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About MøllerGruppen

About MøllerGruppen
MøllerGruppen is a family owned group involved in the import, sale, 
servicingandfinancingofVolkswagen,AudiandŠKODAcars.The
companyisrepresentedinNorway,SwedenandtheBalticStates.

CAR IMPORTS
Harald A. Møller AS is Norway’s largest 
car importer. The company is respon-
sible for importing, distributing and 
servicing Volkswagen, Audi and ŠKODA 
cars in Norway. More than one in every 
four new cars sold in Norway has been 
imported by Harald A. Møller AS. Møller 
Baltic Import SE imports Volkswagen 
into Estonia, Latvia and Lithuania, and 
Audi into Latvia and Lithuania.

CAR DEALERS 
MøllerGruppen has a total of 67 car deal-
ers in Norway, Sweden, Estonia, Latvia 
and Lithuania. Møller Bil Norge is Nor-
way’s largest car dealer chain and has 41 
dealers and nine specialised repair work-
shops throughout the country. Møller 
Bil Sverige is Sweden’s second largest 
Volkswagen, Audi, Škoda and Seat dealer 
group and has a total of 12 sales outlets 
in central Sweden. Moller Auto Baltic 
has 14 sales outlets in Estonia, Latvia 
and Lithuania.

FINANCIAL SERVICES
Volkswagen Møller Bilfinans AS is 
jointly owned by MøllerGruppen (49%) 
and Volkswagen Financial Services AG 
(51%). The company offers loans, leasing 
and hire-purchase products and insur-
ance linked to the respective brands’ 
sales of new and used cars.

MøllerGruppen

Car Imports
Harald A. Møller AS

Cars Baltics
Møller Baltic Import
Møller Auto Baltic

Financial Services
Volkswagen Møller

Bilfinans

Car Dealers
Møller Bil Sweden

Car Dealers
Møller Bil Norway
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corporate social responsibility
MøllerGruppen’s 

Dearreader!WearepleasedtopresentMøller
Gruppen’s Corporate Social Responsibility 
Reportfor2015.TheAnnualReportfor2015and
this Corporate Social Responsibility Report pro
videanoverviewofourfinancialresults,social
engagement, environmental impact and ambi
tionsinrespectofsustainability.

The Corporate Social Responsibility 
Report covers MøllerGruppen and its 
associated companies. 

All companies affect the development 
of the communities in which they oper-
ate. MøllerGruppen and other compa-
nies therefore have a responsibility that 
goes beyond profitable value creation. 
For MøllerGruppen, corporate social 
responsibility is a matter of steering 
the Group towards a more sustainable 
development, based on our core values: 
honest and trustworthy, clear, proactive, 
and open-minded and caring. The Group 
has reported on its environmental per-
formance and corporate social respon-
sibility in its annual report for several 
years now. In 2011, MøllerGruppen used 
the Global Reporting Initiative (GRI) 
format for the first time to report on the 
Group’s commitment to corporate social 
responsibility. This is the third year that 
we have published a separate Corporate 
Social Responsibility Report.

MøllerGruppen has recently joined the 
United Nations Global Compact initia-
tive and supports the Global Compact’s 
ten principles. This is the world’s larg-
est corporate sustainability initiative 
with over 8,000 business participants 
and non-business stakeholders in 135 
countries. By focusing on the right atti-
tudes and systematic improvement work, 

MøllerGruppen’s operations shall help 
promote human rights, good labour and 
environmental standards, and zero tol-
erance for corruption. To strengthen this 
work and ensure that all our employees 
share the same basic vision in order to 
be able to make safe, correct choices, we 
have developed a Code of Conduct, which 
clarifies our basic ethical principles and 
guidelines.

The car business unit in MøllerGruppen 
has grown rapidly in recent years, from 
just over 2,000 employees in 2003 to 
over 4,000 at the close of 2015. We have 
made major improvements in several 
areas that are contributing to a better 
everyday life for our employees, society 
in general and the environment, some 
of which are described in this Corporate 
Social Responsibility Report. In this 
context, we would like to highlight the 
following areas:

MøllerGruppen has also chosen to sup-
port organisations and initiatives that 
contribute to a more generous and better 
society. We are particularly proud of our 
partnership with the Church’s City Mis-
sion project ”Lønn som fortjent”, SOS 
Children’s Villages’ work in the Baltic 
States, the Red Cross’s ”Ferie for alle” 
initiative, and Christian Radich. In con-
nection with the refugee crisis, Møller-
Gruppen, Møller Eiendom, Katalysator 

We have drawn up a 
Code of Conduct, which 
clarifies our basic 
ethical    principles and 
provides guidelines. 

Pål Syversen, CEO

We have chosen to sup-
port organisations and 
initiatives that contribute   
to a more generous and 
better society.  

Paul Hegna, Vice President Corporate 
Communication and CSR

About MøllerGruppen
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and the Møller and Schage Førde owner 
families have donated an additional NOK 
2 million to the Red Cross and SOS Chil-
dren’s Villages.

We are delighted to see that our CSR 
activities in Sweden and the Baltic States 
are developing positively. In Sweden 
Møller Bil has set up a fund to support 
initiatives for children and young people. 
Møller Bil’s Children and Young People’s 
Fund supports local initiatives that help 
improve children and young people’s cir-
cumstances, prevent loneliness and bul-
lying, and provide children and young 
people with opportunities to interact 
with other children. Ten organisations 
received support in 2015.

In the Baltic States MøllerGruppen 
established the Baltic Foundation in 
2014, with the aim of focusing on chil-
dren and young people by supporting 
projects and initiatives that target peo-
ple who for various reasons are living in 
difficult circumstances in Estonia, Lat-
via and Lithuania. Five projects received 
support in 2014, and six more in 2015: 
two in each country. There was a great 
deal of interest, and many applications 
were submitted.

After the Royal Norwegian Navy’s 
schools terminated their agreement with 
the sail training ship Christian Radich, 
MøllerGruppen pledged to provide addi-
tional support if the foundation was able 
to find alternative employment during 
the winter months. From September 
2015, Christian Radich became a train-
ing ship for third-year students taking 
maritime studies at upper secondary 
level and is now sailing with 66 pupils 
and five cadets. Additional support was 
therefore granted. During the summer, 
Christian Radich will operate as usual 
taking part in regattas and offering 
fjord tours, school cruises and summer 
cruises. The ship is thus now in opera-
tion all year round.

MøllerGruppen continually and system-
atically focuses on the working environ-
ment, monitoring employee satisfaction, 
the opportunities they have to use their 
skills and how they are followed up. 

We would like to highlight our efforts to 
reduce the use of harmful chemicals in 
workshops. This work has been ongoing 
for several years and is run by Møller 
Bil’s Chemicals Committee. Efforts to 
reduce the use of harmful chemicals in 
the workshops has made most progress 
in Norway, but is also well under way in 
Sweden. Work in this area has now also 
started in the Baltic States.

Developing our current managers and 
recruiting new ones is a high-priority 
area. MøllerGruppen has focused on 
developing its own managers for more 
than 20 years. Internal recruitment and 
the transfer of competence between com-
panies, especially between importers 
and dealers, are important cornerstones 
of the company’s growth and develop-
ment. Since our manager development 
programme started in 1989, around 650 
managers and potential managers have 
participated in one or more of our inter-
nal development programmes. In 2015, 
we completed manager development 
programmes for both management can-
didates (individuals who demonstrate 
promise) and established managers, 
as well as a special talent programme 
aimed at sales people who have been 
earmarked as potential marketing man-
agers. A training programme aimed at a 
group of general managers from Møller 
Auto Baltic in the Baltic States was com-
pleted with sessions in Riga, Tallinn 
and Oslo. A new ”Top Challenger Pro-
gramme” aimed at 20 of the most prom-
inent mid-level managers was initiated 
in the first quarter of 2016.

Several major job rotations were under-
taken in 2015 where many managers 
have been given new areas of responsi-
bility. The changes are in line with the 
Group’s desire to create an increasingly 
flexible and dynamic organisation, for 
example by regularly ascribing new tasks 
to managers.

Norway is world leader in sales of eco-
friendly cars, measured as a proportion 
of the vehicle fleet. Every fourth car sold 
is now a low or zero emissions vehicle, 
and this trend will escalate up to 2020. 
According to the Norwegian Institute 

of Transport Economics (TØI), 50,000 
electric cars provide carbon emissions 
cuts equivalent to approximately 150 00 
tonnes of CO2 a year. MøllerGruppen is 
the leading car organisation in charge-
able cars by a long way and is actively 
working to establish a greener car fleet in 
Norway. It is therefore gratifying to see 
that CO2 emissions from our brands have 
been significantly reduced over the last 
10 years. In 2006, Volkswagen’s average 
CO2 emissions were 170 g/km. By 2015 
this figure had dropped to only 67 g/
km. This is a massive reduction, reflect-
ing the growing proportion of electric 
vehicles.

It is also our ambition to reduce Møller-
Gruppen’s total CO2 emissions through 
greater use of electronic tools that can 
replace the need for employees to fly. We 
are also working actively to reduce fuel 
consumption by our company cars.

We are making good progress in our 
efforts to reduce energy consumption 
in our buildings, and active energy 
monitoring has been installed in all of 
our buildings in Norway and the Bal-
tic States (some 70 buildings), while in 
Sweden energy monitoring was installed 
in a total of 17 buildings in 2015. Møller 
Eiendom has introduced an energy-sav-
ing project for Møller Bil dealers in Nor-
way, where the aim is savings totalling 6 
GWh in the three years 2014, 2015 and 
2016. The target for this project has since 
been revised down to approximately 5.2 
GWh. In addition to this project, which 
is supported by ENOVA, Møller Eiendom 
has a more comprehensive project under 
way with a longer time horizon than the 
end of 2017. We are going to reduce our 
energy consumption. We hope you find 
this report interesting and informative.   

Pål Syversen Paul Hegna

About MøllerGruppen
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CSR in MøllerGruppen 
MøllerGruppen has reported on environmental performance and 
corporatesocialresponsibilityintheGroup’sAnnualReportforseveral
yearsnow.2013wasthefirstyearwepublishedaseparateCorporate
SocialResponsibilityReportalongsidetheAnnualReport.

