
ORIGINAL ARTICLE

ISSN No :2231-5063

International Multidisciplinary 
Research Journal

Golden Research 
Thoughts 

             Chief Editor
Dr.Tukaram Narayan Shinde

              Publisher
Mrs.Laxmi Ashok Yakkaldevi

Associate Editor
Dr.Rajani Dalvi

          Honorary
Mr.Ashok Yakkaldevi

Vol 4  Issue 6 Dec 2014



 Editorial Board

International Advisory Board

Welcome to GRT
ISSN No.2231-5063

          Golden Research Thoughts Journal is a multidisciplinary research journal, published monthly in English, 
Hindi & Marathi Language. All research papers submitted to the journal will be double - blind peer reviewed 
referred by members of the editorial board.Readers will include investigator in universities, research institutes 
government and industry with research interest in the general subjects.

RNI MAHMUL/2011/38595                                                                                             

Address:-Ashok Yakkaldevi  258/34, Raviwar Peth, Solapur - 413 005 Maharashtra, India
Cell : 9595 359 435, Ph No: 02172372010 Email: ayisrj@yahoo.in Website: www.aygrt.isrj.org

Pratap Vyamktrao Naikwade
ASP College Devrukh,Ratnagiri,MS India

R. R. Patil
Head Geology Department Solapur 
University,Solapur

Rama Bhosale
Prin. and Jt. Director Higher Education, 
Panvel

Salve R. N.
Department of Sociology, Shivaji 
University,Kolhapur

Govind P. Shinde
Bharati Vidyapeeth School of Distance 
Education Center, Navi Mumbai

Chakane Sanjay Dnyaneshwar
Arts, Science & Commerce College, 
Indapur, Pune

Awadhesh Kumar Shirotriya
Secretary,Play India Play,Meerut(U.P.)

Iresh Swami
Ex - VC. Solapur University, Solapur

N.S. Dhaygude
Ex. Prin. Dayanand College, Solapur

Narendra Kadu
Jt. Director Higher Education, Pune

K. M. Bhandarkar
Praful Patel College of Education, Gondia

Sonal Singh
Vikram University, Ujjain

G. P. Patankar
S. D. M. Degree College, Honavar, Karnataka

Maj. S. Bakhtiar Choudhary
Director,Hyderabad AP India.

S.Parvathi Devi
Ph.D.-University of Allahabad

Sonal Singh,
Vikram University, Ujjain

Rajendra Shendge
Director, B.C.U.D. Solapur University, 
Solapur

R. R. Yalikar
Director Managment Institute, Solapur

Umesh Rajderkar
Head Humanities & Social Science 
YCMOU,Nashik

 S. R. Pandya
Head Education Dept. Mumbai University, 
Mumbai

Alka Darshan Shrivastava
Shaskiya Snatkottar Mahavidyalaya, Dhar

Rahul Shriram Sudke
Devi Ahilya Vishwavidyalaya, Indore

S.KANNAN
Annamalai University,TN

Satish Kumar Kalhotra
Maulana Azad National Urdu University

Mohammad Hailat
Dept. of Mathematical Sciences, 
University of South Carolina Aiken

Abdullah Sabbagh
Engineering Studies, Sydney

Ecaterina Patrascu
Spiru Haret University, Bucharest

Loredana Bosca
Spiru Haret University, Romania

Fabricio Moraes de Almeida
Federal University of Rondonia, Brazil

George - Calin SERITAN
Faculty of Philosophy and Socio-Political 
Sciences Al. I. Cuza University, Iasi

Hasan Baktir
English Language and Literature 
Department, Kayseri

Ghayoor Abbas Chotana
Dept of Chemistry, Lahore University of 
Management Sciences[PK]

