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De Engelse samenvatting van het jaarverslag 
en de bijlagen is met de grootst mogelijke 
zorgvuldigheid vertaald naar het Engels. Het 
Nederlandse jaarverslag met bijlagen is de 
versie waarover de accountant een goedkeu-
rende verklaring heeft afgegeven. Mochten 
er (door de vertaling) toch verschillen zijn 
opgetreden tussen de Nederlandse en 
Engelse versie, dan is de Nederlandse versie 
leidend.  

This English summary of the Dutch annual 
report and supplements has been written 
with the greatest possible care. The auditor 
issued an unqualified opinion of the Dutch 
annual report and supplements. In the case 
of any discrepancies or variances (resulting 
from the translation) between the English 
translation and the Dutch annual report and 
the supplements, the Dutch version shall 
prevail. This short overview reflects on devel-
opments and activities that shaped 2020, an 
exceptional year.

FOREWORD – MUSEUM IN MOTION

For the Stedelijk Museum, which celebrated its 125th anniversary in 
September, 2020 was a jubilee year that turned out differently than 
we had hoped. A year in which some planned activities were unable 
to go ahead due to the corona crisis, but we were able to find other 
creative ways to stay in touch with our audiences. The most effec-
tive way being the development of a range of engaging educational 
online programmes to connect with visitors of all ages. Despite 
seeing a significant drop in our attendance figures due to three 
temporary closures, we were able to welcome many new visitors.
We formulated a new, socially critical and adventurous course 
for the ‘Kunstenplan 2021-2024’. Pivotal to our new plan were: 
accessibility and engagement, broadening our programme and 
collection, and the continually developing interaction between 
artwork and public. Our main focus is to reach new audiences who 
may not yet have visited because of barriers – mental or physical – 
because they don’t feel represented in the museum, or because the 
museum is outside their field of vision. To engage with new visitors, 
the Stedelijk is making the transition from a primarily artist-driven 
museum into a museum that is also context- and audience-driven.
More than ever, we are committed to being a socially critical muse-
um that is at the heart of society: the Stedelijk champions a shared 
and tolerant society in which everyone feels welcome and everyone 
is treated equally. We are proud of our staff and visitors who, de-
spite or perhaps because of the challenges that we all faced, made 
this a meaningful year.

 Rein Wolfs, director
 Jacqueline Bongartz, managing director

Cover image: El Anatsui, In the World But Don’t Know 
the World, 2009, aluminium and copper wire, 560 x 1000 
cm, Joint purchase of Stedelijk Museum Amsterdam 
and Kunstmuseum Bern, made possible thanks to the 
Rembrandt Association (courtesy of its Titus Fund, its 
Theme Fund Post-War and Contemporary Art, its Van Rijn 
Fund and its Coleminks Fund), the Mondriaan Fund, the 
BankGiro Lottery and Stiftung GegenwART. With special 
thanks to the SIGG Collection. Photo: Peter Tijhuis
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  PUBLIC OUTREACH
    710.309 number of unique visitors to the website
3.319.564 page views  
      28.132 subscribers to the NL newsletters  
         7875 subscribers to ENG newsletters
     22.598 connections on LinkedIn
   560.000  followers on social media 

 EXHIBITIONS
     19  exhibitions
6696   participants in Public Program activities 
     45  different activities (lectures / performances / 

gallery talks / seminars)
       5  publications accompanying exhibitions
1020   reports in the (inter) national press  

(while there were far fewer exhibitions than in 
other years)

  LIBRARY
  1414  acquisitions 
± 750  visitors
 6000  book movements

 COLLECTIONS
149  art acquisitions, including:

44  purchases
10  municipal purchases
95  donations

facts & figures
  VISITORS
277.338 visitors
   36.054 visitors from abroad 
 241.284 visitors from the Netherlands  
       57% of which are from Amsterdam
       69% repeat visits
        91% intended visits

  EDUCATION
  9830  pupils from 
     163  different schools, including: 

  3524   primary school pupils
  5485  secondary school students
     445   secondary vocational ed. 

students
     376  HBO/VWO students

   7251  non-school visits
   2468   children visited us with the 

Museumpleinbus
68.065    visitors listen to an audio tour (5 new 

tours and a podcast were realized)
92.570   participants in digital activities

 RESTORATIONS
135 restored works, including:

34 sculptures
33 paintings 
10 picture frames
45  applied art objects
13 works on paper

255  DAYS OPEN
  111  days closed due to lockdowns
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than 1,400 new titles, including large and 
small donations.
 