Code of business conduct

MøllerGruppen has drawn up a Code 
of Conduct, which clarifies our basic 
ethical     principles and provides guide-
lines. 

Organisation of  

In 2011, MøllerGruppen used the widely recognised Global 
Reporting Initiative (GRI) standard for the first time to report 
on the Group’s commitment to corporate social responsibil-
ity. The GRI guidelines set out principles and indicators that 
organisations can use to measure and report their eco-
nomic, environmental and social impacts.

MøllerGruppen reports using the GRI G3 Level C template, 
the format of which is best suited to our type of business.

MøllerGruppen has also joined the United 
Nations Global Compact initiative and 
supports the Global Compact’s ten prin-
ciples. By focusing on nurturing the right 
attitudes and systematic improvement 
work, MøllerGruppen’s operations shall 

help promote human rights, good labour and environmental 
standards, and zero tolerance for corruption.

Global Compact is currently the world’s largest initiative for 
corporate social responsibility with more than 8,000 sig-
natories, encompassing more than 5,300 businesses from 
130 countries. The initiative helps customers, employees, 
investors and authorities to understand that your business is 
doing its best to protect the environment, avoid corruption, 
look after the interests of employees and human rights. 

THE  
ENVIRONMENTEMPLOYEES SOCIETY

INTERNATIONAL STANDARDS

Corporate social responsibility is an integral part of Møller
Gruppen’s corporate strategy, and in this report our CSR perfor
mance is organised into three thematic areas: Employees, Society 
and the Environment.

CORPORATE SOCIAL RESPONSIBILITY

About MøllerGruppen
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A historical look back
In1936,41-year-oldHaraldAarsMøllerfoundedStrømmenAuto,laying 
 the foundation for what would in 80 years grow to become one of 
northernEurope’sleadingcargroupswithmorethan4,00employees.

MøllerGruppen’s core business is the 
import, sale and servicing of three 
strong brands: Volkswagen, Audi and 
Škoda. MøllerGruppen’s objective is to 
create value for its owners, customers, 
employees and partners. Ever since 
Harald Aars Møller started his own car 
company in 1936, the core values, Honest 
and Trustworthy, Clear, Proactive, and 
Open-minded and Caring, have played 
a central role. Over the years Møller-
Gruppen has sold over 1,300,000 cars in 
Norway, Sweden and the Baltic States. 
Today, MøllerGruppen has more than 
750,000 customers served by a total of 
65 dealers in five countries. 

The company was founded on the basis 
of a contract naming it the exclusive 
dealer for Dodge in Norway. In 1946, 
the company changed its name to 
Harald A. Møller A/S, and in 1948 it 
became the seventh company in the 

world to sign an importer contract with 
Volkswagen AG. 

In 1949, the first 190 Volkswagen Beetles
    were imported. In 1960, the system 
whereby a purchase permit was required 
for all categories of car in Norway was 
disbanded. In that year, Møller imported 
8,630 cars; resulting in a market share of 
20% of car sales in Norway. A Beetle cost 
NOK 13,750. In the same year, Volkswagen 
number 25,000 was imported into Norway.

In 1966, Harald A. Møller AS spun off 
the car dealer business into separate lim-
ited companies. This was a precursor to 
today’s Møller Bil Norge. In 1970, Harald 
A. Møller AS introduced flexitime for its 
employees. This was ground-breaking 
HR policy at the time.

Audi became part of the Group in 1974, 
and the Volkswagen Golf was launched 

in the market in the same year. In 
1992, Harald A. Møller AS also became 
 Škoda’s Norwegian importer. In 1994, 
Harald A. Møller AS imported car num-
ber 500,000. In parallel with the car 
business’s growth, the Group expanded 
into car-related and commercial real 
estate and financial investments.

In 1995, Møller BilEiendom AS was 
established, followed by Møller Bil-
Finans AS in 1996.

In 1997, MøllerGruppen established 
itself in the Baltic States and became 
the Volkswagen and Audi importer and 
dealer in Lithuania. In 2002, the com-
pany started importing and dealing 
Audi in Latvia. In 2005, Møller Gruppen 
became the Volkswagen importer in 
Estonia and Latvia. 

MøllerGruppen launched Norway’s larg-

About MøllerGruppen
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est car dealer chain under the name 
Møller Bil in 2006. All Møller-owned 
car dealers in Norway started being mar-
keted under the name Møller Bil plus the 
place name. The website www.mollerbil.
no was launched on the internet.

In 2007, MøllerGruppen established 
operations in Sweden. Today Møller 
Bil Sverige is Sweden’s second largest 
Volkswagen, Audi, Škoda and Seat dealer 
group with a total of 12 outlets in central 
Sweden.

In 2009, MøllerGruppen imported car 
number 1,000,000 into Norway. It took 
58 years to reach the first half million 
cars, but only 15 years to reach the next 
half million. The millionth car was a Golf 
TDI BlueMotion and is part of Møller-
Gruppen’s car collection.

In autumn 2009, MøllerGruppen and 
Volkswagen Financial Services AG 
established a new financing company 
in Norway offering financing and insur-
ance products for the Volks wagen, Audi, 
Škoda and VW Commercial Vehicles 
brands. The new company was named 
Volkswagen Møller Bilfinans AS; 
Volkswagen Financial Services owned 
a 51% stake. The new company started 
operating towards the end of 2009.

The family behind MøllerGruppen reor-
ganised its operations in 2014. The car, 

real estate and investment activities are 
now organised into three separate busi-
nesses, all of which are wholly owned by 
the family’s new holding company Aars 
AS. Aars AS is a pure holding company 
focusing on asset management, capital 
allocation and management of excess 
liquidity. The company also provides 
consultancy and asset management ser-
vices to the owners.

Opening of Møller Bil Oslo Vest 
Møller Bil Skøyen was closed down 
towards the end of 2014 and re-emerged 
as Møller Bil Oslo Vest in Lilleaker on 
5 January 2015. The new premises, con-
sisting of two cylinder-shaped buildings 
on the exit and entry ramps from Ring 
3, comprise a total of 26,000 m2, shared 
by Volkswagen and Audi. This new 
showroom makes this Norway’s largest 
own-brand dealer. Ownership is shared 
equally by Mustad Eiendom and Møller 
Eiendom.

Today, MøllerGruppen is one of northern 
Europe’s leading car groups. The Group 
is still owned by the Møller family and 
the founder’s grandson, Harald Møller, 
is chairman of the board. 

Today, MøllerGruppen 
   is one of northern 
Europe’s leading car 
groups.  

About MøllerGruppen



Employees
MøllerGruppen continually and systematically 
focusesontheworkingenvironment,monitoring
employee satisfaction, the opportunities they have 
tousetheirskillsandhowtheyarefollowedup.

MøllerGruppen’s core values are the 
 cornerstones of the Group’s corporate 
 cul ture and provide important guidelines for 
 man agers and employees on how to treat one 
another and our customers. Ultimately it is 
about  living up to founder Harald A. Møller’s 
eternally     relevant motto: “Keep to the straight 
and narrow road”.

At year-end 2015, the 
Group had a total of 
4,107 employees – an 
increase of 181 from the 
previous year. There 
were 652 employees in 
Sweden, a total of 649 in 
the three Baltic States, 
and 2,806 in Norway.

4,107
employees

Total of 

Employees
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EMPLOYEES

2,806

652

649

Employees in Norway

Employees in Sweden

Employees in the Baltic States

MøllerGruppen’s four core values:

HONEST AND TRUSTWORTHY  
– The basis for our mindset and attitudes
CLEAR 
– Goals and direction
PROACTIVE  
– Actions and execution
OPEN-MINDED AND CARING  
– Relationships and resources

MøllerGruppen continually and systematically  
focusesontheworkingenvironment,monitoring
employee satisfaction, the opportunities they have 
tousetheirskillsandhowtheyarefollowedup.

We did not conduct an employee satis-
faction survey in 2015. After three years 
using the same survey, which consistently 
showed excellent results, the corporate 
management, on the recommendation 
of HR, decided to take a short break and 
start working on a new employee satis-
faction survey for use in 2016.

At year-end 2015, the Group had a total 
of 4,107 employees – an increase of 181 
from the previous year. There were 652 
employees in Sweden, a total of 649 in the 
three Baltic States, and 2,806 in Norway.

The Group is culturally diverse, partly 
thanks to its interests in Estonia, Latvia, 
Lithuania and Sweden, but also due to the 
many European nationalities represented 
in the dealership network in Norway. It 
has not been necessary to introduce any 
special measures to prevent unequal treat-
ment and discrimination in our company.

VALUES AND CULTURE
MøllerGruppen’s core values are the cor-
nerstones of the Group’s corporate cul-
ture and provide important guidelines 
for managers and employees on how to 
treat one another and our customers. The 
ethical principles upon which the core 
values are based have provided the plat-
form for our growth and work ever since 
the company was founded. Our employ-
ees are deeply imbued with our core val-
ues, and we strive to ensure they are just 
as relevant in Sweden, Estonia, Lithuania 
and Latvia as they are in Norway. 

Ultimately it is about living up to founder 

Harald A. Møller’s eternally relevant 
motto: “Keep to the straight and narrow 
road”. It is just as important to make sure 
that working for MøllerGruppen is enjoy-
able, engaging and demanding as it is to 
do things properly. The core values con-
tribute to positive attitudes and actions, 
which in turn create positive experiences 
for colleagues and customers alike. 

Recently we have worked on ensuring 
ownership of the core values throughout 
the entire organisation through a series 
of films on the core values that have been 
shown at management meetings and to 
new employees, through discussions in 
all our manager development and talent 
programmes, and, not least, by high-
lighting the core values on our blue core 
value posters that can be found through-
out the company.

Ever since the company was founded by 
Harald A. Møller in 1936, our core values 
have been a cornerstone of the company. 
After all these years these values are still 
just as relevant and important to us. 

CODE OF CONDUCT
In a world with increasingly rapid changes 
in terms of the risks we face, we recognise 
the need for increased focus on compli-
ance – i.e. ensuring that all our activities 
are in accordance with laws, regulations 
and ethical guidelines. MøllerGruppen 
has therefore drawn up a Code of Con-
duct that clarifies this and implemented 
internal processes to spread the word. We 
have also established clear routines for 
whistle-blowing. If an employee suspects 

“Being honest and 
trustworthy, clear,  
proactive, and 
open-minded and  
caring  is demanding. 
It’s about confidence, 
long-term thinking  
and  value creation.” 

