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HONEST AND TRUSTWORTHY
– How we build trust 
•  We’re reliable, keep our word and are 

incorruptible
•  We respect agreements, rules, guide lines 

and work processes
•  We respect the company’s property, 

equipment and information

CLEAR
– How we create security
•    We communicate clearly and 

 understandably 
•  We provide clear feedback, both positive 

and negative
•  We set clearly defined goals, roles, 

responsibilities and authority
•  We make clear, unambiguous agreements
•  We focus on style, form and content in 

everything we say and do

PROACTIVE
– How we grasp opportunities
•  We dare to take new paths by  

being ahead of the game
•  We take calculated risks – and learn from 

our mistakes
•  We dare to challenge established truths
•  We appreciate drive and  

determination

OPEN-MINDED AND CARING
– How we take care of each other
•   We care about people, our  

colleagues, our customers and the 
 environment

•  We take care of and include
•  We are generous, flexible and open 

minded
•  We respect different ways of thinking
•  We treat colleagues, customer and people 

in different roles with different cultures and 
backgrounds in a good way

1 > Introduction: Our core values

Our core 
values

– Working for Møller Mobility Group should be challenging, inspiring and fun!

Do not make choices that 
make you later wonder 

whether they were 
right or wrong.

Øyvin Vegel
Accessories Sales Specialist

Harald A. Møller AS

”
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It is up 
to us

We belong to a group with a strong market position, the best products, long-term owners 
and resources to shape the future. We have ambitions to be among the best workplaces in 
the Nordic countries and the Baltic States – across industries. If we are to achieve this, we 
must consciously maintain our core values and further develop our culture. With a strong 
ethical foundation, it is also easier to comply with our Code of Conduct.  

Many of us have probably been in situations 
where we are uncertain about what is the 
right decision or what is correct behaviour. 
We can quickly end up in a dilemma or 
make the wrong choice. We must therefore 
do our utmost to make sound decisions 
that benefit Møller Mobility Group, our 
customers, society – and ourselves. In the 
international business world, this is called a 
Code of Conduct. We also tend to refer to it 
as ‘the correct behaviour’.

I would like to encourage you to read 
the Code of Conduct with its guidelines for 
correct behaviour and use them through-
out your working day. Each individual 
employee is significant. We can all make a 
difference. I also want to challenge you to 
have a good time at work, speak up when 

necessary, be active and take the initiative. 
No one knows what you are thinking if you 
do not tell anyone. I want you to be proud 
of being a representative of the Møller 
Mobility Group. Everyone deserves that we 
show the best version of ourselves to each 
other.

TAKE RESPONSIBILITY
Møller Mobility Group wants to ensure 
that all our employees are equally well 
equipped to be able to make safe and 
appropriate choices. The Code of Conduct 
concerns more than simply avoiding break-
ing the law. It is just as much about how we 
behave towards each other and the world 
around us. Our core values are steeped in 
tradition and are a good benchmark for 

Petter Hellman, Group CEO
Møller Mobility Group
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how we in the company foster a healthy 
business culture. At the same time, we are 
still completely dependent on each individ-
ual person taking their own responsibility. 
We are also dependent on any deviations 
or irregularities being reported. 

As a summary of the main points of our 
Code of Conduct, we have formulated 
the following principles. We hope this will 
help make your working day easier when 
you are faced with a dilemma or a tough 
decision.

• Act in compliance with our core values
• Respect internal guidelines
• Adhere to legislation and regulations
•  Practise zero tolerance with regard to 

corruption
•  Be open with your immediate supervisor 

or colleagues about any dilemmas that 
you are faced with

•  Never place your own personal gain 
ahead of the best interests of the 
 company

• Respect your duty of confidentiality
• Report anything you believe is wrong

It is just as much about how we  
behave towards each other and  
the world around us.

”
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Møller Mobility Group has long traditions. Our solid foundation was laid by our founder, 
Harald Aars Møller, in 1936. The core of our Code of Conduct is based on his maxim: “Det 
gjelder å holde sin sti ren” (meaning: stick to the rules”).

page 8

We are 
all valuable

We all have a responsibility to safeguard both 
each other and the business. Together we 
create good experiences for our colleagues 
and customers alike. Our core values describe 
how we are to work together in order to 
build a valuable and rewarding company – as 
well as the attitudes that should characterise 
Møller Mobility Group. Abiding by our core 
values ensures high business ethics.

We as owners will also do what we 
can to make the Møller Mobility Group 
a meaningful work place. In this way we 
create values as well as enduring and solid 
workplaces.

I am proud to represent a company like 
Møller Mobility Group with the strong posi-
tion we have acquired as one of Northern 
Europe’s leading car groups. Without you, 
this success would not have been possible. 

