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ABSTRACT 

The rise in the popularity of Jamaican dancehall music have shifted cultural patterns 

usually unique to Trinidad and Tobago. To date, very little research has been done to  ascertain 

whether the construction of identities among young men in Trinidad and Tobago has any 

relationships to their participation in popular culture. Through a survey and focus group 

interviews, this dissertation seeks to identify whether dancehall music and its culture has an 

impact on young male university students between the ages of 18- 25. The study found that the 

subscribers of dancehall music do not only see it as creating a ‘new’ identity but more so an 

extension of their identity which facilitates the reflection of real life experiences to which they 

believe they can relate to. 
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INTRODUCTION 

“Step out inna di dancehall”: An Introduction into Dancehall and Identity. 

Trinidad and Tobago can be seen as one of the most multicultural countries in the 

Caribbean but yet one that lacks a “…. a transcendent national culture that results in the 

formation of a national consciousness and loyalty to the nation.” (Cudjoe, Trinidad Express, 

2011). These sentiments have been expressed even further by a famous Trinidadian author, CLR 

James upon the dissolution of the West Indian Federation  which resulted in the independence of 

the larger territories, namely Trinidad and Tobago and Jamaica, and the introduction of a 

nationalist rhetoric. 

Trinidad and Tobago and Jamaica both gained their independence from British rule in the 

year 1962. Making them the first of many to become self governed countries. As a result of this  

both countries began to forge a nationalist ideology, which would embody national ethics, mode 

and code of behavior. Trinidad and Tobago however , being one that is made up of various ethnic 

groups, saw a bit of a challenge  in the crystallization of these national ethics and mode and code 

of behavior. This holds so as no one ethnic group holds a clear majority in Trinidad and Tobago 

thereby making notions of a national identity difficult to formulate.  

Music has since provided some what of a way in which a national identity can be forged 

among the numerous ethnic elements found within Trinidad and Tobago. As a result of this, the 

rise of calypso music took place, as it embodied the various ethic groups that made of the twin 

island republic. Noting however that calypso music is notably of Afro-Trinidad origins, it was 
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still able to include in its musicality bits and pieces of other ethic groups found within Trinidad 

and Tobago. Thereby emerging as the popular genre of music of the twin island republic.  

Dancehall music on the other hand can be defined as a genre of Jamaican popular music 

that originated in the 1980’s and is recognized as a contemporary manifestation of all the 

Jamaican music genres which have been in existence since slavery (Donna Hope 2006, p.27). 

Since its inception, dancehall has been considered to be a male dominated arena where status and 

identity is earned through violence, stylistic courtship and the sexual dominance of women. This 

genre of music is one of the most popular Jamaican music which has acculturated itself into the 

fluid culture which exists in Trinidad and Tobago as a result of globalization. The process of 

globalization should not simply be seen as a method of cultural homogenization; “it is always an 

articulation of the local, of the specific and the global. Therefore, there will always be 

specificities- of voices, of positioning, of identity, of cultural traditions, of histories, and these 

are the conditions of enunciation which enable us to speak”, (Stuart Hall: Carolyn Cooper 2004, 

p. 279). 

Overview and Context 

The media in Trinidad and Tobago acts as an agent in the process of the transmittance of 

Jamaican culture and music on members of the society. The main agenda that can be derived 

from this is to gain access to a market of young men and encourage them to further subscribe to 

the dancehall culture. Those affected demonstrate this in their style of dress and general attitude 

which, in part, affects their identity. However, globalisation and the expansion of technology, has 

created a need to examine the influence that dancehall music has on the young male audiences in 
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various parts of Trinidad and Tobago. The internet, television and the radio are the main vehicles 

in the communication broadcasting field, which have been able to consistently promote and 

increase the exposure of Jamaican dancehall culture among young men in Trinidad and Tobago. 

“Issues of identity and status play a key role in dancehall culture and its symbiotic relationship 

with inner-city culture” (Hope 2006, p. 26) which illustrates that the issue of dancehall music is 

vital when analyzing the construction of young men’s identities as both factors are 

interconnected and impact each other.  

Questions of identity, with regards to the young men in Trinidad and Tobago who have 

been influenced by Jamaican popular culture (dancehall music) and those who have not have 

been explored. Studies have been undertaken to determine whether these young men’s identities 

were influenced by being exposed to the lyrical content of dancehall music or simply by viewing 

the images reflected in the music videos or due to the artistes’ representations. “Where a 

common national identity does not exist, it is usually suggested that such an identity is in the 

process of being forged” (Cooper 2004, p. 279), due to slavery and social stratification in 

Jamaica, members of the lower class believed that they needed to create their own identity since 

they did not feel an affinity with other social classes. To an extent this can be applied to those 

young men that would associate their identities with dancehall culture, as presently there is no 

known ‘fixed’ Trinidadian identity among young men and they appear to be negotiating their 

own interpretation of identity.   

Trinidadian society has had a history of foreign media influence and this is not only 

applicable to Jamaican dancehall music but also to other genres of music. “As a culture changes, 
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so does the notions of what is masculine or feminine. Even the popular image of the perfect male 

body changes. These popular notions of the ideal male (or female) body are largely determined 

by commercial interests, advertising and other cultural forces”, (Martin and Nakayama 2001, p. 

85).  

Despite these multiple factors their remain little to no academic research investigating the 

effects dancehall music has on the construction of identities in young men. It is based on this 

rationale that this dissertation aims to fill that gap while attempting to find out if construction of  

the target groups image and identity is dependent upon dancehall music and culture. 

1.1 Dissertation overview 

Research Questions 

This dissertation will seek to answer the following questions: 

RQ 1: Does Dancehall music and the artistes’ appearance affect the identity of young 

Trinidadian men between the ages of 18-25? 

RQ2: Are the men who subscribe to Dancehall music use this medium as an avenue to fill 

a missing gap between them and their cultural identity? 

RQ 3: Are there any connotations or stereotypes attached to young men who subscribe to 

the Dancehall identity? 
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RQ 4: Do the young men who subscribe to Dancehall music merge Dancehall culture 

with Trinidadian culture? Or do they strictly adopt Jamaican Dancehall culture? 

Respondents: 

Students between the ages of 18-25 , and attending anyone of the three main universities 

in Trinidad and Tobago - the University of the West Indies, St. Augustine, the University of 

Trinidad and Tobago and the School of Computer Business and Science. The institutions were 

found to be suitable based on the geographical spread in which they cover over the two islands. 

Each of the universities cater to approximately 10,000 students ranging from undergraduates to 

graduate students and over these students a variety of programmes from which to choose.  

This dissertation is organized as follows:  

Chapter 1 provides and overview and context for the research including a brief look at 

both Trinidad and Tobago and Jamaica’s landscape in terms of a national identity and the 

construction of such an identity. Chapter 2 takes a look at the literature that has helped to form 

the basis of this investigation and provides a frame work of understanding how this area has been 

approached by previous researchers. Chapter 3 will highlight the theory of cultural studies as 

well as the uses and gratification theory and their relevance as a theoretical approach to this 

particular research. Chapter 4 will then provide a detail discussion of the methodological 

approaches, which took the form of surveys and focus group interviews and how these would be 

applies as well as the limitations to the study. Chapter 5 would present the findings, analysis and 

a discussion of the data resulting from the empirical research conducted. Chapter 6 concludes 

the dissertation and provides a review and summary of the main finds of the research project, 
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with a discussion of the main outcomes and recommendations on areas that should be explored 

in future research.  
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Literature Review
“From di time we ah look pon…”: Reviewing the Literature of Dancehall and Identity 

Introduction 

 This research will seek to identify whether the social identity of young Trinidadian male 

are influenced by the presence of Jamaican dancehall music. In light of this, it is necessary to 

look at some of the previous research done on identity and performance among males in relation 

to their use of media text. This chapter will focus on efforts by cultural studies scholars, as they 

seek to explain how identity and performance are linked to the socialization process in which 

people engage in, while at the same time highlighting the relevance of this project and to help 

situate this work within some of the concepts which have been developed over the years.  

