
 

PortAventura World will open its doors again on       

15 May 

 For the 2021 season, PortAventura World will premiere new shows, expand 

its range of accommodation and offer a unique gastronomic experience in its 

hotels to enhance visitors’ enjoyment.  

 With an investment of more than 5 million euros, the resort has in place all 

the necessary COVID-19 preventive measures and reinforces its status as a 

safe tourist destination after receiving the “Safe Travels” seal.  

 The company continues its digital acceleration process with services such as 

online hotel check-in. 

 

PortAventura World, 10 May 2021- PortAventura World is fully prepared to make its 

comeback on 15 May with the opening of PortAventura Park and Ferrari Land. 

Caribe Aquatic Park is scheduled to open on 23 June.   

 

Also on 15 May, Hotel Colorado Creek, Hotel PortAventura and Hotel Gold River will 

open for all visitors looking to complement their experience by staying onsite at the 

PortAventura World facilities. This season work has been carried out on the 

expansion of Hotel Colorado Creek which, from June, will have 141 new deluxe 

rooms, a swimming pool and a new restaurant, ensuring that guests benefit from 

the highest quality service.  

 

In addition, from the start of the 2021 season visitors will once again be 

treated to some of PortAventura Park's legendary shows. Bang Bang West 

and Aves del Paraíso are back, as well as the lively street entertainment. From 29 

May, visitors will also be able to enjoy all the events that take place in China's Gran 

Teatro Imperial. New for this 2021 season will be the introduction of the Sesame 

Street character, Big Bird, and a new Shrek meet and greet that will premiere on 

23 June. 

 

 

New gastronomic experiences 

For the 2021 season, PortAventura World has launched a new project to provide 

guests staying at Hotel PortAventura, Hotel Gold River and Hotel Colorado Creek 

with a new culinary offer for breakfasts and evening meals. With this fine dining 

approach, visitors will be able to enjoy a unique experience with all 5 

senses, thanks to a wide range of quality options to satisfy the tastebuds of every 

diner.  

 

In line with the expansion of the resort's gastronomic offering, PortAventura Park is 

proud to present the new Sweet House by Nutella, located in the Far West, with 



 

products made by the same name that brought us the popular brand of chocolate 

and hazelnut spread. 

 

 

The Beat Challenge, a unique entertainment experience 

Coinciding with the start of the 2021/2022 football season, “The Beat Challenge” 

will be brought to life. This project, devised by PortAventura Word and LaLiga, aims 

to be the benchmark for a new wave of digital entertainment. The first phase 

consists of a virtual game and the restaurant LaLiga Twentynine’s, which will be 

located at the main entrance to PortAventura World, adjacent to the entrances to 

PortAventura Park, Ferrari Land and Caribe Aquatic Park. 

 

 

Safety, physical distancing and hygiene measures 

The resort has in place all preventive measures to combat the spread of COVID-19, 

and has truly earned its status as a safe tourist destination where users can rely 

on first-rate accommodation and experiences. More than 5 million euros has been 

invested in safety measures, which include the mandatory use of a face mask, 

reduced visitor numbers, prominent placement of signage and information and the 

promotion of cashless payment methods.  

 

All this has allowed PortAventura World to recently obtain the “Safe Travels” seal, 

awarded by the World Travel and Tourism Council (WTTC), in partnership with the 

World Health Organization (WHO), which recognises the special implementation of 

safety and hygiene protocols. 

 

 

Commitment to digital acceleration 

In line with the objective of improving the experience of its visitors, the 

company is immersed in a process of digital acceleration so that it can 

continue to offer a quality service, and also respond to the needs of the current 

climate and become a benchmark in its sector.  

 

A particular highlight of these developments is the online hotel check-in service, 

which improves the customer experience and puts technology at the service of the 

visitor. 

 

This commitment to technology will also be reflected throughout the season in 

PortAventura Park and Ferrari Land with the use of a scanner to access 

attractions that have the Express Service.  

 

 

 

 



 

A cross-cutting and inclusive ESG strategy 

PortAventura World continues to work in accordance with its corporate 

responsibility strategy in order to fulfil the Sustainable Development Goals 

(SDG), promoted by the United Nations, and honour its commitment to the World 

Code of Ethics for Tourism of the World Tourism Organization (UNWTO), 

focusing on environmental, social and good governance objectives.  

 

This year PortAventura Park will introduce Oscar the Grouch, a fun character from 

Sesame Street who will teach children the importance of recycling and taking care 

of the environment. 

 

This year, PortAventura World is celebrating the 10th anniversary of the 

PortAventura Foundation, the entity that propels all the resort's social actions 

and which has already collaborated with 1246 organisations and granted aid 

worth 8.5 million euros through projects that have been able to benefit more 

than 60,000 children and adolescents. In 2019, the Foundation turned the 

PortAventura Dreams project into reality, a ground-breaking initiative in Europe 

that has created a space in which families from all over Spain can stay with their 

children who suffer from serious diseases.  

 

About PortAventura World Parks & Resort 

 

PortAventura World Parks & Resort is one of the largest family leisure and 

holiday destination resorts in Europe and throughout its 26-year history 

has welcomed over 90 million visitors. With a privileged location close to 

Barcelona, the resort operates five 4-star themed hotels and one 5-star 

themed hotel (PortAventura Hotels) with more than 2,300 rooms, and a 

convention centre (PortAventura Convention Centre) with capacity for up 

to 6,000 people. The range of leisure facilities on offer also includes 3 golf 

courses (two of which were designed by Greg Norman) and a Beach Club 

with direct access to the beach. PortAventura World Parks & Resort is also 

home to a leading theme park, water park and the only Ferrari Land park in 

Europe, with a range of internationally-renowned attractions. 

 
www.portaventuraworld.com 

www.portaventuraevents.com 

www.fundacioportaventura.com 
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