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De Engelse samenvatting van het jaarverslag 
en de bijlagen is met de grootst mogelijke 
zorgvuldigheid vertaald naar het Engels. 
Het Nederlandse jaarverslag met bijlagen 
is de versie waarover de accountant een 
goed keurende verklaring heeft afgegeven. 
Mochten er (door de vertaling) toch verschil-
len zijn opgetreden tussen de Nederlandse 
en Engelse versie, dan is de Nederlandse 
versie leidend. 

This English summary of the Dutch annual 
report and supplements has been translated 
into English with the greatest possible care. 
The auditor issued an unqualified opinion of 
the Dutch annual report and supplements. In 
the case of any discrepancies or variances 
(resulting from the translation) between the 
English translation and the Dutch annual 
report and the supplements, the Dutch 
version shall prevail. 

FOREWORD – TOMORROW IS A DIFFERENT DAY 

The year 2021 was another period of crisis that compelled us to 
navigate the complexities of the COVID-19 pandemic and adapt 
flexibly. A five- month closure not only meant that we were unable to 
do what we do best but also sustained significant financial impact. 
It was a year of anticipating ever-changing scenarios, due to new 
COVID-19 measures and events that could not take place. In the 
meantime, we worked hard behind the scenes to optimize and 
professionalize our organization. 
Because of the pandemic and its restrictions and lockdowns, we 
welcomed just under 200,000 visitors, which is less than a third of 
our original estimate. We were able to compensate for the lower 
visitor numbers largely thanks to the COVID-19 aid we received 
from the municipality. Moreover, because we managed to make 
significant gains in our savings, we were able to close the year with 
limited losses. For the Stedelijk, 2021 was the first year in the new 
Kunstenplan period in which we pursued an engaged and innovato-
ry role as firestarter. Besides addressing aesthetic and art historical 
themes, we also made sure ethical and current social issues that 
manifest in art were on the agenda. With a polyvocal exhibition 
program, refreshed collection presentation and new acquisitions 
policy, we invite critical reflection, disruption and dialogue.
Despite the challenges of 2021, visitor figures show that we 
achieved one of our key goals: we welcomed an exceptional num-
ber of new, particularly young, visitors to the Stedelijk, the largest 
increase in first-time visitors since the 2012 reopening. We are 
also seeing a big upsurge in event requests and new partners and 
sponsors eager to join the Stedelijk.
Overall, people rated the museum highly: 83% of visitors indicated 
that the museum’s COVID-19 measures made their visit feel safe; 
visitors gave our exhibitions an average rating of 7.39.
We would like to extend a special word of thanks to the municipality 
of Amsterdam and the VriendenLoterij, which are our partners, to 
the funds that graciously support us, to the benefactors who are 
always generous to the Stedelijk, and to the new members and 
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OUR EXHIBITION PROGRAM  
In 2021, despite 168 days of closure, the 
Stedelijk was able to hold 19 exhibitions; 
some could even be extended, such as 
ULAY WAS HERE, Small World Real World, 
Surinamese School and From Thonet to 
Dutch Design: 125 Years of Living at the 
Stedelijk.
On June 5, we opened Bruce Nauman, a 
coproduction with Tate Modern London. 
The largest-ever overview of the work of this 
American artist in the Netherlands, it featured 
over 40 (video) installations, some of which 
are never, or rarely, shown. Kirchner and 
Nolde: Expressionism. Colonialism opened 
in the autumn, a joint production with the 
Statens Museum for Kunst in Copenhagen 
and the Brücke-Museum in Berlin that was 
realised with the input of a great many 
experts from various parts of the world. 
Besides paintings, drawings and sculptures 
by Kirchner and Nolde, the show presented 
a wide selection of photos, posters, books, 
documentary material and many works by 
artists from beyond Europe. This was the 
first in-depth examination of the relationship 
between the two Expressionists’ distinctive 
visual style and the colonial reality from 
which it emerged. 
Remy Jungerman: Behind the Forest opened 
on November 20. This Surinamese artist 
(1959) forges relations with modernism, for 
which the geometric patterns of traditional 
textiles offer a unique opportunity. The 
collection presentation Tomorrow Is a 
Different Day: Collection 1980-Now is the 
first part of the renewed collection display, 
which focuses more closely on theme and 
embodies the Stedelijk’s broader mission to 
deepen its collection.
After the reopening in June, we were able to 
cautiously reintroduce the Public Program 
under the prevailing restrictions, with new 
(online) components for several target 
groups, including new visitors. 