2.1 Dancehall and Dancehall Culture 

In order to answer questions regarding the dancehall phenomenon, one first has to 

understand what the term ‘dancehall’ means. A ‘dancehall’ is usually associated with a place 

which is used to facilitate dances of any kind. For many people the word ‘dancehall’ is 

synonymous with a reggae filled sound filled with infectious drums, baseline and tempo that 

would make you want to move.  However in the Jamaican concept, dancehall refers  to much 

more than a space that is used to facilitate dances. According to Hope (2006) the genre known as 

‘dancehall’ can be described as “Jamaican popular music that originated in the early 1980’s”.  In 

light of Hope’s findings it can further be interpreted that dancehall in its rise to popularity  has 

been characterized by “deejays, sound systems, stage shows, dancehall queens and divas, dancers 

and energetic dances” (Hope: p.9 : 2010)  However, the term ‘dancehall’ can be defined even 
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further by looking at it in terms of a  space which can be seen loaded with themes, song and 

sound that can be used to tell a great deal about the lives of those that live there. In this regard, 

the term ‘dancehall’  can be seen as an avenue through which inter city persons can interact with 

other persons who share similar views and opinions as them, in a space that has been socially 

constructed specifically for them. For many this space can be used highlight the struggles that 

one may face and present them with avenues through which they can make sense of the world 

around them and the situation which they are faced with.  

 Upon further investigation the term ‘dancehall’  can be furthered explained by looking at 

it in terms of a public sphere, where Habermas (1974: p. 49) describe public sphere as a “realm 

of our social life in which something approaching public opinion can be formed.” This view 

point can hold true for the concept of what dancehall is and functions as within society, while 

also providing persons with the freedom of assembly, association and expression.” (McQuail 

2010: p. 179), in addition to providing a field that is used to “level the vibes” ( Hope 2006).  

Discussions  about the public sphere has led one scholar, Thomas (1993. In Boyd-Barrett. pg.

257) to believe that the public sphere can be further viewed as “dialogical concept” that can be 

applied to an “idea that individuals come together in a shared locale and engage in dialogue with 

in another, as equal participants in a face- to-face conversation.” In the instance of dancehall, the 

dialogical concept can be linked to the lyrical content which are embodied within the songs that 

symbolizes about the “existential realities and efforts by individuals to make meanings of their 

lives” (Hope:2006:p.15). Therefore creating a public space where persons of similar 

backgrounds, regardless of their locale (from Jamaica to Trinidad and Tobago) or cultural 

background, can engage in dialogue with other persons across different social class divisions. 
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 In light of this view point, dancehall can be looked at as a “cultural stage where creators 

and adherents mainly from inner-cites and working classes narrate self-conceptions and parody 

and perform self-images.” ( Hope : p. 9: 2010), thereby disseminating “symbols and ideologies 

that reflect and legitimize the lived realties of its adherents.” ( Hope: p. 125: 2006). Similarly to 

this Susan Muehleisen and Bettina Migge (2005) asserts that dancehall music and more so 

dancehall culture has brought a range of taboo topics out into the open. They state that “male 

artistes appropriate the culture by using these taboos as a boost for sales and image, as well as 

their masculinity”.  

2.2 Popular Music and Identity

Music has become an imperative entity in the day to day lives of individuals all over the 

world, to the extent that it is very common and frequent that someone is playing or listening to a 

musical piece. With music being ever present, it is no surprise that many researchers have begun 

to question the effect music may have on the identity of individuals. According to Whiteley, 

Bennett and Hawkins “music becomes a key resource for different cultural groups in terms of the 

ways in which they make sense and negotiate the ‘everyday’ ”, (2005 : p.26). One way in which 

this becomes reality was through the developments of mass media, where the media is used as  a 

medium through which people use to make sense of the world around them through the lives of 

others. Music has proven itself to be one of the most viable options that facilitate people with 

sharing life experiences through different lens.  
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One way of explaining dancehall and its impact is by viewing dancehall as a genre of 

popular music and in relation an element that is produced within popular culture. Before 

examining dancehall as an element of popular music, one must first consider dancehall as 

forming part popular culture. The term ‘culture’ can be  seen as multi- discursive holding 

different meanings for various concepts. According to Hartley (2011) culture can be easily 

interpreted as:  

 “The production, circulation, experience and transformation (over time and 

space) of meaning (language), identity (consciousness), and relationship (social networks).”  (p.

77) 

Trinidad and Tobago’s culture is some what similar and at the same time different from 

that of its fellow Caribbean counterpart Jamaica, which would lead to them having similar shared 

experiences ( from slavery to independence). Out of these experiences, these two countries have 

managed to the transformed into two separate cultural powerhouses providing two distinct genres 

known world wide (reggae and calypso). In order to effectively find out if any one culture may 

be more perceived over another in Trinidad and Tobago one must look at culture from a different 

perspective. John Fiske (2011) provided another way in which culture can be viewed. He 

believed that culture can be viewed as “something that is created anew through each social 

transaction rather than something that is passed down from generations.” (Fiske: p. 3: 2011). 

This can said to be a more practical application of culture especially when looking at culture and 

its impact on other societies across a vast amount of space, for instance in the case of dancehall 

music in Trinidad and Tobago, dancehall which is not synomous with Trinidad and Tobago 
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thereby not being something that has been handed down to generation after generation can be 

seen as something that is most definitely created through social interaction, in this instance, 

through the distribution of music via mass media.  

Williams (1958) on the other hand goes further to explain culture as a something that 

goes through  “an active debate and amendment under pressures of experience, contact and 

discovery, writing themselves into the land”(Williams: 1958). This debate can be seen as being 

most active in the context of  Trinidadians navigating through the dancehall music culture, where 

persons can  be seen as amending their lived experiences with those being portrayed in the lyrics 

of the song. As a result of this navigation dancehall and its impact on a Trinidadian culture must 

further be examined as dancehall must now be viewed as an element  of popular culture. 

Popular culture, a term that has been debated over by many cultural studies theorist, have 

produced many varying concepts. Smith (1999) suggests that popular culture constitutes values 

and norms that are promoted by the mass media and enjoyed by the majority of the population. 

In addition to, Henry (2008) adds that popular culture can be further seen as the mass publication 

and promotion of what is glitzy and superficial but most importantly music that has a following .  

Both view points, point to the fact that popular culture and mass media are both intertwined with 

each other and as a result development in any one area would result in the development of the 

other.  

A further investigation can lead one to believe that according to  popular culture can be 

viewed as a “resource” which act as an agent which can be “mobilized as part of the practices of 

everyday life”.  As indicated earlier music has become a huge part of our everyday lives with 
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persons consuming some piece of musically piece for more than an hour a day.  Viewing popular 

culture as a resource means that person take this ‘resource’ and transform it into ways which give 

expressive shape to their own life experiences. Music has proved to be one of  those agents 

which facilitate persons to shape their lives based on lyrical content found within in musical 

pieces. Dancehall for example, in the presentation of dancehall music, the artiste usually presents 

an idea of an upper- class lifestyle which are presented in the lyrical content of the songs as well 

within their music video. This further lead people to want to achieve the same usually through 

the same means. 

  With developments in mass media, the accessibility and wide spread of music has 

become much easier, that accessing it has become the least of the listeners problem. As 

mentioned earlier by Hope, dancehall music has become a popular genre of music not only in 

Jamaica but across the world.  

In order to further make sense of dancehall and its possible impact on Trinidadian males 

one must first understand what the term ‘identity’ is and the way dancehall  may impact on it. 

Gleason (1983) gathered that the definition of ‘identity’ that is found in the dictionary does not 

encapsulate the essence of the notion of identity. The concept of identity is a relatively new 

paradigm, and it is very difficult to explain due to its complexities. However, in further research 

according to Hall (1989) “identity emerges as a kind of unsettled space, or an unresolved 

question in that space, between a number of intersecting discourse”.  Hall asserts that we have 

not been able to correctly grasp the true meaning of identity. As a result, the assumption that 

identity is a fixed, unmovable state is wrong. He hypothesizes that identity is ambivalent, and it  
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encompasses the “relationship of the ‘other’ to oneself”.  Music  can be viewed as one of the 

many discourses that can be found within the space in question. 

However, another scholar, Taylor (1989) found that identity is determined by one’s 

“commitments and identifications” and that these activities provide the structure for one to try to 

decide, in multiple situations, what one should and should not do.  Music in this sense can be 

seen as one which according to Hall (1989) , “ construct our sense of identity through the direct 

experiences it offers of the body, time and sociability, experiences which enable us to place 

ourselves in imaginative cultural narratives.” (124). In essence it provides participants with  a 

framework to determine what is good or useful.  

This process is facilitated through the mass media, whose function is to inform, entertain, 

persuade and educate. However, according to Chomsky and Herman (2002, p. 1) they agree with 

Hall that mass media functions “to inculcate individuals with the values, beliefs and codes of 

behavior that will integrate them into the institutional structures of the larger society”.  Thereby 

music being a product transmitted through mass media aid in the construction or development of 

an individuals identity.  

