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1 The emotions listed had the highest three mean scores for the message. In the cases where the mean scores for the emotions were equal, more than 3 emotions are presented 

Table A.1 
Message Summary, Key Features, and Self-Reported Emotional Response for Each Message 

 
Message Summary of Message Underlying 

Belief 
Challenged 

Modelling 
of 

Behaviour 

Strategies to 
Prevent 

Smartphone 
use While 
Driving 

Contextual 
Features 

Top 3 Self-Reported 
Emotions1 

Red Light A young driver says goodbye to their parents and asks 
them to let them know when their brother arrives home. 
Young driver sets off and pulls up at a set of traffic lights. 
They are the first in the queue. They pick up their 
smartphone, and, with the phone concealed in their lap, 
they check it for messages. They are very engaged and 
focused on their smartphone and don’t see when the traffic 
light changes to green. A notification is heard and the 
driver smiles when they see it is from their parents. Other 
drivers start honking their horns and an ambulance siren is 
heard. On hearing this commotion, the young driver throws 
their smartphone on the passenger seat and accelerates 
rapidly through the intersection. They pull over and the 
ambulance overtakes them. The young driver cringes. 
 
Voiceover: Was the guilt worth reading those messages? 
Tagline: Pull over, put it on silent, put it right out of sight. 
Checking your smartphone while driving captures your 
attention much more than you realise. 

Feeling at ease 
that you have 
received an 
expected 
communication 

Negative Pull over, put 
it on silent, 
put it right out 
of sight. 

Checking 
smartphone 
when stopped 
at traffic 
lights 
 
Driving alone 
 
Checking in a 
concealed 
manner 

Males: 
1: Anxious  
2: Annoyed  
3: Agitated 

Females: 
1: Anxious 
2: Annoyed 
3: Fearful 

Footy 
Score 

Five friends are watching a football match at one of their 
homes. One of the friends receives a message from his 
sister saying she is ready to be picked up from a party.  He 
is disappointed that he has to leave but his friends promise 
to text him the score. He picks up his sister and, while 
driving home, keeps looking down to his smartphone in his 
lap. A notification tone is heard, he checks the message in 

Feeling at ease 
that you have 
received an 
expected 
communication 

Negative Pull over, put 
it on silent, 
put it right out 
of sight. 

Driving in 
familiar 
streets in the 
suburbs 
 

Males:  
1: Anxious/ 
Fearful 
2: Annoyed/ 
Agitated 
3: Sad 

Females: 
1: Anxious 
2: Fearful 
3: Sad 



 

his lap, and is happy to see his team won. He is so 
distracted by the message that he fails to see a car 
approaching from the left when turning right at an 
intersection. He brakes hard to avoid hitting the other car. 
The driver is distressed and his sister is visibly shaken. 
 
Voiceover: Expecting a message? Your passenger should 
expect to get home safely. 
Tagline: Pull over, put it on silent, put it right out of sight. 
Checking your smartphone while driving captures your 
attention much more than you realise. 

Family 
member as a 
passenger 
 

Mum A young driver is driving in a quiet suburban area. A 
notification tone is heard. They pick up their phone from 
the passenger seat and conceal it below the steering wheel 
to read a message from a friend. The car swerves a little 
too close to the footpath. They don’t respond and place the 
phone back in the central console. Another notification 
tone is heard and the driver conceals it from outside view 
as they read a Facebook message from a friend. The driver 
looks back to the road and brakes suddenly to avoid a dog 
that has run in front of the car. The young driver places the 
phone back in the central console and continues to drive 
without responding. Another notification tone is heard and 
the driver checks their phone again. The message is from 
their mother and the young driver starts to respond. As 
they do, their eyes alternate between the phone and the 
road. The young driver screeches to a halt to avoid 
crashing into a car which is stopped at traffic lights. 
 
Voiceover:  No message is worth risking your safety. And 
your Mum would want you to drive safely. 
Tagline: Pull over, put it on silent, put it right out of sight.  
Checking your smartphone while driving captures your 
attention much more than you realise.  

Being able to 
judge the 
importance of 
an incoming 
communication 
and the 
associated 
urgency of a 
response 

Negative Pull over, put 
it on silent, 
put it right out 
of sight. 
 
 

Driving in a 
suburb with 
very little 
traffic 
 
Concealed 
use 
 
Driving alone 

Males:  
1: Annoyed 
2: Anxious 
3: Fearful 

Females: 
1: Anxious 
2: Fearful 
3: Sad 



Table A.2  

Survey Items for Each of the Variables 

Variable Survey Items 
Intention a) I intend to monitor/read social interactive technology on my smartphone while driving in the next week. 

b) I am willing to monitor/read social interactive technology on my smartphone while driving in the next week 
c) It is likely that I will monitor/read social interactive technology on my smartphone while driving in the next week 

 
Message effectiveness a) How persuasive do you think the message was? 

b) How convincing do you think the message was? 
 

Message rejection If you were watching TV at home and this public education message came on, how likely would you be to do the following? 
a) Change channels. 
b) Leave the room. 
c) Think about something else while it is on. 
d) Watch the ad and think about the message it is conveying. 
e)  Simply ignore the ad. 

 
Third person effect How much do you think the following people would be influenced by the public education message? 

a) How much would you yourself be influenced? 
b) How much do you think young female drivers in general would be influenced? 
c)  How much do you think young male drivers in general would be influenced? 

 
Response Efficacy a) The advertisement was effective in providing a strategy (or strategies) to stop me monitoring/reading  social interactive technology 

while driving 
b) Adopting the public education messages’ recommendations would be effective to stop me monitoring/reading social interactive 

technology while driving 
c) The public education message included some useful information about how young drivers can stop monitoring/reading social 

interactive technology   
 

Emotion Check We are interested in knowing exactly how the public education message made you feel. Please indicate on the scale provided, the extent that 
the message made you feel…  

a) Sad        b) Fearful    c) Anxious    d) Annoyed   e) Relaxed     f) Competent     g) Happy      h) Proud     i)  Excited  

j) Amused     k) Flattered    l) Agitated     m) Relieved 

 

 



Table A.3 

Hierarchical Multiple Regression Results for Message Effectiveness, Message Rejection, and TPE Differential 

Note:  β = standardised regression coefficient, B = unstandardized regression coefficient; SE(B) = standard error; sr2= squared semi-partial correlations 
* p < .05, ** p < .01, *** p < .001 
#As the control group did not see a message, these variables were dummy coded with ‘Red Light’ as the reference category.  

  
Outcome measures 

 
 

Message effectiveness 
 

Message rejection 
 

 
TPE differential 

 Variable 
 

β B SE(B)  R2 ∆R2 sr2 β B SE(B) R2 ∆R2 sr2 β B SE(B) R2 ∆R2 sr2 

Step 
1 

Gender 
 

.16 0.40 0.23 .03  .03 -.21* -0.51 0.23 .04*  .04 -.25** -0.70 0.26 .06***  .06 

Step 
2 

Gender .19* 0.48* 0.24 .06 .03 
 

.04 -.21* -0.52 0.24 .06 .02 .04 -.26** -0.74 0.27 .08 .02 .07 

 Level of 
engagement 

.10 0.07 0.06   .01 -.12 -0.08 0.06   .01 -.08 -0.06 0.07   .01 

 Mum vs 
Red Light# 

.17 0.41 0.27   .02 .08 -0.20 0.27   .00 -.02 -0.06 0.30   .00 

 Footy 
Score vs 
Red Light# 

.01 0.03 0.26   .00 .07 -0.17 0.26   .00 0.09 0.25 0.29   .01 


