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KEY STATS  

Ticker ZWIPE:SS 
 Market Merkur Mkt,  
First North 
 
 
 

Share Price (NOK) 19.0 
 Market Cap (MNOK) 654 
 Net Debt 20E (MNOK) -126 
 Free Float 75 % 
 
 

Avg. daily volume (‘000) 1 
 

BEAR BASE BULL 
6.0 
 

24.0 
 

35.0 
 

KEY FINANCIALS (NOKm) 
 
 
 

2018 2019 2020E 2021E 2022E 2023E 
Net sales 2 2 2 18 77 248 
EBITDA -60 -96 -57 -52 -31 28 
EBIT -68 -96 -59 -57 -35 23 
EPS (adj.) 
 

2018 2019 2020E 2021E 2022E 2023E EPS (adj.) -7.6 -6.0 -1.8 -1.7 -1.1 0.7 
EV/Sales 17.2 40.4 256.4 31.4 8.5 2.7 
EV/EBITDA -0.7 -0.6 -9.2 -10.9 -21.2 24.6 
EV/EBIT -0.6 -0.6 -8.9 -9.9 -18.5 30.0 
P/E -0.7 -0.9 -11.1 -11.4 -18.5 28.8 

ANALYSTS 
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A Piece of a Bigger Pie              
Redeye sees signs that biometric payment cards could be about to evolve into 

mass-market, instead of a premium market. We increase our market size 

estimates and raise our base case.    

Strong business cases for banks  

The coronavirus is increasing the willingness to pay, as suggested in e.g., the recent survey 

by Zwipe and Tieto EVRY. 47% would be willing to pay a monthly fee of SEK 10-50 for a 

biometric card, and another 12% could pay as much as SEK 50-100. Even more important, 

48% said they would even be willing to switch bank to get their hands on a biometric card. 

These are figures that resembles a mass market, rather than a premium market. Using a 

recent bank business case example from Idex, we believe a batch of 1 million biometric 

cards would yield USD 15m in annual benefits for a bank, including a monthly fee of USD 1. 

The survey and the OP pilot indicate the start of the megaphone effect from Tieto EVRY’s 

decades long relations with 200 banks, which multiplies Zwipe’s reach.  

Progress of Idex & other players fuel market momentum  

Zwipe’s partner Idex claims Q3 design wins and orders from new, global card 

manufacturers. Idex’s order of 300 000 units from Zwipe is the largest order thus far on the 

market, as far as we know. The progress of Fingerprint Cards (FPC) with T-Shape 2 is also 

very positive for the market as a whole. T-Shape 2 lowers the system cost significantly for 

FPC’s partners (coming closer to Idex’s TrustedBio), benefitting Zwipe’s competitors. 

However, the risk for lower market shares is fully offset by higher market size, i.e. the 

positive aspects outweigh the negatives, in our view. Based on the faster speed of the 

market, we increase our relevant, addressable market to 25% (20%) and expect the 

biometric penetration of total cards to reach 10% in 2028.    

Higher base case from larger market 

We increase our market volume assumptions by on average about 50%, but we lower our 

Zwipe market share assumption to on average 9%, fading to 7% over time. All in all, our 

base case jumps to NOK 24 (20), but we maintain our bull and bear case. We assume the 

strong news flow could continue. Considering all of Zwipe’s recently announced 

partnerships, the trusted advisor & system integrator route has been in high demand from 

the market thus far, mitigating the risk of becoming just a distributor in the long run.  
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A Piece of a Bigger Pie    
The market continues to progress in several different ways, as we will outline below.   

 

Strong business cases for banks  
One important market trend is the evolution of stronger business cases for the banks, from 

increased willingness to pay, related to the Coronavirus. Zwipe and Tieto EVRY have 

performed a Swedish survey with 202 participants. To begin with, 27% of the sample had 

previously heard about biometric cards. We think this is relatively high and assume Sweden 

and the Nordics is quite unique in this sense. Nevertheless, there is a lot more to do to 

increase awareness, which in turn could increase demand.  

