 MAY 2017

3 WELEDA AND THE MOST INNOVATIVE COMPANIES
g IN THE COSMETICS SECTOR MEET AT INTERPACK.

INTERPACK.COM/2546

- ADVERTISEMENT -

Messe Diisseldorf GmbH

Postfach 101006 _ 40001 Diisseldorf _ Germany

Tel. +49(0)211/45 60-01 _ Fax +49(0)211/45 60-6 68

www.messe-duesseldorf.de

Diisseldorf


http://www.messe-duesseldorf.de

INGR{Z[ Y] I

FOR VARIED
APPLICATIONS

Latest launches | This selection shows a broad range of

ingredients for varied applications, all worth a closer look.
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ontipro’s two anti-ageing

peptides, Clodessine and

Desultine. Clodessine is the
active fragment of the anti-ageing
enzyme klotho, which circulates in
the human body, promoting health
and prolonging lifespan. It helps the
skin to fight against environmental
stress, improves skin cell renewal
potential, rejuvenates the skin and
fights against wrinkles. Desultine
was designed to inhibit cholester-
ol sulfotransferase (SULT2B1b) en-

zymes in skin cells, including im-
provement of skin barrier function,
elasticity, balancing epidermal turn-
over and skin colour, especially spot
reduction.

www.contipro.com

Cosphatec has created a brand new
product line with a combination of
well-established multifunctionals
and traditional antimicrobial sub-
stances which allow for safe and ef-
ficient conservation without using

photos: Silab (product application), Vantage (molecule), Vytrus (hair)
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criticised preservatives: Cos-
phagard Pretec is suitable for sen-
sitive skin and baby care. Cos-
phagard Presol is highly efficient
and water soluble. Nature-identi-
cal Cosphagard Precare is
Ecocert- and Cosmos-conform-
ing. All three products are free of
parabens, triclosan and MIT.

www.cosphatec.com

Givaudan Active Beauty’s Ocean
Collection of Unispheres is com-
posed of four pearlescent colours
for skin and body care formula-
tions: White Shell, inspired by
pure white pearls; Pink Coral, in-
spired by the precious gemstone;
Gold Treasure, inspired by lost
riches in sunken galleons; and
Caviar, inspired by the prestigious
sea food.

www.givaudan.com/activebeauty

Hellenic Asinus Farms’ Neto-Cryo-
genic Donkey Milk Powder is a
100% pure natural product,
which can be used in deodorants
and antiperspirants both for its
moisturising effect and for its an-
ti-inflammatory potential. It is
rich in lactose and low in fat as
opposed to cattle and sheep milk,
contains bioactive proteins
(lysozyme, lactoferrin, lactoper-
oxidase, immunoglobulins) and
has a good moisturising profile,
thanks to multilevel activity lead-
ing to restoring of skin’s normal
hydration level. It contains albu-
mins that create a moisturising
shield on the upper layers of the
skin, reducing TEWL. It is rich in
peptides with amino acids in-
volved in the synthesis of normal
moisturising factor (NMF) of the
skin.

www.hafarms.com

Lessonia’s Fucowhite is a whiten-
ing active obtained through ma-
rine science, which is organic cer-
tified and preservative-free. It
is made of purified fucoid-
dan-polyphenol complex, extract-
ed from the brown algae Asco-
phyllum nodosum and using the
marine glycobiology technology

from Lessonia. This marine active
has been clinically tested on
Asian skin and showed encourag-
ing results after only 28 days of
application. Orchiderma is a
moisturising line based on a
Black Orchid complex and built
around five products, offering a
hydration ritual with proven effi-
cacy in cleansing milk, micellar
water, face cream, hand cream
and body milk.

www.lessonia.com

Lipotec’s latest development, Re-
proage peptide, may induce cel-
lular reprogramming in the epi-
dermal basal layer through the
modulation of epigenetic ele-
ments. This can help reactivate
basal cells and their regenerative
abilities, leading to an improved
appearance of mature skin. Spe-
cifically, microRNA-145 is an epi-
genetic regulator known to re-
press the activity of the stem cell
transcription factors, restraining
the stemness properties of the ba-
sal cells. The new peptide reduces
the levels of microRNA-145 and
increases the level of the stem cell
factors related to stemness, con-
tributing to an improvement in
skin properties.

