
WELCOME...

So far, 2018 has been a busy year for us here at the 
Milwood Group, with 3 product launches already 
completed and more to come.

This months? edition of our Growth Newsletter 
introduces our 3 new products, along with a stunning 
Bio-Climatic Pergola installation, which took place at an 
iconic Grade II listed building. Make sure you miss 
pages 6 & 7, unless you want to give yourself some 
serious showroom envy :-)

We have expanded our ever-popular marketing section, 
including ways to "make" more customers, sales per 
customer and money per sale. Now available in the TPA.

We like to be open at the Milwood Group and don?t like 
to keep anything to ourselves, particularly when it can 
benefit others. We have also listed a number of product 
benefits in this issue that you may have overlooked.

Here's to making 2018 your best year yet!

Best wishes 

Mark & The Team, 
Milwood Group
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ANOTHER REASON WHY WE'RE THE PERFECT SUPPLIER

We are pleased to announce that we 
are now members of the Glass and 
Glazing Federat ion (GGF).

The Glass and Glazing Federation is 
the representative body for 
companies that make, supply or fit, 
glass and glazing products including 
double glazing and conservatories.

The Glass and Glazing Federation 
(GGF) is the industry?s main trade 
federation. Formed in 1977, many 
GGF Member companies were 
founder-members and all new 
companies that join have to meet the 
high standards set by the GGF.

When you use a GGF Member you are 
guaranteed to be using a firm that:

1. Has financial stability and has been 
trading for a minimum of 3 years.

2. Has been vetted and has premises, 
products and employees fit for purpose.

3. Employs trained professionals to 
ensure your installation is to the highest 
technical standards as outlined by the 
GGF Glazing Manual written by the 
industry?s leading experts.

4. Complies with the GGF Consumer 
Code of Good Practice which has strict 
requirements regarding the conduct of 
Member companies and ensures they 
comply with all relevant consumer 
legislation. All GGF Member companies 
are audited on a regular basis to ensure 
their compliance.

6. Offers you free access to our 
Conciliation Scheme in the unlikely event 
of a dispute with a GGF Member 
company. Rest assured you will not be left 
alone ? the GGF will help resolve the 

dispute and if it cannot be resolved (very 
rare), the Glazing Arbitration Scheme is 
there to help you reach resolution.

7. Offers you transferrable warranties ? 
should you sell your property, you can 
advise the buyer that the guarantee can 
be transferred over to them by the 
Member Company who fitted your 
windows for a reasonable fee.
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A TOTALLY WICKED INSTALLATION

Lifestyle Canopies who are based in 
Blackburn, Lancashire were delighted 
to have been involved in a project that 
saw the renovat ion of a Grade II listed 
building that was previously home to 
Accrington Fire Stat ion which is in the 
Hyndburn borough of Lancashire.

The derelict , iconic building had been 
empty since the fire service 
transferred to a new stat ion 14 years 
ago. It  has now been transformed into 
a distribut ion centre for e-cigarette 
manufacturer, Totally Wicked. Peter 
Cropper, Managing Director of Totally 
Wicked based in Blackburn, said that 
they wanted to transfer and expand 
the UK Vapour Brands part  of his 
business into the new building which 
could also generate up to 30 addit ional 
jobs for people in the local area.

Lifestyle Canopies were approached 
by those managing the project and 
asked to supply and install a canopy 
which was to be situated within their 
roof garden. The roof garden is a 
recreat ional space for employees to 
socialise and create a pleasant 
environment to work within.

The Milwood Group supplied a 4m x 
6m Agava SL 170/28 Bioclimatic 
Pergola to Lifestyle Canopies who 
supplied and installed the product to 
Totally Wicked. The Agava Bioclimatic 
Pergolas feature electronically 
controlled roof slats that can be fully 
opened, part ially opened or 
completely closed as desired. 

As with our Simplicity range, they are 
constructed from aluminium and they 

provide protect ion from the rain as 
well as 100% protect ion from UV rays 
when the roof slats are completely 
closed. The roof slats can be opened in 
more pleasant weather to allow a cool, 
refreshing breeze flow through whilst  
providing a cooling shade at the same 
t ime.

In a documentary video of the build 
progress which was filmed just before 
the installat ion of the canopy, Thomas 
Smith, the Architect at Peter 
Dickinson Architects says that the part  
of the project that he was looking 
forward to was the roof garden 
because he felt  that it  was going to be 
the show piece of the project and that 
it  would really set the building off. We 
all agree that he was posit ively 
correct! What do you think?