Anna Maria Constantinovici
AL. I. Cuza University, Romania

Ilie Pintea,
Spiru Haret University, Romania

Xiaohua Yang
PhD, USA

                                                  ......More

Flávio de São Pedro Filho
Federal University of Rondonia, Brazil

Kamani Perera
Regional Center For Strategic Studies, Sri 
Lanka

Janaki Sinnasamy
Librarian, University of Malaya

Romona Mihaila
Spiru Haret University, Romania

Delia Serbescu
Spiru Haret University, Bucharest, 
Romania

Anurag Misra
DBS College, Kanpur

Titus PopPhD, Partium Christian 
University, Oradea,Romania



Golden Research Thoughts
ISSN 2231-5063
Impact Factor : 2.2052(UIF)

Volume-4 | Issue-6 | Dec-2014
Available online at www.aygrt.isrj.org   

          

A STUDY OF WOMEN ENTREPRENEURS 
IN SMALL SCALE INDUSTRIES

Abstract:- In this dynamic world, women’s role has been changing very drastically. Women’s 
journey started from poverty to prosperity, total dependence to equality, home manager to 
business manager.

Women owned business are highly increasing in the economies of almost all countries. 
The hidden entrepreneurial potentials of women have gradually been changing with growing 
sensitivity to the role and economic status in the society. But even after 66 years of Independence 
women in India are still struggling for entrepreneurial freedom. Even despite of government 
efforts, substantial growth could not be achieved, therefore women as an entrepreneurial 
resource have not been widely recognized in India.

Globally, small firms are considered to have an important role in the economy, serving 
as agent of change by their entrepreneurial activity. They are considered to be the sources of 
considerable innovative activity, stimulating industry evolution and creating an important share 
of the newly generated job.

Therefore it is important to study the role of women entrepreneurs especially, in small 
scale sector. The present study focuses on examining the demographic profile of women 
entrepreneurs in small scale industries in Ahmednagar city, Maharashtra, India and tries to 
analyze various factors which are responsible to start their business, problems faced by them and 
the constraints still they are facing. Finally suggest some remedies to the government to make 
assure that women’s would play an important role in Indian economy through developing small 
scale industries.

Keywords:Women Entrepreneurs, Small Scale Industries, Problems, Constraints.

INTRODUCTION

After finishing the education, candidate will be at the crossroads of life. He/she faces the dilemma of 
choosing what they have to do in life. The vast majority of human beings direct their activities towards earning a 
living, generating wealth and improving their standard of living. One can choose their career from two broad 
categories of options – Wage Employment or Entrepreneurship. The term ‘career’ signifies a continuous, ever 
evolving, ever expanding opportunity for personal as well as business growth and development.

CONCEPT OF ENTREPRENEUR

The word ’Entrepreneur’ is derived from the French word ‘Entreprendre’ meaning to undertake. In fact, in 
the 16th century, the Frenchmen who took military expeditions were referred to as ‘Entrepreneurs’. Later on, in 18th 
century, this term got associated with the person who started their own enterprises. Richard Cantillon, an Irish man 
who was living in France, was the first economist who introduced the term ‘entrepreneur’ referring to the risk-taking 
function involved in establishing a new venture.

According to Peter Drucker “Innovation is a specific tool of entrepreneurs, the means by which they exploit 
changes as an opportunity for different business or a different service. It is capable of being presented as a discipline, 
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capable of being learned and practiced. Entrepreneurs need to search purposefully for the sources of innovation, the 
changes and their symptoms that indicate opportunities for successful innovation. And they need to know and to 
apply the principles of successful innovations”.
An entrepreneur is always action oriented. He has the ability to visualize the necessary steps involved from idea 
generation to its actualization. He is both a thinker and doer; planner and worker. Generally speaking any individual 
possessing an entrepreneurial spirit and who is actively involved in the field of entrepreneurship can be called as an 
entrepreneur. Now a days it is very often associated with risk-taking, innovating, adventurism, thrill seeking and 
creativity

CONCEPT OF WOMEN ENTREPRENEUR

The government of India has defined a women entrepreneur as “An enterprise owned and controlled by a 
women having a minimum financial interest of 51 per cent of the capital and giving at least 51 per cent of the 
employment generated in the enterprise to women”. The above definition has come in for some severe criticism on 
the condition of employing more than 50 per cent of women entrepreneurs. Hence women entrepreneurs are expected 
to take the first step in organizing and co-coordinating the business activities, and at the same time they are also 
expected to innovate, imitate or adopt an economic activity to be called as “Women entrepreneurs”.