VIEWED FROM THE COLLECTION  
In the context of the museum’s new change 
of direction and modest acquisitions 
budget, which largely comprises earmarked 
financing provided by funds, the Stedelijk 
acquired work by seven artists from the 
exhibition Surinamese School: Ron Flu, 
Soeki Irodikromo, Rihana Jamaludin, 
Cliff San A Jong, Quintus Jan Telting and 
René Tosari. Furthermore, the Baag family 
donated a painting by Armand Baag to the 
museum. The Stedelijk supported six 
young artists with commissions for new 
sound and video art and performance: 
Simnikiwe Buhlungu, Sander Breure & 
Witte van Hulzen, Christine Sun Kim, 
Ghita Skali, Sung Tieu and Michele Rizzo. 
We were able to expand existing areas of 
the collection with acquisitions by artists 
including Magali Reus, Mounira al Solh, 
Katja Novitskova, Marcel Pinas and 
Paul Mpagi Sepuya. New works by 
Ganesh Haloi and Sarah Zapata contribute 
to broadening the predominantly Western 
narratives of our collection.
The monumental work by Patricia 
Kaersenhout, Guess Who’s Coming to Dinner 
Too? (2017-2019/20/21), was a joint purchase 
with the Centraal Museum in Utrecht, the 
Frans Hals Museum in Haarlem and the 
Van Abbemuseum in Eindhoven, with 
support from the Rembrandt Association, 
the Mondriaan Fund and the Tijl Aankoop 
Fonds. The work gives underrepresented 
heroines of the resistance a place in Dutch 
museums and contributes to polyvocality in 
the collections.
The Stedelijk received important donations 
with paintings by, among others, Esiri 
Erherienne-Essi, Reggie Burrows-Hodges, 
Jadé Fujotimi and Lucas Arruda, which 
are a more than welcome addition to our 
mission to broaden our holdings. Thanks to 
the Stedelijk Museum Fund, we were able to 
make two other substantial acquisitions of 

sponsors who have joined the museum in the past year. Despite 
the regression caused by declining visitor numbers, thanks to our 
patrons and benefactors, 2021 ended on a sound financial footing. 
Our supporters have remained loyal to us and to the arts during 
these challenging times, for which we are enormously grateful. 
Art, especially contemporary art, is always changing. The Stedelijk 
is also changing, every day. And we want to continue to make a dif-
ference every day, because Tomorrow Is a Different Day. We hope 
everyone can benefit from some of that strength. The year 2021 
has demanded a lot from our staff and visitors, and from everyone 
who follows us. We would like to thank them for their commitment, 
loyalty and inspiration.

 Rein Wolfs, director
 Jacqueline Bongartz, managing director
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we offer in conjunction with the permanent 
display, a pilot has been started for a media 
tour in Dutch Sign Language (NGT) and a 
“touch” tour for visually impaired visitors. 
A Low-Stimulus Visit has been developed for 
neurodiverse students.
The WhatsApp Quest turned out to be an 
efficient formula for families and children 
(approx. 500 participants on 28 Sunday 
mornings). Through WhatsApp, the family 
is in direct contact with a museum docent 
who gives tips and assignments related to 
the permanent collection. It encourages 
children to use their imagination and answer 
questions by sending photos and texts. 
We also developed a series of new family 
workshops in collaboration with artists.
While the pandemic measures were in force, 
it was impractical to recruit a new team of 
Blikopeners, our peer educators (aged 15-19 
years). Instead, some Blikopener alumni 
organized the Summer School based on the 
Bruce Nauman exhibition, and developed 
programming for Museum Night.

