
WELCOME...

Hello and welcome to another fantastic Milwood 
newsletter packed with great content for you. By all 
accounts the outdoor structure season is well and truly 
underway now and we have had another record 
breaking month of orders and turnover. Thank you to 
all of you who have placed an order with us!

In this months newsletter we launch the new Heston 
awning range. These are awnings for the high end 
market and they look absolutely amazing! 

Check out our piece on the new Milwood Training 
Academy which is now fully underway and has been 
very popular with those that have taken part. We also 
discuss the merits of tinted glass which is becoming 
more and more popular for the Simplicity 6.

There are some cracking installations of the month 
from Lifestyle Canopies and Glazing Systems and keep 

your eyes peeled next month for the best installation 
pictures we have seen, ever! There is important 
marketing content again this month from Leonardo 
which aims to put your business ahead of the 
competition. 

We hope you enjoy the newsletter and have a 
prosperous trading month ahead!

Best wishes 

Mark & The Team, Milwood Group
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It?s been a monster month for 
Milwood and some of our trade 
partners are really stepping it  up with 
their conversion. Our top trade 
partner, situated in Warwickshire, has 
put in 14 orders this month which is a 
new record. They recent ly invested in 
a garden centre showpiece and the 
enquiry and result ing orders from this 
installat ion have been worth their 
weight in gold. 

 In a respectable second posit ion is our 
premier trade partner in 
Nott inghamshire who placed 7 new 
orders with us, well done and thank 
you for that. They also have showpiece 
structures in separate garden centres 
which generate a lot  of business. 

In 3rd place we have our champion of 
Ireland putt ing in 6 new orders. Look 
out for next months edit ion for some 
of the best installat ion pictures you 
have ever seen! Coincidentally, this 
trade partner also has a showpiece in a 
prime area which attracts a lot  of solid 
enquiries and orders.

Thank you to all of our other trade 
partners across the country, we all 
appreciate the hard work that you do 
and hope you are reaping the benefits. 
Good luck for June and look out for 
some new products which are coming 
into the range

A MONSTER MONTH
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BLUE IS THE NEW CLEAR

Blue is our most popular glass t int  
colour and is available as an 
upgrade for the Simplicity 6 in 
both normal and self-cleaning 
variants. It  provides a UV 
reduct ion effect of 82% which is 
beaten only by bronze at 85%, this 
is ideal if the veranda is to double 
up as a children?s play area as well 
as a pat io covering.

We love the impact that the colour 
gives. These images are from a 
recent installat ion by Steve Huckle 
of Lifestyle Canopies in Blackburn.

A BRAND NEW CONTEMPORARY SOLUTION

The only problem we have, is that our 
new awning range will outshine all other 
awnings in your showroom.

Our new awning range consists of 3 
new products which are modern, 
stylish and high in quality.

These awnings which go by the names 
of the Heston Light, Heston Pro and 
Heston Flat are higher in price than 
our exist ing awnings, but you can see 
why, they really do have the wow 
factor. The cassettes have a smooth 
design, making them almost 
unnot iceable when the awnings are 
retracted and enclosed within the 

case.

Not only do they look great and are 
made from robust materials, but they 
are also available with some 
impressive upgrades including LED 
light ing on the cassette and the arms, 
speakers and Somfy iO which allows 
the awning and upgrades to be 
controlled via the Somfy app on a 
phone or tablet.

Something else that makes these 
awnings really stand out is that the 
frame is available in 4 standard 
colours, however, specific sect ions of 
the frame can be finished in 

contrast ing colours result ing in a 
choice of 12 different colour sets for 
the frame alone. 

And if your customers require an 
awning that covers longer lengths, the 
Heston Flat and the Heston Pro are 
perfect as they can have a single 
cassette of up to 12 meters long.

If you?d like to add the new Heston 
awnings to your port folio, please 
contact us today:

sales@milwoodgroup.com
0333 305 5272

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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FREE INSTALLATION TRAINING UP FOR GRABS

Become an Approved Milwood Trade 
Partner and you will be eligible for free 
product and installat ion training from 
the Milwood Training Academy.

What is the Milwood Training 
Academy? It  is a facility that provides 
our new Approved Trade Partners and 
their installat ion teams with high-level 
product and installat ion training. Upon 
complet ion of the training, your staff 
will become experts in our products, 
enabling them to sell and install them 
with ease and confidence.