OUR SOCIAL SIGNIFICANCE – IN 
THE CITY, NATIONALLY, AND 
INTERNATIONALLY
Being a museum at the heart of society also 
means speaking out. Standing in solidarity 
with the fight against institutional racism, a 
fundamental social theme that aligns with 
the museum’s core values, we took action, 
including issuing an anti-racism statement. 
We also set ourselves measurable goals: up 
to and including 2024, we have earmarked 
at least half of our acquisitions budget for 
work by artists of colour or practitioners with 
a non-Western background and, once a year, 
the museum will present a solo exhibition 
featuring an artist from outside Western 
Europe and North America or artist of colour, 
or an exhibition that thematizes issues 
about decolonization and globalization. The 
Stedelijk put its words into action and com-
missioned artist Farida Sedoc to design a 
poster in response to the Black Lives Matter 
protests in Amsterdam. At the end of June, 
over a 48-hour period, the Stedelijk also 
live-streamed the video Love is the Message, 
the Message is Death (2016) by the African-
American artist Arthur Jafa, simultaneously 
with twelve other museums in New York, 
Washington, Los Angeles and London, and 
elsewhere. This poignant film traces African-
American identity through a vast spectrum 
of imagery, from photographs of civil rights 
leaders to views of the LA riots.
In a bid to enrich its collection with socially 
critical art the museum purchased drawings 
by two contemporary Russian artists: 
Yulia Tsvetkova and Anna Tereshkina. 
The Stedelijk also participated in Amnesty 
International’s campaign to save Yulia 
Tsvetkova from years of imprisonment for 
the alleged ‘distribution of pornographic 
material’.

As a museum that engages with contempo-
rary social issues, the Stedelijk works closely 
with other organizations locally, nationally 
and internationally. Furthermore, the muse-
um is a natural partner for international fellow 
institutions and is one of the largest lenders 
in the country, which boosts the collection’s 
international reach.
 
THE KNOWLEDGE WE SHARED
In 2020 the museum welcomed a total of 
9,830 pupils and students; due to the corona 
pandemic this was far fewer than in previous 
years (30,346 in 2019). In the meantime, we 
swiftly developed online resources for this 
important target group. In 2020, we launched 
six Home School programmes on the web-
site; the videos give students a brief explana-
tion of an artwork, invite them to engage with 
it, and challenge them to make an artwork 
of their own. The videos attracted a total of 
5,591 unique visitors. On the annual Rabo 
Family Day (just before the first lockdown) 
we welcomed 700 enthusiastic families. We 
temporarily used WhatsApp as an easy way 
for visitors to our permanent collection to 
ask our tour guides – present in the gallery 
at a safe distance – about the art on display. 
Our video tours were also as popular as ever: 
while visiting the permanent collection or one 
of the exhibitions, no fewer than 86,005 visi-
tors listened to a tour. To give the Blikopeners 
(our peer educators (aged 15 to 19)) a full 
experience, we extended their appointment. 
They developed the Blikopenerspodcast 
Perspectief, with episodes based on exhi-
bitions and current social issues. With the 
help of our social media editorial team, the 
Blikopeners’ social media audience grew to 
around 10,000 followers.
To reach as many visitors as possible, we 
launched a variety of catalogues and (online) 
publications this year, to share the know-
ledge of our curators and external experts at 
different levels.