Women entrepreneurs may be defined as the women of group of women who initiate, organize and operate a 
business enterprise. The common dimension in the definition of empowerment is power: power to influence one’s 
own life, power to make one’s own choices and the power to act upon these choices.

CONCEPT OF SMALL SCALE INDUSTRY

The definition of the small scale industry has been modified nine times. In the beginning, for small scale 
industry, the investment level was Rs.5 lakhs and the employment limit was less than 500 persons when using power 
and less than 100 persons without using power. At present, the new Policy Initiatives in 1999-2000 defined small-
scale industry as a unit engage in manufacturing, repairing, processing and preservation of goods having investment 
in plant and machinery at an original cost not exceeding Rs. 1 core.

REVIEW OF LITERATURE

Tulus Tambunan (2009) has carried out a research on the topic of Problems of Women Entrepreneurs. He 
found that the representation of women entrepreneurs is still relatively low which can be attributed to factors such as 
low level of education, lack of capital, and cultural or religious constraints, most of women entrepreneurs in SMEs 
are from the category of “forced” entrepreneurs seeking for better family incomes.

A   study   by   Chinonye   Okafor,   Roy   Amalu   (2010)   reveled   that   positive relationship exists 
between motivational factors and women entrepreneurial challenges.

A study in Taiwan by Saikou E. Sanyang and 2Wen-Chi Huang (2008) proves those women entrepreneurs 
are capable as men running a business. From findings also suggests that women in middle ages, between mid-30s and 
mid-40s, are more likely to set up their own businesses.

In the study from by Poland, Hanna Mizgajska (2007) confirmed that education and professional experience 
of women were decisive in prioritizing by them the external and internal factors which impacted the decision of 
setting up a company. The study showed that a significant factor influencing company growth and company 
performance was training courses.

Veena Rao, Dr venkatachalam A. and Dr. Joshi H.G. has carried out the research on the topic, ‘Challenges 
Faced by Women Entrepreneurs Running Micro, Small and Medium Scale Fashion and Apparel Business: A Study on 
Fashion and Apparel Enterprises in Coastal Karnataka’ The study results reveal that success of women enterprises 
depends on the formal education and the training received. Most the women entrepreneurs surveyed were married 
women who feel confident in running and expanding the business with the support from the family members. The 
work-life balance is not given priority as the challenge in establishing or diversifying the business. The important 
challenges faced by women entrepreneurs in establishing and growing the business were finance, finding the skilled 
labor and increased competition. Women entrepreneurs also rated the assistance in business planning as a crucial 
factor for the success of any business growth and expansion. The challenges faced by women entrepreneurs need to 
be addressed by the educational institutions especially in terms of business planning and inculcation of managerial 
skills.

Arakeri Shanta V. has carried out a research on the topic ‘Women Entrepreneurship in India’. According to 
the study it has been observed that Women are very good entrepreneurs, and prefer to choose the same as they can 
maintain work life balance. Even though we have many successful Women Entrepreneurs in our country, but as we 
have a male dominated culture there are many challenges which women entrepreneurs face from family & Society.

Palanippan, G. Ramanigopal,C.S. & Mani A. has carried out a research on the topic, ‘A Study on Problem 
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and Prospects of Women Entrepreneurs with Special Reference to Erode District.’ The study reveals problems faced 
by women entrepreneurs and the weighted ranking method was applied. It inferred that the most number of the 
respondents have given First ranked for Lack of strong leadership; the respondents have given Second rank for 
financial deficit. The third rank was lack of systematic planning and working and followed by health problem, Non 
awareness of Government scheme, Non- repayment of loan by the members, Leaders misusing the group's money, 
other problems, Lack of Education and Lack of proper training. 

