
	
	

Elections: Campaigning Tips 

INTRODUCTION 

Campaigning during the election period can be an exciting time, but at times it can also feel a 
bit overwhelming. The following guide has been created to help you plan and organise your 
campaign to be effective as possible.  

We can’t stress enough, that before you get started, your studies, health and the welfare of 
people helping you should always come before winning an election. Make sure you 
accommodate for these in your campaign plan. Research has shown that running a positive 
and friendly campaign is far more effective than a negative one, not to mention that you 
may end up working with some of the other candidates in the coming year. We can’t 
stress this enough, it is better to start your year in office not having to resolve arguments that 
you had with other candidates during the elections! 

 

THE MEMBERSHIP 

Beds SU represents over 13,000 students studying at the University of Bedfordshire. In the 
UK, the University has eleven campuses and study centres: 

o Arthur Mellows Village  o Putteridge Bury 
o Aylesbury o Stratford College London 
o Bedford o Tresham College 
o London Churchill College o University Campus Milton Keynes 
o London School of Commerce o University Campus Oldham 
o Luton  

 

If you are standing for a full-time Officer it is worth considering that, if elected, you will 
represent all eleven campuses. Finding ways to engage students from these campuses will 
give you a much stronger mandate to lead.  

The University has an extremely diverse student body, with different; genders, ages, 
ethnicities, religious faiths, sexualities, level of study, disabilities and dependents, to name a 
few. It may be wise to consider how you can appeal as a candidate to voters who may not 
identify with you.  

A few facts about our current membership from the data provided by the University: 

§ 14,853 registered members. 
§ 9,094 females (61.23%) – 5,744 males (38.67%) 
§ 6,508 are aged 18 – 21 (43.82%), 3,960 are 30 or over (26.66%), 2,782 are aged 22-

25 (18.73%) and 1,596 are 26-30 (10.75%) 
§ 9,443 (63.58%) are registered as having the UK as their nationality, the next largest 

registered nationality is Romanian with 558 students (3.76%). 
§ 11,804 (79.47%) are registered as UK fee paying status, 1456 (9.80%) are registered 

as paying international tuition fees.  
§ 11,829 (79.64%) are studying at undergraduate level. 
§ 3,153 (21.23%) are studying part-time. 
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Elections 2017 

In the 2017 elections, for the first time, members from campuses other than just Luton and 
Bedford voted. There was also an increase of unique voters by 5.3% compared to the 
previous year. The turnout for 2017 was 17.9% (2,153 voters out of registered 12,049 
students in the system). 

Some stats from last year: 

§ Over 57% of our voters were female. 
§ Over 73% of our voters were aged 18 to 21, 12% were over the age of 30. 
§ By ethnicity, the highest percentage of voters identified as ‘white’, second highest 

with 23.24% identified as ‘Black African’. 
§ 71.41% of voters were from the Luton campus, yet Luton students only represented 

59.89% of the overall membership. 

So, what? 

None of the data above should be used to put a candidate off or for them to worry that their 
own identity might not match the majority of our voters. Instead, use it to think about the 
varying experience of our membership while at university. A student studying part-time is 
likely to have different needs and wants to a full-time student, a student paying international 
fees may have a very different opinion on the value for money of their course than a student 
paying UK fees. There are a lot of different ways you can interpret this data to consider 
where representation might be lacking and how you might encourage people to believe that 
you will represent them if elected.  

Never use this data to stereotype or pigeon-hole a whole demographic of students, not only 
is that highly offensive and potentially discriminatory, but it goes against the principles of 
Beds SU. It should be about seeking out and talking to students who might feel 
underrepresented by their students’ union.  

 
CAMPAIGN PLANNING  

Preparation is fundamental to a successful election campaign, so we have built in a whole 
week of planning between the close of nomination and the start of campaign week to give you 
lots of time to prepare yourself. 