Sticking to the rules and adhering to the 

Code of Conduct is a timeless expectation 
of everyone at Møller Mobility Group. If 
you make yourself familiar with the Code of 
Conduct and use it as a guide for the work-
ing day, it will help you to avoid making 
mistakes. Every single person is significant 
in an organisation. We are all valuable.

A GOOD COMPANY
We want working for Møller Mobility Group to 
be challenging, inspiring and fun. A prereq-
uisite for this is that we avoid negative events 
and experiences. We all have a responsibility 
to look out for both each other and the busi-
ness. Together we create positive experiences 
for our colleagues and customers alike. Our 
core values describe how we are to operate 
in order to build a valuable and rewarding 
company – as well as the attitudes that should 
characterise Møller Mobility Group. 

Øyvind Schage Førde
Chairman of the Board of  
Møller Mobility Group
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HONEST AND TRUSTWORTHY
Honest and trustworthy are the basis for 
building trust with customers and colleagues. 
Speaking your mind and standing up for 
what you believe are highly valued in Møller 
Mobility Group. This also means that we must 
be dependable, keep our promises and 
respect rules, regulations and agreements.

CLEAR
Clearly defined roles with responsibility 
and authority are important in order for us 
to achieve our goals. Clear communication 
is vital when it comes to customer contact, 
partners and colleagues.

PROACTIVE
In Møller Mobility Group there is room to 
challenge conventional wisdom. This is a 
requirement if we are to be able to take new 
routes and develop timely work processes.

OPEN-MINDED AND CARING
We care for and look after our colleagues, 
people in general, customers and the 
environment. Møller Mobility Group’s goal is 
to be an inclusive, caring, generous, open-
minded, flexible and unprejudiced company.  
That is how we create good working days. 
Through awareness of and compliance with 
our core values we gain a solid footing which 
allows us to stick to the straight and narrow.

Møller Mobility Group’s goal is to be 
an inclusive, caring, generous, open- 
minded, flexible and unprejudiced 
company. That is how we create good 
working days.

”
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Our duties for a good 
corporate environment

Common goals and guidelines make for 
a good corporate environment. Møller 
Mobility Group’s Code of Conduct applies 
to everyone associated with our business. 
All companies, managers, employees, 
board members, suppliers and contracted 
resources must adhere to our Code of 
Conduct. 

THE RIGHT CHOICE
All employees in Møller Mobility Group 
have a duty to familiarise themselves 
with the guidelines and rules. This is also 
important because you need to know what 
rights and opportunities you have to find 
the best solution to a challenge that may 
have adverse effects if not handled ethically 
correctly. It is the responsibility of the line 
management to promulgate the guidelines 
and to make provision for their compliance. 

Møller Mobility Group has zero toler-
ance for infringements of the law, ethical 
guidelines or other directives and will in 
such cases initiate disciplinary action, and 
at worst, dismissal.

WHISTLEBLOWING ENABLES  
IMPROVEMENTS
We encourage everyone to report irreg-
ularities as and when they are discovered 
or occur. Whistleblowing is not tale-telling, 
but an opportunity to make improvements. 
Examples of undesirable behaviour include 
discrimination, bullying and harassment of 
employees, embezzlement, bribery and 
corruption – or violations of the Supplier 
Code of Conduct. There are procedures for 
whistleblowing on the Møller Intranet, and 
you have the right to report matters directly 
to the chairman of the board of directors. 

For me the core values 
have helped me when I 
see  people talking about 

an issue but having trouble 
implement their ideas or 

visualize change.
Rait Sööt
Technician

Moller Auto Mustamae

Møller Mobility Group’s Code of Conduct is a set of ethical guidelines on correct conduct 
that apply to everyone: regardless of the company, country and profession. Everyone has a 
personal responsibility for ensuring we are an honest and ethical business.

”
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Our internal 
guidelines

HEALTH AND SAFETY
Systematic work on occupational health, 
safety and the working environment is a 
governmental requirement. This work must 
ensure that – at all levels of the business – 
working methods are used to ensure that 
health, safety and the working  environment 
are systematically evaluated and due 
regard is given to planning, preparation and 
 execution of work.

Systematic health and safety work is also 
a tool for improving the Møller Mobility 
Group’s results by preventing injuries and 
sickness absence and improving the quality 
of the work that is done.

All employees undertake to abide by the 
legislation, rules and regulations that apply 
in the country in which the business oper-
ates. Our goal is to avoid injury to personnel 
and damage to property, create a good 
working environment and maintain aware-
ness and concern for our surroundings.

HR POLICY
Møller Mobility Group strives for fair and 
considerate treatment of all employees. 
Everyone shall have equal opportunities 
without discrimination based on  gender, 
age, race, national origin, religion, civil 
 status, functional disability or other con-
dition regulated by law. Everyone has a 
responsibility to contribute to a good work-
place where employees and colleagues are 
treated with respect.

