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Reports  

Reports can be accessed at any level, at customer level the data will be for all venues. At group level, 

the data is displayed for all venues within that group only. Finally, at venue level will display only data 

for that specific venue. The reports are broken down into different areas and each section contains 

relevant information and a breakdown will appear at the top of each screen.  

The different areas are as follows: 

 

Overview 

 

1. Users by day - This area graph shows the unique authenticated users per day for the past 28 days, 

split by gender. It does not take into account multiple visits by the same user on a single day. 

 

2. Cumulative users and sessions - This line graph shows the cumulative number of users and 

sessions over the past 12 months. Each month is the total number of users to that month. Users are 

unique and sessions are the number of authenticated sessions, i.e. any visit by any user. 

 

3. Users by month - This area graph shows the number of unique authenticated users per month for 

the past twelve months, split by gender. It does not display repeat visits in a month. 

 

4. Users by month (new vs repeat) - This area graph shows the number of unique authenticated 

users per month for the past twelve months, split by new vs repeat users. It does not display repeat 

visits in a month, or repeat visits by a new user within the same month. 

 

5. Top venues by daily average (last 28 days) - This column graph shows which of your venues 

have been busiest (looking at the daily average of unique visitors) in the past 28 days, split by 

gender. It only considers users per day and doesn't include repeat visits in the same day. 

 

6. User demographics - This column graph shows the age/gender breakdown of your entire user 

database. 

 

Visitor 

 

1. Total WiFi users - A table showing total WiFi users in this time period. A new user who visits again 

will appear as both a new and repeat user, so the total of new and repeat users may not be the 

same as the total unique users. 

 

2. WiFi users by day - A column graph showing WiFi unique users by day. Repeat visitors will only be 

counted once. Clicking a column will display the users behind the number. 

 

3. WiFi user demographics - A column chart depicting the age range of the visitors to your venue. 

Within each age range the gender is broken down into male and female visitors, showing the ratio of 

male to female visitors at a glance. Hovering over the gender specific colour for each age range will 

give you the figure in terms of visitors. 

 

4. Age - Two pie charts to show the breakdown of age on a per gender basis. This will give you an 

overview of the age ranges within each gender, as opposed to the bar chart which is a gender 

breakdown within age ranges. Hovering over a particular segment will give you a percentage of 

visitors within that age range. 



 
 

5. Top 10 visitor locations - This column graph shows the most common locations of your WiFi 

users. It doesn't display repeat visits by the same users. 

 

6. Visitor sources - This column graph shows which social media network each user has used for 

authentication. It doesn't include repeat visits by the same users. 

 

7. Social network by gender - This chart shows a gender breakdown against all the available social 

logins. 

 

8. Social network by age - This graph shows the social login methods broken down by age range. 

 

Network 

 

1. Operating system - This column graph shows devices that have associated to the venue's WiFi, 

and is calculated from the User Agent of the device. 

 

2. Browser - This column graph shows browsers used by devices associated to the venue's WiFi, and 

is calculated from the User Agent of the device. 

 

3. Data usage - This line graph shows daily total data usage in MBs by clients associated to the 

venue's WiFi. 

 

4. WiFi usage duration - This shows the daily average length of usage in minutes for each client 

associated to the venue's WiFi. It is calculated per session. 

 

Content Filtering 

The next 4 sections are all content filtering related. If you do not have a content filtering licence you 

will not see or have access to these reports. 

• Top requested domains - This shows the top requested domains for requests made through 

the venue’s WiFi. 

 

• Top requested categories - This shows the top requested categories grouped by requests 

made through the venue’s WiFi. 

 

• Most blocked domains - This shows blocked domains for the requests that were made 

through the venue’s WiFi. 

 

• Most block categories - This shows categories based on blocked requests that were made 

through the venue’s WiFi. 

 

Content Filtering Settings 

Within the content filtering area, you will see the settings  button. From here you can add 

your own domain exclusions for both the Top requested domains and Most blocked domains. 

a) Click the settings icon  from the required report area.  
 

b) The following window will open. 
 



 
 

 

 
c) Enter the domain details in the domain text box. 

 
d) You can select either of the following matching criteria: 

 
• Exact 

• Anything before 

• Anything after 

e) Then click the green plus icon . 
  

f) The new exclusion will be display below. 
 

g) Click  once completed. 

 
h) The data will be updated with the new exclusion(s). 

 

Social interests 

1. Facebook likes percentage – Shows the Likes percentage for the customers who have logged in 

using Facebook. 

 

 

 

2. Facebook likes count – Shows the number of Likes for the customers who have logged in using 

Facebook. You can filter by sub categories if required. 

