1.Choose a typical tourism product and  de-construct it in product formulation terms.

· The core product (intangible);

· The formal or tangible product;

· The augmented product (tangible and intangible).

See page 127-129 

2. Consider the way in which different product offerings may help to segment a market.

Using the marketing mix ( product ,price ,place and promotion)….to different groups gives more precision to the task of meeting the needs of different groups.

3. Discuss how customers can play a role in co-creating value for a particular product or service.

See examples on page 130 
4. Why is pricing such an important component of product formulation?

· Customers are value sensitive;

· Price strongly influences visitors’ perceptions of the experience they wish to achieve and their views on the value for money;

· Price is also an aspect of image.

5.In what ways can co-branding augment the product offer?

 
Co-Branding can improve and strengthen  product image and credibility and competitive advantages with another brand association.