•  Ensure that you treat everyone – col-
leagues, customers, business connections 
and others – with dignity and respect.

•  Everyone must contribute to maintaining 
an inclusive work environment without 
any form of discrimination, bullying or 
persecution.

Møller Mobility Group’s Code of Conduct is a set of ethical guidelines on correct conduct 
that apply to everyone: regardless of the company, country and profession. Everyone has a 
personal responsibility for ensuring we are an honest and ethical business.

I feel there is a great 
 acceptance to come  

up with new solutions. We 
are also allowed to  

make  mistakes.

Bente Næss
Volkswagen Møller Bilfinans

Frysja

”
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SERVING OF ALCOHOL IN CORPORATE 
CONTEXTS
Alcohol is a frequent component of corpo-
rate parties, Christmas events, car launches, 
etc. Consequently many employees are 
exposed to alcohol – often served free of 
charge. Our employees span all ages and 
are all different, but regardless of this it is 
a management responsibility to plan and 
carry out events in such a way that no-one 
ends up in an unfortunate or embarrassing 
situation.

Moderation is the responsibility of each 
individual employee, but it is only when we 
are clear and consistent regarding the prin-
ciples that we can expect our employees 
to understand where the line is drawn.

FINANCE
Various laws govern the principles of book-
keeping and financial reporting. Additionally 
we have our own controlling procedures 
and rules to ensure good quality of our 
financial information and to prevent financial 
irregularities.

•  All payments must be based on invoices/ 
receipts that have been approved by 
authorised persons

•  Payment transactions must be approved 
by two persons

•  If you suspect a breach of control proce-
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dures, signature falsification or fraud, this 
must be reported to the line management

SAFEGUARDING ITEMS OF VALUE
Physical property, intellectual property 
rights and other information must be 
treated with due care and consideration to 
avoid loss, theft or other damage. Intellec-
tual assets include, for example, patents, 
organisational diagrams, technologies 
and processes, manufacturing methods 
and plans for marketing, advertising and 
 business development.

ENVIRONMENT
Møller Mobility Group’s business shall be 
conducted without any personal injury or 
loss of tangible assets. Reduced  pollution 
and protection of the environment, indoors 
and outdoors, should be in line with 
 society’s requirements and preconditions.

Møller Mobility Group shall be char-
acterised by continual work to improve 
occupational health, safety and the work-
ing environment in our own immediate 
surroundings and in connection with our 
deliveries.

USE OF ICT TOOLS
Møller Mobility Group’s policy for use of 
ICT tools is described in more detail in 
the Employee handbook. The purpose of 
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this policy is to provide guidelines for all 
employees on the use of ICT tools in the 
workplace.

This shall ensure that:
•  Information is stored in a safe manner
•  Network capacity is not abused
•  The internet is not used in an unethical 

manner (for example, viewing por-
nographic content)

•  Computer viruses and malware do not 
gain access to our network

Communication via e-mail can be seen as 
having originated from and on behalf of 
Møller Mobility Group. Consequently we 
must remain vigilant to not reveal information 
of a commercially sensitive nature or that 
may have unintended consequences of a 
contractual or legal nature. The Employee 
manual also stipulates regulations concern-
ing the use of social media.

If you have any questions regarding 
the use of ICT tools, contact the Møller IT 
customer centre.

IMPORTANT RULES FOR SOCIAL MEDIA
•  Colleagues, employers, neighbours and 

friends can read what you write.
•  When you post material on social media, it 

is published in the public domain, where it 
can be accessed by journalists, profession-

als or other third parties with an interest in 
what you are writing about.

•  When you post something on the internet 
that anyone can see, think in the same 
way as you would when talking to a per-
son you do not have a close relationship 
with or sending e-mail to a person you do 
not know. Do not say anything on a public 
website that you would not have said in 
these kinds of situations.

•  Do not share information of a confidential 
or sensitive nature, nor any company- 
internal information that you may have 
received from anyone else.

•  Raise any discussions concerning chal-
lenges in your work or the workplace 
directly with your supervisor – and not on 
the internet.

•  In the majority of cases, use of social 
media should be reserved for off-duty 
time, unless you believe it is important for 
your work tasks.

•  Think about your personal digital footprint. 
Posts you publish on social media will 
often remain visible and searchable for 
many years, if not forever.

For further information: Møller Intra 
 

 

They say you spend most  
of your time at work. 

Therefore you have to care 
about your colleagues as 

your own family.

Inkeri Söödor,
Assistant-Customer Advisor,

Moller Auto Parnu

”
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The common good 
always comes first

It is important that in your daily work 
you think through just how far your own 
powers go. Furthermore, we ask that you 
remember the principle of “yours and 
mine”.

