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Nutickets have provided Oxfam with an event management system to enable us to maximise 

fundraising opportunities from our events portfolio. Having a stable platform with JustGiving 

integration has increased the user experience.  Amy Fox 

 

 

 

 

Making charity event data management simple and safe 

Charities and events go hand in hand, and almost always have done. Over time, Charity 

fundraising events have risen in popularity 

increasing awareness and gaining donations. But what role do events play in our uncharted 

digital age? And how can charities make sure their events enhance their donor relationship, not 

damage it? 

 

Examples of charities who are getting it right 

The results speak for themselves. Macmillan, for example, reported that they raised £47.4 million 

by holding events in 2014, making this their second highest form of income, behind gifts in wills. 

A report commissioned by JustGiving and ACTIVE Network found that the number of UK 

fundraising events held rose by 700% between 2007 and 2012, which proves that the method is 

working. Generally, charity fundraising events are a tried and tested method of growing 

revenue, as people are usually more willing to donate money in the flesh, rather than 

electronically. As well as asking for donations at the event, it is helpful for charities to receive 

money from ticket sales - something that donors are happy to pay for. If charities can create an 

appealing event, the fact that the money is going to a good cause is just a bonus. Events are also 

created by a charity event that is hard for other forms of fundraising to match. If people enjoy 

themselves at - the event, they are generally more likely to attend future events and donate to 

the charity again.   

 

Charity events in the modern age 

Of course, the charity sector and the events industry have both had to move with the times, and 

constantly update their methods in order to stay relevant and successful. Event technology has 

 
 

http://www.macmillan.org.uk/about-us/what-we-do/our-annual-report-and-accounts/how-we-raise-and-spend-our-money.html
http://www.macmillan.org.uk/about-us/what-we-do/our-annual-report-and-accounts/how-we-raise-and-spend-our-money.html
http://www.fundraising.co.uk/2013/10/23/fundraising-events-still-growth-area-8-last-year/#.VkHx-rfhCUk
http://www.fundraising.co.uk/2013/10/23/fundraising-events-still-growth-area-8-last-year/#.VkHx-rfhCUk
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taken great strides in recent years, and the increasing popularity and thus complexity of 

fundraising events has led to charities needing event technology to help them extract the 

maximum ROI from their events. Their events also need to be well organised to ensure that the 

participants have a good experience at the event. As well as being an important KPI, this also 

helps to reduce negative publicity, and demonstrate to donors that their funds are being spent 

effectively. 

Event management and ticketing on a large scale is complex and often tricky, which leaves a 

necessity for a specialist event management and ticketing system. Large numbers of people 

- or prepared - for 

meaning charities and other event organisers have to be prepared to service larger numbers 

than anticipated. The competitive and high pressure circumstances surrounding large scale 

events also require charities to go the extra mile in securing dedicated donors and attendees. 

This requires charities to use a CRM system that can record who attends what events, and 

capture relevant data about donor demographics. 

 

Challenges facing charities 

Now, charity events are an incredibly large and complex sector, and this brings a whole host of 

issues and obstacles that need to be overcome. In recent years, charities have faced an issue 

with donor fear, as a number of scandals concerning the passing on of data and hounding of 

vulnerable people by unscrupulous companies have been made public knowledge. This has 

brought about a fear in prospective donors that the personal data that charities require when 

receiving donations will not be safe and will possibly fall into the hands of companies who are 

interested in misusing this data. Thus, people are becoming ever more nervous about donating 

to charities and participating in their events.  

 

 

An example of this type of scandal is the case of 87 year-old dementia sufferer Simon Rae, whose 

story was investigated and told by The Daily Mail. It is believed that Mr Rae completed a lifestyle 

survey and neglected to tick a box saying his details should not be passed on, which resulted in 

his details being passed on over 200 times, leading to Mr Rae being contacted almost every day. 

He eventually ended up losing over £35,000. 
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up in a similar situation is enough to make people doubt themselves when thinking of donating 

to charity. Equally, charities are not at fault for these situations arising. Data capture is a 

necessary and important part of accepting donations and registering charity event attendees, 

and gaining certain data from donors cannot be avoided. This creates myriad problems and 

means charities must walk a fine line when capturing data. 

 

The Cost of events 

Events can appear to be a risky strategy for charities who wish to expand their donor base and 

build donor loyalty. Investing charity money in organising events can be seen as a waste by 

some, and so a positive return on investment and a well organised event is vital in order to show 

that the event was not a waste, and to show that charity money is being spent in the right way. 

