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These guidelines are to help you to use our brand and assets, including the QiTASC logo and icons, 

without having to negotiate legal agreements for each use. For further questions and customized use of 

the visualizations, please contact us. 
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QiTASC Colors 

 

Primary Colors 

 

Black    Orange  

CMYK 0, 0, 0, 100  CMYK 0, 50, 100, 0 

RGB 35, 31, 32   RGB 247, 148, 30 

EX #231F20   EX #F7941E 

Orange should not be used in large areas. Depending on the background, the main color should be 
black or white, while orange is used as signal color to highlight certain objects. 

Secondary Colors 

 

Light Blue 
CMYK 27, 7, 10, 0 
RGB 198, 219, 227 
EX #c6dbe3 

Turquoise 
CMYK 79, 16, 36, 2 
RGB 0, 155, 164 
EX #009ba4 

Green 
CMYK 77, 25, 69, 8 
RGB 60, 136, 99 
EX #3c8863 

Dark Petrol 
CMYK 90,60,52,56 
RGB 23, 54, 63 
EX #17363f 

Dark Brown 
CMYK 65, 58, 54, 59 
RGB 63, 60, 60 
EX #3f3c3c 

 

Warn Light Gray 
CMYK 9, 6, 8, 0 
RGB 235, 236, 235 
EX #ebeceb 

Cold Light Gray 
CMYK 29, 20, 17, 1 
RGB 191, 194, 201 
EX #bfc2c9 

Gray  
CMYK 46,36, 35,15  
RGB 140, 140, 142 
EX #8c8c8e 
 

Dark Gray 
CMYK 58, 48,42,30 
RGB 100, 100, 106 
EX #64646a 

Very Dark Gray 
CMYK 77, 68, 51, 58 
RGB 50, 50, 60 
EX #32323c 
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Logo Usage – Dos and Don’ts 

Variation of Backgrounds 

Your choice of QiTASC logo depends on the background color it is being used with. Please ensure 

there is enough contrast of all elements in the logo. If you are unsure, please contact us. 

 

  

 

   

 

Stand-Alone Symbol 

The stand-alone symbol can be used alongside the full logo or as a 

graphical element combined with the magician. However, it cannot be 

used instead of the QiTASC logo if there is no other official graphical 

element present. 

Combination and Positioning 

When using the QiTASC logo with simple elements such as blank text or in combination with other 

logos and graphical elements, please ensure it is surrounded by free space equivalent to the logo or 

icon’s height. 

 

When using the QiTASC logo or the QiTASC stand-alone symbol as part of your presentations or 

cover pages, please ensure that it is positioned according to the following guidelines: 

 Avoid linking the company to unrelated information that is positioned close to the logo. 
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 Space adjacent to the logo should only contain free space, lines or sparkles using the primary 

colors from our color code. 

 If you incorporate our logo into your design, please contact us to ensure the proper use of the 

logo during both the draft and the final layout. 

Altered Use  

You may only use an altered logo in accordance to a written agreement with QiTASC. In such cases, 

the first instance of the QiTASC logo’s use must be in its original form and colors. 

Although some alterations are permitted, please do not do the following to the QiTASC logo: 

   

Do not compress or expand the 

logo. 

Do not use the logo without the 

arrow or the dot on the “i." 

Do not use the logo in italic. 

  
 

Do not use the logo with 

inadequate contrast to a 

colored background. 

Do not deform the logo. Do not use unofficial colors in 

the orange parts of the logo.  

    

Do not color the logo. Do not change the proportions of 

the logo. 

Do not use clipped parts of 

the logo. 
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Additional QiTASC Elements 

Graphical elements not previously described, such as our mascots or Ferris wheel illustrations, cannot 

be used without a written agreement with QiTASC.  

Graphic Basics 

The graphics maintain a two-dimensional look in every medium. Surfaces and lines are not shadowed. 