The training facility will be offered to 
NEW Trade Partners only, to facilitate 
your training needs once you have 
placed your first  order with us. We 
recognise the importance of 
undergoing this training so it?s 
mandatory to attend the training 
session before your order will be 
delivered. This will save you t ime and 
money on site as you will have 
experience with the system.

If you are already an Approved Trade 
Partner but feel that you and your 
teams will benefit  from the training, 
then please contact us as we may be 
able to offer it  under special request.

F.A.Q?s

We have included a number of FAQ?s 
to cover any quest ions you may have 
about the Milwood Training Academy. 
If you have any other quest ions, please 
do not hesitate to contact us.

Who is eligible for the t raining?

The installat ion training is current ly 
only offered our new Approved Trade 
Partners. However, if you are already 
an Approved Trade Partner but feel 
that you and your teams will benefit  
from the training, then please contact 
us as we may be able to offer it  under 
special request.

What will the day consist  off?

The installat ion training will take one 
full day and it  will cover product, 
technical and installat ion training. We 
will take you through the installat ion 
of each of our systems and teach you 
everything you need to know about 
them. By the end of the day you will 
know the main features and technical 
specificat ions of our products, 
enabling you to not only sell, but also 
install the structures with confidence.

How much will the t raining cost?

The installat ion training day is 
completely free to all exist ing Trade 
Partners, the aim of our training 
academy is to train and support your 
staff so you can become experts in our 
product range.

Where is the t raining located?

All installat ion training days will be 
held at our warehouse which is placed 
it  in the centre of the UK in 
Leicestershire. This makes it  easily 
commutable for most locat ions across 
England, Wales and Scot land. The full 

address is: 8 Jacknell Road, Dodwells 
Bridge Industrial Estate, Hinckley, 
Leicestershire, LE10 3BS.

What is the maximum amount  of 
t rainees permit ted per session?

We current ly allocate one Installat ion 
Trainer per session and therefore can 
only train up to 6 employees in one go 
to ensure each trainee can gain the 
most from their day. If you require 
more than 6 employees to be trained, 
please contact us.

Do I need to bring anything with me 
on the day?

It  is advisable for each trainee to have 
a notepad and a pen to hand so they 
can jot down some notes for future 
reference.

Are my expenses covered?

Expenses such as travel, 
accommodation and food and drink 
will not be covered, so it  is advised 
that you bring a packed lunch with 
you. Alternat ively, an Asda superstore 
is located within a 5 minute car drive 
from the Training Centre where you 
can purchase refreshments.

How can I book my session?

Upon becoming an approve Trade 
Partner, a training session will be 
offered to you, however you can also 
contact us to arrange a date.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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IMPROVEMENT MARKETING  - PART 3:
HOW TO DOMINATE GOOGLE WITH CASE STUDIES +  GET MORE LEADS &  SALES

I recent ly asked 250 Glass & Glazing Companies:  
?What are your top 3 sources of business??

In total, 9 marketing channels were put forward 
from the participants as shown in the image below.

How does the list compare with your top 3 sources 
of generating enquiries and sales?

Chances are, your top 3 marketing sources are in 
this list too, so with that in mind, I have 3 ways to 
improve the top marketing channels in my poll.

#1: How to Get  More
Word-of-Mouth Recommendat ions 

from Your Happy Customers 

You?ve heard the saying ?if you don?t ask, you don?t 
get? - well, if you?re doing a good job for your 
customers, you will naturally get recommendations, 
but for every person who recommends you, the 
chances are, there are lots more happy customers 
who would recommend you, if you asked them too. 

I was walking around a toy shop a few years ago, 
looking for a birthday present for my son, when I 
overheard a small boy pestering his mother to buy 
him some toys. The mother replied?  ?If you ask, 
you won?t get?  but if you don?t ask, you might get? 
that might work for keeping a child quiet, but if that 
kid grows up to run a business and follows that 
advice through life, he?s going to struggle for sure! 

In the Sept. 2017 Issue of Milwood's Growth News, I 
included a complete process, guaranteed to increase 
your W-O-M: www.MilwoodGroup.com/marketing  

#2 How To Get More 
Recommendat ions from Other Firms 

A great way to get more recommendations from 
other firms is to start giving more recommendations 
to other firms first, and by default, over time, you 
will naturally receive more recommendations.