•  You shall not let personal interests affect 
your work or let personal interest or gain 
come in the way of your work for Møller 
Mobility Group.

•  Nor must you ever participate in or influ-
ence a decision or settlement if there is 
any conflict of interest or other circum-
stances that may affect confidence in 
your impartiality.

•  It is your responsibility to avoid or 
prevent any conflict of interest that you 
might become party to.

•  A conflict of interest may, for example, 
include customers, suppliers, partners, 

current or potential employees, competi-
tors or other businesses.

•  Circumstances that constitute a conflict of 
interest for you individually will likely con-
stitute a conflict of interest if they involve 
a family member.

•  If there is a risk of a conflict of interest, or 
if you are in doubt as to whether this is the 
case, you must on your own initiative raise 
the matter with your immediate superior.

OUR RELATIONSHIPS WITH OUR 
 CUSTOMERS, SUPPLIERS, COMPETITORS 
AND PUBLIC AUTHORITIES
•  In line with our core values, the Møller 

Mobility Group wants an open and good 
relationship with our customers, suppliers, 
competitors and public authorities.

•  Møller Mobility Group’s ambition is to 
have the most satisfied customers. As an 

Møller Mobility Group trusts its employees. We have a large, decentralised organisation 
where many employees have access to all our systems.

employee you must always seek to meet 
the customer’s needs in the most appro-
priate manner.

•  Our suppliers shall be treated impartially 
and fairly. When entering into new sup-
plier agreements, our Code of Conduct 
must be presented and included as 
part of the agreement with the supplier. 
Larger contracts will be awarded through 
tender competitions with equal condi-
tions for all providers.

•  All collaboration with competitors that 
prevents free competition is prohibited. 
Under no circumstance shall you cause 
or contribute to any breach of general or 
specific competition legislation through, 
for example, pricing collaboration, illegal 
market sharing or other activity that is in 
breach of applicable legislation.

•  Relationships with public authorities must 
always be handled in a professional man-
ner. In the event of an unannounced visit 
from a public authority, the corporate 
guidelines in this area shall be adhered 
to. Read more about this on our “Readi-
ness portal” on the Intranet.

IMPARTIALITY
If your impartiality is challenged through 
your role in the company, you must consult 
your immediate superior.
 This may, for example, prevent you from 
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taking up a consultancy role, board posi-
tion or extra job at a competitor, supplier 
or customer without prior approval from 
the CEO or HR Director. Examples of other 
circumstances that can create conflicts of 
interest are if you:

•  Offer a family member or close friend a 
job in the company.

•  Run a business in your free time that is of 
the same type as your job in the company.

•  Place contracts on behalf of the company 
with a supplier that is owned or managed 
by a family member or close friend.

Further information: Møller Intra



Our reputation depends 
on our integrity

Bribery and corruption are threats to sound 
business practice, and any failure to follow 
our guidelines in this respect will damage 
our reputation and credibility.

•  You must never accept personal pay-
ments, gifts or other services as recom-
pense for actions taken in your daily work.

•  Similarly, you must never make or offer 
personal payments, gifts or other services 
to business associates in order to gain 
benefits.

•  It is the duty of every employee to report 
corrupt practices. Turning a blind eye to 
bribery and corruption may have reper-
cussions for both the individual concerned 
and the company, in addition to damaging 
our reputation and credibility.

GIFTS, SPONSORSHIP EVENTS AND 
ENTERTAINING
As an employee of Møller Mobility Group 
you must never give or accept gifts or per-
sonal benefits that can affect your integrity.

Hospitality such as social events, dinners 
or entertainment can be accepted by an 
employee if there is a clear business reason 
for doing so, on the condition that the costs 
for such arrangements are within reason-
able limits. Refer also to each country’s 
guidelines on the Møller Intranet.

We must decline participation in major 
events where both travel and accommoda-
tion are covered, unless approved by the 
Group management.

Møller Mobility Group has zero tolerance for corruption and bribery. 
Employees must not attempt to steer individuals’ decisions by exercising 
inappropriate influence or allow themselves to be influenced through 
bribery.

4 > Bribery and corruption page 18

Speaking about values, they 
help me every day and 

they are a daily necessity 
 because when you are 
 honest and trustworthy, 

it’s easier to reach a 
compromise with both 
 clients and colleagues.

Paulius Vaičiulis,
Warranty Coordinator,
Moller Auto Savanoriai 

”
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PERSONAL BENEFITS
Many employees have a company car. 
Purchases of accessories and use of the fuel 
payment card must be directly connected 
to the company vehicle. Use of the card 
for payment of parking is only permissible 
on company business. The company fuel 
debit card must only be used for business 
purposes. We have guidelines on limits for 
amounts chargeable in connection with 
the purchase of mobile telephones, as well 
as how often employees can buy a new 
phone at the company’s expense. Tele-
phones used for work shall not be used for 
any entertainment services. Furthermore 
it is not allowed to use SMS services for 
voting, etc.