 

75% said they wanted their next card to be biometric, after being shown a video of the 

advantages. One of the major drivers, perhaps the most important one, according to us, is the 

virus fear. 80% are worried about catching COVID-19 from the payment terminals. 59% 

percent would be willing to pay for a biometric card, and 41% expected a biometric alternative 

should be included as a part of the annual fee. 47% said they could pay a monthly fee of SEK 

10-50. We were positively surprised to see that another 12% would pay as high a fee as SEK 

51-100. In other words, a large majority would consider paying for a biometric card. It not only 

suggests the cardholder willingness to pay is really high. It also indicates that there is a mass 

market demand for biometric cards. It is not just a premium market anymore, as has 

previously been suggested. The best indication of this is that 48% would even switch bank to 

get their hands on a biometric card, which is a remarkable result, considering how seldom 

people switch banks. While the results overall are very consistent and in line with previous 

surveys, we assume a lot of banks need to see them be repeated in more studies, perhaps in 

different parts of the world.    

 

Applying this survey to bank business cases is when it becomes highly interesting. In the 

table below, we display a recent business case example for 1 million biometric cards, made 

by Idex. We have included the lowest possible sums from Idex’s suggested ranges for fraud 

prevention, increased transactions and Top of Wallet. Also, we have even entirely excluded 

some other suggested drivers. In addition, we find it likely that there can be a substantial 

effect from reduced churn and attracting new customers (seen in the high willingness to 

switch bank), as discussed above. This effect has also not been qualified, suggesting the 

calculated benefits below are really conservative.    

 

If we apply a card fee that a majority would pay, according the survey above, the final result 

gets really promising. By simple math, a USD 2 fee per month would alone amount to USD 

24m for 1 million cards. We use a USD 1 fee and arrive at a total of USD 15m of quantified 

benefits per year for a minor batch of 1 million cards (see the table below).  

 

 

   

 

Bank business case example: 1 million cards

Drivers Quantified benefits (USDm)

Fraud prevention 1.2

Increased card transactions 0.4

Top of Wallet Effect 1.2

Higher card fees ($1/month) 12

Total 14.8

Idex, Redeye Research
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Several industry participants have compared the willingness to pay to the metal cards that 

sell in the millions every year, despite a price of USD 30-40. G&D says metal cards have 

become popular simply because of the associated feeling of luxury and stylish appearance. 

Thus, unlike biometric cards, there are really no other benefits, aside of fashion. Nonetheless, 

the metal cards in circulation grew by CAGR 45% to 32 million during 2012-2018 and is 

expected to continue to grow by CAGR 21% until 2024, according to Nilson Report. However, 

one should note that since the metal cards are largely indestructible, we believe they live 

considerably longer than plastic cards; about 2-3 times longer.   

 

Good momentum for Zwipe partner Idex  
Zwipe’s partner Idex is experiencing accelerating momentum with issuers/banks and expects 

shipping to card integrators in Q1’21. In IDEX Q3 report, we especially note that IDEX claims 

design wins and orders from new, global card manufacturers. Idex’s order of 300 000 units 

from Zwipe is the largest order thus far on the market, as far as we know. We assume this 

order will cover pilots and initial minor commercial contracts.    

 

Idex has also received production orders from China (Hengbao) and Korea (Ubivelox & 

Dongwoon). We assume these contracts would have been announced by Zwipe as well at 

this point, if Zwipe would have been involved. Ubivelox, Hengbao and Ubivelox together with 

Fingerprint Cards and its partners, show there are multiple routes, which is what makes a 

viable (large) market. We will return to the importance of recent progress from other players 

in the next section.  

 

Hengbao is a major player - number six in terms of total cards shipped (540 million, whereof 

135 million in payment), according to Nilson Report. We assume a major player like Hengbao 

could focus mostly on in-house solutions, whereas Zwipe focus on the smaller players. As for 

Ubivelox, it develops SoCs for cards. Its designs will be based upon a secure element from an 

international provider (with integrated power management). Ubivelox says Idex’s TrustedBio 

offers leading performance, security and manufacturability. 

 

Other players are progressing and building the market as well 
Looking at other players in the market, we see progress that we argue is very positive for the 

market as a whole. The new generation of T-Shape from Fingerprint Cards has an estimated 

sales price of USD 3 in volume production (although it is unknown how much volumes that 

are required to reach a USD 3 volume production level). T-Shape 2 seems to be a large leap 

forward, compared to the first generation, not only when it comes to the lower sensor cost. 

