
 

 
 

 

 

Head of Marketing Analytics 
 

 

 

Company: Rated People 

Date: September 2016 

Contact: careers@ratedpeople.com 

 
 Who we’re looking for 

The Head of Marketing Analytics must drive quantitative understanding of the Rated People marketing 

performance and our customers. They will be responsible for assessing our marketing analytics needs, 

identifying the right tools and platforms, and lead the implementation of our marketing analytics tools.  

This person will be responsible for monitoring and interrogating marketing performance and identify the 

most efficient sources of traffic for conversion, retention, and monetization (revenue attribution). They 

will provide actionable business insights to the Rated People management team. 

 Responsibilities: 
 

 Design and implement our Marketing analytics framework 

 Gather business requirements from key stakeholders 

 Understand industry best practices 

 Assess and vet vendors 

 Design analytics framework with input from Product and Development 

 Lead implementation with cross-functional team 

 Developing and generating custom marketing dashboards based on Marketing requirements 

 Reporting on key metrics, analysing and interpreting trends and providing actionable insights based 

on available analytics data   



 
 

 

 
 
 

 
 
 

 

 Analysing the effect of different online and offline channels on each other and developing and 

implementing innovative strategies for improvement and growth  

 Analysing online user behaviour, conversion data and customer journeys, funnel analysis and multi-

channel attribution  

 Performing ROI analysis to evaluate efficiency and effectiveness of different marketing campaigns 

 Performing ad-hoc analytics and conversion optimisation consultancies for clients and influencing 

conversion optimisation strategies with solid analytical data 

 
Key Outputs: 

 Design and implementation of Marketing analytics framework 

 Marketing performance dashboards including site performance. 

 Ad hoc bespoke queries on product and customer insight queries. 

 Actionable customer insight – in particular building on the quant insights this position will drive by 

collaborating with the UX and segment owners to overlay qualitative insights creating deep and rich 

insights. 

 Succinct and insightful outputs from product performance metrics. 

 Well communicated and understood analysis. 

 Customer segmentation models. 

Primary internal relationships 

 Marketing 

 Product 

 Finance 

 

 About You  
 

        You will have: 
 

 Prior experience of leading and using successful analytics implementations 

 Domain expertise in  

o digital marketing channels such as PPC, Display, Affiliates 

o web and mobile analytics platforms 

o tagging for analytics and attribution tools 

 First rate analysis skills and very high level of numeracy including qualifications and/or significant 

experience in statistical techniques and analysis.  

 Expert using data related software Google Analytics, Microsoft Excel, and potentially other modelling 

packages 

 Understanding of customer segmentation, customer retention, CRM tools, social and ability to make 

good recommendations for tools 

 Strong interpersonal and communication skills with ability to present coherent recommendations 

based on fact and analysis. 

 Fluent English. 

 Degree-level education required preferably in mathematics or statistics or other quantitative 

disciplines 

 Excellent ability to assess and interpret business data and ascertain if it is consistent, complete and 

accurate, and to identify and ‘troubleshoot’ inaccuracies. 

 Can do spirit that brings general intelligence to the team plus the ability to execute across a variety of 

projects 

 Sound self-organization and planning skills. 



 

 
 

 

 Results orientation with experience delivering research and insight in a timely manner. 

 Collaborative working style able to build relationships with diverse parts of the business. 

 

 
Benefits 

Rated People is a creative and inspiring team and our light open plan office has amazing views over central 
London.  We offer a competitive salary and a generous range of benefits: 

 Participation in company share option scheme 

 25 days holiday 

 Bike scheme 

 Life assurance 

 Childcare vouchers 

 Travel loans 

 Direct pension contributions - 3% of base salary (with a minimum employee matched 

contribution of 3%) after completion of probation period 

 Fresh fruit, coffee and tea and food cupboard  


