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Multimedia Foundations Glossary of Terms 

Chapter 1 – Understanding Multimedia 
 

Algorithm A mathematical sequence or set of instructions for solving a problem. The 

software tools used in multimedia design and editing employ mathematical 

algorithms to systematically rewrite the numerical data structure of a 

computer file. 

Analog A recording method that represents the physical properties of images or sound 

as a continuous signal. 

Animation The illusion of visual motion created by the rapid projection of still images in 

two- or three-dimensional space. 

Audio The reproduction of sound in electronic form. 

Automation A principle of new media whereby a computer or digital device performs 

complex or repetitive tasks on behalf of a human programmer or operator. 

Batch Processing The automated execution of a series of preprogrammed actions by a computer 

application or software program. 

Blog An online journal used for posting written narratives and associated 

multimedia content (pictures, etc.). The term blog is a blended form of the 

phrase “web log.” 

Broadcasting Over-the-air transmission of radio and television programs to a mass 

audience.  

Communication The process of exchanging a message (thoughts or information) between two 

or more parties. Requires both a sender and a receiver. 

Content Sharing The practice of sharing multimedia content (photographs, videos, music, etc.) 

using an online social media website or mobile app.  

Convergence The merging together of previously discrete technologies into a new and 

unified whole. For example, a “smart phone” combines the technologies of a 

mobile phone, digital camera, and web browser into a single device. 

Designated Market Area 

(DMA) 

 

A geographic region serving the population or audience for a specific 

television or radio station’s over-the-air transmissions. While typically a 

broadcasting descriptor, DMA can also be used to indicate the service area for 

other types of media such as newspapers, magazines, and Internet content.  

Digital A method of representing information using discrete numerical values.   

Graphics A type of visual presentation that can be displayed on a physical surface such 

as a sheet of paper, wall, poster, blackboard, or computer monitor. Graphics 

include stick figures, symbols, numbers, drawings, typography, logos, web 

buttons, illustrations, and line art. 
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Hashtag A specific type of metadata tag used on social media sites as a way of 

describing the contents, theme, or topic of a posted message or multimedia 

file. A hashtag includes a hash or pound sign (#) followed by a descriptive 

word or phrase with the spaces between words omitted. 

Hypertext A digital technology that enable the presentation of text and other forms of 

multimedia content in a nonlinear form. 

Interactive Media A multimedia product or technology whereby the user is an active participant 

of the experience. 

Linear A characteristic of old media whereby information is presented to consumers 

in a fixed linear order or format that cannot be easily altered.  

Mass Audience Refers collectively to the recipients (or receivers) of messages delivered 

through a traditional channel of mass media or mass communication. 

Mass Media Refers collectively to the media industries that specialize in the delivery of 

content to a large audience (or mass audience).  

Medium The channel through which a message is transmitted from the sender to the 

receiver. Media is the plural form of medium. 

Multimedia Any combination of text, graphics, video, audio, and animation in a 

distributable format that consumers can interact with using a digital device. 

Narrowcasting The transmission of information to a target audience or demographic group 

with a shared interest in the material (as opposed to broadcasting to the public 

at large).   

New Media Any service, channel, or technology that enables delivery and consumption of 

media through a digital device. 

Nonlinear A characteristic of new media that allows users to interact with digital 

information fluidly, in whatever order or manner they want. 

Numerical 

Representation 

A principle of new media that states that new media objects can be defined 

numerically as a formal equation or mathematical function. 

Old Media Refers collectively to the traditional industries and technologies of mass 

communication used for delivering media content to consumers in a fixed 

linear form. 

Paradigm Shift A term coined by Thomas Kuhn in 1962 for describing monumental changes 

in the meanings of terms and concepts that would shake up the status quo. For 

example, the digital revolution represented a major paradigm shift in the way 

people thought about delivering and consuming information. 

Social Bookmarking An interactive tool for storing, organizing, and managing the location of 

online resources (URL) and for sharing them with others. 
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Social Media Refers collectively to a host of tools and services that enable computer-

mediated interpersonal communication between online users. 

Structural Modularity A principle of new media, which states that a new media object retains its 

individuality when combined with other objects. For example, to a computer, 

each letter in this sentence is a unique digital object that can be selected and 

altered independently, without affecting other characters on the page. 

Tag A tag is a keyword or phrase attached as metadata to a data file such as a 

digital image or video or to any modular piece of digital information such as 

an article or message post. Tagging enables users to logically categorize and 

search for information within large digital databases and archives. 

Text The visual representation of intellectual thought as expressed through a 

human language system. 

User-Generated Content Publically accessible content contributed by the users of a website or online 

community.  

Video A moving images and sound presentation that is recorded, transmitted, and 

reproduced electronically. YouTube is a popular video content sharing site. 

Vlog Short for video blog. A hybrid form of blogging that uses video in place of a 

written narrative. A vlog typically features a headshot of the individual as he 

or she communicates directly to the audience through a webcam attached to a 

personal computer. 

World Wide Web The global system of interconnected servers used in the transmission of digital 

documents via the Internet using Hypertext Markup Language (HTML). 

 