OUR EXHIBITION PROGRAMME
This year, despite the pandemic, we were 
able to show a total of 19 exhibitions and 
presentations. The anniversary exhibition 
From Thonet to Dutch Design provided 
proof that design has been cutting edge for 
125 years. The opening on March 14 of the 
spectacular retrospective Nam June Paik 
The Future is Now, had to be cancelled due 
to the first lockdown. From the reopening on 
1 June, visitors could see Paik’s ‘classics’ 
including TV-Buddha, his futuristic robots 
and large-scale installations such as TV 
Garden. The press and the public embraced 
Nam June Paik as an artist, visionary and pi-
oneer. From November, the exhibition ULAY 
WAS HERE, with approximately 200 works, 
provided a cross-section of his entire oeuvre 
based on four themes: his performances, 
also in combination with photography; his 
research into (gender) identity and his body 
as a medium; the activist aspect of his art, 
and his relationship with Amsterdam, the 
city where he settled in 1968, where he lived 
and worked for forty years. The last (online) 
opening of the year, on 12 December, was 
the Surinamese School. Painting from 
Paramaribo to Amsterdam, which, with more 
than 100 works of art by 35 artists, shows 
that Surinamese painting from around 
1910 to the mid-1980s deserves a platform. 
Finally, with Small World Real World, Rein 
Wolfs offered a sneak peek of the new 
collection presentation that the Stedelijk has 
in store for 2021-2022, which epitomizes the 
beginning of a new direction for the Stedelijk: 
broadening, inclusivity and polyphony, with 
more work by artists of colour and female 
practitioners.
We also offered our visitors an up-dated and 
extensive (online) Public Program with ample 
attention for the different disciplines.

VIEWED FROM THE COLLECTION
In 2020, the Stedelijk managed to make 

great strides in diversifying the collection, 
drawing on our own modest resources and 
the generous support of various funds. We 
expanded our collection with a significant 
number of (inter) national works by artists 
and designers of colour. Together with 
the Kunstmuseum Bern and with financial 
assistance from the Rembrandt Association, 
Mondriaan Fund and BankGiroLoterij, 
among others, we proudly presented the joint 
acquisition of In the World But Don’t Know 
the World, a monumental wall sculpture by 
the Ghanaian artist El Anatsui. Composed 
of tens of thousands of aluminium liquor 
bottle caps and wrappers in different colours 
and sizes, the majestic sculpture is also a 
comment on the relationship between the 
continents, where alcohol – often used as 
a means of exchange in the days of slavery 
– can be read as an allegory for economic 
dependencies. El Anatsui’s work is a power-
ful artistic statement and at the same time an 
intricately layered sculpture that invites us to 
reflect on our world in times of decoloniza-
tion and globalization.
Thanks to a number of artworks bought by 
the municipality from the exhibition In the 
Presence of Absence, we acquired works 
by seven artists: Remy Jungerman, Sadik 
Kwaish Alfraji, Ahmet Öğüt, Farida Sedoc, 
Ghita Skali, Jennifer Tee and Gilleam 
Trapenberg. Research is one of the corner-
stones of museum policy.
On 1 October, Charl Landvreugd joined us 
in the new position of Head of Research 
& Curatorial Practice, to contribute to 
broadening the museum’s focus on art, 
programming and collection building; two 
other new colleagues appointed in 2020, 
curators at large Yvette Mutumba and Adam 
Szymczyk, will also focus on this area. The 
Stedelijk library also plays an important role 
in supporting research into the collection – 
undertaken by our own staff, and by external 
visitors. In 2020 the library acquired more 
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WHO WE ARE
The Stedelijk staff consisted of 157.58 
FTEs on 1 January 2020 and 151.33 FTEs 
on December 31, 2020. The museum also 
employed a variety of temporary staff, volun-
teers and interns. A recruitment policy aimed 
at increasing diversity in the workforce was 
introduced in early 2020. The Stedelijk places 
great importance on transparency, integrity 
and accountability, and on the equal distribu-
tion of responsibilities and powers between 
the directors and the supervisory board. 
For this reason, in addition to legislation 
and regulations, the museum endorses the 
principles of the Cultural Governance Code 
and the Code of Ethics for museums and the 
Cultural Sponsoring Code (the Codes). The 
Stedelijk undertakes periodic checks to verify 
that its working method, charter, website, 
annual report and regulations comply with 
the Codes, and encourages employees to 
actively apply the rules. The Stedelijk also 
affirms the Fair Practice Code.

OVERVIEW OF EXHIBITIONS IN 2020 
This overview includes both the exhibitions 
opened in 2020 and the exhibitions that 
started in 2019 and continued in 2020. Due 
to corona measures, the museum was 
closed from 13 March to 31 May and 5 to 
18 November and from 15 December 2020.

