
                                                                                                          
 
 

 

PortAventura World, LaLiga, and Kosmos present 

TwentyNine's, the first sports bar of its kind in the world, and 

the revolutionary video game ‘The Beat Challenge’ 
 

 Both projects are organised through LaLiga Entertainment, the joint venture 

that concludes the first phase of a number of initiatives focused on bringing 

innovative content to both PortAventura World customers and fans of LaLiga 

 The restaurant and video game offer an immersive and unique entertainment 

experience that goes beyond the resort's physical boundaries thanks to new 

technologies 

 LaLiga TwentyNine's is the first restaurant in the resort to be LEED (Leadership 

in Energy & Environmental Design) certified 

 With this partnership, PortAventura World continues its digitalisation process 

and its commitment to revolutionising the world of entertainment 

 

PortAventura World, 16 December 2021. PortAventura World, Kosmos, and 

LaLiga today presented two projects that conclude the first phase of the joint venture 

signed between the three brands to revolutionise the world of entertainment and 

excitement through new technologies and innovation. These are LaLiga 

TwentyNine's, the world's first LaLiga-themed restaurant, a unique and pioneering 

sports bar concept, and ‘The Beat Challenge’, a football platform and skills video 

game developed to be launched as a mobile app using Augmented Reality (AR) 

technology. Users will be able to immerse themselves in the challenges posed both 

at PortAventura World and at home or elsewhere, combining physical reality with the 

virtual world. 

 

Both projects link the world of sport and football with the world of entertainment and 

excitement in an innovative way, through the combination of physical and virtual 

experiences that seek to bring innovative content to the resort's millions of customers 

and the more than 115 million fans of the club competition. 

 

The strategic agreement between PortAventura World, LaLiga, and Kosmos was 

launched in September 2020, breaking new ground between the world of sports 

entertainment and theme parks and leisure destinations. The presentation of the 

restaurant and the video game concludes the first phase of the project, which will 

have a three-phase investment plan organised through “LaLiga Entertainment”, the 

joint venture set up between the three companies. This first phase has involved an 

investment of nearly 10 million euros, while the second phase, with the design and 

development of a new LaLiga-themed attraction, involves an investment of 40 million 

euros. 

 

  



                                                                                                          
 
 

 

 

The third phase, focused on the creation of a theme park related to the club 

competition within the resort, will have a planned investment of around 100 million 

euros. 

  

David García, Managing Director of PortAventura World, highlighted the opportunity 

for strategic growth and business diversification that these projects represent for the 

resort, which is one of the largest holiday destinations in Europe: “the opening of the 

restaurant, the only one of its kind in the world, and the development of this video 

game will allow us to connect with new audiences and, thanks to digitalisation and 

new technologies, to go beyond our physical borders, reaching more people and 

making it possible to enjoy PortAventura World from anywhere”.  

 

García added that “PortAventura World is focusing its efforts on developing new 

entertainment solutions to offer its millions of customers, enhancing their experience 

in an innovative way. In this quest to revolutionise entertainment, LaLiga is a key 

partner, as a true global leader in sport. This partnership will make it possible to 

enjoy the PortAventura World experience even more, offering users digital access to 

the park and perks during their visit to the resort”. 

 

For Javier Tebas, LaLiga president, “these two projects are a magnificent starting 

point for the strategic agreement with PortAventura World. With TwentyNine's, LaLiga 

becomes a pioneer, creating the world's first LaLiga-themed restaurant, a unique 

sports bar concept that will serve as an inspiration for other institutions and will take 

the sports sector as well as entertainment and excitement to another level. In 

addition, with ‘The Beat Challenge’, LaLiga is making progress in its quest to reach a 

different audience, committing to new technologies and innovation. For LaLiga, it is 

essential to have PortAventura World as a strategic partner, as it is one of the largest 

holiday destinations in Europe and is a guarantee of success”. 

 

Gerard Piqué, President of Kosmos, highlighted the importance of partnering with 

both companies, both of which are leaders in their fields: “Kosmos was established 

with the aim of developing disruptive and innovative projects in the world of sport 

and entertainment, in order to reach all types of audiences. TwentyNine's and ‘The 

Beat Challenge’ share the same goal and do so by intertwining the physical 

experience with the virtual. It is important for us to be part of this project together 

with LaLiga and PortAventura World, which are two strategic partners for Kosmos”. 

