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Abstract:  
Using a case study at a United States natural history museum, this article focuses on 
why altmetrics are important to senior management in research institutions and how 
librarians in institutions worldwide could utilise altmetrics social media metrics tools 
to expand the understanding of the value of their information services expertise to 
support an institution’s mission and goals. 
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Introduction 
 
Managers in research institutions need to increase the visibility, understanding and 
value of their department’s research work. They need to demonstrate how primary 
research increases perception of their institution’s value to trustees, donors and the 
public and have measurements to back up their statements and reasoning. 
Information exchanges through social media present new challenges and library and 
information services can play a pivotal role in creating and expanding awareness of 
discussions on research activities that appear there.  
 
Traditional metrics, such as citation counts and journal impact factors, provide some 
explanation of potential awareness and utility of published research. New tools are 
being developed to capture metrics on scholarly impact on the social Web (Priem & 
Hemminger 2010). Researchers, along with the public, are increasingly using social 
media as part of their knowledge exchange. They use blogs and other social media 
platforms to promote and expand awareness of their research activities. They have 
discussions of ongoing experiments on blogs and other platforms and post photos 
and videos of their progress in addition to authoring articles in more traditional and 
formal peer-reviewed publications. 
 
The challenge is to harness this social media chatter to enable a better awareness of 
the extended value of research. Sources of funding such as government agencies 
and private donors alike are increasingly requiring evidence of broader impacts and 
dissemination of research efforts. (U.S. National Science Foundation [NSF] 2014, p. 
60 of 79) They want to ensure the money provided is being used to its maximum 
‘with an increasing focus on showcasing or measuring societal benefits from 
research’ (Australian Research Council [ARC] 2015). This may include addition of 
new knowledge about a topic. It can also be proof of an effect, change or benefit to 
society, culture or in other ways. Distribution of information about research activities 
is expected in formats useful to other researchers but also to a broader audience 
such as students, teachers, policy makers, and the public. (NSF 2007) 
 
New tools are becoming available to measure attention to formal research online, 
particularly in social media. These tools provide access to alternative or enhanced 
metrics, often referred to as altmetrics as first introduced as by Jason Priem (2010). 
Altmetrics tools track attention to research articles and provide tables and graphs of 
the measurements of that attention. They can demonstrate a broader awareness of 
research by providing numbers of views, demographics on the viewers, and more. 
With this in mind, altmetrics can be of added importance and use to researchers and 
their management in research institutions. 
 
Librarians, altmetrics and the museum environment 
 
Librarians in research institutions worldwide can utilise altmetrics tools to expand the 
understanding of the value of their information services expertise to support an 
institution’s mission and goals. Rodgers and Barbrow (2014) point out that altmetrics 
can also help librarians stay current in research and scholarly production processes, 
and help to illustrate a librarian’s value in new ways. They go on to say that this is a 
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complementary activity to librarians’ involvement in creating institutional repositories, 
fostering open access polices and more.  
 
Altmetrics can also be useful for librarians in their own pursuits especially if they are 
in an academic environment. Roemer and Borchardt (2015) focus on informing 
early-career academic librarians about altmetrics and why they should care about 
how they can be used, beyond standard methods for evaluation and review, to 
expand the ways to show the impact of their work. 
 
Using new tools to gather online metrics demonstrates the librarian’s skillset and 
shows currency with the born-digital generation. As there is more emphasis on 
getting and being digital, such tools can aid in understanding how digital content is 
known and how much it is used and by whom. Understanding how information was 
used was very difficult to determine in the old print focused environment. It is more 
readily available now through online sources and use of metrics tools. 
 
Rodgers and Barbrow (2014, p. 7) discuss a pilot project with the University of 
Pittsburgh Library System and note that more technical and institutional 
infrastructure must be developed on both the library and university level to broaden 
such a service across the university community of researchers. While Rodgers and 
Barbrow (2013), Roemer and Borchardt (2013), Liu and Adie (2015) and others have 
focused on the use of altmetrics in academic research environments, there are other 
types of research institutions, with museums among them. As with other research 
institutions, work done in museums is often published in peer-reviewed journals and 
similar venues. The museum environment usually consists of a smaller number of 
researchers as compared to a typical large research university; therefore, it is more 
compact and potentially easier to implement projects. The focus here is to discuss 
the application and potential value of altmetrics tools in a museum research 
environment with the librarian as the lead project manager. 
 
