
WELCOME...

Hello and a warm welcome to you all!

Welcome to the March edition of the Milwood Growth 
Newsletter where we have some exciting information to 
share with you all.  The market has definitely started to 
pick up judging by the orders that you are all kindly 
placing with us, many thanks for that!

The flash winter was much more palatable than 2018 so 
hopefully we are now on the road to a great spring that 
inspires your customers to make the right decision and 
purchase one of our fantastic outdoor living solutions.  
This month we are launching our new Simplicity 6 
cantilever entrance canopy, you asked for it so we have 
delivered!

We are also introducing a new and unique trade 
partner, My Outdoor Kitchen, whose bespoke garden 
kitchens are something that we feel you should take 
notice of. Make sure you check out part 2 of the 
fantastic marketing guide that will guarantee to boost 
your turnover this year. There is a litt le teaser about the 

Simplicity Xtra system that will be launching very soon, 
this is the product that you need in your lives! Don?t 
forget to look at the online order form section, we really 
appreciate you starting to use this and it helps with 
efficiency and accuracy at this end. 

Milwood are now booked into the FIT Show 2019 and 
we are raising the bar from our very successful show in 
2017, it would be great to see you there!  We hope that 
you are bracing yourself for the start of the veranda 
season by refreshing your marketing and putting a 
strategy in place, keeping ahead of the competition is 
key.  Good luck to you all and thank you again for all of 
your support!

Best wishes 

Mark & the team, Milwood Group

March 2019

The Milwood training 
academy has been up and 
running for almost a year and 
has received an amazing 
response from the graduates 
that have spent the day 
training at the academy.

We introduced the training 
academy so all our approved 
trade partners could learn 
how to correct ly install our 
systems, providing them with 
the confidence they need 
when installing the products 
for their customers.

Once you have placed your 
first  order or any order with 
us, you are then eligible to 
attend the training academy 
and become an approved 
Milwood installer.

We encourage all our trade 
partners to take full 
advantage of this facility as it  
is open to all and to be used 
as much as needed. 

To book your Training day 
now please contact 
T.Ibrahim@milwoodgroup.com

MILWOOD TRAINING ACADEMY
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BENEFITS OF USING THE ONLINE ORDER FORM

We have now made ordering easier than ever with our new 
online order form which can be found on the Milwood trade 
partner area.

We are aiming to have a more efficient response to all 
orders and the process within ordering which is why we 
encourage all our trade partners to use the online order 
form to help the team with the product ion process.

The benefits of using our online order form include:

- Quicker order checks
- Improved t ime on CAD?s back
- Less t ime spent back and forth answering quest ions 

as the form asks what we need to know
- Reduced admin t ime on order processing ? again 

meaning CADs back quicker
- Job lead t ime can start  sooner as CAD process is 

quickened.

- Helps avoid confusion from ineligible writ ing 
- Helps reduce carbon footprint 

LIFESTYLE &  TRADITIONAL ALFRESCO SALE

*NOW AVAILABLE*

Now available to order on the Milwood online order form is 
our range of awnings, our Alideck and extra parts. These are 
now all available to be purchased on our online order form 

to make ordering easier and more efficient for all our trade 
partners. 

Log onto the Trade partner area now to start  ordering.

With a successful shift  of stock over 
the last few weeks, we have decided to 
extend our addit ional 20% sale on the 
Tradit ional & Lifestyle alfresco unt il 
the end of March (while stock lasts). 

Here are some pictures of our 
Tradit ional & Lifestyle alfresco 
installed by some our approved trade 
partners. 

If you would like your work featured in 
our newsletter, remember to send 
your photos to Tahlia: 
T.ibrahim@milwoodgroup.com 

Lifestyle Alfresco installed by Love Awnings. Tradit ional Alfresco Installed by Roofit  Ireland.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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SIMPLICITY XTRA SAMPLES HAVE LANDED

The long awaited all new excit ing 
Simplicity Xtra veranda system has 
finally been approved and will be in 
stock in 3 to 4 weeks!