Further information: Møller Intra
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A single voice in 
dialogue with society

Only specified, authorised persons are 
allowed to make public statements on 
behalf of the company.

•  If you are contacted by the media, you 
must refer the matter to the information 
management in cases concerning the 
brand departments, or to directors for 
matters concerning the Group.

•  If you have been authorised to provide 
information about the company to the 
public, be careful in what you say, and 
make sure that the information you 
provide is correct, precise, consistent and 
clear.

DUTY OF CONFIDENTIALITY
All employees and associates in the com-
pany sign a declaration of confidentiality 
on joining the Group and undertake not to 
disclose trade secrets or other confidential 
information to unauthorised persons.

Trade secrets include internal  product 
descriptions, calculations, marketing 
strategies, customer information, personal 
data, contracts, etc. Unauthorised persons 
include other employees in the company, 
unless a degree of information exchange is 
necessary in order to carry out the work.

You shall keep as confidential all 
business and other matters that could 
allow third parties unauthorised access to 
confidential information and be careful not 
to discuss internal affairs under conditions 

Remember that everything that is written and said about Møller Mobility 
Group can affect our reputation.  

When I’m honest, I can be 
confident that the client is 
happy, that our colleagues 

are motivated and that 
the company can 
achieve its goals.

Gražvydas Nocius
Service Advisor

Moller Auto Keturi žiedai Audi Center

”
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where the discussion may be overheard by 
unauthorised persons.

The following employees have a more 
stringent duty of confidentiality concerning 
personal data and other information they 
may become aware of during the course of 
their duties:

•  Employees with access to personal data
•  Employees with access to video/CCTV 

surveillance or security checkpoints
•  Employees with access to e-mail systems, 

datalogs, e.g. persons with super-user 
access to e-mail, logs, etc.)

The duty of confidentiality also applies 
when work or a contractual relationship 
has come to an end and for as long as the 
information is considered to be sensitive in 
terms of competition or otherwise confi-
dential.

Further information: Møller Intra
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Everyone’s safety  
depends on you speaking up

If you find it difficult to report a matter to 
your immediate superior, HR or other man-
ager, use our whistleblowing service, which 
is described on the Intranet, under Møller, 
where you can also choose to report 
 matters anonymously.

WHAT IS WHISTLEBLOWING?
•  Whistleblowing is the process of reporting 

unacceptable circumstances to someone 
empowered to do something about it. 
Unacceptable circumstances include vio-
lations of laws, violations of internal rules, 
violations of ethical norms, misappropria-
tion of funds or actions that are contrary to 
our core values.

•  Employees are encouraged to report any 
unacceptable circumstances, as this can 
contribute to the positive development of 
Møller Mobility Group.

•  Employees are duty-bound to inform the 
management of any criminal acts and mat-
ters that may cause harm to life and limb.

OUR WHISTLEBLOWING POLICY
An important pillar for the application of our 
core values is managers who are accessible 
and open to dialogue. Most matters can be 
resolved locally before they develop into 
problems where others need to be involved. 
An “open door” policy encourages everyone 
to ask questions and share any worries they 
have – of a legal or ethical nature, as well as 
matters concerning the quality of work and 
the working environment. All managers are 
required to adopt this attitude through an 
“open door” policy for employees who wish 
to engage in dialogue.

If in spite of this it should still prove that 
you are exposed to, or witness unaccept-

If you witness someone behaving in contravention of this policy, it is your responsibility and 
duty to advise your immediate superior.

Care and consideration  
for each other helps create 

well-being. Well-being is the 
very foundation for doing 

a good job.

Elin Rosnes Sinervo
Elin Rosnes Sinervo

Managing Director Audi, Harald A. Møller

”
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able circumstances, we have a whistleblow-
ing channel that we encourage you to use.

Examples of areas that may be reported:
•  corruption and bribery
•  harassment, bullying or discrimination
•  violations of tendering rules or procedural 

rules
•  serious breaches of rules concerning 

health, safety and the environment

EMPLOYEES’ RIGHTS
Møller Mobility Group strives to maintain a 
low threshold in relation to whistleblowing 
and encourages all employees to immedi-
ately report any unacceptable circumstances.

Allegations of unacceptable circum-
stances can be a burden for the person(s) 
the report concerns, for the business and 
for their colleagues as well as the psycho-
social working environment. Many people 
also feel that reporting unacceptable 
circumstances is a burden in itself.

Employees ought to ask themselves:
•  Do I have grounds for the criticism I am 

making?
•  What should I do?
•  To whom should I report this matter?

