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1. Choose one. On Figure 1 above, choose the correct location for the attribute of an apple: “Red in color.” 
A. Location A.
B. Location B.
C. Location C.
D. Location D.
E. Location E.

2. Choose one. On Figure 1 above, choose the correct location for the labeling claim, “Made without GE ingredients.” 
A. Location A.
B. Location B.
C. Location C.
D. Location D.
E. Location E.

3. Fill in the blank. The First Amendment protects food producers from undue restrictions on their right to commercial speech (including rules about food labeling and advertising. Yet, the government may restrict false and misleading claims. Moreover, even for non-deceptive claims, the “Central Hudson test” allows government restrictions that advance a substantial government interest and …
4. Choose one or more responses. Federal generic commodity promotion and advertising programs (nicknamed “checkoff” programs) include the following:
· beef producers
· pork producers
· dairy producers
· whole grain bread producers
· spinach producers
5. Matching. A shopper is in the grocery store, trying to decide whether to buy apples of a particular variety. Identify the food product attribute that most closely corresponds to each scenario.
A. The shopper sees bruises on the apple.
B. The shopper knows the apple variety tends to have a mealy texture.
C. The shopper notices the PLU code, indicating the apple is USDA Organic.

1. Credence attribute
2. Experience attribute
3. Search attribute
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