Harald Møller, 
Chairman of the Board and owner of 
MøllerGruppen AS



Employees

or witnesses any kind of wrong-doing, it 
is important that they report the matter. 
We have also introduced internal audit-
ing. Through annual audits by an auditing 
company, we check that procedures are 
being followed and identify any instances 
of non-compliance.

HEALTH AND SAFETY
Systematic work on occupational health, 
safety and the working environment is a 
governmental requirement. This work is 
intended to ensure that we employ meth-
ods that ensure that health, safety and 
the working environment are systemat-
ically assessed and taken into account in 
the planning, facilitating and executing 
of work at all levels in MøllerGruppen. In 
this way, health and safety work is also a 
tool for improving the Group’s results by 
preventing injuries and sickness absence 
and improving the quality of the work 
that is done. 

MøllerGruppen works specifically and 
systematically to reduce both short and 
long term sickness absence and to avoid 
injuries. It is also important to empha-
sise the positive aspects of the company’s 
health and safety work – a good working 
environment benefits all the employees.

MøllerGruppen has established a body 
of procedures that are a practical health 
and safety tool in the day-to-day work of 
managers, safety representatives, work-
ing environment committees and, of 
course, all other employees. The various 
procedures describe the responsibilities 
of each employee and how individuals 
with a managerial responsibility for 
health and safety should proceed.

 Preventive health protection
All our companies in Norway have an 
occupational health service (OHS) agree-
ment, and our high-risk groups – mechan-
ics, technicians, painters and panel beat-
ers – are invited to undergo a health check 
every third year. In Oslo, Arsana AS pro-
vides occupational health services for all 
the risk groups in the region.  In addition 
to Arsana, MøllerGruppen has a special 
occupational health and safety adviser in 
the Group’s HR Department who is avail-
able to all the companies in Norway.

Follow-up of sickness absence
The occupational health service has 
worked on an individual, departmental 
and organisational level to help the com-
panies with various challenges linked to 
sickness absence. The occupational health 
service has attached importance to close 
collaboration with family doctors, the 
Norwegian Labour and Welfare Adminis-
tration (NAV) and treatment institutions, 
as well as taking part in dialogue meet-
ings arranged by the employer and NAV. 

•  73 people in Møller Bil / Harald A. 
Møller were followed up by HR/OHS. 
This involved interdisciplinary team-
work between the person on sick leave, 
the employer, doctors and NAV.

•  HR/OHS participated in a total of 17 
dialogue meetings arranged by NAV.  
• Arrangements for pregnant employ-
ees: since the in-house health and 
safety adviser is a qualified midwife, 
we have striven to adapt work during 
pregnancy rather than people going on 
sick leave in cases where the OHS has 
been involved. 

Working environment committees (AMU)
OHS Oslo has attended 37 working envi-
ronment committee meetings. A safety 
inspection is usually performed prior to 
meetings of the working environment 
committee. The health and safety advi-
sor participates in some of these. There is 
good awareness about health and safety 
issues and good collaboration with the 
safety representatives and management.

Courses arranged by OHS Oslo
•  The health and safety adviser held 

a three-day basic training course in 
occupational health and safety for a 
total of 11 safety representatives in Oslo 
and Greater Oslo.

• 17 first aid courses have been held. 
•  OHS Oslo has taught all firstyear 

apprentices in eastern Norway and 
Bergen about occupational health and 
safety. 

•  In Bergen a total of four courses have 
been held on safety inspections, work-
ing environment committees and fol-
low-up of sickness absence. In addition, 
guidance has been provided on better 
internal collaboration in five depart-
ments in the company.

Dust, noise measurement and risk 
 assessment
Noise levels were measured by Arsana 
at the repair workshop in Romerike 
over four days. Dust and noise were 
measured at Møller Bil’s repair centre in 
Rud on instruction from the Norwegian 
Labour Inspection Authority. This was 
conducted over two days. Møller Bil Oslo 
Vest has conducted a risk assessment, 
undertaken by Arsana.

Ergonomics
Ergonomic reviews were requested and 
conducted at Møller Bil Romerike, Møller 
Bil Romerike Skadesenter, Volkswagen 
Møller Bilfinans, Møller Synergi, the 
Guarantees department at Harald A. 
Møller and the Škoda branch in Frysja. 
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Møller Bil
the Baltics

Harald A.
Møller

2014 2015

 5.1  4.9  4.3  3.6  3.5  4.6  1.5  1.5

Developments in sickness absence
2014–2015 in %

2,236 employees (FTEs) in 
Møller Bil work in the following 
categories

New car 
sales
322

Preparation
80

Used car sales
147

Autoarena 8

Admin-
istration

134

Repairs
265

Aftersales service
1 280

2,236 employees (FTEs) in Møller Bil work 
in the following categories:
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COMPANY DEMOCRACY
Møller Bil Norge’s works council held 
three meetings during the year and the 
group committee one meeting. The coop-
eration between trade union represent-
atives and the management is charac-
terised by openness and a shared vision 
in the vast majority of areas, and is 
therefore considered fruitful and useful 
by both parties. Several Møller Bil rep-
resentatives have participated in works 
council meetings to provide briefings on 
measures that are being worked on cen-
trally in Møller Bil.

In Sweden, the employer’s duty to pro-
vide information and the trade unions’ 
right to negotiate are regulated by 
legislation such as the law regarding 
employee participation in the labour 
market. The duty to provide informa-
tion means that Møller Bil Sverige has to 
keep the three trade unions with which 
the company has collective agreements 
continuously informed. The information 
provided should be about the financial 
and production-related development of 
the company and HR policy guidelines. 
The purpose is to provide employees 
with an opportunity to assess the current 
situation and future prospects.

The right to negotiate means that the 
trade unions have, under certain cir-
cumstances, the right to conduct nego-
tiations before the company makes 
decisions about important changes in 

the company or decisions that have con-
sequences for individuals. This provides 
employees with opportunities to present 
their points of view before any decision 
is made. Information was provided and 
negotiations took place continuously 
throughout 2015.

No formal collaboration with employee 
representatives has been established in 
the Baltic States. National regulations 
and practices here differ greatly from 
Norway and Sweden.

GlobalCompact/Principlenumber3:Businesses
should uphold the freedom of association and 
the effective recognition of the right to collective 
bargaining.

EQUALITY AND DIVERSITY
The proportion of women in the Group 
is relatively stable. The proportion of 
women in Norway at year-end 2015 was 
around 17%, unchanged from 2014, and 
we are always looking to increase this. 
MøllerGruppen has a number of talented 
female managers in Norway, Sweden and 
the Baltic States, and it is a deliberate 
strategy to try to nurture these individ-
uals and provide the most promising 
candidates with opportunities for pro-
fessional development and a rewarding 
career in the company.

The average age of employees in Norway 
is 41 years for employees in Harald A. 
Møller, 39 years for employees in Møller 

Bil and 41 years for employees in the 
Group and the other companies. The 
average age of employees in Sweden is 
37 years, while in the Baltic States it is 
36 years. 

MøllerGruppen is known, both in 
and outside our industry, for having 
long-serving employees and we have pre-
sented gold watches for 25 years’ service 
no fewer than 642 times.  

GlobalCompact/Principlenumber6:Elimination
of discrimination in respect of employment and 

occupation.

MANAGER DEVELOPMENT
Our Group has many operational units 
that to a great extent have to be run as 
independent profit centres. We have 
also developed well-functioning shared 
functions in some areas, but we recog-
nise that we need strong, competent and 
self-motivated managers. Developing 
our managers and recruiting new ones 
is therefore a high-priority area.

MøllerGruppen has focused on devel-
oping its own managers for more than 
20 years. Internal recruitment and the 
transfer of competence between compa-
nies, especially between importers and 
dealers, are important cornerstones 
of the company’s growth and develop-
ment. Since our manager development 
programme started in 1989, around 650 
managers and potential managers have 

Employees
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participated in one or more of our inter-
nal development programmes. As a rule, 
the programmes are based on bringing 
together groups of employees from dif-
ferent units who, over a period of six 
to eight months, undergo five twoday, 
intense seminars on management skills 
and self-development. The programmes 
start with a so-called three-way conver-
sation between a manager, participant 
and course facilitator in which the indi-
vidual’s focus and development needs are 
clarified and anchored. Good manager 
follow-up through the programme is an 
important prerequisite, as is a conclud-
ing three-way conversation assessing the 
participant’s development through the 
programme and identifying what he/she 
still needs to focus on.

One result of the focus on developing our 
own managers is that MøllerGruppen is 
largely selfsufficient and has little need 
to recruit people from outside to key 
management positions – at the same 
time we also want some fresh external 
input.

In 2015, we completed manager devel-
opment programmes for both man-
agement candidates (individuals who 
demonstrate promise) and established 
managers, as well as a special talent pro-
gramme aimed at sales people who have 
been earmarked as potential marketing 
managers. A training programme aimed 
at a handful of general managers from 

Møller Auto Baltic in the Baltic States 
was completed with sessions in Riga, 
Tallinn and Oslo. A new “Top 20” devel-
opment programme (later renamed the 
“Top Challenger Programme”) directed 
at 20 of the most prominent mid-level 
managers in all five countries was 
designed and prepared in 2015. This pro-
gramme, which aims to develop some of 
our future senior executives, will start up 
in 2016 and run until spring 2017.

COURSES AND TRAINING PROVIDED BY 
THE IMPORTER HARALD A. MØLLER AS
The servicing school in Skedsmo is our 
internal school that addresses the needs 
of our mechanics, technicians, appren-
tices and panel beaters at all our dealers 
for updating and further training. The 
servicing school is responsible for all 
technical training on all models of Audi, 
Škoda, Volkswagen cars and Volkswagen 
commercial vehicles that are imported 
into Norway. We also provide technical 
training for our customer advisers and 
sales staff.

In 2012 the servicing school provided 
6,608 training man-days (TMD), and 
in 2013, 5,122 TMD. In 2014, this fig-
ure was 5,385 TMD, and for 2015 it was 
5,652 TMD.

