
BRISTOL SU
Brand guidelines for the University of Bristol Students’ Union



OUR LOGO

Use a white version of our logo on 

block colour, or over photographs.

For use on society web pages for example

Reduced circle logo to be used in combination 

with the University of Bristol logo.

The balloon icon should ONLY 

be used as a profile picture on 

social media.



OUR LOGO
Our logo is the primary identifier of the Bristol SU brand. It’s a valuable asset and should be treated 
kindly. It also belongs to the organisation and shouldn’t be used to represent work of other outside 
groups. 

Let it breathe
Try and leave a good amount of space 
around the logo. Make it the champion. 

It likes to sit on its own or with friends
The logo should appear in it’s original blue 
form on a white background where possible, 
but a white version can sit on a flat colour, 
especially if it’s one of our brand colours.

Not cool
•  Don’t place it over busy Images, as it 

affects legibility.
•  Don’t rotate it
•  Don’t add any embellishments such as 

drop shadows or change colours.
•  Don’t stretch or distort it
•  Don’t resize it to the point it pixelates
•  Don’t try and recreate the logo yourself. 



OUR typefaces

Bebas neue bold 
Bebas Neue Bold is used for Headers and subtitles, with a tracking of 20 added. Never 

use below 12pt. Bebas Neue isn’t available for all staff to use and usage of the typeface 

is owned by the marketing team. Use in white on a block colour background, never 

black.

Bebas neue light 
Bebas Neue Light is used sparingly along side Bebas Neue Bold to add variation to titles 

and subtitles. Use an appropriate stroke weight to make slightly heavier (don’t forget to 

also add a round join to the stroke if doing this!)

Nothing You Could Say 
Use sparingly for notes and subtitles, in a fun tone of voice.

Century Gothic 
Century Gothic regular is used for body copy (below 12pt, at a minimum of 8pt). The 

bold and italic weights should be used sparingly. The sister fonts Century and Century 

Schoolbook should never be used.  

 

Century Gothic is the typeface that should be used by staff in documents and 

presentations. 



OUR colours

RGB: 0, 163, 80
#00A350
CMYK: 83, 8, 96, 0

RGB: 36, 82, 161
#2452A1
CMYK: 94, 77, 2, 0

RGB: 22, 181, 202
#16B5CA
CMYK: 72, 5, 20, 0

RGB: 255, 169, 27
#FFA91B
CMYK: 0, 39, 98, 0

RGB: 255, 110, 17
#FF6E11
CMYK: 0, 70, 100, 0

RGB: 233, 48, 74
#E9304A
CMYK: 2, 95, 68, 0

RGB: 100, 47, 127
#642F7F
CMYK: 75, 98, 14, 3

Colour Usage
Bristol SU has a palette of seven colours for use within 

its visual identity. The colours should be used to 

communicate emotions or cultural associations such 

as orange for summer and heat, dark blue for formal 

or academic communications etc. You should 

avoid gender specific use of colours.

 

Colour Combinations
The range of colours available allows for a lot of 

variation in colour combinations however colours 

should be combined sensitively. Use a minimal 

approach with a maximum of two palette colours in 

combination with white and black.

We use these colours in combination most frequently



Professional 
Where possible we use professionally taken 

photography. If you have a requirement for 

photography in your project it’s important to build 

this into your budget at the start. The marketing 

team also has a selection of photography that can 

be used. 

Make sure you have the legal right to use your 

photographs. It’s illegal to take images from Google 

image search or someone’s website unless the 

correct permissions are expressed by the image 

owner. 

Style
Try not to use photography that looks like it’s been 

taken in a studio, instead use real life models and try 

and include the audience (in most cases students) 

where ever possible. 

Treatment 
Make sure images are sized correctly for usage.

Images for print should be high resolution (300dpi) to 

avoid pixelation. Images for use online should be a 

lower resolution (72dpi) so not to slow down a web 

page loading.

Our values
Where possible try to reflect our values through 

they type of photographs you use. For example, 

take into account the diversity of the people in our 

photographs. You should also consider using groups 

of people instead of individuals.

OUR photography