 –  HYBRID SCULPTURE. 
CONTEMPORARY SCULPTURE FROM 
THE COLLECTION OF THE STEDELIJK 
MUSEUM 
23 March 2019 – 26 January 2020 

 –  COLOURFUL JAPAN. 226 POSTERS 
FROM THE COLLECTION  
7 September 2019 – 2 February 2020 

 –  CHAGALL, PICASSO, MONDRIAN AND 
OTHERS: MIGRANTS IN PARIS  
21 September 2019 – 2 February 2020 

 –  WIM CROUWEL: MR. GRIDNIK  
28 September 2019 – 22 March 2020 

 –  JEFF PREIS. MORE THAN I LOOKED 
FOR 
5 October 2019 – 12 January 2020 

 –  PRIX DE ROME  
19 October 2019 – 22 March 2020 

 –  CARLOS AMORALES. THE FACTORY 
23 November 2019 – 7 June 2020 

 –  DANA LIXENBERG. IMPERIAL COURTS  
18 January– 9 August 2020 

 –  BEYOND THE IMAGE. BERTIEN VAN 
MANEN AND FRIENDS 
29 February – 20 September 2020 

 –  NAM JUNE PAIK. THE FUTURE IS NOW  
14 March – 4 October 2020 

 –  RIRKRIT TIRAVANIJA. TOMORROW IS 
THE QUESTION 
7 July – 8 December 2020 

 –  FROM THONET TO ‘DUTCH DESIGN’. 
125 YEARS OF LIVING AT THE 
STEDELIJK 
25 July 2020 – 21 March 2021 

 –  ARTHUR JAFA. APEX 
29 August 2020 – 3 January 2021 

 – I N THE PRESENCE OF ABSENCE. 
PROPOSALS FOR THE MUSEUM 
COLLECTION 
5 September 2020 – 31 January 2021 

 –  THE BEST DUTCH BOOK DESIGNS 
2019 
3 October – 1 November 2020 

 –  ULAY WAS HERE 
21 November 2020 – 18 April 2021 

 –  SMALL WORLD REAL WORLD 
5 December 2020 – 21 February 2021 

 –  SURINAMESE SCHOOL. PAINTING 
FROM PARAMARIBO TO AMSTERDAM 
12 December 2020 – 31 May 2021 

 –  WE’RE OUT HERE. POST/NO/BILLS #1 
Medio December 2020 – 5 April 2021 

HOW WE WERE VISIBLE
Although the museum was closed for 111 
days and travel options for foreign tourists 
(who usually account for 45% of visitors) 
were extremely limited, the Stedelijk was 
relatively well-attended this year. Through 
deploying impactful, integrated campaigns 
with a clear message and a renewed digital 
strategy, we turned our exhibitions into must-
sees and were able to engage with new 
target groups by tailoring the content to the 
various marketing channels.
Despite the lockdown, our campaigns were, 
as usual, a visible presence throughout 
Amsterdam. Supported by our research 
into the different demographics we were 
able to design our communication strategy 
around the new insights into our target 
groups’ habits and trends, rather than 
focusing purely on the exhibition. And, by 
entering into partnerships, we promoted the 
Stedelijk to new audiences. In 2020, this 
strategy resulted in no less than 31%  new 
visitors to the Stedelijk. Loyal visitors also 
made repeat visits: 69% visited more than 
once in the space of a year. By expanding 
and optimizing our deployment of our own 
channels, we connected with more than 
560,000 followers on social media: at least 
100,000 more than the intended goal stated 
in the Kunstenplan2017-2020. According 
to visitor perception surveys and other 
sources, the Stedelijk holds a solid position 
among the art institutions and has a leading 
position among modern art museums in the 
Netherlands. 

