Getting
started on
OnePulse

What is a
Pulse?
A Pulse is a micro-survey made up
of up to 3 questions. You can send a
Pulse at any time and get
responses live from real people
across the country.
In this document you’ll get an
overview of all the main features
available on OnePulse, to help you
get the most out of your research.

Create your 1st Pulse

Select ‘Create Pulse’
on your dashboard
to get started!

Who do you want
to speak to?
Channel

Channel/demographic filters are
available on the left side of the
Pulse creation page.
Channels are related to interests &
attitudes. Choose one of our
pre-selected channels or create
your own.
Select who you want to speak to
with our 60+ demographic filters -everything from socio-economic to
lifestyle habits can be found here.

Live
demographic
filters
Once your Pulse has gone live
you can filter your results by
the demographics you
selected in real-time.

Writing your questions
Add pictures
and/or link
out to media
you’d like
your
respondents
to see

Add up to
8 answer
options

Choose the answer type
you’d like to use

Allow comments
and/or shuffle
answer options

Answer options
There are 8 question types
available on OnePulse:
1.
2.
3.
4.
5.
6.
7.
8.

Exclusive choice
Multiple choice
Yes/No
Slider
Ranking choice
Image choice
Branching
Free text

Answer options

1. Exclusive choice
Respondents can only choose 1 of the
answer options provided.

Answer options

2. Multiple choice
Respondents can choose multiple answers.
Type to set the min./max. number of choices
respondents can select.

Answer options

3. Yes/No
This one’s easy! Are the answer options to
your question “yes” & “no”? Select this option
to automatically populate those answers.

Answer options

Examples of when to use a slider for
questions:

4. Slider
Use the slider for questions with numerical
answers or that sit on a scale.
Set the min/max values as well as the
interval size, which defines the value
between answer options.

How many hours do
you work per day?
Min value: 0
Interval: 1
Max value: 20
Options available
to respondents:
1, 2, 3 ... 19, 20
How are you
feeling?
1 = terrible, 5 = great
Min value: 1
Interval: 1
Max value: 5
Options available
to respondents:
1, 2, 3, 4, 5

What percentage of
the photos on your
phone are selfies?
Min value: 0
Interval: 25
Max value: 100
Options available
to respondents:
0, 25, 50, 75, 100

Answer options

5. Ranking choice
Select this option to ask your
respondents to rank the provided
answers in order of preference.
Respondents will be prompted (by
default) to drag & drop the options
available to order from top to bottom.

Answer options

6. Image choice
Exclusive choice, but with pictures.
Upload up to 6 images for your respondents to
choose from.

Answer options

7. Branching (Q1 only)
Branch your Pulse from the 1st question to
create different routeways for respondents
based on their answer.
You can create up to 3 branches, meaning you
have a maximum of 7 questions available on a
branched Pulse.
If Q1 is “Do you like Apple products?”
To those that said ‘Yes’, you can ask
“Why do you like Apple?”
To those that said ‘No’, you can ask
“Why don’t you like Apple?”

Answer options

8. Free text
The final answer option is to give no
options at all…
Select free text to leave your question
completely open for respondents to
provide their own answers.

Other
options

Comments
Select the chat box on any question
to enable respondents to add any
comments they may have.

Shuffle
Select the crossed arrows to shuffle
your answer options. This will
randomise the order that answers
are presented to each respondent.

Anchoring
You can anchor any answers you
don’t want to shuffle using the lock
symbols, which will appear next to
each answer once shuffling is
selected.

Framing your Pulse
The title of your Pulse is the first thing your
respondents will see, so choose wisely...
Optional: Add an
introduction and/or
thank you message to
provide more context
around your Pulse
and link to any media
you’d like to share

Take a sneak peek
You can preview
your Pulse on the
OnePulse mobile
app before you send
it live to our
community.
Tap the eye button
and enter your
OnePulse app
username to have a
preview Pulse sent
to your phone.

Click the eye icon to
open the preview
window.

Send your Pulse live
Click the purple
button to open the
publishing window
Enter the number
of respondents
you want to
answer your Pulse

Send it live straight
away, or schedule
for the future

Click SEND PULSE
to send/schedule
your Pulse

Sample sizes

The right sample size is important to
ensure robust, reliable and
representative data.

300-500

750-1200

1250-2000

FOR STEER

FOR STRATEGIC
DECISION-MAKING

FOR AUDIENCE
UNDERSTANDING

Creative/concept testing or validation

Campaign optimisation, brand tracking, or pitch
research

Segmentation or usage & attitude studies

You’ve got a creative concept and want a
gut-check indication of how it will
resonate with the general public. A
smaller sample size is perfectly sufficient
here, but consider a larger panel once
you’ve got some more substantial ideas
you’re looking to test.

A 750+ sample size is industry standard for an accurate
reflection of a brand’s performance in the marketplace.
You’ll want a sample size closer to 1500 when:
●
you’re looking to track perception of a brand
over time (i.e. pre, mid and post campaign)
●
you’re an agency pitching to a brand and want
to show current position in the market
●
you’re looking to get media coverage from your
findings

When looking to build out complex
segmentation or create robust
audience/consumer profiles, you’ll need to
ensure that you have a larger sample size. The
more segments you’re looking to create, the
higher your sample size should be.