Museum research and altmetrics 
 
The Natural History Museum of Los Angeles County (NHMLAC) in Los Angeles, 
California is engaged in a variety of primary research endeavours. The Museum has 
a stake in ensuring the largest audience possible is aware of and learns from work 
done there. Scientists, anthropologists, historians and other researchers provide 
results of their work in a variety of ways including through scholarly publications. 
Outreach to professional colleagues is an important component of the work by 
Museum research staff, but so is providing information and education to Museum 
visitors. There are a wide variety of visitors, ranging from focused researchers to 
large mixes of school groups and members of the public. 
 
Tracking what research has been published in scholarly journals on a monthly basis 
is an important component of research department activities. In addition, awareness 
of mentions in news media and other outlets online as well as in print is important. 
Gathering and consolidating this information has been done at the Museum for a 
long time. Interviews with the news media, presentations at conferences and more 
are also compiled that demonstrate outreach to senior management, government 
officials and others. However, grant agencies and other funders are increasingly 
requiring stronger demonstration of outreach of research work. 
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Social media and other online sources provide a variety of platforms for discussions 
of scholarly research activities. Some Museum researchers have blogs and post 
information on various social media platforms. This was not being captured in any 
consistent, efficient way and it had potential to add to the scholarly research data 
already gathered to tell a larger story. This is where altmetrics come into the picture. 
However, further research was needed, and this was done through discussions at 
library and technology conferences and reading available literature.  
 
Reasons to use altmetrics 
 
Bornmann (2014, p. 898-899) and Kwok (2013) provide a number of reasons why 
altmetrics are useful to support documentation of scholarly research endeavours. 
One of particular note is the expanded and increased recognition of the interest and 
value of research not seen in traditional literature. Social media provides a broader 
platform for awareness and museums and other institutions are moving rapidly to 
take advantage of that capability. At NHMLAC, there is a focus on building and 
expanding the ‘digital museum’ presence, to spread awareness of collections as well 
as programs. Rodgers & Barbrow (2013, p. 3) discuss how digital dissemination has 
made research more readily available to scholars and the public. They go on to point 
out that ‘established models of assessing the value of a scholarly product such as 
peer review, citation, and a consideration of journal-based metrics, are all processes 
and metrics that can require weeks, months, and years to complete’. Thus, the fast 
turnaround time to measure attention in social media is in high contrast to the 
traditional and long amount of time that may be required to get citation counts and 
other assessments of scholarly work. 
 
Concerns about altmetrics 
 
Adam (2002) and Kaltenborn & Kuhn (2004) have expressed concerns about the 
use of any kinds of metrics to assess research activities and productivity, especially 
the ‘journal impact factor’. Weingart (2005) and Bergstrom, West & Wiseman (2008) 
and others in many disciplines have added their comments and concerns about use 
of metrics to analyse published research. The perceived, and perhaps actual, focus 
by some administrators on how many articles are published in journals with high 
impact factors gives credibility to this concern. Researchers, regardless of their 
institutional affiliation, would rather be judged by a proper assessment of the 
qualitative contribution of their work. As a result, they see altmetrics as yet another 
set of measurements to assess the quality of their work and potential for 
advancement, even though that is not the purpose. They fear that they will be judged 
by the short-term popularity of what they do rather than for the fundamental research 
endeavour, with a concern that it can affect their position, advancement and 
perception of contribution to the institution and beyond. That endeavour may be 
more important and a significant contribution to knowledge in the long term, but not 
necessarily of expanded interest to the population at large.  
 
Bornmann (2014, p. 899-900) lists several objections to the use of altmetrics that 
have also been raised at the Museum. One concern mentioned is the 
commercialisation focus by social media companies where rising numbers of 
participants is the most important factor and not necessarily the content or data 
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quality. A very big concern is the potential to easily manipulate altmetrics, as 
opposed to bibliometrics, and therefore the validity of mention counts would be 
suspect. Priem, Piwowar and Hemminger (2012, p. 14) agree that ‘counts for 
altmetric indicators may be relatively easy to game’ and predicted this would become 
increasingly important for future applications. Museum researchers have wondered 
what would stop someone from creating additional personas to stack the numbers of 
mentions in various social media platforms. It has been a few years since this 
concern was documented and assurances by companies providing altmetrics tools 
that this is being addressed helps to alleviate some of that concern but not 
completely. Researchers at the Museum have indicated it is more important to focus 
more closely on quality, rather than on quantity or popularity.  
 