Hope (2006) provided a useful context in which to view what really happens to 

individuals who subscribe to this particular genre. According to her, identity and status play 

highly important roles in “dancehall culture and its symbiotic relationship” (p.26). The artistes or 

actors are in situations where their economic statuses are unstable and they are focused on 

changing their assigned roles and determined to claim “higher levels of wealth, respect, and 

authority by any means…” (p.26). It is hypothesized that because the creators of dancehall music 
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originated from poverty stricken communities the affectees (consumers of dancehall) are more 

likely to feel affiliated with them because of the similarities between their backgrounds. Hope 

states that “the dancehall increasingly symbolizes the existential struggles of individuals in these 

communities” (p.27). Thereby making the link between the music and participants more tangible.  

While the literature reviewed provides a wealth of research on various aspects that are 

pertinent to this study, no singular piece of work provides the perspective of Trinidadian males 

and their interaction with Jamaican dancehall music in the construction of a social identity. It is 

therefore believed that this piece of research will add to the body of work that already exists, 

examining this area of focus while at the same time attempting to fill the gap that currently 

exists.  
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THEORETICAL PRESPECTIVE 

Introduction 

This chapter discusses the theoretical concepts that are relevant to the research topic – 

cultural studies  and uses and gratifications theory.  

3.1 CULTURAL STUDIES THEORY 

This dissertation is built around the theory of cultural studies as it seeks to identify 

whether the influx of Jamaican dancehall music within the Trinidadian society can be identified 

as a major contributing factor to the shift in the socializing attitudes being displayed by 

Trinidadian males. Before diving into fully understanding whether or not this may hold true, one 

must first understand the term in which cultural studies would be used in reference to this study. 

The cultural studies theory has been articulated as one which provides a critical look at the media 

by placing emphasis on the active role of the audience within the communication process. 

Murdoch goes a bit further and shares that critical cultural studies is “concerned with the 

construction of meaning- how it is produced in and through particular expressive forms and how 

it is continuously negotiated and deconstructed through the practices of  everyday life.”  Music 

has been understood as a medium that is able to transcend across boundaries and be relatable to 

persons of every creed and race. With this notion it should hold no surprise that dancehall may be 

viewed as a key element in the shift in the socialization of Trinidadian males.  

This position now leads one to question what does the term ‘culture’ refers to and the link 

that may be drawn between Trinidad and Tobago culture and Jamaican culture. In light of this 

culture can be viewed as both as a “means and values which arise amongst distinctive social 
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groups and classes, on the basis of their given historical conditions and relationship, through 

which they handle and respond to the conditions of existence.” (Hall: 1982:In Mc Quail :2012: 

116). In this light, Jamaica and Trinidad both share a similar cultural background, reaching as far 

aback as to the African diaspora, where salves were brought to the Caribbean and with them they 

brought their rich cultural heritage which lies as the bases of both Jamaican culture and to an 

extent Trinidad and Tobago’s culture. The difference between the two however, lies in the 

composition of each country. Unlike Trinidad, Jamaica has been mainly populate by slaves 

coming out of the African continent which means that their culture is predominantly  based on 

the those of the African slaves.  

It is believed that the young men who subscribe to a dancehall ideology engage in this 

practice on a daily basis and according to Hall (In Griffin: 2009 :p335) “interpret, understand and 

‘make sense’ of some aspect of social existence.” This social existence has been further 

explained by  Carey (1988) who believed that “social life is more than power and trade”,  where 

persons don't simply trade over  their power but engage in what Carey views as the  “sharing of 

aesthetic experience, religious ideas, personal values and sentiments and intellectual notions”. (p. 

34: In Mc Quail :2012: 112). The outcome of which sees objects becoming commodified and 

transmitted through mass media. Where cultural products are produced and sold in media 

markets as a commodity. What this means is that these cultural products are now according to 

McQuail (2012) “given an exchange value, instead of having merely an intrinsic use value”,  

where consumers  can exchange them for “psychic satisfactions, amusement and illusory notions 

of our place in the world” which often leads to the “obscuration of the real structure of society 

and our subordination in it.” ( p:116)  Thereby creating what is known as a sense of a ‘false 
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consciousness’.  This notion can be said to hold some truth where it can be seen that persons who 

usually subscribe to dancehall music outside of Jamaica engage in this exchange whereby they 

use dancehall music and its contents to create a false sense of consciousness in which they feel as 

if they belong to the Jamaican culture. 

This brings us to another aspect of the cultural studies theory which looks at 

representation. Hall (1995) refers to representation as the manner in which the mass media plays 

a pivotal role in the formation ideologies that guides the way people think.  One way of looking 

at this would be through  the lens of semiotics which states that persons who engage in the mass 

media usually do so by deconstructing the messages that are imbedded within the medium. As 

such dancehall music can be identified as one of those which are loaded with numerous themes 

from which persons can identify with and as a result adapt as part of their own. Hall noted this 

and went a bit further to indicate that “what they produce in precisely, representations of social 

world, images, descriptions, explanations and frames for understanding.” Therefore the themes 

found embedded in dancehall music lyrics are what are used to shape and produce the social 

world in which its subscribers engage in. Thereby leading them to believe that they themselves 

are apart of this Jamaican culture.  What can be inferred from this is that representation is more 

than just what is seen presented within music videos or the lyrical content of a song, but it is the 

process through which the information is “filtered through interpretative frameworks” (Poole: 

2005: 23).  The significance of Hall’s theory of representation in this study is that it assigns a 

critical role to the mass media in the shaping of public opinion within society. In relation to this 

study persons who heavily subscribe to dancehall music tend to associate their identities with 

that of a Jamaican culture. 
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While the cultural studies concept has various view points, there are criticism that which 

highlight some of this concepts short coming. The bases of the theory lies in the formation of 

meaning being derived from mass media, however, according to Chomsky and Herman (2002), 

the media itself  also functions “to inculcate individuals with the values, beliefs and codes of 

behavior that will integrate them into the institutional structures of the larger society” (p. 1). It is 

this premise that one must consider that persons who are in control of media and media 

production use these avenues to transmit their ideologies.  

 In light of this, the researcher believes that there remains a valid premise under 

which cultural studies can prove to be useful to this project. Various parts of this research will be 

use to establish whether the instance of socialization as a result of the consumption of dancehall 

music among Trinidadian males can be viewed as one that is culturally motivated, where these 

persons identify with dancehall music as a missing link in their cultural make up.  

3.2 USES AND GRATIFICATION THEORY 

This study will also benefit from looking at the Uses and Gratification theory, which will 

be used to catechize the rationale behind Trinidadian males and their consumption of dancehall 

music and their socializing practices. Uses and gratification according to McQuail is based on 

the “explanations of the great appeal of certain staple media contents” (2010:p. 423). Where the  

belief is that the “audience has a complex set of needs which it seeks to satisfy in the mass 

media” (Fiske:1990:p152). It is within this light that McQuail indicated that research on media 
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effects developed turning to audience members for answers. As a result he indicated that research 

based their premise on asking “why do people use media and what do they use them 

for?” (McQuail 2010:p. 423). As a result, various scholars viewed this theory as one which 

viewed the media as serving the various needs of the society, thereby allowing them to    

categorize the reaction of audiences to media and create typologies of use. This typology allowed 

researchers a benchmark in which they can make sense of the effects media may have on the 

audience. Where according to McQuail (2010: p.423) members of the audience are often 

“formed on the basis of similarities of individual need, interest and taste” (McQuail :2010: p.

423). 

For this particular research, the application of the Uses and Gratification theory in 

relation to how audience members use music to achieve their desired need. In so doing it is 

important to look  at the consumption of music in relation to new media developments, whereby, 

the effects of media have change significantly.  It is the premise that persons listen to music not 

only to fit a particular mood but also in an attempt to show empowerment or other socially 

conscience motives. All of this points to the notion that persons interactions with the media are 

based on the premise that the media provides to its audience members some sort of reward that 

they believe would satisfy their immediate needs.  It is at this point that the research would look 

at the effects dancehall music has on its listening audience and what needs are attempting to be 

satisfied. Embedded within dancehall music are numerous themes which audience members can 

hold on to so as to make sense of the world around them, thereby, achieving their required needs.  

In light of this one scholar, Pinnock,  further explicates that dancehall can be seen as: 
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 “a mobile, social and cultural phenomena with deep rooted political and gendered 

overtones in Jamaican society with close proximity to, as well as, approximations of middle class 

national ideals enacted through the gendered constructions and performances of the male body 

as entertainment and political ideology” (p. 2).  