www.lipotec.com

Lubrizol’s Carbopol Smart 3000
Polymer, a new easy-to-use liquid
polymer which delivers excep-
tional clarity, suspension, and el-
egant rheology while also en-
hancing mildness, skin feel and
foam aesthetics. It requires no ex-
tra neutralisation step, and there-
fore offers a simple solution for
challenging formulations.

www.lubrizol.com

Mibelle Biochemistry’s Pinolumin,
a novel neurocosmetic active
from the wood of Swiss stone
pine, contains a resveratrol-like
molecule called pinosylvin. It has
been shown to neutralise free rad-
icals, block pain receptors present
in the skin and reduce inflamma-
tion through several biological
pathways. The ingredient has

New peptide for
reprogramming
the skin through

epigenetics

MIBELLE

Neurocosmetic
active from stone
pine contains
a resveratrol-like
molecule

INGREDIENTS

been shown to inhibit the func-
tion of the pain receptor TRPV1,
which is over-activated in sensi-
tive and stressed skin. It inhibits
the release of pro-inflammatory
mediators. Furthermore, Pinolu-
min protects skin collagen by in-
hibiting the UVA-induced produc-
tion of MMP-1. Clinical studies
showed that the ingredient was
able to visibly reduce both local
redness and age spots on the face,
which led to a noticeable increase
in the overall skin tone homoge-
neity. The ingredient protects and
soothes the skin, transforming it
into a flawless and radiant skin.

www.mibellebiochemistry.com

Rahn’s Liftonin-Xpert is an intelli-
gent collagen booster obtained
from the leaf sap of the South
African medical plant Bulbine
frutescens. Thanks to the active
substances knipholone and
acetylated polymannose, it recali-
brates the equilibrium between
the decomposition and recon-
struction of dermal structures.
Unlike conventional TGF-f boost-
ers, it encourages fibroblasts to

produce the right amount of high )

Hair growth reactivation with
the help of plant growth factors

www.cossma.com | 25
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quality collagen and shuts down
the inflammatory pathway.

www.rahn-group.com

Sensient’s new two- and three-

phase formulations include
2 phase juicy lip, a two-phase lip
colour; Shake it on!, a col-

our-changing pore-minimising
serum; 3 phase radiant care, a
three-phase brightening lotion;
Etincelle d’eau biphase, a two-
phase serum special for Asian
routine; and Beer mist for hair, a
cosmetic beer for hair.

www.sensient.com

Seppic’s Emogreen is a range of
emollients as alternatives to sili-
cone oils that are natural, biode-
gradable and appealing to the
touch. They are of vegetal origin
and suitable for a broad range of
applications from skin and hair
care to makeup, sunscreen and
cleansing. They can be formulat-
ed under extreme conditions: for
example, in rich and active for-
mulations, high to low pH. Com-
patible with all kinds of oils and
easy to use, the 100% biosourced
ingredient offers a unique texture
for consumers who are looking
for more natural and eco-friendly
products. Contacticel, an extract
from the red algae Acrochaetium
moniliforme, is a skin-purifying
active ingredient.

www.seppic.com

Silab’s Filmexel is a multifunc-
tional natural film-forming active
ingredient. As a second skin it of-
fers a range of benefits - protec-
tive, lifting, sensorial - in gels,
emulsified gels, tissue masks, se-
rums and foundations. Thanks to
its dense meshwork, it acts as a
natural barrier against harmful
exogenous agents. Its tensor ef-

SYMRISE

Alternative to
traditional pre-
servatives shows
broad spectrum
protection
properties

"VANTAGE'S HEPTAPEPTIDE PENE-
TRATES WITHOUT CARRIERS'
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Due to the surfactant-like properties of Vantage’s heptapeptide,

no additional delivery vehicles are needed

fect is instantly visible, and its
smoothing and anti-wrinkle effi-
cacy is proven in various formu-
las. Incorporated into a founda-
tion, it prolongs its wear and
creates a lifting sensation.

www.silab.fr

Symrise’s SymOcide C, a cosmetic
preservative o-Cymen-5-ol (p-thy-
mol), is an odourless and global-
ly-approved personal care alter-
native to traditional preservatives.
In combination with organic ac-
ids or other multifunctional ingre-
dients, it shows broad spectrum
protection properties, particularly
beneficial in oral care applica-
tions such as toothpaste.