This system is a completely new 
addit ion to our range, we now have 
the complete solut ion to offer your 
clients, the Xtra has been developed 
for installat ions with up to a 4 metre 
project ion but with a contemporary 
feel. It  is an all new quick fit  concept 
that we are sure you will be as excited 
about as we are

The main benefits:

1. The impressive 4m span 
between posts

2. The contemporary look and 
feel of the system but with 
the opt ion to use the gallows 
brackets and the simplicity 
base cast ings for the 
tradit ional look if required.

3. Somfy remote controlled, 
integrated, dimmable, RGB 
spot lights into the main bars 
if required

4. 6mm glass with a maximum 
project ion of 4 metres

5. Our new Easy glaze roof 
system will enable you to 
glaze the roof in a fract ion of 
the t ime

6. RAL 7016 Anthracite grey as 
standard 

7. All aluminium construct ion 
for ult imate corrosion 
protect ion. 

CANTILEVER

Introducing the all new Simplicity 6 
Glass Entrance Canopy; a stylish, 
smart ly engineered system, that 
includes all the benefits of the 
Simplicity 6.

Perfect for domestic use, as well as 
commercial entrances, the Simplicity 
6 Glass Entrance Canopy features a 
toughened glass roof and an all 
aluminium frame. Aluminium gives the 
system strength and durability.

The elegant design has integral 
guttering which gives a neat finish. 

There are opt ions for different 
coloured frames and glass, and the 
ability to add light ing to the canopy 
which will improve security of the 
property.

For peace of mind, the Simplicity 6 
Glass Entrance Canopy comes with a 
10 year guarantee and a 25 year life 
expectancy proving that it  is a hard 
wearing, great value structure.

Contact us for further details:

Call: 0845 869 6006

Email: sales@milwoodgroup.com

FIT SHOW 2019

Our plans are well under way for the 2019 Fit  show. We are very 
excited to showcase some of our newest upcoming systems as 
well as meet some new potent ial and our exist ing trade partners.

The fit  show will be the perfect opportunity for you to come and 
have a look at what we are offering and what?s new to the range!

To get your FREE VIP t icket please email 
T.ibrahim@Milwoodgroup.com now! 

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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How ?CBV Inst allers? Added £656,956 
in Sales Wit hout  Spending A Penny 

More on Adver t ising (Par t  2)
By Leonardo, Milwood' Marketing Consultant

In last month?s marketing article, I presented a 

7-St ep Int ernet  Market ing Plan  that I used to 

help "Cambridge Bifolds & Veranda Installers"  

(CBV Installers) increase their ?Google & Website? 

Sales by 625% (£656,956) in 12 months?  without 

spending a penny more on advertising.

If you haven?t read last months article, it?s in the 

February Newsletter at:

www.m ilwoodgroup.com /newslet t ers

If you go back and read that, before reading this 

article, it will give you more context.

Here?s a recap of the 7 Steps, which you can use 

too, to significantly increase your turnover, over 

the coming months and years ahead:

1. Record The Num bers (& Result s)

2. Creat e a Market ing ?Message? Plan

3. Opt im ise Websit e Info Pages

4. Regular ly Add News To Blog

5. Add Finished Jobs To Por t fol io

6. Share Websit e Updat es on Social Media

7. Em ail News To Leads & Cust om ers

Last month, I went into a lot of detail regarding 

Step 1 and I also outlined Steps 2-7.

In this article, I will be covering Step 2 in more 

detail, and over the next couple of months, I will 

complete the series, so you have an easy to follow 

Internet Marketing Plan.

This same plan is going to add several £Million to 

my clients? business, over the next 3-5 years.

St ep 2 ? Creat e a Market ing ?Message? Plan

You have a range of products to sell and there are 

1000?s of potential customers out there, who are 

either ready buy right now, or will be ready to buy 

in the next few weeks, months or years to come.

There are two marketing elements that will help 

you bridge the gap between your products and 

your paying customers of the future, which are:

- The words you use - t o educat e pot ent ial 

cust om ers about  your  product s

- The im ages you use - t o suppor t  t he 

words in your  m arket ing m essages

It sounds obvious I know, but when it comes to 

Internet Marketing, the more words and images 

you ?send? out, the more products you sell.