If you are in doubt about to whom you 
should report a matter, ask your employee 
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representative or the internal whistleblow-
ing team. Whistleblowing can be done 
anonymously, but normally a policy of 
openness ensures smoother proceed-
ings and a better outcome for all parties 
involved. The informant’s identity must 
remain confidential.

REQUIREMENTS FOR MANAGERS IN MØLLER 
MOBILITY GROUP CONCERNING WHISTLE-
BLOWING ROUTINES
Møller Mobility Group strives to maintain a 
low threshold in relation to whistleblowing 
and requires that all managers encourage the 
employees to immediately report any unac-
ceptable circumstances in the workplace.

Møller Mobility Group employees must 
be confident that they can raise issues con-
cerning unacceptable circumstances, and 
that the company will handle and follow up 
the matter appropriately and properly.

The Møller Mobility Group management 
is responsible for resolving matters that are 
reported.

This shall be done based on the following 
premises:
•  Any unacceptable circumstances must be 

addressed immediately. The person who 
reported the matter shall receive confir-
mation within a week of having raised the 
issue.
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•  Employee representatives / safety 
delegates shall be included in the work 
to assess the need for action, as well as 
the preparation and implementation of 
specific measures.

•  If it turns out that the criticism is 
unfounded, or based on a misunderstand-
ing, the person who reported the matter 
shall be given a proper explanation. The 
management has a responsibility to look 
after individuals who have been subjected 
to unfounded criticism.

MØLLER MOBILITY GROUP’S MANAGEMENT 
ALSO HAS RESPONSIBILITIES
The management shall facilitate measures to 
promote transparency and good communi-
cation in the business:

•  Establish meeting points
•  Promote openness
•  Stimulate discussion
•  Raise questions
•  Provide information
•  Have a “hands-on” management ethos
•  Contribute to and facilitate an active 

employee protection service (working 
environment committee, employee repre-
sentatives)

See Møller Intranet for further information: 
search for “whistleblowing”

If you are in doubt, go through the ques-
tions one more time! Violation of the Code 
of Conduct may lead to personal legal 
liability and disciplinary measures. It is 
impossible to describe all the conceivable 
dilemmas that employees might come 
across in the course of their daily work. If 
you are in doubt, ask your immediate supe-
rior. Or you can ask yourself the following 
questions when faced with a difficult matter:

•  Is this in line with our core values?
•  Is what I am doing in line with ethical and 

moral principles?
•  Is this within the law and am I authorised 

to do this?
•  Have I understood the risks involved, 

including the risk to Møller Mobility 
Group’s reputation?

•  Will I be able to look back five years from 
now and feel proud of my actions?

•  If this ends up in the public domain, will I 
still feel that I have done the right thing?

It’s difficult sometimes to 
apologize and say I was 

wrong, but likewise it’s also 
difficult to be open 

and honest.
Håkon R. Fergestad

CEO, Volkswagen and Škoda
Møller Bil Oslo Vest

”
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If you are unsure, 
seek information!

•  To their responsible manager
•  To the manager of the business area 

concerned
•  To Møller Mobility Group’s HR manager
•  To the manager for risk and compliance 

in Møller Mobility Group (direct reporting 
line to the chair of the board of Møller 
Mobility Group)

•  To the CEO of Møller Mobility Group
•  To the chair of the board of Møller 

 Mobility Group

ANONYMOUS REPORTING WITHIN MØLLER 
MOBILITY GROUP
•  To the Group’s internal auditor Deloitte

Reporting to other parties, for example, 
other public authorities, should be consid-
ered only after you have first exhausted the 
above options.

For additional information about whis-
tleblowing, refer to the separate document 
on this subject on the Møller tab on the 
Intranet.

Employees have several means of reporting matters internally within  
the Møller Mobility Group:

Clarity in communication is 
one of my favorite values, 
because it is very practical. 
If all of us clearly state what 
we really think and need, 

we would save a lot of time 
and protect ourselves and 

others from heartache, pain,
and misunderstanding.

Aiga Razumovska
CFO, Moller Baltic Import 

”
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What should I report  ?

!?!

1 2 3 4
How do I report a matter? Who will receive the report? What happens next?

IMMEDIATE SUPERVISOR
Direct communication

We encourage people to report anything they are 
worried about to their immediate supervisor or 
employee representative, in person, by e-mail or 
by phone.

THINK CAREFULLY
Do not hesitate to discuss the matter with HR

Examples of areas that may be reported:
• harassment, bullying or discrimination
• corruption and bribery
• violations of tendering rules or procedural rules
• serious breaches of rules concerning health, 
safety and the environment

INTRANETT
IThe Intranet is a secure whistleblowing channel. 
Here you can report matters anonymously or 
openly with your full name. If you report openly, 
our internal whistleblowing system will nevertheless 
ensure your anonymity to others.

