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Fairgreen Shopping Centre —— The Scheme Fairgreen Shopping Centre, Mullingar is
Location located 80km from Dublin city and opened in 2005. Currently

the scheme comprises in excess of 9,290m? (100,000ft?) of retail
space with 300 car parking spaces provided at basement level.

The scheme is anchored by Penneys and Marks and Spencer.
Other retailers include New Look and Lifestyle Sports.

With increased interest for retail space from other major retailers,
the Group are currently working on Phase Il of the scheme which will see the
Centre increase by 16,722m?2 (180,000ft?).
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Mullingar lies near the primary
route M4, the main Dublin - Sligo
Road, 79km from Dublin



Phase 2 of Fairgreen Shopping
Centre will see the retail space
increase by 16,722m?

A New Direction

—— Company Information The principals behind Lexeme

Retail Property Group have been developing and managing retail

property for over 20 years. The long standing relationships we
have built with our retailers, both large and small, are testament to our track
record for delivering on time and to specification.

Fast becoming Ireland’s premier retail development and holding
company, Lexeme is currently involved in retail schemes in Navan, Carlow,
Mullingar, Tullamore and Dublin as well as interests in the UK.

The total area under ownership, management and development
is in excess of 185,000m? (2,000,000ft?) and all schemes are in prime town centre
locations, thus providing an opportunity for retailers to expand their presence
throughout Ireland, whilst having to deal with one space provider with a proven
track record.

The Group is now positioned to ensure that it and its partners
— the retailers — continue to thrive.
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The Gateway —— Mullingar A thriving, bustling town and historically a
to Ireland busy market centre has grown into a leading hub of enterprise,
industry and commercial development. An ideal location, less
than an hour from the greater Dublin area, has meant that Mullingar has become
a very popular choice as a place to live and do business.

Mullingar is located in the Midland Gateway Region and has
experienced rapid growth in the last ten years. Within a 40 minute drive time of
Mullingar records show an available retail spend in excess of €575,000,000.

2
<2 Fairgreen Shopping Centre
Grand Parade, Mullingar
Co. Westmeath
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Demographics N

Population

Mullingar lies 79km (49 miles) North-West of Dublin on the National
Primary Route N4. The town is the administrative and commercial
centre for County Westmeath. In 20086, its total population within a
30 minute drive of Mullingar centre was 106,011.

Growth

The Mullingar area (the area within a 30 minute drivetime of
Mullingar) with a population of approximately 106,000 in 2006 has
seen a 15% increase since 1986, almost twice the average increase
of the country as a whole in the same period. Of the area population
in 2006, the largest age group is the 25-44 yrs age bracket making
up almost 30% of the area having grown by over 25% from 2002.

Fairgreen Shopping Centre
Grand Parade, Mullingar

Co. Westmeath . j
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Minutes from Mullingar

1 0 25,250 people
20 46,901 people
30 106,011 people Y

10, 20 & 30 minute drive times from Carlow

The number of persons at work in the Mullingar area increased
by 26% between 2002 and 2006 compared to the overall Irish
employment increase of 17% over the same period.

demographics
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Mullingar — In 2005 Fairgreen Shopping Centre opened its doors to the
public. Anchored by Marks and Spencer and Penneys, it was

Scheme Plan one of the largest retail offerings in the area. Other tenants at the

centre include UK fashion retailer New Look, Dorothy Perkins
along with Lifestyle Sports. With the increasing affluence and population of the
area, we have undertaken an extension to the current centre bringing its total
retail space to 26,013m? (280,000ft?). It is expected to attract many national and
international retailers into the area to capitalise on the town’s growing population
and its increasing popularity as a location with a high quality of life compared to
many busy areas of Dublin.
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Provisional plans. Subject to change.
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Provisional plans. Subject to change.
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