Poonam Vatharkar has carried out a research on the topic, ‘A Study of Constraints and Motivating Factors 
for Indian Women Entrepreneurs in Small Scale Industries’ This study examines the problems faced by women 
entrepreneurs in Pune district at various levels in their journey as entrepreneur, further the study also tries to probe in 
to the factors motivating these women to become entrepreneur and suggests a framework for the development of 
women entrepreneurship. It’s been found in the study that India is a male dominated society and women are assumed 
to be economically as well as socially dependent on male members. Women entrepreneurs face lots of problems at 
start-up as well as operating stage like, role conflict, lack of motivation, lack of finance, maintaining work life 
balance, discriminating treatment, understanding government rules and regulations etc. Further, it is noted that these 
women entrepreneurs are both “willing” as well as “forced” entrepreneurs. For some of them factors motivating to 
start their own enterprise is to support family financially, while for some of them it is the urge to be economically 
independent.
Dr Jaymmal, G. has conducted a research on the topic ‘Problems of Women Entrepreneurs in Coimbatore’ and 
reveals that all most all the women entrepreneurs irrespective of their education, age, married and the unmarried, 
caste, religion, type of organization, ownership type, experience, amount of capital investment, fixed assets find it 
very difficult to arrange and get financial assistance as and when they want, hence have ranked the problem of finance 
as first in order sellers, purchase of raw materials, technical problem and labor related problems. The most 
formidable problem that women normally faced is the problem of entrepreneurship among them is resistance, apathy, 
shyness, inhibitions, conservatism, poor response-all governed by cultural traditional, value system and social 
sanction.

RESEARCH GAP

In review of literature researcher found that most of the studies focused on the challenges and problems of 
women entrepreneur, capability and prospects of women entrepreneurs and also studied the relationship between 
motivational factors and women entrepreneurial but the researchers has not studied the factors which influences 
women entrepreneurship.

In this research paper researcher studied not only challenges and problems faced by women entrepreneurs 
but also studied the factors which influences women entrepreneurship, the socio- economic background of women 
entrepreneur, the role of women entrepreneurs and also studied family support and guidance for becoming the 
entrepreneur. Numbers of research are carried out mainly in big cities. The researcher has not come across of any 
research which aims to study the problems of women entrepreneurs of rural areas or suburban area. Therefore the 
researcher found a need to take up this topic.

OBJECTIVES

The objectives of this study are as under: 

vTo study the role of women entrepreneurs. 
vTo study the socio- economic background of women entrepreneur.
vTo identify the factors which influence women entrepreneurship
vTo aware about the problems of women entrepreneurs.

RESEARCH METHODOLOGY

The researcher has selected 50 women entrepreneurs on random sampling basis, who owned a small scale 
industry in Ahmednagar City. The researcher has collected the primary data with the help of questionnaire pertaining 
to the objectives stated above. The researcher has also collected the secondary data from various sources to 
supplement the primary data. The data collected with the help of questionnaire was tabulated and then analyzed with 
the help of some simple statistical tools.

SCOPE OF THE STUDY

The scope of the research is summarized as follows:
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1. The scope of the present study is confined to the geographical and corporation limits of Ahmednagar city.
2. A period of five years is proposed to be selected with effect from the year 2004 to 2009 for conducting the research. 
3. The researcher has selected a sample of 50 women entrepreneurs
4. The researcher has selected the sample by random sampling method
5. The findings of the study were based on the primary data as well as secondary data. The primary data was collected 
through questionnaire and interviews of 50 women entrepreneurs.
6. This research study aims at examining the demographic background, motivational factors, and problems facing by 
women entrepreneurs.

HYPOTHESIS

The hypotheses of the present study are presented below:

1. The women entrepreneurship in small scale industries are mainly depend on socio  economic background  of 
women entrepreneurs.
2. The motivation of all women entrepreneurs is not same.
3. In Ahmednagar city the women entrepreneurs are mainly facing the problem of marketing of their goods.