The system cost has also dropped and is closer to TrustedBio, since the MCU and PMU 

functions have been integrated in the software. The higher integration level with regards to 

the MCU should alone save USD 1.5 – 2 for card integrators. FPC was not willing to comment 

on the crucial system cost aspect though. We guess the BOM for passive card components 

should be lower as well with T-Shape 2. However, we assume the higher manufacturing costs 

compared to IDEX remains (an additional USD 1.5 approximately). In our view, card 

manufacturers are all about good enough biometric performance (i.e. passing the 

certification requirements), for the lowest possible system cost. They do not care about 

sensor cost, or if the sensor is small or large for that matter.   

 

We were positively surprised that the new T-shape 2 sensor is scheduled for production as 

early as Q1’21. We also note that the Chairman of FPC thinks ST and Infineon can bring 

single silicon solutions to the market in 2021 (although he did not say if the sensor provider 

for those would be Idex or Fingerprint Cards). This statement has, as far as we know, not 

been confirmed by FPC, but if it plays out, it would mean that competition is closer than 
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previously expected. However, the positive market aspects would outweigh the negative, in 

our view, i.e. faster market growth and higher market size trump the risks for lower Zwipe 

market shares. Zwipe says it sees no reason to lower its ambitions or target market share. 

  

The trend of biometric cards is expanding across the world. Iris Corp of Malaysia, that has an 

old partnership with Zwipe from 2017, delivered 10 million multi-applicable identity biometric 

cards last year, possibly related to its other technology partner Thales/Gemalto. While the 10 

million cards were not payment cards, they indicate a growing interest in general. Moreover, 

Ingenico and QiCard in Iraq have equipped 12 banks with 15 000 biometric terminals. In the 

end of 2019, QiCard had 7.4 million biometric cards in circulation, and was looking to make 

the next generation compatible with EMV payments.    

 

The Tieto EVRY megaphone effect is starting 
Zwipe has during the fall entered some important partnerships with card personalization 

companies, namely Tieto EVRY. Card personalization is a big market that amount to about 

40% of the total card industry in US. Personalization includes the processes around 

everything that makes a card unique and personal; not only the printed name of the 

cardholder. It is also about loading all of the relevant cardholder account data into the 

memory chip, such as e.g. transaction limits. In our view, this means that the card 

personalization companies possess unique knowledge of the card market. They are further 

up in the value chain and closer to the end customers compared to card manufacturers, 

meaning they have a deep understanding of the demand for different type of cards and what 

users want etc.  

 

As mentioned, Tieto EVRY has relations spanning over decades with almost 200 banks, 

making it the best possible Nordic/Baltic partner for Zwipe. We view the survey mentioned 

above as evidence that Tieto EVRY is eager to make biometric cards happen. We therefore 

find it likely that the strong megaphone effect Zwipe’s CEO has been talking about is now 

occuring. The Tieto EVRY megaphone will multiply the number of banks that Zwipe can 

reach, in our view.  

 

Another example of the start of the megaphone effect is yesterday’s pilot with OP Financial 

Group. With 4 million customers, OP is far from a niche bank. On the contrary, OP and Nordea 

are the largest banks in Finland, and we assume their head start could lead to other smaller 

banks joining in. We assume Tieto EVRY is working its 200 bank relations systematically.     
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Financial Estimates  
The market appears more ready for biometric cards than we previously thought. As described 

above, we have increased our estimated addressable market (see estimates below), 

especially in the long run.  

 

 

 

On the flip side, the larger market comes with a lower market share due to increased 

competition. All in all, our changes are positive, albeit small from a short-term perspective, as 

indicated in the table below: 

 

 

 

The cash balance amounted to a solid NOK 117m at the end of Q3, which does not include 

the repair issue of NOK 15m or the NOK 5m Skattefunn grant.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Estimated biometric payment cards market