Your results
Once your Pulse is live, you can watch your results
come in live from our community across the UK. You
can also filter data by the demographics you selected
in real-time.
Head to the Extract data icon to download your raw
data in .csv format and analyse further, or download
summary data to view your results broken down by
demographic.

Re-access respondents
Speak to the same group
over and over again, by
using the rePulse button at
the top of any Pulse.

Alternatively, you can re-access just the
respondents who gave you a specific answer in
an earlier Pulse.
-- in this example we’re sending a new Pulse to
people who told us the iOS11 feature they’re most
excited about is “facial recognition to unlock
phone”.
Learn more about re-accessing respondents

Divide & conquer
Got a lot of projects
on?
Our newest feature,
Workspaces, allows
you to manage and
collaborate on
different projects
through one login.

Learn more about
Workspaces

Leading
questions
Have you ever been asked a
question and thought “I know
exactly how this person wants me
to respond”...?
A leading question can have a huge
impact on the answers you receive
and the value of the resulting data.
There a number of ways you can
inadvertently make your question
leading, but they’re also easy to
avoid.

Leading questions

You either have or you haven’t,
there’s no in-between.

This question is not as useful
as it could be for 2 reasons:
1.
2.

It suggests that you
should like my haircut
I won’t know much
about what those that
say “No” think… some
might think it’s ok,
others might think it’s
awful!

1. The closed question
Closed questions can be a really useful way to
get clean and precise data by pushing
respondents to pick a side, but sometimes this
push can cause bias and/or less valuable data…

Leading questions

There’s no opportunity here
for you to say anything critical
about my haircut… and even if
you did have a nice thing to
say, you’re forced to choose
one of the words I’ve already
picked out for you.

These options provide an even
mix of positive/negative
sentiments and allow you to
select more than one option
(or none at all). Giving an
“other” option also means you
have the opportunity to
comment with your own
thoughts.

2. The hidden agenda
Our clients love the work you do, and of course
they want everyone else to as well… But
neutrality is essential when asking questions,
and it’s also important that an element of that
neutrality carries over into the answer options
you provide.

Leading questions

Talking about
hairdressers/barbers in the 1st
question means there’s a
strong chance more people
will say that to treat
themselves they’d go to get a
haircut in the 2nd question…

Here the title has the potential
to be leading. The title is the
first thing my respondents will
see before tapping through to
answer the Pulse, so I’m still
planting that seed.

3. The set-up
Your questions can be completely flawless, but
the way you order your Pulse can still lead
respondents down a particular path… If you
plant a certain idea in your respondents' heads
in one question, it can have an effect on their
subsequent answers.

Leading questions

If you’re worried that
your question might
be leading…
Instead of asking “Do you think coffee is
delicious?”...
Use it as a statement & add ‘Agree or
disagree?’
Agree or disagree? “Coffee is delicious.”
Make it a fill in the blank:
Complete the sentence: “I would
describe coffee as ________.”
Say less in the question & more in the
answer options:
How do you feel about coffee? (I think
it’s disgusting/delicious/amazing)

Likert scales

Likert scales are the most widely used approach
to scaling responses in survey research. They
provide a standardised, recognisable, and
inclusive way for respondents to chart their
opinions on a scale.
Likert scales always have an odd number of
options (normally 5 or 7) so that there’s always a
central “neutral” option.
Here are some of our favourite scales...

Likert scales

Sentiment:
●
●
●
●
●

Very positive
Somewhat positive
Neutral
Somewhat negative
Very negative

Agreement:
●
●
●
●
●

Strongly agree
Somewhat agree
Neither agree nor
disagree
Somewhat disagree
Strongly disagree

Importance:
●
●
●
●
●

Extremely important
Moderately important
Somewhat important
Not particularly
important
Not at all important

Difficulty:
●
●
●
●
●

Very easy
Quite easy
Neutral
Quite hard
Very hard

Priority:
●
●
●
●
●

Essential
High priority
Medium priority
Low priority
Not a priority

Frequency:
●
●
●
●
●

Always
Often
Sometimes
Rarely
Never

Value:
●
●
●
●
●

High value
Moderate value
Average value
Low value
No value

Likelihood:
●
●
●
●
●

Very likely
Somewhat likely
Neither likely nor
unlikely
Somewhat unlikely
Very unlikely

Participation:
●
●
●

Yes, have participated
No, but have
considered
No, and haven’t
considered

Sentiment:
●
●
●
●
●

Very positive
Somewhat positive
Neutral
Somewhat negative
Very negative

Comparison (to average):
●
●
●
●
●

Way above average
Above average
Average
Below average
Way below average

Comparison (to another):
●
●
●
●
●

Much better
A bit better
No better or worse
A bit worse
Much worse

Any
questions?
Get in touch.

hello@onepulse.com
+44 (0)208 834 3472