The servicing school has also added an 
extra day to their basic training, which 
is used to improve knowledge about ser-
vicing work.

«Developing our man-
agers and recruiting 
new ones is therefore a 
high-priority area.
One result of the  focus 
on developing our 
own managers is that 
MøllerGruppen is 
 large  ly self-sufficient 
and has little need to 
recruit people from out-
side to key management 
positions – at the same 
time we also want some 
fresh external input.»

Employees



14

The servicing school has eight capa-
ble instructors. It offers 54 set training 
modules of two to four days’ duration. 
It also provides training on our brands’ 
new models and model modifications. 
The basic training, which involves three 
modules and covers around 1,600 train-
ing man-days per year, is the obligatory 
“gateway” to all our training modules for 
new employees and apprentices. The ser-
vicing school has premises of 3,318 m2 
and has no fewer than seven workshops 
with ultramodern equipment and adjoin-
ing classrooms.

“NON-TECHNICAL” TRAINING
A total of 318 days of courses were pro-
vided in 2015 in 180 courses for Audi, 
Škoda and Volkswagen sales staff, sales 
managers and “non-technical training”, 
i.e. aftersales market managers, parts 
managers, customer advisers, parts staff 
and warranty case processors, involving 
around 1,850 participants. 

Compared with the previous year (2014), 
which had some 371 days of courses in 
161 courses, with approximately 1,800 
participants, there has been a decline in 

the number of course days, an increase 
in the number of courses offered and a 
marginal increase in the total number of 
participants. 

In 2015 the following number of peo-
ple achieved certification: 29 customer 
advisers (workshop and bodywork), 39 
parts staff, 10 aftersales market manag-
ers and parts managers – a total of 71 
sales staff, all brands and 9 sales man-
agers, all brands.

*TMD = Training Man-Day (for example: 
10 participants on courses for two days 
equals 20 TMD).

THE MØLLER BIL SCHOOL
MøllerGruppen companies help invest 
in the talent of the future. The Møller 
Bil School is an accredited educational 
programme in which pupils from upper 
secondary schools sign an apprentice-
ship contract that normally lasts for 24 
months. During this time, the appren-
tice has to combine the theory he or she 
has learned at school with the practi-
cal knowledge necessary to take their 
apprenticeship examination and thereby 

become a skilled craftsman. The Møller 
Bil School follows an accredited curric-
ulum for an automotive technical edu-
cation as a car mechanic, motor vehi-
cle body repair technician, painter and 
spare parts adviser.

At the Møller Bil School, we guarantee 
that the pupils will work using the latest 
techniques and equipment that are used 
to service and diagnose cars that are 
technical leaders in areas such as safety, 
the environment, etc. 

The Møller Bil School had 131 appren-
tices at year-end 2015 (admitted in 2014 
and 2015). The best students are offered 
a full-time job in Møller Bil once they 
have passed their apprentice examina-
tion.

PERFORMANCE ASSESSMENT  
INTERVIEWS 
MøllerGruppen’s policy is to conduct 
performance assessment interviews 
at all levels. We attach importance to 
ensuring that good performance assess-
ment interviews are perceived as mean-
ingful for both parties.

Overview of the number of employees and managers, average age and gender  
– where this information is available (2014 figures in brackets): 

Importer Norway Sweden Baltic States

Number of employees 335 (320) 62 (61)

Average age 41 (42) 40

Gender ratio in % 75% men 
25% women

63% men 
37% women

Dealers

Number of employees 2350 (2276) 652 (614) 587 (579)

Average age 37 (39) 37 (38) 36

Gender ratio in % 88% men 
12% women

86% men 
14% women

82% men 
8% women

MøllerGruppen and other Møller companies

Number of employees 121 (112)

Average age 41 (41)

Gender ratio in % 39% men 
61% women

Employees



Society

MøllerGruppen’s core value 
Open-minded and Caring 
is about us caring about our 
colleagues, people in general, 
our customers and the environ
ment, and being generous, 
open-mindedandinclusive.

MøllerGruppen and the Red Cross have 
joined forces on a mentoring project for 
young people who need a like-minded 
person to help motivate them. MENTOR is a 
pilot project for young people aged  between 
13 and 19 who want a role model and 
 mentor – or simply someone who will listen 
to their wishes, interests and needs.

MøllerGruppen has 
also supported the Red 
Cross’s “Ferie for alle” 
initiative since 2007. 
“MøllerGruppen is 
really helping to make 
a difference,” says 
Åsne Havnelid, sec-
retary general of the 
Norwegian Red Cross. 

20,000 
glass angels
MøllerGruppen has bought  almost 20,000 angels from 
the Church’s City Mission  – as part of its “Lønn som 
fortjent” employment initiative.

Society
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SOCIETY
Thefourcorevalues:HonestandTrustworthy,Clear,Proactive,and
Open-mindedandCaringhaveprovideduswithabasisforourwork,
developmentandgrowtheversincethecompanywasfounded.

Our employees are deeply imbued with 
our core values, and they are just as 
relevant in Sweden, Estonia, Lithuania 
and Latvia as they are in Norway. The 
value Open-minded and Caring is about 
us caring about our colleagues, people 
in general, our customers and the envi-
ronment – and being generous, open-
minded and inclusive.

PARTNERS
As part of our corporate social responsi-
bility, we have chosen to support organ-
isations and initiatives that contribute 
to a more generous and better society. 
We are particularly proud of our part-
nerships with the Church’s City Mission 
project “Lønn som fortjent” and the Red 
Cross’s “Ferie for alle” initiative, as well 
as our joint MENTOR project, SOS Chil-
dren’s Villages’ work in the Baltic States, 
and Christian Radich.

“Lønn som fortjent” (salary as deserved) 
conducted under the auspices of the 
Church’s City Mission gives addicts a 
job to go to where they are paid in cash 
the same day. Some of the “Lønn som 
fortjent” workers make glass angels and 
bind notebooks with attractive wallpa-
per remnants that would otherwise be 
thrown away. MøllerGruppen has sup-
ported this project since 2007 through 
its purchase of 5,000 glass angels. The 
parties expanded their existing agree-
ment in 2013. The new agreement 
involves the purchase of up to 10,000 
hanging glass angels per year. The glass 
angels are used by selected dealers as 
gifts to new car buyers throughout the 
country. We hope that this will help to 
raise the profile of these glass angels 
even further and help create more jobs. 
In 2015, MøllerGruppen gave away 
6,000 glass angels.

The Red Cross’s “Ferie for alle” (holiday 
for all) scheme gives children and par-
ents in a difficult financial situation the 
chance to have a week’s holiday during 
the school holidays at one of the Red 
Cross’s activity centres. The Group has 
supported this project financially since 
2007, and 66 employees have taken part 
as volunteers on 62 holidays. This has 
enabled more than 9,000 children and 
their parents to have a week’s holiday. 
Four employees participated in holidays 
under this scheme in 2015.

Books for children 
In 2015 the idea was hatched that people 
on the Church’s City Mission “Lønn som 
fortjent” scheme could make notebooks 
for children on the Red Cross’s “Ferie for 
alle” scheme. Here children can record 
their memories and write messages to 
each other. The books are not seasonal 



and can be used both indoors and out-
doors. The aim was that these notebooks 
would be good to use and a great sou-
venir of the holiday. Nine people on the 
“Lønn som fortjent” scheme have worked 
on this delivery of 1,250 books for three 
months, and the books have been devel-
oped from an original sketch from the 
“Lønn som fortjent” team, which was 
then adapted to the Red Cross’s specifi-
cations. The delivery of 1,250 books will 
meet the “Ferie for alle” scheme’s needs 
for 2016.

Mentor
MøllerGruppen and the Red Cross have 
also joined forces on a mentoring project 
for young people who need a like-minded 
person to help motivate them. MEN-
TOR is a pilot project for young people 
aged between 13 and 19 who want a role 
model and mentor – or simply someone 
who will listen to their wishes, interests 
and needs. The mentors are volunteers 
over the age of 22. MENTOR provides 
vulnerable young people with an oppor-
tunity to further develop their resources 
and aptitudes on their own terms. The 
mentor and mentee draw up their own 
agenda and decide what to spend their 
time on, based on the young person’s 
wishes. They meet for up to six hours 
a week for one year (four hours a week 
from season two).

In June 2015, 20 young people were 
introduced to their mentors. The feed-
back from both the mentees and the 

mentors is very good so far. We are now 
working on recruiting new young peo-
ple and mentors to the project. The pilot 
project is based around the Red Cross’s 
city-wide resource centre in Oslo, Café 
Condio. 

MøllerGruppen contributes financial 
support and mentors, members of a 
reference group/committee group and 
members of a resource group/project 
committee that develops the project – 
all volunteers from our organisation. 
This is a ground-breaking pilot project 
in the Red Cross, and MøllerGruppen 
is currently the only partner. MENTOR 
has been nominated for the Sponsor and 
Event Award 2016 in the Community 
Involvement category.

Baltic States
MøllerGruppen is one of SOS Children’s 
Villages’ main partners. The agreement 
contributes to SOS Children’s Villages’ 
work for vulnerable children in the three 
Baltic States. MøllerGruppen’s donations 
go towards two main objectives. Half of 
the funds go towards children who live 
in children’s villages, either because they 
are orphans or because their parents 
are incapable of caring for them prop-
erly, while the rest goes towards pre-
ventive work aimed at helping families 
in their local community with housing 
and various measures intended to pre-
vent families breaking up. Our employ-
ees contribute through voluntary work 
on selected projects. Møller Auto Baltic 

also arranges summer jobs and voca-
tional training for young people from 
SOS Children’s Villages. We also want 
to further develop this partnership in a 
direction more closely linked to our core 
business and competencies, thereby giv-
ing it a stronger strategic anchoring. The 
specific content will then be developed 
locally to a greater degree.

Christian Radich 
MøllerGruppen has supported Norwe-
gian maritime heritage ever since 2000 
through the use and financial support 
of the full-rigged ship Christian Radich. 
The agreement enables employees to 
participate in a number of Christian 
Radich’s voyages, and the ship also forms 
an important part of the employees’ Nor-
wegian Constitution Day celebrations in 
Oslo on 17 May. 500 to 600 employees 
visit onboard the ship on that date every 
year. The agreement has been renewed 
for a further three years (2013).