Click on the whistleblowing button, which is on the 
Møller Mobility Group tab.

We guarantee that reporting 
untoward circumstances will not 
have any negative consequences 
for you! 

ANONYMOUS REPORTS: 
DELOITTE

All reports of criminal 
activity go straight to our 
internal auditor Deloitte.
  

FEEDBACK
Any unacceptable circumstances are 
addressed immediately. If you choose to 
report openly, you will receive feedback 
from the whistleblowing team within 
maximum one week.

INVESTIGATION
The whistleblowing team will conduct 
investigations and contact you for more 
information. An anonymous chat can be 
arranged in cases of anonymous 
whistleblowing.

REPORTING
The matter will then be reported to the 
manager responsible for the department 
concerned. What happens next will 
depend on the severity of the case.
 

FOLLOW-UP
Sometimes, a case may be due to a 
misunderstanding between the parties, 
which will be revealed by processing of 
the case. In serious cases, the whistleblow-
ing team will decide how to respond and 
the consequences – in the worst case, the 
matter will be reported to the police.

Code of conduct & varsling

INTERNAL GROUP
All reports go to our internal whistleblowing system.

GLENN SLETTENGEN
Harald A. Møller ASSafety Advisor

KJELL GÅSBAKK 
Risk and internal audit

What is 
whistle-
blowing?

•   Whistleblowing is the process of report-
ing unacceptable circumstances to 
someone empowered to do something 
about it. Unacceptable circumstances 
include violations of laws, violations of 
internal rules, violations of ethical norms, 
misappropriation of funds or actions that 
are contrary to our core values.

•   Employees are encouraged to report 
unacceptable circumstances, as this can 
contribute to the positive development of 
Møller Mobility Group.

•   Employees are duty-bound to inform the 
management of any criminal acts and 
matters that may cause harm to life and 
limb.
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What should I report  ?

!?!

1 2 3 4
How do I report a matter? Who will receive the report? What happens next?

IMMEDIATE SUPERVISOR
Direct communication

We encourage people to report anything they are 
worried about to their immediate supervisor or 
employee representative, in person, by e-mail or 
by phone.

THINK CAREFULLY
Do not hesitate to discuss the matter with HR

Examples of areas that may be reported:
• harassment, bullying or discrimination
• corruption and bribery
• violations of tendering rules or procedural rules
• serious breaches of rules concerning health, 
safety and the environment

INTRANETT
IThe Intranet is a secure whistleblowing channel. 
Here you can report matters anonymously or 
openly with your full name. If you report openly, 
our internal whistleblowing system will nevertheless 
ensure your anonymity to others.

Click on the whistleblowing button, which is on the 
Møller Mobility Group tab.

We guarantee that reporting 
untoward circumstances will not 
have any negative consequences 
for you! 

ANONYMOUS REPORTS: 
DELOITTE

All reports of criminal 
activity go straight to our 
internal auditor Deloitte.
  

FEEDBACK
Any unacceptable circumstances are 
addressed immediately. If you choose to 
report openly, you will receive feedback 
from the whistleblowing team within 
maximum one week.

INVESTIGATION
The whistleblowing team will conduct 
investigations and contact you for more 
information. An anonymous chat can be 
arranged in cases of anonymous 
whistleblowing.

REPORTING
The matter will then be reported to the 
manager responsible for the department 
concerned. What happens next will 
depend on the severity of the case.
 

FOLLOW-UP
Sometimes, a case may be due to a 
misunderstanding between the parties, 
which will be revealed by processing of 
the case. In serious cases, the whistleblow-
ing team will decide how to respond and 
the consequences – in the worst case, the 
matter will be reported to the police.

Code of conduct & varsling

INTERNAL GROUP
All reports go to our internal whistleblowing system.

GLENN SLETTENGEN
Harald A. Møller ASSafety Advisor

KJELL GÅSBAKK 
Risk and internal audit
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Can you answer
yes to this?

1.  Did I take all relevant matters into con-
sideration and weigh them properly? 
(content test)

2.  Am I confident that my decision is within 
the constraints of legal and company 
requirements? (legality test)

3.  Do I stand by my decision when it is 
revealed? (supervisor test)

4.  Am I in favor of all such cases being 
decided the same way company-wide? 
(universality test)

5.  Do I still think my decision is right when 
my company has to justify it in public? 
(public test)

6.  Would I accept my own decision if I were 
affected? (involvement test)

7.  What would my family say about my 
decision? (second opinion)

If my answer to questions 1– 6 is “yes” and 
the answer to question 7 is positive, my 
behavior is very likely to be compliant with 
our principles. If questions remain un -
answered or if I have any doubts, I should 
get in touch with any of the points of con-
tact listed in this chapter.