2021 2022 2023 2024 2025

Total EMV payment cards shipped (bn. units) 4.3 4.5 4.8 5.1 5.4

Relevant market of total cards shipped 25% 25% 25% 25% 25%

Zwipe relevant market volumes (mil.) 1091 1155 1222 1292 1367

Penetration in relevant market 0% 1% 5% 12% 27%

Biometric smart cards (mil. units) 2.7 15 67 160 371

BSC share of total cards 0% 0% 1% 3% 7%

Source: Redeye Research, The Nilson Report, Other various industry sources

Forecast adjustments

(NOKm) 2020 2021 2022 2023

Sales Old 2 9 63 212

New 2 18 77 248

% change -6% 101% 21% 17%

EBIT Old -59 -61 -41 20

New -59 -57 -35 23

% change 0% -6% -13% 11%

Profit before tax Old -59 -61 -41 20

New -59 -57 -35 23

% change 0% -6% -13% 13%

Earnings per share (NOK) Old -1.79 -1.85 -1.25 0.65

New -1.80 -1.74 -1.07 0.69

% change 0% -6% -14% 6%

Source: Redeye Research
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Valuation 

Bear Case 6.0 NOK Base Case 24.0 NOK Bull Case 35.0 NOK 
In our bear case we see the market 
scaling at a very slow pace - too 
slow for Zwipe to cover its costs. In 
this scenario, we believe larger 
players like NXP can survive as they 
have more economic muscles 
behind them and can wait for the 
market to really take-off. Zwipe does 
not have strong institutional 
ownership and another rights issue 
could prove hard, especially if the 
stock market in general is 
experiencing a significant downturn. 
Also, it is yet uncertain how the large 
change in the organization and new 
collaboration with Idemia will pan 
out.  We, therefore, assume that 
Zwipe will not be able to continue in 
its current shape and instead tries to 
monetize its strong IP portfolio, 
especially its wait time extension 
patent, and possibly also in post-
placement, outside Europe. As 
Zwipe has spent around NOK 300m 
this far, we believe a reasonable 
value of the IP is half of these 
investments. This corresponds to 
NOK ~150m, or around NOK 6 per 
share, which Zwipe possibly could 
receive in a fire sale of its strong IP 
portfolio. 

 

Our valuation scenarios are based 
on years 2021-2030 and the 
payment cards. All scenarios use a 
required rate of return of 12% and a 
terminal growth of 2%.  We estimate 
a relevant payment card market of 
25% of the total annual shipments, 
growing by CAGR 7% from ~900 
million cards to 1.3 billion cards. We 
expect the biometric smart card 
(BSC) penetration to ramp to 44%, 
corresponding to 66% CAGR and 
~700m BSCs in 2030, equal to a 
BSC penetration of 11%. We expect 
annual three-digit growth until 2026.  
As for Zwipe's market share, we 
expect it to begin at 11%, average 
9% during the period and drop to 7% 
by 2020. We expect existing 
partners to account for two thirds of 
the volumes, meaning about 33% of 
the volumes come from other 
smaller players (i.e. excl. Idemia, 
Thales & G&D). For the sake of 
simplicity we expect the card 
players to maintain their respective 
market shares of today. All in all, this 
implies volumes for Zwipe reaching 
~50 million in 2030, following a 57% 
CAGR.  We expect the ASP to start 
at about USD 5, dropping to ASP 2, 
averaging USD 2 over the whole 
period, since the higher volumes are 
delivered in the end of the period, 
when ASP is lower.  Our ASP and 
volume assumptions above means 
a sales CAGR of 46% and payment 
BSC sales reaching about NOK 
900m in 2030. On top of that we 
expect other sales (access cards, 
wearables etc.) to be about NOK 
100m in 2030, but these kind of 
revenues are a minor part over the 
whole period, as our case, as 
mentioned above, is based on the 
payment cards.  We expect the 
gross margin to start at around 40%, 
which we believe is in the lower 
range of the semiconductor industry 
average, and then we assume it will 
come down to ~26%, also not 
uncommon for the industry. We 
assume the average gross margin 
over the whole period will be 29%. 
This is equal to a gross profit 
erosion by CAGR -12%. We expect 
OPEX to grow by CAGR 6%, 
averaging about 10% of sales from 