ANALYSIS OF DATA

The primary data collected by the researcher has been analysed into three sub section. The first section 
represents the data regarding to the demographic profile of the respondents, the second section denotes the 
information regarding motivation of the respondents and the last section gives us an idea about the problems & 
constraints facing by the women entrepreneurs of Ahmednagar City.

DEMOGRAPHIC PROFILE

The researcher has used structural questionnaire to understand the demographic profile of the respondents. 
The demographic profile of the women entrepreneurs in Ahmednagar city has presented in the following table:
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Particulars 

 

 

Classification 

 

Number 

 

Percentage 

 

 

Age Group 

 

Below 25 Years 

26-40 Years 

41-50 Years 

Above 50 Years 

 

 

02 

33 

10 

05 

 

04 

66 

20 

10 

 

 

 

Marital Status 

 

Unmarried  

Married 

Widowed 

Separated 

 

06 

35 

04 

05 

 

12 

70 

08 

10 

 

 

Highest 

Qualifications 

 

SSC 

HSC 

Diploma 

Graduation 

Post- Graduation 

 

10 

12 

08 

16 

04 

 

20 

24 

16 

32 

08 

 

 

 

Types of 

Industry 

 

 

Production 

Training 

Food Processing 

Computer 

Fashion Designing & 

Tailoring 

Chemical 

 

 

08 

13 

12 

06 

07 

 

04 

 

16 

26 

24 

12 

14 

 

08 
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The above table reveals that 66% of the respondents are from the age group of 26 to 40 years. 20% of the 
women entrepreneurs represent the age of 41 to 50 years only 10% are older than 50 years and 4% are constitute the 
group below 25 years. It means that a majority (90%) of the women entrepreneurs are below the age of 50 years. 
Generally, the women after getting marriage and having at least 2 kids, thinks about her independent earnings. 
Considering this fact, the women entrepreneurs in Ahmednagar city are newly established their industry.

In the social culture of Ahmednagar, marriage is compulsory for girls after 25. Parents feels that it is their 
responsibility to find a match for their girl as soon ass she reaches a marriageable age. The parents expect that if a girl 
wants to make any career, it is after marriage. Naturally in this orthodox culture it is but natural that 70% of women 
are married and only 4% are unmarried. The women who are unmarried are about 25 years of age and their parents are 
searching for groom for them. The above table also shows that 8% women are widow & 10% are separated. It’s very 
strange that the women from such a orthodox culture are also going for divorce.

The table reveals that 40% of the respondents are taken education up to HSC and 60% are either diploma 
holder or degree holder. The researcher found that 8% of the respondents had completed their post graduation and 
then they deliberate chosen the entrepreneurship profession by their own willing. It is a good sign that girls are 
choosing the entrepreneurship profession willingly.

Type of industry which to start, mostly depends on the experience and the availability of raw material and 
the market. Near about 94% of the women entrepreneurs have the tradition, either from their parents or in-laws, or 
they had a working experience of such type of industry. Out of 50 women entrepreneurs, 13 (26%) having a trading 
industry, 12 (24%) food processing industry, 8 (16%) production industry and rest are started computer, fashion 
designing and chemical industry.

PROFILE OF THE INDUSTRY

The researcher tries to aware about the industry which is owned by the women entrepreneurs. The data 
collected through structured questionnaire were presented as under:
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Particulars 

 

 

Classification 

 

Number 

 

Percentage 

 
 
 
Investment 

 
Up to Rs 50,000 
Rs 50,000 – 1 Lakh 
1 Lakh – 5 Lakhs 
5 Lakh – 10 Lakhs 
Above 10 Lakhs 
 

 
18 
20 
06 
04 
02 
 

 
36 
40 
12 
08 
04 

 
 
Procurement of Capital 

By own funds 
Bank loan 
Loan from financial 
Institutes 
Loan from Relatives 

16 
16 
08 
 
10 

32 
32 
16 
 
20 

 
 