When we started doing this for CBV Installers, the 

amount of potential customers that visited their 

website tripled in just 90 days (as shown in the 

Traffic Image on the next page - May-Aug 2017).

This simple strategy of ?sending out words and 

images? via their Website, Social Media and Email 

could be worth Millions to you too.

However, without a plan in place, just like every 

other project that does not have a clear plan, it?s 

going to either hit the wall in terms of output, or 

become ad-hock, which will ultimately decrease 

your results and return on investment.

So with that in mind, here?s an example Marketing 

Message Plan to give you some ideas...

Product s t o focus on for  t he next  3 m ont hs:

- March: Bifold Doors (Core Product)

- April: Sim plicit y 6 Verandas (New Product)

- May: Com posit e Doors (Core Product)

So what we?re talking about, is to have a product 

focus for each month, and a structured, consistent 

approach to add more words and images to your 

website, social media pages and in emails to your 

leads and customers.

See next page for the quarterly plan, broken down 

into weekly updates. shares and email blasts.

http://www.milwoodgroup.com
http://www.milwoodgroup.com
https://www.milwoodgroup.com/newsletters
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Exam ple week ly plan of  updat es t o go out  via 

your  Websit e/Blog, Social Media & Bulk  Em ail:

- March Week 1: Bifold News/Of fer  (Via 

Website & Social Media)

- March Week 2: Bifold Product  Page 

Updat e (Via Website & Social Media)

- March Week 3: Recent /Favour it e Bifold 

Inst alls (Via Website & Social Media)

- March Week 4: Bifold News Recap (Via 

Website, Social Media & Email Blast)

- Apr i l  Week 1: Sim plicit y 6 Verandas 

News/Of fer  (Via Website & Social Media)

- Apr i l  Week 2: Verandas Product  Page 

Updat e (Via Website & Social Media)

- Apr i l  Week 3: Recent /Favour it e Verandas 

Inst alls (Via Website & Social Media)

- Apr i l  Week 4: Verandas News Recap (Via 

Website, Social Media & Email Blast)

- May Week 1: Com posit e Doors News /  

Of fer  (Via Website & Social Media)

- May Week 2: Com posit e Doors Product  

Page Updat e - Via Website & Social Media

- May Week 3: Recent /Favour it e Com posit e 

Doors Inst alls (Via Website & Social Media)

- May Week 4: Com p. Doors News Recap 

(Via Website, Social Media & Email Blast)

Here are a few reasons why it 's important to share 

different types of information, on a consistent 

basis, about the various products you sell or plan to 

introduce into your business, over the coming 

weeks and months ahead.

Have a product  focus each m ont h  - as opposed 

to talking about everything you do, in each message 

that lands in front of a customer. It will have more 

impact, keeping messages specific works best.

Tell people what 's New & News - if you're not 

pro-actively sharing your News, the chances are, 

most people are not going to come to you looking 

for it, so it 's in your court to let them know.

People forget  - you know all about your existing 

and new products, but don't assume your 

customers will remember, they have busy lives...   

so it?s vital to follow a simple plan like this. 

Google Loves Qualit y Cont ent  - the more quality 

content you add to your website, referenced by 

people on social media and read by leads and 

customers, who find your content through Search 

or by clinking links in your emails, the better... the 

more you do this, the more powerful it becomes.

Check out the image at the top of this page to see 

what happened to CBV Installers Website Traffic 

(from Free Lisitngs on Google) when they started 

implementing their I.M. Plan in June of 2017.

Do this and it will impact your business is 4 ways:

1. Attract More Leads & Enquiries Online

2. Convert More of Your Leads into Customers

3. Entice Your Customers to Buy More Often

4. Increase Word of Mouth Recommendations

For CBV Installers, it increased their Sales, from 

?Google & Website? by £656,956 in 12 months, 

without spending a penny more on advertising.

Don?t miss next month?s article, for Step 3 in the 

Internet Marketing Plan: Opt im ising Your  Websit e 

Product  Pages - see you then!