 
The librarian, Altmetric and tracking research 
 
With information gathered on the pros and cons of altmetrics tools, an analysis was 
now required to determine whether these were applicable to the needs at the 
Museum. As noted earlier, the research and collections department currently tracks 
staff contributions to scholarly publications. Effort is also made to keep up with 
awareness of mentions of research activities in media and social media in 
collaboration with the communications department. This is not easy and this 
prompted further investigation in the use of altmetrics tools.  
 
Beginning in 2013, a variety of tools were investigated to determine what was 
available that could help gather information about discussions of the Museum 
research online in media and social media. Criteria included functionality, 
affordability, and availability of trial tests of offerings. At the time, altmetrics was a 
new concept, and among the offerings the Altmetric Explorer (Altmetric 2014) was 
available at no charge to academic and research librarians who register with the 
company. Altmetric compiles data from a number of different sources including 
online news media, Wikipedia, blogs, Twitter, policy documents and more. An initial 
examination of sample research output by Museum staff showed promise. Searches 
can yield data and analysis of particular research articles and thus research data can 
be seen for all of the articles that are tracked. 
 
Grouping of results for a department or across the institution requires an Altmetric for 
Institutions license. To do a more detailed tracking and analysis of the research at 
the Museum as a proof of concept project, Altmetric for Institutions was implemented 
in February 2015. The project’s focus is to determine how such tools work, how the 
data is gathered, how valuable and relevant such data is to the needs of researchers 
within the institution and the institution itself, and what benefit can be gained with it. 
This enabled the museum to track mentions of research articles in online sources in 
a more consistent, granular manner. The author, who is the Librarian at the 
museum, is the project lead, with coordinated help by the museum’s Research and 
Collections department office staff. Since this office already collects citations for 
latest articles published by research staff, it made sense to utilise that workflow to 
gather needed information to be sent to Altmetric.  
 
To jump-start the project, citations for research papers from 2011 to date were 
entered into a table and sent to the Altmetric office for entry into the Altmetric tool. 
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Altmetric does not track electronic content published prior to 2011. According to the 
Altmetric website (2015), use of a digital object identifier (DOI), article identifier 
scheme (arXiv) IDs, Research Papers in Economics (RePEc) identifiers and similar 
identifiers are recommended for tracking capability. Museum researchers sometimes 
publish in journals that do not assign such identifiers, and this limits the ability for 
Altmetric to track mentions of those articles. The Museum’s own peer-reviewed 
research publication does not currently assign a DOI to articles, although that is 
being investigated for future implementation. Altmetric does text mining of some 
sources such as newspapers and magazines for mentions of research related to 
scholarly articles and that is being examined as well. Chimes (2015) mentions in the 
Altmetric blog that the Biodiversity Heritage Library is using Altmetric badges to 
highlight conversations about content across the BHL online platform, including 
books. 
 
Mention results are ‘auditable’ in that the user can link directly back to the original 
posting on Twitter and other online sources tracked by the Altmetric tool. This 
functionality enables further assessment of a mention to determine if it was 
substantive, appropriate, positive or negative, and who or what agency made the 
posting. 
 
The project is still in its initial stages, but there have been some interesting results as 
of November 2015. Due to the relatively small staff of researchers, the numbers of 
articles and their mentions appear low when compared to other tracked research. 
However, at this stage the focus is more about what the altmetrics show about the 
NHMLAC researchers’ work than a comparison to the world at large. 
 
The following are sample screen shots of the NHMLAC implementation of Altmetric 
for Institutions. Example 1 shows the main screen with a table summary of mentions 
including all mentions as well as mentions from individual sources. The example 
shows 78 matched articles with 1,670 mentions from a variety of sources. The 
source mention tabs are dynamic in that they appear when there is a mention from 
that source. If a tracked source has no mentions, it does not appear. 
 
Below the table is a bar chart representing the number of mentions per month over 
the latest two years. This is a rolling timeline as months change. It is interesting to 
compare when an article is published and when and how many mentions appear 
about that particular article. 
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Example 1: Altmetric summary page of mentions for Natural History of Los Angeles 
County. Screen shot 3 September 2015. 
 
The world map shows the geographic breakdown of Twitter users and a table to the 
right with data on countries represented and the relative percentage to the total 
number of Twitter mentions.  
 
Scrolling down the screen reveals additional information as shown in Example 2. 
This area includes information about the sources of mentions, the rank of an article 
in descending order relative to others in the list, the number of mentions and the 
Altmetric score. The article title is hyperlinked to its online location and the journal in 
which it is published is listed to its right. 
  