The differing parameter in our 
optimistic scenario, compared to 
base case, is that we increase the 
market penetration and adjust 
Zwipe’s volumes accordingly. With a 
BSC market penetration of 22% of 
all payment cards sold globally, 
instead of 11% as in the base case, 
we derive a fair value of NOK 35. 
The large discrepancy from our 
base case shows the massive 
innate potential for Zwipe if 
biometric cards can gain a larger 
market share.  We assume the 
higher BSC penetration results in 
sales growing to about NOK 1.6 
billion. We believe this equals 
volumes of about 90 million BSCs.  
We model a 6 percentage points 
lower gross margin on average, 
compared to our base case, as we 
assume a larger roll-out requires a 
more aggressive cost decline than 
our base case, which we assume 
will negatively affect gross margins. 
However, we assume a bit lower 
OPEX growth, on average, can offset 
some of the lower gross margin. 
Consequently, we assume slightly 
lower average EBIT margins of 15% 
compared to in base case (17%). 
Our long-term EBIT margin is 13% 
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2026.  The following leads to EBIT 
margins of on average 17% over the 
period. We assume a long-term EBIT 
margin of 14%. 
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Catalysts 
Pilots 

The most important catalyst during the next 12 months, in our view, is card pilots, from existing and new 

partnerships. We also see potential wearables pilots. 

 

IMPACT 
Downside Upside Time Frame 

Significance Likelihood Significance Likelihood  
Minor Unlikely Major Highly likely Mid 

 

Proven breakthrough in production costs 

The partnership with Idemia did not positively impact the share price. Investors may not feel sure about costs 

actually coming all the way down to 10 dollars. A verified cost progress could change the sentiment. We believe 

there could be a cost breakthrough in 2020. 

IMPACT 
Downside Upside Time Frame 

Significance Likelihood Significance Likelihood  
Moderate Unlikely Major Possible Mid 

 

Increased hygiene focus 

The important hygiene aspects of contactless biometric cards have been highlighted to a large extent by the 

Coronavirus as people are becoming reluctant to touch the terminals. We see a chance that this could prove to be a 

game changer for Zwipe in the long term. 

IMPACT 
Downside Upside Time Frame 

Significance Likelihood Significance Likelihood  
Minor Possible Major Possible Long 

 

First commercial order for the Idemia/Zwipe-solution. 

Pilots are one thing, but a commercial order from the Idemia collaboration will prove that there is a substantial value 

in Zwipe´s offering. We think this happens in H2 21, at the earliest. 

IMPACT 
Downside Upside Time Frame 

Significance Likelihood Significance Likelihood  
Minor Unlikely Major Highly likely Long 
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Summary Redeye Rating 
The rating consists of three valuation keys, each constituting an overall assessment of several factors that are rated 

on a scale of 0 to 1 points. The maximum score for a valuation key is 5 points. 

 

People: 3 

 

We arrive at an average people rating (3/5) where the most positive aspect is the skill set and experience in the board and 

management team, following recent additions. The short history as a listed company and minor insider shareholdings weigh on 

the downside, although there are incentives from stock options. There is not much historical data when it comes to capital 

allocation skills and communication. According to our rating model, compensation is reasonable.   

 

Business: 3 

 

Biometric smart cards have been considered around the corner for several years, yet the market does not exist today. However, we 

expect it to quickly emerge as soon as costs come down to adequate levels, given the strong advantages of biometric payment 

cards. Considering the 4 billion payment cards that are shipped each year, even a moderate penetration implies significant growth 

opportunities. Zwipe's business model is scalable when volumes ramp. The expertise of Zwipe is also validated by partnerships 

with large players like e.g., Idemia, which compensates for its tiny size (pre-revenue etc.). The payment industry is slow moving, 

which creates a barrier to entry, but it is hard to identify how sustainable the competitive advantages are at this early point in time. 

However, competition is positive in this stage, as it will help starting the market.  

 

Financials: 1 

 

Following raising NOK 96m in a directed share issue and a NOK 15m repair issue, Zwipe has a strong financial position. Zwipe is 

essentially pre-revenue and unprofitable, which weighs on the financials rating, but the scalable business model means Zwipe can 

quickly scale when sales ramp up, and consequently reach break even. 
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PROFITABILITY 2018 2019 2020E 2021E 2022E 
ROE 0% 0% -78% -52% -55% 
ROCE -444% -3605% -77% -52% -55% 
ROIC 634% 508% 602% -431% 788% 
EBITDA margin -2647% -6329% -2782% -288% -40% 
EBIT margin -3000% -6329% -2868% -316% -46% 
Net margin -3136% -6329% -2866% -316% -46% 