It’s useful to structure your campaign so that you know the steps you have to go through to 
get as many votes as possible. Splitting it into these three parts might help: 

1. Aim – what’s your overall goal? 
2. Objectives – these are the steps to go through in order to achieve your goal 
3. Tactics – what you do at each step 
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For example: 

 

AIM:  
To get elected 
OBJECTIVES:  
Talk to 500 students 

Reach a further 500 students via social media 
To get endorsements from three societies or 
sports teams 
 

TACTICS: 
Visit four campuses 
Put up 20 posters 
Create a banner 

Pre-prepare social media posts for 
endorsements to use  
 

ELEVATOR PITCH  
	
You’ll be talking with a lot of students during campaign and voting week, practice learning to 
introduce yourself in 30 seconds: 
 
Who? (your name) 
What? (the position) 
Why? ‘Three reasons why you should vote for me are… ‘(be positive) 
Where? ’If you check my Facebook page, there’s more information about what I will do’ 
When? ’Voting opens...’ 
How? ‘Vote for me at ....’ 
 

WILL STUDENTS CARE? 
	
The data and research into students’ unions, may make it appear as though people are 
apathetic and simply don’t care about politics. The best way to counter this is to find a way 
that makes an apathetic voter relate to issues. However, accept that rejection will be part of 
the process and don’t take it to heart and don’t harass voters if you fail to engage them.  
 
Try the ‘apathy staircase’ to engage voters, work your way up the staircase and you may win 
them over: 
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1. Experience: 
What is the 
person’s 
experience of 
this issue? How 
might your 
campaign affect 
them? 

 
 
 
 
 
 

2. Injustice Injection: 
 
Illustrate how their 
experience is unfair 
or wrong. 
Comparisons are 
often a good way to 
do this. Show them 
that there is an 
alternative to their 
experience.  

 

 
 

3. Visioning: 
 
Illustrate that it is 
possible for their 
experience to 
change. talk about 
how this would 
benefit them. What 
would need to 
happen to make this 
come about? Who 
makes the decision 
about this issue? 

4. Action: 
Talk about how you 
are going to make this 
change happen and 
what they can do to 
help you. 

 

KNOW YOUR AUDIENCE 
According to NUS research:  

British, male undergraduate students studying full-time are most likely to vote.  
Postgraduate students are the least likely to vote. 
International students are less likely to vote than home students. 
Part-time students are less likely to vote than full-time students. 

 
Think about where you might fall in these statistics, what would encourage you to vote and 
how can you use this to encourage others to vote? 
 

SOCIAL MEDIA 
Social media is a great way to engage with voters that you may not get the chance to talk to 
in person. Think of creative tactics to get students involved with any social media 
campaigning you do.  

Use these tips to keep your campaign articulate and coherent: 

1 – Stay on point (it will likely be detrimental to veer off message) 

2 – Be visual (images and graphics are easier ways for voters to digest information quickly) 

3 – SPELL CHECK (silly typos and errors can detract from your points) 

4- Don’t spam people (an overkill of messages and communication can be equally annoying 
as they are in person) 
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5 – Be security smart (make sure you protect your passwords, don’t leave yourself logged 
into anyone else’s computers or the computers in the LRC. Also, be careful who you trust 
with your details if you’re letting campaign members post on your behalf) 

6 – Don’t use offensive or threatening language (even if you intended it as a joke, people 
may take it offensively) 

7 – Slogans (social media is the perfect opportunity to encourage other users to use your 
slogans or hashtags) 

 

Facebook Groups & Pages 

Using Facebook groups is another way to spread your message, make sure you don’t invite 
anyone until the launch of digital campaigning week. Consider making your group public for 
other voters to add friends, but also remember that Facebook will reach non-students as well 
as students at the University of Bedfordshire.  

Check your group regularly to delete any offensive comments, whether they are about you or 
another candidate. The group will be part of your campaign and you could be found 
responsible for not removing insults or slander.  

 

Please note: a healthy debate is encouraged, but in the world of social media this can 
quickly descend into ‘trolling’ and blatant offense.  

Remember: under the election rules, pages and groups should only promote one candidate.  

Tip: 

- Search Facebook for how other people have been creative with this. A simple search 
such as ‘vote for SU President’, will provide some of the following examples: 
 

         