Workers Employed 
 

No worker 
1 – 5 
6 – 10 
11- 15 
Above 15 

02 
32 
10 
02 
04 

04 
64 
20 
04 
08 

 
 
Market 

Local 
Taluka 
District 
State 
India 
 

26 
12 
08 
04 
- 

52 
24 
16 
08 
- 

 
Selling System 

By own sales Org. 
By Middleman 
By Govt Machinery 
Sales to Govt 
Other Sources 
Using more than one source 
 

17 
15 
04 
05 
03 
06 

34 
30 
08 
10 
06 
12 
 

 
 
Fixation of Price 

Cost of Production + Profit 
Competitors Price 
Higher than Competitor 
On the basis of Demand 
Negotiations with Customer 

12 
 
08 
07 
17 
 
06 

24 
 
16 
14 
34 
 
12 
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The study conducted by the researcher was of a women entrepreneur of small scale industries in 
Ahmednagar, naturally the capital investment will be of small level. The study find that 76% of the respondent was 
started their business with less than 1 lakh Rupees. Majority of them procure the finance by own funds or by the way 
of bank loans. Majority of women entrepreneurs was running their business less than 10 workers. 

More than half (52%) were selling their products at local market, 24% were selling in Taluka & 16% were 
selling in District market. It means 92% of women entrepreneurs did not felt the need to cross the District to sell their 
products. One third women entrepreneurs (34%) selling their products by their own sales organization, 30% by 
middleman & only 12% of the respondents under study were using more than one source to for selling their products

34% of the respondents fix the price of the product on the basis of demand 12% on the basis of cost of 
production.

MOTIVATION / OPPOSITION TO WOMEN ENTREPRENEURS

The researcher wants to find out the reason behind starting the industry. Further researcher also wants to 
know whether anybody opposed them for starting the industry. And also the researcher is very keen to understand the 
source of motivation of these women entrepreneurs. To understand these, the researcher posed many questions, the 
answers are presented in the following table:

Above table reveals that 34% of the respondents started their own industry to earn the money, 28% wants to 
start self business, 24% for self sufficiency, 8% for utilizing their skill and 6% for utilizing their time. The above data 
clearly indicate that near about 86% of women entrepreneurs have started their business by keeping main object is to 
earn profit and money, even a considerable percentage said that they want to be self sufficient or starting self 
business, but they do not want to start for charity purpose. Only 14% of respondents are wanted to utilize their time 
and skill. These women are basically from rich family and having entrepreneurial environment in their families.

6Golden Research Thoughts  |  Volume 4  | Issue  6  |  Dec  2014

 

Particulars 

 

 

Classification 

 

Number 

 

Percentage 

 

 

 

Motivating Factors 

 

 

 

 

Starting self business 

Earning Profit/ money 

Self sufficiency 

Utilization of Time 

Utilization of Skill 

 

 

14 

17 

12 

03 

04 

 

28 

34 

24 

06 

08 

 

 

 

Opposition 

 

 

 

 

Parents 

Husband 

In-laws 

Relatives 

Friends 

Others 

 

01 

02 

04 

- 

- 

- 

 

02 

04 

08 

- 

- 

- 

 

 

Source of 

Motivation 

 

 

 

 

Self 

Husband 

Friends 

Parents 

In-laws 

 

 

12 

15 

05 

08 

10 

 

 

24 

30 

10 

16 

20 

 

 

 

 

Factors 

Benefitted 

 

 

 

 

 

 

Autobiography of successful 

Entrepreneur 

Past- experience 

Availability of Capital 

Support of family & 

Relatives 

Proximity with Political 

Leadership 

 

 

05 

 

08 

10 

15 

 

12 

 

 

10 

 

16 

20 

30 

 

24 
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8% of the respondents said that they have been opposed in starting their unit by their in-laws, 4% opposed by their 
husbands and 2% from their parents. Starting own unit is basically a financially risky, field of entrepreneurship is 
male dominating, & parents or in-laws who do not have any knowledge or experience about industrial sector feels 
fear about this profession. Therefore the opposition from parents, in-laws and husband is understandable.