The coloured bar graphs on the left of the screen represent the sources of mentions. 
A popup screen for one of the articles shows the coloured bar details with the 
number of individual mentions for each. For example, orange represents blog entries 
and light blue the number of Tweets posted about that article. 
   
The Altmetric tool also includes data from Mendeleyi, Connotea and CiteULikeii, 
which are reference managers used by researchers to capture and organise 
information about what they are reading. Nature Publishing Group discontinued 
Connotea in March 2013, so it is unclear how much longer this may be included in 
the Altmetric data reports. The statistics on the number of readers using these tools 
are noted as their own colour in the bar graph. The logic is that if a researcher is 
keeping track of a particular article using one of these tools, then the article must be 
of some importance to that researcher. 
 
The left side of the screen near the top provides a variety of faceted search options. 
Article searches can be limited by a time span of mentions, keywords, and journal 
title and in what online source a mention may appear among other parameters. This 
is useful to find altmetric data on one or more articles when needed. 
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There is a large amount of information on the first screen, but a lot of information can 
be obtained from it once the presentation of the data in different areas is understood. 
 

 
Example 2: Lower portion of Altmetric summary page for Natural History Museum of 
Los Angeles County showing top articles listed in ranked descending order. Screen 
shot taken 3 September 2015. 
 
The Articles tab includes a list of articles sorted by Altmetric score. The data results 
can be displayed as a list or in tiled form as shown in Example 3. This tab provides 
an easy way to see a summary of the articles with the highest interest and in what 
publication they appear. The article titles are hyperlinked to their online published 
location as well. The first article has a number of mentions from a variety of sources 
as depicted by the many different colours of the donut shaped graphic. Compare that 
to the article in the lower left that has only a few colours. In this case, the donut 
graphic is predominantly red signifying that the mentions are mainly from news 
outlets. Articles with mentions in a broad set of sources can easily be distinguished 
from those that have a more focused set of sources. The researcher can use this 
information to understand where readership for their work is present. 
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Example 3: Altmetric summary of articles, showing donut graphics with article and 
publication titles for the Natural History Museum of Los Angeles County. The colours 
represent mentions from particular tracked sources. Screen shot 3 September 2015. 
 
Details about mentions in the News tab of the highest ranked article are shown in 
Example 4. In addition to the graphic donut with the Altmetric score, the breakdown 
of the number of mentions from each source is noted in the lower left. The names of 
the news outlets with mentions of the article are shown in the main part of the screen 
and each of these are hyperlinked to the actual posting. This enables review of each 
post to make an assessment of the source itself as well as the mention in the 
posting. It was interesting to see what news outlets were tracking a particular article 
and what they said. Some of the news outlet sites displayed icons and data on 
mentions and shares from that page, so it was possible to obtain additional 
information on tracking besides what was shown in Altmetric. The difference was 
that Altmetric was tracking the peer reviewed article mentions, but it is unclear if that 
carried through to any shares from the news site. 
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Example 4: Altmetric News tab for highest ranked article from the Natural History 
Museum of Los Angeles County. Screen shot 3 September 2015. 
 
Altmetric for Institutions provides additional function and value, with the capability to 
examine a specific institution’s research activities. This was of particular interest to 
the Museum executives. The research activities can be further broken down in detail 
by author, department, journal subject and custom group. Example 5 shows the top 
part of the Authors tab, indicating that at the time of the screenshot 159 articles 
represented 33 authors. Of those 159 articles, 78 have mentions in the sources 
tracked by Altmetric. Some authors have multiple articles and some have many 
mentions, while others have just a few. It is important to understand that the number 
of mentions does not necessarily correlate to the total number of articles published 
by a particular researcher. For example, one researcher had 20 articles published 
with 16 mentions; while another researcher had 52 scholarly articles published but 
had only 5 mentions. This example shows the potential for misinterpretation of the 
numbers. While the numbers of mentions were low, this does not represent the 
quality of the work, the importance of any one of the articles to the field of research, 
or other qualitative assessments. The researcher could immediately be concerned 
because it may appear that with only a few mentions shown in this tool that their 
article was not of high interest, but that is not typically the case. In fact, a mention 
could be a Tweet by a scientist or research journalist who has several hundred or 
more followers. The Tweet could also be from a major international news outlet with 
many thousands of subscribers and thus readers of the posting. Because this project 
is in the early stages, individual author names and their article mentions are not 
included here.  
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Example 5: Authors tab in the ‘Explore my Institution’ area of the Altmetric for 
Institutions implementation for the Natural History Museum of Los Angeles County. 
Screen shot 3 September 2015.  
 
