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GO FUTURE: FACIAL CARE

Epigenetics are key to
new anti-ageing strategies

SPOTLIGHT: BLUE LIGHT

New insights on the effects
of blue light on the skin

Tony Jaillot,
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ZSCHIMMER & SCHWARZ

zschimmer-schwarz.com

AND CLEAN

Cleansing and moisturising

should go hand in hand.

With SEBUMOL S 1000
Zschimmer & Schwarz
offers the‘ultimate solution
to create PEG-free clear

shower oils.

These formulations
already have an intense
caring effect and are perfectly

suitable for sensitive skin.

Ask us for more information

care@zschimmer-schwarz.com
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S etti n g t h e to n e If you are looking for active ingredients with proven

efficacy and a catchy consumer story, Evonik has both.

for cosmetic Wiing the consomer.

Value-added actives with a convincing marketing claim

active ingredients

Market-driven research leads to a continuous stream
of innovations

Experience the diversity of our R B
. personal-care@evonik.com
powerful actives!

@ evonik

POWER TO CREATE
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CLICK THROUGH OUR WEB TV CLIPS:
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ANDREW MCDOUGALL

Global Beauty
Analyst, Mintel

explains the results
of Mintel’s study on
consumer trust in the
beauty industry

DR JOHN BELL

VP, R&D External
Innovation,
Johnson & Johnson
talks about the Flash
Cosmetics Pitch and
the company’s latest
innovations
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DR CHRISTINA ZECH
Managing Director,
Faber-Castell
Cosmetics

explains what the
global key drivers
are in the field of
colour cosmetics

NICHOLAS MICALLEF

Beauty and Personal
Care Analyst,
Euromonitor

talks about current
global market
developments

and trends

ELIE PAPIERNIK

Design Director,
Managing Partner,
Centdegrés

talks about innovative
designs and packag-
ing trends

FREE DOWNLOADS

for subscribers | www.cossma.com/download

COSSMA DOWNLOAD TIP IN SEPTEMBER

Dr Andrea Mitarotonda from
Neal’s Yard Remedies assesses
the current challenges in a for-
mulator’s quest for the ideal cos-
metic preservation. The use of
Methyl- and Propyl-paraben has
steadily been decreasing over
the last 10 years.

-

Finding the best performing preserv-
ative system is a real challenge
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@ VIDEO: Consumer trust in Beauty (Mintel)

@ COMPANIES: DSM - Inspiring with ideas

@ EVENTS: Natural and Organic Cosmetics Conference
@ FORMULATION:  Thickening Shampoo “Extra Care” (CFF GmbH)

@ LOG IN AND TAKE FULL ADVANTAGE!

On the COSSMA web site we post lots of additional information elated to the

topics covered in the magazine. You will find MORE THAN 1
ADDITIONAL ITEMS to extend your knowledge and under-
standing: more information on the ingredients and finished
products that we cover, market data and statistics, supplier list-
ings, literature references, scientific articles, product formula-
tions and useful base informations. Take a look right now, at
www.cossma.com/download
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www.cossma.com
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Nature’s
Answer to
Silicones.

LexFeel’N Series

Sensory fluids remarkably
similar to silicones.

+ 100% Renewable and Sustainable
+ Readily Biodegradable
+ Ecocertified

LexFeel® N Fluids Spread Like Silicones
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Request samples at INOLEX.COM

& Alternative Preservatlon w Naturals



MARKETING

SMALL, SMALLER,
SMALLEST

Interview | Birgit Huber comments
on the Commission’s latest updates
concerning nanomaterials.

Interview with:

Birgit Huber, Expertise
Partner Beauty Care, Deputy
Director General, Industrie-
verband Kérperpflege
Waschmittel e.V. (IKW), (the
German Cosmetic, Toiletry,
Perfumery and Detergent
Association), Frankfurt,
Germany

www.ikw.org

40 | COSSMA 9 1 2017

COSSMA: What are the latest up-
dates concerning the EU Commis-
sion’s catalogue of nanomaterials?

Birgit Huber, Expertise Partner Beauty
Care, IKW: For quite some time we
have been reporting about the pend-
ing publication of the catalogue of
nanomaterials of the EU Commission
and the reasons for the delays.

User name: cossma9
Password: face

Now it is done: on 15 June 2017,
the Commission published for the
first time a catalogue which includes
all nanomaterials in personal care
products marketed in the European
Union.