Thus, there is heavy underlying symbolic content associated with the dancehall music 

and as such audience selection of  this genre is usually based on some rational that directs them 

towards certain goals or needs. However , other theorist ( Pool (2005); Hall (1995) ) believe that 

the media also plays a pivotal role in the construction of meanings, norms and values through 

signifying practices. These constructed meanings, norms and values can be furthered viewed 

through an interpretative framework, through which audience members are able to derived their 

desired needs.   

Media use has been characterized as an agent through which normal and acceptable 

social behavior are created, thereby being perceived as a socialization agent. Where participants 

use media as an avenue through which they participate with persons in the wider society. Found 

embedded in dancehall music are numerous themes through which persons can subscribed to, 

thereby allowing these individuals to re-construct their perception of reality. This premise leads 

to the way in which gender is viewed through this genre.  Judith Butler’s Gender Theory suggest   

that “ the male Dancehall artistes locates race and class struggles in Jamaican society through the 

female body – itself a shifting social construct, through which re-inscribes an alternative or 

indigenous vision of the society as sexuality and gender are interlinked in discourse to form 

Dancehall’s revolutionary impulses”.  As a result of this, persons who subscribe to this genre 
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usually satisfy their needs on what masculinity is and as a result display this notion of 

masculinity as an acceptable construct within the Trinidadian culture.  

Through this overarching theoretical background, the author will explore how 

Trinidadian males are using dancehall music as a means of mending a cultural gap as well as 

using music through various media outlets as a means of socialization. This will be done by 

analyzing the results of an online survey and focus group sessions with members of the target 

group. These methodologies will be explored in further detail in the following chapter.  
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METHODOLOGY 

“How we dweet”: Studying Dancehall and Identity through a Qualitative and Quantitative 
Approach 

Introduction 

Within this chapter the methodological considerations would be discussed, where it 

would be determined whether Trinidadian males are using dancehall music as a avenue through 

which they socialize. The author has chosen to conduct empirical research on the topic using 

quantitative and qualitative research methods. This chapter will seek to outline the overall 

research design to include the justification for the use of focus groups and surveys, as well as 

provide details on the sampling procedures employed to select the target population for the 

research. In addition to which the identification of any limitations and problems would be 

presented.  

4.1 Quantitative Research- Survey Questionnaires 

Surveys can be viewed as a quantitative research method which allows the researcher to 

gather data from a large audience, where the researcher can then collate and understand them in a 

numerical manner. More so, the survey questionnaires are expected to provide a larger and more 

holistic perspective where, according to Weisberg (2007: p. 223) the researcher can assess “the 

prevalence and distribution of attitudes, as well as factual material about respondents.”, which 

should enhance the focus groups sessions. Surveys are important to this particular research as it 

would allow the researcher to gauge the level to which Trinidadian males use dancehall music as 
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a socialization mechanism. In light of this, surveys are to be used to investigate the issue in a  

realistic context “rather than in a laboratory or screening room under artificial conditions”. 

(Wimmer and Dominick 2014: 192). This survey was delivered through the use of the internet, 

more so social media, which allowed the researcher to conduct the research over a wide 

geographical area. As a result of which it makes it easier to gather responses from the target 

respondents. 

However, a number limitation exist such as the tools’ inability to measure why people 

make certain decisions and “finding that a difference between respondents is associated with a  

difference in their opinions does not determine the real cause of the opinion 

difference” (Weisberg 2007:p. 224). In addition to which, according to scholars such as Gillham( 

2007) and Wimmer and Dominick (2014)  the  wording of the questions found in the survey  can 

bias the results and the risk of respondents providing false information when completing a self 

administered or online survey is higher with this methodology being asked.  As a result some 

respondents’ answers to the same set of questions differed and could be based on personal 

opinion. This as a result may raise questions of whether the answers from the questionnaires can 

be accepted as opinion of other persons that would have not been included in the study.  Another 

major factor is low response to the survey. Pilot testing allowed the researcher to foresee some 

limitations in which the survey may fault. As a result both a age and gender restriction was 

designed into the survey in the hope that the inclusion of participants who fall outside the target  

sample will be avoided. The researcher noted that despite these limitations, this quantitative 

methodology is best suited to provide insight needed to ascertain answers to the research 

questions and the overall focus of this dissertation.  
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4.2 Qualitative Research- Focus Groups  

It is believed that paring this qualitative technique with the aforementioned quantitative 

technique will help to add more value to the overall research by providing detail information on 

issues and themes raised by the survey questionnaire. In light of this Mytton (1999:p.125) 

believed that this choice of a qualitative methodology helps to “discover and better understand 

human attributes, attitudes or behavior in a more exploratory way”. Thereby allowing persons to 

ascertain “what appears on screen and in print may be influenced by a wide range of historical, 

social and political factors”. (Halloran 2007:p.11).  Wimmer and Dominick (2014: p. 136) sought 

to define the term  ‘focus groups’, the believed that it can be seen  as “a research strategy for 

understanding people’s attitudes and behaviour.” It further allows for unstructured conversation 

with a group of people on a specific topic that according to Hansen (1998) ,offers “dynamics and 

ways – not available in individual interviews” ( p. 262). 

This particular methodology allows the researcher to conduct its research quickly and can 

be  a cost efficient way of gathering information needed. Information that would be gathered 

during the focus group sessions would be derived from flexible questioning that allows both the 

researcher and the participants to engage in a less intense setting. Where according to Wimmer 

and Dominick (2014) the focus group sessions through its moderator is able “to follow up on 

important points raised by participants in the group. The ability to clear up confusing responses 

from subjects makes focus groups valuable in the research process.” (p.137).  These aspects of 

the method are key to unearthing deeper meaning behind some of the more cogent questions that 

were touched on in the questionnaire. The researcher would then be able to interpret and analyze 
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the cultural behaviors as realities that are constructed from information collected about different 

way of life and other points of view (Frey, 2000). 

This particular methodology also faces  numerous disadvantages which may cause 

researchers to questions the findings unearthed by this particular method. According to Wimmer 

and Dominick (2014) there lies the possibility of a single participant dominating the conversation 

with their opinion or point of view and “such a person usually draws the resentment of the other 

participants and may have an adverse effect on the performance of the group”. In addition, it is 

believed that “group discussions tend to work towards consensus as group pressure often moves 

discussion toward a common frame.”  The researcher believes that in light of this, focus groups  

assisted in interpreting, developing meaning and acquiring better understanding of the aspects of 

intrapersonal and interpersonal communication and the way in which dancehall music impact 

identity among young male Trinidadian.  

4.3 Research Design 

This study takes a close look at the way young Trinidadian males perceive the messages 

portrayed in Dancehall music, and whether it has an impact on the young men’s identity. This 

originated as a result of a gap in this particular subject based on  the literature reviewed 

previously. As a result, it is believed that information gathered from this body of work could 

potentially provide foundational data on how young men who live in Trinidad and Tobago use 

Page !31



Dancehall and Identity 

dancehall music as a avenue through which these young men socialize. The methodologies 

chosen will be used to answer the following research questions: 

RQ 1: Does Dancehall music and the artistes’ appearance affect the identity of young 

Trinidadian men between the ages of 18-25? 

RQ2: Are the men who subscribe to Dancehall music use this medium as an avenue to fill 

a missing gap between them and their cultural identity? 

RQ 3: Are there any connotations or stereotypes attached to young men who subscribe to 

the Dancehall identity? 

RQ 4: Do the young men who subscribe to Dancehall music merge Dancehall culture 

with Trinidadian culture? Or do they strictly adopt Jamaican Dancehall culture? 

These questions will be answered through the completion of the focus group sessions 

where the results from those interviews will provide pertinent information for those posed 

questions.  

In addition to which the researcher broke down each research question, thereby allowing 

the researcher be more detailed in his presentation of the findings. The researcher noted that the 

concept of identity is a subjective notion, however the main concern here is to gauge the impact 

music, in particular Dancehall music, has on identity. Additionally, the researcher is also 

concerned with the ways new cultures are formed and how they coexist within any given society. 
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To achieve the purpose of this particular research, the researcher prepared a 29 item 

questionnaire to measure the variables of interest among 100 males students who attend the 

University of the West Indies, St. Augustine, the University of Trinidad and Tobago and the 

School of Computer and Business Science. The questionnaire ( see Appendix C) which was 

delivered online via Facebook and email included a detailed opening statement (see Appendix B) 

which indicated to the respondent about the purpose of the research and actively sought their 

informed consent before proceeding. The survey comprised of multiple choice checklist 

questions along with optional opened ended queries as well as scale to measure respondent 

attitudes to the relation to music and identity. 

