
 
 
 
 
 
 
 
1. To enter: Fill in details at the end of the 
survey  
2. Entries close: on the specified closing date. 
3. Prize(s) are: Specified on competition 
details  
4. Open to UK residents aged 18 or over 
5. No cash alternative. Prizes are non-
transferable.  
6. Only one entry per person. 

7. For full terms and conditions see: Competition terms and conditions by following this link 
– to view, please copy and paste the link in your browser: 

https://s3-eu-west-1.amazonaws.com/papillon-local/uploads/8/62/competition-terms-and-conditions-people-management-2017.pdf 

 
The Promoter : Haymarket Media Group, Bridge House, 69 London Road, Twickenham, 
TW1 3SP 
 
PEOPLE MANAGEMENT MAGAZINE SURVEY COMMUNITY (A 
HAYMARKET BUSINESS MEDIA BRAND) TERMS & CONDITIONS AND 
PRIVACY POLICY 

 
Acceptance of Terms and Conditions, Privacy Policy and Transfer of Data 
to Third Parties 

 
You acknowledge and agree that by registering free for this website you shall: 

 
· be bound by the People Management Terms & Conditions and Privacy 
Policy;  
· consent to us sending you information about products and services 
available 

from us that we think will be of interest to you; 
· consent to us sharing your personal data with the company sponsoring 

the content in exchange for them providing the content, and consent to 
that company contacting you with information about their products and 
services by telephone, email or mail. 

 
1. INTRODUCTION 
The People Management Survey Community recognises that privacy is 
important when using the Web for communications. This policy explains how 
The People Management Survey Community collects and shares personal 
information. The People Management Survey Community may update this 
Policy at any time. In the event there are material changes in the way we treat 
your personal information (“Your Data”), we will notify you by email. Unless 
stated otherwise, our current Policy applies to all information that we have 
about you and your account. If you have questions or concerns regarding this 
Policy, please contact Alex Whitson at the address below. 



For the purposes of the Data Protection Act 1998 (the “Act”), the data processor is The 
People Management Survey Community of Haymarket Business Media, Bridge House, 
69 London Road, Twickenham, TW1 3SP. 

 
2. INFORMATION COLLECTED 
The People Management Survey Community requires viewers of certain 
educational online events to register in order to watch them. The mandatory 
fields here typically include but are not restricted to name, job title, company, 
B2B or B2C, company turnover and email address. The information 
submitted in these fields is all the information that we collect. 

 
3. USE AND SHARING OF INFORMATION 
The People Management Survey Community does not share or sell personal 
information about you with third parties or non-affiliated companies except to 
provide the products or services you have requested, when we have your 
permission, or under the following circumstances. 
When you register for a People Management Survey Community online event, 
we may share your personal information with the Event Sponsor (for the 
purposes of this Policy, “Event” means an online event that is broadcast live or 
on-demand and “Event Sponsor” means someone who sponsors an Event). 
The Event Sponsor may contact you for such purposes as replying to your 
queries, improving their services, conducting surveys or to deliver promotional 
material to you. Event Sponsors receiving personal information from The 
People Management Survey Community do not have any independent right to 
share this information. In subscribing for a People Management Survey 
Community Event you agree that your personal and other information may be 
shared with the Event Sponsor and we encourage you to review the Event 
Sponsor’s own Privacy Policy to ensure you are satisfied with the provisions. 
Except as previously stated, The People Management Survey Community 
does not control the activities of Event Sponsors in the control and protection 
of personal information. 