HOW WE WERE VISIBLE
Despite being closed for over five months 
and the low number of international tourists, 
the Stedelijk was “visible for 365 days.” Visits 
to our online channels increased significant-
ly, to over 630,000 followers on social media. 
With the online program Stedelijk at Home, 
we shared sneak previews (online tours) 
of exhibitions, talks and podcasts and the 
popular staff pic(k), in which Stedelijk staff 
talk about their favorite work in the museum. 
In 2021 we developed the Art Stories for 
Instagram and Facebook: accessible 
mini-lessons on art that introduce visitors to 
the versatile museum collection.
With our celebratory “We’re Reopening” 
campaign, visitors rediscovered us after the 
opening on June 5, despite the restrictive 
measures that still applied. From September 
onwards, visitors also had to show the 

mandatory COVID-19 entry pass. We 
designed an impactful, integrated campaign 
with a coherent message and a renewed digi-
tal strategy to communicate our exhibitions 
to our audiences. With over 2,750 reports 
across various media, the museum achieved 
a media value of almost 14 million euros in 
the press, and reached almost 400 million 
people.
In addition to our loyal visitors, the museum 
connected with new target groups through 
accessible (discount) promotions and part-
nerships. Thanks to successful promotions 
and campaigns, no less than 53% of visitors 
to the Stedelijk were new, mainly between 
the ages of 18 and 30.
We also made significant strides in honing 
our position as the leading public museum 
for modern and contemporary art and design 
in the Netherlands. The Stedelijk comfort-
ably retains its ranking among the top five 
most-visited museums in the Netherlands.

CONTINUED SUPPORT 
Last year we were fortunately able to rely on 
the essential financial contributions from our 
sponsors, funds and private benefactors; 
we also received “pandemic support” from 
the municipality. After the reopening in June, 
the membership events got started again. 
We also entered into new partnerships this 
year and proudly welcomed new partners, 
including Mastercard and Polestar. This 
allowed us to realize our new direction in a 
variety of areas: an inspiring and relevant 
Public Program, acquisitions, research, pub-
lications, educational programs, improved 
accessibility and meaningful exhibitions. 
Special thanks go to our loyal partners 
Rabobank, Freshfields and the Stedelijk Club 
and to the Kickstart Cultuurfonds. We are 
very grateful to the Mondriaan Fund and the 
VriendenLoterij for their generous support. 
Thanks to the vast network of members of 
the Stedelijk Museum Fund, new patrons 

work, by Corita Kent and Isaac Julien.
Research is the foundation of many of the 
museum’s activities, and serves a central 
role, focusing on objects and artists in 
the collection, and topics ranging from 
institutional history and social issues, to 
representation, engagement, knowledge de-
velopment, participation, inclusion and how 
stories are told. The Stedelijk invited numer-
ous external parties to reflect on the exhibi-
tions held in 2021, and further expanded the 
academic peer-reviewed Stedelijk Studies 
with the addition of an online knowledge 
platform at www.stedelijkstudies.com. 
There you can find research logs about 
exhibitions and collaborations with various 
partners. Extensive (print) catalogues were 
also published for the exhibitions Kirchner 
and Nolde: Expressionism. Colonialism and 
Remy Jungerman: Behind the Forest.

OUR SOCIAL SIGNIFICANCE – A FOCUS 
ON POLYVOCALITY AND INCLUSION
Despite the pandemic, which made some 
things impossible, we made strides to 
amplify and deepen our social relevance with 
an emphasis on polyvocality and inclusion, 
accessibility and sustainability. This ranged 
from ensuring a more diverse workforce, 
training sessions such as “recruiting without 
prejudice,” and fresh approaches and 
perspectives in the exhibition program, 
to the research projects initiated, the 
geographic areas covered, and better waste 
management and virtual couriers.
The Musea Bekennen Kleur partnership was 
continued in 2021 with the presentation of a 
joint statement by twelve museums, in which 
they speak out against discrimination and 
formulate objectives for polyvocal museums.
In 2021 the museum took further steps in 
the area of   accessibility, partly led by the 
museum’s ambition to broaden the collection 
and expand its audiences, and partly to 
increase accessibility during the pandemic. 

For example, the online offerings were 
considerably expanded and are still perma-
nently available, and a Read Speaker has 
been developed – a text-to-speech function 
that narrates website content for visually 
impaired visitors. The accessible series Meet 
the Masters, launched in September and 
made possible by Mastercard, is an ideal 
entry point for those who do not necessarily 
know much about art but are interested in 
learning more. 
The Stedelijk also took new steps in environ-
mental awareness and sustainability. Thanks 
to the Zero Waste Project and Milieuservice, 
we have greatly improved our waste man-
agement practices. We were thrilled to find 
a new, sustainable partner in Polestar, the 
Swedish manufacturer of premium electric 
cars. Design and innovation are at the heart 
of our partnership.