This relies on a powerful Law 
of Influence... do something 
nice for someone & they will 
feel obligated to reciprocate 
(see the book ?INFLUENCE? by 
Robert Cialdini off Amazon, it's 
one of the most important 
marketing books ever written). 

Here's my 5 Step Process for improving this: 

1. Team up with non-competing firms 
(partners) and get everyone on board

2. Keep a small book/folder containing 
business cards or leaflets from each partner 

3. Create a page on your website containing 
the website addresses of your partners 

4. Get together once a month or once a quarter, 
over dinner to network and keep in touch     
(I am part of a group of 10 firms/biz friends & 
we have a WhatsApp Group to keep in touch 
and support each other?  it works well) 

5. Each time you have a conversation with a 
happy customer,  spend a couple of extra 
minutes talking to them and find out if they 
could benefit from the services of your 
trusted local partners/friends. 

This could double or even triple the amount of 
recommendations you receive, at no cost, and it's 
also great for Search Engine Optimisation (SEO).

3 Ways To Improve Your 'Top'  Marketing

http://www.milwoodgroup.com
http://www.milwoodgroup.com
https://www.milwoodgroup.com/marketing
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#3 - How to Get  More Business 
Through Your Website

Potential customers who have not done business 
with you before, do not just appear on your website 
out of nowhere, they will have seen your Website 
advertised on Google, Facebook, other websites, in 
a Newspaper or Magazine, or they will hear about 
your business from another source, such as a 
Word-of-Mouth Recommendation for example.

One of the main reasons why people go to your 
website first, before calling, emailing or visiting you, 
is because it is a low-risk way of checking you out, 
before they take the next step toward doing 
business with you.

If they don't like what they see or what they read on 
your website, they can back away quietly and 
continue to browse the websites of your 
competitors, without you ever knowing.

So with this in mind, the first thing you must do, is 
make it as easy as possible for people to get to your 
website, by ensuring you provide a website link at 
every single marketing and advertising opportunity.

The next thing you need to do, and one of the 
biggest tips I can give to any business wanting more 
enquiries and sales, is to make sure you don?t 
ignore your website.

This is so important, I need to say it again...

Don' t  Ignore Your Website!

By that, I mean you must regularly update your 
website with your recent work and latest news.

Here's the thing...

The advent of Websites, combined with Google & 
Facebook, has changed the world forever, when it 
comes to generating customers for businesses.

You can rest assured, that the majority of your 
customers, or the people who help them make 
buying decisions, are doing these things:

1. Logging in to Facebook (or Instagram, which 
is owned by Facebook) to communicate with 
friends and ask for recommendations

2. Searching on Google to find products and 
services sold by local businesses like you

3. Visit Websites to evaluate local companies 

These 3 actions can bring a few extra sales each 
month or week, or possibly double or even triple 
your turnover, if that's what you are looking for.

However, there are a few things you need to be 
aware of, if you want to tap into the power of this, 
which is linked to 'ignoring your website'

Firstly, Facebook has made it so simple for 
businesses to update their Facebook business page,  
some companies are ignoring their own websites.

Because Facebook is such a 'noisy' place and 
because of the fact that you now have to pay 
Facebook to reach a significant amount of people, 
you can't rely on Facebook as a marketing tool.

You need to get people off Facebook and to your 
website, but if it's out of date, you're not going to 
maximise your site's full potential as a sales tool.

Another drawback with 'ignoring your website' is 
the fact that when it comes to showing up on Page 1 
of Google ?if you don?t use it, you will eventually 
lose it? meaning if your website is not ?fresh? it?s 
going to go stale, and get overtaken on Google by 
your competitors who keep their sites updated.

The bottom line is... if your website is up to date and 
ticking all the right boxes, it?s going to help you 
improve every other aspect of your marketing, 
advertising and sales.

More advice at: MilwoodGroup.com/marketing

Written by Leonardo Wood - for more, go to: www.MilwoodGroup.com/ marketing

http://www.milwoodgroup.com
http://www.milwoodgroup.com
https://www.milwoodgroup.com/marketing
https://www.milwoodgroup.com/marketing
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A DELI HAPPY CUSTOMER

Lifestyle Canopies in Blackburn, who 
have been an Approved Milwood 
Reseller for some t ime now, 
completed a mouth-watering 
installat ion in May at a brand-new 
delicatessen in Preston called Roast.