The illustrations can be colored according to the following hierarchical order: 

 Depending on the background and surroundings, use the primary colors black, white and 

orange. In this case, orange is used as a secondary color for accenting purposes. 

 You can use gray scale for secondary colors. 

 If you use a color from the choice of secondary colors, turquoise should take precedence over 

the other colors. 

Depending on the background, the colors can be inverted, e.g. black sparkles are switched to white and 

vice versa. 

    

Although black and white can be inverted, orange remains the same. E.g. in front of a black 

background, the magician is colored in white, while the orange element in its hat keeps its color. 

All lines in an illustration are defined by a single brush size producing one thickness. The line size is 

equal to one of the sparkle’s diameters in that illustration. No more than three brush sizes should be 

used for sparkles per illustration. The shape is a regular round spot.  

 

 

Illustrations and Variations 

Sparkles are produced by the magician, who represents QiTASC. They signify the results produced 
by INTACT® and everything else related to QiTASC’s “magic of testing.” The sparkles rise from 
objects that are tested by INTACT® and they appear in small quantities. In animations, they appear 
and then extinguish. 
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The skyline is included as a metaphor for the magic tool, INTACT®. It is used in print media, 
animations and online. 

 

 

Mobile devices and other technical equipment are part of the skyline, while sparkles in two colors 

rise. Depending on the background color, the gray tones can be adapted and the sparkles’ colors can 
change to ensure adequate contrast. 

 

The magician is QiTASC’s mascot and represents both the company and the team behind INTACT®. 
It can be represented in different media and is combined with real and fictional objects that 

emphasize the illustrations in their direct metaphorical relation to its content. 
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The visual characteristics of the magician are: 

 Tall, slim silhouette, androgynous appearance, self-confident and casual posture, no fixed 

gender. 

 No face, obligatory hat. If holding a hat in its hand, another is worn on its head.  

 Dress coat, flat shoes, long collar and fingers. 

 Colored by plain elements, mainly in black with an orange hatband. Two-dimensional, no 

shadows, no other colors. 

 External objects are visualized by their silhouettes – mostly by a double line in constant 

brush size. 

 The magician does not talk. 

 

   

  

 

 

The magician’s top hat is a metaphor for INTACT®. It can be used as a stand-alone symbol and 
represents the process of automated testing, as it can work on test cases by itself. 
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The rabbits are the metaphor for features and can be illustrated on their own or in groups. They 
cannot be distinguished from each other and are subordinate to the magician. There is no obligatory 
amount of rabbits that can be pulled out of the hat by the magician.  Rabbits can behave 
autonomously, but cannot talk and have no magic qualities. 

The rabbits are flat and white with a black silhouette and constant brush size. They retain their white 
color when the background colors change. Although they hop on all fours, they can also use their 
front paws to hold objects. 

  

 

These visual metaphors can be varied in their positions and combined elements. In case of such 

variations, the figures are used in their default position or adapted to themes. However, the form 
and characteristics of the elements must remain clearly identifiable. 
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Avoiding Infringement 

Our style and visualization, including name and design are the result of a long development process 

and are subject to copyright law. 

Design 

Products and designs may not be used or copied without an official agreement with QiTASC. 

QiTASC’s graphical elements may not be used in the naming or design of your brand, software or 

product. 

Name 

“QiTASC,” “INTACT®” or the slogan “the magic of testing” may not be used in the naming or design 

of your brand, software or product. 

You may not register a domain or a trademark including “QiTASC,” “INTACT®” or our slogan “the 

magic of testing,” including variations or similar versions thereof. 

Further Information 

You may not use our style or designed products for merchandising issues to promote your own brand. 

By using the QiTASC brand, you agree our guidelines. Please contact us for further information by 

phone (+43 1 810 21 73), by mail (info@qitasc.com) or visit our website at www.qitasc.com  

mailto:info@qitasc.com)
http://www.qitasc.com/


 

 