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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COOKING UP A NEW LIFESTYLE 

The Milwood Group is pleased to 
announce and introduce a new trade 
partner who provides a new and 
upcoming lifestyle product and 
service, My Outdoor Kitchens. 

As the outdoor living market grows in 
the UK, the demand from customers to 
blur the lines between the house and 
the garden has never been greater and 
what better solut ion than to bring the 
heart of the home outside and spec a 
bespoke outdoor kitchen.  Here?s 
Danny to tell you more, he may well be 
someone that you should consider 
working with in the future!

"A great investment that will and value 
to any home or business.

Experience the elegance of outdoor 
living.

 My Passion for great tast ing food and 
alfresco dining has inspired me to 
launch an altogether new outdoor 
living experience. In the last several 
years the Alfresco movement has 

reached epic proport ions. Combined 
with high level of service and luxury 
designer products I decided to launch 
My Outdoor Kitchens Ltd.

Based in the Heart of 
Northamptonshire, My Outdoor 
Kitchens approach to business is 
simple, real people great products and 
except ional customer service. Our 
unique formula drives us to provide an 
except ional experience and guides 
how we deliver the amazing service 
you require. Every kitchen is designed 
and made to order unique in its 
specificat ion and tailored to the exact 
requirements of our customers.

 Why choose us? Simply because at My 
Outdoor Kitchens we know it?s all 
about you.

 Your Journey Begins Here!

Whether you want to spend more t ime 
outdoors entertaining family and 
friends, creat ing an outdoor living area 
with a kitchen, dining and seat ing area, 

grand fire places and roof structure is 
the next step in enhancing your 
outdoor life. By bringing the comfort  
of indoor dwelling into the fresh 
outdoors, you can enjoy the 
exhilarat ing feeling that always comes 
from alfresco dining and entertaining 
from sunrise to sunset taking the 
experience of outdoor living to new 
heights of luxury.

Our aim is to offer a seamless project 
from init ial consultat ion to the final 
installat ion. It  is imperat ive that the 
end results blend effort lessly into its 
surroundings. Our services and 
products include full landscape design 
consultancy, grand fire places, 
cascading water walls,  fire pits and 
pizza ovens. It  doesn?t just stop there, 
by integrat ing a roof system like the 
new sleek Bio-climatic pergola which 
harmonises beautifully with any 
outdoor space allowing for all year 
round enjoyment."

- Danny Catania, My Outdoor Kitchen

http://www.milwoodgroup.com
http://www.milwoodgroup.com
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THE GROWING POPULARITY OF THE BIOCLIMATIC PERGOLA

We have seen a surge of interest in the 
Bio Climatic Pergola this year and have 
some excit ing projects in the works 
that are trade partners are 
undertaking, watch this space for epic 
images later this year. 

This product is now becoming a 
popular opt ion for customers 
searching for outdoor living solut ions, 
are you offering it  as part  of your 
range?  If not, why not?! 

Now is the t ime to capitalise on a fresh 
market and our product is streets 
ahead of the competit ion due to it?s 
design being based on countries with 

climates equivalent and more severe 
than the UK. 

There are a lot  of cheaper products on 
the market but they have been 
designed for countries where the 
system is only being used for shading 
and not full weather protect ion.  The 
main issues they have are 
unsubstant ial gutter systems which 
cannot cope with the amount of 
rainfall that can occur in the UK. 

A lot  of systems also have a low 
loading rat ing on the blades, our 
system has a 300kg per m² loading 
criteria which is up there with the best 

on the market.  We also offer a 
substant ial guarantee on these 
systems, 10 years on the aluminium 
profiles and 3 years on the 
automations. 

Why not come and see our show 
models at the training academy in 
Hinckley to get inspirat ion and a 
better understanding of this fantast ic 
product?  We also offer full installat ion 
training on the product.

Check out the Trade Partner Area for 
the full gallery of images and literature 
to use for your market ing campaigns.  

Don?t be left  behind, get involved now.

http://www.milwoodgroup.com
http://www.milwoodgroup.com