 

Please comment on the changes in Rating factors…… 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

INCOME STATEMENT 2018 2019 2020E 2021E 2022E 
Net sales 2 2 2 18 77 
Total operating costs -63 -98 -59 -70 -107 
EBITDA -60 -96 -57 -52 -31 
Depreciation -1 0 -1 -1 -1 
Amortization -7 0 -1 -5 -4 
Impairment charges 0 0 0 0 0 
EBIT -68 -96 -59 -57 -35 
Share in profits 0 0 0 0 0 
Net financial items -4 0 0 0 0 
Exchange rate dif. 0 0 0 0 0 
Pre-tax profit -72 -96 -59 -57 -35 
Tax 1 0 0 0 0 
Net earnings -71 -96 -59 -57 -35 
 

 

BALANCE SHEET 2018 2019 2020E 2021E 2022E 
Assets      
Current assets      
Cash in banks 11 23 127 86 1 
Receivables 7 7 11 24 54 
Inventories 2 3 6 18 38 
Other current assets 0 0 0 0 0 
Current assets 20 34 144 128 93 
Fixed assets      
Tangible assets 2 3 2 3 5 
Associated comp. 0 0 0 0 0 
Investments 0 0 0 0 0 
Goodwill 0 0 0 0 0 
Cap. exp. for dev. 0 0 0 0 0 
O intangible rights 6 7 9 9 10 
O non-current assets 1 0 0 0 0 
Total fixed assets 10 10 11 12 15 
Deferred tax assets 0 0 0 0 0 
Total (assets) 29 44 155 140 108 
Liabilities      
Current liabilities      
Short-term debt 0 0 0 0 0 
Accounts payable 37 30 15 58 61 
O current liabilities 0 0 0 0 0 
Current liabilities 37 30 15 58 61 
Long-term debt 0 0 1 0 0 
O long-term liabilities 0 0 0 0 0 
Convertibles 0 0 0 0 0 
Total Liabilities 38 30 16 58 61 
Deferred tax liab 0 0 0 0 0 
Provisions 0 0 0 0 0 
Shareholders' equity -8 13 139 82 46 
Minority interest (BS) 0 0 0 0 0 
Minority & equity -8 13 139 82 46 
Total liab & SE 29 44 155 140 108 
 

 
FREE CASH FLOW 2018 2019 2020E 2021E 2022E 
Net sales 2 2 2 18 77 
Total operating costs -63 -98 -59 -70 -107 
Depreciations total -8 0 -2 -5 -5 
EBIT -68 -96 -59 -57 -35 
Taxes on EBIT 1 0 0 0 0 
NOPLAT -68 -96 -59 -57 -35 
Depreciation 8 0 2 5 5 
Gross cash flow -60 -96 -57 -52 -31 
Change in WC 7 -8 -22 18 -47 
Gross CAPEX -6 -1 -3 -6 -8 
Free cash flow -59 -105 -82 -39 -85 
 
CAPITAL STRUCTURE 2018 2019 2020E 2021E 2022E 
Equity ratio -27% 31% 89% 58% 43% 
Debt/equity ratio 0% 0% 1% 0% 0% 
Net debt -11 -23 -126 -86 -1 
Capital employed -19 -10 13 -4 45 
Capital turnover rate 0.1 0.0 0.0 0.1 0.7 
 
GROWTH 2018 2019 2020E 2021E 2022E 
Sales growth 112% -33% 36% 778% 323% 
EPS growth (adj) 7% -21% -70% -3% -38% 
 

DATA PER SHARE 2018 2019 2020E 2021E 2022E 
EPS -7.57 -6.02 -1.80 -1.74 -1.07 
EPS adj -7.57 -6.02 -1.80 -1.74 -1.07 
Dividend 0.00 0.00 0.00 0.00 0.00 
Net debt -1.15 -1.46 -3.82 -2.62 -0.03 
Total shares 9.43 15.95 32.91 32.91 32.91 
 