CONTINUED SUPPORT
Over the past year, we made sure that we 
kept our patrons well informed and up to 
speed. The Stedelijk is sincerely grateful 
for all of their generous contributions. Their 
support enabled us to achieve our ambitious 
plans, ranging from acquisitions, publica-
tions, research, restoration projects and 

educational programmes to exhibitions and 
the realization of an engaging and up-to-the-
minute Public Program.
We would like to offer a special word of 
thanks to the City of Amsterdam, owner of 
the collection and the building, and to our 
main sponsor Rabobank, and to our partner 
the BankGiroLoterij.
Thanks to the support of three major Dutch 
cultural funds, the Rembrandt Association 
(courtesy of its Titus Fund, its Post-War 
and Contemporary Art Theme Fund, its 
Van Rijn Fund and its Coleminks Fund), the 
Mondriaan Fund and the BankGiro Loterij, 
the Stedelijk was able to realize its dream, 
and celebrate the museum’s 125th anniver-
sary with   the acquisition of a monumental 
wall sculpture by the Ghanaian artist El 
Anatsui, made from recycled bottle caps (see 
image cover). The work was acquired jointly 
with the Kunstmuseum Bern.

THE ORGANIZATION
This year, while events, the museum shop 
and catering ground to a halt, the pressure 
on security, IT and building management 
increased. We developed protocols and sig-
nage to guarantee the safety of employees 
and visitors, and facilitated working from 
home. Being closed to visitors also meant 
an opportunity for building management to 
carry out major refurbishment operations 
without inconvenience. In addition, we 
carried out repairs to the floor in the entrance 
area and maintenance work on the facades. 
Sustainability is an important theme for the 
Stedelijk. For example, we have started 
optimizing the climate control system to 
improve the indoor climate of the offices and 
to implement further energy savings. At the 
end of 2020, we started drawing up a new 
Multi-Year Maintenance Plan (MYMP) for the 
next four years and also mapped out the ICT 
infrastructure.
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BALANCE IN € AS AT 31 DECEMBER  

ASSETS 31 December 2020 31 December 2019

Tangible fixed assets 827.850 914.796

     

Current assets  
Inventories 25.512 63.754

Receivables 3.023.280 3.015.147

     

Liquid assets 12.098.824 1 1.288.971

     

Total Assets 15.975.466 15.282.668

     

LIABILITIES 31 december 2020 31 december 2019

Capital and reserves  

  Continuity reserve 1.979.897 2.113.078  

  Special purposes reserves 1.000.000 1.000.000  

  Designated funds 295.281 751.231  

    3.275.178 3.864.309

Provisions  

  Personnel 466.569 559.984  

  Major maintenance 4.271.724 3.544.930  

 

Provision Kirchner and Nolde 
exhibition 1.104.829 1.104.829  

  5.843.122 5.209.743

     

Long-term debts 105.858 21 1.716

Current liabilities 6.751.308 5.996.900

     

Total liabilities 15.975.466 15.282.668

FINANCIAL STATEMENTS

INCOME   Realisation   
in € 

 2020

Budget 
in € 

2020

Realisation  
in €  

2019

Direct income      

Visitor-generated income 2.902.699 7.047.500 7.032.704

Sponsorship 6 17.417 894.611 692.974

Other income 482.729 764.091 787.797

Indirect income 288.014 449.200 913.353

Total income 4.290.859 9.155.402 9.426.828

Subsidy municipality of Amsterdam 19.498.426 19.498.431 19.211.912

Other public funding      

Incidental 463.087 190.028 324.907

Incidental coronavirus-related support     

Additional subsidy municipal. Amsterdam 745.724 0  

Contribution Mondriaan Fund 745.724 0  

Contributions from private sources 1.880.176 2.197.535 1.515.300

Totaal subsidies/bijdragen 23.333.137 21.885.994 21.052.119

TOTAL INCOME 27.623.996 31.041.396 30.478.947

EXPENDITURE 
 

Realisation   
in € 

 2020

Budget 
in € 

2020

Realisation  
in €  

2019

Personnel costs 1 1. 359.671 13.060.500 11.831.571

Building-related 10.630.967 10.322.331 10.171.091

Acquisitions 1.038.485 377.500 452.775

Depreciations 2 17.893 238.740 218.245

Other expenditure 4.926.824 7.042.325 7.793.010

TOTAL EXPENDITURE 28.173.840 31.041.396 30.466.692

     
BALANCE FROM ORDINARY ACTIVITIES -549.844 0 12.255

Balance from interest income/expenditure -39.287 0 -2.310

Balance from exceptional income/expenditure 0 0 0

OPERATING RESULT -589.131 0 9.945


