TAKE A STAND

Sustaining “Green Consumption”			Name: ______________________________
		            				Date:  ______________________________
Side 1

Have the event organizers “sold out” in terms of their messaging about sustainable consumption? _______Yes ______No

Who are the interested parties in the case? What do they have at stake? (Start with the obvious individuals but also list everyone whom you can think could be affected by the actions of these people)



How would these parties define “sustainable consumption”?





What are the key issues and/or points of tension expressed by the actors in this social scene, (especially Danielle, but others, too)?
	







What are the consequences of whether those who plan and execute the Festival have a handle on what “sustainable consumption” means, or give the concept attention? 






[bookmark: _GoBack]What are the obligations of the parties (e.g., to one another, to their work, to themselves, to the long-term viability of the Green Festival, etc.)?






Name ______________________________
Side 2							

Have the event organizers “sold out” in terms of their messaging about sustainable consumption? _______Yes ______No

What is the biggest factor in your answer to the above question?


Class discussion results (points that you had not considered that affected a change of mind or confirmed your original position):
Interested parties: (anyone you failed to list)


Definition(s) of “sustainable consumption”:


Key issues and/or points of tension that you had not considered or were confirmations:




Consequences of their actions:






Obligations of the parties?
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