
 

PortAventura World opens committed to growth 

inside and outside the resort with the expectation of 

exceeding 5.3 million visitors in 2023 

 The company has kicked off its longest season ever, opening all 
twelve months of the year for the first time in history 

 The extension of the season, which will last nearly 300 days, will 
allow PortAventura World to hire half a thousand more workers, 
bringing the total number of active employees to 3,800 at peak 

moments this year 

 The company is making an important effort to bolster its product 
offer with new features such as the celebration of Carnival and 
the opening of the new attraction, 'Uncharted', as well as the new 
Halloween terror routes and Christmas shows 

 PortAventura World continues to strengthen its commitment to 
sustainable growth inside and outside the resort with the 
acquisition of hotels on the Costa Daurada and the launch of 
PortAventura Solar, as part of the company's pledge to 
sustainability 

 Digital acceleration in favour of customer experience will be 
another major focus of PortAventura World, which will develop a 

new application and innovative solutions based on gamification, 
for the management of waiting times at attractions 

 
PortAventura World, 17 February 2023 - PortAventura World has kicked off its longest 

season, which will last almost 300 days, with the expectation of exceeding 5.3 million 

visitors, after reaching 5.1 million in 2022. The resort, which will hold its first Carnival 

for several consecutive weekends, inspired by the festivities in Rio de Janeiro and 

Venice, hopes to definitively win back international visitors this season, with 

estimates of up to one million French and half a million British and Irish visitors, and 

placing the focus on opening up to new international markets. 

 

During the presentation of the season, David García, General Manager of 

PortAventura World, explained that "we are beginning this new season with much 

enthusiasm, energy and great news. After closing 2022 with 5.1 million visitors and 

record revenues, this year we are clearly committed to growth. As such, we are open 

every month of the year and we have continued to invest in the customer through 

new products such as Carnival and the new attraction that will open in spring. We 

are also implementing new experiences, both physical and digital, to continue 

creating unforgettable moments for our customers. 

 

The early season has allowed the company to expand its workforce and generate up 

to half a thousand new hires, reaching a peak of 3,800 active employees at key times 



 

of the season with campaigns such as the resort's first Carnival, Easter, Halloween 

and Christmas. 

 

Likewise, in 2023, PortAventura World will continue to grow sustainably moving 

outward, reinforcing its strategy of innovation and diversification. The company, 

which in 2022 acquired and began to manage two hotels outside the resort - the 

Hotel Pirámide Salou and the Hotel Vila Centric in Vila-seca - has announced that it 

will continue to focus on growth in this new line.  

 

A new attraction with an inclusive and social vision 

One of PortAventura World's major novelties in the first half of 2023 will be the 

opening of the world's first dark ride roller coaster 'Uncharted', developed in 

partnership with Sony Entertainment and with an investment of more than 25 million 

euros. The new attraction will offer an adrenaline-filled ride of nearly 700 metres, 

more than 12 metres high and with 5 accelerations, making it unique in Europe. 

 

As part of the creation of this new attraction, the company is preparing a pilot project 

for an immersive Virtual Reality (VR) experience for people with disabilities that can 

be expanded to the rest of the attractions, with the aim of spearheading change in 

how these customers experience the park.  

 

Also in the ESG area, PortAventura World, focused on achieving the Sustainable 

Development Goals (SDGs) of the United Nations, will continue to drive forward its 

sustainability commitments. In this regard, in the middle of the year it will inaugurate 

its photovoltaic plant, PortAventura Solar, which will cover a third of the resort's 

energy needs with a total of 11,102 solar panels covering an area of 6.4 hectares - 

equivalent to 9 football pitches - and with an output of 6.05 megawatts peak (MWp). 

 

For its part, the PortAventura Foundation will continue to support its Dreams Village 

project, which this year will receive 200 new families with children in vulnerable 

situations due to serious illness, and will continue to organise iconic events such as 

its charity race. 

 

Digitalisation at the heart of the user experience 

PortAventura World has created a new management team dedicated to customer 

experience, which will focus its strategy on digitalisation. In this area, the company 

will develop a new application that allows visitors to make reservations for 

restaurants and shows, as well as plan their visit and route through the park based 

on preferences and waiting times, among other features.  

 

Another aspect that will be improved in the user experience is the management of 

these waiting times. In this area, Port Aventura will implement pilot initiatives that 

allows the company to interact with the customer in an innovative way during these 

moments, through initiatives such as virtual queues or gamification. 

 



 

This year will also see the launch of a new version of the virtual game 'The Beat 

Challenge' devised by PortAventura World and LaLiga, which aims to become a 

benchmark for new digital entertainment. 

 

Calendar 2023 

In the new season, PortAventura Park will open its doors to the public for 276 days 

(+9% compared to 2022 and +17% compared to 2019), while Ferrari Land will open 

on 31 March and extend its calendar to 264 days, +3% compared to last year and 

+21% compared to 2021. In addition, Caribe Aquatic Park will extend its season to 

over 100 days, +7% compared to 2022, opening on 27 May. 

 

During the weekends of February and March, visitors will be able to enjoy the first 

Carnival celebration in the park, inspired by the popular traditions of Brazil and Italy. 

In this line new shows will be premiered - including 'Aires de Carnaval', in the Imperial 

Theatre; 'Viva Carnaval', in the Cantina; 'La Reina del Carnaval', in the Far West 

Saloon, or 'Magic Carnaval' – in addition to the addition of performances, such as 

batucadas, parades of troupes or floats that will be held in the park, where various 

areas will be decorated for the occasion. Visitors will also be able to enjoy street 

entertainment, such as 'Remember', 'Bombastik' and 'Xanquers Venecianos'. 

 

PortAventura World will begin selling tickets with a date set by the customer, as well 

as tickets without a specific date, with the possibility of visiting the destination on 

any day of the season. Resort customers will also be able to purchase 'multiday' 

tickets, with access for 2 or 3 consecutive days. 

 

About PortAventura World Parks & Resort  
PortAventura World Parks & Resort is one of the largest family holiday and leisure destinations 
in Europe. Throughout its 27-year history, it has received more than 95 million visits. With a 
privileged location close to Barcelona, the resort operates 5 4-star themed hotels and 1 5-star 
hotel (PortAventura Hotels) and has 2 hotels under management outside the resort grounds, 
with nearly 2,700 rooms, and a convention centre (PortAventura Convention Centre) with a 
capacity for up to 6,000 people. Its commercial offering also includes 3 golf courses (two of 
them designed by Greg Norman) and a beach club with direct access to the waterfront. 
PortAventura World Parks & Resort also has a theme park, Ferrari Land Park, the only one of 
its kind in Europe, and a water park that is an international leader in Europe with a range of 
world-class attractions. 
www.portaventuraworld.com 

www.portaventuraevents.com 

www.fundacioportaventura.com 
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