Roast recent ly opened their first  
branch in Preston and required an 
awning to provide shelter to their shop 

front, keeping customers shaded and 
cool when purchasing food from their 
open window to the front of their deli.

Lifestyle Canopies supplied and 
installed a Palladio awning with an 
Anthracite Grey (RAL 7016) frame and 
Black (Noir ORC-U171) fabric. These 
colour choices give the awning a sharp 
and modern appearance which 

complements the t imber exterior of 
the shop front perfect ly and matches 
the company branding.

Steve Huckle, MD of Lifestyle 
Canopies said that the owner of Roast 
is very pleased with the result  and 
there are plans to roll this awning out 
in their other locat ions in the future.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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" OUR VERANDA IS FANTASTIC QUALITY"

Glazing Systems recent ly 
installed a Simplicity 6 with the 
Victorian Upgrade and the 
customers were over the moon. 

Here's what they had to say: 

?We are delighted with our new 
veranda installed by Glazing 
Systems. Having compared all 
of the suppliers we found the 
quote from this company to be 
very competitive.

Communication was 
exceptional from start to finish 
with them doing everything 
that they said they would on 
schedule.

The team who fitted our 
veranda were extremely 
professional and did a fantastic 
job leaving no mess or 

packaging behind.

Our veranda is fantastic quality 
and installed exactly as we 
hoped it would be, for sure 
adding value to our property 
and giving us a fantastic 
outdoor dining area.

This whole experience has been 
exceptional and I would 
recommend this supplier to 
anyone.

I have taken great pleasure in 
writing this testimonial as I 
have not always been totally 
satisfied with some purchases 
that we have made.?

- Mr & Mrs Fotheringham

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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WHY YOUR CUSTOMERS NEED TO THINK ABOUT THE 
SUNNY WEATHER AS MUCH AS THE WINTER WEATHER

With the weather warming up, it  is a 
great opportunity for people to spend 
t ime in their gardens, whether it?s 
gardening, children playing with their 
toys outside, or outdoor part ies.

Of course, while the sun is enjoyable, 
there are also important warnings 
about too much sun. The harmful UV 
rays have been known to cause cancer 
along with heatstroke, and also make 
skin look more aged. In addit ion, the 
sun can damage valuable possessions 
like cars and toys, especially their 
colourat ion.

Another issue is that some plants your 
customers might like to grow don?t 
always flourish in direct sunlight, but 
prefer to be potted in a shadier area. 
This can be challenging to achieve if 
their garden is south facing.

There are solut ions for your 
customers such as minimising direct 
exposure to the sun with the help of 
carports, verandas and other products 
we can supply at Milwood.

Carports to Reduce Damage to Cars

One thing to note, is that UV rays can 
quickly fade a car. As these are some 
of the most expensive purchases your 
customers can make, and are often 
seen as a status symbol, maintaining a 
good colour on a car is a high priority.

Also, some of your customers might 
like to replace their car every few 
years and sell their previous car. The 
value of their old car will be higher if it  
isn?t faded.

Fading can be prevented by storing a 
car in a garage, but these can be highly 
expensive and garages are not always 
convenient. In addit ion, most people 
end up using a garage for other 
purposes, like storage, hobby areas, or 
games rooms. A carport  is an 
alternat ive that is less cost ly, more 
convenient, and is an attract ive 
addit ion to a house.

Not only will a carport  protect the 
value of the car, by reducing fading, it  

will also add value to the home.

Customers can also use carports to 
store other items like gardening 
equipment, garden toys, etc. where 
they will be protected from damage by 
the sun.

Verandas can also be used by your 
customers in their gardens for the 
same purpose. They are also great 
places to spend t ime outside without 
being in direct sunlight.

So, if your sales team are facing some 
resistance because customers don?t 
think they need to protect themselves 
in the spring and summer weather, 
remind them of the benefits your 
verandas could bring to their home.

Are you looking to become a Milwood 
Trade Partner? Then why not contact a 
member of our sales team to see the 
excellent benefits you can receive.

http://www.milwoodgroup.com
http://www.milwoodgroup.com