The question began by requesting demographic age, location and information about the 

university they attend along with their programme or course of study so that “at least some 

respondent identification is possible,” Wimmer and Dominick (2014:p. 204).  This was followed 

by questions which sought to establish music consumption and the particular genres of music 

preferred. These were followed by questions which sought to establish respondents dancehall 

knowledge along with their daily consumption patters. This was followed by a eleven (11) 

statement scale which sort to measure respondents’ attitudes to statements about music, identity 

and socialization.  

The questionnaire was pilot tested to ascertain validity and ease of use. Based on the 

feedback received from the initiated pilot test by persons who were within the target age and 

enrollment range, adjustments were made to the wording of some questions along with the 

inclusion of specific response metrics for some questions. After these adjustments were finalized 
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the questionnaire was formatted using the survey monkey software and made available for 

completion.  

The focus groups comprised of  ten (10) students from the three universities and was 

conducted in two (2) interview sessions which was organized and moderated by the researcher. 

Each of the participants were presented with a participant information form and consent form 

(see Appendix D) prior to the beginning of the session and were instructed to sign and return the 

consent forms.  

4.4 Survey Sample 

As access to a full database of emails for students from each university population is not 

feasible, purposive samples of male students, who are between the ages of 18 – 25 and currently 

enrolled at either universities, are targeted for the survey.  In order to fulfill  this, the researcher 

sort assistance by enrolling the use of each universities social media platforms such as, Facebook 

and Twitter, to reach the required demography. In addition to this contact was sort after with the 

respective student representatives at each of the three universities so that there official social 

media accounts can be used. A total number of 100 students from each university was determined 

to be a suitable number of respondents based on the time and resource constraints, however this 

was later revisited to 25 from each university based on the response rate to the online survey. 

4.5 Focus Group Sample 

A snowball sampling technique was utilized to identify persons within the target group to 

participate in two focus groups sessions. Initial contact was sort after with students who are 

known by the researcher, who in turn would be asked to refer their friends and colleagues who 

may fit within the required demography. Group sessions comprised of five (5) participants 
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respectively and comprised a  mix of students from each university who were within the target 

age range. 

4.6 Data Collection 

In order for respondents’ to gain access to the survey instrument, a unique URL (web 

address) https://www.surveymonkey.com/r/WG392G5 was created.  In light of advancements in 

the sending and receiving information over a vast amount over a short space, the researcher 

found it fit to distribute the link primarily through social media channels (Facebook, email). In 

addition to this contact was made with student council representatives of each of the universities 

target for this study and they were asked to use their official social media accounts to share the 

link to the survey over a six(6) week period beginning 21st January, 2016 to 4th March, 2016. In 

addition to this the researcher also used his own Facebook accounts to share the link to other 

possible respondents as well.  In an attempt to increase participation for the survey the researcher 

crafted various Facebook post in order to attract further participation in the survey.  (figure 1 and 

figure 2). 

Figure 1. Post for SBCS students  Figure 2. Post for UWI students 
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Two focus group sessions were hosted in a reserved meeting space belonging to the 

researchers’ employer. During the focus group sessions all participants were asked to place their 

electronic devices on silent and them in the appointed area for the collection of mobile 

equipment. This was done so as to not cause any distraction to participants as they engage in the 

sessions. After this the researcher provided an opening statement where the concept of the 

research was explained, as well as the purpose of the research to the participants. Additionally it 

was indicated to all participants that these sessions would be recorded for the purpose the 

research. Finally, all the participants were asked to introduce themselves before the start of the 

discussions, which were guided by a prepared list of questions. (See Appendix E)  

4.7 Framework for Data Analysis  

The survey data collected was analyzed using SPSS 22 for Macintosh. Participants 

responded to multiple choice questions and a 5 point scale section that will be used to measure 

attitudes on dancehall and identity.  

4.8 Limitations and potential problems 

There are certain limitations associated with this methodological strategy which became 

apparent once the researcher began the process. Primary among this was reaching the sample 

population. It proved difficult to reach enough interested students to complete the online survey 

and participate in the focus group sessions as students were more focus on completing course 

work for their respective program. This resulted in the project not meeting the original targeted 

number of respondents for the survey, over the six (6) week period allocated for the exercise. In 

addition to which, the survey was constructed so as to gather responses anonymously from one 
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specific gender (male) , as a result of which the chances of the responses collected from the 

survey are in fact those of the targeted gender are hard to decipher based on the anonymously of 

the survey design. 

The use of a purposive and snowball sampling technique for the  research means that the 

results cannot be generalized to have been a ‘true’ representation of the population of young men 

between the ages 18 to 25 years. As a result a may not be applicable to assume that male 

participants identities can be associated with Dancehall music and culture.  

The use of two focus group session as opposed to conducting three or four can be seen as 

limitation to the general findings of this study. However, the researcher is confident that these 

session that the information produced from these sessions will be adequate to inform the 

objectives set out by this particular research. 

While these limitations and potential problems are noted, it is the belief of the author that 

this body of work would aid as an important part in the ongoing literature about music and 

identity. 
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FINDINGS AND ANALYSIS 

“What ah gwaan”: Findings for Questionnaire and Focus Group Study on Dancehall and Identity. 

This chapter summarizes the findings of the survey questionnaire and the focus group interviews, 

which are discussed and analyzed in relation to the existing body of research in the area. The 

discussion will be divided into sections pertinent to the research objectives.  

Survey Questionnaires 

After sifting through the literature surrounding the study the next step was to test what  

was learnt from other scholars and see if the same applies to this particular study. Survey 

questionnaires were used to provide a back drop of what a typical young Trinidadian male 

response may be. In order for this to be accomplished the researcher composed the 

questionnaires which sort to provide details on their music consumption and the formation of 

individuals identity.  

5.1 Response Statistics 

The target sample for the survey questionnaire was 150  students from each, 50 each from 

the University of the West Indies, St. Augustine, the University of Trinidad and Tobago and 

School of Computer and Business Science. Of that a total of 78 responses were collected out of 

which 3 were incomplete and therefore disqualified.  A response rate of  52 % was observed 

which lies within the response rate range noted by Wimmer and Dominic (2014:p.219) for 

internet surveys which is between 5% -80%. Out of the remaining 75 respondents, 51.3% (n = 

40) were students of the University of the West Indies, 17.9% (n= 14) were students of the 
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University of Trinidad and Tobago and 26.9% (n = 21) were students of the School of Computer 

and Business Science.  

5.2 Descriptive Statistics  

Standard descriptive statistics were run to gather information based on the age 

distribution among respondents.  The age range of respondents was set between 18- 25 years of 

age. Frequency distributions were run on the categorical variables and it was revealed that of the 

75 respondents,  18.7% (n=14) were between the ages of 22 years with 37.3% (n = 28) of them 

residing in  other areas not listen in the options presented  . This breakdown is shown in the 

Table 1 and Table 2. 
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Table 1- Age Distribution

n %

18 5 6.7

19 8 10.7

20 3 4

21 10 13.3

22 14 18.7

23 9 12

24 13 17.3

25 13 17.3

Total 75 100
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The researcher next sought to identify the level at which the respondents are at in terms 

of their academic background . From this it was discovered that 38.7% (n = 29) were 

undergraduates. This information is presented in  Figure 1 below.  

Figure 1- Student Enrollment Status 

Page !40

Table 2- Geographical Location

n %

Arima 7 9.3

Chaganuas 4 5.3

Port- of- Spain 6 8

San Fernando 26 34.7

Tobago 4 5.3

Other (please 
specify)

28 37.3

Total 75 100
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The researcher next  sought to decipher the amount of time respondents spent on average, 

listening to music daily. This information is represented in Figure 2 which illustrates the 

frequency distribution of the number of hours spent by 99% (n =75) of respondents and the mean  

hours spent, which was 2.93 hours on average. It was also noted that the most popular genre that 

emerged out of this research with 69.3% (n = 52) was dancehall which suggest that dancehall 

music is a constant entity for most of the participants, therefore exposing them to the popular 

ideologies embedded within the lyrics of the dancehall music.  A list of the respondents response 

to the genre of music can be seen in Figure 3. 