After the Royal Norwegian Navy’s 
schools terminated their agreement 
with Christian Radich, MøllerGruppen 
pledged to provide additional support 
if the foundation was able to find alter-
native employment during the winter 
months. This was achieved, and addi-
tional support has been provided. From 
September 2015, Christian Radich 
became a training ship for third-year 
students taking maritime studies at 
upper secondary level and is now sailing 
with 66 pupils and five cadets. During 
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the summer, Christian Radich will oper-
ate as usual taking part in regattas and 
offering fjord tours, school cruises and 
summer cruises. The ship is thus now 
operating all year round.

Additional support for refugees
In September, MøllerGruppen, Møller 
Eiendom, Katalysator and the owner 
families Møller and Schage Førde 
decided to donate NOK 2 million to the 
Red Cross and SOS Children’s Villages to 
support their work with refugees.

“Europe is experiencing the worst refu-
gee crisis since World War II. Every day 
we see harrowing images of our fellow 
human beings fleeing from war and con-
flict. Thanks to professional aid organ-
isations like the Red Cross and SOS 
Children’s Villages, it is possible for indi-
viduals and companies to make a contri-
bution, safe in the knowledge that our 
money will go to those who truly need 
it the most. We have therefore decided 
to donate NOK 1 million to each of our 
main partners: the Red Cross and SOS 
Children’s Villages,” said the owner and 
chairman of the board Harald Møller. 

CERTIFICATION AND QUALITY
Customer confidence is vital for a com-
pany to succeed. MøllerGruppen there-
fore takes its quality assurance work 
extremely seriously. One prerequisite for 

successful quality assurance work is that 
the organisation works systematically, 
involves the employees, and focuses on 
the user of the product or service. 

The importer Harald A. Møller AS was 
certified pursuant to ISO 9001:ff for the 
first time in 2004. ISO 9001 is based on 
the continuous improvement principle, 
and its main goal is to fulfil customer 
expectations. Since then the company 
has undergone annual audits based 
on this standard and has been able to 
demonstrate improvements every sin-
gle year. Today, Harald A. Møller AS is 
regarded as one of the very best in this 
area in our industry.

In 2011, the company was also certified 
pursuant to ISO 14001:ff, which covers 
the environment, but is based on the 
same principles.

CRISIS MANAGEMENT
MøllerGruppen has drawn up a contin-
gency plan to ensure it is able to manage 
unforeseen and adverse events properly. 
It has also developed a programme of 
emergency drills. Every year, several of 
the management groups in the compa-
nies receive training in this programme 
in the form of crisis and contingency 
management training. No serious inci-
dents occurred in 2015.

CORPORATE FINE IN LATVIA
In 2014, MøllerGruppen’s companies 
in Latvia were imposed a corporate 
fine totalling EUR 7.3 million because 
of alleged pricefixing. MøllerGruppen 
strongly disagrees with the grounds 
for the fine and holds that the fine is 
unreasonably large and discriminatory 
in relation to the alleged violations. The 
case has been brought before the Latvian 
courts, and the trial started in January 
2016.

GlobalCompact/Principlenumber10:Businesses
shouldworkagainstcorruptioninallitsforms,
includingextortionandbribery.

 

Corporate social responsibility at every level
MøllerGruppen is owned by Aars AS, 
which is the Møller–Schage Førde fam-
ily’s holding company. The company 
also manages the family’s community 
involvement, which is mainly run by the 
fourth generation. Aars wants this work 
“to reflect the values we have as owners, 
and the duty and desire we have to con-
tribute and participate, in addition to the 
social work carried out under the aus-
pices of MøllerGruppen.” Aars wants to 
use its expertise and financial position 
to help create lasting change among peo-
ple who might otherwise not have had 

another chance. “We believe that we can 
best contribute to these changes through 
social entrepreneurship, primarily in 
countries where we have our own busi-
nesses,” says Mari Schage Førde, gen-
eral manager of the family’s community 
activities.

GlobalCompact/Principlenumber1:Businesses
should support and respect the protection of inter
nationallyproclaimedhumanrights.
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Projects in Sweden 

Aspartofitscorporatesocialresponsibility
Møller Bil Sverige has set up a fund to support 
initiativesforchildrenandyoungpeople.

Møller Bil’s Children and Young People’s Fund supports local initiatives that help 
improve children and young people’s circumstances, prevent loneliness and bullying, 
and provide children and young people with opportunities to interact with other 
children. In this way, Møller Bil Sverige aims to help improve everyday life in the 
communities where they operate. The Children and Young People’s Fund supports 
up to 12 projects a year with a grant of up to SEK 100,000 each. 

Exercise against childhood cancer in Sweden 
On 1 October Møller Bil Sverige launched the “Every minute counts” campaign, 
whereby Møller Bil employees help children with cancer through exercise. Every time 
an employee undertook physical activity that lasted at least 30 minutes, Møller Bil 
Sverige donated SEK 10 to the Swedish Childhood Cancer Foundation. The goal was 
to raise SEK 300,000 in the period 5 October to 30 November. They ended up raising 
46% of the target amount, i.e. just under SEK 150,000.

•  Here4U, Västerås – has been given a 
grant to implement the “Yellow Car” 
project where eight young adults are 
being trained to visit primary and lower 
secondary schools and talk about good 
and bad games and prevent bullying.

•  The Spread the Joy Association in 
Västerås has been given a grant to 
organise two winter camps and one 
summer camp for children who for 
social or financial reasons do not 
have the opportunity to have the same 
 experiences as other children.

•  AGF in Örebro has been given a grant 
for its “Gym for all” project that offers 
gymnastics to children with physical 
and mental disabilities.

•  Örebro SK Ungdom has been given a 
grant for the “Vivalla Project “, which 
will offer free indoor bandy training to 
children aged 7–12 years in a disadvan-
taged area.

•  Majblomman, Enköping’s summer camp 
committee, has been given a grant to 
expand their camp activities with a 
week-long day camp in Bredsand. 

•  Save the Children’s local chapter in 
Enköping has been given a grant to buy 
backpacks with appropriate content for 
around 100 newly arrived refugee children.

•  Karlskoga Riding Club has been given 
a grant for a riding school horse for 
handicapped riding.

•  Uppsala Figure Skating Club has been 
given a grant for the “Equality on ice” 
project to provide children from special 
schools in Uppsala with the opportunity 
to go ice-skating. 

•  Mariefreds Riding Club has been given 
a grant to implement their “Safe in the 
stable” project to combat bullying.  • 
Eskilstuna Linden Hockey has been 
given a grant to be able to offer skating 
and hockey activities to children and 
young people with disabilities. 

THE FUND SUPPORTED 10  
ORGANISATIONS IN 2015:
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Projects in the Baltic States

TheMøllerGruppenBalticFoundationwas
foundedin2014withtheaimoffocusingon
 children and young people by supporting projects 
and initiatives that target people who for various 
reasonsarelivingindifficultcircumstancesin
Estonia,LatviaandLithuania.

The Foundation’s aims are to help improve the humanitarian situation, improve 
everyday lives, and promote increased learning for children and young people. Each 
year the Foundation supports a minimum of three projects, which can each receive 
financial support of up to EUR 15,000. 

The rationale behind the establishment of the MøllerGruppen Baltic Foundation is 
MøllerGruppen’s commitment as the main sponsor of SOS Children’s Villages in the 
Baltic States.

LITHUANIA
•  Support for a Lithuanian orphanage for 

children with developmental disabilities. 
(Aleksandr Gridin’s Charity Foundation).

•  Support for students in 2016 (Aleksandr 
Gridin’s Charity Foundation). The grant 
enables 30 students to prepare for a 
new academic year by providing them 
with basic learning materials. 

ESTONIA
•  Support to implement the first phase of 

creating an outdoor area for around 30 
children from all over Estonia – children 
with major, fundamental challenges 
(Pärnu Children’s Village).

•  Support for an electronic donation box 
in the children’s ward at Tartu Univer-
sity Hospital (Tartu University Hospital 
Children’s Foundation).

LATVIA
•  Support for ‘OUR DREAM’ – a social 

centre for children in Rēzekne (Chil-
dren’s Social Care Centre of Rēzekne 
City Council Administration’s “Social 
Service”). The funding will be used to 
install training equipment and a mobile 
lift for wheelchair users.

•  THE HEALING POWER OF SAND AND 
WATER (Association “Autism Support 
Centre in Rēzekne”)

FIVE PROJECTS RECEIVED SUPPORT  
IN 2014, AND SIX MORE IN 2015:  
TWO IN EACH COUNTRY:
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THE ENVIRONMENT
MøllerGruppen wants to be a resource on automotive 
and environmental issues and enable customers to 
makegoodenvironmentalchoices.

Møller Eiendom is working on a project with 
an ambitious energy savings target. This pro-
ject highlights our commitment to long-term 
energy-saving measures in all of Møller Bil’s 
buildings.

In 2009, Møller Bil  
Klargjøring’s water 
consumption was 
approx. 180 litres per 
car. The water con-
sumed per finished car 
is now 26 litres. In the 
same period, consump-
tion of chemicals has 
been reduced from an 
average of 1.9 litres per 
car to the current level 
of 0.8 litres.40%

Volkswagen’s 
market share  in 
electric cars  in 
Norway in 2015.

The environment
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Oneofourprimaryambitionsistoberecognisedasaleaderontheenviron
mentinthecarindustry.Wewanttobearesourceonautomotiveandenvi
ronmentalissuesandenablecustomerstomakegoodenvironmentalchoices.

For several years MøllerGruppen has, 
both within the organisation and exter-
nally, focused on the environment 
through our product strategies, certifi-
cation schemes, training and discussions 
with social players, customers, business 
partners, and car manufacturers.

We work with the Zero environmental 
foundation, and our dealers in Norway 
are EcoLighthouse certified. This means 
that all EcoLighthouse certified Møller 
Bil dealers, including workshops and 
repair centres, must submit an annual 
environmental report to the Eco-Light-
house Foundation. Once a year, Møller 
Bil arranges an environmental day for 
all Møller Bil dealers who need to renew 
their EcoLighthouse certificate that 
year. 