A sample list of departments, the breakdown of authors in each and the number 
articles and mentions is shown in Example 6. There may be a number of articles 
published by authors in a department but not all will necessarily get mentions in 
sources currently tracked by the Altmetric tool. The numbers do not represent the 
complete story on any of them. As noted earlier, there are many factors and 
possibilities underlying each data point, and this information should be seen as a 
starting point for further analysis rather than be taken at face value. The librarian can 
provide the analysis to ensure the data is understood in context. 
 
 
 

 
Example 6: Departments tab of the Altmetric for Institutions ‘Explore my Institution’ 
for the Natural History Museum of Los Angeles County. Screen shot 3 September 
2015. 
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Observations 
 
The proof of concept project using the Altmetric tool began implementation in 
February 2015. Citations for newly published articles are sent to the Altmetric office 
on a monthly basis. The graphic and tabular representation of attention to research 
publications enables an easy way to tell the story of Museum research activities to a 
variety of potential audiences. For example, initial results were used successfully in 
preparation for a discussion on research activities with senior executives at the 
Museum. 
 
As leader of the project, the Librarian provided an overview presentation to Museum 
researchers a few months after implementation. A key focus was how the Altmetric 
tool can add to the researchers’ understanding of who is aware of their work, what 
they are saying, and where they are saying it. By enabling links to original posts of 
mentions, the Altmetric tool provides an avenue for researchers to make their own 
conclusions on how their work is perceived and by whom, whether a peer, a 
research reporter, or a member of the public. 
 
The Altmetric tool also allows researchers to be actively involved in monitoring their 
own research with easy-to-use tools and can help them realise they have new 
avenues to track and promote their work. Several are already engaged with the 
Museum’s Communications and Marketing teams who use the Altmetric tool as well. 
The project includes work with the those teams to see how research is tracking in 
coordination with press releases and similar tools compiling information from general 
news services and more. Sometimes it is up to the researchers to alert the 
Communications team about a newly published article so a press release can go out 
about it. In an early test of the implementation, it was seen that one particular 
research article was getting many mentions although a press release had not yet 
gone out about the article. This was a nice alert for something to be done in the near 
future including inclusion in reports and presentations. 
 
The Museum conducts regular qualitative and quantitative analyses of all activities. 
The Librarian presented the Altmetric proof of concept and how it provides additional 
information on research activities that can be used in the broader analyses of 
activities. Updates on research activities including data compiled by the Altmetric 
tool will be provided by the Librarian as significant new information is identified. 
 
Initial examination of the data has revealed some useful results. Example 7a shows 
that Twitter and online news outlets appear to be where most mentions are 
registered. Out of a total of 82 matched articles, Example 7b shows that 67 are 
mentioned in Twitter postings, thus a large percentage of articles are getting some 
online attention. This contrasts with the News outlets postings shown in Example 7c, 
where 246 posts cover only 26 matched articles. This is not surprising, as only some 
research work is likely to resonate strongly with news media. Further analysis will be 
needed on this and with other sources where articles are being tracked.  
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Example 7a: Summary table and timeline chart for NHMLAC. Screen shot 15 
November 2015. 
 
 

 
Example 7b: Twitter posts for NHMLAC. Screen shot 15 November 2015. 
 

 
Example 7c: News posts for NHMLAC. Screen shot 15 November 2015. 
 
An additional area of interest is how the numbers of mentions for articles published 
in journals with a relatively high impact factor compare to those with a lower impact 
factor. Further examination of the data over time is needed to make any 
determinations. 
 
Some limitations of the Altmetric tool have been noticed during the initial phase of 
the project. There is an inability to easily track research articles in publications that 
do not have an identifier such as a DOI or PubMedID. A number of articles published 
by Museum researchers had no identifier assigned by the publisher, so those articles 
cannot yet be included in the project results. 
 
The graphic representation of data has already been useful in presenting results to 
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senior management. However, this currently has to be done by capturing screen 
shots. Exporting capability of the graphic representations of data would be very 
useful to reduce the amount of work necessary to provide such reports. The donuts 
represent attention to individual articles but a consolidated donut representing 
attention to all Museum research articles would provide an easy to understand 
summary. Automatic and timed export of such reports would be particularly useful as 
well. 
 
