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What role do you play in the gas-fuelled shipping sector?
BHP Maritime is one of the largest dry bulk charterers in the world. 
My role within the BHP Maritime and Supply Chain Excellence team 
is to lead and execute our decarbonisation projects. As an example, 
I led from inception our world-first LNG-fuelled Newcastlemax bulk 
carrier project – the first in a series of five – that was delivered in 
January 2022. These LNG-fuelled vessels will deliver significant 
improvement to energy efficiency and emissions intensity in our 
value chain, but more importantly they represent a culture shift 
in shipping (and mining) towards a commitment to social value 
through innovative emissions reduction initiatives.

How did you arrive at this role? Was it your intention to join 
this industry?
Over the course of my career, I have had the opportunity to work in 
supply chain and procurement roles across various industry sectors 
such as Oil & Gas, Mining, Technology, FMCG etc., allowing me to 
gain exposure to different aspects of these sectors – operations, 
strategy, finance, and management. These experiences have made 
me realise how passionate I am about supply chain operation within 

the natural resources industry. And with the entire world becoming 
more carbon conscious, it felt natural to gear my work towards 
decarbonisation in what is considered a hard to abate sector.

What value do you see in the WiGS initiative? What would you 
like to see from the WiGS initiative to help progress females in 
the industry? What do you think can we do to help?
WiGS is a fantastic way to connect women working in the maritime 
industry! Just by learning about other women in this sector, it can 
provide guidance and potentially open doors for women who 
are enthusiastic about maritime, whether they are already in it or 
transitioning from other sectors and bringing with them a wealth 
of experience. WiGS is a great initiative to generate that positive 
change within our industry through networking, social connections 
and creating opportunities to participate in discussions for better 
understanding of each other and of the industry.

How have you or your organisation worked with SGMF 
concerning the safe and sustainable use of gas as a marine fuel?
Safety is the top priority at BHP in everything we do. As a SGMF 

member, we aim to comply with SGMF’s recently released ‘LNG as 
a marine fuel – Safety and Operational Guidelines – Bunkering’ 
publication (third revision) that has the most comprehensive 
coverage of all aspects of LNG bunkering. These guidelines are 
especially relevant to our world-first LNG-fuelled Newcastlemax 
bulk carriers.

How do you feel this sector has embraced the talent and 
value of women? 
Shipping has traditionally been a male-dominated industry and has 
struggled to accept outsiders, especially women. However, this is 
changing due to examples set by women who are successful in this 
sector and because there is greater appreciation for the wealth of 
experience and synergies brought in by women from other sectors. 
There is a still a way to go but the change has surely begun.

What excites you or interests you most about this industry and 
how does this motivate you?
The international shipping industry is responsible for the carriage 
of around 90% of world trade. Without shipping, intercontinental 
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trade, bulk transport of raw materials, and the import/export of 
affordable food and manufactured goods would simply not be 
possible. The diversity of trade, types of vessels, regulations and 
the entire ecosystem that make the shipping industry work is 
simply fascinating! The supply chain complexity that this industry 
poses is far greater than any other, and it is incredibly rewarding to 
be involved in any change in this global cogwheel.

Please share something personal about you/your personal 
experience/achievements/challenges overcome that the 
reader may find interesting or inspire the future generation 
coming into the industry.
Early on in my career, I was made led to believe that certain 
qualities (such as empathy) would put me at a disadvantage, 
but I realised later through experience that these are exactly 
the qualities that set me apart from others, especially in male-
dominated sectors. I learned that what is most important is to 
dig deep, find an environment that will nurture my capabilities 
and offer the right opportunities – not despite these qualities but 
because of them! 

Was there a significant moment when you felt that being 
a woman put you at a disadvantage during your career? If 
so, can you share this? 
There have been many such moments – some significant, some 
small. It is very tough when such challenges present themselves, 
but what I have learned over time is that it is very important 
to call them out. Some of these challenges occur because of 
unconscious biases and when called out, they are recognised 
and have a greater chance of change – for myself and for other 
women around me. 

The industry is making an effort overall to be more diverse, 
but do you feel that being a female in the industry has 
offered you any advantages?  
Certainly. The ability to bring an empathetic and collaborative 
management style to help navigate complex stakeholder 
parameters across the ecosystem is hugely advantageous. 
And, of course, it is easy to impress audiences in a male-
dominated sector with technical expertise when they least 
expect it! 

Any words of wisdom and advice for anyone looking to 
pursue a career in the sector? 
Network: This is a very close-knit sector so learn who your partners 
are and what they excel at. Meet them and build relationships 
which are the foundation of this ecosystem. 
Read: Technical knowledge will go a long way. Read and learn 
about the industry, its offerings and where it is headed – the 
change that is coming and how you can be a part of it. 
Be kind: To yourself and to others in the sector. It is one with many 
challenges and an act of kindness will definitely come around.

What would be your top three reasons/selling points to 
encourage other women to join the maritime world?  
Celebrate females within the sector, not just in top positions but 
across all ranks, to enable a sense of belonging and to open doors 
for connection through first-hand experience sharing, in what may 
seem like a daunting sector to outsiders.

Is there anything else you would like to share?
This is one sector that is global and provides a variety of 
opportunities to make your mark! 