THE KNOWLEDGE WE SHARED 
In 2021 the Stedelijk welcomed 4,970 
students; due to the COVID-19 measures, 
this was far fewer than in previous years. 
At the same time, we grew and refined our 
(online) education offerings to focus on the 
social issues that artworks can address. In 
partnership with Nederland Wordt Beter, 
we developed an education program on 
cultural appropriation to support educators 
in discussing potentially sensitive themes 
like racism and white privilege with their 
students.
Designed with all visitors in mind, our (free) 
entry-level tours (in Dutch and English) 
proved to be hugely successful; in fifteen 
minutes – sitting one and a half metres 
apart – visitors receive some preparatory 
context, viewing suggestions and questions, 
after which they can explore the exhibition(s) 
for themselves.
Audio tours also remain popular: no fewer 
than 64,232 visitors listened to an audio 
tour in the museum. In addition to what 
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 –  SPEED CHESS: BLIKOPENERS X 
OSCAM X THE NEW ORIGINALS  
20 September – 3 October 2021 

 –  THE BEST DUTCH BOOKS DESIGNS 
2020  
25 September – 31 October 2021 

 –  OLIVER LARIC: BETWEENNESS  
2 October 2021 – 9 January 2022 

 –  NOW YOU SEE ME MORIA: POST/NO/
BILLS #2  
23 October 2021 – 30 January 2022 

 –  NORA TURATO: WHAT IS DEAD MAY 
NEVER DIE (spoken word performance)  
28 October – 31 October 2021 

 –  PRIX DE ROME 2021  
13 November 2021 – 20 March 2022 

 –  LET TEXTILES TALK: SIX TAPESTRIES 
UNRAVELLED  
13 November 2021 – 20 March 2022 

 –  REMY JUNGERMAN: BEHIND THE 
FOREST  
20 November 2021 – 13 March 2022

 –  STEDELIJK BASE: COLLECTION 
BEFORE 1980  
ongoing

and benefactors joined the Stedelijk as well. 
The SMF contributed generously to various 
acquisitions through the Named Funds, 
one-time donations and general revenue.

WHO WE ARE
On January 1, 2021, the staff of the Stedelijk 
comprised 150.03 FTE and on December 
31, 160.34 FTE. This year we also employed 
temporary staff, volunteers and trainees. 
Our recruitment policy, which centers on 
enhancing inclusion and diversity, uses an 
array of recruitment channels and applies 
the “Rooney Rule.” We were able to make 
substantial progress and significantly 
diversify our artistic team, in particular. 
The museum is currently also collaborating 
with “Onbeperkt aan de slag” to extend our 
recruitment efforts to include candidates 
with an occupational disability. Internal 
communication and the health of employees 
were prioritized in 2021 due to many people 
working from home (almost all year round) as 
a consequence of the pandemic restrictions.
The Stedelijk places great importance on 
transparency, integrity and accounta-
bility, and on the equal distribution of 
responsibilities and powers between the 
directors and the supervisory board. For this 
reason, besides legislation and regulations, 
the museum endorses the principles of the 
Cultural Governance Code and the Code of 
Ethics for museums as well as the Cultural 
Sponsoring Code (together, “the Codes”). 
The Stedelijk engages in periodic checks 
to verify that its working method, charter, 
website, annual report and regulations 
comply with the Codes, and encourages 
employees to actively apply these rules. The 
Stedelijk also affirms the Fair Practice Code.
  

OVERVIEW OF EXHIBITIONS IN 2021 
This overview includes both the exhibitions 
opened in 2021 and the exhibitions that started 
in 2020 and continued in 2021. Because of 
COVID-19 measures, the museum was closed 
from January 1 to June 5, 2021, and from 
December 19, 2021, until the end of the year. 

 –  FROM THONET TO DUTCH DESIGN: 
125 YEARS OF LIVING AT THE 
STEDELIJK  
25 July 2020 – 12 September 2021 

 –  ARTHUR JAFA: APEX  
29 August 2020 – 3 January 2021  
(did not reopen in 2021) 

 –  IN THE PRESENCE OF ABSENCE: 
PROPOSALS FOR THE MUSEUM 
COLLECTION  
5 September 2020 – 31 January 2021  
(did not reopen in 2021) 

 –  ULAY WAS HERE  
21 November 2020 – 30 May 2021  
(did not reopen in 2021) 

 –  SMALL WORLD REAL WORLD  
5 December 2020 – 21 February 2021 
(did not reopen in 2021) 