 



 
 

 

Campaign reports 

 

 

1. Campaign overview - This table shows an overview of all campaigns for splash pages and e-shots, 

these are determined by the icon in the header. For each campaign a performance chart is shown 

which shows how well the campaign is doing/done. Clicking on a campaign will take you to the 

reports page for that particular campaign. 

 

2. Campaign Report Breakdown – This will show the breakdown for this specific campaign, the data 

is broken down like all other reports so a date picker and the option to download or schedule. The 

report will show the performance as a percentage with the actual views and total clicks, clicks per 

day, unique visitor click by gender and age and a full click breakdown of users. This will also show 

the date, their name, time of click, age, gender and the URL they were directed to. 

 

 



 
 

Facebook Reports 

 

This will show how much social exposure you’ve achieved over a certain period. A Facebook social 

account needs to have been linked to the portal to display this information. (Please see ‘Linking Social 

media accounts’) 

1. Number of Likes and UnLikes - A scatter graph of the number of likes received over a specified 

time period. This is accompanied by a bar chart showing negative values for each unlike a page has 

received. 

 

 

2. Recent Social Exposure - This table demonstrates the social awareness of your Facebook page. It 

gives you the total number of friends your page has received, the number of posts made within the 

date range and the maximum (estimated) number of people your post may have reached. This is 

extracted from the Recent Social Exposure table on the reports dashboard. 

 

3. Page Impression by Users - This column chart offers a daily breakdown of the total number of 

impressions seen of any content associated with the linked Facebook Page. The impressions can be 

described as the number of people that have seen this content. This is the total number. 

 

4. Page Impressions by Gender/Age - A breakdown of the page impressions over the time period. 

For Facebook, this is broken down into age groups and then separated by gender. This can give easy 

access to information about the most popular age range and gender to which the page appeals. 

 

5. Impressions by Age for Gender - A breakdown of the page impressions over the time period. For 

Facebook, this is separated into two pie charts showing different genders. Each pie chart breaks 

these gender specific figures down into age range segments to show the most popular age group 

within each gender. 

 

6. Top 5 Cities - This chart uses the page impressions data to calculate the most popular five cities 

from which the visitors viewing have come from. This data is unique so that multiple visits to your 

page by the same user are only counted as one. 

 

7. Impressions by Source - A pie chart representing the split of how your page impressions have 

been sourced. This has been broken down into three main sections: 

• Organic - The number of people who visited your Page, or saw your Page or one of its 

posts in a news feed. The impressions are made up of both fans and non-fans of the page. 

 

• Viral - The number of impressions of a story published by a friend about your Page. These 

stories include liking, posting, commenting on or sharing one of your Page posts, answering 

a Question you posted, RSVP’ing to one of your events, or in any way interacting with your 

page or post. 

 

• Paid - The number of impressions of a Sponsored Story or Ad pointing to your Page. 



 
 

Micro survey reports 

 

 

 

Any Micro surveys assigned to a published access journey will be displayed along with the number of 

participants. You are able to click into any survey for a full breakdown as required. 

 

1. Click any micro survey from the overview screen. 

 

2. The page will open and a full breakdown is available. 

 

 

3. The number of Participants will be displayed along with the breakdown of Responses received 

and Total skipped. 

 

4. The questions created within the survey will then be displayed along with the relevant results. 

 

5. For Ratings questions, you will have the 1-5 stars and to the right the percentage of people who 

selected that rating. 

 

 



 
 

6. Hovering your mouse over the percentage will display a box containing the percentage but also the 

number of participants.  

 

7. For Multiple choice questions the answer specified will be displayed and again the percentage of 

customer who selected that answer. 

 

8. For Text box questions the question will be displayed and below a breakdown of the responses. The 

information will be broken down into four different columns. These are: 

• Name 

• Date 

• Venue 

• Response 

 

 

9. When you scroll through the results, the first 50 will be displayed. When you reach the end a 

 button will appear allowing for the next 50 responses to be loaded. 

 

10. You can also click the  button, this will open another window and display the results. 

 

11. When you scroll to the bottom of the window there will be a  button, 

clicking this will load the next set of results. 

 

 



 
 

12. Clicking the  button to close the window 

13. You also have the option to download the results, clicking the  button will display the 

available download options. Either download as PDF or CSV. 

 

a) PDF will download but will not show any text box responses. 
 

b) CSV will download all the information 
 

14. Click the  button to return the micro survey overview screen. 

 

NPS survey 

When you click into the report you are shown the overview of the responses received.  

 

 

1. The first area is Live Net Promoter Score, this score is calculated by showing the number of 

Promoters minus the number of Detractors.  