The researcher has enquired about the source of motivation to the respondents. 30% respondents said 
husband, 24% said they are self motivated, 20% said in-laws, 16% said parents, 10% said friends. 24% of the 
respondents who said they are self motivated are basically those who haves the work experience in similar field of 
industry. After getting experience they want to start their own unit. 66% respondents had given credit to their family 
members for motivating them to start the industry, it is but natural. 10% of the respondents said their friends 
motivated them to start the unit. The researcher found that these women are basically widow or separated. They want 
to be independent and doing so their friends have motivated them to start the industry.

30% respondents said support of family & relatives benefited them, 24% said proximity with political 
leaders,20% said availability f capital, 16% said past experience and 10% of the respondents said autobiography of 
the successful entrepreneurs benefited them.

PROBLEMS & CONSTRAINTS

The researcher wants to know that what are the various problems & constraints the women entrepreneurs 
are facing. The researcher posed many questions to understand the problems and constraints facing by the 
entrepreneurs. The responses are presented in the following table:

The most important problem women entrepreneurs are facing is marketing, more than half of the responded 
rated this problem as the most important, 28% respondent feels that finance is main problem, procuring of fixed 
capital & working capital is difficult for them, 12% of the respondent rated labour problem is the most important, 
other problem are not much significant.

The researcher asked the respondent that which constraint they are still facing. 30% respondents said 
balance in work-life, 24% said gender discrimination, 14% said change in life style, 12% said competing in mail 
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Particulars 

 

 

Classification 

 

Number 

 

Percentage 

 

 

 

 

 

 

 

 

 

Problems Facing 

 

 

 

 

 

 

 

 

 

Marketing Related 

Government Policy 

Technical & Management 

guidance 

Financial Constraints 

Intermediaries 

Scarcity of raw-material 

Intense Competition 

High Cost of production 

Labour Problem 

Insufficient Production 

Harassment from Political 

Leader/ Officer/ Unsocial 

element 

 

 

26 

01 

01 

 

14 

02 

01 

02 

- 

03 

- 

- 

 

 

 

 

52 

02 

02 

 

28 

04 

02 

02 

- 

06 

- 

- 

 

 

 

 

 

 

 

 

Constraints 

 

Change in life style 

Time Management 

Balancing Work-life 

Managing Stress of 

Decision Making 

Competing in male 

dominated area 

Gender discrimination 

Lack of awareness about 

new trends in business 

 

 

07 

04 

15 

02 

 

06 

 

12 

04 

 

14 

08 

30 

04 

 

12 

 

24 

08 
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dominated area and 8% each said its time management and lack of awareness about new trends in business, only 4% 
said its stress while taking managerial decisions.

FINDINGS

The main findings of the study are as under:

1. The majority of the women under study are below the age of 50 years. 70% out of them are below 40 years.
2. 70% of the respondents are married, 12% are unmarried and rest of 18% are either widow or separated.
3. 56% of the respondents are either diploma holder or graduate or post graduate.
4. 50% of the respondents have engaged in trading & food processing business.
5. 88% of the respondents had invested less than five lakhs rupees.
6. 32% respondent procure their capital by themselves, 32% by the way of taking loan from bank, 20% of the 
respondents had taken loan from relatives.
7. 92% of the respondents did not cross the boundary of district for selling their product.
8.. 86% of the women entrepreneur said earning profit/ money is the main motivation behind starting the unit.
9. Only 18% of the women has faced the opposition for starting new unit mainly from their homes.
10. 66% of the respondents agreed that their husband & family members motivated them to start the unit whereas 
24% said they are self motivated.
11. 30% respondents said support of family & relatives benefited them for being successful in their industry whereas 
24% said proximity with political leaders helped them lot.
12. More than half (56%) of the respondents said marketing is the most important problem they are facing whereas 
28% said its financial problem.
13. 30% of the respondents opinioned that balancing in family and professional life is the main constraint whereas 
24% said its gender discrimination.
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