Www.symrise.com

Vantage’s Desert Whale Jojoba
Milk, a thin oil-in-water disper-
sion unlike any other, produced
from high shear pressure with
naturally-derived phospholipids
and jojoba oil. These special-
ly-chosen lipids penetrate the
skin and provide deep and
long-lasting hydration. This inno-
vative process creates oil droplets
with a high surface area, improv-
ing topical delivery of skin hy-
drating and anti-ageing ingredi-
ents. This versatile milk provides
a platform for both skin and hair
formulations. CytoRegulin is a
heptapeptide that can penetrate
the skin in a predictable manner
without the help of additional de-
livery vehicles. It mimics the ac-

tion of a key growth factor called
Transforming Growth Factor 1 be-
ta (TGF 1p) which is responsible
for stimulating healing, restoring
structure and maintaining bal-
ance in the skin.

www.vantagespecialties.com

Vytrus Biotech’s Capilia Longa
PPF is a multiactive ingredient
made from Curcuma longa (tur-
meric) callus culture, which of-
fers hair growth reactivation by
genuine plant growth factors. It is
the concentrated secretome of
totipotent plant stem cells from
the rhizome of turmeric. This se-
cretome is rich in signalling pep-
tides specially designed to create
the optimal micro-environment to
reactivate hair growth, achieving
an epigenetic reset of the hair
bulb, reactivating the activity of
latent dermal papilla cells and
promoting hair follicle regenera-
tion to create new hair.

www.vytrus.com

Worlee’s Soft Beads are cosmetic
particles available in a range of
different sizes and colours. They
are composed of over 95% renew-
able resources and may be used
in leave-on or rinse-off products.
They take the form of solid parti-
cles that soften in aqueous formu-
lations and emulsions and don’t
contain any preservatives or com-
ponents of animal origin. AM

www.worlee.de

O
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FACE & COLOUR

Formulations | This month’s selection of facial care as
well as colour care formulations are available free of
charge at our webpage www.cossma.com/qr00164.

Additional information can be found on the Internet - see download panel

Hydrating Souffle Facial Cream
AkzoNobel

Delightful DD Cream

Amedeo Brasca

Re-Fresh Energy Burst Cream Gel
Ashland

GG Genius Glow Cream

Azelis

Youthful Radiance Enhancer
BASF

Quick Beautification Mascara
Biesterfeld Spezialchemie

The Purist Hydrogel

C.H. Erbsloh

Radiance Face Spray

CLR

Correct & Glow Cushion Compact SPF 50
Croda

Cosmos Compliant Foundation
DKSH

Natural Sun Protection Stick SPF 25
Dr. Straetmans

Soft Matte Lipstick - “Scarlet No.9”
Eckart Altana

Liquid Foundation

Estenity

Boosting HYA-Gel

GfN Selco

HD Cream

Greentech

Illuminating CC Cream
Hallstar

My Perfect Foundation

IFF Lucas Meyer

Mattifying Undereye Balm
Kobo

Eutectyserum

Naturex

Natural Skin Glow Day Cream
Nordmann, Rassmann

Facial Scrub with Starch, Rice and Kiwi

SACI-CFPA

Mascara
Sederma

INGREDIENTS

Password: sun

Lipstick in 2 Phases
Sensient Cosmetic Technologies

Drops of Purity Expert Care
Seppic

Mascara Dark Mystery
Worlée

Serum for Stressed Skin
Zschimmer & Schwarz

In our March issue, we will be focussing on formulations
for skin cleansing products. In our April issue, we will be
investigating the most creative product ideas in the field
of masks, treatments and exfoliants. All of the information
published here has been carefully assembled. However,
neither the publishers nor the developers of these formula-
tions can accept responsibility for their safety or accuracy.

SystemKosmetik

—Wenn Sie begeistert sind:
Erst dann sind wir zufrieden!