 –   SURINAMESE SCHOOL: PAINTING 
FROM PARAMARIBO TO AMSTERDAM  
12 December 2020 – 11 July 2021 

 –  CHARLOTTE PRODGER: SAF05  
23 January – 5 September 2021 

 –  BRUCE NAUMAN  
5 June – 24 October 2021 

 –  WE’RE OUT HERE: POST/NO/BILLS #1  
5 June – 19 September 2021 

 –  TOMORROW IS A DIFFERENT DAY: 
COLLECTION 1980-NOW  
10 July 2021 – ongoing 

 –  KIRCHNER AND NOLDE: 
EXPRESSIONISM. COLONIALISM  
4 September – 5 December 2021 

 –  SANDER BREURE & WITTE VAN 
HULZEN: 12 INTERVENTIONS FOR THE 
STEDELIJK MUSEUM (performance)  
10 September – 10 December 2021 
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  PUBLIC OUTREACH 
almost 200,000  museum visitors  
                       367  visitors to the library  
                   8,077   participants in Public Program activities
    over  630,000 visitors on social media

   EXHIBITIONS, PUBLIC PROGRAM, 
PUBLICATIONS

           19  exhibitions 
          36  different activities (lectures/performances/

gallery talks/seminars) 
          21 publications, essays, research logs 

     LIBRARY
    1,697  acquisitions 
    3,500 books were loaned 
    5,000   books were renumbered and 

labeled 
    3,000   archival items were digitalized 
  20,000   folders of cuttings on individual 

artists were indexed 

 COLLECTIONS
199  art acquisitions, including:

  74  purchases
125 donations 

A total of more than  103,627 objects in the collection

  EDUCATION
   4,870 pupils from 
       107 different schools, including: 

  1,335  primary school pupils 
  3,090  secondary school pupils
      359   secondary vocational education students
        40   special (secondary) education students 
         46 HBO/VWO students

    4,997 non-school visits 
    1,295   children visited us with the Museumpleinbus 
 59,462    visitors listened to an audio tour in the museum 
    7,730   people listened to an audio tour on SoundCloud 
      8  new tours were realized 
     1,160 participants in the Rabo Family Day 
 114,940 participants in digital activities 

 RESTORATIONS
113 restored works, including:

25 sculptures 
48 paintings 
 11 picture frames 
24  applied arts objects 
  5 works on paper 

 COLLECTION CARE 
35,000  items from the collection were moved 
A barcode sticker was given to:
   10,000 locations
      8,000 crates/packing materials 
   20,000  objects
  35,000 data points on artists were checked and updated 

 MUSEUM IN 2021 
  197 days open 
  168 days closed

facts & figures
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FINANCIAL STATEMENTS

INCOME
 

Realisation 
 2021

€

Budget   
 2021

€

Realisation   
 2020

€Direct income

Visitor-generated income 2,766,986 5,635,935 2,902,699

Sponsorship 307,458 385,503 617,417

Other income 673,575 408,250 482,729

Indirect income 215,144 312,000 288,014

Total income 3,963,163 6,741,688 4,290,859

Subsidy municipality of Amsterdam 20,093,650 19,594,450 19,498,426

Other public funding      

Incidental 181,325 197,886 463,087

Incidental coronavirus-related support      

Additional subsidy municipal. Amsterdam 920,123 0 745,724 

Contribution Mondriaan Fund 0 0 745,724 

Contributions from private sources 1,923,877 1,749,952 1,880,176

Total grants/contributions 23,118,975 21,542,288 23,333,137

TOTAL INCOME 27,082,138 28,283,976 27,623,996

EXPENDITURE 
 

Realisation 
 2021

€

Budget   
2021

€

Realisation   
2020

€

Personnel costs 11,159,499 11,963,270 11,359,671

Housing costs 10,617,775 10,175,500 10,630,967

Acquisitions 861,410 460,000 1,038,485

Depreciations 216,082 286,440 217,893

Other expenditures 4,309,299 5,750,150 4,926,824

TOTAL EXPENDITURE 27,164,065 28,635,359 28,173,840

BALANCE FROM ORDINARY ACTIVITIES -81,927 -351,383 -549,844

Balance from interest income/expense -63,978 -30,000 -39,287

Balance from exceptional income/expense 0 0 0

OPERATING RESULT -145,905 -381,383 -589,131