Figure 2- Music Consumption 
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Figure 2- Genre of Music  

 When asked to identify which devices they used to gain access to their genre of music, it 

was then discovered that majority of the respondents, 53.3% (n= 40) gained access to their 

respective genre of music via their smartphone devices, while 17.3% (n = 13) used their laptop/

desktop and 13% (n = 10) and 6.7% (n = 5) gained access via Ipod/ Mp3 and tablet respectively.  

The Table 3-  below shows a full list of the responses to the query. The results however do not 

account for respondents who gain access through more than one device. 
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Table 3- Device Access

n %

Smart phone 40 53.3

Desktop/ 
laptop

13 17.3

Tablet 5 6.7

Ipod/ Mp3 10 10

Total 75 100

0

17.5

35

52.5

70

Calypso Gospel Pop RN B Other
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In order to ascertain  the awareness level among respondents about dancehall music and 

its origins, they were asked if they knew the origins of dancehall music.  A total of  58.7% (n 

=44) of the respondents indicated that they were aware of the origins of dancehall music. 

Since most of dancehall’s ideologies are transmitted through its lyrics, it is believed that 

these ideologies are further solidified when consumers pattern their style around their favorite 

artiste(s). Therefore in order to further ascertain how dancehall may impact on the respondents 

identity, they were first asked if they followed any of their dancehall artiste(s) on any social 

media sites.  Social media sites would allow the subscribers to gain a visual as to how their 

respective artiste(s) dress and carry about themselves on a daily basis, in other words its provides 

a window to their artiste(s) making them seem ‘normal’.  The results from this showed 57.3%  (n 

= 43) of the respondents indicated that they do follow their artiste(s) on social media and 42.6 % 

(n= 32) of respondents indicated otherwise. In light of such the respondents were further asked to 

indicate on which social media site they use to follow their respective artiste(s). The results from 

this  varied showing that 33.3% (n = 25) of respondents preferred to followed their artiste of 

choice via ‘Youtube’, as compared to 30.7% (n = 23) who followed their artiste via Facebook.  

The remainder of the respondents result can be viewed in Table 4 below. 
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Table 4- Social Media Following

n %

Facebook 23 30.7

Instagram 14 18.7

Twitter 12 16

Youtube 25 33.3

Periscope 1 1.3

Total 75 100
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 To further measure the extent to which subscribers of dancehall music go to re-enforce 

the ideologies being transmitted to them, the researcher sought to find out if those who subscribe 

to this particular genre make themselves exclusive to other persons who solely subscribe to that 

particular genre as well. It was revealed that  57.3 % (n=43)  of respondents do not solely interact 

with persons who subscribe to dancehall music. Noting that majority of the respondents who 

subscribe to dancehall music do not necessarily interact solely with persons who engage in the 

same, the researcher sought to ascertain whether these person replaces interaction time with 

consumption time where they prefer to listen more to music than interact actively with other 

persons.  This information is represented in Figure 4 which illustrates the frequency distribution 

of the number of hours spent by 99% (n =75) of respondents and the mean  hours spent listening 

solely to dancehall music , which suggest that 1.70 hours on average was spent by respondents of 

this study. This therefore suggest that although dancehall as a genre is heavily preferred by the 

respondents it doesn't necessarily means that they would spend a lot of time engaging in the 

music. This can further lead one to believe that the ideologies that  are transmitted through the 

lyrical content of the song does not necessarily have to be consumed on a regular basis for long 

periods of time for it to have an impact on the individual’s life. 

  

Page !44



Dancehall and Identity 

Figure  4- Hours spent listening to Dancehall music 

  

Through observation the researcher discerned that young men who fall within the scope of this 

study all seem to act in a particular manner. As a result it was important to enquire about their 

participation in a social setting and the consumption of dancehall music. With this in mind, the 

researcher included in the survey items measuring attitudes towards dancehall music and 

participation in the construction of identity were place on a five point scale, where the value ‘1’ 

represented “strongly disagree” and ‘5’ represented “strongly agree”.  Noteworthy from the 

findings of the scaled questions provided the researcher with some unexpected discoveries. For 
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instance, the statement “a person’s style of dress can be identified by the genre of music that they 

listen to.” saw a 30.7% (n = 23) of the respondents selecting the option “no opinion”.  From the 

survey of the literature review it was discovered that persons who engage with popular culture do 

so by taking the resources given to them and transforming them into ways that provides 

expressive shape to their life experiences. As a result of which this particular finding  of “no 

opinion” points to two directions, firstly, persons who consume music do so habitually and do so 

solely for other derived means. Secondly, the persons who consume music habitually but 

subconsciously subscribe to other dominant ideologies presented within the music, such as style 

of dress, speech, etc.  Similarly, in relation to dancehall as the popular culture genre the 

statement “ my style of dress is usually influenced by my favorite dancehall artiste”, yield the 

same results from the participants in this study, 30.7% (n=23) respondents, which indicates that 

majority of the respondents were unable to categorically identify their style pattern based on their 

music consumption.   

 Particularly significant to dancehall the artiste usually presents an idea of an upper- class 

lifestyle which are presented in the lyrical content of the songs as well within their music video. 

Which would suggest that through constant consumption persons would eventually begin to 

pattern their overall style of dress and other mannerisms. As a result of which the researcher 

sought to ascertain whether this assumption holds true, through the statement “people who listen 

to dancehall music intend to intimate their favorite artiste.” From this the researcher found that  

34.7% (n =26)  agreed with this statement, thereby solidifying that persons who consume this 

particular genre also intent to intimate their favorite artiste.  
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 This also lead the researcher to propose the statement, “ persons who subscribe to 

dancehall music use this as an avenue through which they can make sense of society.” Where the 

researcher felt that persons who subscribe to dancehall music do so as a mean through which 

they can connect pieces of their lives and make sense of how the world operates based on the 

lyrical contents of the songs. As a result, it was discovered that 29.3% (n =22) of the respondents 

agreed with this statement, which coincides with what Hall (1989)  described identity as, which 

is seen as an emerging of a unsettled space, or unresolved question in that particular space 

(Trinidad and Jamaica) between a number of intersecting discourse (soca and dancehall).  

  

5.3 Analysis and Synthesis  

 The survey administered to 75 Trinidadian university students revealed several 

characteristics about the sample of the population that are significant to the broader scope of this 

research project. Noteworthy, is the sample population’s selection of their particular genre of 

music which showed that although majority of the sample selection was dancehall, following 

closely behind was calypso. Further to which the respondents gained access to their favorite 

genre of the music while on the go via their smart phones. Not only does this provide them with 

constant access, but they were also to devote numerous amount of time and attention with 

majority recording over  3 hours of listening time dedicated to their genre of choice.  

 This connectivity however does not appear to crossover to the consumption of dancehall 

music on a daily basis. As it is reported that on a daily basis the sample population spent 

approximately 1 hour listening to dancehall music. This finding therefore suggest that the sample 

population are not as dedicate to the genre as the researcher had anticipated and therefore their 
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socialization patterns may not be entirely based on the consumption of one particular genre of 

music.  

 The researcher noted that the concept of identify is one that is subjective in 

nature,however the main concern is to gauge the impact music , more specifically, dancehall 

music has on the identity of the sample population. This notion was proven to hold some truth as 

based on the feedback from the sample population 29.3% were of the opinion that persons who 

subscribe to this particular genre also engage in intimating their favorite artiste. By intimating 

their artiste of choice the participants are also engaging in the construction of their own 

individual identity thereby, suggesting that their is a correlation between music and identify of 

individuals. Dahlgren (2005 ibid) in his study suggest that the “idea of civic culture takes as its 

starting point the notion of citizens as social agents” and this is clearly illustrated by the response 

given by respondents.  The evidence from the survey also suggest that there is a significant 

relationship between these variables and also a similar finding by Hall (1989) that “identity 

emerges as a kind of unsettled space, or an unresolved question in that space, between a number 

of intersecting discourse.”  

 This research also indicated other gratifications achieved through the consumption of 

dancehall music for either entertainment purposes or as a means to make sense of the world 

around them.  It is believed that persons who use popular culture as a means to gratify socializing 

needs are seeking to create a sense of community, meet new people” (Ellison et al, 2007),p2; 

Park et al., 2009, p. 731). The large amount of music consumption in addition to constant 

subscription of participants favorite artiste allows users to find gratification in the levels of 

emotion they receive through their music. It is not surprising however that respondents to the 
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survey have acknowledged that through the consumption of music their are a lot of ideologies 

which is transmitted through music lyrics as well as through music video thereby allowing the 

participants to make connections about various aspect of their lives further shaping their 

individual identities.  