 

The presentation, which was broadcast live on LaLiga's TikTok profile, was attended 

by both Javier Tebas and David García, as well as many LaLiga ambassadors and 

influencers. 

 

Hybrid entertainment that transcends physical boundaries 

LaLiga TwentyNine's is the world's first fully LaLiga-themed lounge, with a surface 

area of 1,000 m2 and capacity for more than 400 people, inspired by the year in 



                                                                                                          
 
 

 

which the football competition was founded in Spain (1929). It offers visitors quality 

gastronomy combined with the enjoyment of live sports competitions, with a 

dedicated grandstand area, as well as an eSports area and the integration of the 

video game ‘The Beat Challenge’. It is a revolutionary and pioneering concept, turning 

the classic sports bar approach on its head. In addition, the restaurant is the first in 

the resort to be LEED (Leadership in Energy & Environmental Design) certified, which 

is the most widespread international standard for sustainable buildings. 

 

The video game ‘The Beat Challenge’ is designed to offer entertainment beyond a 

visit to PortAventura World, going beyond its physical limits and entering a space 

that combines the physical and virtual worlds. It is free and available on Google Play 

and the Apple App Store. The app offers users the opportunity to personalise their 

experience to the fullest and enjoy virtual spaces, with features such as creating their 

own avatar, as well as taking on different challenges and developing football skills.  

 

All LaLiga Santander clubs will form part of ‘The Beat Challenge’ through their players, 

who will be gradually added to the game. 

 

The player's experience begins at home, as they can download it on their mobile 

device to start enjoying it before their visit to the park, where they can unlock certain 

experiences and key moments of the game only available at PortAventura World. 

 

The role of disruptive technology has been vital for the game's development and 

implementation, combining physical reality with the potential of technology through 

AR tools that will allow the player to challenge LaLiga legends face to face. 

 

This QR code allows you to download ‘The Beat Challenge’ app: 

 

 

 
 
 

 
 

 
 
About PortAventura World Parks & Resort 

PortAventura World Parks & Resort is one of the largest family holiday and leisure destinations 
in Europe and over its 26-year history has received more than 90 million visits. With a prime 

location close to Barcelona, the resort operates 5 4-star themed hotels and 1 5-star hotel 
(PortAventura Hotels), with nearly 2,500 rooms, and a convention centre (PortAventura 
Convention Centre) with capacity for up to 6,000 people. Its commercial offer also includes 3 

golf courses (two of them designed by Greg Norman) and a beach club with direct access to 
the beach. PortAventura World Parks & Resort also has a theme park, a Ferrari Land park, the 
only one of its kind in Europe, and a water park that are leading attractions in Europe with a 

range of world-class rides. 
www.portaventuraworld.com 

www.portaventuraevents.com 

www.fundacioportaventura.com 

http://www.portaventuraworld.com/
http://www.portaventuraevents.com/
http://www.fundacioportaventura.com/


                                                                                                          
 
 

 

 
About LaLiga 

LaLiga is a global, innovative, and socially responsible organisation, and leader in the leisure 
and entertainment sector. It is a private sports association, made up of the 20 football 
Clubs/SADs of LaLiga Santander and the 22 of LaLiga SmartBank, and is responsible for the 

organisation of national professional football competitions. LaLiga is the football competition 
with the most followers on social media in the world, with more than 140 million followers on 

16 platforms and in 15 different languages. It has its headquarters in Madrid (Spain) and is 
present in 41 countries through 11 offices and 44 delegates. The association carries out its 
social action through its foundation and is the first professional football league in the world to 

have a competition for footballers with intellectual disabilities: LaLiga Genuine Santander.   
 
About LaLiga Entertainment 
LaLiga Entertainment is the joint venture between LaLiga, PortAventura World, and Kosmos. 
It is a global entertainment company that operates in the video game and theme park  

industry. In this regard, it has two innovative assets: ‘The Beat Challenge’, an interactive video 
game that uses augmented reality technology and LaLiga TwentyNine's PortAventura World, a 
revolutionary sports bar concept that is also integrated with the video game itself.  
 

For more information – Press Office: 

Amaya Belacortu 

Amaya.belacortu@portaventura.es 

Tel.: +34 977 779 107 / +34 639 852 022 

Roca Pujol 

Roca.pujol@portaventura.es 

Tel.: +34 977 779 000 / +34 659 598 152 

Eva Anaya 

Eanaya@tinkle.es 

Tel.: +34 659 720 483 
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