To decrease the risk of setting up an event, charities must have a good understanding of their 

audience and what they want from an event. One of the best ways to acquire this audience 

information is to ask existing donors questions about themself, their lifestyle, what they desire in 

a charity event and what events they would like to see. This all leads to a better understanding of 

 

 

Data management issues 

As the events industry has grown in sophistication, charities are looking to services to help them 

manage, ticket and promote their events effectively - and there are tools to help them do this. As 

a recent report from Omatic Software concluded; 

software more specifically, the reporting tools and dashboards these products typically 

include  

In a mid-large size charity, time is a valuable commodity, and it can be very hard for charities to 

tempting to look to a third party system to help with events - a quick fix that can mean a loss in 

quality. A third party ticketing system can seem like the easy way, but it is not customisable to 

creating and managing an event. Thi

marketing, but of course, one size never does quite fit all. 

http://www.omaticsoftware.com/Blog/TabId/225/ArtMID/1158/ArticleID/144/New-Research-Examines-the-Effectiveness-of-Nonprofit-Fundraising-Events.aspx
http://www.omaticsoftware.com/Blog/TabId/225/ArtMID/1158/ArticleID/144/New-Research-Examines-the-Effectiveness-of-Nonprofit-Fundraising-Events.aspx


 
Contact No.:            +44 161 226 4344 
Website address:   http://www.nutickets.com 

 Page 5 
 

Furthermore, introducing a third party also introduces a possible threat to data protection. It was 

third party call centres who were at fault in the case of Mr Rae, and others like him. This is a 

can gain more revenue from selling data on or contacting donors with sales calls. This is where 

the real problem lies for charities looking to work with third party event technology suppliers; 

donor data protection is very much in the interest of charities, who have nothing to gain from 

data being sold on except alienated donors.  

Another problem that charities dealing with data management face is affordability - obviously it 

is vitally important that charity money is spent in the right way, and small to mid-size charities 

may not be able to justify spending money on the infrastructure they need to really handle data 

the right way, on their own. 

Thankfully, there are solutions to this raft of problems. When creating, promoting and managing 

events, it is our belief that partnering with a trusted and dedicated event management and 

ticketing platform helps charities run successful events and fundraise effectively, without the 

hassle. It is also the easiest way to remain data protection compliant when capturing attendee 

d parties, and 

white label solution that gives you the software you need, allowing you to manipulate the 

software and sell tickets yourself, is a different sto

100% safe must make sure that they own any and all data captured through an event 

management system, and that the software supplier are not going to store or use any data 

about their donors. This also allows donors to feel safe donating or buying tickets for a charity 

event, as they are sure that their data is only going to the people that they want it to. 

 

Who are Nutickets? 

With a global roster of clients from every sector of the event industry, Nutickets have created 

custom solutions for all types of events, making sure each event was given a specialised, unique 

service. Rather than believing one size fits all, Nutickets create a new size for every client. 

Having researched the issues facing charities who run events, it became clear that our existing 

features are a necessity for any charity looking to fundraise and organise successful events, 

without coming across one of these issues. We have also gained serious experience in the charity 

sector through partne who transformed the 

lives of 11.8 million people last year. Nutickets provide Oxfam with event ticketing and 

http://www.oxfam.org.uk/donate
http://www.oxfam.org.uk/donate
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management services that cater to their specific needs, and our support team are always on 

about Nutickets: 

There was a focus on Event Registration for our sporting and adventure events, which gave us 

greater revenue streams from ticket sales and maximised fundraising opportunities with 

JustGiving integration. Supporter data was easily captured by us and because no third party was 

involved we felt confident that our   

 

What can Nutickets do for charities? 

extensive customisation, Nutickets offer a powerful white label box office, that integrates with 

personal touch that can get lost in a third party system, and increases awareness. Rather than 

just being another event in a long list, your event stands out as its own, specialised creation. 

Nutickets offer seamless event registration and extensive, customisable data capture, allowing 

charities to build up a profile of their target audience, and improve their content and events to 

appeal to prospective donors. Another big feature is our integration with JustGiving, which 

allows ticket buyers to easily donate as they are purchasing tickets. This integration has seen 

Oxfam be very successful in maximising fundraising. 

But by far our most important feature for charities, given the issues currently being faced in the 

charity events sector, is that our clients have 100% ownership of their customer data. For 

charities, this means that Nutickets do not use donor data in any way, as a third party might. We 

give you detailed, sophisticated data and analytics tools, and allow the option for clients to 

ourselves, which means that donors - the most crucial part of charity fundraising - have nothing 

to fear.  


