
 
 

Paper H          04/04/17 

Briefing Paper 

The future identity of Liverpool SU – April 2017. 

Action required for trustees: to approve recommendations of paper 

 

Introduction 

During February and April 2017, we have undertaken an insight gathering exercise into the question 

of whether, aligned to the proposed new 3-year strategy, the organisation should change its name 

and brand identity. 

 

Context 

This question has become increasingly the subject of informal and anecdotal conversations over the 

past academic year among SU colleagues and stakeholders. It has been brought into sharper focus as 

a result of a number of key developments for the SU in 2017: 

- Renovation of SU social spaces on campus 

- The development of the 2020 SU organisational strategy 

- The subsequent development of a new Marketing, Communications and Engagement 

Strategy for 2017-2020. 

The conversation around the new SU Spaces in particular has presented an exciting and radical new 

vision for the look and feel of our on-campus physical spaces. This has prompted the question 

around whether our identity as a whole needs to change to reflect this, and to ensure it sits more 

comfortably with the overall strategic direction of the organisation. 

 

Approach 

For the purposes of this initiative, we have considered our name and brand identity from the 

following perspectives: 

- Analysis in the context of the revised vision, mission, values and priorities of the new 

organisational strategy. 

- Analysis in the context of qualitative and quantitative insight gathered from students 

- Analysis in the context of qualitative insight gathered from staff, and sabbatical officers 

 

Request to trustees 

At Trustee Board on 4th April, we will present a paper outlining our recommendations for a course of 

action in relation to the future development of the organisational name and brand identity. 



 
 

It is requested that trustees consider this and ratify the recommendations proposed.  

Please note that trustees will not be asked to comment on new proposals for names or brand 

identity. At this stage, the question is around whether to move ahead or not with the 

recommendations of the report. 

 

Further information 

To discuss this in more detail, please contact Ben Capper, Director of Marketing via 

b.j.capper@ljmu.ac.uk 
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