As mentioned earlier, the perception of a lower number of mentions can make 
researchers uncomfortable in how those will be interpreted by upper management. 
There is a potential difference between relatively low numbers of mentions for a 
research article and the awareness of presence in general online media. There is 
also some confusion on what is really tracked, what is missed, and how to interpret 
all that. A lower number may not mean people are not talking about the research 
article; it just shows the tracked mentions. Mentions can be almost anything - good 
or bad – so the number does not represent anything more than it is a mention. In 
addition, the mention can be short and concise or quite lengthy, and quality is 
unknown until read. 
 
The digital museum 
 
While the need to track online mentions of research activities was being recognised, 
there already was activity with other technology projects throughout the Museum. 
These included major enhancements to the public website presence, blogs and 
social media initiatives to promote exhibits, events and other activities. This was in 
line with what was going on at museums elsewhere.  
 
‘The ubiquity of technology use in society has impacted how museums develop 
strategic plans and digital strategies’ (NMC Horizon Report: 2015 Museum Edition, 
p. 22). The report goes on to talk about social media strategies but does not address 
research initiatives or the possible use of altmetrics in museums. However, in the 
Horizon Report 2015: Library Edition there is a discussion about the evolving nature 
of the scholarly record. It mentions the NISO Altmetrics Initiative developing new 
assessment metrics for scholarly records. (NMC Horizon Report: 2015 Library 
Edition, pp. 12-13). 
 
At NHMLAC, the increased interest in the digital museum prompted a request by the 
Museum senior executives to understand all the technology related projects 
underway in various departments. A management strategy session included a ‘digital 
showcase’ to help executives and managers across the museum understand what 
was going on and who was doing it. This provided an opportunity for the library to 
show a brief overview of the altmetrics proof of concept. This prompted a request to 
include altmetrics in future discussions of metrics to broaden an understanding of 
how research activities contribute to the progress and direction of the Museum.  
 
Effective use of digital tools and social media is becoming more prevalent in addition 
to looking at visitor counts and revenue numbers. As part of an enterprise-wide team 
examining these metrics, the Librarian is now the focal point to keep the team aware 
of online attention to research activities, through the use of altmetrics tools. This 
work along with library digitisation initiatives and other technology related projects 
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have heightened awareness of experience and expertise of the Librarian. The proof 
of concept project with Altmetric for Institutions at NHMLAC shows additional ways 
librarians contribute to the mission and goals of their institutions. 
 
Conclusion 
 
Librarians have an opportunity for a pivotal role in efforts at their institutions through 
leading projects with technology elements such as use of altmetrics to track research 
activities. It is imperative to be proactive in investigating the use of these tools and 
how they can be beneficial to the research staff, and ultimately to the research 
institution itself. Taking the lead on proof of concept projects with altmetrics tools can 
be one of many ways librarians can provide value and growth to their institutions and 
themselves. Demonstrating technology awareness and skills, along with the ability to 
lead a team through project management, are all beneficial. 
 
A museum is similar in many ways to a large academic research institution. Both 
often have strong ties with each other. Curators often have faculty appointments as 
research collaborators and university faculty conduct research utilising specimens 
and specialised library collections and other resources in museums. Therefore 
analysing the advantages and challenges of altmetrics tools in academic 
environments can be useful when examining ways to use them in the museum 
environment. Due to this synergy, studying results of projects with altmetrics in a 
museum can in turn be of value to academic researchers and librarians in those 
institutions as well. Museums conduct original research and strive to ensure that 
work is known to research colleagues as well as funders and the public so they can 
continue with their endeavours. Academic institutions can utilise this experience and 
knowledge to also spread awareness and knowledge of their work. Altmetrics tools 
provide additional data and documentation of such research work. 
 
Conducting a proof of concept with altmetrics provides a way to better understand 
how measures of attention in social and online media can enhance and perhaps 
validate expanded awareness of research activities. The Altmetric tool gathers data 
and presents results in coherent, easy to understand tables and graphics. A key 
function is linking back of all data points to original postings. Graphical 
representation through the coloured donuts and geographic maps provide additional 
ways to view and analyse the data.  
 
It is too early in the project to determine if the Altmetric tool is the best solution for 
measuring and reporting on research activities. However, it is providing a good 
baseline for discussions and continued analysis for the length of the project. This 
project has shown how altmetrics tools are useful in providing evidence of 
awareness and interest in research undertaken at museums. 
 
The focus in libraries, museums and academic institutions on the use of 
technologies in new, interesting and effective ways is increasing. The world of 
altmetrics is still in its infancy, and librarians already have a role and provide value to 
that endeavour. The project at NHMLAC shows how the librarian provides value in 
many ways and further study is needed to understand how significant that value may 
become over time. 
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