VALUATION 2018 2019 2020E 2021E 2022E 
EV 39.2 61.3 528.8 568.2 653.4 
P/E -0.7 -0.9 -11.1 -11.4 -18.5 
P/E diluted -0.7 -0.9 -11.1 -11.4 -18.5 
P/Sales 21.9 55.7 317.3 36.1 8.5 
EV/Sales 17.2 40.4 256.4 31.4 8.5 
EV/EBITDA -0.7 -0.6 -9.2 -10.9 -21.2 
EV/EBIT -0.6 -0.6 -8.9 -9.9 -18.5 
P/BV -6.2 6.3 4.7 8.0 14.1 

 

SHARE INFORMATION   
Reuters code  ZWIPE:SS 
List  Merkur Mkt,  First North 
Share price  19.0 
Total shares, million  32.9 
Market Cap, MNOK  654.3 
   
MANAGEMENT & BOARD   
CEO  Andre Løvestam 
CFO  Lars Kristian Solheim 
IR  Lars Kristian Solheim 
Chairman  Jörgen Lantto 
   
  
   
   
   
   
   
ANALYSTS  Redeye AB 
Viktor Westman  Mäster Samuelsgatan 42, 10tr 
viktor.westman@redeye.se  111 57 Stockholm 
   
   
   

 

SHARE PERFORMANCE  GROWTH/YEAR 18/20E 
1 month -11.6 % Net sales -4.8 % 
3 month 10.5 % Operating profit adj -6.9 % 
12 month 183.6 % EPS, just -51.3 % 
Since start of the year 258.5 %   

 SHAREHOLDER STRUCTURE % CAPITAL VOTES 
Vasastaden and related parties 11.9 % 11.9 % 
Lars F. Windfeldt 5.4 % 5.4 % 
Coeli Wealth Management 4.6 % 4.6 % 
Avanza Pension 4.2 % 4.2 % 
JP Morgan Prime Nominees 2.9 % 2.9 % 
Jörgen Lantto 2.7 % 2.7 % 
Nordnet 2.0 % 2.0 % 
SEB 1.8 % 1.8 % 
Deutsche Bank 1.7 % 1.7 % 
Concito 1.7 % 1.7 % 

 

DCF VALUATION  
WACC (%) 12.0 % 
  
  
  
  
  
Assumptions 2020-2026 (%) 
Average sales growth 186.1 % 
EBIT margin -451.2 % 

 



REDEYE Equity Research Zwipe 24 November 2020 

11 
 

Redeye Rating and Background Definitions 
Company Quality 

Company Quality is based on a set of quality checks across three categories; PEOPLE, BUSINESS, FINANCE. These 

are the building blocks that enable a company to deliver sustained operational outperformance and attractive long-

term earnings growth. 

 

Each category is grouped into multiple sub-categories assessed by five checks. These are based on widely 

accepted and tested investment criteria and used by demonstrably successful investors and investment firms. Each 

sub-category may also include a complementary check that provides additional information to assist with 

investment decision-making. 

 

If a check is successful, it is assigned a score of one point; the total successful checks are added to give a score for 

each sub-category. The overall score for a category is the average of all sub-category scores, based on a scale that 

ranges from 0 to 5 rounded up to the nearest whole number. The overall score for each category is then used to 

generate the size of the bar in the Company Quality graphic. 

 

People 

At the end of the day, people drive profits. Not numbers. Understanding the motivations of people behind a business 

is a significant part of understanding the long-term drive of the company. It all comes down to doing business with 

people you trust, or at least avoiding dealing with people of questionable character. 

The People rating is based on quantitative scores in seven categories:  

• Passion, Execution, Capital Allocation, Communication, Compensation, Ownership, and Board. 

 

Business 

If you don’t understand the competitive environment and don’t have a clear sense of how the business will engage 

customers, create value and consistently deliver that value at a profit, you won’t succeed as an investor. Knowing 

the business model inside out will provide you some level of certainty and reduce the risk when you buy a stock. 

The Business rating is based on quantitative scores grouped into five sub-categories:  

• Business Scalability, Market Structure, Value Proposition, Economic Moat, and Operational Risks. 

 

Financials 

Investing is part art, part science. Financial ratios make up most of the science. Ratios are used to evaluate the 

financial soundness of a business. Also, these ratios are key factors that will impact a company’s financial 

performance and valuation. However, you only need a few to determine whether a company is financially strong or 

weak. 