 It is with these considerations and more that the researcher believes that the  findings 

unearthed from the survey are consistent with the literature review and the theoretical framework 

that has been selected for this research project which acknowledges the potential of music as a 

means to facilitate the construction of identity among young Trinidadian males.  

Focus Groups 

 This section will provide details on the two focus group interviews that were arrange to 

provide specific answers to queries about the perceived notion that dancehall music has an 

impact on the socialization process of young Trinidadian males.  

 To open both sessions the participants were asked to describe the importance of music to 

their daily lives. It became immediately clear that music was considered to be an important part 

of the participants identity. The rationale behind its importance was that it allowed the 

participants an escape from reality even if it was simply for a short moment of time. One 

respondent from group 1 emphasized that music played a very important part in his daily life as 

it usually helped to set the mood for his day ahead.  As was noted with respondents in the survey, 

participants main use of music was to set the general mood of the day. Another participant in 

group 2 indicated that he preferred listening to fast paced music as it allowed him to focus less 
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on the task at hand and enjoy what he is doing. Both groups indicated that the consumption time 

of the music of  choice can vary from half an hour to all day.  

 Respondents were asked to share if they gave priority to any one particular genre of 

music. In both groups participants responded no that they did not give priority over any one 

genre. However, they did indicate that other factors would give premise as to which playlist 

would be played at any particular time. Thereby suggesting that a person’s mood is in fact 

affected by the type of music that they listen to. One participant from group 2 said: 

“ Once I'm on the move I must have music in my ear. It helps keep me sane especially when i am 

traveling. It makes me feel like I'm alone in this space.” 

Participants indicated that the consumption of music occurred in many ways, for some it 

provides the most appropriate mood for them to study, work out in the gym or simply provide 

them with the necessary motivation to go through the day. However, there were some varying 

perspectives in relation to persons consuming music. A participant from group one believed  

“…..that for the most parts music can in fact help to motivate persons to become better but at the 

same time other types of genre presents some discriminating lyrics which other persons may hold 

on too and eventually adopt as part of their lifestyle.” 

 Both groups were asked to consider the genre dancehall, and its effect on the socialization 

of young men in Trinidad and Tobago. Majority of the participants in group 2 who responded to 

the question were a bit unsure about the idea of identity of the young men being linked to their 

consumption of dancehall music. One participant was of the opinion that an individuals identity 

was a direct relation to their up bringing from home and had very little to with the consumption 

of music and more specifically dancehall music. However, another participant indicated that he 
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could see how the two ideas can be related as he drew reference to a song sang by Kartel, who is 

a popular Jamaican dancehall artiste who sang a song about ‘cake soap’, which saw an increase 

in most males purchasing such.  Similarly, in group 2 the reaction was basically the same with 

one participant referencing another song which suggest that dancehall do have an effect on the 

socialization process. One participant indicated that: 

“ Of recent times the lyrical content of dancehall music have made persons objectify various 

things. Ranging from women to flashy lifestyles, these lyrics provide individuals with a different 

perspective on life and in most cases they adopt that lifestyle, thereby corrupting our society”. 

 Notably, music videos provide individuals with a perspective image /appearance of the artiste 

which young men use to construct their respective identities. In some instances it is believed that 

persons who intact pattern their lifestyles against their favorite artiste can be seen ‘unoriginal’ 

and carbon copies of the artiste.   

 They final segment of the sessions focused on what aspects of dancehall music appeal to 

the masses the most thereby having an impact on their identity. Many of the participants in the 

sessions indicated that there are various aspect of music that appeals to them. One participant 

from group 1 indicated that, he usually becomes attracted to the song firstly by the rhythm and 

beat of the song first and then gets into the lyrics of the song. Another suggested that the viewing 

of the artiste video is what gets them interested in any particular song. Another noted that they 

don't know what exactly attracts them to the music that they listen to.  
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 Discussion  

 The results of the focus group sessions have provided a wealth of  supplementary 

information that will help to clarify some of the queries left unanswered by the survey. Among 

them is the importance of dancehall music on the construction of identity. This relates favorably 

with what was identified in the theoretical perspective in the uses and gratification theory. It also 

establishes that the participants in both groups are active in their music consumption.  

5.4 Dancehall and Identity 

One of the main conclusions highlighted in focus group sessions is  that dancehall music 

have been perceived as having an effect on young men in Trinidad and Tobago. The findings 

gathered provided the researcher with an answer to the first research question. Even though most 

of the questionnaire participants listen to this genre of music, they admitted that they did not 

think it affected their identity. Others mostly those from the focus group admitted that they 

embraced and even adopted what they saw as a dancehall identity.  

In connection with identity, is the premise of image; Image has been perceived as “the 

general impression that a person, organization or product, presents to the public” (Soanes & 

Stevenson, 2010). It represents the outer form of a person or thing. How one sees/identifies 

something or someone affects one’s interpretation of it. Many of the respondents view dancehall 

artistes as the embodiment of the strong masculine type, and as individuals who have achieved 

economic wealth. This idea of the dancehall artiste reflects what was said by Muehleisen and 

Migge. 
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 The image that the Dancehall artiste/s project, cement an idea or ideal into the minds of 

the young men. They believe that this is how one should act if he wants to be considered 

masculine and successful. This is similar to Gerbner’s cultivation theory, the premise that the 

constant exposure to television’s images and, in this case, musical lyrics creates a perception of 

reality (1994). 

 In answering RQ1 it became apparent that Dancehall music and in particular the 

artistes of this genre have a major impact on the way young men in Trinidad see themselves. 

Dancehall has invoked self-reflection and incited the young men to embark on a reassessment of 

their identity. The most noticeable thing about this finding is that most individuals were not 

aware of the impact Dancehall has had on them, most insist that they have kept their 

individuality. However, their responses to the questions we asked contradicted their claims, 

giving a clear indication that the opposite is true. 

5.5 Stereotyping Dancehall 

Young men who subscribe to the Dancehall mode of dress are considered ‘well off’ or 

wealthy. They are deemed ‘cool’ members of society and can be very popular in certain crowds 

i.e. among their peers and recognized in parties, on the negative side though they are sometimes 

deemed ‘shallow’ and ‘vain’ individuals. Dancehall is considered a male dominated arena and 

contains ideologies in favour of the male species that may not always compliment the female 

anatomy. It is noted by Pinnock that “the subversion of the standard practice of constructing the 

male body as the canvas against which the exploits of the deified female form is projected,” thus 
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the male is placed on a pedestal at the expense of the female’s ridicule and exemplifying the lack 

of respect for the female form.  

According to Donna Hope (2004) Dancehall ideologies are especially concerned with 

warning against performing emasculating acts such as oral sex on women’ and anti-

homosexuality. Hope indicates that “Dancehall’s political rhetoric/ideology are especially 

concerned with emasculation” (Pinnock 2007, p. 9). Even the construction of the female body is 

a key part in the reinforcement of ‘maleness’. So the frequent reference to “conquering the 

‘punanny’” (vagina) is an active demonstration of mastering sex and sharing sexual knowledge 

in addition to the displaying the scantily clad female to wider society reinforces masculinity 

(Pinnock 2007, p. 55). 

Men subscribing to this genre and those who accept and maintain the modes of dress that 

are promoted by Dancehall artistes in their music/lyrical content are considered ‘hardcore’ or 

‘macho.’ In his article Pinnock defines the performances of the black man, as depicted in 

dancehall music videos, as a ‘rampant, heterosexual ‘Don Juan’ or more appropriately a ‘cocks 

man’. 

In response to RQ3 it was uncovered that, those who did not subscribe to Dancehall music 

viewed those who did in an unflattering manner. There seemed to be a general consensus 

amongst non-listeners, that those who subscribe to Dancehall do not have their own identity; that 

they are floundering around looking to the Dancehall artistes to provide them with a direction. 

They were perceived as strange group of individuals, and the non-subscribers stated that they are 

unable to relate to them. Another stereotype that was attached to the young men was that of being 
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“players”, as individuals who went around charming women and then leaving broken hearts in 

their wake. Therefore, it seems as though there are some negative connotations associated with 

adopting dancehall culture in Trinidad. However, since it is the opinion of those who are not 

affiliated with the culture or dancehall music, the researchers note that there is some bias in the 

participants’ responses. 