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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BRAND NEW PRODUCT RANGE: THE ALFRESCO

We are extremely excited to announce 
the official launch of our new range of 
stunning high-quality verandas: The 
Alfresco Range.

There are three verandas within the 
range; the exist ing Simplicity Alfresco 
has been renamed the Tradit ional 
Alfresco and there are two new 
products which are the Lifestyle 
Alfresco and the Contemporary 
Alfresco.

The two new products have been 
introduced so you can offer your 
customers three very different 

looking structures that will 
compliment any environment, 
whether it?s tradit ional, contemporary 
or something a lit t le subt ler, the 
Alfresco range really does have it  all 
covered!

As with the current Alfresco system, 
all three structures are able to span up 
to 6m from the wall and have a 
maximum distance of 6m between the 
front posts, leaving your customers 
with an uninterrupted view.

All of the exist ing upgrades that were 
available with the former Simplicity 

Alfresco are all available with the 
three new Alfresco systems including 
the integrated light ing, wall mounted 
heaters, the glass room upgrade, the 
Screener Veranda and hidden fixings.

These products are all ready to go, the 
market ing documents and sales 
templates are ready to download in 
the Trade Partner Area, if you are not 
yet a Trade Partner and would like to 
start  selling our products, please email 
us: sales@milwoodgroup.com or give 
us a call: 0333 305 5272

http://www.milwoodgroup.com
http://www.milwoodgroup.com


© Copyright 2017  |   www.milwoodgroup.com   |    0333 305 5272  |   Page 4

THE ONLY 3 WAYS TO GROW ANY BUSINESS
&  THE NEW MARKETING SECTION IN THE TPA

In terms of making more money, there are only 3 
ways to grow any business, including yours:

1. Make More Cust om ers
2. Make More Sales Per  Cust om er
3. Make More Money Per  Sale

That?s it, just 3 ways?

I use the word ?make? because if you leave any of 
the 3 ways to chance, rather than ?make? it 
happen pro-actively, you may not end up with 
enough customers, sales or profit to take your 
business to the next level.

There are 100?s of things you could be doing, 
that fit within each those 3 ways, but if you think 
in terms of the ?3 ways? it helps to simplify the 
highly complex function of marketing.

And, if you continue to be pro-active in all of the 
3 ways, it can dramatically increase your profit, 
without necessarily doing a lot more work.

Here's a useful marketing exercise?  sit down 
with your team & ask yourself these 4 questions:

What  are we doing t o m ake m ore cust om ers?

What  are we doing t o m ake m ore sales per  
cust om er? (Getting customers to buy again.)

What  are we doing t o m ake m ore m oney per  
sale? (Prices/selling more expensive stuff etc...)

What  else can we do t o increase or  im prove 
each of  t he 3 ways t o grow ?

Before you go through the exercise, have a look 
at the new marketing page we have put together 
in the Milwood Group Trade Partner Area, 
created to help you increase your customers and 
sales, so you make more money.

Go t o: www.m ilwoodgroup.com /m arket ing

(Let us know if you can't log in)

The following screenshots represent just some 
of the marketing information that has been 
uploaded to the new Milwood marketing page, 
which can be accessed through the Trade 
Partner Area of the website.

Cust om er  Lifecycle & Cont ent  St rat egy:

To significantly increase customers, sales, turnover & 
profit, you will need to consider the 6 stages in the 
Customer Lifecycle and you also need a Strategy.

The Roadmap will help you move people from target 
audience... to prospects, leads, customers, repeat 
buyers & advocates, impacting each of the 3 ways.

Make More Cust om ers via Facebook: 

There are 48 million people over the age of 20, in the 
UK... and I just checked the numbers in Facebook...

With Facebook Advertising, you can reach 41 Million of 
them, via Facebook, Instagram & Messenger.

On the BBC News last week: Facebook significantly 
reduced 'free' exposure for Facebook Business Pages.

If you want to reach 85% of people in your area via 
Facebook, the only way that is going to happen now, is 
if you pay for it - our guide will help you get started.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
https://www.milwoodgroup.com/marketing
https://www.milwoodgroup.com/marketing
http://www.milwoodgroup.com/marketing
http://www.milwoodgroup.com/marketing
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This article was written by Leonardo Wood, Marketing Consultant for The Milwood Group. 
Leonardo donates his marketing advice to give you ideas for generating more customers & sales. 
For a Free iMarketing Walk-Thru Guide, Training Videos & More... go to: www.FiTg.uk/Milwood

Make More Cust om ers via Google SEO

SEO = free customers, once the optimisation work has 
been done, which in some instances, could be a 
matter of spending a few minutes here and there.