SystemKosmetik
Produktionsgesellschaft
fiir kosmetische
Erzeugnisse mbH

Raiffeisenstrasse 2
D-86692 Miinster am Lech
Tel.: 08276 - 58490-0

Fax: 08276 - 58490-99
www.systemkosmetik.de

@ Profitieren Sie

von unseren Leistungen:

- Service-Bausteine

+ Qualitats- und Umweltmanagement
+ 24h Online-Portal

« hohe Flexibilitat bei Entwicklung
und Herstellung

bH +4S(0)R2I/eBS4

- ADVERTISEMENT -

manufacturer

vegan quality
Production in Germany

Full service contract >I.K

for lipcare and beard wax
Also available in natural or

dlipcare.de www.lipcar

LIPCARE BY KHK

2 ®
TUVRheinland

I CERTIFIED I

Management
System
10 9001:2015

www.tuv.com
ID 9108631189
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SERVICES

B FACTS AND FIGURES

Show: 7th BEAUTY FORUM LEIPZIG
Dates: 22-23 April 2017
Place: Leipziger Messe, Hall 2

Organiser: Health and Beauty Germany
More information: www.beauty-fairs.de/leipzig

2 )

" TRADE FAIR & CONGRESS

LOOKING FORWARD TO BEAVTY,

LEIPZIG

EVENTS | What is hot this spring on the week-
end of April 22-23? BEAUTY FORUM LEIPZIG!
Save the date and find out what to expect.

he 7t edition of BEAUTY FO-
TRUM LEIPZIG will be tak-

ing place on the weekend of
April 22-23. Expect to explore the of-
fers of fascinating exhibitors cover-
ing all areas of professional beauty,
along with a uniquely versatile pro-
gramme of further education, shows
and championships not to be missed.

Scientific congresses

This year’s BEAUTY FORUM LEIPZIG
features two congresses: the 8t Pod-
ology Congress and the 3" Anti-Age-
ing Congress.

The 3" Anti-Ageing Congress takes
place on the Saturday of the show,
April 22. Tt will be covering topics
such as anti-ageing and active ingre-

dients, effective anti-ageing and
medical beauty treatments and an-
ti-ageing from a perspective of aes-
thetic medicine. This congress has
been certified with two further edu-
cation points by Saxony’s National
Chamber of Pharmacists.

The 8th Podology Congress on Sunday,
April 23, will focus on diabetic foot
syndrome. The event has been certi-
fied by both the German Association
of Podology (ZFD)* and Saxony’s Na-
tional Chamber of Pharmacists.

*For all ZFD members, admission

to the show is free of charge.

A discount for all international trade show
visitors is available at
http://shop.beauty-fairs.de/

Al tickets include free of charge public
transport to and from the show.

photo: Pauline Fabry

- ADVERTISEMENT -

COSMETIC SCIENCE, BRAND MANAGEMENT & REGULATORY AFFAIRS

ON-LINE TRAINING

Study at a time and place that suits you, anywhere in the world!

Cosmetic Science

Brand Management

e Diploma of Personal Care Development and
Promotion
 Certificate in Cosmetic Brand Management

e Diploma Of Personal Care Formulation

e Certificate in Advanced Cosmetic Science
 Certificate in Beginners Cosmetic Science
 Certificate in Organic Formulations

. . . . Short Courses
o Certificate in Colour Cosmetics Formulation

e Certificate | in Pharmaceutical
Manufacturing

* Quality Program

Regulatory Affairs

* Certificate in Cosmetic Regulatory Essentials
* Certificate in Cosmetic Marketing Compliance
e EU Compliance Workshops

¢ |nstitute of

Personal Care Science

INTERNATIONALLY
RECOGNISED
TRAINING

www.personalcarescience.com.au
info@personalcarescience.com.au
facebook.com/InstituteOfPersonalCareScience

Contact us for a full course prospectus
and pricing - start straight away!

|
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FAIRS, CONFERENGES
AND SEMINARS

