
 
 

Paper I                                 04/10 

Information for Trustee Board  

Marketing and Communications Semester One 

What we’ve done so far. 

Induction Talks 

- Currently spoken to 2,692 students through inductions talks 

Welcome Fair 

- 6000 students over two days. Over 2000 engagements with the Liverpool SU Stand. 

Specific engagements include 524 MIH votes, 300 Prizes given on the Wheel, 50 

#LoveStudentLife pictures taken. Great feedback from organisers at the University 

who told us that the stand really stood out and they were really pleased they’d put us 

in the position they had so that we were the first stand the students saw.  

Freshers’ Fair 

- This year we’ll be creating a LiverpoolSU Zone within the fair itself to encourage as 

much student interaction as possible with the Sabbatical Officers leading activities in 

order to re-inforce their roles as the face of LiverpoolSU. Activities include a Student 

Voice digital graffiti zone, a beat the buzzer challenge alongside the Wheel of 

Fortune, a #LoveStudentLife photo booth competition and a chill out and find out 

space for people to meet us in a relaxed area alongside the promotion of our Make it 

Happen and NUS Card initiatives.  

Online Engagement 

- We’ve currently had 3000 more digital engagements (likes, fb posts, tweets, 

retweets, direct messages) with Liverpool SU throughout August/September than we 

did in 2015 and we’ll be focusing work to continue this online engagement throughout 

the year.  

- Twitter Followers: 10.4k Facebook Likes: 9,559 Instagram followers: 460 (relatively 

new account) Snapchat: We’re going to be doing a lot more with snapchat throughout 

the year starting with live snapchatting the Freshers’ Fair so we should have 

analytics available on this for the next trustee report.  

Media 

- LiverpoolSU President interviewed by Bay TV for their political debate programme on 

encouraging young people to take more notice of politics (due to be aired 28th 

September)  

- LiverpoolSU President interviewed for BBC Radio Merseyside at LJMU Welcome 

Fair highlighting the LiverpoolSU offer to students and why it’s important we’re 

represented at the fair.  

- LiverpoolSU featured in The Guide’s 100 things every Fresher needs to know before 

starting University as ‘the fountain of all knowledge’ for Freshers’.  

 



 
 

#FUTURESU work 

- Reskin of all SU Spaces (see images) 

- “Our Journey towards ‘excellent’” document, presented to LJMU partners outlining 

our current position and longer term plans to achieve an “excellent” rating on the 

NUS Quality Mark framework. 

- “Towards a #FUTURESU” bid document – for presentation to the VC to outline our 

transformational plan building on an initial investment of £250k during 2016/17. 

Highlights for Semester One 

- Building much more digital engagement into our campaigns and finding the best 

ways to give the sabbatical officers platforms to better engage and update students 

on the work they do. Starting with the creation of a Sabbatical Officer Blog / Vlog 

which will be in place for December.  Alongside this we’ll be getting the officers to 

use this platform to engage with students on a more ‘human level’ through the 

creation of their top 5 lists. Top five places to watch the football for students, top 5 

coffee shops, Top 5 Community food initiatives etc  

- Parched and Hungry Campaign - Leading on a highly visual campaign throughout 

October – December in Libraries to promote the need for kettles and microwaves 

across campus.  

- World Mental Health Day – launch of our Make it Happen welcome week campaign 

voting results which is currently looking highly likely to have had the students vote 

overwhelmingly for a focus on student health and wellbeing. A great opportunity to 

highlight what we’ll do with this.   

- NUS Conference Standing & voting  

- Make It Happen voting on TEF and an LJMU Groups Mascot.  

Overall look at 2016 / 17 

Throughout 2016 / 17 as well as the ongoing marketing support to our key departments and 

Officer Campaigns we’ll be focusing on:  

Normalising the use of LJMU data to drive decision-making and targeted communications 

Taking an insight-led approach to all projects 

Elections Campaign 

Developing our Mini Su activity and engagement  

Developing our website and digital presence more broadly 

 

 

 

 

 

 



 
 

Liberation Project led by the Liberation project Coordinator in order to 

- Work with the student officers to understand and improve upon our liberation 

offerings 

- Work with Policy Development Coordinator to improve hard to reach student 

engagement in the Make it Happen process 

- Work with the Marketing team to maximise the number of candidates and number of 

votes in each of our elections from liberation demographics 

- Produce a report with recommendations in how we can better liberate our activities 

and include these in our new strategic plan 

Insight work and research around the 2016-2019 marketing strategy, including consideration 

into the future sustainability of the Liverpool SU name and brand identity. 