Our operations should have as little 
negative impact as possible on the envi-
ronment. Harald A. Møller AS, which is 
Norway’s largest car importer, is cer-
tified pursuant to ISO 14001. Together 
with the Volkswagen Group we seek to 
develop innovative, sustainable solutions 
that benefit everyone.  Global Compact 
/ Principle nos. 7, 8 and 9: 7 / Busi-
nesses should support a precautionary 
approach to environmental challenges; 
8 / undertake initiatives to promote 
greater environmental responsibility; 
and 9 / encourage the development and 
diffusion of environmentally friendly 
technologies.

CARS AND TECHNOLOGY
The car market in Norway is changing, 
according to the Norwegian Information 

Council for Road Traffic (OFV)’s website 
(Car sales in 2015): 

“In 2015 electric cars achieved a mar-
ket share of 17.1%, an increase of 4.6 
percentage points compared with 2014. 
The number of chargeable hybrids rose 
sharply in 2015 as a result of the wider 
range of these kinds of cars. In 2014 
there were 1,678 chargeable hybrids 
registered in Norway, in 2015 this figure 
rose to 7,964 cars, a 374% increase.

Average CO2 emissions for new passenger 
cars fell to 100 g/km
In 2015 CO2 emissions from newly reg-
istered passenger cars were 100 g/km, 
which is 10 g/km lower than in 2014. 
Emissions from petrol-driven passen-
ger cars were unchanged from 2014 at 
119 g/km. Emissions from diesel-driven 
passenger cars were reduced by 1 g/km 
to 132 g/km.

The main reason for the large reduction 
in overall average CO2 emissions from 
new passenger cars is the large propor-
tion of electric vehicles with zero emis-
sions and an increasing proportion of 
low-emission cars (cars with emissions 
below 50 g/km CO2).”

Registered cars broken down by CO2 
emissions
OFV continues: “In 2015 some 25,788 
zero emissions vehicles were registered , 
compared with 18,094 in 2014 (+42.5%). 
A total of 7,727 cars with CO2 emissions 
in the range 1–50 g/km were registered, 
compared with 1,676 in 2014.

THE ENVIRONMENT

«In 2014 there were 
1,678 chargeable 
 hybrids registered in 
Norway, in 2015 this 
figure rose to 7,964 
cars, a 374% increase.»
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In addition, 33,957 passenger cars with 
CO2 emissions in the range 51–110 g/km 
were registered in 2015, compared with 
34,922 in 2014, a decrease of 2.8%.”

12.4% of passenger cars have hybrid drive
“A total of 18,711 new passenger cars with 
hybrid drive were registered in 2015, up 
59.9% from 2014. These vehicles now 
have a market share of 12.4%, compared 
with 8.1% in 2014.” And, as mentioned 
above: “7,964 of the new passenger cars 
with hybrid drive that were registered in 
2015 were chargeable. By comparison, 
in 2014, 1,678 of the new passenger cars 
with hybrid drive were chargeable.”

Opplysningsrådet for Veitrafikken – the 
Norwegian Information Council for 
Road Traffic.

MøllerGruppen can conclude that 
Volkswagen is the main driver in reduc-
ing CO2 emissions in the Norwegian 
fleet. CO2 emissions from new Volkswa-
gen cars were reduced by 30% in 2015, 
while the reduction in the total fleet was 
only 9%. Average CO2 emissions from 
new Volkswagen cars are down to 67 g/
km, while the average for new passen-
ger cars of other brands was 107 g/km 
in 2015 (see the table).

NORWAY HAS THE MOST CHARGEABLE CARS

Norway is world leader in sales of eco-friendly cars, measured as a proportion of the 
vehicle fleet. Ten years ago, the picture was very different. Back then, new cars sold in 
Norway had Europe’s highest greenhouse gas emissions. According to the Norwegian 
Institute of Transport Economics (TØI), 50,000 electric cars provide carbon emissions 
cuts equivalent to approximately 150,000 tonnes of CO2 a year. When 20% of the fleet 
are electric cars (today 20% of sales of new cars are electric), the emissions will be 
reduced by over 1 million tonnes of CO2 per year. This corresponds to the emissions 
from the entire Ekofisk oil field in the North Sea.

Every fourth car sold is now a low or zero emissions vehicle, and this trend will 
escalate up to 2020. According to VISTA’s analysis, in 2020 the car fleet in Norway will 
be significantly cleaner than it is today.

(Source: Facts about cars, roads and the environment / Norwegian Automobile Importers Association (BIL)) 

CO2 emissions from new cars as a percentage, broken down into emissions intervals
December Cumulative 2015

CO interval 
g/km

2015  
Share in %

2014  
Share in %

Change in share 
2014–2015 %

2015  
Share in %

2014  
Share in %

Change in share 
2014–2015 %

0 15.1 12.1 3.0 17.1 12.6 4.5

1–50 6.1 0.9 5.2 5.1 1.2 3.9

51–110 18.2 26.1 –7.9 22.6 24.2 –1.6

111–120 10.8 13.4 –2.6 11.3 13.7 –2.4

121–130 11.1 11.2 –0.1 10.5 11.7 –1.2

131–150 22.5 18.9 3.6 20.3 18.5 1.8

151–170 14.3 15.1 –0.8 11.2 15.0 –3.8

171–190 1.6 1.5 0.1 1.4 2.2 –0.8

191  or more 0.2 0.8 –0.6 0.4 0.9 –0.5
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TREND FOR OUR BRANDS
Over time our low emissions models have 
gained good recognition and positions in 
the market and are now among our most 
popular models. CO2 emissions from our 
brands have been considerably reduced 
in the last 10 years. In 2006, Volkswa-
gen’s average CO2 emissions were 170 g/
km. In 2014 the corresponding figure 
was down to 97 g/km, and in 2015 this 
figure had been further reduced to 67 g/
km. This is a massive reduction, reflect-
ing the growing proportion of electric 
vehicles.

Average CO2 emissions  
per kilometre driven
MøllerGruppen has contributed to defin-
ing a common standard for the environ-
mental classification of cars in close 
cooperation with the Norwegian car 
importers association (BIL). The classi-
fication is now used in all marketing of 
our cars. (See the graph)

The Norwegian Information Council for 
the Road Traffic (OFV) has figures on the 
total CO2 emissions from the transport 
sector in Norway, locally and in total.

A leader in chargeable cars
In only two years the electric car mar-
ket in Norway has grown from being a 
niche market to a very significant part 
of the new car market. MøllerGruppen 

is actively working to establish a greener 
car fleet in Norway and is the leading car 
organisation in chargeable cars by a long 
way. In 2013 we launched the Volkswa-
gen E-Up!, in 2014 we launched the 
Volkswagen e-Golf – the electric version 
of the best-selling Golf, followed by the 
chargeable hybrids Audi A3 Sportback 
e-tron and Volkswagen GTE. Towards 
the end of 2015, the Passat GTE plug-in 
hybrid was launched. The range of 
chargeable cars and hybrids will con-
tinue to increase going forwards.

WHAT NEXT FOR VOLKSWAGEN? 
In last year’s Corporate Social Respon-
sibility Report, we wrote about the 
Volkswagen Group’s ambition to become 
the world’s most sustainable car manu-
facturer and the major investments they 
were making to ensure they have the best 
and most sustainable products. We also 
mentioned the “Think Blue Factory” 
environmental programme, the goal of 
which is to reduce energy consumption 
and CO2 emissions from all of Volkswa-
gen’s factories around the world by 25%.

As we all know, the Volkswagen Group 
was in the media spotlight in 2015 
because of the diesel scandal, and the 
Group has announced that it will pres-
ent a new strategy in mid-2016. During 
his visit to the USA in January 2016, 
Volkswagen AG’s new CEO, Matthias 
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Audi Volkswagen Skoda

Müller stated the following in a press 
release:

“(...) In addition, Müller reiterated that 
the Volkswagen Group will undergo 
fundamental realignment in terms of 
its structure and culture, as well as its 
future strategy, which is to be presented 
in the middle of 2016 and will provide 
answers to the central challenges facing 
the industry. The Volkswagen Group’s 
objective is to help shape the future of 
mobility with courage and determina-
tion. This will be assisted by a Group-
wide digitalization initiative, among 
other things. The Group will also roll out 
a total of 20 more electric vehicles and 
plug-in hybrids by 2020.” 

http://www.volkswagenag.com/content/
vwcorp/info_center/en/news/2016/01/
VW_Group_US.html

«In 2006, Volkswagen’s  
average CO2 emissions  
were 170 g/km. By 2015 
this figure had dropped 
to 67 g/km.»
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Reduction in MøllerGruppen’s CO2  
emissions (Norway)
It is also our ambition to reduce Møller-
Gruppen’s total CO2 emissions through 
greater use of electronic tools that can 
replace the need for employees to fly. Fig-
ures for total ordinary business travel in 
MøllerGruppen in the last two years:

2014
Number of trips 6 664
CO2 (kg) 589 305

2015
Number of trips 6 344 
CO2 (kg) 566 602

For the importer Harald A. Møller, we 
also have figures for CO2 emissions, based 
on the employees’ use of fuel in company 
cars (petrol and diesel) and flights. Here 
too we can see a positive trend.

Total emissions of CO2 from Harald A. 
Møller (tonnes)
2013 – 1 156
2014 – 1 145
2015 – 1 129

Harald A. Møller’s ambition for 2016 
is a 10% reduction in its total fuel pur-
chases (in litres) and a 10% reduction in 
the number of flights / 10% reduction in 
CO2 emissions from flights.

MØLLER BIL KLARGJØRING
Møller Bil Klargjøring’s main task is 
to install equipment and technically 
and cosmetically process all cars that 

arrive in the country. In 2009, Møller 
Bil Klargjøring invested in a new wash-
ing and finishing facility. Before this 
investment was made, around 180 litres 
of water were consumed per car. The 
water consumed per finished car is now 
26 litres. In the same period, the con-
sumption of chemicals has been reduced 
from an average of 1.9 litres per car to 
the current level of 0.8 litres.

Møller Bil Klargjøring provides services 
to all 42 dealers in MøllerGruppen, as 
well as on the basis of major customer 
agreements via Harald A. Møller. The 42 
dealers account for 60% of the total for 
the four brands. Møller Bil Klargjøring 
is also EcoLighthouse certified. In 2015, 
they prepared 29,611 cars (26,764).