The Financial rating is based on quantitative scores that are grouped into five separate categories:  

• Earnings Power, Profit Margin, Growth Rate, Financial Health, and Earnings Quality.
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Disclaimer 
Important information  
Redeye AB ("Redeye" or "the Company") is a specialist financial advisory boutique that focuses on small and mid-cap growth companies in the Nordic 
region. We focus on the technology and life science sectors. We provide services within Corporate Broking, Corporate Finance, equity research and 
investor relations. Our strengths are our award-winning research department, experienced advisers, a unique investor network, and the powerful 
distribution channel redeye.se. Redeye was founded in 1999 and since 2007 has been subject to the supervision of the Swedish Financial 
Supervisory Authority. 
Redeye is licensed to; receive and transmit orders in financial instruments, provide investment advice to clients regarding financial instruments, 
prepare and disseminate financial analyses/recommendations for trading in financial instruments, execute orders in financial instruments on behalf 
of clients, place financial instruments without position taking, provide corporate advice and services within mergers and acquisition, provide services 
in conjunction with the provision of guarantees regarding financial instruments and to operate as a Certified Advisory business (ancillary 
authorization). 
 
Limitation of liability  
This document was prepared for information purposes for general distribution and is not intended to be advisory. The information contained in this 
analysis is based on sources deemed reliable by Redeye. However, Redeye cannot guarantee the accuracy of the information. The forward-looking 
information in the analysis is based on subjective assessments about the future, which constitutes a factor of uncertainty. Redeye cannot guarantee 
that forecasts and forward-looking statements will materialize. Investors shall conduct all investment decisions independently. This analysis is 
intended to be one of a number of tools that can be used in making an investment decision. All investors are therefore encouraged to supplement 
this information with additional relevant data and to consult a financial advisor prior to an investment decision. Accordingly, Redeye accepts no 
liability for any loss or damage resulting from the use of this analysis. 
 
Potential conflict of interest  
Redeye’s research department is regulated by operational and administrative rules established to avoid conflicts of interest and to ensure the 
objectivity and independence of its analysts. The following applies: 

• For companies that are the subject of Redeye’s research analysis, the applicable rules include those established by the Swedish Financial 
Supervisory Authority pertaining to investment recommendations and the handling of conflicts of interest. Furthermore, Redeye employees 
are not allowed to trade in financial instruments of the company in question, from the date Redeye publishes its analysis plus one trading 
day after this date. 

• An analyst may not engage in corporate finance transactions without the express approval of management and may not receive any 
remuneration directly linked to such transactions. 

• Redeye may carry out an analysis upon commission or in exchange for payment from the company that is the subject of the analysis, or 
from an underwriting institution in conjunction with a merger and acquisition (M&A) deal, new share issue or a public listing. Readers of 
these reports should assume that Redeye may have received or will receive remuneration from the company/companies cited in the report 
for the performance of financial advisory services. Such remuneration is of a predetermined amount and is not dependent on the content of 
the analysis.  

 
Redeye’s research coverage 
Redeye’s research analyses consist of case-based analyses, which imply that the frequency of the analytical reports may vary over time. Unless 
otherwise expressly stated in the report, the analysis is updated when considered necessary by the research department, for example in the event of 
significant changes in market conditions or events related to the issuer/the financial instrument. 
 
Recommendation structure 
Redeye does not issue any investment recommendations for fundamental analysis. However, Redeye has developed a proprietary analysis and rating 
model, Redeye Rating, in which each company is analyzed and evaluated. This analysis aims to provide an independent assessment of the company 
in question, its opportunities, risks, etc. The purpose is to provide an objective and professional set of data for owners and investors to use in their 
decision-making.  
 
 
Redeye Rating (2020-12-04) 
 

Duplication and distribution 
This document may not be duplicated, reproduced or copied for purposes other than personal use. The document may not be distributed to physical 
or legal entities that are citizens of or domiciled in any country in which such distribution is prohibited according to applicable laws or other 
regulations. 
Copyright Redeye AB. 

 
 
 
 
 
 
 

Rating People Business Financials 

5p 20 16 3 
 
 3p - 4p 106 87 39 
 
 0p - 2p 5 28 89 
 
 Company N 131 131 131 
 
 

CONFLICT OF INTERESTS 

Westman owns shares in the company : No  
 
Redeye performs/have performed services for the Company and receives/have 

received compensation from the Company in connection with this. 