5.6 Merging of Cultures and the Emergence of a New Identity 

In answering RQ2  and  RQ4 it was uncovered that, in Trinidad, dancehall fashion trends 

are not always ideally replicated due to the incorporation of dual cultures, however, there is an 

accurate transmittance of a dancehall image. The consumers are the ones who heavily indulge in 

this genre of music and are responsible for allowing the image to thrive/continue throughout 

Trinidadian society. The artistes who advertise the products often make the clothing more 

popular due to the rank and status they hold in the music business. Most young Trinidadian men 

do not comprehend the subverted world that dancehall aims to resurface. Pinnock refers to 

Dancehall as the ‘subverted discourse’ meaning the liberation of the once closeted emotions of a 

distraught black nation, that is, Jamaica. 

 The context in which the music originates is not of interest to most dancehall music 

consumers in Trinidad because they do not actively take part in nor can they relate to Jamaican 

strife. The merging of cultures occurs to the extent, where the Trinidadian may not fully replicate 

the entire Jamaican identity. This means that mannerisms and gestures may be lax, yet, some 

Jamaican slang is used whilst they subscribe to the products promoted in dancehall songs, for 
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example, the frequent use of the question “wey yuh get dat new Clarkes dey daddy?” which was 

popularized thanks to Vybz Kartel’s song, ‘Clarks’.  

The young Trinidadian male can still be considered a passive alienated participant who 

subscribes to dancehall with a herd mentality so as to encourage camaraderie and shared 

experiences. This genre of music is popularly played in parties and though it is celebratory of 

serious violent and sexual situations, young Trinidadian men between the ages of 18-25 can be 

considered the most  likely to subscribe to the fashion sung about in songs to which they fit in/

assimilate to. 
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CONCLUSION 

“It affi done” 

 The purpose of this dissertation was to explore whether dancehall music and culture had 

an impact on the identity of young men in Trinidad between the ages of 18 to 25. During the 

research process the investigator was able to converse and interact with various individuals, 

thereby getting a closer look at the opinions on dancehall music and its effect on identity and 

image, with regards to Trinidad. Through the use of survey and focus group interviews, a number 

of key findings were made which gave credibility to the study, given that a range of issues 

concerned with identity in connection with dancehall music and culture within aTrinidadian 

society. The concept of identity was a topic which was fiercely discussed during the focus group 

sessions, and participants gave their opinion on what they thought of “dancehall identity” and 

how it relates to them.  In addition to which these findings were directly related to the research 

questions which guided this study: 

RQ 1: Does Dancehall music and the artistes’ appearance affect the identity of young 

Trinidadian men between the ages of 18-25? 

RQ2: Are the men who subscribe to Dancehall music use this medium as an avenue to fill 

a missing gap between them and their cultural identity? 

RQ 3: Are there any connotations or stereotypes attached to young men who subscribe to 

the Dancehall identity? 

Page !57



Dancehall and Identity 

RQ 4: Do the young men who subscribe to Dancehall music merge Dancehall culture 

with Trinidadian culture? Or do they strictly adopt Jamaican Dancehall culture? 

The sections that follow will provide a brief summary of the findings of this study and 

offer conclusions based on those findings. In addition to which the possible contribution of this 

research will be identified and recommendations for future research will be discussed.  

6.1 Summary of Findings and Conclusions 

 The survey was administered to 75 Trinidadian university students from three various 

universities, the University of West Indies, St.Augustine, the University of Trinidad and Tobago 

and the School of Business and Computer Science. RQ1 which asked if dancehall music and its 

artiste affect the identity of Trinidadian males. It was discovered that students who subscribe to 

dancehall music engage in a reassessment of their personal identity based on the images and the 

ideologies perpetuated through the lyrical content as well as the video representation of these 

artiste. It was also discovered that dancehall present the young men with notions of what it 

means to masculine, therefore attracting them even more to reassess their notion of identity.  

 RQ2 which asked if the men who subscribe to dancehall music use this medium as an 

avenue to fill a missing gap between them and their cultural identity. The research revealed that 

the participants use dancehall music do so in a passive alienated manner through which they 

encourage camaraderie through similar shared experiences. As a result of this, in  relation to RQ4 

which asked if  the young men who subscribe to dancehall music merge dancehall culture with 

Trinidadian culture, or do they strictly adopt Jamaican dancehall culture, it showed that the 
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subscribers of dancehall not only use it to fill a missing gap but also do so as a means of merging 

two cultures into one, thereby creating a new cultural identity from which they can identify with.  

 RQ3 which asked if  there any connotations or stereotypes attached to young men who 

subscribe to the dancehall identity. The research revealed that the perceptions held by both the 

subscribers and non-subscribers, showed that those who listened dancehall music found them 

instructional with regards to fashion, behaviour and language. Where as those who do not 

subscribe viewed those who subscribed to the genre in a negative light especially in a 

Trinidadian content.  

 In conclusion this research supports that the identity of  the sample population of this 

study are closely  linked to their consumption of dancehall music and by extension dancehall 

culture. This therefore suggest that these students who engage in dancehall music and dancehall 

culture pattern their lifestyle based on the images and lyrical content that is perpetuated through 

dancehall. In so doing they also engage in the merging of the two cultures as in most instances 

these same participants still engage in the culture of Trinidad and Tobago. In addition to which  

this research project stimulates an awareness of the relationship and effects of the dancehall 

(popular) music, the media, ‘masculine’ identity and males and cultural fluidity. 

6.2 Recommendations  

 Even though the research conducted is restricted to the Caribbean, it may prove 

instrumental in helping those who are interested on the impact of the dancehall genre of music on 
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the identity and culture of its audience, which is projected through the media. Though it was a 

small scale investigation further research is needed to test the conclusions of this study and 

ideally ensure that it can be generalized. However, at this stage the information contained here  

cannot be used to create generalizations. As a result of this, it is also recommended that future 

research be conducted to further ascertain how dancehall music has impacted on the construction 

of the identities of Trinidadian males using a wider a sample population 16- 30 years. Notably, 

these findings in this study can be used by various academic fields (Social Sciences, Gender 

Studies, Humanities) to explore the issue of music and the construction of identity as it relates to 

males in Trinidad and Tobago.   

 

Page !60



Dancehall and Identity 

APPENDICES  

Appendix A: Glossary of Terms 

Jamaican Slang Translation 

Wat ah gwaan? How are you? What’s going on?

It affi.done It’s a wrap. 

How we dweet How it is done.

Step out inna di dancehall To head out in the dancehall 

From di time we ah look pon To go in search of something.
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Appendix B:  Questionnaire Opening Statement 
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Appendix C: Survey Questionnaire 
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Appendix D: Participant Information Form and Consent Form  

Participant Information and Consent Form 

BACKGROUND INFORMATION

Title: “Dong Inna”: A look at the role of Jamaican Dancehall music on the creation of social identity 
among young men in Trinidad and Tobago 

Researcher: Javan Whittaker 

Purpose of data collection: MA Dissertation 

Detail of Participation: A request to have a discussion with the researcher to discuss how young men use 
dancehall music as a avenue through which they develop their social identity via discussions and 
exchange of information among themselves and with other group of people. 

CONSENT STATEMENT 

1. I understand that my participation is voluntary and that I can withdraw unconditionally at any time 
from taking part in the study. 

2. I have been informed that the information sheet explaining the reasons for this study is available to 
assist me in making a decision about my participation. 

3. My data are to be held confidentially and only the researcher, his associates and supervisor will have 
access to them. 

4. My data will be kept in secure, password protected, online information management system for a 
period of at least five years after the appearance of any associated publications. Any aggregated data 
(e.g spreadsheets) will be kept in electronic form for up to five years after which time they will be 
deleted. 

5. In accordance with the requirements of some scientific journals and organizations, my coded data 
may be shared with other competent researchers. 

6. The overall findings may be submitted for publication in a scientific journal, or presented at 
scientific conferences. 

7. This study will take approximately 4 months to complete. 

8. I will be able to obtain general information about the results of this research from the researcher at 
their email address jw566@student.le.ac.uk 

I am giving my consent for data to be used for the outlined purposes of the present study. 

All questions that I have about the research have been satisfactorily answered.  

Signature:  

Date:  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Appendix E: Focus Group Question List  

FOCUS GROUP QUESTIONS 

1. Do you listen to music? If Yes, why do you listen to music? 

2. What is your favorite genre of music? How often do you listen to it? 

3. Would you give priority to any particular genre of music? Can you explain why? 

4. Do you listen to any Dancehall music? How often do you listen to it? 

5. Do you believe that music, more specifically Dancehall music, can impact on the social 

development of individuals? Explain your answer.  

6. Can you explain what part of Dancehall music appeals to you the most? To what extent does 

it appeal to you? 
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