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If you feel you need further support, a team 

of dedicated staff is available to guide you. 

They are able to help with setting up surveys, 

organising focus groups, providing statistics 

and data, developing campaigns, and sharing 

your successes with USW students and staff.

Feel free to get in touch and we will 

endeavour to deal with your query as 

promptly as possible. 

INTRODUCTION
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Dear Course Rep,

Thank you for taking on the role. The 

Students’ Union really values your input and 

all the hard work you put in to making your 

course the best it can be. 

You will receive comprehensive training at 

the start of the academic year, which will 

give you a broad introduction to the role and 

responsibilities of a Course Rep. 

These toolkits have been designed to help 

you go further and make the most of your 

role.
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RESEARCH METHODS

Qualitative vs. quantitative

In all projects or research, you will come 
across different types of evidence or data. It 
can be classed in two categories: qualitative 
or quantitative.

Qualitative data is descriptive, in-depth, 
individual accounts of facts. It assumes that 
reality and facts can be interpreted differently 
and that truth is not always straightforward.

Quantitative data is information that can be 
measured through numbers and statistics on 
a large scale. It assumes that facts and reality 
can be quantified. 

Examples of qualitative data are interviews, 
case studies, focus groups. Quantitative 
data can be measured through surveys or 
experiments. 

Primary, secondary or tertiary sources?

Sources of information can be categorised into 
three levels: primary, secondary and tertiary.

Primary sources are the closest to the actual 
source - this means first-hand accounts of 
events.

Secondary sources are accounts of the facts or 
events that review or summarise the primary 
source. 

Tertiary sources interpret facts based on a 
variety of sources. 

As a student representative, you will be 
asked to gather feedback from students 
on your course or in your Faculty to present 
in meetings. It is important that you come 
prepared to these meetings, and writing 
reports or preparing presentations can 
help get your point across. Try to make sure 
everything you say is backed with evidence.

 

Sophie Banks,
Education & Representation Coordinator
        sophie.banks@southwales.ac.uk
        01 443 483 521 (Treforest)
        01 443 668 772 (Cardiff)
        01 633 432 502 (Newport)

Sian Drew,
Student Voice Coordinator
        sian.drew@southwales.ac.uk

Student Rep Support Team

Secondary Research in HE

You can find secondary sources for your 
project online through the website unistats.
direct.gov.uk which has information on 
all of the courses within your chosen 
institution. Other websites such as NUS, 
Higher Education Funding Council for Wales 
Research, Wise Wale, etc. can also be useful.



Once you have decide what you want to ask, 
you need to think about the type of question 
you are going to use. Is it a multiple choice 
question? Does it allow more than one 
answer? Are you going to allow respondents 
to provide further information with an open 
text question? It is a good idea to set the final 
question in an open-ended format so that 
respondents can give further information. 

Finally, think about the length of your 
survey. Students are often flooded with 
requests to fill out surveys, which can lead 
to disillusionment if they feel nothing will be 
done about it. A good idea is to include a field 
for respondents to add their email so you can 
keep them updated with your research. 

Tools

Here are some online resources that can be 
used:

Google Drive is useful if you want to set up a 
quick and easy survey. Go to Google Drive > 
New > Google Form and you can customise 
your answers and share the link to get 
responses.

SurveyMonkey is also a reliable way to get 
meaningful data. You can create a free account 
which allows up to 10 questions and 100 
responses. If you wish to take on a bigger 
project, get in touch with your SU and they can 
set up a survey with their account to allow for 
more responses. 

QUANTITATIVE METHODS
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Surveys

Surveys are the best way to gather a large 
quantity of data in a short space of time. They 
are easy to disseminate and to respond to. 

Pros: Fast, easy way of gathering data.
Cons: It can be subject to misinterpretation 
if you do not know the background of 
respondents. 

Tips on building effective surveys

Firstly, you should introduce the purpose of 
your survey and what will be done with the 
data collected. This allows respondents to 
have assurance that the survey is meaningful 
and not a waste of their time.

When building your survey, you should first 
think about what you wish to measure your 
data against. Do you need to ask respondents’ 
age? gender? course title? level of study? 
campus location? 

Another important thing to think about is 
how you frame your questions. Try not to 
influence how your respondents might 
answer. For instance, if you ask “do you agree 
that students receive insufficient support with 
their studies?” This can be seen as a leading 
question, as it implies that the survey creator 
is of that view and is trying to get support for 
his/her own idea.



What methods can you use?

1) Case Studies

Case studies provide a wealth of information 
about a particular subject, which include 
the background story of a real-life scenario, 
external factors that can act as catalysts, and 
outcomes.

Pros: Case studies give more grounding to 
your research and in-depth knowledge. 

Cons: They can be time-consuming and could 
be iolated cases as opposed to the norm.

2) Focus groups

Focus groups allow the researcher to subject 
a group to in-depth questionning which will 
produce qualitative data. 
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QUALITATIVE METHODS

Pros: participants can build on each other’s 
responses and improve the quality of the 
data. 

Cons: only a small portion of opinions are 
gathered, and focus group questions can be 
leading and thus skew the results. 

3) Interviews

Interviews are useful if the researcher requires 
a more personal account of a particular 
subject. 

Pros: Interviews provide a more personalised 
approach and help clarify different viewpoints.

Cons: This method is time consuming and the 
data may be biased



Beware of bias

As a current student, you will most certainly 
have your own opinion or interpretation of 
your student experience. You can of course 
acknowledge this opinion, but you also need 
to recognise others’ viewpoint and balance 
your argument. 

If you are conveying student feedback at a 
meeting or in an informal setting, you may 
express your opinion openly, so long as you 
represent views of all students concerned.

However, if you are writing a report or 
conducting research as part of a project 
you are working on, you should remain as 
impartial as you can. 

Vary your sources

When conducting research, you should always 
remember to vary your sources. This gives 
more weight to your arguments and makes 
your research more representative. 

Think about the format

If you conducted research of your own accord, 
you may wish to use a variety of channels to 
present your findings, whether that is through 
a report on the outcomes of a project, or a 
presentation to a Committee. Whichever you 
decide to do, you need to make sure you 
adapt your tone and style to your audience. 

PRESENTING YOUR FINDINGS
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FINAL WORDS
If you need support in your research, you can get in touch with your Student Rep Support 
Team.  You will be able to access previous research and impact reports on the student voice or 
statistics that may be relevant to your course. 



Contact us

studunion@southwales.ac.uk

01443 483500 

@USWSU 

fb.com/uswsu