If at any time I am unsure whether my behavior complies with the principles set out in our 
Code of Conduct, I should ask myself the following questions:

If my answer to questions 
1– 6 is “yes” and the answer 
to question 7 is positive, my 

behavior is very likely to  
be compliant with our  

principles.

”
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The UN’s global 
standard

Global Compact is currently the world’s big-
gest initiative for corporate social respon-
sibility with more than 8,000 signatories, 
encompassing more than 5,300 businesses 
from 130 countries. The initiative helps cus-
tomers, employees, investors and author-
ities understand that our business is doing 
its best to protect the environment, avoid 
corruption, and look after the interests of 
employees and human rights.

GLOBAL COMPACT HAS TWO MAIN GOALS:
1.  To make the ten principles into a part of 

the corporate activities in businesses all 
over the world;

2.  To promote activities and partnerships that 
contribute to the UN’s goals, especially 
concerning sustainable development.

By participating in the UN Global Compact, 
businesses are able to contribute to mar-
kets, commerce, technology and finance 
being developed in a sound manner.

The ten principles build on international 
conventions, signed by all the member 
countries of the UN, and subsequently give 
a unique legitimacy and a specific language 
across the globe. Global Compact points 
to areas where improvement is necessary. 
The business shall openly report on the 
challenges it faces, and describe what the 
company is doing to protect the environ-
ment, avoid corruption, respect employment 
conditions and safeguard human rights. 
Møller Mobility Group is a member of UN 
Global Compact and reports in compliance 
with this standard.

The UN’s principles for responsible business practices, the UN Global Compact, is based 
on ten principles in the fields of human rights, working life standards, environment and 
anti-corruption – which all responsible businesses should follow. Being a signatory to the 
Global Compact means that we undertake to do our best to run our business in line with 
the ten principles.

Care is about respecting 
colleagues and customers, 
also from different cultures.

Nermin Eminovic
Service Manager
Møller Bil Ensjø

”
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Human rights
Principle no. 1
Businesses should support and respect the 
protection of internationally proclaimed 
human rights, and.

Principle no. 2
make sure that they are not complicit in 
human rights abuses.

Labour
Principle no. 3
Businesses should uphold the freedom of 
association and the effective recognition of 
the right to collective bargaining;

Principle no. 4
the elimination of all forms of forced and 
compulsory labour;

Principle no. 5
the effective abolition of child labour; and

Principle no. 6
the elimination of discrimination in respect 
of employment and occupation.

Environment
Principle no. 7
Businesses should support a precautionary 
approach to environmental challenges;

Principle no. 8
undertake initiatives to promote greater 
environmental responsibility; and

Principle no. 9
encourage the development and diffusion 
of environmentally friendly technologies.

Anti-Corruption
Principle no. 10
Businesses should work against corruption 
in all its forms, including extortion and 
bribery.

8 > FN Global Compact

The UN Global Compact 
and the ten principles

I greatly benefit from the 
core value Pro-active. I have 

a great freedom to make 
my own decisions.

Louise Lansburgh
Economy assistent

Uppsala

”
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We want to do this in close cooperation 
with our suppliers and partners. In order to 
clarify what we expect from our suppliers, 
MMG has developed a Code of Conduct 
for ethical business. The Code of Conduct 
covers basic requirements for human rights, 
labour rights and the environment.

Our suppliers shall deliver goods and 
services to MMG that are produced in 
accordance with the Code of Conduct. The 
suppliers shall also disclose and follow-up 
on the guidelines of their sub-contractors.

At the request of MMG, the supplier 
must be able to demonstrate compliance. 
This can be done by self-declaration, fol-
low-up calls with MMG and/or inspection 
of working conditions at the production 
site. If MMG wishes to inspect sub-contrac-
tors, the supplier shall be obliged to pro-
vide their name and contact information.

MMG’s Code of Conduct constitutes the 
minimum requirements. Our suppliers shall 
always comply with applicable laws and 
regulations, both nationally and interna-
tionally. These take precedence over our 
policies if they are interpreted more strictly.

MMG considers compliance with this 
Code of Conduct to be crucial in any 
supplier relationship. In the event of a vio-
lation of the Code of Conduct, MMG can 
terminate the agreement. It is up to MMG 
to assess the severity of any non-conform-
ance and then decide whether to put in 
place a plan to improve the non-conform-
ance or possibly terminate the agreement 
if the non-conformance is very serious.

9 > Supplier Code of Conduct

Supplier code 
of conduct

Møller Mobility Group (hereinafter MMG) is working to promote good working  
and environmental conditions in our supplier chains.

In order to clarify  
what we expect from our 
suppliers, Møller Mobility 
Group has developed a 

Code of Conduct for  
ethical business.

”