It therefore - with a certain delay -
fulfils its obligation in accordance
with Article 16 para 10a of the EC
Cosmetics Regulation.

photo: Kateryna Kon, Shutterstock.com
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MARKETS & COMPANIES NEWS

SR e s

ECOVIA | Sales revenues of the UK
market for natural and organic person- MERCK | The company opened its new application laboratory

al care products have increased by al- for the Performance Materials business division in Shanghai,
most 30% since 2012. China. The expanded Technology Application Network
www.ecoviaint.com China (TANC) marks the company’s continuation of a 20-year
commitment to supplying materials and application technology
services to customers in China and Southeast Asia. The new lab-
oratory is Merck’s first in China for customised services, new
sump“ng applications, and formulations. China is one of the fastest-grow-
ing markets for Merck’s pigments and cosmetics businesses.

MINTEL | 12% of

Increasing demand for skin whitening products male skin care users in www.merck-performance-materials.com
France began using fa-
cial skincare products
because they received
ACTIVES a sample, rising to

15% of German and

MARKETS AND MARKETS | The global active Spanish consumers
ingredients market for cosmetics was val- and peaking at 20% of
ued at US-$ 2.63 billion in 2015 and is pro- Italian men.

jected to reach US-$ 4.45 billion by 2026, at www.mintel.com

a CAGR of 5.2% from 2016 to 2026. Increas-
ing demand for anti-ageing, skin whitening, “
and sun protection products coupled with

the increasing demand for multifunctional
ingredients is estimated to drive the market.

www.marketsandmarkets.com Reaching men via samples Merck’s first application laboratory in China
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SPOTLIGHT: BLUE LIGHT NEWS

NATURAL SOLUTIONS

Plant cell culture extracts reduce
blue irradiation effects

SEDERMA | 3 plant cell culture extracts have
been identified to reduce blue light’s dam-
aging effects to the skin. The products have
been demonstrated to neutralise toxic oxida-
tion factors and reduce inflammatory poten-
tial in skin cells.

www.sederma.com

REDUCTION IN
RADICALS

CRODA | With the help
of the Electron Spin Res-
onance (ESR) technique
on skin models, Croda
demonstrated that for-
mulations with TiO, with
enhanced UVA attenua-
tion properties offered the
most significant reduction
in radicals after exposure
to blue light.

www.croda.com
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Proven efficacy against
blue light exposure

Blue light
protection

DSM | Parsol Max is a pho-
to-stable UV filter, that breaks
through the boundaries of UVB

light spectrum, see page 28. It
offers the broadest protection
UV filter with broadest protec- currently available.

tion currently available www.dsm.com

COCOA PEPTIDES

ASHLAND | Blumilight, a sustain-
able cocoa seed extract, is associ-
ated with a decrease in ROS during
blue light stress, maintenance of
opsin photoreceptors, an increase
in collagen |, fibrillin-1, and syn-
decan-4, a visible improvement of
elastin fibres network, an improve-
ment of skin elasticity, and a visible
improvement of skin wrinkles.

N e

Decreases ROS during

blue light stress

www.ashland.com

and UVA to continue into the blue

photos: Ashland, DSM, Sederma, HstrongART (cream), Shutterstock.com
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* Bottle handling
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* Capping
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High-pressure foam analysis:
Targeted enhancement of foam-aided
methods for oil production

With its High-Pressure Foam Analyzer -
HPFA KRUSS GmbH is launching the
world’s first measuring instrument for
the simultaneous capture of foam
height and foam structure under
high pressure. The HPFA is intended
primarily for the tertiary oil produc-

o ' tion sector, where foams boost the
e 'S efficiency of flooding procedures
LY using gases such as carbon diox-

ide or nitrogen. The foam improves

flow control, so that the oil can be
extracted efficiently from the rock. The
foams used must remain stable for a
long period under the high pressure of the reservoirs and withstand
strong deformations during flows through porous rock. So, the struc-
ture of the foam lamellae and the decay dynamics at high pressure
are extremely relevant for the efficiency of the process. The HPFA is
equipped with high-resolution cameras that capture the foam volume
and a video image of the foam lamellae in parallel during and after
foaming. With the aid of the ADVANCE software’s real-time image eval-
uation the instrument measures the foamability and foam decay as well
as changes in the absolute bubble size and its statistical distribution.

High Pressure Foam Analyzer -
HPFA for foam analyses under
oil reservoir conditions

FURTHER INFORMATION:
KRUSS GMBH | BORSTELER CHAUSSEE 85 | 22453 HAMBURG |
GERMANY | WWW.KRUSS.DE
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ORDER TODAY YOUR
COSSMA E-PAPER!

Discover today your competitors’ plans for tomorrow!

www.cossmda.com
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For 99 EUR per year you
get 10 issues of the COSSMA
interactive E-Paper including full

access to the online archive.
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25 EUR amazon voucher

www.cossma.com/subscription
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