The Marketing Research
Process
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State the steps in the marketing research process
and the importance of determining the research
guestion

Explain the different sources of primary and
secondary information and research approaches

Explore different marketing research methods
available to use

Explain how research is conducted and data
analyzed and reported



Marketing Research Step 1
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Marketing Research Step 2
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Marketing Research Step 3
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Marketing Research Step 5
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Marketing Research Step 7
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Quantitative vs. Qualitative
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Surveys. Same set of predetermined guestions
Focus Groups: Group dynamics used
Interviews: One to one in-depth discussion
Intercept Interviews: Quick person on the street
Projective Techniques: Creative means

Observation: Watching behavior and action



Decisions for Conducting Research
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Validate the information collected
Code any open-ended guestions
Enter the information into software
Tabulate the responses

Analyze the findings



Analyzing Qualitative Data
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Contents of Research Report
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