Our SEO guide features 7 Double Glazing websites, 
but the SEO advice will work for any type of business.

Using Case Studies on your website and in your 
marketing is another great way to attract more 
customers directly... via Google SEO too.

Case Studies are also great for helping you sell more 
to your existing customers and to help generate word 
of mouth recommendations... the more people who 
see your different projects, the better.

Make More Sales Per  Cust om er  by 
Com m unicat ing w it h Them  More Of t en

A lot of businesses who have different product lines, 
spend much more of their time, energy and money 
going after new customers, rather than marketing to 
their existing or past customers, which is a mistake.

We outline a f ree t ool that helped one company more 
than double their sales from existing customers.

Making More Money Per  Sale is Crucial

My accountant (Mr. A) who previously told me that 
"accountancy is a commodity" called me with some 
great news. He is taking on a new client (Mr. X) who is 
going to pay twice as much as he was paying his 
previous accountant, due to the fact that Mr. A was 
able to use 'Marketing' to justify his value. The easiest 
way to make more money is to increase your prices, 
and that is a lot easier when you're armed with the 
right marketing tactics and strategies to pull it off.

Anot her  way t o Make More Sales Per  
Cust om er  and Make More Money Per  Sale is 
t o int roduce new, m ore prof it able product s 
int o your  range, such as Glass Room s et c.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
http://www.fitg.uk/milwood/
https://www.milwoodgroup.com/marketing
https://www.milwoodgroup.com/marketing
https://www.milwoodgroup.com/marketing
https://www.milwoodgroup.com/marketing
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THE SHOWROOM OF YOUR DREAMS

The Milwood Group would like to 
extend a warm welcome to Alfresco 
Living (Hertfordshire) to the family of 
approved Milwood Trade Partners. 

Boast ing a stunning showroom in 
Harpenden with a select ion of 
striking Milwood products on show, 
they are sure to be a big hit  in 2018 
and onwards. The company was 
formed in September 2017 with the 
partnership of Adam Rayner and 
Mick Townsend who met us at the FIT 
Show last year and saw the potent ial 

of the domestic outdoor living market 
in the UK. Adam comes from a strong 
Sales and Market ing background 
whilst  Mick runs several successful 
Timber Windows shops, together 
they make a winning combinat ion. 

The vision behind the showroom was 
to create the ideal scene for each 
system so it  is easy for the customer 
to imagine it  in their own garden, and 
the clever use of space means that all 
products can be displayed perfect ly.  
With cool graphics, point of sale on 

the walls and an excellent outdoor 
furniture range they are also 
promoting, it  really is a lovely place to 
be and it 's ripe for convert ing 
enquiries into orders. The inclusion of 
the Bio-Climatic pergola is a real 
show stopper and caused quite a st ir 
on the launch night which was held at 
the end of November 2017. 

All systems have been given the full 
upgrade treatment, cont inue reading 
to find out more about the systems 
on show...

Start ing with the Palladio awning, 
this has a great colour combinat ion of 
the burgundy Dickson solar fabric 
and the cassette finished in White 
Aluminium (RAL 9006). This unit  has 
the Sunea RTS motor upgrade that 
allows manual override in the event 
of power failure to the motor - great 
for peace of mind. Also present is the 
Eolis sun and wind sensor which 
automatically retracts the awning in 
the event of the wind speed 
exceeding the parameters you set. It  
also retracts in the event of rainfall to 
prevent sagging and loading of the 
awning in the event of heavy rainfall.

The Simplicity 6 features the 
Victorian Upgrade which includes 
decorat ive base cast ings and gallows 
brackets to create a tradit ional 
appearance. They also have  LED strip 
light ing integrated into the wall plate 
and eaves gutter which can be 

adjusted with the dimming feature on 
the remote control provided. This 
upgrade is really popular with all our 
systems so make sure you're offering 
it  to your customers to avoid missing 
out. 

The infrared heater makes the area 

more comfortable to inhabit  in cooler 
weathers, a great add-on at this t ime 
of year. This Simplicity 6 also has the 
Screener Veranda upgrade which is 
an electric awning that provides a 
cooling shade, which is perfect for the 
summer months.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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Moving over to the Tradit ional 
Alfresco Glass Room, this has been 
finished in a contemporary matte 
shade (White Aluminium - RAL 9006).  
The sliding sliding glass doors create 

the wow factor as does the fire pit  
and table and chairs which really sets 
the scene for alfresco dining 
throughout the year.