WASTE – CAR RECOVERY
The Norwegian car industry has devel-
oped an excellent tool for the collection 
and recovery of scrapped cars through 
Autoretur. Autoretur recovered approx-
imately 145,000 vehicles in 2015, and 
almost 97% of the vehicles’ weight is 
recovered through material or energy 
recovery and reuse of parts. It is the car 
importers who are responsible for the col-
lection and recovery of scrapped vehicles.

The Autoretur scheme is intended to 
ensure the proper recovery and recycling 
of scrapped cars. It is important to reduce 
CO2 and emissions of environmental tox-
ins, and to increase the reuse of metals, 
which are a limited resource. The Autore-
tur scheme reduced Norway’s emissions 

by 173,000 tonnes of CO2 in 2014. This 
corresponds to roughly 1.1 billion vehicle 
kilometres, or just under 77,000 cars with 
an annual driving distance of 15,000 kilo-
metres (ref. Vista Analysis’s environmen-
tal accounts). Autoretur also ensures that 
heavy metals such as lead, cadmium and 
mercury are properly treated.

In 2015, 141,316 vehicles were scrapped 
in Norway. A total of 177,522 tonnes of 
waste was treated. Of this, 140,709 tonnes 
underwent material recovery (79.3%), 
20,468 tonnes underwent energy recov-
ery (11.5%) and 10,523 tonnes were reused 
(5.9%). This means that 96.7% of the cars’ 
weight was recovered and only 3.3% was 
sent to waste disposal in 2015. An aver-
age of approximately 850 kg of metals 
is recovered from a single scrapped car. 
Autoretur is supervised by the Norwegian 
Environment Agency. 

WASTE MANAGEMENT – NORWAY
As part of our environmental work, 
MøllerGruppen has signed a waste man-
agement contract with Ragn-Sells for 
waste from our companies in Norway. In 
2015 we generated 3,379 tonnes of waste. 
This is on a par with the previous year. 
The source separation rate was one per-
centage point lower than in 2014 and is 
described by Ragn-Sells as “very good”, 
given our industry.

The main factions are (2014 figures in 
brackets):
•  Cardboard and paper: 15% (15%) 
• Wood: 5% (4%) 
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• Metals: 19% (19%) 
• Plastic packaging: 4% (4%) 
• Oil and fuel: 18% (21%)

WASTE MANAGEMENT – SWEDEN
Møller Bil Sverige has waste contracts 
with the companies IL Recycling and 
Nemax, where the latter company deals 
with hazardous waste such as aerosol 
cans, airbags, batteries, electronic waste, 
glycol, fluorescent tubes, solvents, oil fil-
ters, plastic packaging, etc. All hazard-
ous waste is source separated.

Møller Bil Sverige’s goal for non-hazard-
ous waste was to source separate 60% in 
2015 (2014: 50%). This goal was reached.

A project was started in 2013 that is 
looking at the purchase and use of chem-
icals. This work continued through 2014 
and 2015 with ongoing meetings of a 
chemicals group to ensure good manage-
ment of the use of chemicals in the car 
workshops. As mentioned in the section 
on harmful chemicals under Employees, 
Sweden has already achieved 90% com-
pliance with the prepared standard list.

The total volume of waste in 2015 was 
566,77 tonnes. The waste was divided 
into two categories: combustible and 
mixed waste. Mixed waste consists of 
various types of metal: everything from 
brake disks and warehouse furnishings 
to screws and nuts. 

Møller Bil Sverige has also implemented 
a scheme whereby all employees must 

take an environmental course last-
ing 2–5 hours. At year-end 88% of the 
employees had taken this course. The 
purpose of the course is to increase 
environmental awareness among the 
employees.

WASTE MANAGEMENT – BALTIC STATES
The dealers in the Baltic States com-
ply with the waste management and 
reporting requirements that apply in 
Lithuania, Estonia and Latvia. This 
means that all dealers have procedures 
for waste management and have also 
signed agreements with companies that 
utilise this waste. This also applies to 
hazardous waste such as batteries and 
tyres. No centralised form of reporting 
for this has been established in Møller-
Gruppen yet. 

ENERGY MANAGEMENT  
IN MØLLERGRUPPEN
Respect for the environment is firmly 
rooted in Møller Eiendom through its 
manyyear focus on energy efficiency 
measures. Significant investments were 
made in 2013 and 2014 to reduce energy 
consumption, as described in these 
years’ reports.

Energy management is also firmly 
rooted in the senior management in 
MøllerGruppen, and the company 
complies with the specifications in ISO 
50001. Energy management is a regular 
topic in management meetings, proce-
dures for annual reporting and auditing 
are in place, and routines for planning, 

approving and implementing invest-
ments have been established. This is 
coordinated with ongoing specifica-
tions and applications for grants from 
Enova.

Active energy monitoring has been 
installed in all buildings in Norway 
and the Baltic States (around 70 build-
ings). In Sweden energy monitoring 
was installed in a total of 17 buildings 
in 2015. Two new buildings in Bro and 
Enköping were added to the portfolio 
in 2015. These will be included in the 
report for 2016. There will then be 19 
buildings that will be monitored in Swe-
den in 2016. Active energy monitoring 
means that all energy sources such as 
electricity, district heating and gas are 
logged hour by hour, that ESAVE pro-
vides weekly comments and tips on effi-
cient energy consumption, and that local 
personnel or affiliated servicing compa-
nies implement measures based on the 
weekly advice from ESAVE. 

ENERGY SAVING IN NORWAY
MøllerGruppen Eiendom has defined 
an energy-saving project for dealers in 
Norway, with a target of saving 6 GWh 
during the three years 2014, 2015 and 
2016. Enova has pledged to support the 
project. However, the savings target 
was adjusted down to about 5.2 GWh 
after Tromsø and Drammensveien were 
removed from the application. 2013 is 
the benchmark year. 

In 2014, MøllerGruppen achieved tem-
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perature-corrected savings of 1.6 GWh* 
through energy monitoring and individual 
measures. In 2015 temperature-corrected 
savings of another 779,000 kWh have 
been achieved compared with 2013. This 
yields total savings of around 2.3 GWh at 
the end of 2015. This is in addition to the 
7.5 GWh saved in the period 2009–2013. 
The savings have largely been achieved 
through individual measures involving the 
adjustment of settings and running times 
in central operations control systems and 
checking ventilating systems. 

The target for energy savings through 
individual measures was originally set 
at 2.2 GWh, but we have now already 
achieved savings of 2.8 GWh. The 
remainder, 2.4 GWh, is intended to 
be achieved through investments in 
improvements in lighting, ventilation, 
heating, control systems and some struc-
tural improvements. 

In addition to this ENOVA project, 
Møller Eiendom has a more compre-
hensive project under way with a longer 
time horizon than the end of 2017. This 
project encompasses all our countries 
and categories of building. The savings 
target for this project is also rather 
more ambitious, since it is believed 
that simple operational measures can 
yield larger savings than the ENOVA 
estimates would suggest. This is fur-
ther confirmed by the achieved savings 
of 2.8 GWh in two years, which is 0.6 
GWh higher than the ENOVA estimates. 
This project highlights our commitment 

to long-term energy-saving measures in 
all of our buildings.

The measured reduction in energy con-
sumption in Norway from 2013 to 2015 
constitutes a reduction in greenhouse 
gases corresponding to 1,500 tonnes of 
CO2 equivalents. (Corrected for temper-
ature, the reduction is 1,040 tonnes of 
CO2 equivalents)

In 2015, we continued and strength-
ened the collaboration between local 
operational personnel and ESAVE’s 
support personnel. In our experience 
the combination of a local presence and 
central expertise in energy monitoring 
has been a success. Active, qualified 
guidance from the personnel at ESAVE, 
combined with the local operational per-
sonnel’s knowledge, enables particularly 
efficient utilisation of central operations 
control systems. 

One significant factor for the energyef-
ficient operation of modern buildings 
lies in the correct use of installed cen-
tral operations control systems. Møller-
Gruppen has signed an agreement with 
a company called Energima to ensure 
that the central operations control sys-
tems are always operative and properly 
adjusted. Having central expertise in 
this is regarded as a strength. 

ENVIRONMENTAL WORK  
IN MØLLER BIL SVERIGE
Møller Bil Sverige is certified pursuant 
to ISO 9001, accredited by Swedac in 

relation to ISO 17020, and environmen-
tally certified in accordance with ISO 
14001. The employees’ skills are con-
tinuously updated and checked with the 
aid of continuous internal and external 
inspections.

On the energy front, Møller Bil Sverige 
has had an energy-saving programme 
for many years with a company called 
ÅF Infrastructure, and, as already men-
tioned, 17 buildings had energy moni-
toring from ESAVE installed in 2015. 
The benchmark consumption, which 
was measured in 2013, was around 
12.5 GWh. At NOK 0.80 per kWh, this 
amounts to an annual cost of around 
NOK 10 million. 

The energy savings target for Sweden 
is 3.3 GWh. Achieved temperature-cor-
rected savings compared with 2013 are 
currently approximately 1.2 GWh.

District heating is much more wide-
spread in Sweden than in Norway, and 
the energy monitoring will therefore 
focus much more heavily on reducing 
district heating costs. 

*Thefigure1.6GWh(2014)wasreportedfroma
portfolioof47dealers.ThedealergroupinNorway
consisted of a total of 55 dealers, but eight were 
excludedfromthereportforcloserverificationof
theunderlyingdata.Thisyear’sreportincludesa
totalof55dealersinNorway.Togethertheyhave
madeapositivecontributiontotheaccounts.
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Key figures for MøllerGruppen
NUMBER OF EMPLOYEES 2014 2015

Norway

Harald A Møller (import) 320 335

Møller Bil (dealer) 2 276 2 350

MøllerGruppen AS (Group) 21 22

Møller Synergi AS 34 32

Volkswagen Møller Bilfinans (financing) 54 67

Sweden

Møller Bil Sverige (dealer) 614 652

Baltic States

Moller Baltikum Import SE (import) 61 62

Møller Auto Lithuania, Latvia, Estonia (dealer) 579 587
3850 4107

THE CAR MARKET 2014 2015

Total car market in Norway, Sweden and the Baltic States.