 



 
 

2. In the top right of the screen it will display the following: 

• Number of Participants 

• Number of Emails sent 

• Response rate as a percentage 

 

3. Below the score break down is the  button, clicking this will open a separate 

window displaying all the published NPS surveys. 

 

4. At the end of each displayed survey is the link, clicking this will update the screen 

and display all the responses.  

5. You have the option to download these responses via CSV by clicking the  button. 

6. To return to the survey click the  button. 

 

7. Back in the survey overview, towards the bottom of the screen, is the Live trend. This will display 

the average NPS score across a time period. 

 

8. You can change the date range displayed by clicking the  button. 

 

9. This will expand the button and display a drop-down menu; the follows options are available: 

• Live 

• Weekly 

• Monthly 

• Yearly 

• Overall 

10. To apply the new range, click the  button. The screen will update to display the new range 

selected. 

11. You can also download the overview data, click the  button. 

 

12. The button will expand and display the  button, clicking this will download the 

overview in PDF format. No specific responses will be displayed in the PDF. 

  



 
 

Palette 

When you first access this area, you will be presented with a screen advising that no connectors have 

been enabled. You will then have the option to either add a connector by clicking the link ‘Add a new 

connector here’, or enabling a connector on the right menu. By default, the WiFi connector will be able 

to select without the need to add within management. 

 

1. Clicking the link to add a connector will take you to the Management area of the portal from here 

you can add any connectors required (See the guide called ‘Management’ for details on how to 

apply).  

 

2. To enable a connector, click the header icon on the right menu. 

 

3. The data options will appear, allowing you to select the relevant data to display. 

 

4. The WiFi report data will be available by default, clicking this will display the following: 

• Visitor 

• Data downloaded 

• Data uploaded 

• Footfall 

 

 

5. Each will have a tick box allowing for that data to be displayed, clicking the tick box will then 

populate the line chart. The more boxes ticked the more information that will be displayed in the line 

chart. A legend will appear at the bottom of the screen. 

 

 

 



 
 

 

6. Hovering your mouse over the line chart will display the information for that day for any enabled 

connectors. 

 

7. You can also change the date range by dragging the start and stop handles  at the bottom of 

the screen. By default, it will be set to 7 days but can be changed to display just one day’s worth of 

data. 

 

 

8. You can now enable any other connectors but only if linked within connectors in management. 

 



 
 

 

Tags 

1. If Tags have been created at any venues under the customer, you can then use these tags to filter 

the data in the reports. The Tags button will only appear at Customer level and if at least one tag 

has been created at any venue under that customer.  

 

2. Tags are available to utilise in the Visitor reports and the Network reports only and the following 

icon will appear . 

 

3. Clicking the  icon will display the available tags that have been created. The tags will 

appear as grey but once selected will change colour to red. 

 

4. You can select as many tags as required and once selected will appears at the top of the screen 

under the name of the report. 

5. To start the Tag filtering, you will need to click the  button.  

 

6. The data in the report will then update to show the filters applied. 

 

7. You can also clear the selection by clicking the  button. 

 
 

Date Picker 

1. You can change the date range by using the Date Picker  icon. 

 

2. Once clicked the following window will open. 

 

 

 
3. Select the new From and To date. 

 

4. Alternatively click the  icon. 

 

5. The window will change to the below. 



 
 

 

 
6. Select the date range from the drop down. 

7. Click the icon when you have made your final selection. 

 

8. The screen will update with the new data for the selected date range. 

 

Download 

When you see this icon you are able to download this information as a PDF document straight 

away or have it sent via email at set times. To do this: 

1. Click the  icon. 

 

2. The following window will open: 

 

3. Select when you want to receive the report from the drop-down menu, available options are: 

 

a) Immediately - This option will download the report straight away once the relevant download 
now button is pressed. These are: 

 
• Download PDF now 

• Download CSV now 

b) Daily - You can set the daily report to be emailed 7 days a week, weekdays only or weekends 
only and all at 9:00 am. 

 

 

 

c) Weekly - You can select any day of the week you want the report to be emailed again at 10:00 
am. 



 
 

 

 

d) Monthly - You can set which day of the month you would like the report to be emailed. It will 
be sent at 10:00 am like all the other options. 

 

 

 

4. Add the email address of the user you wish to have the report emailed to.  

5. To add the email, click the icon, you can add as many email addresses as needed. 

6. Once added the email will appear at the bottom and the  icon will appear to show the report 

is scheduled. 

7. To view the list, click the  icon and the following window will open displaying the scheduled 

report. 

 

8. To remove the email address, click the icon you will be taken back to the selection window 

allowing you to enter a different email address. 

9. To exit this window, click the  icon. 

10. You will return to the first window but with an additional  icon. 

 