15.-16.02.2017

15.-18.02.2017

21.-23.02.2017

22.-23.02.2017

26.02.-01.03.2017

01.-02.03.2017

02.-03.03.2017

02.-03.03.2017

04.-05.03.2017

04.-05.03.2017

11.-12.03.2017

16.-19.03.2017

17.-20.03.2017

18.-19.03.2017

21.-22.03.2017

23.-24.03.2017

23.-24.03.2017

27.-29.03.2017

30.-31.03.2017

31.03.-01.04.2017

31.03.-02.04.2017

01.-02.04.2017

01.-02.04.2017

04.-06.04.2017

Seminar: Das Haar und
seine Behandlung

Vivaness

PCHi
China

PLMA Annual
Roundtable Conference

Personal Care Product
Council Annual Meeting

Packaging Innovations

Home and Personal Care
India Conference & Expo

Seminar: Implementation of
Cosmetic-GMP 1SO 22716

BEAUTY FORUM ROMANIA

BEAUTY FORUM SWISS

BEAUTY FORUM POLAND

Cosmopack
Cosmoprof

The Make-up Show
Orlando

Making Cosmetics
BEAUTY FORUM SLOVAKIA

Deutscher
Verpackungskongress

Beauty India

Fresenius Kosmetika-Tagung
Sicherheit, Qualitdt und Wirkung
kosmetischer Produkte

Medical SkinCare
Congress

Beauty Diisseldorf
Top Hair
Make-up Artist

Design Show

In-Cosmetics

Holzminden
Germany

Nuremberg
Germany

Guangzhou
China

Warsaw
Poland

Palm Beach (FL)
USA

Birmingham
Great Britain

Mumbai
India

Chandler, Arizona
USA

Cluj-Napoca
Romania

Zurich
Switzerland

Warsaw
Poland

Bologna
Italy

Bologna
Italy
Orlando
USA

Coventry
Great Britain

Trencin
Slovakia

Berlin
Germany

Mumbai
India

Mainz
Germany

Diisseldorf
Germany

Diisseldorf
Germany

Diisseldorf
Germany
Diisseldorf
Germany

London
Great Britain

DGKe.V.
www.dgk-ev.de

NirnbergMesse
www.vivaness.de

Reed Sinopharm
www.pchi-china.com

PLMA
www.plmainternational.com

The Personal Care Council
www.personalcarecouncil.org

easyFairs
www.easyfairs.com

SOFW
www.hpci-india.com

Pfeiffer Consulting
www.pfeiffer-consulting.com

Health and Beauty Business Media Kft.
www.beauty-forum.ro

Health and Beauty Marketing Swiss GmbH
info@health-and-beauty.ch
www.beauty-fairs.ch

Health and Beauty Media Sp.z.z.0.

targi@health-and-beauty.com.pl
www.beauty-fairs.com.pl

BolognaFiere Cosmoprof
www.cosmoprof.com/cosmopack

BolognaFiere Cosmoprof
www.cosmoprof.com

The Makeup Show
www.themakeupshow.com

Step Exhibitions Ltd
www.making-cosmetics.com

Expo Center
dobias@expocenter.sk, www.expocenter.sk

Deutsches Verpackungsinstitut
www.verpackungskongress.de

Sumansa Exhibitions
www.beautyindiashow.com

Akademie Fresenius
www.akademie-fresenius.de

Messe Diisseldorf GmbH
www.beauty.de

Messe Diisseldorf GmbH
www.beauty.de

Messe Diisseldorf
www.messe-duesseldorf.com

Messe Diisseldorf GmbH
www.messe-duesseldorf.de

Reed Exhibitions
www.in-cosmetics.com

SERVICES
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GO FUTURE: HAIR CARE

Checking out the latest
ingredient concepts

24.06.2016
ive Textures: Creamy delights

SPOTLIGHT: ‘ 3 E . ' @"h%" eatur ion of delightful formulation concepts
FORMULATION CONCEPTS F T ; 2 eppeing ol eres. Tonsformng s For camie r
A broad selection of Ny 1 ‘ R

creamy delights

more...

15.06.2016
i for tomorrow’s products

INGREDIENTS FOR
TOMORROW'S PRODUCTS

Sian Sutherland i ; N M = e iness: Meeting the suppliers

Latest Magazine

Get free access to all downloads for 1 month!

Test your benefits as a COSSMA subscriber!

In addition to the magazine, you will get access to lots of additional
information on the COSSMA website, i.e.

* more than 100 videos, interviews & reportas AND

= more than 1000 helpful information for download (formulations,
literature reference list, additional information on ingredients & products
presented, market data, supplier listings, scientific articles...

Registered readers get free access for one month - totally free of charge!

www.cossma.com/samplecopy

Kontakt:
www.cossma.com @) +49 (07243 7278-162 COSSMA
@ customer@health-and-beauty.com
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