Again, the addit ion of integrated 
light ing and wall mounted heaters 
makes this area a comfortable, usable 
space all year round.

The centrepiece of the showroom has 
to be the Bio-Climat ic Pergola which 
looks amazing. Using contrast ing 
frame and roof slat colours adds to 
the sense of occasion and the LED 
strip light ing enables the area be used 
well into the evening.

The electric Zip Screen provides 
shade and wind protect ion and can be 

used on any locat ion. Sliding privacy 
panels are a great aesthet ic feature 
as well as enclosing the system to add 
some privacy. The infrared heater 
adds a cosy feel and atmosphere in 
cooler weathers. Sliding glass doors 
provide the benefit  of enclosure from 
the elements without spoiling the 
views of the garden.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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ROOM FOR ONE MORE?

DID YOU KNOW...?

The New Year has started off with a 
bang here at the Milwood Group, we 
are st ill in January and we?ve already 
launched our whole new Alfresco 
range of verandas and glass rooms (as 
featured on page 3) and now the 
Simplicity 6 Glass Room.

The Simplicity 6 has been an 
extremely popular product here at the 
Milwood Group due to its 
cost-effect ive price tag, ease of 
installat ion and stunning, high-class 
appearance. So, with this being our 
most popular product, we decided to 
introduce an addit ional upgrade so the 

Simplicity 6 really can cover all areas.

The Glass Room upgrade consists of 
sliding glass doors that have strong 
aluminium frames which can be 
powder coated to the same colour as 
the veranda frame. Adding glass doors 
to the Simplicity 6 means that your 
customers can gain more use from the 
structure as it  keeps them completely 
sheltered from all weather condit ions. 
However, if they would like a fresh 
breeze blowing through the structure, 
then the glass doors can simply be 
opened by gliding them across the 
smooth tracks.

They also feature secure locks so that 
items such as furniture can be securely 
stored within the glass room when not 
in use.

To find out more about the Simplicity 6 
Glass Room and to start  offering it  to 
your customers today, contact us.

If you are already a Trade Partner, you 
will find that the market ing documents 
and sales templates are ready to 
download in the Trade Partner Area, if 
you are not yet a Trade Partner and 
would like to start  selling our 
products, please contact us.

Our verandas and carports are the 
main focus of our company and we 
intend for these great structures to 
lead the way in your business too. 

However, you may not be fully aware 
of the extensive features of our 
Simplicity systems as many of the 
finer details may have been lost in the 
background. These small but mighty 
details could be the difference 
between closing a deal or walking 
away empty handed. 

So here you have it , a list  of our 
Simplicity system features that you 
may have overlooked:

1. You can inset the end post of 
our  systems by 500mm (both 
sides).

2. The simplicity 16 now has a 
maximum project ion of 4m.

3. You can upgrade the glass on 
the Simplicity 6 to blue, grey 

or bronze t inted, or self- 
cleaning which is available in 
clear or a blue t int .

4. You can choose to have 
contemporary posts (70mm x 
70mm square shaped post) on 
the Simplicity 6 or 16.

5. Our most popular upgrade is 
the gallows bracket, which is 
available in 4 sizes.

6. You can dim the integrated 
light ing with a dimming and 
remote kit  for an extra £49 
minus trade discount.

7. You can retro fit  all of our 
upgrades to the appropriate 
system.

8. The polycarbonate roof 
panels are available in Clear, 
Bronze and Opal.

9. The posts can be used as 
downpipes if required, please 
check the drainage opt ions on 

site first .
10. The Victorian Upgrade is also 

available on the Simplicity 35
11. All of our systems have been 

UK wind and snow load 
tested.

12. All of our Simplicity systems 
have a 25 year life expectancy 
and a 10 year guarantee.

13. The Simplicity 6 and 16 can be 
supplied as free standing apex 
systems in two standard sizes: 
3m x 3m and 4.5m x 3m.

14. When select ing a RAL colour 
for the frame, you can choose 
a gloss, semi-gloss or matte 
finish.

These lit t le facts may not set the 
world on fire, but they are extremely 
useful to know. Hopefully they?ll come 
in handy with your next pitch. You 
never know, they could be the closing 
factor.

http://www.milwoodgroup.com
http://www.milwoodgroup.com