Norway, number of passenger vehicles 144 202 150 686

Norway, number of commercial vehicles 29 611 33 254

Sweden, number of passenger vehicles  303 866  345 053 

Sweden, number of commercial vehicles 41 933 44 797

Baltic States, number of passenger vehicles and commercial vehicles 7 891 8 297

FINANCIAL 2014 2015
Amounts in NOK millions

Operating revenues 20 601 24 131

Profit before tax 671 1 103

Equity at 31 Dec. 2 324 2 624

NUMBER OF CARS SOLD IN 2015 – IMPORTER

Norway Sweden Estonia Latvia Lithuania

Audi 6 690  (not importer)  (not importer) (missing) (missing)

Volkswagen 26 344  (not importer) (missing) (missing) (missing)

Volkswagen Commercial Vehicles 9 716  (not importer) (missing) (missing) (missing)

Škoda 7 490 (not importer) (not importer) (not importer) (not importer)

NUMBER OF CARS SOLD IN 2015 – DEALERS

Norway Sweden Estonia Latvia Lithuania

New cars 28 944 10 178 1 830 2 673 2 056

Used cars 17 057 7 513 872 657 804

About MøllerGruppen
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You’ll find us here 

CAR IMPORT

MØLLERGRUPPEN AS

CAR DEALERS
Dealers in 

NORWAY, SWEDEN and THE BALTICS
Import in 

NORWAY and THE BALTICS 
Financing in 

NORWAY

CAR FINANCING

4,107
EMPLOYEES TOTAL

67
EMPLOYEES

397
EMPLOYEES

3,589
EMPLOYEES

■ Møller Bil    = 2,350
■ Møller Bil Sweden = 652
■ Møller Auto   = 587

■ Volkswagen, Audi and Škoda 
   in Norway  = 335
■ Volkswagen in Latvia,
   Lithuania and Estonia
■ Audi in Latvia and Lithuania 

■ Volkswagen Møller 
    Bilfinans AS (49%)

(J/V Volkswagen FS AG 51%)
= 62

■ Group = 22
■ Møller Synergi AS = 32

Norway

Sweden

Estonia

Latvia

Lithuania
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Developments 2003–2015
MøllerGruppen has enjoyed strong growth in both its results and the 
numberofemployeesintheperiod2003–2015.
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Historical results
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Number of employees in MøllerGruppen 2003–2015

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

2240 2270 2401 2550 3120 3411 3143 3233 3454 3677 3785 3929 4107
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MøllerGruppen’s GRI index 2015

G3  
Indicator DESCRIPTION LOCATION COMMENT

Strategy and analysis

1.1 Statement from the most senior 
 decision-maker of the organisation

CSR Report page 4,5 and Annual 
Report page 8 

Organisational profile

2.1 Name of the organisation CSR Report page 2 and Annual 
Report page 2

2.2 Primary brands, products, and/or 
services.

CSR Report page 2 and Annual 
Report pages 4 and 8

2.3 Operational structure of the orga-
nisation, including main divisions, 
operating companies, subsidiaries, 
and joint ventures.

Annual Report pages 2, 10 and 11

2.4 Location of organisation's head-
quarters.

Headquartered in Oslo, Frysjaveien 
31.

2.5 Number of countries where the 
organisation operates, and names of 
countries with either major operati-
ons or that are specifically relevant to 
the sustainability issues covered in 
the report.

CSR Report page 2

2.6 Nature of ownership and legal form. Annual Report page 8  

2.7 Markets served (including geograp-
hic breakdown, sectors served, and 
types of customers/beneficiaries).

Annual Report pages 8, 9 and 12

The Global Reporting Initiative (GRI) is a network-based organisation that has pio-
neered the development of the world’s most widely used sustainability reporting 
framework. The GRI guidelines set out principles and indicators that organisations 
can use to measure and report their economic, environmental and social impacts. See 
globalreporting.org for more information on GRI.

On the basis of MøllerGruppen’s core values, we strive each day to fulfil our corporate 
social responsibility in terms of our business practices, socially and in respect of the 
environment. The Group has reported on its environmental performance and cor-
porate social responsibility in its annual report for several years now. From 2011, we 
have reported in accordance with the Global Reporting Initiative (GRI) framework.

For 2015 MøllerGruppen has compiled its third Corporate Social Responsibility 
Report. This and the company’s other reports can be found at www.moller.no/års-
rapportsenter. 

CONTACT INFORMATION

Paul Hegna
VicePresidentCorporate 
Communication and CSR
Frysjaveien 31b  
Tel: (+ 47) 24 03 33 00 
Postboks 6671 Etterstad  
Dir: (+47) 24 03 33 31 
NO-0609 Oslo  
Mob: (+47) 90 75 31 46

About MøllerGruppen
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2.8 Scale of the reporting organisation. Annual Report page 3 and CSR 
Report page 32

2.9 Significant changes during the repor-
ting period regarding size, structure, 
or ownership.

Annual Report page 3 

2.10 Awards received in the reporting 
period.

CSR Report page 17

Report parameters

3.1 Reporting period (e.g., fiscal/calen-
dar year) for information provided.

Calendar year 2015

3.2 Date of most recent previous report 
(if any).

Annual reporting 2014

3.3 Reporting cycle (annual, biennial, 
etc.).

Annual

3.4 Contact point for questions regarding 
the report or its contents.

Paul Hegna, Vice President Corporate 
Communication and CSR

3.5 Process for defining report content. No thorough external materiality 
assessment has been carried out, but 
there are clear internal priorities and 
focus areas for reporting. A materiality 
assessment was conducted in Møller 
Bil Sverige in 2014. There is informa-
tion about all the relevant areas in 
the Corporate Social Responsibility 
Report.

3.6 Boundary of the report (e.g., 
 countries, divisions, subsidiaries, 
leased facilities, joint ventures, 
suppliers). See the GRI Boundary 
Protocol for further guidance.

No significant boundaries have been 
drawn in the company's Corporate 
Social Responsibility Report for 2015. 
The Corporate Social Responsibility 
Report is divided into three main 
areas: Employees, Society and the 
Environment.

3.7 State any specific limitations on the 
scope or boundary of the report.

No significant limitations have been 
defined in the company's Corporate 
Social Responsibility Report for 2015.

3.8 Basis for reporting on joint ventu-
res, subsidiaries, leased facilities, 
outsourced operations, and other 
entities that can significantly affect 
comparability from period to period 
and/or between organisations.

Annual Report page 2  

3.10 Explanation of the effect of any 
re-statements of information provided 
in earlier reports, and the reasons 
for such re-statement (e.g., mergers/ 
acquisitions, change of base 
years/ periods, nature of business, 
measure ment methods).

There are no significant restatements 
in the company's reporting form or 
content.

About MøllerGruppen
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3.11 Significant changes from  previous 
reporting periods in the scope, 
boundary, or measurement methods 
applied in the report.

There are no significant changes 
in the company's Annual Report or 
Corporate Social Responsibility Report 
for 2015

3.12 Table identifying the location of the 
Standard Disclosures in the report.

GRI Index, available on the websi-
te: moller.no/årsrapportsenter and 
index-based PDF of the Corporate 
Social Responsibility Report and 
Annual Report

 

Governance, commitments and engagement

4.1 Governance structure of the 
 organisation, including committees 
under the highest governance body 
responsible for specific tasks, such 
as setting strategy or organisational 
oversight.

Annual Report pages 2, 8 and 9  

4.2 Indicate whether the chair of the 
highest governance body is also 
an executive officer (and, if so, their 
function within the organisation's 
management and the reasons for this 
arrangement).

The chair of the board has no 
 operational function in the company.

4.3 For organisations that have a unitary 
board structure, state the number 
and gender of members of the 
highest governance body that are 
independent and/or non-executive 
members.

Not applicable

4.4 Mechanisms for shareholders and 
employees to provide recommen-
dations or direction to the highest 
governance body.

CSR Report pages 11 and 12 The company's owners are 
 represented on the board.

4.14 List of stakeholder groups engaged 
by the organisation.

CSR Report pages 16, 17, 18, 19 
and 20

 

MANAGEMENT APPROACH AND PERFORMANCE INDICATORS

Economic performance indicators

EC1 Direct economic value generated 
and distributed, including revenues, 
operating costs, employee compen-
sation, donations and other commu-
nity investments, retained earnings, 
and payments to capital providers 
and governments.

Annual Report page 14  

EC3 Coverage of the organisation's 
 defined benefit plan obligations.

Annual Report note 8  

EC8 Development and impact of infra-
structure investments and services 
provided primarily for public benefit 
through commercial, in kind, or pro 
bono engagement.

CSR Report pages 16, 17, 18, 19 
and 20

 

Environmental performance indicators

EN5 Energy saved due to conservation 
and efficiency improvements.

CSR Report page 26

About MøllerGruppen



34

EN22 Total weight of waste by type and 
disposal method.

CSR Report pages 25 and 26

EN27 Percentage of products sold and 
their packaging materials that are 
reclaimed by category.

CSR Report page 26

Labour practices and decent work performance indicators

LA1 Total workforce by employment type, 
employment contract, and region, 
broken down by gender.

CSR Report pages 10, 11 and 14

LA7 Rates of injury, occupational dis-
eases, lost days, and absenteeism, 
and number of work-related fatalities 
by region and by gender (see the 
Indicator Protocol).

CSR Report page 11

LA11 Programmes for skills management 
and lifelong learning that support the 
continued employability of employ-
ees and assist them in managing 
career endings.

CSR Report pages 12.13 and 14

LA12 Percentage of employees receiving 
regular performance and career 
development reviews.

CSR Report page 14

LA13 Composition of governance bodies 
and breakdown of employees per 
employee category according to 
gender, age group, minority group 
membership, and other indicators of 
diversity.

CSR Report page 14

Human rights performance indicators

HR4 Total number of incidents of discrimi-
nation and corrective actions taken.

CSR Report page 11  

Product responsibility performance indicators

PR1 Practices related to customer satis-
faction, including results of surveys 
measuring customer satisfaction.

Annual Report pages 4 and 5

About MøllerGruppen
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